AEAHY A AT LT BE ad
- AHA BBAE] BAL FHOE -

=5 &
* =72 hs V. AE 3R AAR 4w
1.y = VI &3 5 a4
0. 44 deatee] Ha .42
m. &3 234 3% * ABSTRACT
V. AFE2) Al A=) ulalel] o3t Hr} * Literatures Cited

‘ ==c AR
HES 4R B AR AFH EFES APAL ANAYAM FEFe] &
Sl o o9 AEHT QAo AAH AHHez ackx] FUE ANelA o
T ogleh 2 welME we AEEL AvgozH ASsr FaAA AYE AR
Czulabe) AbEA S Aolld 22l §Fe) FEIe] FHHT ke UG Y |
g B 2akaRe] DA AL F9 A9d wgel o Fstna vt
Gebrh, aulabrh A8 o ere Sasiid gleld WAL AU = 4Ee
A3 ojule] aulAb v} 2T, 53 2% 9% 277 A2E AY W WS
gFst AGel Aok AL wolatma Wk WEAQA vHAY ol BAME ES
) R &7l Wzl WEoR BT & ww, RIAME 4Fl MU A%
of A TR AFTZA FEUY” G AAE 2wyl T ek
g 2 AFNE AYY Adgosie 49 AYe FUTLEH, AE 4
A4S F84E AR G854” o FAARA FEATA s Aeldh

s AFdeE RAejatn Fas
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[. A

rfu

U AEE] dEHRY dAMd EHYEL AT T =3 A3k Aurp AFEe] v}
Ae 71eAe ARG A3 9o B oEad: HYL Aulal AFE YA
£ W3] F88 Helth(Levy 1959, 1964, 1980; Zaltman and Wallendorf 1979). #}7] o]u]
2} AR oln=)e] A gA(Birdwell 1968; Dolich 1969; Gardner and Levy 1955; Grubb and
Hupp 1968; Landon 1974), ®j 2} e] e|n] 2 (Dornoff and Tatham 1972; Mason and Mayor
1970), Q3] et AUl el i) AES & (Belk 1978; Holman 198la,
1981b; Rosendfeld and Plax 1977) 22|32 AMAHel AwW](Bagozzi 1975 Hirchman 1981;
Hirschman and Holbrook: Levy, Czepieland Rook 1980)%} #3%l 778 AEo] Al A
540 FF A4F Hrke) A4 AYAAYE 7| EAH ANE THI

of Eoklld 2Tt ol HAY HAHE F84S AH HLelE BT (Gardner
and Levy 1955), 23 Holx] ¢k Aoz ols| AHE2 AAAF AuxyFT Alelo]
AS Hrhske o220 WS Mals) & Aol Aok W HATo] A o], A
H el el # A7 FF JA A9 wdB9= 23 (Hirschman 19815 Holman
1980)9] WjAAA 5o HwoM FAHE Jeb gl

3 3 shde FolEAe) 9FAC B 4wl Aol sBHQ BEAGI B o
At Awi A AP Ae] 2l (Bettman 1979)-2 Anale] AL LT o AsE del= 7}
A8l AdoNE EF3T, 2ulaEe] I AEFS FUSHT F F aAL ST B
St glevtel da ATFE oA e Aol AU 2HlE ATAH A LYsE Aol
ohuih, AE-E A Lol M F4H ) olefr)al Felr

Y 27] o] ErHEe] Fohel AwlAae) abolelA AM|AYEES FH LS BT}
Al(Alderson 1957 ; Boyd and Levy 1963), AujaAt8) §-2 Fofalsf £z S & 4 oo
A Il BAE ¥7] ARG AFEH VA ol wHwed e dFAge
Aavgel oA A well Fedglon Az ‘@A 7, 28T AL F
Al 838 Av]#Aboloh(Holbrook and Hirschman 1982). wjela] A} Eof 2] 54 HAEHE 2
g3t AHE2 avlat dFAEL] AL W sxyL AUx Aol zem 3 T ooy
3 d7AHE2 Homo LudensZA4 9] QAzbtg 323ka, Ag $)s) AJard AHES sjgyql
qgg esle Aol

& 29 2UAHLE Aol HE £ g2 B - A3ejAHole} & 4 Y- =
ARzt 2 Al AHgAFQl Homo Fober2 {9}l olzt#e Zgtatch o|2jgt 2| qlzhe|
o3 YA T Fols oA HAER 2wk BAAMC] 2HE wE3 2w YT
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A Eauls) ALH A4S AvlAg Sl H 1F )
8 Bol AN AHAH gFeoln], 1 A9 A 9 ZE £ UASE ALsHRA Ao
AAAQ Aule] & MEET ARFFEL ol FAA AYEL oA AW B
2 AyyAe AdE o] Fo2M F o/¥ 5 9ok el s Csikszentmihalyit
Rochberg — Halton®] ©+-§2] F4& st

AIBIDIBIAE S Jfoiel A A2ld Hx R2 AZS Ajo|2] zilel THE oA QIztel:
ANES O|sH3I DA} BiCk OS2 Mol SEEQI jate uste 79| Nefstx| e otk |

o] =M AujASo] AN Y LolA oY PP FF £AS o &HEAE
Agsly] 9alMs FrpHa o) Eo] oS Aldstn e
o]@ 3l =3|2] 7| oL olFA U] AEFL AHEHT AR FHE THAA
2 olcp= Aot} ; okre] A$E ol 92 A (Levy 1981; Rook and Levy 1983; Wallendorf
1979), 71228 AFoME oJgA AEel M A3 FA 2 A9 A3H KA 9T
o] 7b=xlol WehA 29hst AL 32 golstoh(Hirschman 1980). “AYd A BH" o] &
g3 depe AR AFS #HFH Lo #FY =AEF A F3h= bd(Hirschman and
Holbrook 1982; Holbrook and Hirschman 1982; Levy and Czepiel 1975), ®&xojAM ZZx3t+
whe AgEel 4 - 4o, £FAS, P Sodlel sk AurEel Amd oge A
2Y2 ol AHE9) FaAolth A¥ASL Al HAE AT I YA A
g I So) AL dollet: AL Y3 7] M AEL A4S ol
Ao wojg Folch w3 AT ANYE FF AA A% AJY PH ALRE A
3 wwa) a7 SIsA A3 HAASel s Avidoe el Hojdd 2uAE: A7
oJulAZ 22 A7 d& S EAL It 77 A8 AF AT AP R
o &=l Aot
2R 99l A HE Alolo] BAL Abtel M AAH F3ALe]EH LAl AT
FAEe AYPHQ =22 Tagtozn HTH £ A AR AW 44 42 B
Ao 7AAE AHEe] 2 w39 ML vssilel wedh AAAH AxAEL dAA
1) o] AupAle] §8A4e Z4 ohl® RS s FaAde dAHAEE, 25T ANEA
FFol o]# o] o2 SAEL AFRE WTWchcf. Holman 1980; Munson and Spivey 1930
Achenk and Holman 1980;Turner 1980). o] %7} Ad¥ez A 84F FHE To] &
vhe (2, Abgel] mE A7) olu]A]), EIojME LulAEe]l 2EY TS FUATII HHA
oA AEL AlLspAlel et 2ulA-ARE A Axagel dFA e FdHel Foiy
. o2 S, Holman(198la)2 Arzatgel QA AP AFE EEdHHed, 716
Aaatgre QAL 2ulaAzt 25 Aol AEL AHEIE AE RAs Ao ¥E VAT
2 ol ube St HA7 gleh(Haire 1950:Woodside, Bearden, and Ronkainen 1977, Holbrook and
Hughes 1978).

o]
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22 A DANM BHH 43, gHM 228 AR AYA Gl R 2o
A F24E& FA %ol $oHcf. Metron 1957 ; Quarantelli and Cooper 1966). ¥t 2, AFE o)
AHga oAbl Bah B2 AT T o] Eo] glo] dolHe Sy FHE Foig
o A AR @ fyozW Aol FANE AAA oujd B3} HIo) =T 4
2 AT7AE A d78 A9 A g AR s A7 gdo] FA $HH
g & 4 sl

H]

I 3734 43248&9 MLA3H 4oz 24

4RA 4rgoz dein A AL vlFe A A ANAAE) 27 =
oA FrA e F8 ABEL 32w, William James, James Marls Baldwin, Charles
Hortan Cooley, John Dewey, Robert. E. Park George Herbert Mead So|t}. §-AgF A ZE o]
SdelA S2H 22 George Simmelz Max Weber-F-2k9] A 2x ‘B F o]’ o] Qlc}-o
A dAsAS A 42aE o] 29 g AHEL ‘dYe|B’ 22 aelA g, u
W G HAEL o o2 Hgel YoM AT A R4S F34E wedshma
o] AFE ‘A7l HE’ o]el AFE7E B (Mead 1934).

BAH F3AL) B AT 28 AAE osEt: A 2L B2 AL
Efelol &) =3 WEdicr] 2o el H5S dMg T spA G 59w
qFol ARG ule) #Hboln} aejat YTEL F2 AAe A FAH A gjely
AR A Qe BAAE AAHA B AN FAD. st Al
dad Avist 7HAE ZHAE e AFe2 ARG ; ATl et fele] WL o
T oul &l WAss Helx, dubd ez e §AH ztzv)Hel W Al U8
A ¢k=ch(Rose 1962).”

T, Y A3 AL o2 Hox A A9 7 EHA BezAe] 22 oo} 8}
(Kinch 1967).

>

tlo rlo

2) AzRgFolaFol A WHAY S W} A EostTal sohw, Laver and Handel(1979),
Kinch(1967), McCall and Simmons(1978), Mead(1934), Sarbin and Allen(1968) 283 £ 3]
Rose(1962)E Bz}

3) o A FFel AYozM Agsln, gty BAHd ZAYYE Holde ¥ ¥AY onT
FoAteds AT A5 A4FA BEG ol E ALL o] shch(Bagozzi 1975, 1979;
Hirchman 1980;Kolter 1972). 3t7}%] Q1€ 4= Q& zto]H-E 'AHE'o F s T ofu]s Ao
FolAl AdHd FoANM 2R £ ok Gy 0] AU SAFTE A= v BT
S BAs go| ALY Freadd] 23 A Dalabd Dol x| Fupe) o|o},

-12-



AEaule) ASA YY) 2ol BY 2B s
1. AHIXIS XOPHES RISl ¥ISOf Thet olAlo| 7|28 Ecf.

2. 28|Xf2| XODHES MFYHel WSOz ISt

3. BRI ¥HSoll ChSH AHIXIel QM2 of= HEAXE I8 YSES Y

13} 29] 712 AZH ez AAsojx T uido 3] 7132 B3 o} 9)c}(Shrauger and
Schoeneman 1979).

1. Ab3| % xtot

o AAAH Asag o2 AdXH(ZFLE FFAZ ot AsA AAZ} Asjde A
A8 Ade 3t 2 AAY FoA AL HFAIR Udde Aol oH(Blumer 1969, p.
12):4)

William James. 3 2M 4324 o| 27152 g4 Aots) A3 A S 7Zxd $io A&
£ William James(1890)%= AlolE Holx o 7|9 F4 842 Fdsjof gicfr 3, 2o}
g EAAH otel A3 A Ao}, A Aot 2T &4 Aol FE3te FA G AY
A MRlel AR Al &S FYste AWF WS AolES AT A WA

George Herbert Mead. ®) =9](1934) A2 zope] HitHql ¥AS 3 A o LAHAH
th 3 HE Aol AMEEA fuizt miAS e A3 F 2 Aoz s A
A1 g Aogiet’ gt Aqtai} W Zef wad, £ FA M HF FPa2 A2 sl
AZ1F e ‘me’ 2 PPt gy 2 HE A el dE 2] 29 ‘me’
7R 9t olE gt RE ‘me’ £ F ol HEIAAY el HAAY FE A5 T2
2 2asign shgEtA g el B A5He| L, ofd ARES AVAHYE A EE
Bt A5E AZd Ao B d5He] € Aol AL megd BYS =7}

e

4y Ap3lA 3ol M, B} HIe o2l Aol WEw 25 AHE M FAH A2 A Rpol(The
Self}g 72z gteh. ol2lgt 2 A= Bem®] A7]A|zbe] E7} Snyderd] A7 FHM F4.8<l, Bussd| dHF
Z7] -2 Alell 38t A7, Duval®}t Wicklund®] H#H A7]el4] 28]3 Wicklund®} Gollwitzerd] 3|
29 4AHAel A9 ol 2ol WAAYS TR

5) o BoyE A} obd Meadell oA SR 22t Mead:s '"RY H¥EX 258 £
st 2o 3AAA MRS AU AR AP ol FAAH A¥Eol FAAE YT

EAAGl
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FHE [ 5 F2AHA AoNE S YA M Ao

Charles Horton Cooley. ¥ I 2] #AMel] FAle] HE = o2 /jde “ALS wiglre 3}
o o 2relch ZElelAl el Aokt efolzte] Azatg Fo WA sl AL APAF o]
el Aol Azfelch zbob Al e 242 FAE WALl Ajlolc} o] Bl Efel a}a)
FEl fBe AT A, 2 ARel gk ko) AR, 223 AR Ao FR3 e g
A7)2:=7 2.2 o] Fo] A= Zlo]TH(Cooley 1902, p. 152).

2. A4 xot

1) 2joj9) UX

AAL f9706 AEs s 3PS BAA oulE A5V old® o % W,
FoAstel AH GAF A AAES AAA SAuls A4l dolH 49 TR
B3 Ao oAl Behe, B AT HEAY ovle 1S el @M uzd
Aoleh £2Hel 445 ANUAY Aol A FAHKAAL FeAM A SuA
T2 AAG oulE Fojuoh Fue YAMA WA THAL ulr AUz s
F Walel W H4ol whele) AN FYHo2 YAVGT ARHAT BEL Aol

HEAEE BN ASHT £ 4IAEL FAGE BN 4L g2 295e] £
Aahe Aol ohdzt 33 ohE 4% VAL PAYE Ue) HYFL YL on:
HAZAN $A 282 H7E B 9GS ANA FARANA A YEL ASshe
#AH ojn)e) MBIk AL Fol Fool A Y AW ASozA AY WA

ARChA, 24, F9d IS 24 £ A7) AR, G5 F2 49 S5 Ao
2 o feAlch A4 YFS ERHOoz S APl SN 2AY AAYEY d)
o £a) % Aol oM FAHAY 3t

2) Efelo] ARt

THEE vt FEel HUg 9, ) FHE dEY AAL 2 E3} oA el
ANE AT 4 glelol A 2EL BHAeAN JNFHE P53} ANAAAN A2 PF
& ZAssor Bob AN A g oo waEa, o] oA spva Hae JUE
S dxazte] ¥ Aze] S5 SA o5 ANt o) d¥e S
L2, NAZ A E Ao M faatel Bak A Y] AHXES HYrls) I 5 Qo

A AFL A5Fgo2y B ofde}, MU PP AIDHN (G Fe|Y FAYH

6) Sl A% W] A% A s BolUe BUAA 0 BUL YA HAsleh w2
a HASE vl &7 FEAHS FAY = Ur DA S Bopy D
B

yo X
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yEavle A YRS Su AT BY N 7
e el W HSS AYToTH YN eelel G¥e Y5 5 Ao ol
A} AHTES AAHO D 2uRe A7 Fotel FHV

3) Etolo] YM# Hi2tR R0l i@ 22t

4RA 434 o2 FUH AFS ArNAY AHH HA U Aeks F2 4
2482 FAA Aeldch Axzd W A7) AU HEL FERez Ao shei
A2 A AR ool e AT B 5 2 Aael A A ol by
o e Ane RrPez-Jus YSahe FAE AHA-elel Hd olw waez A
S Hrhehz YeA, 2 A7k £7F FAM A€

Aol A3 HAHE WFHez ofn AEAX F4skm et s el Yol o
g2 wae A7) AL de AP AokelA FAHY AP st AAYS AP
WEoz Asss dAD /A5AE 7T dckStyker 1968). ebalel A7) AAlel A shA
Wels B A Hoh 2 WWEI, B ae) $Ae QoA FANY A o

. A4Es 438 4T

£F A- 4ESL BLozA B: AFHA AN AT T2 P9le) ddez By
SEREE A}ou gUAE =iz Qe

x
ke

SH A MBI ABIXIZEe] MOtE SUEH 2

Max =J®ed oz

g oz Mol AFE A7 elu|RA] ---o-eeoe- > &F ] --eeeeees > AHE Fol
s

AzozMe) HE  AE AR oo L I > 444 A7) olol
4 £

1. YEo2AMe| 4E

ol B o] 2o mBHFA M AHES FAY A¥L TAHZ T U=HKolter 1976). 17
23t Aol dde A
M AP Ee W AT FAHEL PHsE A A = FHe] AuiArt AH

e
A
N
ofl
ot
rlo
o
o
tfo
‘Tw
lo
@
2.

0
fu
x
e
£
rle
iz
olo
o
fu
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TUst AHgshe AR FolAe Aol ozt FIA FUAAN GG F- Aol
TR Aol A, o) 4FS oud L7 g FAMQ YEo AT o7 A
°loH(McCarthy 1981). 4FAde] lelr A, Aeed 22w Absjatdal wWe|So) &
A FAS Fo b Lulae AYel e 4E) B AND Aol WAL v e
olals ol Eel A A o|27]742] W& FAelA chopat Slg e A FTarc}

1 HAME QIZHESSl RO §S YAS EEHSID, OIoF ABITSIXIS0| AISIA At XS Do
DA BCHH D243 HESES FHBAIOF B}
2 4EES WE S7I2M HIARE BHS Hikobjees)2] ALZOl UM ISE A0 of5) M=

£3E TOHO: XtSALTV).
=4

fujo

4. Ats|9gol 3oy

.i
T UCKA: “HBE /s 27 s4abh.

4ES ASNA GFe) BAL JxARTelA Ko} AAHE Ayl ol muete)
e bst G2 F1, o)y RobES #%Y AYRLZH 24H R (HE, A
TEES Azue TS EAYES oI5 YA G £HE FamoEe s}
AAZA WAEEA B4 AFHE Aol Gl E Bw, APS Folrrd Wan
A AR AR HAYE FYS ANGIE LTHT ALY A9 B Rre ATFelM 92
o gFelnh 22 BrHAS SHo) 2PL Rdol R, 2 AlololA FAse 4Ee o
&AM ok AFe) AT B AW F A2t Ao Be YA MY
Moz ehdd,

Sobstel, AES VAW U AFANE “STVES P L 542 el 4]
s 2ol Aol BE AN HFS AFAolWA AFeHA cviel o8 FANG” 2

2

T AR F A 2F 26t §7 3 ASH ZEe) oa 98 Moo AEo|
FFE BEAAD Y ol Fel SHY A 44T T AYE e AL
4G AA7k A qe o]l AL ook FFL wa WFel AN Uzl

(=]

4% o 4 ek
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gE20e) A3 AT AR TN HY T 9

2. (22 Mo oE

Al ALste Eel 2 AU 2eS FE 9 S AW, AAHA AR} D 5

el FAL A F7tR] ol o FHo] gh(Belk 1978, 1980 : Holman 1981a, 1981b |
Rosenfeld and Plax 1977). S5 4%2 7jelel 454 €48 3 AdWAH, F24, 493
ol B HRE ATY 4 At ol JVES 1Fol LFAT Ax AFS) EST A

H3el 54l oA & 5 UF

AgeAle] s ds AAAS QA A A F3RH QFE FHA Y I
23a13le] FALSA od THSIAE AMY A FxHEAAE 4F EokR HA
Al Aok gohe HA o] ZA Het

Pl 28ixol ANSS SAltfel 281 i okl FOIX AS U olE JIEC 8 25 WA
MAE 2E MBE 1 28 WolM SRS S0lE JHE 4FH Mg Hech

abop o), SHAE, WA AEA /AFER RS ANEEC Y FREYE dAse
As2H PohSAAT AN 259 FFL AART Fashed AgHelAck ol
AEe ge Telss AL ANAE dY Aelth oledw A AVAT oo
2eme wes st drldld A71A7 o EBem 1972 HAAIL g #FE
qa A @ 4 A7) 45 SARAY Aot F RS Yoz P DA 2o

7 oTen HAEL 2 2% YR At AAAE AdA sugeh 44 FIREFARE
3 AHA AFEAES AYS Tzl 2 AL AASE 2 o) Ao =& A7l AR
o) 9= dE 27T, dolgtAtg 7|AHAEL 252 Yo UM Rk SHEch oy
28oA), AR gae WAL ZIH T2 EAHA FAAH 2AE Fr Al ohdeh
A5 ol B} 2AE ¥

Csikazentmihalyi®} Rochberg-Halton(1981)2 o+-&32 7o FA Yot & A3 (A AZE)
=3 BN LSS Aol A5 F dBHl wbEE Huste Al U, b ¥
o 2ol E8 1Eo] ZAE M A/t el Aul/HEAANM o] FRle] FujE fE
B AN TR AU AE I AL AL A sa 2483 @A o
AMelste 713 ALE 2R (E Yo WFEA, T ofE J|gH AR AL HE F)
Hajo] o= °—Jil'7—‘1—°—i A ael Azt AAe] Urk ol Mol HR AFe «lFS
etk @ Aet®, AR A ool Moz A ouF shA Age] EFR
o},

ArEol Ab3A ogtm BAL BT Udok: ¥ AFE] HA A 53] 223ch 2 2|
definitoml] TebAl, AFHZA HelA @ Az ARl BY ARE ATHE AFS ol
7h2 2 ol Almstetz] S U FHAR
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AEel Aol A B ohie) 4UozM A gt WY G 2ol A%
4 % 9l

PO SXE T BloIA AZS MEAMO| LHX|S CHME o8 23

nio

ATSE YUSIE WSS

oJeiat 7P el 97, AZIAAE g HHY 87 £ §Fo] AFe Muse
AR Y AU Aoz ye 29y, duAe AN $els 9E g1 939
gt dee] 244 4AEL AYAt Aol WAL Hx Aol FHHoE 4E
& &70 dgshe YA VFo2 AN e RTe| wxo] wEw sujas
AE Abolel WY BAY YHe dz SHAG cuAst Agel BT o) HES
FAehe Ft 4F 94 AHYE A ALY S Qs Fole

3. A s

AP A eldA Aol HFE fEshe A ZAMY AES] 8L Mo o] o
e A2 videdd 25S AYAINEMA ule) EAHe F4S Holap: AYH 4
224 ol Eel dE WAL glol: ¥ £8o] ok Stone(1962) 0] 2He Al R E ujofy
AT HelE ¥ T2y} F3-2 EeHo)el Aoty FAHTh(uly wapw,
FEAE olE EE FA). AP FHUVFolY AolE YAskT §Asd Fasg ;
AT AHAE AL BAE AHA nYAe E5L £d 92 std, gne
Az @Al gleiM Bk ZlRA 1N ouigle H3te] HEE FA, W 5L
g HAIIAY 2 7He A S S FARES A F e
£ELT ‘Meadg} Cooly 5 2 o] 8]9) &abrh Fzshe Aole] o9& 23 2 a4 o

el EA[' T AP o2 A Abgte shte] AlsY Aoz A Esp
I, Bl ez 3t g ol diat B A9 23 dos): slojdh iAo & Ym
AS W FAe] FA7LE Datee Aok %3 2 o9 Yusl WAY YEEL Ko 4
A 23d & e dod TR o Ao AP} BE Z2 YT AbololA no
o ARAd AdHE PYAshe o dolEe Aok Thoseindt Vebleno| Mol “$e):
FAAA el E deolrd = AAT 222 Y YEAME Mot 5 g Aog”

ez

8) Holbrook Hirschman(1982)& "9 #4" 3 A58 FEALAL vlLshe wololn), oats
Fol WES AFee QA7 YHoE oumel el W 2uAe] WM Tyuch W
o welo e} o), 25 HAIA WEe] FaAH (TR} 2ejed)el WM Mok 224 S Fof
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AExulel DY AT aulAgEe] BY 2F 1

V. AES A4 Al g Hot

Ade) A7) Bobe F2 el o8] o FolAn FAlel ehle AAAQ Brhe) Aze
T @ 4 otk 2L JRHoZ Aol EHelelAl oA HedA: Ao Y File) Az
24, ol AUE wleREe] 27| Ax2E VL Aolth A Aol Y ke
a2 gel £0she e A4S A6 EHT ot AAE AR FEES A
o Said ek ohAl ek A4 WA AHNE HEW FFA Aol

2Re FE2 Wk Erelol o8t ol Wots X7 Helof "isle Aolck

Cooley(1902)9] 018 W, ‘A¢s Re Aok & WFY Wy WAEAE B Tt
4gg HEES NS Aolch WA AURH ehalate] Fraee ol Wb 4ol
AQge wgsbh 1 33 uletEa b oubbad A= el 43she BeD 3458
SEodch 2o 2 B Ee] FHY Y3t WSl 1F YTE AP sxo] Ao
EAD L B Aoloh elalo2 e A71E 2 ol ) A7} hreinforcemen)E S A
As) A% A FHE epal e eyl WA 24T YA AP
H5e7] 2 o¥el 99 Hdel F &3 We

29 e, A9 A SuE A AES G849 AN AR 2o ¥e
gulol A AFEEAT, 1 Aol AR FFARE TN F & A AYE FE
Aol AHg-Eo,

o)
5
0
H
I
0
Hu
12
o
o
4
(123
fuor
4>
30
rr
A
2
2
roe
3
re
0
flo
Bl
Uk
4
02
Rl
i
o
i
o
xE
k)
30
fr

9) AR, AFE ZAAE AME EE Ao Yol AHHA ZIHAYE AFuA] e 2]
A Apers glglel Al @A A4 4 loh Mead(1934)9] “o3Ed” Y- AFHA HAeA
zg3A <85e¢ bzl 2 Ane] s WAE 94 odFd TG
(Csikszentmihaly 2} Rochberg—Halton 1981).
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V. AF 4349 At 4

AE Al BN E d@)de R ARYA| A 3 Hehz WolSe 7]
Wzl s elddelA olEjgt AAAH ou]Eeo] WA 28T 259 AwE
2R3 2L FAJAAE AsHA s 2 987} Qo

7189 anA A3 a8 @A 94 d9He A$E A 95T =(Nicosia and Mayor
1976), A8 AH AFdFez Es XA g 42 59 "$7)dF"(Dichter
1964) F2 A8 553 Axtel digt A Ae HFE YT sl Zaolxmel AAH
&FutEe] Ao ZAHE F Aol

ol¥o} o HIUAELZ AbsshA el A4S A o} Hirshmane AA)o] ¥ &
FHol7] HHME Holx F A9 ¥R F 7""—.:— Absh(sender) 3 W= Abgh(reciever)2 €8
2 g9 2o gt 49d 20 E A7) QM Hao) 4e "Wes 5w o
W o2 shie] 2§ FMol Mgt EFEAFol Hel qgm FAg ) ol2lst 5)4]gke)
AL B3 8 X9} Aok HAS], AA2 FHE AN BT dHs oA
AR A dzage] & FHAME Aslel 2 A3 T3 2 od e PEAE
2o A U’ 2 7)eH 3T Qo

gy ol ddS AT & £ gloh GoR By g i) EAA A
o 37 EdANAM YAt A Yos Bt FRHe) AYESL daeld} 7}
S2te]H -2 AE7E oM ST AR 5 AFANY 252 23444 A (Clignet
1979; Crane 1976)% X3}, a2iq AAEL 2vate] oM A seiz|7] s Ao
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ofd Fx Ax Aol AL @A AL Gl 2AWE FEhE AAsAY ==
AAA Anle 2EG dd S oldlEy] s Adt FEEF L Qs e ol
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1. 2t M2 M(Compensatory Symbolism)

FET Tl Al Fubste oA YT MES et YES FHEE A9
TH Atolel EAAZF EAY o ste) AToaM Agae Aol ot oY HHL
AEAA ol gt a8y 3 A oe3 e 7j¢E 4 Qo

HS(LAKQ o BYOM 240 ZXEE)| 2t £28 A8t 0|
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(=4 < I —
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Hell M 7Hele] A4S 2437 98 7% dojux] deoh dhuksid 2ujs} oju] Fedse
A7] dgelwt 2 2AsIM, AAEL 259 AHH AHE YA Mo YarEe
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ABSTRACT

The Role of Products as Social Stimuli:
A Symbolic Interactionism Perspective

Y. C. Hwang

most empirical work on product symbolism has paid relatively little attention to how
products are used by consumers in everyday social life. this paper argues that the subjective
experience imparted by the consumption of many products substantially contributes to the
consumer's structuring of social reality, self—concept, and behavior. Moreover, the consumer
often relies upon the social meanings inherent in products as a guide to the performance of
social roles, especially when role demands are novels. While marketing theory traditionally
views productsas post hoc responses to underlying needs. the focus here is on conditions under
which products serve as a prioistimuli to behavior. By integrating concepts adapted from
symbolic interactionism, this approach stresses the importance of product symbolism as a
mediator of self —definition and role performance.

A theory of symbolic consumption must account for the mechanism(s) by which the
consumption of products is related to the rest of social behavior. this need echoes that voiced
by others for a focus on social stimuli in consumer research(e.g., Schenk and Holman 1980).
Given the central role of consumption in everyday social life, the behavioral sciences also need
to address the lack of a theory of materialism—ie., a theory that elucidates the relationship(s)
between people and objects(Belk 1982; Csikszentmihalyi 1982).

The thrust of the present argument is that:

1. The symbolism embedded in many products is the primary reason for their
purchase and use.

2. Individuals are evaluated and placed in a social nexus to a significant degree by
the products which surround them.

3. The reflexive evaluation construct implies that the product symbolism which is
instrumental in assigning meaning to others is also used by individuals to assign

social identity to themselves.
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4. The outcome of this self-definition process guides behavior via the script that is
evoked.

5. Symbolic consumption can exert an a priori effect on role definition and
interaction, especially in situations where internalized behavioral responses are

lacking,.

The Marketing Implications of this literature review are as follows.

Frst, “Non-Human Variables Affect Human Behavior”

Products function as social entities which, much like other (human) role models, act as
guides to behavior. The process of consumption is thus integrally related to the process of
role—playing. This new emphasis seems warranted, especially given the robust impact of a
variety of ecological variables on human interaction patte¥~. Various situational cues have been
showen to affect consumer behavior (Belk 1974); the very layout of an office affectsthe tone
of interactions that occur within it (Amira and Abramowitz 1979). If interpersonal relations
are affected by factors such as heat (Bell and Baron 1976), crowding (Griffitt and Veitch
1971), and air pollution (Rotton et al. 1978), it seems likely that material goods, which are so
central to self ~expression and communication, have at least as much—if not more—impact. As
one example, debates in such fields as law enforcement (Tenzel, Storms, and Sweetwood 1976)
and health care (Brown and Gold Stein 1968) over the effects that uniforms versus civilian
clothing have on service delivery attest to the potential impact of clothing symbolism upon role

performance.

Second, “The Flidity of Self-Concept”

Some past work has acknowledged that people employ products to influence how they
appear to others in a given situation (e. g., Schenk and Holman 1980). While most work on
self —concept and brand choice assumes that the consumer's actual and/or ideal self is static (e.
g., Birdwell 1968; Dolich 1969), the present approach adopts a more fluid perspective. This

assumption appears to be consistent with past psychological research on the self -concept (cf.
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Wylie 1961). As was recently observed by Sirgy (1982), this general approach has the
advantage of acknowledging that consumers have many self —concepts; brand consumption may

by highly related to self —image in one situation but not in another.

Third, “Products Define the Self”

The concept of reflexive evaluation poses the question: When does the actor begin to
believe in his or her own script? Under some circumstances (e. g., role transition), product
symbolism may evoke a specific self —image. Behavior is then patterned to be consistent with
the “me” that is called forth. Cooley's (1902) looking glass self provides a useful way of
viewing this process. The feedback thst the individual receives from the reflection of others'
estimated appraisals results in a decision as to whom he or she “is” at that point. It is then
that the individual can make conscious, minor adjustments to optimize the image quality
communicated to others—that is, products can be used to communicate role information after

they have been used by their owner to decide what role should be communicated.

Fourth, “Consumers Are People Too”

If the focus of symbolic consumption is broadened to consider the a priori impact of
material symbolism on behavior, the role of products in general theories of social behavior may
be upgraded. In addition, marketers should be made more aware of the significance of products
as determinants of behavior. An abundance of products and services—from clothing, automobils
. cosmetics, and furniture to restaurants, office environments, and air lines—are rich in
symbolic content. The nature of consumers' interactions with symbol systems may determine
their attitudes toward them and toward themselves. A further integration of products with
social science constructs is a challenge for both social psychologists and consumer behavior
researchers. It is hoped that the theoretical input of the former can be blended with the
empirical contributions of the latter to balance and extend our knowledge of symbolic
consumption. The result may be a blurring of the sometimes artificial distinction between

consumer behavior and human behavior.
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