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Z4 W3lE o]l IoT, Cloud, Big Data, Mobile/5G, Al Block

A4 7& i
Chain, 3D Printing, Robotics, AR-VR & ¥ %<l 7|&9 &

M A= NE z2Ao] AEsNeH /A FAGAM 2 24 W] A
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x4 @de oA YA A8 v 97 JE 229 B4 Hojy
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Atk 20163 AlAF A EZH(WEF; World Economic Forum) @3 E &3l 42 4t
48 dAE 7ese 1A Il A F, JY 94, 24 FEe 47HA
T8 BHE AATIH, olgd ERE A 7Y vl=Y 2z WA tigh WstE

gxg dstolgt A 25t (Schwab, 2016). Morakanyane et al.,, (2017)2 2016
dA7bA1 9] g xe A 3(Digital Transformation) o] LA ggton t©]A
FAolM HzUA md £ ZAx uM HAY Fo A
2k o ® Fod = dvta FAs =T, ol HAY gkl ik dAAje] Ao

o} H-3sH(Ciasullo et al., 2022)3tchar &2 = 3l

Al AA = 7R FE=o SAARJ]D G 2Ho] Advhar F43A tHOsmundsen
et al., 2018).
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WA ZA = Aolth(Matt et al, 2015). ¥ Pizzi et al, (2021)
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(Operational Efficiency)
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(Create Competitive Advantage)

Dengler(2018); Liu et al.,(2019)

Pizzi & Simone et al.(2021)

oA BA Y A Pizzi & Simone et al.,(2021);

(Improved Relationships) Henriette et al.,(2016)
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stete= 2 AAE @i (HAE oYM E B 15, 2020).
7l gAE A8 S AxY Zoko 7oA "AdE gFs &8t Al
e oz osHddt. e AR UAE Jes J5std
T ARjs vlzy s 2d gk 2o vy sl Wsts v
THAF -, 2021).
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A ol e AT Sk

o] 3}-5-(2022)= HAIZIAA 2o Aol tx" Hd3telgte A2 2ekRl/3ke]
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A3 T2AE IZ2Y A FAAY

A1d COVID-19 o|x #HAAAHY

1. COVID-19 o|d =u AALY

AEU-19 o]He]l -9 HAAYL A&EH g Sdgets g@oE A
o = ot I A 2wk [l 20199 7HA F AANYG L wE,
ME A, AANF = 5 AubEl A AFE FEI SHAE 2 53
20199 = A A4k =
AAAGEAAY F=dFA 2007 e oF 3u) ol AFIATH(EFHAA LY
AE3], 2020a). olHF U HAAEE FAAe] Aol whel B A 3 (B2B),
AuA A3 (B2C), &84 A13(B2B & B2C) 502 FEEHW, du A3 HF
& dfntth FAAste W, EFAAE Y HSE AEHH R FUkete FAE B

ol Sttt

] & of ddoldY

ATt
TR H] & TR H| &
AA ALY 309,691 7.0 23,061 7.9
AA T2 A 1,349,388 30.3 102,056 35,0
AA A A 1,232,232 277 80,594 27.6
A A B Y 1,561,927 35.1 85,937 295
AA AAA 4,456,738 100.0 291,618 100.0

=4 A AR E-3](2020)
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=W AA13 HE A¢E 20009 1327 S 7153 olgl, 20199 F 650AS
HEWA F7HAE FAS gk wd AAE A 20199 Y F LTNE VS
AA Ao g @ A AY 5o8 F R AAWEF, Fue #rgA 2
T o] FAE HARA R FIhE FrhEs HAAA XS 3], 2020a). 20199
ANE 99 FAHA(SUWON Messe)9t 44 A A wl A A € (UECO) 7}

_:,5‘_
TR A"EReH, AA 0827t AZAAGES, BT AdsANddAE e o

#3-2> 2013~2019d A= F HAAHA
(9] @ m', %)

15-19
i 2015 2016 2017 2018 2019 2020 s
=7
5 AN WA
9,551 9,347 9,940 9,848 9,723 5,692 16.9

! 5,412,352 | 5,309,174 | 5,864,464 | 6,056,755 | 6,320,167 | 1,639,240 21.5

f
)

=4 @ 9 (202D

-

F29 AN A s MR A&Hew 4 2 s g
2018 71 A AA DAL oF 13709 ¥ Fmm gge) fov, gEue
Er (5979 8), ¥ (4679%E), obrlob B & (2649 &) o= Y TREE I

st qlth oF 39 ol A AA ANl FrHHGOn, o8 B A A &
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SAAR AN 26 5 2 WA, A A% ol oA gEAel (R

1,
oN,
(o,

AEA2017). 2018 7]+ 25709 AE AANFAS HFEY, F HAA WA 878w
m'ell 350712 HAAIZE JMFst e, o2 d oF 195 7o) Frrd A 9F 9571k
Ho] Mol HAIFE WS THAUMA2019). E3] Z7Fd A9 50% o] 4

Abshe 2o® vehba gtk obAlol AAAY WAS AUST At FF A

al
SR - el - 3A1 2 2021b). 2017 obAlolell A JHA E 200001 L] A
3l T °F 30%<%1 7047 0] FT=olA JHFHEHALH, o= 2749 E AAFE A<
L3579 N AgE T AHRUE B2 FXo]th(Global MICE Insight,
2018). &3t T2 AANG S wE AAAG ] F&eke w7 AAHoR AA
ko, olo] wel AA Qe Aol Hig ks Fakstar k(g
- el - BEAl Q) 2021b). H A Zdsto]l NECC(SF 40%km'), A AA(eF 508 m

~

o AAH Fre AAAMAMEE % L AxAe] APow Ay T 7

H zol 3l

(Messe Frankfurt)®] 7% A 7§H A3 50% o= 5L =7k of
dosjefell A JHH st S Btk okAol AAMYG S S-S Adxdtar
ST A Sl AAE] JRH AsERE okt 9] A E MFHE AHHoR
S7FetaL Stk F 8 IE AFom= oprol ¥ AfH, Hul A How &9
= g AA] A4 - AARA & T UET Fol A AAas AAS L vk of
A THHMKA) = 7HE3HE o sty 79 @3 dA
o ek S do] Al FHARLESY s = o] Fol M

20181 6¢¥, HAAY H& wiEd AA 49 719l Ad¥xvl 2F(Informa

Group)el AIA 291 FrE 2] FRH(UBM) Lwol ek o dAE ehrsto], A

o
T
2,
>,
>

2
=
-z
Lo
[40
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Al FEZ AA HY 7Igo]l HAY o= Ql¥v I1F2 A B2B A4
A -AMu| 2 7|do w2 AaABst= A7 7F QA tHGlobal MICE Insight, 2019).

2. COVID-19 oA 2=2d¥ AAA4Y

TAANEE AF- TS AN A AR AR oS B uhAE FrkomA
Q_':]

TRl olnupAlghs F-o qlzeteln], wvke] FE AAldde Yo

tolet,
A A SR A
29l FE% JAFNOE 7k AAEL Eoly] A =g At

=28 AAAY AES AvEWE) 20159 FH 201997h4] A A A A AR

lo,
ol
ko
oX,
o
[-'O
1
ol
ol
=2
e
2
(2
2
o
Ao
2
O
0%
2
>,

AN RS it 463% AFES RAT(AMR, 2020).
AMR International®] The Globex 2020-Executive Summaryoll 4 2015 5§
20193 7kx1 o] A A A AAIAE A FEE <9 3-1>3 2o, 20199 A

o] Adk= tiH 50% AL ol HE olf= m=d T 3o o 0%

ANk 20199 = A FE L 28%7F S8

20189 == 229 dAklel AdEe] 7M. F7ke sl2 UFIeE Oxford
Economicsell ©]8t#, A%k oF 32000702 ©AI&7F A AA 1804 7= A
MAE Ao, o 39 3wwt o] AN of 4505+ 7] HA] I A 7F A

Axe A& 2 F29 EF GDPol 1,9809 28 S 7|9t ol9 e o=
v @7, FAolES 2 w7tES AA R B 4 9 & fEE 22
AAAEG ] Rt AAA dgads ThealE 7 A
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<I™E3-1> A AA AAREY A R 8 A E(2015~20199)

30

29

28

27

26

25

IRz e ) 20y

24

(

23 1

22

21

2015 2016 2017 2018 2019

23] : AMR International(2020)

< 3-2> 2018W == Azl el A3by A v5 a3t

=0l s Total =1}

Ao - 39395y T A 03,2509 28
: 2 (business sales)

o
D ah R htthibdi] €$E€IEESESESES
160 74 =14 €$€SESESESESES

A A
23 2] 1374428 : -
{Business sales) * GDP: 1,980% 23
E€SESESESESES $€$€$€$€$€$§$€$
a7l D Bakab] e A @, A4 e o i GOP 43
ARSI Re e | SRR 2 Uxte) #3 : 3209
iifititiiiii
fEn ek et e pittitittetieet
€5€$€S B : =
b oriaHt: pradhic) say AAHY foH A
4zl 2 1307k #7194 2 71,700 ¢4 54

22ea22z22a2z2s Hr|H G B0 LS (3 942 71E)
erenane M

diractty supported by exhibiticns globally

%] : UFIL Global Economic Impact Exhibitions(2022)
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20189 %= A AA FAAAS ] g A = F 39 39wk Yoer O
37%%1 1911,200%F = A Ao, oz Hujxee] 30.1%
9,120%+ *go] Fofstdar, obAlof B YA 26.9%< 81507 "ol A3
s

3, A E e A7E IRIA e 464 R AZE Arbeksle, O

Hu Ao 35.3%<1 1609 7H AAZE Frrekslar, S 29.6%¢<! 1307 A S

A,

obAlo} B HWRA G 1209 A DA 267%F AT,

<IIY3-3> 2018 A AA A G RIS @A L HrAA v

ZENY
Z40) 3615 U EL ZLin| Or=27}f
[=] f Do
1.1% 2.8% 0.9%
3.3% 0.7% 48% -

237 7 4 A

%] : UFI & Oxford Economics(2022)

oA g sh AARge BHE A AAE AHGT £8T 5 9
Pl A AAANAAE S Lo el pEEolok ahn, olH @ Qx
g %o A AR A%A FAFAE weln ot

A A A 3] (UFD) S World Map of Venue H. iAo w2, A AlA AA A

A grEE 2011d %0 3,230%kmiell Al 2017\ ol 3480%tm'= 7.7% S 7lstR o,
2021 el &= 4,060%m'2 51 7hell 16.7%<1 580%km 7} 5 7Fst 3 thH(UFL,2022).
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ol-&e], AAAIA S5 2011 1,1957004 201730l 1212702 1.4%7} Z7}3f
Ao 2021 &= 20173 WH] 12.0%7F 5713 1,3587] A= Fe1467 A1 A

ol AFA AHE A

1T FAFAE A A B mewe) b R FATAN U] AN

e Bt YL BelFE Adetn Ak

< 3-4> A AMA AAAA F7F A (2011, 2017, 20219)

A TAS B 5788 (2011, 2007, 2024) N HAN S 2 37181 (2011, 2007, 201
- 4,050 L 1358
£ 500 Y £0)
! 3290 5 i
nJ 400 gl 13
F o, F Lo
& 3000 > =
g U
= i &y
5 ;T'J 1
1000 -
0 1100
101 200 i} 201 201 202
4z 4
%] : UFIL, World Map of Venue(2022)
A AA AAGE oliiE AL Huje)

s ARk e, O w=at o] d

F A AANAS FHY FrAY deor 2435kE o]

_34_




<E3-5> ofAlolx] e FAAA 3] MAE S (2014~2019%)

2600
/432

2500

2400

S

2300

2200

4 Bt

2100

2000

1800
2014 2015 2016 2017 2018 2019

L
=2 BSG AA A

Business Strategies Group(BSG)oll A 27+3F ofAlolx] < 177]=rS oz
3 Ak A3 BuAe] wEw) 20140l 2,1323] 2] FGAAE] 7 AR
I oF 3% AFER 201990 & 2,4823] 9] F A S| 7 AH E o] 20143
thyl 164%9] JdE& wilvd

$1e] <29 3-5>& 2014958 20197k opAJet A el A WA E HAAI3] )
Hdgdoz vjd Hit 3.09%9 F7HES HoFa 9l

ol gt AAAM= T=e AAAFH digk BAFQ Add FAE 18] 2000
W ool % AEaA Attt 20199 F A3 24823] F 30%<! 7503] ] A
AlE7E ool JRHER e, T AAAMAAE F= 2137001, F HAA] ¥

A2 10216681m'= A AA Al WA o] 252%0°]H, ofrJol F Al WA
786%% AHAStL vk ERE T Wl AAl WA o] 100,000m" o] w= HAA

WA A E 7 24700l o] % AF&lo](Shanghai, National Exhibition & Convention

4) BSG Group< B2B o|HlE 4 H|tjojo] FHE& T olAo} fY A& A" 3AL
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Center, 404,000m’), A& (Shenzhen, World Exhibition & Convention Centre,
400,000m), F A $-(Guangzhou, China Import & Export Fair Complex(Pazhou
Complex), 338,000m’), "8 (Kunming, Dianchi Convention & Exhibition
Center(DCEC), 310,000m’) & 471 A< AA] WAL 300,000m" °]d =+ it
B AAAMAANEE Bfska

TElvetel o HAE AH3SE 201599 307314 2019 3513 =
2015 oiv] 14.3%7} S7Fsk e, 2018 oid] 20199 FSHAI 8= - 9.5%¢l
algst= 3770 AAIE7F SAE AT

T o] dubd Al g = A div] 31.7%7F S7He e ol dEe A A
I A7IAAR A AL 48], B2 B o e wel dAAY R
FAAS W ew st dgddn AAIE Ao B2C dAE7E F71skd

fz
.

=

<3#3-3> =dl AAIE AAHER (2015720199)

2015 2016 2017 2018 2019 Ie1o
TE A

A¢ | HF | A | vF | AF | vF | A HE | A% | HF | 2ps
ol | 130 | 229 | 120 | 211 | 125 | 211 | 129 | 21.0 | 120 | 185 | -2.0%
&g | 177 | 312 | 191 | 336 | 254 | 431 | 259 | 421 | 231 | 355 | 6.9%
2A | 307 | 541 | 311 | 548 | 379 | 642 | 38 | 631 | 351 | 540 | 49%
Auk | 260 | 459 | 257 | 452 | 211 | 358 | 227 | 369 | 299 | 46.0 | 3.6%
A | 567 | 100 | 568 | 100 | 590 | 100 | 615 | 100 | 650 | 100 | 3.5%
=4 0 AL RS 3], (2020)

5| (AKED = 71 4] 21 2 mHo
= A48 AF, AAAQT B}, LKA

1oﬁ
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<IL®3-6> 201572019 = A 3] AHEG R FF Fol
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A2d BeE Al A4

20001 Hloll Sl WA 2002 0] AF(SARS) WS Aoz AY AEF4
AHHIND), WZ22~(MERS) % 3~54 F712 Aol gk 917]e] 2 o] wolA=
Zbed A AAE Ade Ao w vE COVID-197F 20199 129 = Fu|o]
3 A HEE T F AT

S el A E 20209 1€ 219 HE S B on, oo F S
gk ool A Al FE&ER SbE A 2020 39 119 WHOS A+ 19683
57F 2009 A¥ QZFAXH(HIND) O o] COVID-199] wis] shd=-S

PNr

COVID-19% A2e 99 sZibntolelzo] o% 557 gPABOR He
ddgow St 20034 19 319 7%
gol waka glon, /3 A AA wE AR
oitt,

<2¥ 3-7> A AA COVID-19 4 2xixF A& (2021.01 ~ 2023.01. 31 7]1=)

800,000,000

700,000,000

600,000,000 mo,mz,ue
,Az,oss,on

530,241,565

500,000,000

400,000,000

379,211,851

300,000,000 {,723,7287
/@:zs

200,000,000
171,240,126

100,000,000 102,928,079

2021.01 2021.05 2021.09 2021.12 2022.01 2022.05 2022.09 2022.12 2023.01

%3] :JHU CSSE, COVID-19 Data A=} A4
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Ao 20009 69 ol FHE A AAHoR %74 Bl w
bl 5 AR Fs] 2 ol% Alsel nhE wlw AR @Yo L]
b AA R ke Aol AR FAHE AWE ggon T
ARE o % elx] Fatn 2 91715 @A Helvh

O0F ey A APl wek AEH ALT/ wAE AY 227 AG
Atk Aol WFEAHe] AAHUA HAHEL LG AHT B A

gol Wtk 9 AAAE AY AF e Add AHF AxdE F ool

o2
a
Ny
_Hii.‘irlo
N

2

<#3-4> COVID-19 &2t z7] =u AAJAd el 93 d 8 (2020)

4 1¢ 24 34 49 54
e vl A Ak 6™ 37367 0,837 10,774 11,503
A A - 2 0 0 21
Z A 3
i1 51 A - 9 10 13 12
(9] - 7)
7] - 14 24 30 20

=4 0 BAEAF(2020), A A RE 5] A A1 (2020.11.22. 71<)

COVID-192 <l HAI3] Mz7F Slupe A4 e A7|gd wet A IAL

AATD AGE(AA ME TR AHE AdeA G9Ax, ol Ag
AN AR ol WA FHAHPEO), 7413 2] 7] 1 AHPCO), AT AR 7}

AAAR =Y & AALE Wl o5 894 94 & 84S dJgu @4 9,
2020). Ao 1d F7|2 AHAHE AN S 2 5 @Il It 5
S 2 AE A oH(E=H A4 2§ 3], 2020b)

TAAE A AAGA e B4 wbrb R ol Al A A E 3 (UFD =
Ao o] AAIG HiEzAtddA AAIQA SHA T 7Y +9 255 A9
FSITHUFI, 2021). A A 3] €]
A7), Ax AR A AAGA FHAEE ofyet AAAAI A @ BAH
B A= AstE At A 7]del 20200 247 7R AAIE] w] AHE <l

-
i
N
rir
2
wu
o
po

\l

A Fuor SHT W&ol Hi T3%YUe TR

[«
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@A B FEEe] 492 Ha 14509 Eoln, Aty Bdste] F 882
of gdeje] FAAANTE EHS 7HA SkHH(UFI, 2020b).

AN B HAae FHAL, Z7EAA, FEA, Aus AledA s dAAE A E ¢
HdE A7EAECAA g S E & Erb opye} volrt Azbg AAl A A
A FAH AddE TP olH @ AEE e zdl A, &FY 5 o

ol HAAAEANAE P72 S PAA FHAHAUMA, 2020a).
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A3A TAE F21U A Y AAAY

olWIE g HAAIG FE= o5 7]7H2023~2028) &<t CAGR 2.88%% 37
0231 4574} 1,000

i}

2ol A 20281 5269 8,000%tEH = g Zlow

ANBE AA BT AA 44e) Fad 959 3 solth. §d3 ofAlo}
o e WAL AAFE NEYsZgEoR BEae AT Ao 74

<IIYE3-8> o|HE @ HA A AR

Events and Exhibition Market

= S 2018 - 2028
Market Size in USD Billion
CAGR 2.88% AR FR(20234) uUsD 4571 &9
AZE FR(20284) usD 5268 49
UsSD52.688
CAGR(2023-2028) 2.88 %

UsD45.71 B
Jra mEH Huysie Al OfA|Of EfEHEE

HE 2 A Fd

Fae g%

FIERA MILANO

-
B —
. x
Mess =
. Frankmf‘urt G,}QE.{.:\L

2023 2028
%3] : Mordor Intelligence, (2023)

pass
2

AANFHAAE 993 A% EA(geo——cloning)e] A eHo] AFS FEsii
Mz FA19 Age] Aa dAI= 9 or A& A8 7]&
o7 AQFEL VA JE AEsdo] AFHAU Futel AAF I AE (Dubai

World Trade Center) HA3]7F Sulo] ZA|olwt 309 28009 d#]E 7]oJste=

Ba= Py

[_£
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SoF FAE R 72 fHarh Footfall] waw 7HE & FoF Ak

A2k 298ks ook FAldls Yt or oF 2508k W] vt o] wHEEh)
202392 6 234 5-F 2597HA A FH

dadegy HAFZ H~EHQ Electric Daisy Carnival ZZ X E o]x} vjF

Mo
of
rot
)
e

A}el Insomniac©] Aol A A#PASl EDC Las Vegast =
v Hoe ddEzy W Sof welolv 20234 59 1993 219744 Las

Vegas Motor Speedwayoll 4] 5o <&},

d

159 Music of the Spheres World Toure] €302 = & W= Coldplay

rr

20233 Manchester® Etihad StadiumolA &d& o Aot} Glasgowol A

E k2023 Folol A sk whell Coldplay= ©lm| 1507+ o] E
S dvigeh 89 25, WA AE, wtEAR Y giH 2T Sl 2023 Music
of the Spheres World Tour ElA w7} A2 At =3 S-oF wi=of tfdl A}

il

2

1=
-

P2

HE9 F8E BAF H A oME 9 HAAGS AT Coldplaye] 2022
W Fol A FH vla Aol 5005 g o] el

COVID-19 #d= o] z AA AtgELS &, 934, ~2x= 5 =84 d
HEIJIHE AL 4]

LY

o

zk31 9t} o] COVID-19 #:d9] 77k EQF Asto
2 9lg] 229 Pl FHA 7] el AZE o] FRY oHIE U HA 3
AN AE Adsts HEANSE Qe dA7%%7] o)

dhel fd kel AyE FAAABRDPAt FYstel AP FAE FI
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AF WALl HAX=E ddsta h olE Eo], 202249 6€ y7I#AF W&
2 7k o ICCA(International Congress & Convention Association)ol A %)
of A WA #F4¥ HAA FEUE AAHAG 1d o] J9e ICCA7E B7IE
FHA T4 AYE A% T8 H=2Ys YA FLAR SAPUES HERTL

o] A= ol ole TFiera Milano, Messe Frankfurt % Hde
Messegelande Hannover$} 22 A A Al o] thd] AA| Ao o] ). A
A A R AwAa AE el st AAl AlE (Hannover Exhibition Center):
AT FES 7Y AE drERE JlEee 54 s AW AY e

Ltolt}, dtieH, THIAFEE R wSY FR=

FH =7bee A S 2xzd AT UlolE o Svbels B2 471
7 Fotst= del drh o] @3 AFEL A AAHer AES Bfida e

4 o R et o] A= 20249 69 1495H 79 1497 dE Ao,
SdolA HEE Aol

EF #Y oF 2o FAE AGA W deli Fag @atolv] A A
o Qg mAY A A4e FEsn gtk ¢ Sol 2 EDM Aso|

Tomorrowland®} Amsterdam Dance Eventol] =<lt} dz} SoF AEL 2005
8 TomorrowlandE 7H¢ A3ste FAZ wrEom o|WEE A5 3 AT
Qholl Wi Xl v}

o oWlE e HAs Terd Axd
= 23S 719 E5o Sk @A wd 9 S Ak o

IT AlY o) o3 =% JH(Mordor Intelligence, 2023).

rlJ

E

il W
W,

»

(o,

El

Ho

m |

offt

_45_



W High : e

M . b : Q
B Medium .. )’
Low

%] : Mordor Intelligence, (2023)
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(4) olWlE 2 A3

20221 99 UAE®] Flash Entertainmenti= %=°] oJWlE 2 g

Wobe] wEt ARgrlobebH|ole] I gofe] HHY AMFAE WY AEKA
of EW JHHAUE Akqie] ksl 9tk KSA EAME
Entertainment”} AFd2rA, A A thzksl 9 Saudization H3E9 A9 AAE
of A 7 x7t ¥ Aol
2022'd 69 Hn B A A e @AE Adststa HvjelA UFIE] 3
718kS- 34317 918 MAD Event Management LLC2F UFI(A Al A A 4F &
) Hel A Ame dEUA ] TEHA

2022 6¢ H7l #¥ X5 2 I (Turkey Tourism Promotion and

o

Yoy

Development Agency)< ICCA(International Congress and Convention
Association)o] ] 249 R WA 9 244 FEUZ A4HA 19 %) |
9o ICCAZ H71E 9 54 Ae 98 o8 n=Us @i gaz 5
o13]eS e (Mordor Intelligence, 2023).
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(D) MNHAAA 2] F2
2021 =dlell Al Al e F 5937 o =E 2019d7HA] AFAE EAAIRE
COVID-19¢] o&o = <l 2020 28871 0.% 2019 65071 th¥] 55.6% #Hast
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Ak ey 2021 ANFHAIS] G 5937102 I EAE Btk & AW
& 2021 1,639.240m'el H]a 231.8% F7FeF 5440.194m'E 71 ST A E)E
B 9174m' =, Ad 5692mel W& SR om 20199 9,723m' ¥ Bl W
oble A3 T 35T FAE Y FUHE = AT E 3], 2023a).

ANE T B = AANA £ 2A ek 20209 ¢ AAEAL A

1

u] 2A FoE 1,692mold ot 2021d0l = 4,151m = 20199 &= AAH A
3825mEtt FEs A5 Btk 183 COVID-19 sHd=loe] Azt 20204 <]
= AAEA L 1,692m'

Z, AAIE AH A4 e 202088 i FE Sk a & AAHAS oS
& Zo 2 FItste] COVID-19% =538t 3 HAE Holi ASS & F AUrh

FUAAF ] Fre F FAAA S 20208 F 33282(5W 31,611704), =
9] 167170Abel A 129% Z 713 76507 WAHE W 70,75470AF, 8 9] 575370 AH =
etttk dAE 139 Ee ZrEE A = 20200 1167HAHE W 110704, 3 €]
6702 i\l 11% S7Fgk 12970 AH(=W 119, sl 10/44hHE 71238 = & %

) R 20209 2195205 (2,182,723, sl 74%2W)ol A 141% Z7he
5,300,650 (U] 52993367, 9] 41314%)0l2th WA 1A% Hw A7

T Ay 76221 (F) 75961, S 26m)0 A 16% Z=7FsF 89397 (] 8,899
e 709H)E 7SS AA Y22 3], 2023a).
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<ILE3-10> AAEY A E SAAE ¥

(&9 - A, w, 7WAE 9B)

20204 M 20214

9,174

8939

593

5,300,650

1,692

S|
B EEIES

HAZE B2 =7t HASY B2 AT 4 HAEIY
7

=
=]
= HAMEHE AT 4= T A

=4 0 ARG EE], (2023)

20200 = tHFAAIS] o] HAAh B FAH[Eo] Fol F HAWA 30,000m o]
AN = 1A AuA] kot 20219+ 18122 F7Fth 20200 ¥ ]
wal B F AAIEA 10,000mt R AAS] = 26030l A 42471 0. = 150% ©]
<7kt AL 10,000m* o] 30,000m I RE HA 3= 277 1561 o% 5uf o4
S7Fem 30,000m o] AAIS= 10 A 18 ez STt

<T™-3-11> A\ R A5 AR

H2020d Hp0214
30,000m 04 L1

I : 27
10,000m’ ~ 30,000m 151

1o 260
10,000n" O] 2F 424
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(2) AAAFAAL 5
2021 AAARAA = 240670 AR, 2020 212870 AF S7FRTE AAAA
e 2dwAaAdE e gew 1) AZF S7FRAL, AAFAY, A YA

A4, AAAMH =GARG A= 22 AW b)) 3.02%, 1.18%, 24.4% S 7FTH(E =

<OYE3-12> AA] AR S d
HEAIA|EY EEX|FEY EEACIRIEXY W FJAMEAY

HAchy|
13.1% 57|

o

2. 74370 A 3,07770 At

14 +
831 +60
562 +157 =211
1,336 +89 1425 -411 +254 1336
1,336

20184 20194 20204 20214

w

AR SARRE 5 A 2021 105299 .2 2dd 9,933% ol H] 3l 5957 of
7. AAFF AR oF 16% AR yrA] ALY, AAIHAIEA K,
AAA B =92 22 11.5%, 1.85%, 19.85% wo] AAAR]=ASA A7 7Hd ©
o] T7t Aom yEuth AR viEeat gl ek A FSE

Z 23 3o HAd v 204% S7Fskla dieol e

H] 49.5% S7FATHRMT A A ME R 8-3], 2023).
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t
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< E3-13> A =

20214 2% 2,27694 3 FHUrh| HALAIM G FAZHY —o— FAILKOIAA G —— FAMHAY
20204 1 8,503 + 204% 37 ‘
019 AZ 45379
207811 4% 1634949
20174 3% 632793 12608 1459 14694 15483 15619
767 3097 8899

12322
7415 10,259 10,774
1 18 % 5,243 7575 691
1070 g 5,368

2017 2018 2019 2020 2021 2017 2018 2019 2020 2021 2017 2018 2019 2020 2021 2017 2018 2019 2020 2021

=4 0 A AAGGANE3], (2023) AR A 2

<I293-14> AAA o] 9

20214 -509% 2 Hidrfy| AN O — FAZH QY —a— FAICIKIPIA RS —e— FAMB| A
20204 -1,007g ¢ | 495% St
20194 291643
20184 398223
20174 287293 2,435 1,230
863 ma, 09 772 859
1,020
595

184 102 20 -159  -59 -16 1

-639  -346 w132 -105 S

2017 2018 2019 2020 2021 2017 2018 2019 2020 2021 2017 2018 2019 2020 2021 2017 2018 2019 2020 2021

=4 1 A AAFGE3], (2023) AR A
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A FFAAFAAE I ANA TRxe= FHAALNY SA= ANIE HF

= B34 ugt = 17 AdTer ERSt Fxeta otk 2021ddd = #lA
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H Epp204E M20214
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<IH3-16> AAR-EE F A WA " W al(2019~2021)

18,994

Eo01949 H20204 20214

18.598

10482

w
@
@
@

BTO5
B431

B760

2 ®
BEN /S

~_1 =] o =
& o=s/fSU/HEMEL @35/

i T AAEAS 201999 vaE W w§ FEo] 293%% M
&5 HYlow O vggow E3l/deiEY & 2
Abslo] B Abdte] HAIE gfR gFo] o] FolAa &S FHeld = & 3
A= A A} X1 &3], 2023).

2021 dd AAE] ANH Aol s 1290 AA S AL AA HHHAS
M 10€el 7 Bol /MHE Aoz yEiuth A3 RlerlE FEd 7-89
A g2 o ANV AREL Qs Ae FEH & vtstth 79 A 8=
20199 4571, 20201 4871, 2021 437102 H| =3k X9 A3 7t ) FH H] QLT
A& F7Hdoel oA Fa ggd fF7F dAS Feke EdE] P9l

1=y
AA3] NH7IF 23 A5 12A A

>

O
o,

oL
o

3 Qe Aoz saa.
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H71%= Pk ddel me] =l dAE e AH A, F A wH, ZIHEA
AsHAl F7hetdal COVID-19 ol#de #RE 3|53

<T1Y3-17> 201972021 €8 AN E AHASF ¥

4 20194 M 202001 N 2021
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A4d E2E I2ZY AW OAE AALGY
FE U AR

A1d T2E 32U A AAAYGY gRE A3Z

=1}

=

—Z
HE

>

ved s Bystn A AAe 2 B4 hde mEi gy

ol
lo

A7l s W& Folrh. COVID-19 Wik o9 mfo]a 2 A E(MS)S] i

A
A AH(CEO)S! AlElof Ydets 21do] A8 S t]xd #H3ko] COVID-192 <13

W 27 gRe] ol olHukm Bk FF 109 o BE /199 A
Ag AREEe wet 2YR Aolgkn oFFe fAY A Fo4E 2

COVID-19¢] el /e A&HHA AAFH A= UdaFe =375 vdsH
HAxL, AAFHA T SEH AAFHA AAEY YAE dE(Digital
Transformation)ol] % 38l7] A1 Zeldth HEHQ] 22 AAFFHAF =94
H] A 22 (Reed Exhibitions)> 20201 7071 AAI3 & 9% 2leo=zvk 733
o (RELX, 2021), 13*wmtvtzl(InformaMarkets)< 20201 v °F 50071 7F ¥ &=
=gkl A3 E 7 & 8 . (Informa, 2021)

COVID-19& <laff BAZE 9 A&t s Faatel A" Ak sz <
o] 7}F&3tE ATt v bl A COVID-199] gibs dAlstr] $18 29 24

#)(shelter at home), AF#l % A2 7] 5o o] AFAYY. A5 BFu
Aol Folea £l wutel F4lo TAY Aol A& HAAT U T

ol A71st Hm e zele] 9717F &S ol & s, 3} 98,
&, WFUA, 33 5 A e Eobh AAA R 2ekdlst HAH (AR
SAAAATY, 2021). ZE1-HEE I FEER Sk kY dnka
Abg o] FxAWMEE HEJHAZEYANAAAT 2, 2021; HII = A
3, 2021).

ErE ZRY A BE AGeA TAE AR el vehtm gl

z o
AU G
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22 749 A oF bRl gA" A8 #d 24 BuME Eohuld.
BA-AA grach EXE 24 7199=r dnd ve gAE déo] WA A @
Atk COVID-192 titdds Aetat g7 AAZso] vu ¥ae=
197 7F H-2bs o g
frelgls Ade] 3 gAe ERFore] wat el wek =Y 9y
dAslERE ezl @4 Al 22 dAE AHE AdEdn SddAE
20208 el Wk oF 500 0o YAbrk ClAE Fe2 HH(AUMA, 2020a)% = 5, &
713kl 2]l AAIE AFH AbEZE S7hekH AAAE]] HAE A Skl ek &

al
WA e Bol UXE A%

N
o

1. 224 AAARE Y Ygx48 7|&
COVID-19 |9 & AAn 2l w}AL #olxe tAe FFEo] 14 v

AY e BEd BrAAS AR AFYS FHsE U wAsn

%9,
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ofo
o
H
)
ol\
)
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=
¥9,
v/
>
N
h
o

AR A dSskr] A7 A8 bde] BErh sHA kdd $A
, 71447, 4498480 S vdsA E H A

¥4-1> A #4A Vs A A

1= A

w7 E (9 ZH(Clean Motion)) Al-& T 5o 2 A% A= F&70]

HHE 7l | (22 (Kohler) HIHFA EWdH W7

(LGHA) UV-C #Aeld =S o] &all 50cm 78 kel U= 99.9%

At R
7rE NS AASE F20](CLOI) s
(LGA A}) x%xw = FEl Ao dlojeE 371 A A
7] 43t (#el A (Razer)) W7 whola 2378t B 7F FFd 2ntE Aoy
a3
(HDHWEZ) A=, Alute AdAaxste de, A, 355, 899 5
o 5.74]

i

2 5% wUHY

= ]—

O

2] (A A f-(HealthyU))

25 CES 2021 &# 1%, AAF 27
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AAGE A54Q0 dAE Ql=zeg g5 2 FxE T3 AAse gxd 13
(Digital transformation ; DX)< #i Qlth 5G HIEHAE AMgs] w23 A

ﬂﬂ)
[UO

ARl Bl ddo] JheetA doezA AAFdA B 2dE yAE 7

ARG g A & BRE ofyE AAZE B R HolE A Fo] Thedt g

iy
3

jaiti
rob

A Alget. ol COVID-19 Hu9s How AH7bsd 7S 74

229 AAGAZE BgdA ol 2A FUHE Al FANA AAEA &

rl
)

A%T 5 gt AZE YU RuA e AEdD & 5 9

0. E2E U AT AALGY AL AP
F2E Fruy AAS] AFH FHA B A7 ASHEA gd AAISE giA e
7] 913k 71w Ve AT =R ol WER ey AAlE A S A
g3l BH Ve 5, ZEV171(VR 717] 5), AFEAE 87 SollA B©e Al
2 AAIE Fdske de @A A 2021 $EE o]

Fole #dA ol ALY AWEHATH o]F CESE HFES Z2d HAFE9
VRE A54coz 7fFsdA VR 2 sfolBg= AAISE Adst= 7w &
TEY ], ol&ul PFAAE A ZE S (Event Management Software ; EMS)7}

FE] AAg

2002958 oW AAE ARBH] AAARA D A48 FRFR AF
@ solnel= WAL A A8 AR $45n ol 53 AA
o AAA AHE Ade] 96 AT WAWeA /&L AT nolo]
WY, B gAele B8 A FRA A4 28 2 ANY edas

(o
)

4 AL Ad= Y= F4 9 #gE 3 Z7IA ARHRODSH 7]=o]
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<aY4-1> F2E 32U AAAY gAd dgke] wat 53

Peak of inflated expectations

EX Metaverse
P
NETs A
/ \
/ \
/ \
/ \ Plateau of Productivity
/ \ Lead Retrieval
/ \
/ \ OnDemang EVentApP -
/ \ Content —
/ \ Hosted 8
/ \ Buying s
/' \ Interactive o

/ \ Floorplan ="

/ \ 1 Slope of Enlightenment

/ \ )

/ N Virual P4

/ \ evens g Hyoria
/ \, - events
Technology Trigger  / ~
/ Trough of Disillusionment
/
V4
/
2020 5091 022

%] Bilton. (2022)

ArgEYEo] AAF A wEw AAAA T

F Fad A9 e wid BA 9, Q34 uA veld, dEFH/
ol #ATh A AN Frh AHRODE Eol= A #HE 7E9
857 53 20 vhehg Aolg
<2E4-2> AAARHE OAE Ve 54 #e 2ARA
63.6
50 : il
45,455 45.45% _—
40,91%
31.82%
20% - 18.18
10%
% %] : Exhibition News, 2023.
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A2d s HqAE AA ALE

1. AA13] 9AE 7le 83 2 Atd

1) 714 2 stolB.gl= A A 3] (Virtual and Hybrid Trade Show)
g AA 7 ANEAA T 22 AAS =2 gAY AAS FHREE 5

stu g AAIE BAG 2ISEA ekl AR AQste solng=
4 FAAG oF Ba AL AN AH FHFE Ae BE Lo
FANE AN Arhem Ee 4+ oA H0,

20034 49 AHHE AAH AN s Aglvbes oY A 8e)
gAg AN8E A4S selnes 747 AhgAe A8 B @)
olx Wiy AAE A7} flol XY AAHY Arheis dAL A4 A=

MEZ FAEe] gl

;

<2¥4-3> 2023 st abdurels] slelHEl= AA]E s 7] A] 2
Oxg 2 27 A4

Participation Options 2023

Maximum Aexibility: porticipate hybrid or digital-only

Hybrid Standard Package Hybrid fair-package
from 3,306 € from 5,421 €
Wenid perrteciparte st om stdioedel Boolh, | digetal Lomyplere modidor ookt (o ihen G STTEnE e LB MTET
seacrnger crd marleebinug sy e i hbed tar ey iboal guenc b anretl mrasrleetoneg wisreices mr inchebod
&) Stand Space =) Stand Spoce
=) Digital Pockage @ Configurable modular Booth
&) Marketing Services = Digital Packoge

= Marketing Services
=) Catering Services

from 2}900 € Digﬂ'cll Pcn:koge
The Digital Fockoge wih an exlenifve sxbibfor ond prodiect presentotion ond rumesoos dheiag fusciiorn
D[gnﬂl ol'“v nciucket for ol exPibaomn with byonde pamopation of con be booksd ot *Digonl Oefy Aomicpation”

=4 o] Fd, (2023)
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2. 9 A3 gAE A& A

1) AAZA A A 3]

543] 7191 CES.20216& COVID-19 AFeloll o3k sjd]e] otz <la) aap <A}
4} A eoz All Digital2  7HH ko], CES UAE AAGS Ba Fnody, A%
AR, gtoln AW @ mE 5 Lelel Ao A AF@AD 2021 19 11
AR 79e A

TE3 QuolXo] AFE AANSAL, AA A @S] elow

!

AR 4L FH SN 9 AN e ATt
o=

e 235E 30 A ojdow emalel ke 4ol wla) oF 40uol
geh sban wAY Qo A5

6) AlA7FAAA S (CES-Consumer Electronics Show)E W= 4H| 27|+ ¥ 3] (CTA - Consumer
Technology)7} =33 wid d&+= AA HAd FEY 7FAASE dks|olty, TV, &9 ¢, vY
L T 9 ALY IS AAAFES T2 A 19679 va FEo A A13] gt 4

A o] F A F7A o]AXAA AA PALAY] EES el B F dE dAUdE FApo|h

19959 F = wid 1€ v gawo] Az A M3t o
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o, 1677h =l A oF 8vto] Feo] J7FAp7F FhofshelaL, 487 =0l A 194371 2] 7]
dol MAITE EFstq o, 1 F 68171 =EtES]Ie] Frbstaith. (STEPI
Insight, 2021)

= #7}719) 5 LG Electronics:= LIFE IS ON - Make yourself @ HOME
(23 dd2 ASFYUT LGS A4 3o & Lifes AdeA w4 2)2t
= FAE A2 7P AASE NFHFE Y. LG Electronics®] who] AR ALl E
o = 7F AA# Life is ON(SIE Y ®W<43#), LG Signature in Las Vegas,
Life’'s Good Studio® T ¥ o] thefst AlAE, Ze2~ F3d 2~ vg Ve EE

o =] =]
e AETE F A

<71¥4-4> LG Electronics T2 & AA] Ald

Hyun-mo Ahn « Steve Hatherly .

|
#kx ¢ Live LG(2021) A=} A4 2
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AEEEE e shrhe o7ielth $e A9e TR A% AIYE
NAL A R ol @ FRIATh WdolE W] Sk FE Fe]

AN

wold & Ar1g s, &3 e AR ox
H

ko] Fash so=w BRIt (KOTRA,2021)

2) W= o] (Canton Fair)

T= B FATAA AHAEE AE Fol= 600 Ao GAE 74zl g
R AANIRE Z7dE FF 7199 MY IES Y8 wEolAh wpd F4

SR AL BRE FES YEgss FEY AE wd@dAgolti(HwA,
2013).

2020 A AA = oz 49 JHHE dA el ot COVID-19& <& 6
42 A7|HEA 2eeloZ 1097 MAHATHA w2, 2020), =A< F4 A
A9l 127xFef 1282F E5F VR FEfe] =epqlo = /R A, AA A FE9
AA3] F 2Elo® JiHE A AAIE FEREgT AE A= AR AR
A Ade AYE Bl 719 28l "AAE e FEE Ao, of 29
6,0000] 7]1¢1o] 7} tHXINHUANET, 2020). =2 Hojel 1T 5 vl
A AIE(fEiR, Tencent)”t &4 71 Av]2~ AFAR 22l ERES 73
o A 7ol 2kl gholH AEZY Au|A WA, AAZE W AH]A

52 AFHATHEIEAA, 2020 £, TerAe) g, 3§ 9w, FEody



9. el AAHZ AHE oW ANE dAoE Arltlz Aelahy ‘e ArixY
T 5 odth 4ES A9 B 4 9t 9 Fua) A9 Lol ANe 5

TFeta A 289l AAFE F2 s 4R Eo $
3 A gholH ~EF W @ AHATE A

=, 2020). A3 F7FAA
o] A ©e volols vhyrint dxAHow Fujrt sbEd vlolof s whtA

sS4 volo] 5B AAs asEy wy peE JEvs 29
]_

o

of Tt wpolol7h @ 4 U9aL, A<AE] mpolojo] Yha WMol WolA o
0% AZHE AR} Rolhtin BN, E UY BE senee FE 2

F2 Q&) nlolojrl dstE AEFS FHA Z7] oy o, FAl £ Je
Eggo] MygPHE vy FHjE Felx o [ o] 7y o]l dA=
2 FtHNIKKEI Asia, 2020).

3) &f=rAkqlHhe 3]

229 Hd 7R A HAIE ¢l HANNOVER MESSE(S =14k uket3])
oAl 2020 ANEH HA dAeld HAABE HA"E PALR ddketo] fFHEATH
sher wAe A 28tel A= ‘Digital Days'gts o202 L2 ZyAo] vt
ol a4 £3] U SRt E |y Agelol JNFE A 20001 Hel A
Abel 1009 78 SFEUALS] A, eholB A", dAl7IE 2R T 110709 v

Z2aded=s ATHAL FH 3 melAMAE gt J1Ee ezue
AR opye OAE oMERE AN F Avks AL FHAN T FAeHe

HAVINGNEWS, 2020a).
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Abstract

A Study on Enhancing the Competitiveness of the Korean
Trade Exhibition Industry in the Post-COVID Digital

Transformation Era

Taebin Kang

Department of Intrenational Trade, Graduate School of Business

Administration, Jeju National University

The changes of the past three years due to COVID-19 have brought about
significant transformations in the ecosystem of the trade exhibition industry.
The pandemic led to frequent cancellations or postponements of trade shows,
resulting in massive economic losses for exhibition businesses, convention
centers, and related industries. Consequently, regional lockdowns in various
countries have driven the emergence of online and online-offline hybrid
alternative to traditional offline formats, setting new standards for the market.
Therefore, COVID-19 has become a pivotal point in accelerating the digital
transformation of the exhibition industry. This research analyzes the market,
relevant cases, and other aspects of the rapidly changing global exhibition
industry in the post-pandemic era, primarily through literature review. The
research highlights the increasing volatility of the exhibition industry market

after the pandemic, particularly concerning issues related to infrastructure and
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software development for digital capabilities. By analyzing the pre- and
post—-pandemic situations through existing research, the study proposes future
industry directions and strategies for enhancing the competitiveness of the
Korean trade exhibition industry. Digital transformation has become a
necessity, not a choice, for businesses in the exhibition industry. Companies
require long-term strategies to address digital transformation and find
sustainable models to adapt to industry trends. Flexible support from the
government is crucial to establish regulations, build networks for exhibition
organizers, and develop standard manuals to create a stable foundation for
sustainable development. Additionally, establishing comprehensive plans,
including building digital infrastructure for the exhibition industry through
R&D development and support and providing continuous IT-related education,
are necessary to improve and adapt to societal changes and trends. Finally,
government agencies, local authorities, and exhibition-related associations, as
key policy institutions for the exhibition industry, must recognize the current
transformations caused by COVID-19. They should actively strive to
revitalize the trade exhibition industry by preparing realistic and direct
measures to support small and medium-sized enterprises (SMEs), the primary
exhibition organizers, in their digital transformation and transition to hybrid

exhibitions, alongside establishing long-term support policies.
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