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<E 31> = AAYAY dd SWOT 4]
Strength(%3) Weakness(2F4)

AAgAdel A4 2 Aw B

AAgA N A E v

wjE, WA 28 R A A

G ol A2 ]l

T=AL N obF m

= AA AdAsta GDPB)-7F 7}

AAA 2o ot

A5

AEFA Vo AAH ALY
= A

AREA: ATATE ATA,

13) GDP(Gross Domestic Product)-=¢ & A AL,
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A1 & AAFAANY Strength(ZFH)

gge 23 Aol e AuE gw Aok BT FFe 2003 HASS
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6,127,438 8
5,000,000
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5,293,939.4
5,000,000.
4,000,000
3,000,000.
2,060,787.6
S o 1,510,212.9
99,95
1,000,000.
8,093 7,273
& pina =
2019 2019 2020
o +=
" oz 6,127,438 8 5,293,535.4 7,619,753.9 7,576,319.5
LI 1,729,863.7 1,358,562.3 66,093.3 57,273.8
m = 2,060,787.6 1,910,212 0 6,782,765.2 5,493,582 9
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ABSTRACT

Problems and improvements in e-commerce in Mongolia :

Focused on Sodon songolt online shop and Ardshop.mn

GANBOLD ARIUNTUYA

Department of Public Administration

The Graduate School of Jeju National University

Supervised by Professor KANG YOUNG-HOON

The flow of e-commerce, which is rapidly developing worldwide, is also
developing rapidly in Mongolia. Mongolia is located between China and Russia,
which are located in the heart of Asia, and e-commerce can be further
developed. Mongolia is in an era where a new IT culture is spreading along
with the development of information and communication in the dairy farming
era, and it is an era in which mobile phones are easily used and the Internet is

used not only in Ulaanbaatar but also in 21 Aimags in each city.

With rapid changes and development since the 1990s economic system,
Mongolia joined the World Trade Agreement in 1997 and established itself
between China and Russia, but there are no maritime access routes and lack of
revitalization of the manufacturing industry, which causes major problems in
overseas markets.

Mongolia first started using the Internet in 1992, and in 1994, e-mail services
were provided to the general public. Since 2002, there has been interest in
e-commerce, and e-commerce has been conducted through the websites of

companies and individual operators, and social networks such as Facebook and
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Instagram. Mongolia has a relatively low population concentration in several
regions, has a backward infrastructure, and is a landlocked country, so there is
no maritime trade more important.

The purpose of this thesis is to establish policy measures to enable Mongolia
to transact through the Internet regardless of time, distance, and space, identify
problems and improvement of Mongolian e-commerce, and suggest solutions. To
this end, the basic direction for the vitalization of e-commerce is to be
presented by presenting the problems and points for improvement through
various prior research and SWOT analysis of e-commerce in Mongolia. It was
thought that if the basic direction of activation of e-commerce was understood,

it could be developed while solving the currently perceived problems.
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