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Abstract

Brands become closer through interaction with consumers, accept
consumers’ opinions and feedback and improve products or services based
on this. And Affective Theory emphasizes that brands can induce
consumers’ emotional responses through social media. Emotions play an
important role in helping consumers form favorable feelings toward a brand
and strengthen their connection with the brand. When a brand evokes
positive emotions, consumers develop a positive attitude toward the brand.
In other words, companies can use social media effectively with their
self-brand to attract consumers attention, increase brand awareness,
maintain positive relationships, and help grow.

Therefore, this study reviewed the studies based on SNS brand
characteristics and unlike other studies, selected slightly emotional variables
and divided SNS brand characteristics into SNS brand authenticity, social
presence, and SNS brand salience as independent variables. These concepts,
applicable within the SNS environment, effectively orchestrate interactions
between companies and brands and between individuals and brands. They
play a vital role in brand management and marketing strategies. Brand
authenticity stands as a critical element in companies’ marketing
communications to establish a brand identity (Yoo Seon-wook, 2013).

In a society experiencing heightened uncertainty due to events like the
global financial crisis, COVID-19, war, political unrest, and environmental
changes, people’s quest to alleviate uncertainty while seeking stability and
authenticity in their daily lives is growing. Without brand authenticity,

regardless of companies’ efforts in brand communication, gaining consumers’



trust and forming amiable relationships becomes challenging. Short et
al.(1970) demonstrated that when individuals experience increased cognitive
and emotional access to interacting with others through computer media or
communication technologies, their participation and interaction tend to
intensify, proposing the Social Presence Theory. This theory posits that
users react more positively when they sense a presence and social
connection while interacting in an online environment. This implies that
when an SNS brand feels genuinely present during consumer interaction, it
contributes to increased social presentation, adds enjoyment and strengthens
the brand experience. For companies, as social presentations and enjoyment
experiences rise, brand authenticity gets recognized, brand identity forms,
and brand locality strengthens.

Therefore, this study aims to investigate the impact of SNS brand
characteristics on SNS brand enjoyment and SNS brand familiarity on SNS
brand attachment. Moreover, it seeks to confirm the moderating effect of
brand image suitability. To fulfill this purpose, 240 responses were collected
through a survey targeting college students and office workers in Jeju
Island and Seoul over a six-week period from December 19, 2022, to
January 31, 2022. Among these, 200 valid responses were used for the final
analysis, excluding incomplete or invalid data. Survey respondents were
predominantly female (62%) compared to male (38%), with the largest age
group being in their 20s (61.5%), followed by those in their 30s (21.5%), 40s
(9%), and over 50s (8%). The highest education level was attending college
(42%), followed by college graduation (38%), graduate school attendance and
graduation (15%), and high school graduation (5%). Regarding SNS usage,
YouTube was the most prevalent (45%), followed by Facebook (37.5%),

_xi_



Instagram (9%), and other platforms (8.5%). To test the study’s hypotheses,
descriptive statistical analysis, exploratory factor analysis, correlation
analysis and hypothesis testing were conducted using SPSS 26.0 and AMOS
23 as statistical software. The analysis yielded the following results.

First, The impact of SNS brand authenticity on SNS brand enjoyment (/4
=.404) surpassed that of SNS brand social presence (A=0.251) and SNS
brand salience (/4 =0.173). Conversely, concerning SNS brand familiarity, SNS
brand salience (4 =.465) had a more considerable influence than SNS brand
authenticity (£=0.342) and SNS brand social presence (£ =0.207).

Second, To verify the mediating effect of SNS brand enjoyment and SNS
brand familiarity between SNS brand characteristics and SNS brand
attachment, an analysis was conducted using PROCESS macro 4.3 (Model 4).
The analysis involved bootstrapping 5,000 times to ascertain the statistical
significance of the indirect effect, setting the bias-corrected confidence
interval at 95% (Preacher and Hayes, 2008). A total of six mediation effect
results were identified, of which three exhibited complete mediation effects.
The mediation effect analysis revealed that although authenticity had the
greatest impact on enjoyment based on the hypothetical results, SNS brand
social presence and SNS brand salience exhibited complete mediation
effects. Hence, while authenticity might seem more influential when
considering hypothetical results in isolation, social presence and brand
salience are crucial variables in forming attachment through enjoyment. For
brand familiarity, salience emerged as the dominant factor in both the
hypothetical and mediation results, exhibiting a complete mediation effect.

Third, Moderation effect analysis with brand image suitability

demonstrated a total of 6 moderation effects. Of these, 4 displayed a

- Xii -



moderation effect, while 2 did not. Notably, brand image suitability was
found to enhance brand familiarity. However, its moderating effect on
enjoyment was insignificant.

In conclusion, the study suggests that SNS brand salience, SNS brand
enjoyment, and SNS brand familiarity are pivotal variables in forming
attachment when developing SNS brand-related research or marketing
strategies. Understanding how consumer perceptions and emotions influence

their behavior and reactions is crucial in enhancing this understanding.

Keyword: Brand Authenticity, Social Presence, Brand Salience, Brand

Enjoyment, Brand Familiarity, Brand Attachment, SNS Brand image
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o} ole} Zo] AFAE2 SNS HAle= 54 ek Aot ddd A+E T3 SNS
oMol BHAE Helel avjzete] F5abgo olsfsta /fAdsEty] 9T v B

<= AFsta Atk

71% APATENA SNS BHTo FQ EAEE AW E2

a8

g, AR ZuA, A
B HIA, dsAeAds AASAL, UA8R2012)2 <A (Familiarity), A24
(Connectivity), -84 (Usefulness), #4!/d(Timeliness), /3 57FA SNS EAJo] A}
|2 W3 &2 o] &Y ro HAE FIFSs Ay Egdth =ukd SNS 543 A
|2 W3] #AA o E WS JEFES HF oW, AR WSS A &F
o] go T % Fog FFE HHATE AL IJsAT olfAH, 220142 A

TolAE HABEHAE SNSol et w52 A F, 29, @8 A FFe HA



A olfolAt HUAE FEL UuA FEagel L] wE o

=
A o] wkAysltH(Featherman et al., 2016). &, &W|A= AFo] AES A R
1}

H, oA AFEL BHHEE T
BRIl Al A4 AES =iz o, AAloA gk BAEE JVHAEHE =
2S5 7]t Smith(2007)= SNSo] 548 A A Ad(dentity), AFsl& A A 7+(Social
Presence), FAl(Relationship), ‘3 2+8A(nteractivity), Z&(Community), 33
(Reputation), &-(Sharing) 5 77IAZ EF3IGh SNSE AL&sl= AMFEE9 <
st7] f1sk AAAL B4, 2ldA AAlEs xd6r] g ASE AR 54, A
|2 ko] AAE FAET] A% BAH 54, BIF YALFEr] A% dEE

q, 2o BANE 1A AT RYL FYI] AT 1§ B4, OB Ao

1>

o

ol

A4S 47 A% "B B4, BRE ] AT FfF SH2E SNSo| EAS
g3tk Sung et al.(2010)2] AFolME & & &(Reciprocal Utility), ®HA;
T(Reward Seeking), ¥ e]F(Convenience Seeking), H.# ol 5 (Brand Affection),
& wn3F(nterest Seeking), A ¥ FT(Information Seeking)®] 7F4 AFUE A Frof
st 6 7HA F8 B2 ERstRon, auHlAtel o ApEHow FPAdEo 4n
A7 Frdte BAE ARUE S 7|de] AFHoE F53 BAE AFUEHE £
I3 671 B AFUE Y AR AoldlS A7 Atk BIE SNS= T3] <
Hul 7Rk £9 /dS Blojy ARgAReE 28kl AR~ Z4E A8S Tl MEE
g el g8 WE Zolt. BHE SNSE AlolH] Fto] EAE= QAzMHAA 9
EAQS W3t Agide] E4HT SNSE S AZ49 AdAE €4 9 A
ZoltHA A Y, 201D). Ao} (2009 FHAlA(Relevance), * <4 (Sustainability), 3
A (Accessibility), Ar&-/d(Usability)s  AF3] mlHole] Q42 o]&3th. ZEHA

it
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(201De] AFolx= BaAM= wWABrand Reputation), 34 Fun), A3 24
(Interactivity), % ¥ A& (nformation Provision) 5& H#WMZ= SNSo] EA] Q47 A
AEAth ZAEEQID AFMEIRE EA FAHQALE HAl= HABrand
Reputation), &34 Fun),  A32-8A(nteractivity), & 2 A2 (Information
Provision) .2 &5tk A2H2012) <3  #HA A (Relationship), “&=-84
(Interactivity), &4 =(Pleasure), At3]2& A A)%HSocial Presence) 2. = SNSEA S T4

Bl iss

<E II-1> SNS Bdc EA

AA} e

Smith(2007) | AAAY, A A AL, BA, 32484, 15, BF, 3

27102009 | HAA, ASA, A2, A

Sung <. Fr =, YA F9, AT i 28, B ofE, B F
(2010) T, AR FT

AHEQCID | 2= |4, 734, 45 284, BE AIA

AAQ012) | BAH, B A8H, EAL, A8E 4G
AFA | ARA, AR A AR, A
KEA> APAFE v o= A7 A

_’I’I_



1) SNS B-E JAA

SNS BIE AL L BTt 2vASolAl Aol A#dy) dads B
o, 1447 A48 =4& AFste AEE v, ol AHAES] BAT
gk NS B3 FASHH, Bzl 12 ko] AR dAE FAse H F

a3t} Price, Arnould, Tierney(1995)+= ol@ & o F-7F, AA7tol| osf 33}
= Zo] olyzt AUE Y8 1A oz wEsts upolA g FFolgd

al
Zelgta AP, PBA, 2015). B 7|dSe] SNS Bl AFHS Fo 8

AF g8sta orn, HAE Aol hHAe] MEd Fa3d 94F QA sta

2
ATHGrayson et al., 2004; ALA 5, 2017). IAAFAHL e HA A NH3
Aots w713 ARE Y5 AT PF obd AT Aot I AAE vt
(Snyder, 1979; &¥A43} 5, 2015). &, BAEQ olojEHE THE7]0d 93] BHE
AA4e Zxstes AL 7199 vHAR AFruAlelddA m¢ Fa3 Ao+
%, 2013). Bruhn et al(2012)& FIAAS BIAA Aol =2 59
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27 3hH, JAARL “UES AL AAEddA AT AT A At
A = 2oz FoldkMorhart et al, 2015 AA %, 2017). A% AFHA
o et NI AEHA wslE1 fFAHEE A58 EALS 2 7] Wil 5
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<¥& [-2> SNS 2= JAFA 7d

A7} 7
ey 5| 2T A LA AAE AT dH JeAH Ao
er .
ooy | BT AR Bgom woRA @A fASE 9
YA TR H9
peveriand |y em golun nag A% ANE AFHE A
(2005)
Bruhn &1 e gpe) 1919l A gols FAHE ARA W)
(2012)
Seo and | EEAA Aldo] IAAHLE HFHQ I3t drfolojx B
Lee013) | = 4Te 2% 29lolx A wAEe] Fad 74
B AL ES AvAE EF BT gite] A4st= 7
ansu | 94 bl 4 | kel Azkale )
A=A A4 QAo LARE Ax
Stiechler and | EAE29] o}lo]dEHE S wWEr|o] BAHE AAMNES 7Fz3=
Tinson(2015) | AL 7194l vhAlE ARUAIANA e Fad 37
ARE S | ARG AP m= AT Aol BASe= Wt Lo
(2014) &3
A AADTE Mo A7AT AAT
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=4, %32 A A(Constructive Authenticity)& A ztd Az}

H 2L &9l FHEE AAAHA JAAHeE Aol &, dElx, 2HYU L E

) , d&3l= 24 A(Existential Authenticity)-2 &

TS FTotL AHAEY 7|8 AR E F A Gk AR FRAQ] VRS

< Xt Ak ol E 7RO E o] AA] wiAR EokllA AFHI e A
H

A JAGA, A= Aoz 28 5 Ut

Fo| diA et #dE Ae VNt r HriEng. AFe] 223 2458 I
% B

A48 3 A=A AZAHT Beverland, 2006; Grayson et al., 2004). T XAHA
< 72 AP R FREY, ¥, 314 A, JIA4T, on|A FH B A
Al EWe vt d, 77, 2014; A7, 2010; Napolie et al.,, 2014). A
Hl 2 XA AHE dAEske QAT ddo] Jom, Arlx Al Ao Wiz 343
B, QztzEQl =AS H3 ukSirianni et al, 2013). £3], ol A st Hofo

A4 dA4FY, &EZsln YdHolA fHUes FFoz AR A,
2013). Alexander(2009)= A& W 7|HS iAoz AN #AdH HAEH T
& Fofsigon, AFoly BH=d wEt A e ALEY TaHol Ik

o ARAel QE BASE AEI FF, Ax PE 4AH Y AN 5L =

il

gale o] Yoz yelth Schallehn, Burmann, and Riley(2014)2] A+& B

Beverland, Lindgren, and Vink(2008)2 A4S <4, <AL =94 A S

Abstiom, ok FASHA mUlAT M= A BAll= AHG ) ke £HL

A SE At AT ATHAES, 2012). o)A E 3 ¢$3](2014)+= SNS o] &4}
o A Aol 7194 FTBAAGN ¥ VA ATE FHILH, ol 7]
Hol AZAS Hoso=n 7FUAolddA sAHAJ] &35 7HHe & Ads
R A AA B =S
dHe Axsted Fasiva dFdlen, 3AF Hise Ay Ao mEw

1040 B HAE wAAE 7o AR FHHA dFL nAE Ao g
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t}. Grayson et al.(2004)
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1}
A
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2], (2008)
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(2009)
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£].(2013)
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(2014)
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Ayt o YFE Qe Faet wiAE AAo] MR AsEHI AWAES 14
Aol TAZE Itk BY LHAEL G sl B F88HA AAstA =S
THLeigh et al., 2006).

2) SNS Bal= AL5]E A

HZ=E o] /MIE& 2713 Short et al.(1976)& A}3]2 AA7 o2& AFUA A
Faigael =g A Ak AgAA A Y AolE AAEAT Astet AAgt=
mf Al(medium)S Bl o, Msl= A vl e EAzte] AAE A Fdtrhe
Aol A Ayztoln}y, “AL3]# A A 7H(Social Presence)“ & ZHFEIL AE Ul Aol
A AREARE ol ATt FEAgste ARE UEE delth oA
A dollA AbREe] AAE tihEte A FAS Ades 2 Hepd o
ALB A Az gk g B Y= ol8H o2 FolHo] YA e ukBiocca et al,
2003; Durlach et al, 2000), % wWi/lE AFYA A oA & Agoly <
A 2A9 ‘A d= =3 =Z(a sense of being with others)’ & A}3] 2 A=)
Zto 2 BEthi(Heeter, 1992; Short et al., 1976). T3+ &2 AA|zdoldt ‘130
53¢k “Z(a sense of being there)’ , ©Al &3l 7Hde] 7o A=A st

Azto 2 Aol®EthBiocca, 1997). BAlol 7}d2l AAl(objechE 7 o]
o3 AAAHY APste AL 22 =4S ofudrhlee, 2004). SNS(&=8 WY ES A
Jul )9} ARE A AA7HSocial Reality)e] A& ©hs AT AMSH A
7HSocial Reality)> <Izto] Apsz o=z A5t P4, T2 AAFEHY] 53
£, 79, 7H#E, AEE A9 5 e e E FAHTE SNS(AE U ES T AHlx)
ol 42l SNS Hal= A3z AAZS SNSE 53 oz s Az ddS
ojm)atm SNSoll M & 4548, AXE, 5 B4 & §

I SNS AHE W4 Tl wet 22kd 4 Aok wEks SNS BRle ARS A A2
SNSel| o] Ar3 2 AAzEe 71240 /S FLAT, ddH= A8} FAHL
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<(E II-4> SNS B-= b33 A7t 71d

QT2 N

AR AAEE vToE o8 AaT HAClA o Aol
Y AR o' AEE AR Bl 1 ArE Wit
A8 dAze A wdA disiske Aol ofug 54 wiAE
st it de] AxUACld EHE AWske Jidelth
Biocca 9]. (1976) | 71 wiA|7} wi/lE SAANAE AFUA A A AzHska,

Short ¢]. (1976)

@ e E@ Aod AL 2 Hed, 2AL A9
AAzolet BolE & ek
Heeter 8. | U7} 48 Azsts AAY Adds A4e A5t W
1992 | A PP 4EHA PO A AAZE @ Zolth
el Frbel g 2RAE AZlsiel, diste] gulgu e Fito

Mason(1994)

Nowak <]. AL2] 2 @ﬂ%% ERel 2 = o g} 3
(2001) A g -presence)’ o2 A %% 3t}

A wAE wiHE o] FoA = AFUYAlA
AeE= Adoz Aexes & o, gare

L _llmo

Bi @ =
oo A0 9498 el Ame e BE Agel dddos Edsks
AL AWE F 3l A= A" 5 Yo
Hasf’;gloeg)g' RS A 2vATl Ll wBo) FAGEA e Ael
HEgd Azd ) A= o
REH AAZE A aBEeld FaHE ASA A A9
Lee 9. 2014 | @#ol2tn stk = awlAEc] £l wWAdAE exeel
£9 W} Be A AFE A 5 3l _
<EA> ARATE w2 A7AV A

Falth. olE Eol, SNS BAE ALS|H AAYLE Aol A43] 2 Q12)ahe B
olr, ol AAl Aol tIF AN TEA AND 5 A= AL FREE AT

E Ado. dE =9, Tajfel(1982)2 UHtA <l SNS BT AL A AALS O & A
e Hoge 53 dAHE dAE Aot th vk Ellison et al.(2007)
SNSell A o] A2 AAZES B AollA daagsin A8t o0& AHEY
EA e tigk Ao 2 sttt EFF Zhao et al.(2008)-2> SNSol| 4 o] A}s] = A
Aze SNSE Fall FAE 7o ABlF dH =R, olF Tl AHEAES Al &

A7t Bpelstel $EAEE 24 & Jka gelstgnh HPATELS NS A



=9 ARF AAT AT FAO vAs el tE FoF FEHe AT
AUTE SNS(&E HESL T An|2)9) AEH A A7HSocial Reality)2 71219 4ol A]
83 988 3t} oo wet SNS¢F ALE A Az, T3l o] 5ol 7iede] &4
woll MR &l e A77F ol FofAL At} 28 &2 75 F oL o
7123 YAlE YAl FE2Ee T ARAY] dAA AEe EolFed 2He
g3 JthKumar et al, 2002). Baumeister et al.(2013)2 SNSo|A] Th & ALg2LE9]
ZEol thall ofgA A4star ol & Fal Al AEZ AALS FAsk=Al o
& ATE FAsAT. o522 SNSolA t& AREAEFe] AJEzfgo] JHQle] Ao}
ME3 dAaso] Al ARz AR FAo IFe mxves AL TSI
Kim et al.(2014)2 SNSol| A& AFYA ol A 7de] AS A AA7 1He] Fs4&
o gt A5 FHsHU Y o2 SNSE T AFUAlcldol Tk FH Y

AHE A AAQES A o T8 982 g AL HASH Y. Baumeister

A8 H A B M GFS ATAAT o5 NSO A
o) $EAEH AWESE Al EALH NS HAES AIH AARE FYshe
2% 49 @k e BT £ Oh et al(2016)& SNSel Aol AA
Ehelste] 45atgol AlQle] EA¢T NS HAE AEH A G4l
GHFE ATFHAL, 1S NSIA ] ANET FEAgo] AU FAL
SNS BAE A8H dAZS FYSE ¥ FaW 4TS Bris AL BASYL,

Agol A AT 2

N
3
D
@
=5
S
(@]
}—A
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flo
_,d
o,
rlot
o
tlo
o
z
of
ok
2
2,
=
[-'O
o,
Ir
N,
rlr

7PdaA mdols AT A58l o8 AR AlEe] xfolrp AT K
Skt HHA, Tseng et al.(2022)= =2}l ALY wiAd] FHAZ 802 713}, 243

rlo

s, ool thabA Sl ok mghh Zhao et al(2020& 73RS WY
S &R0 h) Jou, WAA, BE 2F SO THE Y oA FRY a
AE wrgstien, Lee et al202D2 #3 #d 7pEdde] wiA FF4e @<



aQoE AASE, BV F5AgH0l WA FRHL FAsE adlolam o
gom AAZMinsky, 1980 Ee EURe EUlE ol ofs) wAHAL 3

zE ALEolY AR AHA S AAEtia ¢lREtE Alg
(Lombard et al., 2000). AA7F& o] &2 71 &3 U
de A7t AR ZHksta Q7] wj& wlY oyt AAAE 95 Adsty Aud

ARE AT o ol Lombard et al., 1997).

(E II-5) SNS BT A}3]3 2AA7te] A3PAT

i A7 &
AHE A AATE JAA A 94 B ool Al
E X3 Mdolde FAE gFHAT. U
Biocca ¢].(1997) v Aoy AgA, AAA o At = EXA,
)\
1:}

oxl M@ o JIN'
2 2 B

bt

g dzHe dos =7, 914, w8 ApHEA
2 A48)" AAze wopo B,
ARUACI e A% Exol weh AsH Aol A

Biocca £].(2003) 7 g4 ¢ e #Hol B2 A= o A7)
HAo
AS A ARG Lgd &P E ArAHA  upEg
Gefen £].(2004) (human warmth)e] ¥Z3itts GH & FE3= Ugdo=
A A 31 %A T

SNSel o] 4z g3t AUEst Aele] SAEH A3l
/é;(ﬂﬁ- Ao v A= ¥
o SNSelA 9 AN E
A &3h AoT AT 9
<EA> HADTE HHOE At 39

Park £].(2015)

&k

Oh 9].(2016)

]

Han et al.(2020)2 7P A oA 97 AA7te] A% FA 71t 3
Aspdeh =7, AAFrol AHEAF 3He BAA
g = 7193t A3E A ASA T Barreda-Angeles et al.(2022)E 7@ A
o FA AATH AE A AAjzo] AHEAF o] #AA, A7) AR, 18l &7
= Ao FFS nXE= AL W =3, Tseng et al.2022)+= Arsld AA 7+

I 4F AAZe]l 289 AY AHEAE e xstE A {FAC dFS HA=
g

X
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3) SNS BElE HAA

S AR 2uAES AFS T A P WA deAnE 2L uste AR
Hol e BASE LNASAA 1 WA WezA Hu, @4l Fe nAc
S ERE olME, BUL of £MAEY ko] BT 8FHP Aol UT B
& AFol Yok Ui, LIRS AFL M ofele AvldE HAs AR
e B3t F8@ Adolth 2zt UR we HY Al Hus| g W A
ol HAX 744 WaE A FAF Aol §le W BAS BAHE A7
& D P GBS HHEs ¥ 28 FE A% 444 ABdolgy &
=]

4 At} Kaplan et al.(2010)e] AFolA SNS BHE HAAHAHES AH|A7E SNS/Fol A
A= s UdAste AEet BAMETE AHIAEY SNS AolA zA e =
H & AEE Aosttt. =3 A%, FAH (20032 SNSEAE AAZS 3

=)
= m{N'

T 7] "ol B dAHo] a3 A4S IS, #I3, 201D. SNS9
SHeR Q8 &anAES HdEg ¥ g2 FEAEe @ g A HAL, B
E+= SNSE Féll O B &HASIA =22 F A HU 000t 5wk
HFE SNS BRE dAAG tid d77F sour] AlEdlen, 53], 201080 24t

¥l Facebook, Twitter, Instagram % TheFgF SNS Z el Zo] SA3slHA] B E 9
SNS &g&o] 4% Fo3lHT weha, SNS 2= dA-A 71d-e SNS 9o & g
A AAA 02 ThFojx 7] AFglom, @A ol2is B dTE°] o &of
oANA o] FojA L gtk Kaplan(2010)¢] AFolA BEA;E= HAAA([Brand Salience)®]
Ad F84, 1813 SNSollA BAE AP Z3A7E Bl tha] AA e
O BIE AL &R BAEE VYsta dA beEd F e AEE u
Blf= AEH, SNS&= BiE dAAS A7 b w¢ /83 98-S 3o

sl tr. ololdlElE] o] &(Laverie et al, 2002; Turner, 1978)o] wt=w, Al
LA < A2 JHe ofelWIEE, S Aot MEe A Aok 53] Aolel AE] =

|
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Zl 2ol BAE THTOEN e AR A ZA PEFS B ZA oldid
JA A THSerpe, 1987). ool w2} ofo]dlE|E] o] &2 &WALe] wd AAHES Hu}

MBS Adgsts ol#fE detste H #F83tth olelFE Y o]&d w=d, i<l
= AT A o Z ofn|E Fojsta, 19 #dd 33e 3 IHBurke, 2000;

= o] = (Stryker, 1987), Aol S FPAA Fu, Ao} Frto] FA
Al 93-S v XtHCallero, 1985). T3 ofo|dlElE]le} A PFS FHoohy -

2w zop ETAE FgET. 2y ofoldlEEe WE AT F3o] Az o

H e AFHoE Fdstee S77F =oh TeA ABIAY SNS BdE AdE
= ololdlEE FAAZLY #HoAA HEE & Utk oAl Z3l, A¥ARE AHE F
I ZAle] ololdIEElE A3l e = o]7] wj&ol(Serpe et al., 1987),

[e]
=
SNS BAl=e] @AHol we AFE APy 2o BAYS HA 5 ok

1%
filo
N

o

SNS Bl dAAGe APATE ¥R, A4, BAs FAAHY APAT+= 2
# H Jidelr Kim et al.01D=E 25 o ABAEL &£B S 3= IS T3

24 aweh ARH 2
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Ao Asxrt gty FA48 . SNS FE F8 BAE IS 59 F=
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Kaplan(2010) A AL A= el sl AT
o) ATE F=W BB AAA HAC AAse] Tade e
QU 22M J)9e gad A Aold Tael o
Gensl (2013
ensier <].2013 o2 ThEofof 3m, SNSB E8] o|Z oj€A] welstiy @A A

Aol HgahAo] tE AFe BAsT

o] ATE FF AAA SNSE T 14 An|xe BAE F

2 g}el| B3 FAE GF FZA7} SNSE &85 ikis
Wang 91.¢018) |3}l + 1 3 }}~ st oY

Aol wAA oBA MBHAE AFsT Basslo] AAE

A=A S AT,

of AL NS BAE ARUHAAY B
= @Ao) HAE o Fo) MAE FFS =AM
<EA> AYATE HPOE AFAIL AAR

Tafesse 2].(2018)

3. SNS BHE &A%

AAE FAFE AA F SR, A

I glom, oo we} SNS HIE SAR B2 =
2 W3alslal gtk m3h SNSo| whA T A SNS Hals ZA Lo Faxo] HHH
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o2 UFHHEA, oo gt AFE EELsHA o] FARAa Jtt SNS BAHE EAE
I BT EAFL AHAE0] BT} a5 e EAFES YE =
Mdolth 18y SNS B#l= Z7482 SNSolA Bal=e 45283HA 7=
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Ll E2Aeo2 AHFY L, Oh et al.(2018)= SNSo|A BAME9} A AL
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Agth Kim et al.(2018)2 H:ME o] Aol HSFE LH|AE0] HAT) 45

e 1 e A4S 384 HEE U5 AI3AE  dues de B

.

Aol 4nlA zte] BAE AFee © 23 AT 0w AASAT Oh et
al (2019 F32 vl7lE Feko] NS BAES} 45488 o L= 27

& &3 zZth Ko et al.(2019)= SNSollA Bt e} A52835 o “r7)e= FA
el 7HAo] BAe ZAE Ao JIFE mzvtE AL EAFCH

Lee et al.(201D)= 4B AFE0] SNSOlA] B =} 45283 uf 7= AA7te
BA=9l An|x 7He] A Ao FAHA FEFE vt AL AP

BHleel AHA 3he] FEzkgo] BIE I Ee HAE 2dHAE FFS 13

ot o] F 71A MEe AR & APAFEo] Ut} SNS B = =789
TolAE SNS oA BHlzel Aszagd u “r7e FAAQA A s thEa
At o= S, Lee et al.(2011)= SNS oA BHAME 9} A3528S uff 7)== &
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(1985) o g AR ARt Hyoletn A<
SNS Bt 1&4S BAMEr} SNSE Eof 4AvAIIO] 434828 &
Kim 5(2012) |3 W= Q143 A=, Aulxte] WAle FS fdshs Hgoz
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Lee 91.(2011) | chA7}

Kent 2].(1994)

HoZErh stk i BERAAAANA S tidel vls) AAZA #Hbg ==
F93 “ZA(fluency)S F=tta dhti(Janiszewski et al., 2007). o]23 #Helst =<
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g =2 T otidel MssiArE okyEt Aol Wobkd ¥ na AetA He &
¥ 7 <l(misattribution) ] HA wjEol], I=g thidol thste] 94 W3S of7|
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1A Itk Barijan et al.(2021) % Chinomona et al.(2017)

nx= Q202 HAEAE, BHAHE

— L —

A% 9 BAE WA
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\__
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ofz-2 Hul=o] the A
o 2o
Thomson £J(2005)

X ojzolgm mgkom, 74
wA ez AEabete] BARE oplel B4 A

Folu} Ao HEAE FAHE Ro® 54 AFeY B
deol @ FAH Yswel Bl Aok STk

T aulAs BAEske] BAR Hton, oY HAE of
Park 9].(2013) o waAEe} Aojste] A, HAE AR T A 2FL
a4 AR 5 Aok shoh
SNSel|l A BHl=9} 458 o “r7je 344U Aol 2
Ko #1019 S oEs} Beo] Yuis AL BT
<EA> AgaTE ngow ATt Auw
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AN B e we} suAe] weo] DehAy] W tHAEE, AAT, 201D, we}
N B AT T shAe AT

H1: SNS Bl E EAL GNS HHAE EA L FAAQ 93 n|A Aot
H1-1: SNS BaE ZAHAHL OGNS BHE SAL FAAQ] AFS vF Aot
H1-2: SNS BT A3 A AA7FE SNS HAlE S AL FAAQ HgS naA A

ot}
H1-3: SNS B#E AL NS Bl ZA4Ld ZFAAQA A3 vz Aotk

:
B3 BAE PHSEE FHA P WAA Bk 2uATE Lkl Ao A

A4 Ja AAFe] e AR BAE =ACF Bl Arlal ZrAHQd AR
AJall H=dol A2 4 Aok 2y 7]E SNS BRl= ARS| A ARz gdd o
TE& 224 A7+ (Hassenain et al., 2007; Gefen et al., 20034 1% wiAIRA
So] RFshAldd, Me4, 2016). B =7} SNSE 838 A5 Joas
S FYHY o Fort 12EE SNS H;ME AS|H AAjzte] HA =9} HHs 1
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<82 A YFETHAaker, 1996). &, BA =7} AASA YERUGH AB|ASo] HAE
E o e Q1Asta, kA BAE Hsdo] wobd F Atk
g BT A2 o}t LHAEA TEAR]N BAE QIS FAHst=

w
713 cHErdem et al., 2004).

H2-1: SNS B = AL GNS BAHE Ao FAAHRQ AFS u)F Aoth
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A Q¥ tHBaker et al., 1986; Dahlén et al., 2004)& BHzHE o2 o =3+ 523
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of B}sih AR, DASE sulAe} 19 Aele] 2R AATLYEA AVE

LS o4 BHALE Ry BACE Fojditty FASYGT AHAEL BAEE V)

l
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=
=9°

Zen] 7

=
=

WS ni2 Abs] A Az 7o) ti(Shen, 2012).

I

=7

SNSeof| A

= Fol A A

1S »71thShen, 2012). Park et al.(2015)-& SNSol 4] 2]
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)
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oo

Hlo

2006).

, A%, 2011; Leigh et al.,
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=73

=

=
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il

N

Ho

“3td WollA &
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nzel
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B, 2003). =,
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2ol e
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6) SNS

ol

Low et al.(2000)

e

A AR T
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s

-
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7}

o

o))

e
jan

B

o

Fsich. ol

J]

e

AqAAE &HTS Ko

R

Np

wo
o

FRA Al ©

t}. Geffen, Karahanna, et al.(2003)-& $IEJYl Afo]

of &H#}

2o, AF,

Eis

3] Aol o

=1
=

S=7F AlE

=l

& zAskEd,

aF

K

Kis

o A=l o

i

(Schallehn et al., 2014).

o

=3

&4 ool A B

=
T

(Srinivasan et al., 2015).

4 Ath Kim et al(2012)& AMAE

oFo) &z Aol A SNS

2=
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o
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A A 2+
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=

3} o] 744
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H6-1: SNS BT ZIAHAL GNS HA;ME ZALS uj/l& SNS HA;ME of ZHo) ZA

H6-2: SNS Bl = 132 Az 7S SNS Bl 4SS uj/lE SNS HAE of 2
of FAZQl J&&FS mE Ao

2]
H6-3: SNS HHlE #AAL SNS HillE Z24S w7l SNS BT o 2o

7) SNS BT oju]x HiAe =dE}

Chung et al.(2017)¢] AFolAE BT olmz|o ZgtAdo] ARASEA H
To] g IS FoAster a3 9 & F Ad+E AAst AT Lee
et al.(2018)= HEME o|u|x|9] H3tAo] AuAENA BAEE A= Aol

ZHIAY] 71 & A S
E, HWE9o] F5Ago]l ts A4S AT F Utk BHAE ojmx o HFA

ZBAE b8 FA A B
, 2005).
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H7: SNS HAT E40] SNS BAE 2A%d tjxs 34 9
SNS HE= oju]x A os 2718 Aol

H7-1: SNS B#E Aol SNS BHill= EA %o vA& F&Fo] oA SNS =
T olmz| AH3Ao] =HEH} T Zo|th

H7-2: SNS H#l= ALs|Z AA 7ol SNS HHE ZA %0 uxE o] oA
SNS B E ojmz] Hgtgdol 2Hay & Aol

H7-3: SNS B#lE & xAo] SNS HAE ZA Lo n|x= Jako] ojA SNS B

= olulx Aol 2AEN} T Aot

S, BAE ojujx] HFAS AMASAA ADeteE WA LB 7]
0 7o) xHol FHL Erh RAE oju]x] APHo] HLFE LHAZES HAE
7F dA Aol AMs| A o2 ARl AXH =2 4+ dtiKeller, 1993). =3 o]n|x

AYgol £L4F BASE 2NABA O A% =AL £ Aok

Ay

A4S AT 4 AHKapferer, 2012). &4 vjtjojoA 2] HAM T oju|z|= 7IA|A
I JAAEE Y F Atk o|H|AT} AHAEH A4 HHojoA EHHOZ 4T
2 o, ol B A Ax8E AT & AokSmith et al, 2012). BA=
ojmA] APAHL LuAEdA BAHE g FHAJ] DS FAPee H 7T
T At TBAJ] AL BAEe AHA Y AAS AEsta, ol BdE 3
SAde £Y 7 AtHAaker, 1997).

olyg TAHEL B olnx HIAHo] HAE dAXAHH BWHE Asyddd FF
< HAH, 53] &4 myoldY Fa5AeH 5¥E W 2d 948 = e
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AR A454E FA4T 4 JtHKapferer, 2012). 2HIAEC] 24 w|tojoA B
, ol BAESe] Fozrgols BAE BT s
S FHAZ 4 AoKSmith, et al., 2012). Wt g3 Zo] M-S A AT

of!
ﬂL.~

il

A= ol A WolEol

2

il

H8: SNS BEHE EAo] SNS EHE A vX= AU 9T SNS 2

H8-1: SNS HA;E A o] SNS HAE Aol nX& FaFodA SNS HAHE o]
n) %] ZgAo] =dax & ol

H8-2: SNS H#:t ALg]A AAzto] SNS BHE & wXe G oA
SNS Bt olnx] AHgAo] =dagx} & Aot}

H8-3: SNS H#E= @A Ao] SNS HIME &Aoo mAE Faol] ojA SNS B

= olnx HgHo] 2AETA & o]

o
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DN
3
i
{0
B

27 Ao % 27

SNS HiHE 44 Bl=r) Axle) AAHR] zol =& AALS vtEge= 3
A Gl =AAA eIt A4EHeE A=E Gostal, Moulard et al
(2015) 59 ATFE Faste] £ ATl ¢utA FHso 107] 52 FA3ATt
K3 -9 #=).

<¥ [I-9> SNS BdHE AR A=

= %
0] SNS Bt =
1 | AY|AEE A4t ot
2 | AH[RLEO] Q5 At 7HAE Bl o
Moulard
3 | yef HEEo Qo). et al. (2015)
4 | AH|RIZ0] F Q5| AZsh= A Rl ol Qo ST
5 | AHRIEE fg AlEE ST (2013)
6 | AH|AP7F BQst A3 Qb= Napoli et al.
7 | 2H|AFE &0l YT (2014)
8 | AH|AIE A5kl Qi)
9 | EYA YAZ 143t
10 | =98 71X & S5AH.

2) SNS Bl A8 Az

B AFA Bai=9] A A A xf7H(brand social presence)2 o] &AE0] B
AT FPE ALsks SNS AFE 5 = AZstal, A doka Azss
Aee Folsignh. WA, 23015 ATE Fa 3 FAs ] & 57
< EESATKE M-10> #F=).

Ll
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<E M-10> SNS BHE A3 A AAZL A=

T @
1| Ut old SNS va=s 2ojste 842 ¥n Qnk
oap | 2 | T SNSE ES oI muse] Aol A o | L cag
RS (2015)
SNSE E3f sl H3e Ajzto olAL A = .
5 e Brolut Qe wolAl 2| o0
YaA Mw ik .
Biocca
4 | Y= SNSE o] &st= &¢ sl B0 =300t et al.(2001)
x|z
5 | U SNSE olgstulA iy ualsol Exjg Lzt

A=

719 oA FAAEHO HA=VE FEHA =
gA3lEl= AX(evel of activation)® A o)stHthHAlba et al,
1986). °]#dt AYPATFTE TASIA H=A7I, 43}

ZAsF o HKE MMI-11> #=), (Alba et al., 1986; Moran, 1990; Bhattacharya et

(prominence) =+

FEH A7, A= 5=

al., 2003; °|&

3, dkad, 2005 o]d&, 2012).

<¥# [I-11> SNS BIE dXH F=

3
1 | BE Ae A] SNS Haesh AU WA AZdch
Alba et
, | SWE A Al SNS BES st Aztel Bol Hajx] al.(1986)
A=rt Bhattacharya
3 | B MER A] SNS B S} ApHARA 3]AMECH et al.(2003)
, | BHE A A ohe BRE ofe] SNS BIET} SPE gol Olii
=ejo] S} Bolr) 2.§(2005),
1 47(2012)
5 | =ac del z] SNS 7} 74} wro] SEA welrk
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4) SNS B E &A%
HAE SNSo| that AL Bl SNSolA oJAtaEsE Zlo] Ay Ax2
NA EHA AAA=7IZ oAty EAw2 ZH-S Scanlan et al.(1992), 27

3](201Del ol JNdE 5 FAEIS FEIAFKE M-12> F=).

<E [M-12> SNS BERE &A% IAE

2 @
1 | U= SNS BEie s o8& o £33 7|20 Fopiltt “AZITH
2 | b= SNS BaE=g o] of F&sta UhEstchn LAZICH
Scanlan et
3 | = SNS BEfic s o] &g o 3|3 “AZICH al.(1992),
Z1A}S
4 L‘]_E' SNS E%HE_% O]%a‘?]: l]’_H h%é}i %9_@»% 1___774781:4_ O—‘](ZO]-I)
5 | Ul SNS Balcs o]28 o e LAzt

= %
1 |39 SNS BalcL Uo7 Al&5}c}

=27 5(2012),

2 | UL s SNS Halc s Algst 3ol 9t
- T Dursun et al.(2011),

3 L= 515 SNS BeRco Jaafar et al.(2013)

o
4| \= 519 SNS u3Mco) o) 2ol e shxl . Sk
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6) SNS Bl = of 3}

BAE ozt &t Halzelo] odl #AAE ) MY FAHZ gAHol A7 ZA
gtEl E3Ae AN E(Batra et al, 20122 AHFYT B AFE=

Chinomona(2013), A4 3](2020)5 2] AFE sty 4] dEo 7 ZAHHPTHKRE
M-14> ==).

(% II-14> SNS BEHE o3 =

Chinomona
ch 1
_ (2013)
= ' 17835](2020)

SNw N
L 1
rlr

ol
=
oft

7) SNS BHE o)u]x] A
BHE ojn R AgA - Sirgy(1982), Sirgy et al.(1991), Jamal(2004)¢] ATE FH=
st cmulY SNS S A] Aol AE 3} BT SNSO| o|w| X7} fAFS AL 7]

= A5 2 AYFATKE M-15> #F=).

<E II-15> SNS B E ojmx A} F=

2
1 | #i% SNS A=t o] ojujx|et & o g}
Sirgy et al.
2 | 8lg SNS Ba=: Ut Yete olojAl & AU qrt (1997).
3 |3l SNS MBS e} 29l7|7} wokn LRI Jamal et
al.(2001)
4 |3l SNS BfiE= Q] o|ujx]g A ¥tgsitia WAL
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3. A AA

B AqE 2R onx] HgAe wel SNS HAle EXo] &A%Y sAd
m X = oA ojmdt AolE HolsA EAw 4ol SNS H
oqmet FIFS PAEAE FHstLA Sk AT FHE FAE] & HERAL
£ Bl 24025 FHeAL, As 3L 20229 12€ 19¢HE 019 31744 6
SN AAERoH, AFE} AL AFd e I F AR R 35
A7 F BANE 29 ABE A3 20052 HFEA ] o] &3tUTh B AT
1 BOo 2 SPSS 26.0, AMOS 238 A&3te 7| &

aAFA, Fgeld aliA, A=A, JHRTAA B, IAEAS
59 AN FAHoE AF WHe oSy 2k

AR, A7 HFAEY AFTATH EAS dotir] Hal 7|sFAEA S AAl
Sia=y

E5), SNS Ba= A, SNS BAE A3|H AxzE, SNS BaE= AAA4, SNS
BAE Z7% SNS BI:E LA, SNS BAE ofzto] @olBAS Jr)

A, SNS BHE XAHA HZ SNS HAS A3s]d Ax7F A=, SNS Hals &

A HE, SNS B

£
[
N
N
u-[o
Y
I
[@p)
Z

dHA

, BAE ojnx AH3Ae zdEHAE HF3Hr] st PROCESS macro
4.3 Model 45 &8st £4& AA T



1 B2 54

2 24 AT EASH] EAL <E IV-16>7 2ok A& $7HA F 2008 F
G2 769 (38%), AL 124H(62% = Ao GAART ¢ Btk A= 2007}
123H(61.5%°.2 71 wskow, t3o =2 30th7F 439H(21.5%), 4007t 189 (9%), 50
ol/Fol 16WB% = YEtstth. HFSHe tista A2 84WU2n oz T
Wokar, ojolA thEta & 767 (38%), thetd Ajst B &% 3078(15%), L5t
=2 1086G% 2 78 AUt vhA o2 SNS ©]§ 4%s AW EH, fFFH|
0HUSKEZE 71 wkal, 52 Fo|2xE  75%H(37.5%), U2E1dE 18WH(9%),
71E}7} 179H(8.5%) 0.2 714 A A et

u)

<& IV-16> 89| AT FAEgH EA

e BT (H) HI 2 (%)
e Lt 76 38
- of & 124 62
20TH 123 61.5

Lol 30CH 43 21.5
40TH 18 9.0
50CH Ol & 16 8.0
nsstn =9 10 5.0

BT Ch=ti THSY 84 42.0
- oatm =9 76 38.0
(et e o =9 30 15.0

HOIAS 75 37.5
OIAE & 18 9.0

+ 018 SNS SEY 90 45.0
JIE} 17 8.5

=3t 200 100.0
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G447 QRMEFAS AR A FEA gol 059w (hF1, ofFH2, ojH9,
AAA8, AR, DRI AASIT 3270 A5E T Aol gt ool

671 st 8%le]l FEHALH, 8212 ‘SNS BAHE A’ |, 8212+ ‘SNS B
= AR AAZET , 82032 ‘SNS HIAE= FAA’, 8<%l4E SNS HA= A

%' 2952 ‘SNS HAE &4, 296E ‘SNS BT ooz 77} wnEs]

S AF(EEnts &9 F2 SNS Bl = 1A o] 855, SNS HAE A3 A A7+
o] .860, SNS BT HAAAo] 926, SNS HIHE &7 o] 881, SNS HAHE 3s4
o] .885, SNS Hat o] .908= YEI} EF 0.50 oo E Wy daAdol 9l

of =
% 5 gonz uud Be AHNEE GHEPT. BAAHI) F V-1DFH 2
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CGEIV-17> B4H 29843 AGE 24

Components é I > 'g
(<}
e
1 2 3 4 5 6 8 g
AHIRES Mzt JUS 729 626
AH|XHS0| B35 MZtste JIXIE €1 US 714 707
Liel ZEHE0] UAS 553 524
AH|AS0| S5 MZtste izt 2ol =of AUS 803 707 | 855
HIRIES 28 HMES s 790 675
HIX}7} 2ot S oE 512 428
H|XIE £0|X| 2= 636 545
HHE9| 2dst= |Ag 21 US 819 750
gi=9| MZto|ut o|AS ofsHEt 872 833
Liol Al 2dstA MEE 827 790 | .860
BaiEo F=E .636 598
gas=o| EXE =2 534 592
HX Azt 824 804
Shedl AlZto] Bo| Ze|x| &5 847 769
RAAZA 34t 883 850 | .926
Bo| SEio| =3{H =2¢l 77 717
71 %ol FeEN 2 852 790
HHES o|2E of 41 7[&0| Folxlctn “AE 633 622
HHMEE 0|88 i EFstn CHESictn AR 672 774
2HEE o288 uf IS =AH 602 729 | 881
HH=EE 0|88 wj =I5t HotEts AR 653 661
HHEES 0|88 uf HELUES =HE 656 762
Liofl A &l=8t 791 801
ALBSH dEol US 771 804
X|Alo| B2 H 592 686 885
SO A4S JIX|1 US 607 715
HAMEE el 21 JUS 558 701
gE HEE 79 o1 U 520 682
Lie] EEAE A 783 755
AR50 A2 20| 2E 783 751 908
HH=E JIX|2 oM L= JiX|1 A .790 q77
HMEE 2H, 535 FoielXx[7 42 761 676
R 4635 4338 3.804 3.468 3.267 3.000
M EA(%) 14485 | 13557 | 12.169 | 10.838 | 10.209 9.374
T E24LH%) 14.485 | 28.041 40.211 51.049 | 61258 | 70.632
KMOQ| EE2AEHA(MSA) HH: 0.890
Approx chi-square 5028.741
Bartlette| 72&A AA A7 E(df) 496
p .000
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(construct validity)-2

e
Bl AR =

02 SAHAAE HFE4HFZ(AVE; Average Variance
Extracted)S @o] 1&gt} Fornelld} Larker(1981)7F A¢tste AHEIGA F5-=

ddets Ve HoEFE> (A2 & W Bl v .

B oA 04 adEAN AAESKE V-18> FH)dA F1E 4 drh. w1 A
2y APgEE AyEy x=1373.399, d.f.=451, RMSEA=101, p=.000, NFI=.743,
TLI=.790, TF1=.811, CFI=809% th¥& A&7 sEo=2 yetd, A+ Zgo} A9t

At o2 ZE W HAEASFZAAVE)C]l 0469914 0.7152 F 67) W
CUEAE 055t B4 Uebstt gebd [

ofy
-3
>
o
fz
v}

v
X
c
o
L
k]

N
Moz wyel AFBYEI} APttty BRHAL. AIUHSCRE FARFE
oJRE BEWET YA UANs} AnpIstE FHT A0 BF 07 ojgo=
Jeht B4 dgsted BAV 9t Aoz auw
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<E IV-18> &4 84

Construct
AR Est S.E. C.R. P AVE
Reliabiliti
MEAT <« BAT .740
NHAME2 <«——  BA2 736 .105  9.925  xxx es
XNEAH3 <——  BA3 | .654 121  8.801  ##x
MEH4 «—— BA4 725 118 0 9.764  x*x 469 859
XNHSE5 <«——  BA5 725 17  9.776  xx
XNHSE6 <——  BAB 513  .108  6.863  xxx
RN™MSE7 <«——  BA7 659 .102  8.866  xxx
A2 «__  SP1 765
ATHZE2  «——  SP2 923 235  7.584 @ xxx
AMHE3 < SP3 .869 250 7.722  xkx 565 861
ATH2t4  <—— | SP4 609  .236  7.584 @ ##x
ATHZ5  «——  SP5 512 190 @ 6.349  xxx
A <o BS1  .903
A2 <o BS2  .840 .087 14.529 xxx
M3 < BS3  .926 .078 13.209 **x 715 926
N4 <o BS4 717 081 14.971 s«
SMA5 < BS5  .784 060 15.403 xxx
=ENS1 < BE1  .614
ENE2 <« BE2  .848 .138 @ 9.360  xxx
=EN83 < BE3  .791 .125 8937 x+x 618 .888
=24 < BE4 766  .143 @ 8.740  xxx
=S5 <—— BES  .882 .142 9585  xxx
N1 <o BF1  .863
N=N2 o BF2 902 .083 12.792 wxx
R=M3 <o BF3 711  .099 13.360 s 09 888
V- VIR BF4 764  .097 10.254 xxx
OHEZ o _ A3 718
OHE4 o A4 700 064 14.368 xxx
OHE5 <o A5 844 107 11.427  ##x
R A6 841 103 11.384 s 025 .908
OHE7 <o A7 833 111 11.279  ##x
OHEE8 <o A8 727 112 9.858 k%

x*=1373.399, d.f.=451, p=.000, RMR=.215, GFI=.694, NFI=.743, IFI=.811,
TLI=.790, CFI=.809, RMSEA=.101
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Na

o],

oK

P

ES
o 7Hd Ta% A2 NdEdEo|th

L

)

]_

S|

£}

YukA o 7 Y LElG Z(content validity), 7ol 93+ B} E(criterion
NF el =(construct validity)2 Y=

related validity),

Utk 2 7oA

> o T p o N MWK
< ® T w Lo KT e
]
NF P _ﬂ_/r_ﬂm = W of m ofu MMV
N = 5ok i
N TR S
o)wwmww%%_mw
‘OI ) ﬂ 0 0
> X o o a]_.L T oW
° CT T M T X s ,_lr‘”
R X o
P ® 4 BT o
R + W o2 © %
14 s BAN | » . - T
T O O,I_AJ k3 r M O ﬂh
0
= _&_v W ﬂP__/M q m_ﬁ T e mz._
:.LO — N X
S Mo Y s T s
AN wowoa
wm,u E w B e ﬂJM_ F o &
& L I =
T oHox s o ey O
X Hou Nm R’ # J muu @ a
H = 0 o
Al = O
PirxTmayp®ox
w K xR % o oy W =
o = To W X
pred ‘I__/i o ‘Nﬂ Cx_ A—l ~ |5} q
op M 5O o gy mm s
~ 7T BT ox T oo X
Twow DR ow D
= o op < ; e w_rL
o W x Moy k2 mo <o o
ﬂ@mM%%L_%Hoﬂwr
o7 ° R} & - OB iy B
e I S
T A < 9n B
W om o M X o o N

0.0De= 7}
- 54 -

0.332**, (p

r=0.776**, p=0.01°2.2 A4
I @Al r



<E IV-19 SAZE 9 4E8A £4 3 B8ET=

TdINE 28 22
1 2 3 4 5 6
SNS E&E MFAH(1) .685

SNS EsHE ATH2(2) 401 .810

SNS E&HE X 4(3) .332 313 .846

SNS EgiE EH=2(4) 541 418 411 .786

SNS E&#E F=4(5) .501 407 .603 .694  .816

SNS EgHE 0H=H(6 547 432 .361 J76 673 791

~—

FD p<os

F2) izde - AVE #%

5. V4 A%

D7 A=

ATFEd H3ze} 7S S8 H8l AMOS 235 o] §3tATHKIE V-200, <1
H V-3> ZFF). B dFodA AAS SNS BHe EXAo] Bl ZAEY HAS
A4S w2 Bz ozt HXEs JFo oG FREAH2 =P ESEM
Structural Equation ModeD) &4 sta, 7A8 &4 A37F b33 2o

HA, AT7EFe AFgEE AyHEH x*=1373.399, d.f.=451, RMSEA=.101, p=.000,

NFI=.743, TLI=.790, IFI=.811, CFI=.809%2 uWEl%tal, wetA diFE&E A FFo=
GEh, B ATE 9% T334 2y AP /12 $E5E JoE aus

AT
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<E IV-20> 7VE AF: 23

MR (B=R) Estimate| S.E. C.R.

H1-1 <-— |SNS Edit &Y 404 .083 4.840""

HT | Hi-2 | <— |SNS B#Cc x| 251 098 | 2.568°

H1-3 <-— |SNS Edit &4 73 .061 2.859"

H2-1 <-— |SNS Edt XEH .342 .083 4,143

H2 H2-2 <-— |SNS Egi& &2 .207 .103 2.000"
H2-3 <-— |SNS Edit 844 .465 .074 6.279""

H3 --> |SNS Bgie &2 .793 118 6.733""

H4 --> |SNS Bt x=4| 162 .065 2.505""
x*=1373.399, d.f.=451, p=.000, RMR=.215, GFI=.694, NFI=.743, IFI=.811,

TLI=.790, CFI=.809, RMSEA=.101
p<.05

Eh €2 €3 €y € ©€» €n €3
= E i E =pE g ;-Eg-.. = el el el o e

<318 V-3> 7Hd A5 2%
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7Hd HS5e AXEYH, O D2 SNS Hi= EAQl SNS BiHE= AL
=0.404, C.R.=4.840, p<0.000), SNS EHE= A}3A HAA7H £=0.251, C.R.=2.568,
p<0.01), SNS B:R= dAA(p=0.173, CR.=2.859, p<0.004) =o.&
7] A Eo] SNS BIE A #Fo3 dFS mA= A

%, fHIE7T B FAHoIERE SNS Bl Aol 157FsH SNS

o
i
o
El
mg{_!
N
%0
£

=
a8l <JPE 229 S, SNS BIE= EAQl SNS B dAAA(p=0.465,
C.R.=6.279, p<0.000), SNS B# = A AH(3=0.342, C.R.=4.143, p<0.000), SNS H:H =

1 714, " 7rEel A

S~
>,
to
&
>
2
E}\L
ey
‘é
Do
O
=~
O
~
n
Do
o
o
o
ho)
/\
O
(@]
=
iy
o
fru
)
-
A\
o
il
o

FolxItta & & Atk SNS HAE &A3(£=0.793, C.R.=6.733, p<0.000), SNS H
HE A=A (8=0.162, C.R.=2.505, p<0.0D) «o= AF7HAHo] 717, thg7bdo] A e
Ho] SNS BUE ofFe] fo% FFe MAE o Yehth 3

7FebH SNS B & ofZto] (.799HE o}

pHZ7F B

-
ol
ol
a2
o
!
u
wn
&
(z
£
(n
fN
X
oo
o
o

T3 SNS HE A 157FsH SNS B o2k 0169+
Lol & 4 gtk = SNS Bt <A RTE SNS BIlt Z780] SNS B
4

Fol BN F JFS AL AL B F A

v
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2) WNER A

2 AFE diANEd AE5E 98 AH8d 42 PROCESS macro 4.3(Model 4)<
g8t on, HEaAY FAH FoA8 HALS 98 500038 ¢ F~E 3 (Boots
traping)& AAISFA A, 95% W WEEH A TS AASAT SNS s
EX4Jo] SNS BE SA 3 SNS HilE &AL w7/l 2 SNS Bl of 2o ujX]

A=3517] 943l PROCESS macro 4.3 4 #A|AIgE 28 = (model )& &

rlr
of
oSt
filo
i

sl
=X,
wn
Z.
9]
[z
£
(n
N,
o
oX,
o
wn
Z,
n
[
£
(n
fjN
X
oo
o
=
=
il
wn
Z
9p)

HAE oz B
Ae Qe Hels) B Az wue) Mwge 280%2 Yehton, SAxo2 &
o] m] 5 THE=77.123, p=0.000). SNS BEA= A SNS BHAT ofz Apo]of A
SNS BAle Z7ge) v ETe] AEAdn ATk Wl AREHI} 0.074—
0.3532 ‘0’ < x33A &= A= YEl) SNS Hale A Ado] SNS HaE o
o] FHAY AFE AL Ao Yehdth =@ SNS HAE ARG NS B

W o 2SS FA A SNS HHle EA o] uj/fst= A HHEH= 0.2680]H
95% Al FFrol A 7FH A 8 F7HBias Corrected: BC)S 0.158—0.405 ] ol ¢) o1
s}k

0 0.4
FE Aelel 07 o] EAskA e FIE U Arh F, SNS HAE=
217447 SNS BRE o &S A A SNS Bil= EA o] ui/jasy) vta
SGE AT kA ORA5-1>2 “SNS Hal= A3 SNS B of 2 BA of A
SNS Bl = &ALl i/l &7rt S Aot 7h FiEuiA= e = At

A, ASA Azl SNS BAlE SA42& wi7lE SNS HAME= o Ztef] wx]&
FES Aols B A, wde] Mduye 186%E Uelyton, EAZow fons)
A THF=45.354, p=0.000). AF3]2 A7} SNS H:H= o2k AloJoa] SNS Haé =
A% wiAEFHe AFZEF Aol Wberr AFEFAVE -0.014-0217=
‘0" & EFsE ALE YERL SNS HA S ARS) A Aol SNS HA = of zho
FO)A dFES A= A2 Uepwth =3 A AAjZE SNS Bl E o2 #
Aol A SNS B E &AFo] wiAsts 45 I EHA= 0.208°1H, 95% A= F-3to|
A x4 F7HBias Corrected: BO)-2 0.118-0.321 ol 1o &43ka 43k A}

l

_58_
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X
/\
N
=

X
o
U
A4

(o}
>
Jo

k)
i
2

\l
L
{u:
[‘
Ty
=

Q _1>11
E
R
[@p)]
Z
\ [‘(
N
a

Ae e s & A3, mde] HAYye 17.0%2 Ueson, SAHCRZ
o] m] 5l A tHF=40.617, p=0.000). SNS HIH= FAAJ3} SNS HI;AT o2k Alo]of A
SNS BRle 759 wiAase] A523 A=g3te] Fe7E AHEadrE -0.140
—0.0972 ‘0’ & o] 9o SNS HaAl= FA o] SNS HA= ofzte] F(-)F
& WA ASE YEETh =S SNS Bl @A SNS B o2& &
AlelA SNS B 27 % viZiste 7% HH &A= 0.205019, 95% A1 # T3tell A
7+ 2 2 72HBias Corrected: BC)L 0.122-0.307 $loll QLo &3tz A3k Ao]of
‘07 o] EAGHA FEe FHUL U vk S, SNS HAl= FAAHF SNS HA=
o= @A SNS BAle &7 wilasrt AU 4FE VA= Aoz y
Ebyteh webA FA5-3> “SNS Bal= @AAF SNS Bal= of 2 @A oA SNS
BAE SAF f/lEA7E e Aol 7t vyl E 7ol A E T
A, SNS HHE 21gdo] SNS Hal= H&AdS w7l SNS B = of ko] ]
Ae dFE el & A, mde] AWy 433%% Yelston, AR
o8k tHF=75.350, p=0.000). W7 &3}2o] FolA HSAAE FAHLZ dvEd,
SNS Bdle 443 SNS BRAE of 2k Ato]ofAl SNS BAl= X<sgo] w7 Z 3t
AZAI AFHFY H7F A-HEA} 0.074-0.3532 ‘00 & LA &= A
o2 yeh} SNS Hal= g Ado] SNS HE ofzte] FAZA FFS WA= A
o2 Yepgth =3 SNS Bl 147 SNS HAE ofzhe A oA SNS B
= AL mAskE A HETE 0.059019, 95% A F Frol A g4l # A1t
0.013-0.121% 910l low 8shgkt g3k Apolell <07 o] &

AA Fee FAG b Aok F, ATHEe] 7174, o)

A
AR, SNS BHIHE AAHo] SNS BT EAES wi7lE SNS HAHE ofzte] n
1
]

of
ook
o

o

Y7hdol Aol SNS
&4 At FHA
QN FEFE vA= ASE Yeyt meka <IHAE6-1> “SNS Bl A A3 SNS
HAS o BANA NS BAS A% uNEIT Y etk 7 )=
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7Hd o] e At

A, AE A AAZEo] SNS BAlE H<sdS wj7fE SNS BAE of o] wx=
kS Fls)] B 2y, mdo Ay 18.6%= UESon, FAXHOE 44.5%=
el on, BAIA R {om et AThHE=79.050, p=0.000). A3 A7+ SNS H
A of 2 Afolo A SNS Hell= XAl wizjaxte] AFAax A3t M7t
A[axn7t -0014-02172 ‘0’ & = AoZ Yehd ARVl A", o
H7pd o] 71 AE S A F AA ko] SNS BIE o &) R(-)Z JFE v &=
o2 Yehgth =3 AEE AAEE SNS Bal= oz @A A SNS BHlE s
ol mifete A9 PHAEFHE 0.068°1™, 95% A FIEAA HH A E X HBias
Corrected: BC)- 0.011-0.137$]ol flom 3t} gk Alolo] 07 o] EAJ3}HX

oot
ol

Ay

Uas AT F7F Utk F, SNS HAE AS A A7 SNS B = of 2k A
oA SNS Hull= o] wizjEatrh uial AGEHA wEbM IHE6-2>2

“Ar3 A AT SNS BRl= o 2k #Ao|A SNS H= <Aool wizlanr) 9l
< Zoint” 7} AR A E AT
o AA, SNS BI:E o] SNS HA;ME HaAS oj7lE SNS HI:ME o 2o
HA e s Fs) B A, mdeo] Ay 508%= UEetgon, FAHORE
From 3 A tHF=101.731, p=0.000). SNS Bt A3} SNS HaAl= of 2 Alo]of A
SNS Ble X<sAdeo] mizfastel A3 Ag73te |97t A axd7E -0.140
—0.0972 ‘0’ = EZ3Z =] o] SNS Bl dA o] SNS BT of 2o F(-)Z
FFS vAE AoZ el =3 SNS Bl A4 SNS HA= ofzs 3
Al SNS BRAE HsA vi/fstes 4% IHH &= 0.119°19, 95% A= 73k A
ZH A & T 2kBias Corrected: BCO)-& 0.049-0.208 9ol o &}3ka} 43k Abo]d
‘07 o] EAEHA Fes FAJAT Ut Aok F, SNS BA;E AAAI SNS 2=
7}

TAAA FE A= AR Y

ruﬁ

ozt AA A SNS BHE <A dj/f 4
bt whEbA] <7FA6-3> “SNS Bl dAA A SNS B of 2k A oA SNS
BIe =g wiziEdrt S Zoin” 7l fwiAE JHdol A HATRKE

V-21> ZF=zx)a} Zo}

A
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<& IV-21> SNS B = Z2A4L3 SNS Bilc <A mAas) 23

HEZE

AE 5 A% SE | LLCI | ULCI
ARas | AAHP > ofzt 214 | 071 | .074 .353
ARG HEAE->N= 268 | .062 | .158 405
DRES | I DFGAH-DN = 059 | .028 | .013 121
ARGZ DEA>XEAE DN 110 | .033 | .050 177
A 437 | .071 | .308 587
237 651 | .075 | .502 799

A543 F-5u] 7Y
A-a | AL > of = 102 | .058 | -.014 | .217
AN -D>EA RN 208 | .052 | .118 321
HEY | AT DRSS -DoN = 063 | .033 | .011 137
AN DEAR-O>XEGA Dol =t 079 | .022 | .039 125
A 350 | .055 | .250 467
2337 452 | .069 | .316 587

52 2HA o 7Y
AHEY | A > o -.021 | .060 | -.140 | .097
A D>EA DN 205 | .047 | .122 .307
HHE | DAY DRSAE DN 119 | .040 | .049 .208
AP DA >SN 074 | .021 | .034 117
A 398 | .061 | .279 517
Z83 376 | .069 | .240 512

e e s 2HA o 7)

ZAWSFT 2HEHE VMR EA ARy 9lske] Hayes(2022)7F A|¢hst =4 &
73} =¥Model D& Z3f &elstdth. “PROCESS macro“E =747 Z(Interaction
Analysis)S st FAH =7 F tUE &e#lA Jdok. PROCESS macroe
Andrew, F. Hayesoll 93] 715l om, SPSSe} SAST B4 AZEYoloA A3}
of 2da3 ASsA
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{E IV-22> SNS B = ZAHAF SNS HHE SAR TA A
SNS BH&@l= o|m|x] HPAHe]l =day Ax

SgHs: BYE JA¥4H B SE t p
BgE SHS 482 | 210 2.301| .022
SeiE OI0IK Hegd -.0563 | .136 |-.388| .698
SHS+0I0IK Hgd .086 | .140 | .614 | .540

<05

25.692
(.000)

RZ

.531 |.001(F=.378, p=.540)

<& IV-23> SNS B E A3 H AAZ33 SNS BAE S4F BA A
SNS B= o|mz] Hjtdo] =dast 43

SHH A Y ARz B SE t p
A= A% 095 | 190 | 501 | .617
Bl olmA] 94 010 | .144 | .069 | .945
E7 5" olm A A3 233 | 127 | 1.826 | .069

p<.05

16.332
(.000)

<3 [V-24> SNS B = @A AH7 SNS HA =

SNS BHal= o|m x| H3AHo] =HE

EYPWS: EUC BFHA B | SE | t D
HAE EA% 034 | 190 | 177 | .860
B olux] AHFA 054 | 144 | -376 | .707
ZAgrolm A AGA 245 | 123 | 1.993 | .048
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15.053
(.000)

=
=
Sl

R2

.200

.187

e
A3}

RQ

014(F=3.33, p=.069)

A A A

AR?

.016(F=3.97, p=.048)



<¥ IV-25> 2AW<=9o] ARG AA®D <2 V-4 SNS BHRE o|n|x A

IMAGE
S Effect| SE t(p) | LLCI| ULCI 7 Ot
X B A 3.316 "
OI0IT =& | 978 | 084 113 | 444 :
L2 £E (001) u
X 5F A 177 .
OI0IA 2EE | 034 | 190 ~342| 409 ‘
2% (:860) ,
B 5.838 !
OIOIASES | 523 | 000 346 | 700 ’
£2 +F (000)
p((}§ SNS ERMC #X 4
OVAT-D, <YAAT7-20>, <7PAAT7-3>L BHlE A, AFSA A7 BAE HAA

F BIAE E7F @AM BA= ovA] Aol =HaAE Fls| B A,
A2 UEIYTKE [V-2DOKE [V-2DKE
IV-24> F2)3 Zoh &, OME 7-3> BUE @A BAS olnx HAFA 45
2H-g-gho] B=0.245(p<0.048) 2.2 =M a7} Qe Ao YEehgth

=3 Aikendt West(199D9] HIWH S A&t Bal= ojwx] AF{HS
(Mean)oll A -1 £2HAH-1SD), FolA +1 EZHAH+1ISD)el A & E3HE A3t
HE -1SD9} +1SDe= g W4 BEXolA 2+ 319 16%9 49 84%°l sgE
dE o, " 2d wF go] W FEC-ISD)A " =9 ¥ &3
= FEEISD)AA S BAE Hlugozn O Mo =Y AHRE AHE F

=

ATt BHE o|mR] AHgpAdo] wrtow BIPAE HAAAo] FrtETsE HAE =74
=
)

N

B dAAHN =danrt e

4

[T oo

hgeh W, BAE olnA] Aol koW HAS AAHe] FNAFE
| 2719tk 21U BE An BAs @AYl FHE5E B

= w0
Agol AT HKIE V-25), <8 IV-DF=).

(r
N
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<& IV-26> SNS HA = ZAHAF SNS HHE <A FA oA
SNS BH&@l= o|m|x] HPAHe]l =day Ax

EYWs: BYE NFS B SE t p F R? A R2
HUE %4 -032 | .231 | -.139| .890
_ 20.572
HAW S o]m=x] A3tA -137 | 150 | -.914 | .362 187 | .016(F=3.97, p=.048)
(.000)
A o|n =] HAA 418 | .155 | 2.701 | .008
p<.05

<23 IV-5> SNS HAE= o]n]x] A3
<E IV27> 2AWSFY 242537 AAD dE olvA ARA

an IMAGE
W | Effect| SE tp) | LLCI | ULC o O
: — 23
0101
Mets | 278 | .084 (3'03018 113 | 444 ;
weaz ' w
- %J 500
010IXI a9 i
Mats | -.082 | 231 ; -.342 | 409 s >
ke (.890)
0l0IXI -
.
meta | 523 | 090 | 2% 1 a4p | 700
SV (.000)
<05

SNSBHE AFH

THE8-1, <IFA8-2>, <FHA8-3>2 Bl A, A3d ARz, Bdle dAA
W BHHE M54 @AM HA:= onx AP =dadE s & A

T

GHEg-1>e BAS AFAY BAZ oluA HAPHe HEAEHo] B=0418

=

(002 ZHETNIL Qe Ao Ut HAs olux H@{HL FF

Lo

(Meamoll A -1 EFHXK-1SD), HollA +1 EFHAH+ISD)NA S &

HYL ojmz] AHgHgdo] vtom H
SAo] F7IRith Wi, B E o|n ] HFFAdo] o HA
5 HIAE xsAdo] Ui I8y HE duf EAlE A

ol Z/E42 BAE AHA AT 82> NS BAE A AR 7
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B ouA HIFAH Fs5A83ro] B=0.394(p<0.00He 2 =HEATL e o=
LBt Bl olw|x] P& H(Mean)ol A -1

A 25 R-g3ko] B=0.361(p<0.0092 ZH a7} = Ao Uehtth BAZ ofw
P Mean)o| Al -1 FFHZH-1SD), HH oA +1 &
A5 AHRERAKE V-3D, <O¥ V-7 #Zx), BAHE olu|x] Ao FoH B

HN
Nl
=
+
—
wn
S
=2
R
o

<3 IV-28> SNS Bt AL3A AAZH SNS BAE A #A A
SNS Bt o|mx] HgA4o] =das Ax

=gua: SNS BdE A3
B SE t P F R? AR?
AA

B A -.101 | .200 |-.501| .617

, 18.862
BAE ojm x| H3HA -.068 | .152 |-.447| .655 224 | .034(F=8.59, p=.004)

(.000)

Az rolu]z] A 394 | 135 |2.932| .004
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<E V29> =4 2417
Wy Effect| SE t@ | LLCI | ULCI
olm|x] AIA 3.425
294 | .086 125 | 463
g & (.001)
olm x| A -501
-.101 | .200 -.496 | .295
nE (617)
olu|x] AEA 6.644
688 | .104 484 | 893
=2 T (.000)
D<.05
<X IV-30> SNS B = HA A3} SNS B

_66_

SNS B E o|m|x| A
EH3WS: BIE FAA B SE t p
HAE &4 .025 185 .136 .892
B oju|x] AHFA -.143 | .141 |-1.017| .310
A Ro Ral AR o O 361 | 120 |3.022| .003
<05
<¥E V31> 23T 201783 H4ARZ0V)
W Effect| SE t() | LLCI | ULCI
olm|x] AEA 4.727
386 | .082 225 | 547
Gogz (.000)
ol A
136
244 025 | 185 -340 | .390
(.892)
BE
olu] A
8.570
=34 747 | 087 575 | .919
(.000)
s
<05

SNS ERE X%y

a3 AAAD <28 V-6 SNS EAE o]H|=]

%4

IMAGE

Low

O HIGH
]

)
ASIE A2

HE A5 BANA
22853 A%
F R2 AR2
32.209
.330 .031(F=9.13, p=.003)
(.000)
<9y IV-7> SNS BHHE oju]x] A

0

55

i

El=ag

u 50

=

1

SNS

It}

m

IVAGE

Low
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—MX

SNSERC #RY



4) 7Hd A543 89

# A7 SNS BIE 540o] &4 myo] &AM SNS BiE S5 =
d< W/NZ SNS BRE oz oyt gFe rA=A duga. 24 23 te

7} o] Q@ okt

AR, 71 AF AHE gl B SNS
H1-3)& SNS Bile SA5 IR 9F= vlA= A= e

EA), SNS BHAE= EAHKIHE2-1, <I7H2-2>, <7FAE2-35)2 SNS HAl: &k
FAAR FFE vA = AoE YelRth SNS BHHE EA FollA SNS 2= &
/o] SNS HAE A&To] AY 2 FFS vXE o2 Yeyg

A, <FF2 3> SNS HA:E= Z74 o] SNS BAT ofZto] FAHAQ JFe n A
Z o2 e

UlA, I 4> SNS Bal= X<Alo] SNS Bal= of o] FAZ Q) ks u
Z o2 e

THAA, SNS BIl= EAJo] SNS Hill= Z7-6<7Hd 553 SNS BHale <540}
A 6> viZlE SNS BRAE ofzte] FAA TS wA AoE YEbgth £44
3, F 670 wiNES FollA 2717 F-Eil, 4a707F Sl E UEekseh SNS Bl
= XAAo] SNS Bal= Z7e3 SNS B A&A4L wj7fE SNS B of 2o
e ggo] BEuINZ e SNS AT SNS HAE of 2}k Apo]z}

7wl AsAolE WG] & HyEin gsive Ae AT F AN

o

AR, <M DI 8> F 6
H7F a, 277 gl ASeZ YElgth &, SNS B ¥lE EXAo] SNS Hills &4
o BACA SNS 2= omA] HFAHo] 2HERE Tt Byl offra E
27} ¢9lth wkH, SNS BalE Exo] SNS Bl <4 BA o4 SNS Bale o]n

A Aol 2HERE BT B 57

f
xo
&
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1L 97 232 89

A, 7Hd A5 AFE g8 BH, SNS 2l EAKTHAL-D, <I7HAd1-2>, <J}
A1-35)2 SNS BRE S7 g s88A d&Fe A= Aoz YEsth SNS

A= 54 FolA SNS BAE WAl SNS BAE ZAG AY 2= dFL v

(z

N
rr
P
o
fru
T
o
3
k]
N
N
e
-
o
e
Py
z
r-1u:
;2
2
_\1
ae
jmy
o
3
S
&
rlo
{ i
mN

FAAY 4L WAE ACT etk NS HUlE S Zol4 SNS A= @

o] &ZH|AofA BIRE XS FEHAA & et st 48s I o &
2 Al 9F=thAaker, 1996). =, BA 7t &
AsHA JElUE 2B AE0] BASE o wa Qasty, Wi BHE 2440
Eobd & Stk =3I BT QIAET ojye}; AWAENA FAEARJ] BHE Q14
S PFAst= 9 7)ot Erdem et al., 2004). =, BTV} dAsA JEFYRA

a
MAEE B FAHA BAS A4S FHA Hof BAS W&ol FyHT ot

HASo] BRES fA 7198t 3

A

_68_



o
i
/\
AN
)
il
w
A4
flo
gé
)
i)

Q
=
o
Rt
i
X
AN
L
)
o
=~
L
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—
@
1o
e

TolA BHE o)}

S BHE AFE 58 2ARES w7 BES u B} An|zF Abolo Ayt

T A L Bl of o] MAHETY Pt 1Ela BAlE of2e An|xel H
A

AE 7he] 0A AL T ol Fo|AE Asgoletn FAFATAASE, 2010)

AR, <7}E5-1> “SNS BAl= g3k SNS BA= of 2 #A|oA SNS =
E 7% AR e Zelw” 7 REMAR AHYHl, THE-2, TR
5-32 SAWMiAZ Zhde] AYHAY. old At rjE ATEdE AT &
HlzbEol EUEFE Al st SNSellA S7]= W w2 A8 Z AAzdo] ti(Shen,
2012). =, &HIAFEC] 22kl WA E el 43T W 22 AA A5
= =2 ¢ dn It os Agse Aol A Atgelzta /W 2
ZPFAAN AdE shedl o BAFE =AthShen, 2012). £ LHAESL &H]
sk AN e B4R d=5
$7, A9, 2011 Leigh et al, 2006).

SNS BRlE 3lsAo] 79, IHE6-1>, <IHE6-2>, <7HE6-3> T4l SNS Bile
il 7hdol A, THE6-2>, THE6-3>2
SN2 7hde] A== AT F, Low et al(2000)& &3 HAMT = 719 o
TxE BUE o) A&EA e HAsu o Sud AP Y, oA
d 7FeA S AAEAT xdAYL BAE ouA, AZE FH, HAE HE
o R B S = R B P

= &
7Fesdol Adttal FASAT ol w3 HAllto awals ARAZAAC H
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ojf
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d2 BRA NS H= e
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ox,
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Jf
oo
K3
v
[92]
Z,
wn
1
o)
I
S
>
ot
2
iz
2L
ni
rIJ o
Ir
)
%
2
i)
e
Y

3 A7t AE ALE YEGTh F, SNS BAl=
ojm|x] AHF/go] Lrom SNS HAME dAAAHo] F7IEFE ONS HA= SARC] 5
74tk Wk, SNS B = olw|x] HFAo] oW SNS HAE= dAA Ao F71&+
Zhehth 2y dukrr o @ SNS Hale dHA Ao Frte

S
5 SNS BilE S7go] ATt

Z,
n
)=
£
i
fN
X
oo
o
olN

AGA, <IHAE8-1>, <IH8-2>, <IFA8-3llA SNS B:E EA 3 SNS Hale 3
%4 Aol A SNS BAIE ofmlx] APAe] 2PARE A B A, mF =

A7 e AR YEgton, <JPE8-1>2 SNS B o|nz] Aol o
SNS BfHE A o] S71e45 SNS BfE sAdo] S7hsth. §hH, SNS B

S
ojmA] Aol wom™ SNS HAll= Aol 715 SNS HAl= =ido] &
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