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Abstract

The Effect of Advertising on Advertising Type and

Attribute factor in Instagram

Lee, Jihwa
Dept. of Journalism & Public Relations

Jeju National University

As the online advertising market shifts from web to mobile and new social
network services emerge, 'Instagram,” a social network service, is gaining
traction as an advertising channel. However, the advertising effectiveness of
social network services has primarily been studied on Facebook and Twitter,
with very few studies measuring the advertising effect of Instagram. As a
result of a theoretical review, this study -classified Instagram advertising
types into native advertising, retargeting advertising, and influencer
advertising based on the advertising delivery method, and set advertising
attribute factors as informative, credible, targeting, and irritating. Using this
as a starting point, we investigated the difference in advertising attribute
factors based on the advertising type targeting the 20 - 30s, the most common
age group of Instagram users. Furthermore, we determined whether such
attribute factors affect the attitude toward advertising, and whether this, in
turn, influences the purchase intention and electronic word of mouth (eWOM)
intention.

Among the attribute factors, informative, credible, and targeting were all very
influential in retargeting advertising; in influencer advertising; moreover,

irritating was found to be the most significant factor. The implication is that
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retargeting advertising garners the most attention as it creates an impression
through customized advertisements, by collecting the personal data of digital
media users. Evidently, the disturbance was determined to be significant.
Second, the effect of advertising attribute factors by type of advertising on
advertising attitude had a significant positive effect in the order of credibility
and targeting in all three advertising types, while irritation had a negative
effect. It is interpreted specifically that the higher the credibility and targeting
of Instagram users, the more positive the advertising attitude, and the higher
the irritation, the negative the advertising attitude. On the other hand,
informativensss quality had no significant effect, indicating a weakness in the
aspect of advertising information delivery due to issues such as a decrease in
concentration in a mobile environment.

Third, for all three advertising types, the advertising attitude by advertising
type had a significant effect on purchase intention and eWOM intention. In
other words, if a person has a favorable attitude toward the advertising and
forms a positive attitude, it can be interpreted as an intention to purchase the
product and share it with acquaintances by accessing the link in the three
types of advertising.

The findings of this study are expected to be useful for businesses in the
future, especially in the process of selecting the most effective advertising
types nand comparing and measuring their effectiveness in the process of

executing Instagram advertising.

Key words: Instagram, Social Network Ads, Instagram Ads, Native Ads,
Retargeting Ads, Influencer Ads, Ad Attributes, Ad Effectiveness
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