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& Jeon, 2021).
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51) Holbrook, M. (2006). Consumption experience, customer value, and subjective personal
in- trospection: An illustrative photographic essay. Journal of Business Research, 59(6),
714- 725.

52) Kim, S. H., Yoo, S. R., & Jeon, H. M. (2021). The role of experiential value, novelty, and
satisfaction in robot barista coffee shop in South Korea: COVID-19 crisis and beyond.
Service Business, 1-20.

53) Masiero, L., & Nicolau, J. L. (2012). Tourism Market Segmentation Based on Price
Sensitivity:

Finding Similar Price Preferences on Tourism Activities. Journal of Travel Research, 51, 426-435.

54) Tsai, C. T., & Wang, Y. C. (2017). Experiential Value in Branding Food Tourism. Journal
of Destination Marketing & Management, 6, 56-65.
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55) Sanchez, J., Callarisa, L., Rodriguez, R. M., & Moliner, M. A. (2006). Perceived value of
the purchaseof a tourism product. Tourism management, 27(3), 394-409.

56) Weretecki, P., Greve, G., & Henseler, J. (2020). Experiential Value in Multi-Actor Service
Ecosystems: Scale Development and Its Relation to Inter-Customer Helping Behavior.
Frontiers in psychology, 11
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58) Wiedmann, K. P., Labenz, F., Haase, J., & Hennigs, N. (2018). The power of experiential
marketing:exploring the causal relationships among multisensory marketing, brand
experience, customer perceived value and brand strength. Journal of Brand Management,
25(2), 101-118

59) Weretecki, P., Greve, G., & Henseler, J. (2020). Experiential Value in Multi-Actor Service
Ecosystems: Scale Development and Its Relation to Inter-Customer Helping Behavior.
Frontiers in psychology, 11.
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63) Boulding, K. E.(1956). The Image: Knowledge and Life in Society Ann Arbor, MI:
University of Michigan Press.

64) Hunt,].D.(1975). Image as a factorin tourism Development, Journalof Travel Research, 13(3),
pp.1-7.

65) Crompton,].L.(1979). Motivation for pleasure vacation, Annals oftourism Research, 6,
pp.408-424

66) Gartner.W.C.(1993). Imageformation Process, Journalof Travel& Tourism Marketing,2(3),
pp.191-212

67) Kotler,P.(1994). Marketing Management:Analysis, Planning, andControl,New Jersey: PrenticeHall,
Inc.

68) Baloglu, S. & McCleary, K. W.(1999). A Model of Destination Image Formation, Annals of
Tourism Research, 26(4), pp.868-897.
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Sciences, 2(4), 637-638.

76) Brocato, E. D. (2006). Place attachment: an investigation of environments and outcomes
in a service context. The University of Texas at Arlington.

77) Stokols, D., & Shumaker, S. A. (1982). The Psychological Context of Residential Mobility
and Weil-Being. Journal of Social Issues, 38(3), 149-171.

78) Feldman, S. S., & Elliott, G. R. (Eds.). (1990). At the threshold: The developing
adolescent. Harvard University Press.

79) Brown, B. B., & Perkins, D. D. (1992). Disruptions in place attachment. In Place
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