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The Effects of Human Brand Attributes on Human
Brand Authenticity, Human Brand Attachment, and
Human Brand Loyalty:

Focused on the Moderating Effect of Social Distance

Yang Yu

Department of Business Administration
Graduate School
Jeju National University

Supervised by professor Jung-Hee Kim

The biggest characteristic of the digital age is that consumers are changing
into an active subject who seeks direct messages rather than a passive
position that unilaterally accepts marketing messages provided by existing
companies. In the changing marketing environment, the importance of
communication between brands and consumers is increasing, and the human
brand is at the center of it. The function and emotional value of a human
brand to awaken consumers are similar to trademark rights, but since any
type of human brand has life, it is difficult to manage compared to products.
On the other hand, since it cannot be denied that the human brand
contributes to the success of the company, more and more business
organizations are aware that the effective management of the human brand is
important.

The role of human brands in products and services is expanding widely as
brands with brand value. Accordingly, this study aims to verify the effect of
human brand attributes, which have the role of brands, on human brand

authenticity, human brand attachment, and human brand loyalty. We would

- Vil -



like to verify the mediating effect of human brand authenticity. In addition,
this paper aims to examine the moderating effect between concepts by
focusing on ’social distance’ among the four dimensions of psychological
distance.

In order to effectively achieve the purpose of this study, theoretical
considerations and empirical studies based on related prior studies will be
conducted concurrently.

First, the theoretical review is based on the understanding of human brand,
human brand attributes, brand authenticity, brand equity, etc. by utilizing
domestic and foreign books, papers, publications, and even Internet searches.
Human brand attributes, human brand authenticity, human brand attachment,
human The concept and measurement items of detailed components related to
brand loyalty are derived, and based on this, hypotheses are established and a
research model is specified.

Second, in order to verify the hypotheses and research models developed
based on previous studies, empirical research by questionnaire survey 1is
conducted. For the development of the questionnaire, the measurement tools
verified by previous researchers were modified to fit the purpose of this
study. The population was targeted for young consumers in their 20s and 30s
who are interested in human brands, and a survey was conducted with a
sample of consumers in Shandong Province, China through the Internet. The
survey was conducted with 400 people for 15 days from June 15 to June 30,
2021. Of the 400 collected questionnaires, and 325 copies (81.25%) were used
as final empirical analysis data, excluding unfaithful respondents and 75
missing values (18.75%).

Third, the data obtained through the survey went through the data coding
process and analyzed using SPSS version 22 and AMOS version 24. The
detailed analysis method is as follows. 1) To find out demographic

characteristics such as gender, age, educational background, occupation, and

- viii -



income of the sample, frequency analysis was performed using SPSS version
22, and 2) Exploratory factor analysis and Cronbach’s a were calculated to
verify the validity of the measurement items. Therefore, reliability analysis
was conducted to see the internal consistency. And 3) To verify the results
of conceptual reliability and discriminant validity evaluation, correlation
analysis, and hypothesis testing, the results were derived through
confirmatory factor analysis with AMOS version 24. 4) Mediating effect
analysis was verified using PROCESS macro in SPSS, and through this, the
study was confirmed .

The results of hypothesis testing in this study are as follows.

First, the factors for human brand characteristics were found to be five
factors: reliability, attractiveness, professionalism, intimacy, and uniqueness.
Second, among the factors constituting human brand attributes, reliability,
attractiveness, uniqueness, and intimacy were found to have a positive (+)
effect on human brand authenticity, so <Hypothesis 1> was partially adopted.
Third, among the factors constituting human brand attributes, reliability,
attractiveness, professionalism, and intimacy were found to have a positive
(+) effect on human brand attachment, and <Hypothesis 2> was partially
accepted. Fourth, among the factors constituting human brand attributes,
reliability and attractiveness were found to have a positive (+) effect on
human brand loyalty, so <Hypothesis 3> was partially adopted. Fifth, since
human brand authenticity was found to have a positive (+) effect on human
brand attachment, <Hypothesis 4> was adopted.

Sixth, since human brand authenticity was found to have a positive (+)
effect on human brand loyalty, <Hypothesis 5> was adopted. Seventh, human
brand attachment was found to have a positive (+) effect on human brand
loyalty, and <Hypothesis 6> was accepted. Eighth, as a result of examining
the moderating effect of social distance between consumers and human brand

on the relationship between human brand attributes, human brand
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authenticity, human brand attachment, and human brand loyalty, human brand
attributes and human brand authenticity, human brand attachment, and human
In the relationship with brand loyalty, a significant moderating effect appeared
to systematically change the relationship between them, and <Hypothesis 7>
was partially accepted. Ninth, as a result of analyzing the mediating effect of
human brand authenticity on human brand attribute, human brand attachment,
and brand loyalty relationship, human brand authenticity has a partial
mediating effect on human brand attachment on human brand attachment.
As for human brand authenticity, it was investigated that human brand
reliability had a partial mediating effect on brand loyalty and that
attractiveness, professionalism, intimacy, and uniqueness had a fully mediating
effect. <Hypothesis 8> was adopted.

Through this study, when a company affiliates or collaborates with an
actual human brand, it i1s possible to create a human brand preferred by
consumers by searching for a human brand that matches the image that
consumers seek, and to form a strong relationship between the consumer and
the human brand. It provides implications for establishing effective marketing

strategies that can actually strengthen brand loyalty.

Keywords: Human Brand Attributes, Human Brand Authenticity, Human

Brand Attachment, Human Brand Loyalty, Social Distance
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=7 A H(Clark, 1990)aL

ool =
o] Zt}(Kressmann et al., 2006). A3 o) w2

A& 3 (Curras—-Pérez et al., 2009), B ==

ity —~) =
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™ o H ow o — L o= e
<R 1& ~oop Mo X o o ol ol o w o= T
) W m W o = ® It X0 @; o 5 Gl - Wﬂc Wﬂ =
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B ° & 0 X K g o o)) o
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(Johnson and Russo, 1984; Marks and Olson, 1981).
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SR}

=
=

olm|#]

(Malik and Guptha, 2014).

ol

—_—

%, el snte ¢

Fa A oH(Yu,

S

?_

iz s¥z dAlel

€ (Johar

5
T

A

b, A4, 20035 Yu, 2005; W73

[
of

(o174

o)

and Pham, 1999)7} %4

7], A¥HA, 2006) =

, 2010)

o
1o
N~

N
o
ol

’

T-(Cortsen, 2013; Arai et al., 2014; Lobpries et al., 2018;

Njo

Hjeho 2

=
=

(Baade and Tiehen, 1990; Gray, 1991)

do
M

e

o

gkt}. Sutton, McDonald, Milne and Cimperman(1997)2 X<=of tof

Aol

}91 2™, Schofield(1983)

)

f]loletar

7R 7=

of vg vixs

El
=

59

el
olp

1]

e
_—o_H

(2) CEO

Bendisch et al.(2013)& CEO=©] 7]

AR AE S

3T
=

Abel AlEE AEAZI7IE AN, ol

3T
=

°l

o] Eoll Al

jeiXe)
5w

CEO=A

o] 4]
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FHr =g} & 4= 9lvh(Schlecht, 2003). FHH M= o]n] %]

|

—_
o

o

_’Ié_



#elE oA diFolA dFgEs Wd3s=d Zast AqkE X E JHA| 7] o
o, FHEHA=Z A CEO9 olvA= 7|9 A 2= #g] oA ek
ol 4, o]Hs, o]AF(2006)+=

CEOE 7]d9 oluA & fushs FuRdE vy FuRdRA CEO9 A7}

2
o
fru
Sl
2
i)
<)
ko
N
N
x
£
—
=
)
=
wn
o)
=]
)
S
S
&)

AU A R W x= dES AHEew, Palmatier, Dant, Grewal and
Evans(2006) ¢} Rajaobelina and Bergeron(2009) %<& CEOS A H Aol A AH]
25 g3t THY T stvEle #Eoz B olEd g AFrE 7]l

(3) &Y FHEHE

aElAbE Aakd W A A F
HAATE Tonner(2008)+= A BAlE 7[5s A3 A5 &3l 4]
A7 8@ AbE BAERE e QA gtE S Weln, 8 #F
gk Auvjxbe] B} AMARES 3o JEAAlE EA g vk Aok AHE T
w2

(20072 FHegAtE ‘BdE I’z st ‘FFHol de YFoRA

rH

AR FHEA=ES gyAtRAER B oo gk g Zm) A Jhg-o
3 A5 ok HL AEAEZE BEoly v Yo & gl wiAlE
| v AtE el dlolz e FFS v e diTd I3 AAS dHEidx
AT,

71 FHBE A= #3 g J9L2 g FHEA=(Close et al, 2011), T4
=

rok
-
ox
[
o
=g
>
(@]
wn
Q)
=]
[oR
=
Q,
g
jab}
=}
D
S
—_
*
e

7(Erz and Christensen, 2018), <1<l
AHAZ, o] Fd, dE, 2005 <HAdol, =&F, 2004), o=’ Mufiz et al,
2014) & <l

AgAe maw FHid=e dg A5 F2 UM FA= s + 3
tHFA A, 1A 38, 2021).
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A WA, Fa AFUANA FHoRe] FHHHE o) o]d AFES N
e 2B BAlE gl AF eSS shal ficle] HAA e 54
1oy AF olu A 9ke] Aol #ek AF7F o] FiL AtH(Dean and Biswas
2001)

F oA, FEEAse] g &ujak o Felrt o] AFEL FR Au[Ae
A AA A FHBE A= gk Anxle] A o] M ey Aapss

£ JFAeR A7t du(FHEE 5 2007 AT 5 2010; bEF, o] A&

A, FaBEd= {2 dE E(personality) 7 HAl=E FAEo] w = o &

i
rok
e,
4
N

} &A)3}(Carlson and Donavan, 2013). o]& FHBA=7} 7[A =
2= S Ao sfde] BAlE Fule} Zho] ool m A= JEgS HTEo

24 FUBAE el 7 Adde]l HAE Jhx FHL A% FoF 29

7 BA= oln R e FH FAQ A F slitbolth Martineau(1957)7F AEMA 7
He =3 HAx9 AFARAT, Aaker(1997)= B s A3 7F8 dix
Al AFAZA, Bl= AL 2=t By A4 5] x3foln, B

= AL BAE ololdE E e A Q4w AT Aaker(1997)= 2 @= )
XS A AA(sincerity), &V 2% (excitement), % 3F(competence), 3t
(sophisticated), 7 33Hruggedness)e] 5 AP oz FRIATH X F7HA = o] 2=

= FE2 AFoA AFEEH 1 tH(Okazaki, 2006; Supphellen and Gronhang,
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2003).

thE ARER BAE FASE A fAS) AdE $F Ddss

e

= W E=vH(Fournier, 1998). T3t AB|AE5S 23219 A

[e]
o
1 (Belk, 1988). Bl=9] A FS Fulst Aujxlrt Bdl=9o] 543 /43 =}

>

S ABAZDOEZAN(Belk, 1988) 2B A7} NS TS = gr= v}
(Aaker, 1997). = A FAA 7solvt A7|xd4 7ss 3te 4 Il
AthH(Keller, 1993). & AMAEL %S 7uld o o1 4FS AAsE= A
T FEAoR A7) AAld dig #7te F5sAY Asteti(Johar and
Sirgy, 1991). &H|AES #A4le] AR dAghe BAE MAAS 71X BAl=ES
Aelst= A o] Arh(Belk, 1988). 18]l & A HE BAH= sfdo] A7+

(Ramaseshan and Hsiu-Yuan, 2007), Bd= A3 %

O{N'
O‘Lz
k
®
Q
o
Q
=
Q
2

1999) 247 9dFe = + Aok 2dA 2He BA= AP wsE 3

A4 Ay, Arslsh, Ads, it ZoklA vdstAl Aeseo] kv
(Beverland and Farrelly, 2010). 114/ Fglo] AREQIA AAdA] E= 4%
Aol gk AMAe] oA th(Southworth and Ha-Brookshire, 2016). AF#] st <
TolAd ARG A9 ARH e Il oyt 1AY AR5 AdAe 7

ol F&2 o A= Aeolzt

5t} (Carroll and Wheaton, 2009). A @] ghol| 4] A 9]
st AL ARle Al A A S DAY de5s T3 A A A4 o

t}(Kernis and Goldman, 2006).
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1) 2= 334 7id

vl A g Fofo A o] En} A A (authenticity) S WH-5 AF3|s 2 Alg)dr A+
Z}E5o] Aoksl WAL AHoE 7|wto g ) Harter(2002)= BHAHE AAAHS
21l A e sso] dAsk= Aolgt 3% o™, Brown et al.(2003) H
Y=

>~

>

A4e BAs AA7E AL A GGl gE A QoA

I BAETt gigddA FFEHAY A" RFoR HFAA FEEF FAGE
oA Aoz A9, Beverland(2005)= BHE HIAAL “79 WH
A& 2Fo s s B gk Arjxde] g FefRE Lu|atdd A 7]
of g} skl

Bendix(2009)= W& #totel 914 ztote] g7t gle HHE BA= Ao
2} sk th. Carroll and Wheaton(2009)> = X442 AFHola A9

A o] 11
o]#] ¢rom AFFE JIXE FFaal A3 L =Y olgpe sjolrtE EH
= BF xEsts Jid e Aositt BAls A tiek 42 AxA
BT B Q4 F 7HA HFE Ydth(Morhart et al, 2015 Fritz et
al, 2017). AEA AR Aol Fukata AbA
ol AlA debv= AFdoletar Aot A x4 JAAFAY BF= FAF Aol

ek Arbe Stow I e ARES o dit

)
o
A

A3 BAE A

Napoli et al.(2014)2 H#= G “FAAd gt =322 AP =R A9
gl o™ Morhart et al.(2015)2 H W= AL ‘4Lu[z7F HA=E 2213 4H]
Al Al T skl HAdstthar Q1A skar v A7 ARl Al WA st e S A k=
Aw'E AH A LA

401'
1 i
=
[
)
o
oX,
rlo
Ho
ok
ro
o
2
2
10
)
o
D)
o
2

st
_E
J|m
ol
o2
oX,
%2,
rlr
1t
)
B=)
2,
ol
ox,
%0,

Aol AgH oz ezl olnA

U ATt BAE A Wi ArE Folrw MAS 5 (201002

HAle AAES A5 ddstd iAol 7h &4 o elel ol &
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KR
Atk 2Ea FA52013)2 A7) Ale] A& HAAAE Ak 1w
o XA wep PEetes Aom Bas WAHo T At A&7 5(2014)

147k AE st oA s s FYshs

aH Z
Sk a3 HeAH(2016) BAE AGHS B AA7F 7

>
o
L)

R
>
o
Ho
DY
ol
-
N
2
=
o,
=
X
o
=)
o,
i)
z
=
[
N
N
=
oiN
2
X
H
X
i

FA3(2019)F 2MAZE 54 B ] IAALS JHAE A TA
A RS =2 e AR AYsin
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Harter(2002)

Ao WAgE st Aol AX s A

B L[ EEE A7 a8 ade fASEAd dE hH degs)
rown LAl | nasst gl SHgEAG AN BEoR WA FER §
P00 are a4 any
Beverlang | £HE A0l 1) el WA Agow HAsE B
ooony | W@ ATIERS] @ Fele nullA BAsD AulA7 nae
of wal A SHAF Frhe A
Dickinson T o] = e =
EBAQA FWA &g m=U2E oA A
(2006) of] A = ] Y ]ﬁgo A
Bendix(2009) | 4 Aok} &4 obel melst gl 2
ngloﬂ and | g dgoln o9 @on dwy AXNE FFstm AEA L wr
ooy | 4 o1l ATt BAe BE Eas A

Napoli et al.

(2014)
Morhart et al. | &¥] 27 BaAl=E x}ﬂﬁr 2| Rpo| A A5t AAFTEn 0145
(2015) T 20 &7 ZAAO A AAFEE 2 LEE AT
A=A AHEHA IFAo] 712 &4 o T Hlo el
A174-9-(2010) | F,c_o_;rzﬂsob 7]1»:1 FRel 3 el ger A
il o= 11 R i=
2L7] Appl el 1&gk Ui =2 <l 7 de WA 3
%ﬁ%(ZOIS) 5]—3]]__‘]—7_]/] LH ﬂ 74] '"IO]—J—— 141 —/] Eoﬂ W}Fﬂr 6£
N
Q. =
A1&0?4)0 Bl s anak et g4 sE A E s A

#-9-4 (2016)

A= A7 Ade] Ha HAe FAGEA] dE WE ey
3} B dhr‘ﬂlﬂ] FgHAY AR REOR MAAA G
[e)
N

/1 21 (2019)

2uA7E 54% Bilsdd e JAAdS AR A st oA A
e =4 e A
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e
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o
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44

M AbE EE

and Shelton, 2006). #*%

il

g2

Aglol 22 AdrHBelk and Costa, 1998; Leigh, Peters,
Jolgt= &olv FHYstA 1F3 A, AAAA A, 2
A3 A

435k S o st (Arnould and Price, 2000; Moulard et al., 2015; Thompson,

O_u

Rindfleisch, and Arsel, 2006). 214 A& ol 7iQde] 7[A a1 Y= /3 3

Aol olym #AFEEHI APE AS 7Ivtem AH| b o FAH Al Ao=
T4 A =& Frbolth(Beverland, 2006). WHAIE Foke] A A= FA
I GAtel ZiRks F AE, BAE e AW AP deAs Axsta
(Alexander, 2009; Chronis and Hampton, 2008), &~H] A} Fujo]Eo] F Q3 o=
Myl Aoz ursl H o (Napoli et al., 2014). 2 Yol viAI®] AFA= IAHA

S BHHdso EAF

i,

T = DNA= <143 (Brown, Kozinets, and Sherry, 2003),
ol BH= ofoldlElElel  FAlol o] AAAeL BIA=E AHsigY
(Beverland, 2006; Kapferer, 2008). -~ %= €} 73 =9 0] vl A<}
7h Aol 7 Az e fFHdES Wl AT gl AIERE ‘BaETo|

Al g Apolel WAL A ALE Ak oled Ade AU A g

N WAL e AAe
Hol| Al zfpolo] th3k A S oln| st} (van Leeuwen, 2001). 3+ 721 X A5}
I =53 of 252 A3 Aotk (van Leeuwen, 2001). <
o] 2o vk At vl #AS Witk Dyer(1998)+ eS| o] m A=

el TR, Abol, &S AdLshs H 7INbE Fal glow vk Ad]lol
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= 3/MAQ dZFolyt 7hA Hol|l A% WA Aol’E AL USFs UBEt

A H(Tolson, 2001). Moulard et al.(2015) f+H<lo] Al Qi H534H 537
olgt= HollA gAY S5t &S w AT Ao dAHATE= S HA
gt Moulard et al.(2015)> | 241ke] A} o] H 24 dddo] FHQl

S AAA QA B Aolgtu FEETH

A0 gigk A= AA Al 7HA BEA HgoR ye 7 e, Bals(
Beverland, 2005; Brown et al, 2003), 4H](Belk and Costa, 1998; Beverland
and Farrelly, 2010) % &3 (Botterill, 2007; Stern, 1994) At} EH= JAAHAL

559 BUE ojoluEEe] A¥E FAer] wFe FFAA BALo

1
jubd

TA e Ahojth(Aaker, 1996; Kapferer, 2001; Keller, 1993). AW A& H3k XA

s Hal=oF A3S 1 JtH(Fine, 2003). Brown et al.(2003) ‘A Alo ok

=
r U

S FAE3= d =%°] HJtH(Phillips, 1997). Z18]aL 154171} 164719 F =9l
AR oigt A&vAb 7o g AAE AIES JHAdSHA rEJAT
(Clunas, 1992). Brown(2001)> ddl wAIE Y T4 FA stz AT A

A Abele] goletn TS #ue WS A AT Haw

n
O{N

o

(Becker et al., 2019). o] Ao th3t A3t

2o £ Hnud Aole ws 2 54 Sus pdste] $ae) A

it
e,
4
rlr
[z
=
Iy
™
o

o,
_\7\_11

1;
L
=

S =9& A (Stern, 1994), F 17l BA= FAHS EF5Togn Ba= 2AAHA



Ilicic and Webster(2014)+= E

B

B o] F=tH(Portal et al., 2019).

]
A&

AT Erdem and Swait,

2004).

R4

3o Guévremont and Grohmann, 2018).

=5

o

= =
= Sz

gl

B
2]

S

BAAe] dEoly A Wste] #A Glo]

1
T

A=

-
R

o} AulaZ WEHon )

of o} JaaAZE At Choi et al.(2015)

K

ZeH]A- 2

e
T

—_—

<
W

)

]

Fgomn, AF v

9]

~
fi%e)

4w e el o

.

SRR

S
=

KN
T

o]2)t}. Moulard et al.(2016)

ol A
A

oy
%

A

H
oa
=

o °]=d 7t

Al
2]

A FEh T

=
=

A

s

oy
il

K
o~
it
)

=
ol

o
o

)
—

ez

P oo

A3l 9ltH(Carsana and Jolibert, 2018). 714 9]

wK

el

17473l

Bd=

tH Abimbola and Kocak, 2007).

ki3

2 &8

)

B/

!

)

Al zLe] v 7] oF 4H] A}

(o]
O L

ot} HlA @
w, o] AL Al BALol
SHA RS, ol fdl, 2013 AT

SRS

j=13e]
15 -

ki3

ol &
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o

—_
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No

el
op
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WA ow Yeh

2014; Assiouras et al., 2015).

=
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AAE =

3 abe] 1A

=  Moulard et

2l o} (Beverland

[e)

R

AA

o

T

I} BHA=EE =

S
=

Hixpel oAb I Fosel A=

A 2

R

t}. Napoli et al.(2014)

A E ek 7]t

],

tH(Bruhn et al, 2012). A3 o]n]| x|

<]

1

9
i

1

-

ofx ¥ ] rH(Ballantyne, et al., 2006).
Ll
7}

=

}Al, Morhart et al.(2015)

e

ApAlo] 4]
3|

17473 ol

44 9]
o

A}

1
T

]

L
[e)

i

3} 74
A

I},

N

t}. Govarchin(2019)

oA Y HA=
1l
&

ddstd Aol A

1
2

0]
yul

T
i
Ay
kel
T
T
pu

o] | At

=
T

J

4

A}
and Farrelly, 2010). Z~H]x}
re

A
al.(2016)
gL
s

<
e
el
el
K

)

)

o
;OO

Bo

%

o A 7]

2ol = et o)

[e)

FS m 2= Ao ® yeryktl 1811 Audrezet

<

3

O

|

o
1l

&

S
&

o <%

E

%3 At Manthiou et al.(2018)
!

A

=

d ©]
et al.(2020)

A

T

[e]
R

|

mJ
N
3
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i

o

h 84

3} Goulding

NG 7}

o

and Derbaix, 2019). Rodrigues et al.(2018)2 A3 HUl= ZH o] )3t Lnjx}

i3]
=

Bruce Springsteen®] 7¢l1

-

e

o] McGinnis and Glibkowski(2019)
7FAN 71 (Vredenburg et al, 2020), A¥H| A} 7

=

—

el

0
X

e
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,._mo
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Aot dd wA"g ] I 24hdtE o F23tH(Bruhn et al, 2012). B#=
274742 o)A wiAIR e ;A ALk o R of AXItH(Potter, 2010).

w
0
g
T
r
In
2
I

BAll= ofze wiARE EoplA TaF THeALE FHSASA ATH Sk
BAE of 22 “of2oleh= Al Jhdel ZxstH A 54 i e A
M o= gl (Bowlby, 1979). o & o] &2 ) Fob-ojvy A A
SHAARE A BACNA Fada S deR FAE A (Shaver and
Hazan, 1987; Thomson, 2006). °jZtel]l #gt o= A 5ol AlgE o= &
HAAR viA" A= o] Mds BAll=o] =qisivh el w4 of 23

AbERAl, vl AR A, BRE 2R 22 A FAlel tiR ofF= A

"QI_
4 A tH(Thomson, 2006).
(1) 2H= ofze g

Keller(2003)= Bz ofzo] tjale] “Hal=e] gt A4 HE T o4
(H=E EZgh)olH, Atee] A7olelar AHolslqth. Halle of 22 “Halzof
, 94 2 A47” oltH(Thomson, Maclnnis, and Park, 2005).

Bz o3 7= Anaks 717o] Zvds AEsta g Bl
H

=

413t} Mikulincer and Shaver(2007)+ B#E= o2& Bdi=o] 3 A7ty
, ARl Balee] BA e A FRE A H2E ¢ e 1Yoy AA A
2

xdY vEYAagta Hoststt. Park et al.(2010)

r
oy

flo
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9l tH(Fournier, 1998).

ol

ﬁo

2]

(Thomson et al., 2005; Shimul et al., 2019).
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3w o] Bl =(Fournier, 1998), ™ ¢1(Adams Price and Greene, 1990, Loroz
and Braig, 2015, <3<, o] A%, 2010), =3 % (Slater, 2001), 54 &7 (Ball and
Tasaki, 1962), &=vzbe] zhobolm] | (eh4= , AF, 2000) ol A

Bal= ofze AnjAer 54 HAlm 1He] AAMA Fle] s FAoe T
2.3 Wgolth(Park et al, 2010). ol&st 7HAH2 o4, <

Fogit, Bl ofjzs FAFom FAr] 9% HEA AT RA Bd=
4 QA4hR ZAHslE 89d07 ofH(affection), & A (passion), A2
(connection)®] 370 #L3 1070 =S A A6 THThomson, Maclnis, and
Park, 2004). A, 2= oL Bal=rt vtEolle= wieg 78S or gt
Chaudhuri and Holbrook(2001)> ©] 7§'d& Bal= 343 #hedo] gle=d], o=

doslt A8 FAAA FAL gu@T o Ade AL BaAsd I 7

2006). AAH 2L R} Ao b5 A BAse 3EH BoE Y

Al A oh(Albert et al, 2013). AA, BlE AZAL Bl “AdE” =7 B2l

BAE 94, AR 4L ERer To B oFe A nAE
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CH(Japutra et al., 2014). o]¥l szt ZAn]=}
= el FAL} fFASE WAoo w vzt HAAE U
71t} (Fetscherin et al., 2019). o]83F A A Fdl= A dHojx BAH= =

chel AR FeEoR Tijle] AgA Aeat VI BA o dFE VA

r
a)

Ao Fel@ti(Hung, 2014). AH| A7} Bl = of 2} 3t AL AH-H
A= #wAe] A=s vebde 4 A

=

ol Aoz Fl¥th(Karjaluoto et al.,



BAE ofze] BAE FARE O %L HE AT 9% 74 T 84

A FES A "o, vA" AFAE ofyE A Ay ASEREEH ¥ B

oo =i Ha dkrFom AHAES AFH S0 Bdlsont Ao w

Orth(2012)x= 7H¢le]l B l=of of23 zZt= o|f= BTt 27| Fx 3 27|

el a5 HAsk= w =& H7] woldkal &tk Molinilloet al.(2017)+

g 2 s vter] f8 aA-BdE #dAE oldste Aol d Aol Al

T8t FET A Aol maw RS Balser AMA fdiids ¥
ZM4 B

Aot AAE wrE TAAIZL & t(Japutra et al., 2018)3L

ofzte] A AA Q2 W AFRE ©HF 3 th(Aureliano-Silva et al., 2018). A
Ao zte] s AR BAll=gr oW FSAgE steA 5T F du
(Thomson et al., 2005). H] & H W= of 2k A[gto] A|vtof e} WHdsl= #A
o| A gk A e} o]l 719 AR (Malar et al, 2011), 58 & 2 o4 3
A (Proksch et al., 2015), A-&4 2 #dA 279 7|55 (Hung, 2014), B #
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Ayetar Aty kA B A= FA=(Japutra et al, 2016), 78 F-ul(Japutra
et al, 2018), ¥@Al(Belaid and Behi, 2011), &#% %% (Schmalz and Orth,
2012), ®r=(Belaid and Behi, 2011), &2 il%&(Park et al, 2010), <H4d A,
A A ok, ebd s 1A (Thomson et al., 2005), *v 2] %=(Esch et al., 2006)
2 Rgel Fuol thdk A3 (Japutra et al., 2016) EF HA= ofzo] Ay
LERR T

H o2 v zake] 71 dwbH o m =A5 = ¢ oltl Thomson(2006)S
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1982; Thomson et al, 2005). FHEA= of 2t n}
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StAY Alg ol ool i (Wang et al., 2009).
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W, FRnAs AE, F9 Fue] 59 2A
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gl Aog d4%th(Hazan and Shaver, 1994). dwtd o=z o]dt {F38< 3
AZF FeRd=er ddstel FEE o 22k o ofFeleta & ‘e
W7o 72 A ¥ttt (Horton and Wohl, 1956). BAEE AWREEYE s
T AAA e Frdte= Aol dth(Carlson and Donavan, 2013). Z=3
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(Deci and Ryan 2000). W&} AFHES A-R-C &5 A7 FE @A #

Az el AR ohd &7 B APe o AW ARe I

A 932 FHThomson, 2006). La Guardia, Ryan, Couchman and
Deci(2000)= A FZ7FAFE Al @A oA 15| 7FA AL = of #kd

Hel Fzel dalA Brkesl @ ¥ UABA ARC §TE FHANE A%

2 AAld of = ko] FAlA BAE iAo 2 aHE A
AT FAATE off Fo] M= Aoz 83 A oW (Carlson and Donovan,
2013), ofz2 v kst "HEmto] ZHES AMEEte] A #FAE 5 dd
(Hewer and Brownlie, 2013). FHE A =0 st ofzte] Z =

(WA, o] AL, 2009).
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Blso gt vhEA ALE oy FEs UEHE Bd=E S
2y 7 5= 7Ry o] th(Keller, 2007; Oliver, 1999). . @l =0 tj 3l
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1) FHEHE FAE A dd A

Brown(1952)2 HHE FAES ‘FAAA AGEZE &8t 54 24

=g A%Hon Asan dEem dpsA ATuss FFelgn 46
&l =R

a1, Jacoby and Chestnut(1978)> 54 HH=5 X353slo] B} Bdl=HT} 245
o8 Fujste Aeoldtar Bt ofef g FAA ofBolut ofF}, HIE A

Ao Al sd 7142 AlFoI MuAE AEHHor
AlES Aesty 1 BAse fEA 7140 T =L AL AEae S 8
%< f=@hReichheld, 1993). Aaker(1992) BAE FAHE fste] ‘Bas
Aake] sl Ao|w wAE e Zad APozA mMo]l AEojL} HATEZ X3

Trets B et FolstAdar, Keller(1993)= 72 Zhelarz] o] AFolu

H A7 Bl H ¥, Aol el ZA H= A BEe AA g E
A 43 Jones and Sasser(1995) = FAEE A 5A
g Bl=ol s L AXH FFolm RiRAH oz FujE stels o=
2tal SFSiTh Assael(1998)2 HHE FAEE B 24ke] FQ3 A48 AR

4 Bz Zdetar 3o HEE JA4eA Hol wek A/ Aol g o &
U FHAES 2 He= AgA dAoleta FAsAT Oliver(1999)+= Rl=
SHAET AR & " 9ol HdE FTs L steAel el

Botal dsste AlFolu Aulz=E wgd AHH o FustAg of &35t
tl= Fudt 9= Aot Chaudhuri and Holbrook(2001)2 = 34
g 58 7HAE JH BRlEe] fiE] E9ste] o] BAl=E wkE ke
sk Zolgt AostuA, =4 TR} P4 HAE eSS A28 v
A FALE AR Liu, Li, Mizerski and Soh(2012)&= P #= SALEE 11
Aol Bl e 7HA L Ye ofF AEZ Aoeta, AEAFN DHI A

o] mojlttar &Flth Garanti(2019)%= B A= dist A A efzte] PFo
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EZ&50o] YeivE Aol 19 ar, Kim, Lee and Baek(2020)& Bal= FAEE
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T EE
B (1952) FAAAR A Ge e Bt EHBAEE AHHoR HEs)
rown 3 o] AnHA ATeiee 4
Jacoby and Ex BnA=2 HNaste] B HASHT A &Hoa Lusts 7
Chestnut(1978)
A= zrke] dAolw wiAR e Fad NdoRA iAol AlF
Aaker(992) | o))} nams qegoz Fose 39
2 FhElag] o] FEoly AR~ E A9 E43% nd=gs
Reller99) | jaete) pojstere 2mael 1
Dick and 28 A7 BdEy Hax el el diE A He ddA "=
Basu(1994) o A A Y F o] WA
Jones and M7 54 diA) Bl dis] 2dgd AAT FFee whE
Sasser(1995) | Aoz FujE e J=
Bl Ak 83 FARLARE QA AlFolv AHAE o
Assacl(1998) g3t o+ & At wnEayE w FIEHo 54 Hazd =9
ssae ki Eo Al HES JAeA Hel whel AT/ Aol g} F
HAAEE 2HA H+= Aed a4
FeEA G vAE =="€o] d3 PeS FHT Thsdo] Aol
Oliver(1999) | &= &3t HdEdte= AFolv AH|=E wlEo] A&HH o2 Fuf
stA of &at Atk gargk o
Chaudhuri and | E483% 7[XZ 717 Bacd tha] EYsle] o] BA=Z gk
Holbrook(2001) | i 3}& il sl 3
Liw ot dl | el wasol del AAn e o4 A
Garanti(2019) | Bl =o] tigh GA 24 ofzto] 5oz xEFH o YEhE A
Kim, et al. Bal=e] gk 590 g 7tAc] QLE2ugte 7|7o] A&t e ¢
(2020) AHE 7HA = A
AR BAEo A=2<] vAY EFodE 54 BH=E AHFAHO
AAsH2007) | 2 Asetal, Fufste] she, o] BAl=E 9 770 B M &S

Agste s A

T %

oW HHl=el thy 2 wbEgvjel=el g Bil=d e =

¢

(2012) o4 "=
449 5 2H AR A FolL AH|AE o] &3 T 7= BH¥E ofZo o
(2018) d &Aooz Fujsta FHsE = AvjRbe] oA
25 2(2019) iiclﬁ%?ﬁ BH=o] AFoly MuAE A&HEHoR HtE ALus
22(2020) BAAALY] wiAE =g BIAge] 2o o AR A&HH
f= ow E4 73 BAAZ Tt st we ox HAx
i s

s AT AADTE PO
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59 Ho|EE E7]8 HoatH(Coelho et al, 2018)3 Tk, BAE FAHELE of
A & Aol T Bz giE dustE AnAke] H o] i (Thompson
et al., 2014) &nzte] Ao FFxo 2 ZHE 5 vk Lien et al.(2015)¢] w=
TF B Vs AAE W &

5ol e Bz ASs 7hsAds Wb st (Westhuizen, 2018)a1 ko), o
FoA=E nAo BAe FAEE WASHA il v A oS

oF& stk (Nguyen et al, 2011). WebA A Bde FAHE= o] HA A

o2k aly B AE RiFd wifo] s u AT (He et al, 2012).
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FE)E AdA Aget dZdste]l #Hk d5 ¥ dEs FEske eSS A
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(Trope and Liberman, 2010). 53], A3 A+ (Liberman et al., 2002)°] w=H,
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2007300%H w9k 25 7.7
AP FAE 30074007 m| 175 53.8
40075009 m| gk 92 28.7
5009HY o] 18 55
A 325 100
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GFL, AGFI, NFI, TLI, CFI:=
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371 % gt} (Anderson and Gerging, 1933).
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Ao g 19 747tk
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-
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RMSEA

V-4>cl 2| A = of

hya
ar

A= <

Al 0.73401 4 0.9649]

0.05°1 4 0.08°]s}etH, &
A

2%

14

o
1l

ol

[e)
IT

W X*=2637.522, d.f.=629, RMSEA=.099, p=.000, NFI=.834, TLI=.852, IFI=.869,

=
B

0SS

)

—~
o

Nir
Ao

ofy
Z]E

7ol

ToR

f

VS
&

CFI=868= o]

N3 2 2 =(CR: Construct Reliability)

F71 #1e A =

o

o)% =7

tt.

T EAFZ3H(AVE: Average Variance Extracted)

7}

o

o}
o

X0

o

B =

Z
K3
AAWSEE o] F
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o] 43}
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3HA] " tH(Fornell and Lacker, 1981). 73412 =(CR)
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<E N-4> 33 Qoliy

e Estmate | SE. | CR | P | AVE | Sonstuct

A AE4 | <—- RER 0.756
A3 | < | A4 0731 | 0089 | 18554 | wer | oo |
A2 | < | W44 0924 | 0089 | 17499 | =ex
AAAL | < | A=A 0378 | 0089 | 16652 | ==
WEgAgd4 | < v = g 0.896
EEEE R EEEE 0990 | 0040 | 27830 [ wer | ol
Egz | < = 0.875 0.044 | 23194 | wx
MERl | < | W 0845 | 0045 | 21491 | =er
Aed | < | w4 0.906
A¥A43 | < | A%A 0879 | 0044 | 24296 | ==
Agq2 | < | A%A 0919 | 0040 | 2767 | e | OOV 0990
AEAL | < | A%A 0905 | 0041 | 26179 | ==
AUAd4 | < A 0.919
A94s | < | A94 0375 | 0038 | 2458 | = | .
Adgz | < | a4 0892 | 0036 | 25810 | w=x | '
Ad4l | < | 294 0819 | 0039 | 22802 | w=
5544 | < | %54 0578
=243 | < | %54 0918 | 0044 | 24905 | ==
=542 | < | %54 0909 | 0045 | 24365 | ==« | 0749 | 0937
=541 | < | =54 0815 | 0043 | 19485 | ==
5245 | < | %54 0800 | 0052 | 18841 | wes

ofF4 | < o 2 0.905

73 | < | = 0874 | 0042 | 23821 | ==

72 [ < | A= 0937 | 0040 | 28430 | wex | OOV 0945

A | < | % 0885 | 0040 | 24552 | =
454 | < | 34w | o094
FAES | < | AR | 0867 | 004 | 230 | e | oo 008
F4%2 | < | A% | 0713 | 0041 | 17989 | wwr
FA=1 | < | %A% | 0818 | 0046 | 19969 | ==

3] A 3] A

S IR B 0945
S5 IR B S 0910 | 0031 | 30941 | =xx
AT <] 0964 | 0025 | 39499 | = | 085 0964
AT < | R | oo | o030 | 31207 | e
S5SNI 0888 | 0032 | 28444 | wxs
A4 | < QK 0.923
44743 | < | 244 0923 | 0033 | 20788 | #=
A542 | < | 244 0960 | 0031 | 34065 | = | OO0 0.961
ARAL | < | 944 0902|0035 | 27.69% | #=

X?=2637.522, d.£=629, RMSEA=.099 p=.000 NFI=.834, TLI=.852, IFI=.869, CFI=.863

_8‘|_



H

K

o 1A

A

T (6.2600)©]

|

)
'lo

-

2

A st

o

w
A A== 004 s1Aol 2 HERE, £19]

M7t of

s

=

R

L

of 1 7}7}

F Wash wsgel we o

T

%
oy

—_—

0
o

go o7

;g-

1+(4.432)0] 7}

4

il

e
ok

X

o]

~

HE Ao

s}

=

BAA] Awr 2A o

Y

of FHHEFA =

s

+

RN

=z

_82_

a7l o

o

&3]

=

=

(0.827)°]
A7 4=21(0.640)

1

[e]
R

[e)

=

)

7}
(0.800)



<IV-5> A##AA 4 2 AHElG =R
ot TN ZF A
T o+t ; ;} (Inter-Constuct Correlations)
- a b c d e f g h i
Al
= = 5.337 | 1.440 827
T a
oo v .
- 5984 | 1.335 | .496™ .889
H |'b
A AT -
= A 6,260 | 1.185 | 516™ | 567 902
_ oC
2(—]— Ua] ok EES sk
2 | xyq 6.141 | 1.164 | 567 574 771 .884
A ==
° /:16—‘ 6.094 | 1.155 | 519" | 580" | .785™ | .800™ .865
[e]
.| A y . ; .
e Mg 5594 | 1.413 | 506™ | 474" | 547 | 560" | .603™ 927
- 3
- =
H ;H = 6.229 | 1.129 | 482" | 585™ | 721" | 635" | 647 | 478" 901
Bl
= = X]
= gho 4432 | 1.774 | 403 | 298 | 235" | .326™ | 292" | 472" | .204™ .844
Al 4.836 | 1.677 | .600 360 321 387 403 628 280 634 .925
*x A0l 0.01 =2FT0AN SASLICHYZE).

Diagonal values are sqrt (AVE)
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ToR
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Kol
=

= o

Equation Model)

il

TLI=.852,

IF1=.870,

GFI=.856, NFI=.838,

p=.000, RMR=.040,

d.f.=467,

o=

=N
[}

CFI=.869, RMSEA=.104

08014 0.9 oo = 1o 717}

-
.

AGFI, NFI, TLI, CFI

=
5

Fehe,

Rem, RMRE 749+ 0.05°]38, RMSEA+= 0.05¢14 0.080]s

PN
=5 T

o

il

V-6>, <29 IV-1>
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<ag NV-1> F2As By

0.158(t=2.552) P
-

=

S

7

£

gE
<E IV-6> 718 na= A3}

7 (H =) Estimate | S.E. CR. P H] 31
H1-1 < | AlFA 224 056 | 3.792 sk | )
HI2 | smuge | < uf} 2 A 126 064 | 2105 | .035" | A
HI| H1-3 . <~ | AEA 033 118 | 339 734 | 717+
H1-4 vrere < | BEEA 373 138 | 3.449 sk | 2l
H1-5 < FaA 261 136 | 2.786 | .005" | A=A
H2-1 < | AFEA 158 062 | 2552 | 011" | 1=
H2-2 | smuge | < | "EA 219 048 | 4.085 sk | )
H2 H2-3 of 2 < AEA 558 091 | 6.436 sk | 2 €
H2-4 - - | ZEA 053 205 | 0548 | 584 | 717
H2-5 < FaA 403 082 | 5.157 s | 2 Y
H3-1 < | AIFEA 291 086 | 4.073 sk | 2 €Y
H32 | smuge | < | 54 163 | 044 | 2620 | 009 | A
H3 H3-3 e < AEA 122 068 | 1939 | .053 | 71z
H3-4 e < | BEA -055 | 207 | -.432 | 665 | 717
H3-5 < | WA 177 177 | 1424 | 155 | 1%
H4 off < 214 A 309 059 | 5.041 sk | )|
H5 ZAE < 214 A 388 092 | 5.349 sk | 2 Y
H6 FAE < off 2 422 072 | 6.413 sk | ) ]

X?=2094.195, d.f.=467, p=.000, RMR=.040, GFI=.856, NFI=.838,
IFI=.870, TLI=.852, CFI=.869, RMSEA=.104
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<HE IV-7> FHrds Ao FHEdE JAAHA, o FAZ v A Jad
et A 2 I A 2y x* o)
Model X2 df p
H] A oF &L el 630.562 196 .000
Al oF 5 640.131 202 .000

Ax?=9.569, Adf=6

<E IV-8>, <F IV-9>olA Veyo]l A maa Aok magztel x* xpol=
1270622 UEh A-5% ZJol7F 69 w 0.05 =AM x2 §F5 #2l 126S A
s5te zloz Uyt wed 2y gk Apolst

E FAR vAE GFHS ARy, o FUEds
the] (B=.296, p=.085)9]
st Zo = UEhgth ofdl <7
7-1b>, <7Fd 7-2b>& AP EJ o, <IJPH 7T-3b>2 7124 E AT

N
N,
1o
>
>,
ot
2
Al
Ac)
rﬂ
"@
o
)
0
=
cﬂ
—_
=
HooR
N
)
N
r—{o

Model X df P
H] A o L el 569.318 196 .000
A ok 582.024 202 .000

Ax?=12.706, Adf=6
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Estimate | S.E. | CR. P
0.405 0.083 | 4.859 | s
0.394 0.065 | 6.038 | s
0.519 0.074 | 7.005 | s
0.418 0.086 | 4.854 | s
0.058 0.088 | 0.657 | 0.511
0.296 0.172 | 1.724 | 0.085

FRBAE HA-S>FRLAE FHE

ol |T | |T| o

<05, #xp< 01, #**xxp<.001
CavAel FUBAs o) AFA Ae Ae A
L avlAel FUBAs o) AlsA AR W dw

<E N-10>, <F IV-11>9A4 dehso] i =& AoF mazre] x? zfo
= 151682 YERY} A5E 2ozt 69 o) 0.05 oA X2 SF5 7 1268 A

sals Aow Yehtth weld 2 b golr} §elaA veht Azt
aujabet FHpAs 7he 84 ALl WG wE zAEasl Yehd

_

A=
(B=.775, p=.000)¢] ¢ ¥ JH(P=.684, p=.000)Et} =A HEHT. FHEA=

ARgel FHBAE FHEo] WAL JFYS AW, ks FRLAS
el AE A Ar] DATHE=-108, p=A0DT} A7AE Perel (B=202, p=34D9
A% HAFES ol GFYS MNA RehE R0 ek oo <7HA

Model x> df P
H] A oF 5. 2 633.149 196 .000
A oF i 648.317 202 .000

Ax’=15.168, Adf=6
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Estimate | S.E. CR. P
a 0.625 0.090 | 6917 | sk
b 0.422 0.071 | 5965 | #xx
a 0.775 0.087 | 8902 [ =
b 0.684 0.088 | 7.762 | =xx
a

b

-0.108 | 0.129 | -0.840 | 0.401
0.202 0.212 | 0.953 | 0.341

HEAE =G

a. 2] = zbe) AbE A A ke A
b. anate} FHBE A= 7he) Als A Ay W Pk

<E NV-12>, <E V-13>04 YelgRoe], Af 233 Al myzhe] x* 2}
ol 166382 e} A= o7t 64w 005 FElA P FE # 126S
FelshE Aow Uehgth webd F 29 zke] Folzt folskn], AzhE A

BAE 7he] ALE A AL @/ bheel w2 2dadst e #
Mude S50 Frinds A4 vHE JFYS Arny
Muds ke AbsA ARt ske BRB=557, p=000°] A$ W A

=000) Bt A yeut, FHEAE 5540 FHBEAE of 2o mX|

I
3
[@))
o0
o

B
FH(B=-.082, p=445)3} 77k e (B=.254, p=.370)9

|=]
A% folFEe Mol 9BHS WA Rahe Aow dew oo <74

<E NV-12> FHBEAS ZEAo] Furds AAGA ofF FA Lo uxE oo
Ne Af 2 3 AoF 2yl x* Ao
Model X2 df P
H) A o =gl 768.514 226 .000
Al of gl 785.152 232 .000

Ax’=16.638, Adf=6
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Estimate | S.E. C.R. P
a 0.557 0.089 | 6.285 Hokok
b 0.768 0.090 | 8561 otk
a 0.634 0.085 | 7.432 kK
b 0.553 0.148 | 3.726 *oHk
a

b

-0.082 0.107 | -0.763 | 0.445
0.254 0.283 | 0.897 | 0.370

FHEHE EE4->FHEAE FAE

<E IV-14>, <F IV-15>0A vetsoe] a4 2aat Aok gzt x2 xto]
= 18638% YEY A% ztol7t 69 w 0.05 A x° FE Y 1262 A
s|5t Aoz vehgth webd F g ko] xolst froldte] A zhE An| Ao}

=
i
L
Lo
~
>
to,

2
Y
Au)
N
N
N
N
N
Mo
N,
av)

(B=731, p=000)2] 4% W EH(B=476,
Aol FHuA= e mAE o
Feg Amuy, culgs FuBdAs e AEH A ske Heh(B-697,
p=0000¢] A% ¥ FTH(B=528, p=000)tt A LiEhuith FHBA= DA ol

FALAE FAE MAE 9L AW, Lo} FALAE ] A

(e}
S
27
v}

if
N
i
o
v
iy
o
)
Iz
-
I
P

N

A Ag7F - (B=-.078, p=.390)7 7}7te HEFe] (=453, p=.106)2] HF
oS HoY JAH S v AA HEeh= 2 e olo] <7} 7-1d>

<E NV-14> FHpd= 19040 FHr s AAGA oz FAE nA&
g ol tha A 2P} Ak mE o x* Aol
Model x> df P
H] A oF 5. 2 616.598 196 .000
A oF 2 635.236 202 .000

x°=18.638, Adf=6
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Estimate S.E. C.R. P
FUbds AUA- SEWD A 244 a 0.731 0.083 | 8.806 | **x
b 0.476 0.079 | 6.018 | **x*
T —-— a| 0697 | 0137 | 5006 | wx
b 0.528 0.075 | 7.047 | sxx
_ _ _ ) a 0.453 0.280 | 1.616 | 0.106
FHEHE JAUA-->FHBHE FAT
b 0.078 0.091 | 0.860 | 0.390
*p<.0D, **xp<.01, *+xp<.001
L anRke) FHE A= 7ol A s A Ag ke Ao
b Zvjzte} FHEWE TH AFE| A AR W FAd
3) WAEs A5
WAEdE AE57] 98 =3 A2 PROCESS macro 3.3 o]&3te] &

233tk PROCESS macros= Hayeys(2013)7F Baron and Kenny(1986)¢] vl 7}
g HIAA AHA Fo®m HSTS oA &5 AHA HHFEA A

A Sobel test(1982)9] A EEE 7H4T 5 wi/iEdE AEst=

rr

il
f
1o
ol
s
‘E
)
offt
)
Hm
.
o
o
ul
=
(2
(z
=
[

L K

Ao gysted Agetta Busta. e FAN f4RgL

E 3 (Bootstraping)= 5,0008] AA|&}ar, A, WE&H A

“©
1z
l>

ZH(bias corrected confidence interval)< 95% =2 A3} th(Preacher and
Hayes, 2008). 2133 3spkghat Askgh Alolel 05 X3sA] gFow wiia
H}7F BAHeR FonstdsE 71+S wElk #4899t (Shrout and Bolger,
2002). 3k, AZEA oA Yehte 23E FAH R sy Y3 TERE
ARade dan= Eeart. FHEHE S49 FUHRE ofzhe] 7
A FREHA= GG w7l EdE A7 918l PROCESS macro 3.3 4

ANE 2H % ‘model 45 T3] 1E5H
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o 7 =

(F=111.173, p=0.000). <Model 2>l 4

2
MAE G FEAE 242

5 I BEE 232%9 AWES B, BAFoR
ol m 8L tHEF=97.639, p=0.000). <Model 3>oA & =W ye FHBEA= A F

ATHF=70.982, p=0.000).

FHEHE AFEAge] FEAE ofzte] mA= FaI= 04147 LER O,
AT R9I7F 0332~0497= 05 EFeHA &= o= yEh fFou g
Aow ATHJr. £33 FHBEAE A2y FaEdA= of=ke] AAolA Fd

2579l low, sghat Ak Apolel ‘(o]

_93_



<E V16> FREAE A4l FRUEAE o o] nA = Gge ) FHHAS

134 ARG adeaE

& B LLCIx* ULCI3

TEY 0.414 0.332 0.497

HEH 0.137 0.086 0.257

AHEH 0.277 0.186 0.368
E4HE(%) 33.094%
AZAE ]

*LLCL: boot I8 a9 95% A= 7<F HolA ] afatak
x+«ULCIL boot ZHE & 79 95% A8 F7F Yo A ¢ Azt

A Afsts= Hade 0114011, 95% A F bl A HH AR 7 Bias
Corrected: BC)< 0.064~0.201FH 9l 9l o 3}sta} AFsk Alolof ‘0’o] &8}~
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i gom v HHEAF FANOD Fo8 Aow AFHU Wl

Feinds wgiye] FHnAs ojze] mxE APEIE 04202 eby
A

oy
AE 7kl 0340~05199) Welel o] EAMoR fold Ao 7EH ALk

<CE V17> FRnds Edo] Funds oz vt dgela FHnds
A4 wiEge gy E
a7 B LLCIx* ULCI#x*
=8y 0.543 0.461 0.625
g s e 0.114 0.064 0.201
EA s e 0.429 0.340 0.519
N 20.96%
Hs2a3 F-2uf )

*LLCI: boot {FH =
s

g o] 959 AI=F-XF o A 9] sfehzk
#*ULCL boot IHH &%

shel 959% 4121k el A o] Abatgk

0.227**

0.543**

_‘rS_"_
HE HSAI, 9A <Model 1>lM = SFHHEFd FHBA= HdiEdo] w7

H
p=0.000). <Model 3>AX = EZHHFS FHE A= ALAd 3 w7l FHE
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W7fE e fFolA HE Ade <3E IV-18>3 o] gokdn. FHEA= A
Aol FHBEAE oo WX FEIHE 075308 dEtwow, A -3ke]
HEA7E 0674~0832= 0S xFsHA e AoZ YEY fFomst Aoz HFE
A =3 FHEAE dedd FHEd= ofz2e] AAA FHBHA= A

e Afrste A= 0.06801H, 95% AlEAFolA H A 2 3H(Bias

<E IV-18> FHEHE AFEAo] FHEHE ofFo nmX= Fgor FHEHAS

AR wiARge] gyt

a3 B LLCIx ULClx#x

Zay 0.753 0.674 0.832

&y 0.068 0.015 0.132

2 3 & 7} 0.685 0.592 0.779
& 9.062%
] -5 7l

«LLCL: boot P &3] 95% A XF WelA 9] atkat

#+ULCL boot FH & 7] 95% A1 -7F Ul Al 9] akgk
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W97} 0586~0.7655 0% EgahA i Ao e, folnd dor 74F

Hdck = FHpds gy FUBAE o Fo] AAdA FUrAs A
e Afrske A EdE 0107017, 95% AlFETRRelA Al E A2 (Bias

Corrected: BC)& 0.043~0.171 910l 9d o d}stap A3k Alolo] ‘0’o] &) 3}A]

g3 B LLCI* ULCT
38y 0.676 0.586 0.765
v &3 0.107 0.043 0.171
s e 0.569 0.462 0.675
aHv & 15.778%
PEZED 2ol 7]
*LLCI boot P& ¥9] 95% AIE 1T oAl <] ﬂf{uk
«*ULCI: boot T+ 232 95% AIZ] 7 ol Ao Abskzk
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0.676**

WHAE S5 FALAS ojze] oA FHHA= Aggel b

Be 431%°] AWEs HAa, SAHR fon st th(F=121.945, p=0.000)

W&ol oA AE: AdE <E IV-2003 #Zo] QofHY. FHBds =
540l FHEAE ozt wAE FaAE 06942 YERgon, AF ke §
A7t 0.605~0.7832 ‘0& EFgaA 2 Aoz Yeht Foud Ao Ty

Atk w FUBAS 53 FARAS ofjze] wAdA FRBAL 217

= 0089019, 95%  AlEgRREel A I AL E A 3H(Bias
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= 0225011, 95% AL E] Rkl A

of mA

.
a-

Q

Bk

s

0.000).

(F=62.636, p=0.000). <Model 3>°l A
Ak

He7F 0.373~0619% O

(F=56.295, p



foeUs
a0 7
A
0
= 0.42132 LLCI*
- . 0.37
e
«LLCI: T) s O. 19
eot | 137
——— 45.2569 o
= - 0.40
MEGEZE Yo A1 9] = 6
S| orarar
. BA

#*+ULCIL b
: boot T+H &Y
Fo] 959% A1Z 47 U
ol A9 A
iy

<71 - ] 2 A THESE= T4 - 6% il
1= 8> ‘IT_
2] e u s By = 1 o g Ao] 3 = = H ]
oq] R4 =
IV ™ ) X |
: 15 -
ol Al B e
o] q B

0.497%*
0.456**

p=0.000) FTHEHAE
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I ERE
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FADAE vjege] FULAE FHEA mAE AP EAE 01282 e
U, AE TRkl -0017~0272¢8] MSlel 9ol BAMOE FelsA g Aow
AZAAY. oleF BAANE FULAE vjggo] FUrRAL FHE A

e B LLCIx* ULClIx*
e 0.396 0.258 0.535
R 0.269 0.138 0.276
A a 0.128 -0.017 0.272
aan & 100%
a2y < o A

iy

«LLCL: boot <F

T 9] 959 AT=[3F ol A 9] sfstzk
#**ULCIL: boot 7+ 2

Y 3e) 059 A% ol A o) ez

iy

<% NV-9> FHHds vyl FHnds ARG 0]X= JaelA] FHHA=

MEaNES A=47, HA <Model 1>0A4E =FPHFe FHBAE AEAJo] )
MEe FHERE GG v A= S IRl B4 mde] Ay
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(F=18.800, p=0.000). <Model 3>l = HHWEF FHBEA= A&dat wf7ps

>
)
oy
c
i
A
&
Q
wm

s Afrste PFEHE 04020017, 95% AlE]FR3tol
Corrected: BC)< 0.185~0.358" ¢l el 2l ow 3}gka} AFsk Afolof] ‘0'o] FEA|3}A]

Wi Ao Hse]l PRI} BALOE foF AOE PFHUh WHol

Y
fol

<E NV-23> FULAE ARl FUBAS FAEC mA JFoA FULAS

e B LLCI* ULCL#x
e 0.351 0.192 0.510
T a 0.402 0.185 0.358
RN -0.051 -0.223 0.121
FH S 100%
o Sl & A

«LLCI: boot ZFA &3] 95% AT -3F ol Ao &fghak
#+ULCI: boot 7H & 32 95% Al 43 Well A e ZFghgk
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(F=38.334, p
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TaN=

I

f(
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