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ABSTRACT

A Study on the Market Segmentation based on Visitors’
Selection Attributes of The Resort

—Focused on Jeju Island, Korea—

Gong—Hyun Park

Department of Tourism Management

The Graduate School of Jeju National University

Quality control is important because most of the tourism industry is based
on services. Therefore, a lot of research is done on market segmentation,
and this leads to implications for effective marketing by market segment.

The preceding studies conducted in the tourism market are mostly aimed
at analyzing the differences in hotel business, pension business, and
selection attributes of tourist destinations by diversifying into the market

segment based on tourist benefits and tourism purpose. However, market



segmentation by the resort selection attributes is relatively poor, and most

of the market segmentation studies are focused on ski resorts.

According to the 2017 Jeju Tourist Survey, most of the tourists visiting
Jeju Island reflect the tourism trend that allows them to enjoy their
vacations freely with their families. Following this tourism trend,
Government of Jeju province is seeking various ways to position itself as a
resort based on the natural environment of the region.

Recent surveys show that tourists who wvisit Jeju have the highest
percentage of tourists for relaxation and healing. This type of tourist
considers geographical factors, nature—friendly elements, or the
composition of facilities when they decide an accommodation. However,
most of the research on resort business limits targets to complex resorts or
ski resorts equipped with leisure facilities. In particular, market
segmentation studies based on the resorts for relaxation and healing are
very scarce.

Under the discussion above, the study is intended to identify the
characteristics of customers visiting coastal resorts in Jeju. In other words,
this study is trying to provide the theoretical implications of coastal resort

as well as management implications for practice through seeking



customer’ s selection attribute on resort. The tourism industry in Jeju
needs a quality management plan that can meet the demand for tourism
according to the change in tourism trend.

The study's objectives derive the factors for the selection attributes of
the resort. Second, consider the factors of resort selection attributes and
conduct a cluster analysis to identify the characteristics of each
sub—market. Third, I would like to provide information useful for Jeju's
resort industry to achieve qualitative growth by improving the facilities or
services of the resort or proposing an appropriate marketing strategy for

the target market.



	Ⅰ. 서 론
	1. 연구의 배경
	2. 연구의 목적
	3. 연구의 방법 및 범위

	Ⅱ. 이론적 고찰
	1. 리조트
	1) 리조트의 개념 및 분류
	2) 리조트산업의 특성
	3) 리조트산업 현황

	2. 리조트 선택속성
	1) 선택속성
	2) 리조트 선택속성

	3. 시장세분화
	1) 시장세분화의 개념
	2) 리조트 시장세분화


	Ⅲ. 연구 방법
	1. 연구과제
	2. 측정항목 도출 및 설문지 구성
	1) 설문의 구성

	3. 조사설계 및 분석방법
	1) 조사설계
	2) 분석방법


	Ⅳ. 실증 분석
	1. 표본의 특성
	2. 요인분석 및 신뢰도분석
	3. 군집분석
	4. 군집의 세부시장별 특성
	1) 인구통계학적 특성에 따른 군집별 특성
	2) 리조트방문 특성에 따른 군집별 특성 


	Ⅴ. 결론
	1. 연구의 요약
	2. 연구의 시사점
	3. 연구의 한계와 향후 연구 방향
	1) 연구의 한계
	2) 향후 연구 방향


	참고문헌
	부록


<startpage>9
Ⅰ. 서 론 1
 1. 연구의 배경 1
 2. 연구의 목적 5
 3. 연구의 방법 및 범위 5
Ⅱ. 이론적 고찰 9
 1. 리조트 9
  1) 리조트의 개념 및 분류 9
  2) 리조트산업의 특성 19
  3) 리조트산업 현황 24
 2. 리조트 선택속성 27
  1) 선택속성 27
  2) 리조트 선택속성 29
 3. 시장세분화 32
  1) 시장세분화의 개념 32
  2) 리조트 시장세분화 35
Ⅲ. 연구 방법 43
 1. 연구과제 43
 2. 측정항목 도출 및 설문지 구성 44
  1) 설문의 구성 44
 3. 조사설계 및 분석방법 47
  1) 조사설계 47
  2) 분석방법 47
Ⅳ. 실증 분석 49
 1. 표본의 특성 49
 2. 요인분석 및 신뢰도분석 53
 3. 군집분석 55
 4. 군집의 세부시장별 특성 56
  1) 인구통계학적 특성에 따른 군집별 특성 56
  2) 리조트방문 특성에 따른 군집별 특성  58
Ⅴ. 결론 60
 1. 연구의 요약 60
 2. 연구의 시사점 63
 3. 연구의 한계와 향후 연구 방향 65
  1) 연구의 한계 65
  2) 향후 연구 방향 66
참고문헌 67
부록 76
</body>

