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A Study on Marketing Strategy for Efficient Management
of Taekwondo Gym

Yang, Myung-Hwan - Kim, Deok-Jin(Cheju National University)

ABSTRACT |

The purpose of this study was to identify determinant of management success and
failure through literature review on actual state of tackwondo gym operation, and to
present marketing strategies for efficient operation to attract more customer. This study
focused on four marketing mixes(product, price, promotion, place) in order to Me
tackwondo gym efficiently. As we introduce the management strategies with four
marketing mixes, we strive for sustainable development of tackwondo gym. Moreover, if it
should command different strategies against other gym with emphasis on managerial aspect
as well as educational aspect, gym would foster prosperity. Particularly, we make
assurance doubly secure prevention of safety accidents for elementary school student

trainees.
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