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Abstract

Relationship Analysis between Smartphone

Information Use and Personal characteristics

As the spread of smartphone becomes more common and generalized, the
area is expanding. The necessary conditions to obtain the necessary information
through the smartphone regardless of the mobility at anytime and anywhere are
making many changes and issues in the environment of our lifetime. Previous
studies on such smart phones have so far focused on personal performance,
accessibility, and information gaps in information system quality. In order to
analyze the relationship between the use of smartphone information and
personal characteristics, this study conducted a survey of 300 tourists who had
experienced sightseeing at Jeju Airport and conducted a survey with 289
respondents who responded positively. The first is the self-efficacy, which
defines self-efficacy in order to produce the desired result. The second is the
short and spontaneous decision-making that is contrary to the self-efficacy.
Third, we analyzed the demographic variables (age, gender, education level,
etc.) of smartphone with personal characteristics. As a result, the self-efficacy
and impulsiveness seem to be positive for smartphone use because it seems
that the living environment that can acquire the desired information at the
desired time is made. In other words, as the mobile communication market has
rapidly shifted from 3G / 4G to LTE and 5G and the spread of various
smartphone applications has become common, [ would say. In addition, there
seems to be a difference between a mobile native environment in which online
and offline boundaries are permanently connected and an environment of 40 to

50 digital literacy environments.
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