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2) 4y (Wellness

) TR

Uz BY AYATE HGOR UUs PYSLE AESF D3t A4S Pty ¥

FE A Ay s FA 28 Zpol7t g & 5 AT of7 Ay 2 1ol 54

o

el 2 253k 10714 A L8471 78 B3AA o)tk (Judd, Allen, 2020).

(E 2-3) A (Wellness)2| #+MA

_?L

ME

Social wellness

Occupational
wellness

0g Sl Aclel A NES 1A 49YBAN B B

Spiritual wellness

)2 & Zrolrta akdAe] Fo3t 71x) 2A

Physical wellness

Intellectual
wellness

Emotional wellness

Environmental
wellness

Financial wellness

nlefe] Ay dE olsfsta Mzt A Al sl tiA

Mental wellness

Hh Al A 253 BT SEE ol dA A =

Medical wellness

ZA: Judd, Allen(2020)

olsh fAkaHAl vle]

B du2ag Aple] Aol gd A9e An fsn 79 43 4RI

© oz dwsiH,

(Occupational), 94
(Intellectual), FA 4
A8

Q74 gl

A 7 =ZA et (Southern New Hampshire)d 9y~

=

!

[«
bl

0.

c

AZ#e AHE AEA S 9Yy2A(Social), AAA A
Y (Spiritual), A1AA Ly (Physical), A& <

Y2 (Emotional) 59 67H] 2t e® 4 Y2 B2 A

it

L o W
>

[>

=

_’]D_



(E 2-4) M™

FZA CfEh A (Wellness) AlE{ 2]

i
i
| >
1
0z
FO
F>

ME

_?L

A7) A& HekslAl o7
A%, WA, 9F, ASFEH] e /‘W”er— A7 B

o Aol &8 AFYE | Atet €4S T4
(oA B | Ael g vl de
ocia ellness A7 BA 99
Q1A A EA R AIZHE 914
A7} Falol o] A& Azt 7 /A
2719 Lo gHE
A7 Az 2 E%ﬂ He A &8
S AL F817] A3 Aol Tl A Ho
(Occupational Wellness) Aoe 7142 $5a 3] Ta 9 Be
Aol 7Ll Fixet /AT G =

94 Ay
(Spiritual Wellness)

A A Ay 2
(Physical Wellness)

=\, T
= o =
At &5

A4 Ay
(Intellectual Wellness)

Eele] el olg Rlo] ol ApRA g
54, AY 35, B 59 9 4L B Wl
s 2%

AAA Ay
(Emotional Wellness)

FAA A= 54
Y2 2 S

A3} ehele] 2 obtels]
Aol v 727]

Alel e B9

SEECER REREEERLEE
£4g el opd 7152 914

Z4]: Southern New Hampshire
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2]

CARA, A2,

F = AT (Myers et al, 2005). o]l

ERERE

A

|

A
vl

o|tH(Innerd, 2019).

A

o dujzel 7
,?_

=2

(1) A4 LY (Physical Wellness)

o] A7
A 29 A1A]

iy

- —_
GO Y N o
qm G N - A
| AR~ S AN
"o o K=
O_E MOrﬂ ‘N %# ‘q e ‘Mﬂ
do M Sy T M "R
= o g U g
W il Mo =
olo = ~
m»ﬁ > o "y o =
r o "
MH = 1ﬁro % 1oJ ma Y
= — o = o
¥R %S B
Ty PR oE oy
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e N b= o
w2 Y =
= ML R ﬂm
"X T s
e e 2 W L]
U T b o x RN
2w oo L w U g
PSS = N {0
.o e > o
I R 22
/ ~ = o ~ S
WO o & % Jb g
. ERCE Mo ) i >
T w9 I = S
o 0% = o il W =
ox wmﬂo N ird =0 — Zlﬁ q q
l ;OL ~X 3] —
—_ 1y| of ToH - g ﬂy| o
m B 2 S < oj
o W % 2 x B3
O T = G
1r1_ ,mﬁM ;Iopﬂ
w T B SRR}
oF X <Ts <] JI B o=
oo o) D ~
N B o © M/I Y \ n
~ . Ord il
oo T w
g <0 B
oo ) R %) N o W =
S e = B .
NI ) m . "R 11LH =
TR R T B ~ T ° W
(e N QU - Y
[ O T R NS KB

4 =

Tl AA A se Aol

e}

=

=

=

g, Aotddel o

2 9tk (Moore, 2019).
71%= gH(Wiklund et al, 2019).

[

Al A
- 12 -

3to] Psychological Well-Being(PWB)

)

19
olst ARAA TH 2L AN

(Self-View) <]



(3) A4 Ly~ (Cognitive Wellness)
AR AdYxE Fo)Hola THZQ &5 EFsle A, A4S A 8 AHdS

ofmjele, o|e @

o,
Oj
ol
rir
po)
o
o
=
2
.,
o,
r
e
el
)
~
>,
=
Lo
=5
r {
)
ofo
e
(2
d
4
o

QA ALl 5 GPatol Fefste] A4S

=
v
-r
N,
o
r
N,
S
i
ot
1z
ol
e
POy
=
ro

gk QIR A Ay o] Aol E3H4 Aatele] ol (Attending Cultural Events)ol Bl
Bo], =A], AF(FH), 93, vlt]o](Media)ol] tet =2 HE Q] A=, AFdAE 72l
o] w5 879 715 (History), F214 A=, <1x] e} Alae] §A4, gl tist

=5 ¥3A7I7|= dtH(Di Nota & Huhta, 2019).

(4) AF3] A A1) 2~ (Social Wellness)

ARE A Ay e 2Rle] Al A9 ARBIE O F2 A eR wEE A olukA|sr] 18]
A A e A B AR R AS Jidste Ad A4 oR s At
T ZolH, & AlgER AA Abole A5 oES AXEdske A otk (Kagan et al.,
2019). A314 dyze BRI HEo] Aozl ek AL A1, 7HQle] =4, 27, 27
A, ALRCAQ BA 3, Akl @73 BA 9], Aol

&l

x4, A|Fo|x FHt
AR A AR HIgE 7S A AR dth(Sala, Hooley, & Stokes, 2020). HE3H
ARE|A Ay zo) ALElE Ve (AaT, AT, S5 dlA) T ERIFe] of & fuidAl,

FREZHE & (peer acceptance)= X571 = dt}(Hilton & Kramer, 2019).

%

) A A Ay A~ (Professional Wellness)
2194 Ay gk 7)Q1e] 71X & Adsl= A9 S B 4 Aoy e Jew
IUAE FE3E= Ao|th(Hommelhoff, Schroder, & Niessen, 2020).

S

A9 Ay ole] BAAQ 712, A, A Al Aul 2ol hg 7lelst 9 frelalm
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T e w8, Al ojuAE F Sle Ves AT T e 9, 5ol UTHAL - Kayal

2
al., 2019). 7§1e] A% o2& (work history), F71} el# &%2] #33} sljdd T3t o]

E3HETH Casper, Tremmel, & Sonnentag, 2019). ZA A AlAA Ydo] =E24 &= AS
Zol= A FH A9 AA A Ae-S 7rakeleE 2 (Duan et al., 2019), 18] & A=,

A W=, Al g opg, JiQle] 8 T A DYz 2HEE W&ol HHNWS,

(F 2-5) A (Wellness) 2| Aol @4

Azl 39 A4
AR P8
AR | ANA | AAE | A" | 98 | dad | 494 | 8934
Lafferty(1979) o) o) 0 @) @)
Hettler(1980) @) @) @) 0 0 0
Leagfren(1990) @) 0 0 0 o} @)
Crose et al.
O O O O O O
(1992)
Adams et al.
O O O O O O
(1997)
Renger et al.
O O O O O O
(2000)
Durlak (2000) o} o} o} o}

=71 7%38(2018) A7 e

(6) 944 L2 (Spiritual Wellness)

214171l Eo18t FRlT= AAaPAT, & G ofnjd g dd-e S5 BX
oh GA ek -2 a7kt A, AP B AA, tis AEd T s¢A 94 A 4
yzgt AAEA 143 HZHe wollolA £59 7IE oo A tH(Stewart-Sicking,
Fox, & Deal, 2019).

Q7HIE, B3, AH T2 BRI FF FAIE = Y29 dR-Eelnt. 94l 7%

o
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Jolgl o/ et (Stewart, 2017).

3) 4y~ (Wellness) #3<] %<

A

Yelel gge A

=

71 43

| €% 718 =

S

Al FAH Douglas, 2020). o= &

olgdA IAEY Y ~ulsr, SelYt

Y, Aoz ol 2% s &

9]

A

-
L

SolA] o}

ol 5771

aL
[¢}

A

=
SERER EER 2

Eat=,

e A

X

—
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oo

<

A

ot ol2]

9]

21 (Vogit et al.,

]

)

o ek olsiet Aol A
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R EER R
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o
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o

Ak
o
=

e

=
2=l

9 1

A

A

Ea

el

701—

2010),

A}, Uz B o))

s

SH7=

A2 v A Ab

-
T

2 w2
= A (Well-Being) # I EYA(Fitness) 2213l #3F(Tourism)©|

=
[

1o

o
-

171 918t 2E] B (Motivation)2tal A

]

g
oj
™
oy

Mo
o
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o
&

=
il

o
=
o
i
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o
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<]
W
ol
i
Tor
-
)
B

ox

o 7|= g} (Vogit, 2011).

171 4

e

],

Kim¥} Lee(2018)

ﬂo
=

o

oo A 7|E o7 g7} F2 &Ao] AtETtHKim & Lee, 2018). o]&=
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o

A7) ¢

i 5N

A4,

o

e Aoz fAbldeze oas

9]
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LA (Wellness) 2+l 67HX|
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o

SRR R

AA1A

[e]
847,

2-6)

s
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(

e}
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Ar
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=]: Adapted from Sheldon and Bushell, 2009
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(2E 2-1)

A (Wellness) zHto| 22|

U 7Y
Types of Health Tourism
Wellness tourism Medical Tourism
e Leisure & Medical Medical Medical
Bbek Recreation Wellness Therapeutics Surgical
7 Beauty | [ Therapeutic 2 Cosmetic
Spiritual it Recresion Rehabilitation SiifGecy
Yoga : Rehabilitation Healing & Dental
meditation Sports fitness Lifestyle related Recuperation | | _treatment
. Occupational .
Operation
New Age Pampering Wellnese p
Galasso therapy
Diet, Detox Programs
Types of health tourism facilities
Retreats Spas Hospital & clinics
Ashram Hotel & Resort
Festival Leisure centers
Cruise
Z3]: Smith & Puczko(2009)

Aol =olg ol ohie g Boy o A A% 44 % P9 Doy o
o5 ¢ Ayx AP FEIG. AYx BB £9 A Aol v FHA,
o]Zx~ElY PYREE AU ¥RAIdA 7Y $ARE FEo]lth(Smith & Puczko
2009). o] A7 Yz #AFe] Hole oo FH T4 HHAA BF FoEAow

7B E9IE Bedte] Ul B ALgHE AET ANS BRI
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14, A28, 8414, A4

*

o

A
#

3
o

o
o

o
=N

A

9% 2

(Dillette, Douglas, & Andrzejewski, 2020).

2 Az YA Ao RN Hold

2-1)% 2t}

o}

—_—

gl
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ol
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-
it

e

7T
SR
— < e B
g © W[ .l I
= o " Z s o N O =
FEl = | T =l 2| |=5| = = | &
0 I IS I - I O BT B &
SO T I T I O e O - I
% g | B = = i o o H X w 5
® | W o Mol oo | o | T Tl =
o = o) = W w
= o o W
Z N s
o
)A
o}
= =< HT_ ‘_Iry| fa —
m W i - b g ww wm ~
Ho m 7! o Wm £ %0 w| x Mm W oo w._mu
) e < n = | = S . B
ﬂ 2R | o« G I = i A AT g
TSl S | s | 2 E| ok | & %o = = 4] =
Sl | = |7 |E|l=]|= R R A
= < % ﬂ -
_ 7 _
Wﬂ 3 T 5y X Y
- LSO I B z T AR TR
B 5 | = s ~ S I I I
) = w | == P =
i - 4 tlg | 2|22 I
2 = | 7 | o | D o E = 4| =
Ly I ISR A S T T
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<0

1 Voigt(2013) A2k A4
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2. Ay~ #3F &5 (Wellness Tourism Activity)

1) Ay 2 #AFEAZA (tourist destination)
(1) 9y 2 #+33A] (tourism area)
19A17] WA & o7ke 24 & Sle ASH 22 54 FRIsatel =3 Azt 22

g AES AT g AT, 204171 B0 MER AR AlEQ FAkEol AU 475t

o, Zpple] EAfshe ikl ek WstE Frhe SHdA #32 A2ty ase We @
PN
T

A7 ot dok. A2ek Bl dgele Al Jhel Fite] esita &
=

P
o] YAH o w2 WFEAA] A9 (destination region) e SAE A9, iAo
2 F A9s ddsta B30l o Fdte tens A (transit route) T A=E7F A
°|th(Holloway & Humphreys, 2019). 53] #3 A (tourist attraction)] #4884
= I3 (tourist), B F U&= ACIE(sight), I FAE F83H W=+& v} (marker)

= oA (image) 7F )lofof ab=tl, o] Qo= AF29 22 wEAA, B|RE, 39 F

P27t 2 5 Ak 7 9 WA w2 (attraction)’ ol F27, F94 L %

ato] A sk= G, BFo] o] FolA = Fi(site) E A (region) Al SHE 2=
o At Aol #F 5284 (tourist destination)Za @tH(Fennell, 2020). &
SA4z19] g2 A #FAE0] A ol (ad) ] AHA FL37 o] (@)l Utk
3 A7 s 1 BA42] sEolga Fo)HtHGarrod & Fyall, 2017). 28402 &3
2ol wi

(attractions), Q1ZzZ}(Infrastructure) Tx AH]A~(Service), 18]a o|2]gt
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242 Hol, o]Sd 9
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(2) 9y #3334 #% (Tourism Typology)

WFA FEE(Tourism Typology)< #H3AE< A (the drifter), ©&7Hthe
explorer), 7N #37 (the individual mass), @A #3724 (the organized mass)9 Ul
THZ TESHMa, Kirilenko, & Stepchenkova, 2020). ©]&3t TEH-2 A <A
- W] Q1EH UL, o]F B2 AFAle o]& v CE HST /IHE E7 S A=
s tHCakar, 2020). ©]¥gt #FA] R Ago] Bt AP Ee] FHLS FHOR
g A o] Wl wel ¥EA = tE £ BEASdAE njgo] gt a, A7to]
Aol et =3 Ha 2P o] glojxl A= HEsta #EAE] fgadithe w877
24 (Life Cycle Model)©] AAIE At McHenry, 2019). o]} 37 FFE4 o] wta} &
BA = AAFY (Naturralists), 77279 (Nondifferentiator), /37 &3
(Family/friend-oriented), $7]/=3 % (Excitement/escape), 5 1| 7% (Pure
excitement seekers), =3 $/Z%(Escapists) 522 79 (Loker & Perdue,
1992). Akl BAloll A g2 QI3 ALEEE 5, &

sagloy, W] el 7l vif- A A9 atel gick. w37 W o)A

offt
é
AP
>
T
<
N
rr
it
offt
do
flo

(attractiveness) ¥} 7= (competitive-ness) &2 g3k, #FA|nlc} 1 AAE ©]3
gt Zlo] WA o) ofuiA|sheH 87 = Abatelth(Aguas et al, 2000). B|ZE
o] ZAAo &3t AFoA, &2} A2 (benefits & constrains) Ale]e] QUE]FH o] A~0] £
Z (the nature of the interface) < ©l&lste A< B I} AT A& I o
AEE gt H slo] 83 847t 2 4 ok (Kubickova & Martin, 2020). #330]

[}
gt AR A QD B oA B34 (destination) 7k #3 Al 2=8le] 4] @ et A she
]
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(1) A+ AdY 2~ #FA] (tourism area) =77

Kim(2018)& <+
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A
AdaEE A9 Jg 2 A AFAt "o w At e JuAHl 2 F4 9N Blol
G AgEE AT 9 A A T AT B9A7F FAlolH, AR F S L oA

A 3G HChoi et al., 2017).

3) Ay #AFA A3}

(1) Al7&AHE3F(market segmentation)

APPSR TS S met o] F AGE T AR §F Ao R Be A
o o Hrh Fgsh wEAl717] sl aHRbe] el Z1lghtt g A olEth
(Plomaritou & Menelaou, 2020). %=t AAESE Aldg HEo] A|Folut niAE
et 228 9l 87 54 Ee el e 7iiA ageE FEste A o'
at71% gk (Camilleri, 2018). o1& ™| #dde] = A4S 2L o AV ¢ fAkst
AY wd3 AaHER O53) e ZRAAZ Foshe A At Murray, Agard,
& Barajas, 2017). 54 Ex AR} ¥ FAM 71 2dto] LHIAE AlEStele )
ek Feshe AR 5S4 Ffrohe 2HAPE AR A5 g fARE 87 9 HEE
Tt 5, 54 AARE Sohe fHlAbe 7H ER1F 22 54 Al fAkekaL of

7

Fedt WAjor whge o ddd 4 drk(Sett, 2020). A& 957F HigE 5

l

hac
rr
N
i
1o
I\
2
=2
o)
3
i}
4
%0
v
=
-\
o
_ort_t,
=)
s
v
ol

>

ot
s

1

L
o
ol
2
s
19
4
=
o)
1o
N

§, 44 A, 89 7Ped, 9, 294 2 Fo 2

rlo
ko
58
il
e
ok
_ort_t,
rr
N,
re
L
Y
N,

T Ee 784 34 7IEeg S55todoF stk (Reitz, 2017).
ATEAA D A8 AAA dolEerE AHghs AEA BF WY S AYR BRee
A ]

AS Segmentation FA0lgt1 o o= Av|AE FAAEY R EF3t)



AR Y B4 FRE & AT, e 2 AR d%E o thsith(Brand,
Schwanen, & Anable, 2020). A213H4 Ho|HE AMgato] AFLELS 2HAE o2 2
o]ZAto]Z Y o]l ZAElY IFOo R HE|T ¢ UUTH THX & BADFA o whet vl 4H]
A2 97K 3] golzxBdRe EFoIitH(Hittel, Balderjahn, & Hoffmann,
2020). 28 golZ2EYd ER7e T H3ota A8otr]7t o H Y] LH A Bgk 7
A AFE FPsta A2 volHE XA o vt Y thy AFLES diFow
TEE A% HgE 7Rte s 2 7pR| 9} go| T 2Bk A el wpel &njaje] An
3t tH(Furman, Maison, & Sekscinska, 2020).

AR &AL ER7 WHS AT SAITA, AL AAA, A2l HelHE E3tete A

A EAS SHAQ MR Mok S Axdth ATEAEE 2 AAA HolH e Tt
ol AZetAY ddete vl fr&skAw, Aelgt
A dolHe & oF ke ] @l o &ttt A2 AEske HE, BAL B
o Aol wet AlEES AT B E/<F Bo] 3itH(Graham et al., 2020). o= 71E9] A
ok B o]/ JiRIA B B Az 2ske] FHl R Aidte vl 8ol He

Aol Aeled dole& glo| =Bt dlolE o} 43 weha oz AMGHY m2s AlE

td
f
1>
i)
_ort_t,
=]
=2
)
o
r <l
(L
_ort_t,
H
By
=
D)
[N

ol

O o7 EAA AE3Hdemographic segmentation)

A7 FAA AEshe AA A= JATEAA ] 7123 o2 Ang A7k da, W

Z
=)
F7) 2ok @ANe] gone B 7)ES AgsHe AuTke T 7 o)ge A7
=
s

£ olgald mAolT
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@ A 82 A &3} geographical segmentation)

AA AEshe AEE AR, BA] PR A TR TS EEAY, F

N
18
o
o3l
D)
2
it
=)
N,
o
ofr
=2
lo
=)
=,
.{
ot
_Ort_l,
rir
2,
03
tt
r (]
-
2
=
.{
o
S
=]
=
S
N
=
tt
©,

=
ARl et W EH S A4ste] 71l 7 fEld A S AAE 5 e AEA AR

ofy
ko
ol
=
os)
o))
o
=4
i
D
&
=
@
0]
&e

@ A Qe <3t Al&3sH(psychological segmentation)
2] A] W] o3 Al Eshs woll HolA] g AR|AIFoIY ol 2. A 712
sto] aAES T JHoZ Ure Aolth(Hunecke, Groth, & Wittowsky. 2020). Al
T Z 59| golZxEd o3 Adste 4AEH vEE 1 7|5 eR
ot A0 E3E AvH R rlspy| 2dd A, o] FEAIS 98 Al AEL
2 o7t Qe A Aol A e AlEstolnt. oAb APt
o] oFetAU B A T ETE FAdTY FHE ElskAY
3 ERRIFES] A AlE7h Bol AgetR R o] Alds}
71 FoAE I At 2y A= oFF] A AlEsketet - grol ZaE
7 Ao #& g=(Checking list)o] 8ol A &¥th= Aolth(Hyatt, Owens, &

Miller, 2020).

@ T %A A& 3} (Purchase Behavioral Segmentation)
Tl P5A MEshs A FEIY AP dFE S0 sl APt Ad A4, HE, %



=

9 gke o] &5, F |, FulA7], PRt A Y, FRe FAHAE 52 VIO R A Al
F3lst= Zolth(Muema, 2020). #@EAES v 352 W47t AIFARSE 3=

4
0 A4 Fdele 4adn glonz Azt ¥ dde wwe sk odUn

FuAel we AEdske Il AES 71EY] shdolth. sHYl, HAER, AL
CBFEAA 9 AE GA T& AEA R AEste] 2o R APEA UES ARG

I APH(Lu, 2017). AP EA ol whe} FAGS AEsehe Ao g, APAGS Al
A WF B AR URH, A Adde 3 oA, 94 Ad, sheod, A%
= o3 Fm, d&old] 39 ogfo] Qla, TF B2 Al A WE oJF, Frilgy,
JFak Agshe TS EWete] Wue oo r rojitk(Bosehans & Walker,
2020).

(2) &3FAA A+ 3} (segmentation)

M

Hogr Wolgofx =t o7l 4714 7Hd e & & vk AA, #3Ae AE oE B3
o

Ao Wreld & lom, BA) HRAL B
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AR, BFA ] 4E viE =7} o238 4=(mensurability) $lelok 3t} S5, AlE-3t A%
o thate] nHAR EEe] A o 2% T A=F HZ 7Fs/d (accessibility)
o] slofok gk, AlA, o]l flaii = 2719 o= A= AN R AFeE TAT 71
7} = =R A (substantiality) o] slofof @ot. wla), AAE AliEst A7l st
A wHE 52 T F AT 94 - 27 Ao FHote] ARl Zraso] A3
g 5 & =2 44 7 (action ability) o] lofok geh, oAl TAE AlFA| 4]
o] gt 3t A& wA 7| nAE Aol HE ¢ UA=RE HE/d (stability)
o] glojof gttt AMA, A (competition) AFE ME3} Aol tigh ApAke] ZH A=
o] BAtET} f-dgivtel ek ZARA AAA B4 SolA A" dFetE™ oS &
a3 ARtoltt, AFo 2 AP 57t HRE o|F A G/ nH R e e W
5 7R A At 23 vk w3 wof® o9 ofyolA oY 71 Y
At AFEed et tE Vles Y dFEol TR vk &
FAE RS 71Edls AT W, AgA A Alolzadg £44 W dF B4
2 W4 Fol th(Wendell & Smith, 2020). A2lghd  AlZAHE3}Hgeographic
segmentation) AR~ Fed eAE Fi(place)©]tH(Naibaho, Fauzi, &
Sadalia, 2020). A|2& 84, 1Ao] ot U=A], 719 L BAAE AAe 5
aHARg el th AGAIESH(geographic segmentation)= =7k, F(%), Al 65 7T 2
Utk AYd AlAES e 49 YA (where)® 235 & AwstE 29 (Cinar,
Yetimoglu, & Ugurlu, 2020). 17384 A]7gAlE8Hdemographic segmentation) %]
g4 AFAESF 2] 9] (where)dl] 28-S £ AlE3tolt}, wkmHo| QFEA A A&
3}(demographic segmentation)= I7°] FF(who)Sl7tel 2HE & AlEsteltt

(Fader, 2020). JT-5AEA AEIE olfu = FEAES A% (age), ™ (gender),

FH

J
HU

el
=

=)
Hr
rE
I
il
o
:

7Vt E(family  size), 7158 F7](family life cycle), &5(Income), XSFT
(educational level), $1%(ethnic background)&°] $thH(Benson & Donehower,
2020).  Apelzzalg  AAIESH(psychographic  segmentation)® 7197
(motivational  study)ellA  v]FE"E  Ape]zZad  A%AESH(psychographic
segmentation) = T2 Alslel] Hlal] 7l H 5 (approach) ]t Terzi¢, Demirovic,
Petrevska, & Limbert, 2020). AlelZagje-& x|2]2], A2, 2134 dHlo]g o 73t
HaHe Het & B0 s st Aloliaggl e AlEste AAESS sb7] #4)
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il
M
olo

HAte} &F (activity), ¥4 (interests), 214 (opinions), HE(attitude) 22 ¥
g3t} ApolZag g AlEste FulAkE AR AIS(social class), 2ol Z 2B
(lifestyle), 2213, 4452 (personality characteristic) < 7|22 HES FEsl=
Aolth(Pitt, Bal, & Plangger, 2020). AFH54-F#  AAESH(usage

segmentation)® +5¥ AHEse= FHAZ WHFE Edele fojolg. AMEEA

5
il

(purpose), W% (frequency), %% 7 (monetary value), 19 ZH FufF
(recency), A& (timing), Tvl&A (Purchase attributes), T"lA7] (purchase
occasions) & ©ITHFrik, 2017). A FTF AFAESH benefit segmentation)= 1174°]
AEH A 25 Fuld o] A3zt ke T (benefit) ol QJEiA WrolAlE S Hait
Hele &4%Z(needy satisfaction) ¥ A o] =} -2 &4 - Shfikd oA

ot dde HEelg ekt |k (Comfort), AHElA $1742F d9 (prestige),

== (
e JHA(low price), 18I EH(respect), ZWMA(romance), I F&

2o]

R

(attention), Z&3%H(quiet), St (safety)Tol HEolt}t, 71471 AlAI 3} price

segmentation) e A% 71Adcw 2nAdA A w2g &= gAY 1dd BAS 45
I WPAGE] el A3 Wi A, oJAE Bl A, BFesHolEE o) &
hf, B3 oflo] Al (Agency) S B3 Blo} o], A7}, E=A7) ot 2pHE AL AR
3}t tH(Wagner, Crotts, & Marlowe, 2019).
(£ 2-10) A MES vi= EF
e =4
1| J A B3
A=A /\]zo/‘ﬂ‘_ﬂ 27 2(5) Al EAl 2] el g)®
(Geographic)
o] L&A J A B3
1P AP | o g ron gmewes) ss meas oz
(Demographic)
Atol = 1ef g A]%fﬂv‘i“i} AEAE S|z el A=A
(Psychographic)
/\}%%7—‘4 ‘g‘% A]%Kﬂv‘:}i} A]'%%Zjl, HE _g.;ﬁ;_gl 7]_;-qy ——17—7*]%]3] Zq‘:_L ‘—TL‘:'H ‘ﬂ‘—‘:,", /\];ﬂy -—TLEH-’_;“—@Y
(Usage) ) A7)
AT AlGA R} obetetal wokst Akl 9t A9, v vHA, AT 274, 2l wal)
(Benefit) Zz2 283 obd
A7FE 1A B3
7]'—17](—‘; /\]zo;ﬂ\_ﬂ' X17]', %—217]: _’]7_7]. z};&] ——]—,_7_]%] {}_EH 1;1 »?_—E]—C"_ ‘?_}'EH
rice

=20 HAAL 91(2018) A7AE A e
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=
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o, &% &5S Rice(2019)

o]
S

A 2~

4) €

T3

- 31 -

W e BT ~
= O
M G
A# Re o,L HT ﬂmul AN
= Fo o o] I
- N
T oy b o o %
EREENN ° o} lg! = . o o
_ﬂa _ﬂa _zrv = o ..m g S =) =
mo P = T = o = 5 & %.mm 2
A w° _le M ™ o wa e km O
ok P W O 2 3 S3zE72
. R _ _ T man T P Rs
i Eo :.L ‘Iﬁ OL il glClgC_ © o0
— © ) 0 S o &8 o =
D s o ol o SR N EE£E859
Mo o X E 35 SRR
S o o4 KT 10
s 2 s Ty o
—_
2R o o A - &
[<) — )
R T 2 5
Wo n_J .6, Eo 5 Y AT .W, m cllo
e EAdR L 28 2 Bk E
P E®EE T 5 z L 5| &
W fo - = o ﬂ_. < 5 Sl~5 ~lgl 2
o vow R 2 : JElE HE
B 9 g g T o | 2| |2l ¢ =2 e 5| €| =2
g8 % = 9w U B g2 Elg 5 e
N B o N o o < N |~ lﬁnm g m S .m\c/o W/V,H
= 2 3 TS b 3 B M N RER R HE
Jo Lo o W 4 g2 moaa&)n)ed)mMS\G/HV
. m ~ - = SR s|l3|z| BEl=| » g Sl=| g =
B .%Vﬂﬂﬁ% * Em>@m<@w.m@m@.wmmmmg.m
o = @ 2 o KO =o - yd%qbﬂbﬁﬂﬂtkmﬁMme(u&iw
< B | & o 2 0 N
e = I 2 - S Y A = S e
_~ - = < Bl 3ivelre|elm | — =
Lo.Urﬂo, on/.Eo oot N ]ﬂmﬂze%ﬁ@om%mwoxﬂ}%hﬁﬂﬂaauh\
g WS W T S FSS il pdfcale] PRI N A R ol AR
ror S T g 3 ~lalalalala ||l |5 | o || e[| K| o
L REESE LT S|7|F|2|8 5|8 8|35 88| 3| =8| @
ST E :
of ™ . . @ o AR =
ey Fo Yo o <) B - - O _ - N
D ,Ul ﬂ,l o’ or 5y o) > o) . ®
= ol M‘M o = u%b oy o o kS o m&/ of 'd mo 50 = mo
m Mo 2w 9 LR ol =S w88 | 22 o 3 & E
o o &9 S %28 X &% - 2 2
o - v/ = B M o o > ..Jw_H B Z 2 X @ rals
T Fe fo %o O = = kS o~ 8 &«a T 2 o)
X = X O# N X
=R e - B S S e I = T

A4 32

ZA:




i

pas)
™

K

700

2-12) ¥
LA
A (Wellness) 2| zkst
ghet o7t =

i

(

of
\I_I. Ll
%O zo :
23 : mmw
: © o ar B
pt i : : .
;o o o pjp
S . poy | i
K < 1 of = 10° e -
= at H 3 To % :
_.:u m,_m . = R o ojy s I Ry
o o B! =0 N X = oy
ojy = =0 3 - oy < w -
,na__u. ¢ : ) N = of o xr X N
53 o oW e R o B 2 . Z_
1r : : g no— = ey
: L J| - ® = = _ 0 N s :.L
<R — K oSy s ) i - : :
on_o dm : 1W| « ,ML & o XL o W c_ﬂ Wo m_u
U]ﬂ ; M | B o o O |
= A - ™ Nr ro T ld m# i = J y
- %0 N < - o foT g L ; :
% = | X & | AT o | IFE £z
oF ol oy ol < oF mr w s : . _6
— il NO - = T s jun < - -
~ < n o oy = wo 7= : y
LI : ! - o —_ ) i —~ < &
o o O# 3 o K~ —,_TIL gl 2 :.L -
< o o o %o = i ° % ik : : %
0 ol R ® = it .m : 1% : : :
— A o \iuy 3 N ° o] I _ S i .
ol < =) X ~ a0 L = E 5 )
~ ~ _L X oy i p : > _.A_u
7o Z o z W o N o N o E i
.n__/lw_ .;léﬂ ~o ~ ﬂ 0 M < : Lt
My| -~ .Ul ~r L_ ‘ulu, o .AL O_E MFL E ! ﬂ,ol
5 < = T X W RO e 2 m . :
. : T - X = | R = 2w N ogi )
off 73 o = <A WJE Tio 4r xﬁ % o# O : ] L :
- = T o0 N S < 1o = G z ot -
- o oF = & KO T R0 R s
X —_ Jjo o < x 3 N - 5 o : % :
,,_.|mA| M =0 <o ‘_t <& Eo DN — o — g E
.AL MFL Mﬂ X ﬂ,ol ﬂ,ol ‘Xlﬁ ﬂ&l OL ﬂﬂ ﬂmﬁ ‘ND X
z : : w4 i o E ® _ X " WM ach
K <! o R To R <! 3, nr ) i -
z - : - o ' o E ~ mn
| ! i 5 | & o | g | X Yo
= — o o 0% C]E w m,_m T <3| f
H & ® —~ o %5 o o R = SZ =1
il (- > B S 8% | § : - 2 w 2
= A’ > > a o | o h R % )
a Xz = o 5 = ) £ i - Lo
= 5 = A\ = | = < o~ N o
A < o) o Oh= s < 2w 3 -
: E : 5 A, — H < o O
= Z g i, S =i = |58
£ | S 5o | 88 29| 28 % :
& 8| =~ S 2| B3 - -
: W : ¢ 2 7 ) RO~ — —
a 8 §= | & IS e : -
o2 5 « S 2 g & S . m
S A = =R < - ;
s )
= e < Mo )
: i AT
" o

gl

A

&

tol

9|

o
A A} AP g
= O

A&

_32_



=
o,
=
i}

(¢
2,

W
o,
A
o
r o)
o
1o,
ol
1o
ok
X

(o]
e
i
[>
i
o
=
=
r°\'
&
M

Y
mlo
of
:Oé
fole
1%
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e ANGIA A7 BRI s 2] Fe4e AzaA Yuag o8 Aol
= A3 B4 Ao ADA AL

AEH 2007, FEAG AE SR a1y, &, 2EdUE 9 Al dssigler
o]

A wehdaL el steka shsint. vise] ddohd Sl sle M BEAE o
o2 @ AT} AES Fl 2ol tigk 7iele eyt A Dy theto] A
A

sttt A2t 87 wFe] Frle AAH dEet FAA diS FEeta dAe F6t
=
(¢}

o FAAel 78-S 2Astux} s Ao 2 YERT) Vigt et al.(2010) & A+E5 E351¢]
Az Fgolet "MA | % AKE 2 dA AR 7lssH s, dE = Qe E E
Al 0" FhA Holx & ol HEH 259 A7t S f4, S45tE 23

o] ofg” o7 Holtt}. Kelly(2012)E W7 Ay WEAQ] F7]9 48 F3 Ay~
W3] AEAel st ez HAA L (retreat tourism)S A3t Koncul(2012)

ool HA49l A7tz ByAe] therd F71e)

Kucukusta$t Heung(2012)< Ay a3y Aol FgAF A FoollAe] Ay~

wge] FAe sl A A ettt A7EY sdd A, vgd qEHaA, T8 A,

HE 0] 783 FHER FEHUY. Huang? Xu(2014) & S=olA 73 dyx #
Foll gk 23k Bxdol &l ATeiitt. ATl T2 Ay s BgA e e HA5A

A T AUx Fgof g3) wlg F JFe e Ao = YETE Voigt, Brown, and
Howat(2010)= #E| 29, go]Z28d 2|Z2E, A 5 Al 7F] 39 4y fgo]
Fete AWYE Hlm BAIST a5 v FxsE JEHRE B4 2€
(transcendence), AAA 7173} 9 =39} F2] F83 AREE, 2714 5 A4 714

o] 4 AY L FE3FU Y. Medina-Muiioz®t Medina-Muiioz (2013) & 2¥919] 187}

l
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1o
< g3lste dyx 7RHE AZdeke Aoz YElth. Goodarzi, Haghtalab, and

Shamshiry(2016)= o] &e] Al #@leA 9] A2 ¥go] thgk SWOT 415 Falf o}
Z7] @Al A oA A7 B gl gk die A

Noland (2020)= 9Y2=5 A o] vt /gt ofe}, QlIzte] A%S Fahe 49
FHE EEal] fgh 39 9 w8 55 2ESte NELR olsfistaal skt Pauerst
ODonnell(2020)2 DAY 2|ZEANA AFsle dYA 2ol g315 B89
ol 2w dejdadvisodd d8 toloE iz 7k riAEe] TR AFE
Hlwgh 23 A7 Ay~ A xS FeAzte] 24, AA, AUA] dErE B frelahl e
Rom AAA A HQ AF B AALEE Folsh dad Ao Uet

Jones, Carlton, Hyun, Kanters, and Bocarro(2020)& #lA =22 3% &% +3
of e Aol HEstet o7h =, duso] BAE HEelnh. Aol ook # A
glofo]ld AEshe 2ol FeFe v Jon o7t v F3 A o) o 2
Aoz Jeptth Belova®t Fedina-Zhurbina(2020)= 94

Hoz FARPAY AM A5 % thet Hee] A 891 BASELh Al A

N

2
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[
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BN
|m
=
=
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=
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ot
1z

£0] A Wl vA = dF A6 Aol mEd o e Fa 384 7R

AF, AR A B AR, AARE S ARG B AlelEsst S, 9F Bt &3

2] 3 5o 2900] F2H0n off BEIE G187 WAL Uk Ao et o
5 7] Sheldon(2020)€ 2% B4} B8 BAALNT A BAS Fal A% B2
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N2A& &L|A 2lAl(Wellness Perceptions)
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Z Qzte 914 852 Be) 59 A4S S Wha, A2e 9AEE WP el

A ERE sl o o|ulx| A 917kl A2
& o gold = A FoH(FHAZHE, 2007).

A A A o] & (belief system theory) A ] 914 3t E% thda} 2gdkel tjgt A3 o
& Uehfl= Ade] sAAIR st glem (Rokeach, 1973) 9142 4AIAQ1 A&
7F obd AdiA AEHHS Ad AEHAQ 7] Aoy A (He) s 9n@tH(Zhou &
Xiong, 2020; #Hi<, 2015).

ARslel] g A2k ALsle] Wste] wheh EepAm g syt QA A el AR R
Ao} @AFt ALS|E AlatAl Hrt. o] g Wste] gk Q142 7| EA o' HA A, AL
314 Qg et JEFe B He AR A7 wet (Hochwarter et al., 2020:
Fiirdei, 1992) ol® 2&2< 7Ix 3 Fab=ikel] whgt 27 9 id e 4 st upabx
ApEIRste] Ql2el] tigk =5 Ay el Agobd Ay zehe A Ao tigh 1ol =
Abetel whet, AdolstAl =2 i 1A, ZHX| el webs] thEA] =2 = glo] Dy tigh
Q21| ztolel] wet A~ Y AtH(Dobson & Ziemann, 2020:
Greenaway et al., 2020)
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A= AEd, AAHC R 2ohEa HE A B o] & AgFste o4 PFo = N
18 279 Mdg 2F8IAA AREA ehd kg xashe 104 A3, 37 A2l on)
Z (o)A, 2005) LU &) ~Etdoly go| AR T Eshe Bk &4 7idol
oF. Ay 2o gk oo} Jidel el Stxuiet tha Asirt e FEEE AR 4y
o] FAlo] S I Fdthe Hollde 2R o4 dXE Eel
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it

rO

%
Z
@]
=
jab)
a9
c
o
=
&
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B y3ele ¥EA S rxeke /g e Ay 1 vk (Anspaugh, Hanrick, & Rosato,

Az el A e Jide B3 7HRe At A4S ae flstd =24
olgtx A% (Nomaguchi &
Milkie, 2020: H¥%, A<, 2005) dom, Ay g tigk Q14 &3 vaS &
Aol ez wE7] Y3 o w Iy ggor FALo] glon o|Fo] HZ e 2=
o|F& A AEE 9 n|dtH(Kunwar & Sharma, 2020).

Ay o] tis) et Y th2x| gk dyse] FAL 53 vk 14 A S
o= Hellde BE = oHe dAdt(Nomaguchi & Milkie, 2020; AW
2007). LYz el et 914 53 vk A9 R vE7] g vy o R Ay
FHoz FAH o] glon, o5l HA 2gE o|F= &g AHE on g (Kunwar
& Sharma, 2020).
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Donnell & Harris, 1994).
AU 2~33g 12l A ek B3 AFE Aol (G 2-13)7 2o 2 A=

A4 BN 22 s TEL Fa A4 AEA hYow e AL

2. AYs Ay FE
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= = = o =)
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D e £58 Ag980z A, e
. ) g 144 g z]r ——— Todorovié(2015)
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M AlES] AHemRE dgAse X3 (subjective reward)ol2ta kil
ATHGolio, 2020).

WA &9 J o8 A HoFe FFHYY ML APGAESe] 540 1 784
o] gelata niAE R BB aB|ATE FAA] Aol AREJAEH(Su, Lian, & Huang,
2020). Ay =32
% O Ags] wtgdtt= SHAA F93% W4R o853 3t (Chen, Cheng, & Kim,

2020).
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Eklund, & Roman, 2020). %3t dzto] 7]jof uw}
AT 5 A A77IEe S8l FAS 2 on dHE OE AEs Ve e HeEEH
dAst o] B2 JEE A= & dH(Niermeyer & Suchy, 2020). 1 9% F7He
of il tisted = (G 2-15)¢F o] 9] AFAFdl oste] o] vkt A o= 3
23
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(E 2-15) F7 H2(Benefit Soughts) 2| 714

T8 e
Bergier | #elof o Ashh Al zsol T 72 SJlahs AF elatelm, o]elgt 715k Au] o]
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Foer & | sl gl ol A4Sl BHoz A% S5l U, ALt 47E slojeh,

| AER AgemnE AuAy) dake FRAA BAgS Agai,
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sto]7) (Hiking) .807
% (Forest walk) 707
uto]7) (Biking) 474
29 4. @A (Leisure)
kA (Marine leisure) 722
<1l (Horse riding) 626

487 (Beach) 602

% ¥ (Farm experience) 525
89 5. 23 (Hot Springs)
g2t /34 (Therapy/Perfume) 134

233l ~2] ZE (Spa Health Resort) 729

22 (Hot Springs) 691

#(Eigen value) 5.208 2.243 1.811 1.279 1.003

[e]
o
Avd WEH (%) 28.932 | 12.461 10.060 7.103 5.570

2 vy HFE(%) 28.932 | 41.392 | 51.452 | 58.556 | 64.126

% (Cronbach’s a) 665 691 698 633 632

KMO=.848. Balett's Test of Sphericty=3894.098(df=153), p{.000

Kaiser F1a7t 9= wigl® 2 (Varimax) 87332
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KMO=0.891 Balett's Test of Sphericty

4244 .135(df=190), p<0.000
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7B

v
A

—_

o)

<]

e KMOS Bartlett's 7+34 A%

o2 A8 TS} Fof Ao

KMO %ko]

-
T

(Test of Sphericity)

P
A A,

A

70

0.5 o]4to|aL, Bartlett's 7+

AREl A 7ke] KMO #tel 0.891% vRebwkar,

A,

=
o

—_

o)

730l A% =

Cronbach’s a #te] A

12 14 (2213)

*

A%

A

70

Bartlett's T+

-
T

3 A =S e

0.693, A2l4 81(8112)

T

0.775, AF3]4]

o
—

0.680, 4!

o
—

—

IR R

A%

0.706 2.2 el

o
-

A (2114)

KMO$} Bartlett's 734 774 (Test of Sphericity)

2 2133

)
R

?‘}5:]1-

|

KMO #te] 0.5 o]’FolaL, Bartlett's 7

A

7B

-
L

St ZoF A-llA

el

o

Fo] KMO %ol 0.9042 vrebyka, Bartlett's 7384 724 -E p<0.000L

3} )
0.632% YER

14 12(L2211)2 0.665, A&

83

Cronbach’s a o]
0.698, =¥ (8°14)

0.691, &4(2213)

HEE b

Al

0.633, fr2(815) =

[ o
- -

2)=
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(E 4-4) FFHA(Benefit Sought) B9 EMIXN QOol2A 4l A2l 2AZAD}
=495 (ltom) L2AAAZ(Factor Loading)
1 | 2 | 3 | 4 | 5
89 1. §A434 77 (Physical Health Appearance)
1) W &S 2 s S8 782
2) W 27-& /A 93l 770
3) AZEAE 25317 Qs .736
4) 55 7] Sl 724
5) =59 B dslr] 98 673
6) W 243 175 sl sl 664
7) W 248 174 fA371 A8l .660
8) W E¥AIE 23] A3l .630
9) EEARI Akge] =H7] 3 549
89 2. A4 £3} A& (Re-establish Self-esteem)
1) Ve A3 24E "927] sl 794
2) 2Ed 25 Eol7] S8l 753
3) 78S Askslr] sl 731
4) H&< Adstr] sl 631
5) Y ARlg BAHAQ Ao 2R 353 619
6) v A GskEA Azl sk 535
7) AEE AL 28] Y8l .489
8) Ul ARIHE Eol7] 3l 468
9) BE #Zow Ads 2717] Slal 439
8¢ 3. &Y (Indulgence)
1) Wt AldelA fea Algelgla w7171 3l 791
2) U2 AlgelAIM "Holx)7] A3l 785
3) U AHE A Bl W] $i8 784
4) AREENA U7t ot HERIVE T 734
5) TE ARgEdA 2 S 71 99 .699
89l 4. 294 (Transcendence)
1) Jel 94 388 ZA slEx 747
2) s S wl$r] 8l 695
3) U ARlE o & olgistr] Sl 661
4) Yol Al T8k Aol FolIA &3] .648
5 Yo g 3] 9l 644
6) Al el zol AZalr] 3l 499
89 5. F2(Escape)
1) AFEF A 93l 799
2) 71&8 A Az BUl7] 98l 763
3) 7ol Sl AREET v AES Ul 745
%% (Eigen value) 9.302 3.775 2.569 2.007 1.405
Avd WEH (%) 29.068 | 11.796 8.028 6.273 4.390
T4 Av WEH(%) 29.068 | 40.864 | 48.892 | 55.165 | 59.555
218 = (Cronbach’s a) .665 .691 .698 633 632
KMO=0.904. Balett's Test of Sphericty=10094.163(df=496), p<0.000
T 890FE WY - P 4
291354 WY — Kaiser A7 e wigl¥Wx(Varimax) 37144
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1) 739 AM#3H(Benefit Sought segmentation) 4]

S-S Tt Ay 3= H(Benefit Sought) JENE 572 ER/3eta, ¢ &
7Rk 2 3 BA& Algdste] 3714 AlF Aes BRIt w12 2627 o2 vk
o7 g f3o] Huow BRHJT. #F2E 155 o A& Adgo] & 739
oz BEFFAT. w332 1908z AvEor =2 {39 ez FREeH
O AFAQ A= (E 4-5)%F 2

(E 4-b) Hel(Benefit Sought) ol Cist & Qtx®
3 2 F (n=607) o o] sl
T 231 232 733 Fak (*T_ﬂ o)
(n=262) (n=155) (n=190) prvarte
A4 3.12 3.86 4.10 228.678 .000
AEA 3.53 4.13 4.22 160.679 .000
=Y 2.51 1.96 3.60 416.757 .000
%9 3.08 3.76 3.96 186.130 .000
2 2.54 2.93 3.04 81.426 .000
*p<.05, **p.01, ***p<.001

2) Ay <A Al &3 (Wellness Perception Segmentation) 41
[QIEA S Bole] Ay~ 912 (Wellness Perception) JHE 472 BR73slaL, o5
7Rk 2 3 BA& Algdste] 3714 AlF Aes BRIt w12 2478 o2 vk
or ge 3o Fuo g EFIFUL. #H2E 22792 A=A AEHo] w2 39
Ao 2 EFHATH £53L 13390 Avtror =2 §39] ko Uepton A
F2490 A3} (£ 4-6)9 24
(F 4-6) ¥u2 24 (Perception)ol|l Chet Z& Q°fF
70 8% (=60D) .
72 41 2402 743 Pk Jens
(n=247) (n=227) (n=133) b
24 4.34 3.46 417 263.077 .000
AEA 3.88 3.02 3.74 223.265 .000
Al A 4.06 3.11 2.94 341.871 .000
AbE A 3.97 3.26 3.79 164.531 .000
*p<.05, **p.01, ***pC.001
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4-8) old ol EAM &
-3 & (n=607) <
A =91 32 243 e
n=279 (%) n=168 (%) n=160 (% (p-value)
2 e 130(46.6) 36(21.4) 78(48.9)
° 0.000
2 34 149(53.4) 132(78.6) 82(51.2)
7204 ~ 2941 11(3.9) 38(22.6) 13(8.1)
7304 ~ 3941 135(48.4) 27(16.1) 64(40.0)
;5‘ 7404 ~ 494 93(33.3) 34(5.6) 41(25.6) 0.007
° 7504 ~ 5941 23(8.2) 40(23.8) 31(19.4)
04T o] 4 17(6.1) 39(23.2) 11(6.9)
2% o3t 17(6.1) 27(16.1) 12(7.5)
o ARYE 21(7.5) 29(17.3) 11(6.9)
& et = 180(64.5) 92(54.8) 98(61.3) 0.000
tjetel = 61(21.9) 20(11.9) 39(24.4)
o 0~150% ¢ v]gk 100.4) 18(10.7) 4(2.5)
Iy 151~350% € 45(16.1) 35(20.8) 42(26.3)
= 351~450% 9 52(18.6) 33(19.6) 28(17.5) 0.000
T 451~650 9 82(29.4) 37(22.0) 40(25.0)
- 6519 € o] 4 99(35.5) 45(26.8) 46(28.7)
A (FAED) 199(71.3) 0 88(55.0)
AEA 48(17.2) 0 35(21.9)
NeA, %54 25(9.0) 0 12(7.9)
0 o Au| 23 7(2.5) 11(6.5) 18(11.3)
% A4, AR 0 26(15 5) 7(4.4) 0.000
AT 0 66(39.3) 0
34 0 35(20.4) 0
4, 9% 0 5(3.0) 0
EFH(E A A 0 25(14.9) 0
&4 20(7.2) 10(6.0) 13(8.1)
A7 71(25.4) 38(22.6) 32(20.0)
= 182(65.2) 115(68.5) 105(65.6) 0.364
AR 3(1.1) 0 7(4.4)
o 2] 3(1.1) 5(3.0) 3(1.9)
= 2~39 162(58.1) 86(51.2) 73(45.6)
3 4~5% 83(20.7) 57(33.9) 58(36.3)
Ql 6~97 21(7.5) 20(11.9) 25(15.6) 0128
- 10% o2 13(4.7) 5(3.0) 4(2.5)
e 131(47.0) 39(23.2) 0
A71(QA 23 110(39.4) 51(30.4) 0
A AR (4 33(13.6) 15(8.9) 0
= FHE () 0 15(8.9) 44(27.5) 0.000
A P 0 14(8.3) 37(23.1)
A (BF) 0 13(7.7) 43(26.9)
AFER 0 21(12.5) 36(22.5)

24 A7
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SO W FFo] Aol7k YEAS sl A3, fAREE 0.00002 F95

obgfellA Zt & A WL e Ao et AAls) AduEn 219 UA o A

FN

(F 4-9) old duA 2Z(Activity) Ato|HE

Ekins A5 H FEHA Fat/ ol eh& ANEAZAT

ANEA1 3.01 848 16.775/0.000

A1)

AU BE AZ7A2 3.96 717 13.899/0.000 2219

T34

(Activity) 2233 3.82 585 19.506/0.000 T3

(Scheffe)

YA 734 3.43 641 17.238/0.000

*p<.05, **p.01, ***p<.001

il

ol & Ay~ Q124 (perception)©] #tol7} A5 Tetbst A3 fo8E-2 0.0002
2 fFoF ool 24 & Y Aol7t e Aoz Yehgt ApAs] AuEE, 319
2 Yestem AlFu8-L 4-10)3 2o}

ul

N
>,
By
N,
il
o,
g
rlo
Y,
o
rl

i:M

(F 4-10) QoI QLA olAl(Perception) X}O|AZS

FEs 2 B EFHA Fat/sodE A EAFZ AT}

241 3.96 563 47.325/0.000

32>

AU 914 AYFH2 3.47 668 37.152/0.000 274)

44>

(Perception) AAFA3 3.66 541 20.668/0.000 =31

(Scheffe)

ALgl 4 3.47 604 35.015/0.000

*p<.05, **p.01, ***p<.001

Zy #REE 3 HY(benefit sought) o7} UEAE et A3 foldES
00022 Fol 4t ofgollA] Z+ W Zo|7t Qe AL R B Aoz AnEH,

0
=5 FATH Hol £ Aow BRI AFUHES (F 4-11)3 2}
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(E 4-11) QoI F+ Hel(Benefit Sought) Xlo|AZS

PUREDS 33 B3 EFAA | F/e98E | ARazds
424 1 3.67 644 228.678/0.000

e e Az2 2 3.94 531 160.679/0.000 gj{j?i

Benefi gy 3 2.68 875 416.575/0.000 gjjgi

Sought) 2977 4 3.58 619 189.130/0.000 | (it )
a5 2.79 564 81.426/0.000

*p<.05, **p.01, ***p<.001

Aol mah 7 71 Mol Aozt AeA] Lolhy] g8 SHEE ¢ A S itk
7 A%, AT AL t=-.202, p=0.00022 F]5<F 0.0
Z el vebstet. webd Vgdel wet A2 A gl Aolvt sicteta &
AT FARE it 53.8%, oAAhe 574702 EART oz} A A g

diHew w2 W Ag7F vebken AlFUE2 (R 4-12)9 2o

<
o
N
MN
o
!
o
X
12
o

(F 4-12) A =7 Hl(Benefit Sought)f A H|w £A4

Bt (M) EFAA(SD)
T8 t gk p #*
YA (n=244) o4 (n=362) i) o4

S A 3.66 3.68 .652 .639 -.202 .654
AEA 3.85 4.00 515 533 -11.240 .0017%**
2 2.68 2.68 .894 804 0.90 .924
94 3.51 3.62 594 633 4,751 .030
4] 2.77 2.81 524 590 1.117 291

*p<.05, **p.01, ***p<.001
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3}(Segment) EAS
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s 28

FIMIX-PLS

2 (Confirmatory Factor Analysis: CFA)

7}

<)
= AE 359 /g e (Construct Validity) A3 S 9

S|
o

L2%1(CFA)#

ERE

(Activity)

£3 74

[€)

3=
=

D Ay
A~

5

F3 9l

]

B

= 0.5

AellM

=

. FHolqt, 2011),

A= AT (Y T

5}
3}

-
L

}

: PCA)

A (Principle Component Analysis

213 3] A (Varimax) H< ARSI

I

KMO (kaise-Meyer-Olkin)

-
L

I A9s e s Yehd

9|

5

it

o

of

= 0.891=

HIEH| E (Bartlett) 9 78

-
L

A4 o RE Epy

5
424413524 < 2E5te] 0.000°]

ARk

xr
g

|

AT ofek EA 8%

[e]
A

o<
T

=

1
L

deiom 1 27

o s
AHSE 53
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tlom 1 A3t
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(% 4-13) 44y

A = (Activity) &I

M

=
Q0124

Hot Springs

Healthy
Food

Leisure

Natural
Healing

Spiritual

0.786

0.830

0.797

0.854

0.847

0.826

0.656

0.439

0.871

0.687

0.803

0.807

0.782

0.558

0.469

0.521

3) &7}

0.721

4) |gF zHo]

0.928

FA: A7 A
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(00.5)
0.468
0.709
0.555
0.463
0.647

(0.70)
0.766
0.880
0.830
0.766
0.846

Cronbach’s Alpha

(0.7 ~ 0.6)
0.846
0.795
0.738
0.662
0.731

4-14) duU2 2= (Activity) M=ot BEd FdE

s

AL

(

¢
il

3]

Spiritual

Leisure
Hot Springs
A7 A

Healthy Food
Natural Healing

2

=

* 7352 713 el (construct validity)

o

A 2 = (activity)

}‘

)

[€]

Q.

D PCA) H< o] &
3 A (varimax) 8 At

L

of AHEEE B2 5ol 4djelq 5ul7} Holof BA%A aglel o

‘l—;ﬂ—]

| 22

(principle component analysis

=
—

A7k o

A
A

<0

\

2rel

KMO (kaise-Meyer-Olkin) 2] a2 (0.848%

1

2

SE

ol

-

HLE | E(Bartlett) 2] +3d4% 27} 3894.098°]H

HE=E ek

-

L

AP o¥E e

o
(e

—_—

alzi
sl

e

e

Q

Al

=
5

0.766°.2 JE}

)

Heolz = 1

o &5 A= (CR)

AA

o
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A2 7, AEGEA o FAH T ZE 8919 97 AAA7} 0.8 o]l o Bt
4 (CR)2 0.88Z 2l&gAe] stk & 4 At AR 821391 AAXf 891 EF
, o], £, el oz s 8l oF HAX|7}F 0.555 ol/dela, & AlEA
(CR)Z 0.83°.2 Alg]4do] thal & 4= Qlch. ulA], 891491 '#lA 8’ e A, &
uh S FEAECR P OF SRFE Al UHA] 8919 oF AR = 0.6
ool B AIEA(CR)2 0.766°.2 AlE|do] vtal & 4= ATt Srke] &3 AA)
A 04392 W dERoLt, @it $t Q77 59 Sold Aolghe dudlel Bt
of wel AASA &kt gAA, 891590 ‘2 el HEly /e, AvsE, dATRE
2do2 AT 8919 9 AAA= 0.7 o olx, 53 A (CR)& 0.8462.2 4
o] e AHog FHd £ o AFUYEL (i 4-159 2o
(F 4-15) duA Z=(Activity) 24 Q0f
AZH3% e
N N HaE e j 232124
SR P e B 2] S : 5
AT+ A =M AR (AVE) Cronbach’s Alpha CR)
) 0.70 ) 0.50 0.60~0.90 0.60~0.90
AS1 0.469
o3 AS2 0.521
.. 0.468 0.846 0.766
Spiritual AS3 0.721
AS4 0.928
AHI1 0.854
A AH?2 0.847 0.709 0.795 0.88
Healthy Food H ) ’ ’ :
AHS3 0.826
AN1 0.803
2ol ) & AN 2 0.807
. 0.555 0.738 0.83
Natural Healing AN 3 0.782
ANA4 0.558
AL1 0.656
#A] AL2 0.439
. 0.463 0.662 0.766

Leisure A L3 0.871

ALA4 0.687
AF1 0.786

23
. AF2 0.830 0.647 0.731 0.846
Hot Springs
AF3 0.797
A7A 44
- 77 -
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AAB e Al FN 2 (F 4-16)3 2t}

(E 4-16) A 24l (Perception) &Q1A Q0QI2AM

EE P PEE ek
(Intellectual) (Physical) (Psychological) (Social)

1) ¥l%-= A &4 0.865

2) A<= €37 0.851

3) w5l ¥ v & 0.826

4) AAEES W7 0.649

1) 5Ll H4 33, < 302 0.881

2) ANT LES & W) FeE 0.796

3) A = AHFES AR 0.773

4) A77e] EAZE RSk oAt 0.465

1) wel] gk Apalzd 0.812

2) &kl i3k 7px| o} Al 0.825

3) mid skl g g 0.740

4) Ae A 35 0.558

5) L3 go Bt 7% 0.780

1) e AEY e £3 0.774

2) 37 #8253 A5 0.775

3) e Ale) Aol 41 0.721
o}

< 44 =5 0.625
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(50.5)
0.644
0.556
0.562
0.528
e B4 (construct

5% A#HA(CR)
(0.70)
0.877
0.827
0.863
0.816

(Perception) 2I2[Z2} E}

Al
Al

Cronbach’s Alpha
(0.6~0.7)
0.818
0.731
0.801
0.704
=

4-17) g2 ol

s

AL

(
914 (perception)

A7 A

FE
Intellectual
BEE
Physical
FEE
Psychological
RER
Social

=4
ISP

mﬁ 2N we o E % % W) mﬂ au % o i e
Gy ™ o <t O] ¢
ﬂ%_mﬁ_%ﬁrw‘ﬂ%e_1lﬂ6ﬁ@
o Lk m ST e E e oa oW
—_ ! ; ) fo) ) —_—
T SR T B NG
T o 3B o B o o TR R Y E S
S B o R
P E sl el ¥R o5
v ST B woE ot wp Bl g oo o X0
~ o oz o & o 1 o < 2 o O
XS o o ® E X P+ 38 g A o
NS E SR T g S oy B 5 @
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8Q1'E W BAFE(AVE)e] 0.528% veht #33t Aow dAdsigla. 59 A4
= geiglon AFuleE (& 4-18)3 2.

a
=

o
o
oo
—
o
fr
>
At}
oX,
s
;O
rr
>,\I
o

(% 4-18) dUA 2l4(Perception) 224 Q9

AZo9 e
. ; P Bk F= Cronbach’s EaAl A
OE] LS ESAIE: PN B 2] [¢] o T= = H o
1__:]__L T "l;g T Q’]T’ﬁxﬁx] (AVE) Alpha (CR)
> 0.70 > 0.50 (0.60~0.70) (0.70)
PI1 0.865
2] A P12 0.851
0.644 0.818 0.877
Intellectual P13 0.826
P14 0.649
P PS2 0.812
P PS 3 0.825
Qe
. P PS4 0.740 0.562 0.801 0.863
Psychological
PPS5 0.558
PPS6 0.780
P PH 1 0.881
Al A P PH 2 0.796
. 0.556 0.731 0.827
Physical P PH 3 0.773
P PH 4 0.465
PS1 0.774
AL3] A PS2 0.775
}ﬁ."‘ —— 0.528 0.704 0.816
Social PS3 0.721
PS4 0.625

4 AT 2

3) F7AY Wie] HAH RABA(CFA) R AHE B4 A3
B a7 gl 4A% YUz 37U e 5he wWE edom BRHD

A
g== Cronbach’s o #= &3 ATHEH LditHoz Alsjger fof A=
Cronbach’s a #°] 0.7 °o]%d?1 7 A4 lvhar dAdtdint, S5 W] e £
A A3, A#=E e Cronbach’s a gto] S48 A7 (2211)2 0.896, A=} A<
(8912)2 0.846, B4(8213)2 0.845, =¥ (82914)2 0.831, F24(8915)2 0.786
o2 Uehsal, A 7159 0.7 o] 39 gho]l FEHo=N AR =S SHsigivia A

oh WUz FPRY Wl HAH RN AdE (E 4-19)% (E 42008 Lot

o
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TH2l (Benefit Sought)
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(& 4-20) Lo~ ETHl(Benefit Sought) Al2|Ee} ElEtN AT

, CERER) F7 2L 7 E
G e Cronbach’s Alpha (CR) (AVE)
0.60~0.90 0.60~0.90 ) 0.50
oA A7k
A1 4% 0.896 0.913 0.541
Physical
A=A A
e A 0.846 0.881 0.484
Self esteem
gy
0.845 0.867 0.572
Indulgence
294
0.831 0.864 0.524
Transcendence
&7
i 0.786 0.873 0.696
Escape
24 QA7 24
FTHY #HA ¥ T USAAE A7 7] KMO #2 0.896% YEhgar, &53HalzA

91322 Ueht felabl %8 Aow Baadt. A 299l A A

2 Yehd f2lsHA Aoz gttt Al Wa 9919l "gy’e] A9 99l 7k
KMO #*< 0.845°02 Yehgta, 834124 (CR) Y #< 0.86722 Yeh Y} F2l3HA A3
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(E 4-21) 4y~ FFH(Benefit Sought) 2214 22

ke L
> . > Cronbach’s N ]
) =2 2= ] =X =
ﬂ"—TLbB_T —u;é)bﬂ'l‘ ‘IH‘Z-(;"”Z] —770 ’ﬂ‘/‘ /1‘_75175 A]pha (CR)
) 0.70 ) 0.50 0.60~0.90 0.60~0.90
B P1 0.814 0.663
B P 2 0.802 0.643
B P 3 0.761 0.579
B P 4 0.761 0.579
A4 A%
Physical B P 5 0.612 0.375 0.896 0.913
B P 6 0.810 0.656
B P 7 0.793 0.629
B P 8 0.577 0.333
B P9 0.642 0.412
B S 1 0.792 0.627
B S 2 0.765 0.585
B S 3 0.725 0.526
A&z APy | BS 4 0.684 0.468
Self esteem | B g 5 0.666 0.444 0.846 0.881
B S 6 0.651 0.424
B S 7 0.606 0.367
B S 8 0.654 0.428
BI1 0.839 0.704
B 12 0.862 0.743
gy
Tndulgence BI3 0.831 0.691 0.845 0.867
B 14 0.654 0.428
BI5 0.546 0.298
B T1 0.569 0.324
B T2 0.489 0.239
=94 B T 3 0.850 0.723
Transcendence BTA4 0.835 0.697 0.831 0.864
B T 5 0.776 0.602
B T 6 0.748 0.560
B E 1 0.793 0.629
#7h
E B E 2 0.874 0.764 0.786 0.873
scape
B E 3 0.834 0.696

22 A7 4
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0.80 ©]
1]

o 3% AT 94 BIEI} 0.465%

[

o

R

‘O/‘{
4-22)%k o] Uehitt.

o

i

Ay

L

1214 (CR)
- SF W] 75 Outer loading (1%

o] 4% Cronbach’s a #t°] 0.72 YERtaL,
0.521% Yeh}A

(CFA) Z¥= |
- 84 -

)
A

R

=+ Cronbach’s a
A

gts} ok ATeIAE U} ge] 0.7 o] elm, B3 A=Y(CRIFk] 0.7 o gelwt

?}sjl-

2 vepga, 29

7§]
AA
)=
4 oy

1

|

N

‘O/‘{
B4 (AVE)

J

A
~
Q—O

H
R
=

A 7

H

|

o
fud

Al
9| PLS

0.469, &
Fiet.
il

[

i

o
)
p i

R

=1

loading) 7} 0.569°]

Y (transcendence) £219]

o] 0.7& e}t

YU~ Z5o] 4 (Spiritual) ¢l L2l 7]
A A

1

Cronbach’s a Zte] 0.7 o]
A A=)
FE
=
ol o

a



(B 4-22) PLS el Q0I24(CFA) Activity ZI}

CE e Ay lE)E
Outer loading AVE Cronbach’s Ch
A7 W 2Aws o7y
T T graga) | @wes) | apha | ”i;;,: )
) 0.70 ) 0.50 | 0.60~0.90| 0.60~0.90
AS1 0.469
o343 AS2 0.521
°° 0.468 0.846 0.766
Splrltual A S 3 0721
AS 4 0.928
AHI1 0.854
a4 AH2 0.847 0.709 0.795 0.880
Healthy e : : : :
Food AHS3 0.826
AN 1 0.803
wellness ;I}C‘%j]%l AN 0807 0.555 0.738 0.830
s atura . . .
VI | aling | AN3 0.782
AN 4 0.558
AL1 0.656
14 ALZ2 0.439
. 0.463 0.662 0.766
Leisure ALS 0.871
ALA4 0.687
AF 1 0.786
o3
. AF2 0.830 0.647 0.731 0.846
Hot Springs
AF3 0.797

22 A7 4

YU <lel A7 29 F AR BAZ Wyt SA AL Redke] A 9

AR 7F 0.46501 = 2= S Aol AAst. o2k Yz 1ol gt 2l

il
2
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(E 4-23) PLS =2ol™ QQl2M(CFA) Perception Zz}

FSE = Y& dHAy {EE
Outer AVE Cronbach’s CR
AP S loading (zd Aloh (WA da3y
7 A97) | 99y) i 7))
) 0.70 ) 0.50 0.60~0.90 0.60~0.90
PI1 0.865
A P12 0.851
Intellectual 0.644 0.818 0.877
perception PI3 0.826
P14 0.649
P PS 2 0.812
PR P PS 3 0.825
Psychological | P PS 4 0.740 0.562 0.801 0.863
perception | p pg 5 0.558
P PS 6 0.780
wellness
perception P PH 1 0.881
21314 P PH 2 0.796
Physical 0.556 0.731 0.827
perception P PH 3 0.773
P PH 4 0.465
PS1 0.774
Ab] A PS2 0.775
Social 0.528 0.704 0.816
perception PS3 0.721
PS4 0.625

22 A7 4

Ay 27 Ao Tt 20 BA4A A, 2911Q)

(AVE)< 0.541 ooz A3eta, 53 4184 (CR)2 AH88l¢] 0.9132.2 214 o]

Ak AGEHAT =4, 82129 AEAH AFgE Q%19 BF FdE EAHFE(AVE)e]
0.484% v =&Y Aleld aQle] widd Zog ddsle] 9AE AASA ¥%
o 853 212]49(CR)& 0.8812 AlE|Ado] otk s= ek AlAl, 22139 By 891

o

Hi B2 (AVE)©] 0.5722 Adtsta, &3 AZA(CR)S 0.867= 4180 dtta
ATk dA), 291491 ‘ZYA e0le P BAEEZ(AVE)L 0.524% Adtaela, &3t

2]
2124 (CR)2 0.864% Aol vk A=At oA, 2g15Q ‘F7F a9e H

(i

el



NEE(AVE)S 0.696% A&sta, 3 2184 (CR)S 0.8732.2 Alg]Ado] vt o
tE9lon o] AREAdo g AuHE (E 4-24)¢F 2},

(F 4-24) PLS ERIQ0I2M(CFA) 2021241 Benefit Sought Z1}

AFHE = Y& dad AlF =
1?;(;(:;% AVE Cronbach’s ( mz?of]{ﬂ .
o L 2= =AW 2= o e =210
A =g (82221 2) (FEErgA) Alpha NE )
> 0.70 > 0.50 0.60~0.90 | 0.60~0.90
BP1 0.814
BP2 0.802
BP3 0.701
AR B.P 4 0.761
Physical BP5 0.612 0.541 0.896 0.913
health
appearance BP6 0.810
BP7 0.793
BP& 0.577
BP9 0.642
BS1 0.792
BS2 0.765
A BS3 0.725
A %/}j—, A = H
Self-esteem BS4 0.684 0.484 0.846 0.881
re—establish BS5 0.666
benefit BS6 0.651
sought BS7 0.606
BS8 0.654
BI1 0.839
BI2 0.862
B
BI3 0.831 0.572 0.845 0.867
Indulgence
BI14 0.654
BI5 0.546
BT1 0.569
BT2 0.489
294 BTS3 0.850
0.524 0.831 0.864
Transcendence BT 4 0.835
BTSH 0.776
BTGO6 0.748
_ BE1 0.793
#
B E 2 0.874 0.696 0.786 0.873
Escape
BES3 0.834

22 A7 4
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3. FIMIX-PLS Segmentation 4]

1) BA4 8 AlZHE(segment) 5 4

= A7 ATME JiE Fb] fall, " dHold" 607/ S &8st G*Power 3.1
ZeadS APt AFIARA AN FoFEs FE AR B 0.15018 2%
) o g AAAKad 4-1). doAlF(a)E IR fol+Eel 0.052 7|42
2= AR, BAA A E 471 Cohen(1988)2 0.8 o= 7o & A|AlgkaL §lo]
o2 ZAR 0.8% 2% sirh. AA ¥ % A= I SHHFE 82 (predicor)
o7 Abgel A3 o9 HA FE FE 55/ UEhgew Hdl 1149 AlEsrt kst

Aom FZHUT

(32! 4-1) X-Y segment 2t HY

Central and noncentral distributions  Protocol of power analyses

critical t = 200758

| -
Fa

LY
i b
LY
0.3 4 E;j x
4 \
i b
4 s »
o2 ’ \
b
Fi .
0.1 4 !,.- o *u .
.
| - ’ -
- | -
) ey : ‘ = - —— T . - ; - - - - . - -
-3 -2 -1 0 1 2 3 4 5
Test family Statistical test
t tests w Linear multiple regression: Fixed model, single regression coefficient e
Type of power analysis
& prior; Compute required sample size - given o, power, and effect size ot
Input Farameters Output Parameters
Tail(s) | Twao “ Noncentrality parameter & ! 2. 8722B13
Determine == Effect size £2 | Q.15 Critical t i_ 2.0075838
o BFF prob 0.05 or | 51
Power (1-f &rr prob) | 0.8 Tortal samiple size | 55
Actual power 0.8045119

Number of predictors 3

=4 G*POWER 3.1 X-Y plot for a range of values
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2) AL E (Segment) N4 A A

FIMIX-PLS(Finite Mixture Partial Least Squares)& Z-4& wjo] Fa3t H2 o
oA HF OF 5 A st Aot AFA BAo] AlaHE(segment) TS
Hals Zlo] a3t 7k A FHavls @

2] FIMIX-PLSE A}-&3l dlolE oA A B4 ot JH 7|58 Fa A4 Al

o
rir

o B A4 5o 1

o
o
i
rr

HE $5 Ak £ 9lth. AIC, BIC, CAIC 59 A& 7I5S Rdle] Awel nj7) ¥
TE Al ndst] AP ST 7 AUtk A-e A1 E(segment) 75 FE ]
sl FAE FE 7IEe] #e ASFE AEsd folsiitt. AR Ve 54w e W
oA 2R =07 Ale]) o= AAE FIMIX-PLS ¢xe]&(Algorithm)2] A2
Aol wheh 71Eo] e gk 7H 4 Atk SR Fae A A7 AE 7)1Fe] e v
W o Mot mEbM HFH o7 HIHE(segment) 2 AL ol FHH )E
< Hlwstn HA S deehd "ot o]y g FIMIX-PLSE A48t (3 4-25)9} Zo] 4

(E 4-25) MOHME(Segments) ZA4 g

HN2HE $5 A% (Determine the Number of Segments)
I I m \Y \4
AIC (Akaike®] HE 7]F) 3177.203 | 3108.059 | 2953.745 | 2915.864 | 2890.317
AIC3 (91} 302 3% AIC) 3182.203 | 3119.059 | 2970.745 | 2938.864 | 2919.317
AIC4 (QIA} 42 3% AIC) 3187.203 | 3130.059 | 2987.745 | 2961.864 | 2948.317
BIC (#]o]AIt F K. 7]E) 3199.246 | 3156.552 3028.69 3017.26 3018.164
CAIC (€¥4¥ AIC) 3204.246 | 3167.552 3045.69 3040.26 3047.164
HQ (Hannan Quinn7]s ) 3185.78 3126.926 | 2982.904 | 2955.315 2940.06

MDL5 (881 5] #a Ad o)) 3327.417 | 3438.528 | 3464.47 3606.844 | 3761.554
A

S AZHE Z7] (Relative Segment Sizes)

Segments I il il \Y A%
2 0.523 0.477
3 0.384 0.309 0.307
4 0.404 0.303 0.277 0.016
5 0.317 0.297 0.23 0.148 0.008

£ FIMIX-PLS Z2a3 A7 24

_89_



3) FIMIX-PLS #4

_90_

FIMIX-PLSE A&t 214, 7t 5 A 2]ste] F54 Hlo|H = SPSSE ]88t A+
A WEEY, 8QEY, AFE B, ARAYE fdide 2 A 2AhEA
(One-way ANOVA)< o] &3tAth

(F 4-26) A7EH MlZst 2o ety £4
2 A&k (N=215) A 23T (N=256) A ESHI(N=136)
- ME) [ ve@) | Wer) | we@) | e [ HE%)
21 e 93 43.3 97 37.9 54 39.7
a1 2) o4 122 56.7 159 62.1 82 60.3
1) RF204] ~294] 19 8.8 29 11.3 14 10.3

o 2) T304 ~394] 76 35.3 97 37.9 53 39.0

o | 3) TH0AI~49A 58 27.0 81 31.6 35 25.7

° | 4) w504 ~594 31 14.4 29 11.3 18 13.2

5) FH60A o] 31 14.4 20 7.8 16 11.8
1) 1 ol 22 10.2 22 8.6 12 8.8
g | 2) AEHE 22 10.2 20 7.8 19 14.0
g | 3) "= 127 59.1 165 64.5 78 57.4
4) dd= 44 20.5 49 19.1 27 19.9
D A 96 44.7 129 50.4 62 45.6
2) A&H 36 16.7 33 12.9 14 10.3
3) 71€4, 7154 19 8.8 12 4.7 6 4.4

o L4 3 Aqu) 12 5.6 13 5.1 6 8.1

o | D) ALGY. diE 10 4.7 14 5.5 11 6.6

Y6 AgFE 24 11.2 27 10.5 9 11.0

7) A 9 4.2 16 6.3 15 7.4
8) s, 4 SAA 2 .9 3 1.2 0 0
9) 71eHHAAD 7 3.3 9 3.5 12 6.6
1) & 15 7.0 16 6.3 37 8.8

T 2 AT 48 22.3 56 21.9 82 27.2

g |3 7= 149 69.3 171 66.8 2 60.3

| 4) AFE= 0 0 8 3.1 2 1.5

5) TS 3 1.4 5 2.0 3 2.2
1) 2~3% 119 55.3 132 51.6 70 51.5
g 2) 4~59 64 29.8 87 34.0 47 34.6
2 | 3) 6~9% 22 10.2 29 11.3 15 11.0
4) 107 o4 10 4.7 8 3.1 4 2.9
1) Mg 72 33.5 65 25.4 33 24.3
2) 771 42 19.5 78 30.5 41 30.1
3) 8= 22 10.2 19 7.4 12 8.8

i 4) FA= 27 12.6 24 9.4 8 5.9

=

2 | 5 A= 18 8.4 20 7.8 13 9.6

6) dek= 21 9.8 27 10.5 8 5.9
7) AFER 13 6.0 23 9.0 21 15.4
A A7 44



T
g
il

|

& To= Yeyt AFA

A2 vle &

3}(segment) HIZ &

A2

s

Y1)~ &5 (wellness activity)oll o

/\(—)1 Qo

AT ale] AEst 111,10

al,

3k

=2t/

B3 1,10, e

o A

o Yz dFoA e ARt Hoj]

tod FIMIX-PLS Segmentation

]

=)

o5

Agegon, aqy

o
Ag EAHEH(ANOVA) T A}

AIA
o SPSS

=
=

7 (Duncan multiple range

al

kol
%7

= A8k,

Test) S 3F9tHKo & Park, 2014).
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(E 4-27) dyA &35 Mgt dIz2M EA| (wellness activity)

e ARSI (N=215) | AESID (N=256) | A= (N=136)
B B2 | wa | @@ | v | o@w | e
1) 94 3.237 995 3.121 930 3.140 1.291
ol A
°.° 2) 87}F 3.079 970 2.918 844 2.875 1.266
Spiritual
3) EZ g0 3.223 1.156 3.125 973 3.015 1.437
1) Aes "% 3.912 801 3.820 619 3.779 884
2732
Healthy | 2) A32w% 4.956 696 4.043 473 4.066 744
Food
3) AEGF 4.033 742 3.855 532 3.735 907
1) & 3.916 778 3.762 519 3.949 701
AAAF | 2) Fo)F 3.916 731 3.762 504 3.934 714
Natural
Healing | 3) E#A 4.330 521 4.238 323 4.316 484
4) utol7 3.391 856 3.160 668 3.338 1.114
1) kA 3.479 1942 3.309 779 3.559 1.182
e 2) &n} 2.967 891 2.813 718 2.743 1.156
Leisure | g) go-ag 3.842 .900 3.707 671 3.816 936
4) % A3 3.795 696 3.586 589 3.382 1.127
1) g/ 3.642 1.007 3.527 768 3.338 1.351
A
Hot 2) 2R ZE 3.814 .890 3.770 500 3.566 1.077
Springs
3) £3H 3.898 803 3.781 689 3.691 1.104

22 A7 4

Ay~ 914 (wellness perception)l gt Al&E3}(segment) Hl=EA]
8Qle] A AEs [0, BF AARS W7 /g7t @ o2 HEHA
ok AAT g1 A ARt [0 BF AR A 38 §ert ge FFos
ASHAJT. AAH" 9919 A AR Ie AW 2249 A Hert, AEst e

BT FUL e FEOR AFAAG AR 8919 S ARSI, 1T ZF o]

Yo 24 S REF, e 9A9 9L W ol Bal Y& Ak ol 37h W
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FE AASI] FIMIX-PLS Segmentations A &st9a, 218X 3} A 71148 95
o] SPSSE A on | A9 EAHEA (ANOVA)ZF AFE7A74 (Duncan multiple range

Test)= 3t T

(E 4-28) Mgt dl: 24 E74| (Wellness Perception)

AESH AESHT AESHT
=gwe (N=215) (N=256) (N=136)
R o e
1) WS Ad A 4126 | 606 | 3.988| 451 | 4.169| 705
A4 2) AAE W37 4153 | 551 | 4.063| 443| 4.199| 708
(Intellectual
perception) | 3) THel o e & 4228 | 616| 4.168| 430| 4.309| 571
4) AARE W37 3651 | 677| 3.523| 588 | 3.699| 923
D) wlelel tigk xpaizh 3.707 | 741 | 3.738| 500| 3.824| 946
R 2) 2ol tigk 7kx 9 A 3.805 | 644 | 3.742| 482 3.926| 839
(Psychological | 3) "2 4] 98 A% | 3530 | 708 | 3.426| .606| 3.551| 1.005
perception) 7)o a0 gm 3.405| 831| 3211 | .740| 3.397| 937
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ABSTRACT

A Study on the Segmentation of Wellness Tourism Activities 1n Jeju

- Based on Wellness Perceptions and Benefit Soughts -

JAE-HONG, MOON
Department of Tourism Development
The Graduate School of

Jeju National University

As the innovative technologies of the fourth industrial revolution such as the
Internet of Things, artificial intelligence, big data, and robots converge, they
are creating a new smart well-being culture and evolving toward optimizing
human health and quality of life. The smart generation era, which has already
begun, is directly affecting the wellness industry, focusing health. In various
fields, diverse attempts are being made to expand the foundation of wellness for
a future well-being life. Through theoretical researches, wellness could be
defined not only reaching the goal of physical health, but also actively coping
with the prevention and treatment of diseases, and even more. Many
researchers have long emphasized the importance of an active aspect to
wellness. In this study, the research scope and subjects set on the basis of
these were subdivided into factors by factor analysis and reliability, one-way
ANOVA and Duncan multiple range test using SPSS 23 program. In this study,
using the SPSS 23 program, the study scope and subjects were set, and
wellness activities were subdivided into factors by factor analysis and
reliability, one-way ANOVA and Duncan multiple range test based on the

theories mentioned above. In a recent exploratory study, the FIMIX-PLS
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Segmentation analysis method, which shows excellent analysis functions for
identifying data patterns and relationships, was used. Through this, it was
expected that the theoretical foundations would provide to statistically
establish the relationship to variables and to classify the characteristics of
activities in the wellness tourism field by conducting a full segmentation
analysis of wellness awareness, pursuit benefits, and activities. The research
method first derives the attribute factors for wellness perception and the
wellness pursuit benefit through literature review of prior studies, and conducts
factor analysis to derive the most effective variables for subdividing the overall
tourism. In addition, through FIMIX-PLS Segmentation analysis of variables
derived from this, an analysis was conducted to subdivide wellness activities,
pursuit benefits, and wellness awareness. The groups derived using FIMIX-PLS
were named Health Pursuit Cluster’, "Sports Pursuit Cluster’, and "Nature
Pursuit Cluster’, respectively. Through this research method and analysis
process, this study empirically analyzed how physical, emotional, cognitive,
social, environmental, and welfare factors, which are the main components of
wellness, affect the wellness status of the tourists. The purpose of this study is
to theoretically establish the relationship between benefits and activities that
affect tourists” perception of wellness and the choices of wellness tourism and
activities. In particular, Jeju Island, which has an excellent natural
environment and abundant wellness resources, provides an optimal
environment for wellness tourism, thus it is meaningful to conduct the research
and analyze the benefits gained. Based on this analysis, it was intended to
provide a theoretical basis for wellness tourism activities and basic
understandings as well as interpretation of research through statistic
confirmation of the interrelationship about the perception and benefits of

wellness tourism affect tourism activities.
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