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- At g+ 7 2 0.731 0.731
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ZH5 0.808 0.71
A 27 0.788 0.665
G A =72 0.802 0.685
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E2 0.826 0.727
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< 4-8> oA EA

1 2 3 4 5 6 7 8 9 10 11 12 M SD
1ol el 1 345 0.79
2= .394** 1 3.33 1.09
3XSFa 2271 312 1 3.58 0.99
424 240%* 377** 2715 1 3.34 1.03
5. 2EXI27t 0.035 .186** 0.047 .166** 1 345 0.85
6.UE .322%* 297 193** 132* 0.004 1 3.19 1.06
749 2271 .285** 244** 194 ** 1307 0.019 1 3.50 0.95
824 73 .196** 162** 163** 0.068 0.085 72 1 3.31 0.84
9.2tH 0.036 181 0.095 0.085 .209** 0.073 57 A31** 1 3.41 1.06
10.524 237 .259** 272 -0.012 .120* .199** 0.082 A17* -0.012 1 3.67 0.87
MMYES A92** 578** 362** .320** 125 A20** 315** 301** .256** .188** 1 3.58 0.95
12FHo = A418** .386** 225%* 207** .168** .304** 203** .189** 119* 283** 569** 1 3.87 0.94
* < .05, **< 005, *** < .001
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<GE4-9> 3bgA] oA gA A FRE-RERE w9
o T8 % WFE T

P as I S No- i D No t# pit
X Y=H 3.30 1.10 21 349 1.12 13 -2.023 0.044
HO|Al M 3.26 1.10 27 3.50 1.01 11 -2.623 0.009
=4rA| - 3.23 1.16 34 3.41 1.08 32 -2.023 0.044
A HSK| 3.26 1.11 29 3.44 1.12 24 -2.103 0.036
A EME 3.30 1.03 19 346 1.08 19 -1.725 0.086
25X 3.27 1.06 26 3.44 1.09 25 -1.981 0.048
QHE|H| E| 3.28 1.10 23 347 1.12 17 -1.992 0.047
SFE 25| 3.32 1.06 17 344 1.14 26 -1.297 0.196
=l R 3.28 1.06 24 345 1.10 23 -1.996 0.048
deo3 334 1.12 15 3.44 1.11 27 -1.192 0234
IWRSES 7| 3.68 1.08 1 3.31 1.15 47 4.285 0.000
WHSHI| = 3.60 1.11 5 3.36 1.16 36 2.899 0.004
OtSCte=ty 3.56 1.09 9 3.33 1.21 44 2.500 0.013
7|0|zt=ty 3.63 1.08 2 3.35 1.23 39 2.862 0.005
ks 3.22 1.23 36 3.56 1.14 7 -3618 0.000
ATl 3.26 1.23 28 3.55 1.13 8 -3.139 0.002
7H 2k 3.17 1.20 44 3.64 1.10 5 -5.037 0.000
SNSZ & 3.54 1.14 10 3.35 1.12 40 2.166 0.031
SHXZ 3.52 1.15 13 342 1.13 30 1.043 0.298
a0 =E 3.60 1.14 6 3.36 1.11 37 2.556 0.011
2HEH QLY M Xt 3.54 1.16 11 3.34 1.13 43 2.038 0.042
==0{2t 361 1.14 4 3.33 1.12 45 3.040 0.003
Al ZH|E 3.34 1.05 14 3.46 0.94 20 -1.448 0.749
OHE|H|E|H|& 3.30 0.89 22 3.48 1.05 14 -2.274 0.024
AU R 3.31 0.90 18 347 1.00 18 -2.131 0.034
HE 3.34 0.97 16 346 1.00 21 -1.488 0.138
WEH| 3.30 0.96 20 343 0.97 29 -1.646 0.101
NI 3.63 1.07 3 3.21 1.25 51 4476 0.000
SCHChE A 3.53 1.07 12 3.20 1.20 52 3.539 0.000
olgHe| o 3.59 1.11 7 3.12 1.21 54 4938 0.000
WS OHLY 3.57 1.16 8 3.18 1.11 53 4.642 0.000
=S 3.25 1.06 30 3.54 1.04 10 -3.603 0.000
AECYd 3.12 1.07 47 348 1.02 15 -4.266 0.000
o&=714 3.20 1.06 40 3.55 1.03 9 -4.065 0.000
RNk 3.25 1.11 31 3.48 1.05 16 -2.697 0.007
AZE A 3.28 1.00 25 3.50 1.03 12 -2.699 0.007
AEHY 3.19 1.07 43 346 1.03 22 -3.259 0.001
SA714 3.24 1.09 32 3.36 0.93 38 -1.505 0.133
AEEAMH| A 3.23 1.08 35 3.29 0.99 49 -0.738 04671
=41 2| 3.21 1.06 38 3.31 0.94 48 -1.249 0213
A EAM 3.24 1.06 33 3.32 0.91 46 -1.083 0.280
SANME 3.21 1.15 39 3.27 0.97 50 -0.736 0462
x|t 3.03 1.15 53 344 1.16 28 -4516 0.000
INRuPYL] 3.05 1.16 50 3.39 1.13 33 -3.756 0.000
OHE|H|E[QPM AL | 3.04 1.21 51 3.38 1.15 34 -3.670 0.000
SEHHMAS 3.03 1.13 52 3.35 1.13 41 -3.524 0.000
WEALD 3.08 1.12 48 3.35 1.18 42 -2.882 0.004
Atz| =2t 3.02 1.19 54 342 1.16 31 -4.515 0.000
A2 ZotMALD 3.06 1.15 49 3.38 1.14 35 -3.682 0.000
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Abstract

This study analyzed the main factors that shape the image of the tourist
destination for tourists visiting Jeju Island, what factors caused high
satisfaction with tourism, and how the level of satisfaction with the image
formation factors affected Jeju Island and the intention to recommend
others.

In order to achieve these research objectives an online survey was
conducted on experienced Chinese tourists who visited Jeju Island. The
survey was conducted for six days from September 25 to October 1, 2020.
400 copies were distributed to online panels to retrieve 324 copies. 306
coples were used In this study, except for 18 parts with many unfaithful
responses.

The results of statistical analysis of the data collected in the survey are
as follows: First, among the total 44 questions, transportation cost, product
reputation, product diversity, employee friendly service, product quality and
individuality, overall satisfaction with activity cost, residents' kindness and
citizenship, accommodation security, accommodation atmosphere, lodging
facilities, accommodation cleaning, accommodation location, and
entertainment are more important than the importance of accommodation.

Second, it was analyzed that tourism infrastructure, natural environment,
local residents, transportation, shopping, food, and safety factors had a
significant statistically significant impact on the satisfaction of the image
formation factors of Jeju Island's tourist attractions. The higher the
satisfaction level of these factors, the higher the willingness to revisit Jeju
[sland's tourist attractions.

Third, it was analyzed that tourism infrastructure, natural environment,
transportation, and accommodation factors had a significant statistically
significant impact on the significance of other people's intention to
recommend other people's satisfaction. The higher the satisfaction level of
these factors, the higher the willingness to revisit Jeju Island's tourist
attractions.

As a theoretical implication, there is an academic significance of this study
in that so far, there has been a lack of research on the factors of image

formation of Jeju Island tourist attractions using IPA techniques. In the
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meantime, [IPA research on Jeju Island has been mostly on tourism products
or infrastructure factors such as airlines, cruises, and conventions, and this
study may have an academic significance in that it conducted a study on
detailed attributes of tourist sites.

With practical implications, first, it can be estimated that many Chinese
tourists are aware of their disappointment with Jeju Island, and that the
inconvenience of moving from many Jeju Island can be seen. There is a
need for improvement. Second, the government should seek ways to
enhance the satisfaction of Chinese tourists and strengthen its intention to
revisit and recommend others. Third, tourism authorities and the travel
industry need careful consideration to maintain consistent service quality
and ensure that the satisfaction level of Jeju Island tourism does not vary
widely among tourists.

This study also implies some of the following limitations: First, in this
study, the samples are limited according to the regional characteristics and
demographic characteristics of the samples because they were targeted at
Chinese with Jeju Island tourism experience online. Therefore, there is a
need for further regional and sampling diversity in future studies. Second,
future research requires the development of measuring tools that suit the
characteristics of visitors to Jeju Island's tourist attractions. Third, in future
studies, if importance and satisfaction are carried out before and after the
trip, and surveys are conducted at the end of the trip, more meaningful
research results can be expected.

Based on the results of the study, the government should consider the
importance and satisfaction of Jeju Island's tourist image formation factors
and strive to establish a unique and attractive tourist image so that it can

grow into the most popular tourist destination for Chinese tourists.

Key words: Jeju Island, Destination Image, Revisiting Intention,

Recommendation Intention, IPA Analysis
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