creative
comimons

C O M O N S
& X EAlI-HI el Xl 2.0 Gigel=
Ol OtcHe =2 E 2= FR0l 86t AFSA
o Ol MHE=E= SN, HE, 8E, A, SH & &5 = AsLIC

XS Metok ELIChH

MNETEAl Fots BHEHNE HEAIGHHOF SLICH

Higel. M5t= 0 &

o Fot=, 0l MEZ2 THOIZE0ILE B2 H, 0l HAS0 B2 0|8
£ 2ok LIEFLH O OF 8 LICEH
o HEZXNZREH EX2 oItE O 0lelet xAdE=2 HEX EsLIT

AEAH OHE oISt Aeles 212 LWS0ll 26t g&
71 2f(Legal Code)E OloiotI| &H

olx2 0 Ed=t

Disclaimer =1

ction

Colle


http://creativecommons.org/licenses/by-nc-nd/2.0/kr/legalcode
http://creativecommons.org/licenses/by-nc-nd/2.0/kr/

g
4

.6_1

_C'l]

1

<A}

o

o

o

ﬁo

#6017

]

o

)

3

2017



I e el mA] =

2
231

= of

&y

N
o

—_

<o
A

E
14

#6017

]

o

)

6

2017

o

N

o

3}

T

A

A9

Al

o

e
__o_l

™

L
__o_l

Al 5

60

2017



The Effects of Celebrity's Advertising Model
Characteristics on Brand Attachment and

Purchase Intention

YA-QIONG CUI

(Supervised by professor Hyoung-Gil Kim)

A thesis submitted in partial fulfillment of the requirement for the degree of

Master of Business Administration
June. 2017

This thesis has been examined and approved,

June. 2017

Department of Business Administration
GRADUATE SCHOOL
JEJU NATIONAL UNIVERSITY



- — — 10O 0 O o0 OO0 0O

13
16
17
17
19
20
22
23
28
28
29
30
32
35
36
36

:rL
_[Q'_

g b ooz ff g
m I
fl . .

o

)

)A
4

19

A=y

aF
o

T N R R
EA S o
o AoH A

%0

F

T} oY Q] TE O] TR ceerersererensseeens ettt s
g
g

=
=
=
o] A
9]
AS
14
.y
T
%)

2}
2}
al
Z

~
o T

gel A
o

%0

PR
W

T B

= o) o) o ]

Bo Fe Be
Ao oE of oF =
o

%0

L,
o o
ul vmﬁ

o
&

R [ B

%)
3) B= of
s

2) 7ol = A3
II.
1

:rL
2) AT %A
D ol e A -

1) Ba= of
&l
g
A
?j‘
1

BN

2
3
1)
2

I
1
2
3

o.
1
2
3

37
38
40
49

a-

3} o)

1

ZS_|

2) Bal= of



w49
43
44
45
w47
47
49
49

50
50
o0
52
Y/
95
o6
o6
o8
9
61
69
70
70
71
72

o) w7} & 3

=2h

wmo
oy

O _ﬁo
-

B

P : i
AU Pl e
: : : K

A

M
B e =e] FACA BAllE of

5
/‘\l

Al
7}

Momu _ T -
PO A T e T
ﬂmenum“wﬂiw WWO‘MOE,FWQE
™ : :
™

o

3} el

At
a
2+

"J“oX
45?

- w5
m A No iy
22| AJr

~
N<l N o3 < V<l

B
o)

p—

o)
amo
o

0
ToR
o~

B

1) AEA] A
A
01—
1) ZAF
d =T
1) et 215
2) A+ A
J
22
2) HAl= of
22
22
%1-
37
2
D, AATLO] AJAFF] cererereercretetet s

4) Fuf Q)& e
4, ZA} A A e

2) BAl= o Z e

73
-85
90
95

ZETLO] AL L] eeereeessense et



13
90
w49
43
w44
46

4

48

54
55
56

o7

58

—a-

vl
=

3} el

1

~
pzs

=

2o AF

-
it

m-4> Fw o= 49
V-4> A=A &
V-7> Bal= of

v-1>

a1

)
it
-
it
-
it
-
it
-
it

<
<
<
<
<

a-

Fumd &4 Tl

A

V-8> 4

ezt
V

2]

1o] &4 ool FAlA B of

jul

60
66
67
68
69

a3 - 62
a3 63
2364

Froll 24
Froll 24
Froll 24

7 BAE of
A3 BAl= of

We) N4 HAE o
o] N2 A3 T Eol 2 E T e

O tiiitiiiteeeeneeenteetteetteeteeetennttntetntetntetttettenttnnttntetntetnteettestensennne
o}

o) AT Foho| El £ L
Dol vhE gt T we] F A E A

o
=

1=l
=

V-22> 7[435 &

-
it

<



<72y m-2>



NE=

AT =4

A7 9e4 %

1.

) a4+ 28X

tH AT AeE AR}

Al-ss

AEE

L Aok S5 =7 A

S

A |
2 g5

b glom, AA A5 A

9] 25~454] o

Aol 9ol

W

3

ofA A oA

=
L

‘1o AA

FP)E

=K

X 2017).

[}

61:('0].

Hl A

—
fite)

il

o

2o 7}

N
[€)

of el tush o)

Aol et (o]

el A Fara s SoiEA 7] 7] 9ske] A

A4, 2002).

=0

H
’

3}
<1

fvze)

A

-

R

< A3 AA A

Nlo

REIES BRI

S

—
o

A

|
oF

)
—~
fite)

m_a

7], 2004).

—

ol

[e)

83ROl F 3,

QFAE ARA ARYA o

Nlo

o ol 4

il
)

R

Ny
o

AA =2k A

H] 25 ol Al

g AeH(A1 3]

GRS

s

&

=

ol
"
Hr
N~
)

—
fite)

olo

m_a

4

1

=, FaLo

, 2004).

AN

- =
T,

, 2003, ©]

=z
LN

kv
™

ted s 2 A3

S

olaha, 2vAE

o

7 71 o

o =

-
1

A5s



of #

2k

49l A o

| mel=ole) A

9]

‘(H

A THBall and Tasaki, 1992, Fournier, 1998, Thomson,

=
=

A= zre wo e

o}7]

she

w2

of & Ball and Tasaki(1992)¢] <]

Maclnnis and Park, 2005).

’

} 4~ (Altman and Low

A
gk, 2010)¢F &= of ks & (Sable, 1995 5 W&, 2011)

s

A2 Holrhs E

?;51_

F9 %

o

I

—
fite)
R

p=2
o

s

1992, BFA18), <

F274, 2013).

FaL SATk(

)

kel FA

b
=5

ATzt ol AwAkeh B

E

(Fournier,1998) 24 H = A}zta}

%

(brand attachment) ol #3+ A7} o]F o= At (Ball

and Tasaki, 1992 ; Carroll and Ahuvia, 2006).

=2F

Al zpe] Bz of

o A el

kv
™

= A3

ZH] =}

Fa wpAY AR o)A

FaL A AE] 2

3

7o 3ol

) 3

il

el

)

il

B
22

o)
o

ol

AO

m_a

)
—~
fite)

B

el
il

ol

—
fite)

o
Nlo

R

9

gl 21t} (Kanungo and Pang, 1973).

=ol=

el
il
oy
o
™
—_
fite)

bir

LG R o R S R

ol
=
oy

o

S

}

;OL

1ol o

N

™

o

ol
Ao
!
o
e
o
HH
el
e

bir
X

B!
o
o
o

el

E H3AIAY BHoR HEE

F71

S

71t

=
=

YN LA et 3

KeX
=

o] th(o] 3], 2012).

™

—
fite)

el

o) o] o

kv
™

ge) A3

2 24



2009).

Ao W AHH ol A,

-
1

4

o
&
Y

o

o

el
Hin

AO

=

ZH] =}

[e]
L

—
=

A S A 28}

of FujeA AAS Wel7] Huks &R AAR A o

T
™

= (self

-
it

Ao}
TH(RE 5, 2005).

Ato}ak g (self  enhancement)}

3)

T

KeX
=

olo

}

expression)®] 7|3 =2 &

B
4

p—

0
N
0

Mo

o

AV RE F2

=

=

soE Fe AT 9 291, 2002).
s7b o HAAEA 71 3 A

=:]
=

2

o =
e o vk ey 7S AR -EAEdA A

T
™

73 A

)

el

e

vzl

i
™

—

<H

)

o

il

0

amo

%

HA

kel
=

Y 1o}

o

=

o} U ERSETHCohen, 2004).
A2mjAl T sl Hl= AJARFTEA]

A} & 2}-& (para-social interaction)

3|
ZS|

)

—
fite)

R s

-
1

B} (Time) A ol A

Al A A

44

)

R

M

s
il

—_—

0

ol
G

=
i

0

I

R

T
wmo

jgase]

=

o 5}
=

EAolH,
2t o)

S

°

4}

o] 11

dl, ALZ]

-

1

H o]

[e)

=

o

2 TRl HA HY

or

3T

WFE At

[e)

w] E] o v 2] of] A

[}

=S

4

Z
(celebrity)

o}

o
W

—
fite)

el

CHEH =53 L3 A, 1992). TRA

_ZTI

p—

0
X

ZH| o] e efate] F G



B!

U T ooE B N H omomp HE g < 9 E B oy N
— Ko 0 H = o] = om s 5 fre
N - % o® = W o " FE  omo o= o T
ol oM o T M T ¥ oo
= wOE R N @O Hr T g WA T = I R
o T W %Mﬂ% Mo W B col
~ T f —
w ,._M.w ﬂ_OI Eﬂ :L mw ﬂ_mo UT ﬂ & T EK u = o
R T R N =T o R =
N 8o . N 0 —_— or — e ~X
2P IizEaer DT du
X G — X 0 g o~ o . © o
w5 o ° off | Y e N S = 9
o n I ~ tof —_ 3 B =
G iy - % X o = L F
T T oo T om WP oo = U -
o — — oo = = 3 N o
ol o ., BT o — ol T R oy
& 3o oo 5 = W R S
S R M. X ® 7 o o= 0
H & — % Ne o L = A g g 00X
s X —_ . R T R0 | it ﬂr —_—
oo Xowo B ) < o < ok Ho°
N = o = KT oo W g oo 9 o
HE = _ N T o oW X T RN g
~ 2 ® g o 2 <oy g ®og XoT o iy
X T oo w M m = = Mo o= W ow o
Aos ome BOLa b M I G
ﬂ ox o H# ﬂww._ E _ZTd - ﬂ.ﬁ! o 1 Onﬂ ﬂAIL N JlmE .NA.:I ;Ir‘_n/|
) - = o
< ﬂ > o ﬂﬂ :L e s Wl ﬂ_OI T MO 50 X MM err M:.
N o oo E A SCL IR i I
AL ) W oS @ O @ A = 0
nl X Eo —_ e ﬂ ‘L: ol i HOI T N — T o)
o hwiww WD TR T2y g
W o = K MoT o WT DA A
) w °E 9 % DG A ™
B og oy oK op X oo Jmm o = 2 s oo Ho
[~ [ = ] 0 —_ 0 —_ .
T oy 0l T g oy T ®m T o < mog
= o T bl = W T T "X NG B o o
W N ® Ul T cZ Y R T Ow B
B = g o Wow ok w M e W L < o
s = -
FE o T RT gl T g oo
T H 4 F T T T T B S @™ H " oo o o
w o o BT BT O M T ] w~ ok xR oW

ach

0]
pul

)

°

14

)

da o] o

3|



2) A7 23

j
a-

3} 5wl

=2k

°l

7 e E 2rel o

=
| %3 DAE o) F, Fulelw

2=

el
;OO

jgase)

Uy

=2F

2 B o

A

z4

I

of

s

B

X
Iy

)

‘umo
i
o
a

oy

THo

p—

o)
amo
o

1S

)

=Ago] el e v

—_—

w4, 4

%0

otz
vl

X

o

)

%0

\A
i

ToR

3} ool of

=2F

o] BAE of

G
wK

HH

B/

= o, Fojelw,

LSRR

)

B
Y

al7

"

SR

A3

=0

-

o3 Fuje) A7

20173 4€ 11¥HH 49 214714

LE s

pS|
, =

A

|

=
=

bl o,

)

(M4 A, https://www.sojump.com)°l| 4] ZA}F



o AA

j

o], A AF 2

Folow, 495571 3 H A=

S

A A]

2o ga<ad

7}

S
=

sow TAANY. 4 g AL o

I-1>3 -t}

el

K
To

o]
e

sttt

g

o el el o

2k

LER RS

% A

I

delatdet. 3k, A A A A

=
=

5y

vzl

X
_ZTI

AT

°



[-1>=29 74

<1

s

B
wK

oF

R

o g

%0

o
alg
M)

o}
lﬁmo
=
T
M =
i % 4
fo T gl T
_i ﬁi —_ T
ol % T N o
i S
oF 1) T 7o By
~ ol .
ﬁo
—_
=
N
)
T

ze]
-
o)

)
25

NJo
el

M
™
<
K
7o
7o
my

xr
il

o

;OO
=K
TR
o
o)

B




EERE

II.

mt

N
T

I
o

il

drelol =AY &t

w2 7]

[e)

T
™=

33l A

15
©H

=
=

wol IR

kv
™

Al

X
on

} o

& ol

[e)

i

| ool 5t

(advertisement model)
Friedman(1979) 33

1

=

vy @

3 =

—
o

B
i
i)

o,

, A G A(2004) A A -8 21 (celebrity)

5

Friedman and Friedman(1979)& -9 2l
Mero g Ao

Abgto] oj® 7]

ol

o
I

%

™

2ANE 5

il
il

1 om A

|

~

o ol

kv
™

A| 2

=
=

0

753 Furdel o]n X

3|
2|

%

mt

bl o,

I AA=E

)

e
s

el
JJo



o

el

N
i)

~X
)

o mdl AR 1992).

mt

i)

o

[ 715, Bz o

A d T

S

KeX
=

7373 (1983)&

BEESHES

o~
T

AN =HA,

=
=

tol A R

olo

el
il

o Hal=o FJuxr

0

Hin

—_—

)

7FA]

el
A

ol el Hel=d =

=

=
=

ZH] =}

™

fite)

ovl g Hof

SIENOE

p—

3]

sol A}

o #olg HvsA7]7] 9

=
=

—
L5 s

—
fite)

fol FAow FulgslE

S

L
=

2}

HlApe] v &7 5

E

)

3l 5}

A2 o]

M
)

2}

™

B -3-(2015) 3

ols

<,

~H

bl o,

fite)
=10

™

"

t}

7}
ki3

=
=

™

A M 2(2012)2 Farol] thale] wA

-
o

1] 2ol A

4

AN FRE

bl ot

S

=
=

o) 5 o) A

p—

J o

X

p—

ATl Q

=
—=

A 1]

) .
T

o) of

ul
=

v A ¥ Communication 2

o)
it

e

o

B

Al ol &}

2}

st ek,

™

3, M 5(2012)2 Farel jste] A

H] 2} of] A

4

Ea4 FR=

AT

S

=
=

o= A

p—

o
1

p—

ATl R

=
—=

A 1]

T
T

o) of

ul
=

v A ¥ Communication 2



<

Elo] (ad) + (vertere)ol A 7]

S
T

o] (advertising)

d €1(2010)=

A1 el
EH

2~ 0
a3, 5

ol
HK

—
fite)

o] 5%

o]

2 Az A

lo
HzLE, AA Al =2 gl

k)
H

o
g

=]
=

bech oA

)

3}

Aol A A E Al e Eojof & A

5

N
=K

"

B

| e

9]

tet7] )

ol

71srH Aol de] dH =

?;51_

tjojo] o

—
fite)

)

G tH(Agrawal and Kamakura, 1995).

_10_



' R ~ S T 5
5 < o 4 s ® 8
I~ N o
o) o —_ B o X0 T o do F o W_ ) o 2
Bk SR W <o e N B % o oy 2
ﬂ__/HEO H._ EE Bo M_l .w.:.u —_= m
T I N R W S MU . SRS =
D o lg % Jo T o XL e ©
o Pl g T GO~ B ) o
B 0 — "N A=~ Ml T o
= VH L XY 5 oo T g
N o = < = ° B oNyr = T
| K|S oy B s A = o
- o T 9 = ® 5 Tomd Sl om
~ 1 al = o O—U — <OI'\ M
i % A WW%, B WS ol =N o
NI Y ) ~X — o K ’
Ky =T H hﬁ WD e N = o m B W ™
SR, Ko Boag Mmoo EICNEN
= o oz ° ML o T RS Mo o o
e & ﬁﬁ Jo E_Em A . HE B J =
53 0 - X I - —~ =
ﬂﬂﬂzq T omE M9 O_EQW%L E I X
o Pow 0 X Tl X0 Jood T T 5T =
ﬁ__ﬂ%m_aﬁwr?%m%ﬂmﬂﬂ el AR~
jul I’ R —
& T oy L ox mH o bl e XF OBy W
Bt ol L B T G Homv e T oM oW
oF X W = oo wHe M X M o o T ol T ook o
E o
~ ) ) Ao
=k %) s = = =
§ & = = =B o) -
£ E < : 2 s D 5
O @ o S E Q o g
TR - S S IS
ARy N < = (NS

B

3 o),

McCracKen(1989) 1] A

KeR
T

14 21 (celebrity)

-
1

Aot

S

2 AAEAY EE A

.
a-

O

e

2]

il

_’]1_



[}

L

I}7t 7+
1o 2 8hs] X th(Kamins, 1989).

AL 7hA

3

w1

-

1

o] g o

o X %o g T w v < T W M N
B = N 5 ~ — o o T ® W™ X
il o Yy (@ ~ o X %
— o N o) 1H o o - T T R
0 jang
i N 2 5 i cr % o ™ X M
itig — T N — I Hq 02 A
o E N = B o o X 2 G
= T - o oF G} oF o 3 = H oo W R
A oy o B2 s3T5
oo % = Eyyas R . T o_m S M= T g
ﬂdﬂ %_ o o Njo o ol 1ﬂrr - _nq.__w M/H I Mw X T ﬁm
) ~ L . _ v T
a ¢ ey D BEg T e g pow K
gl = o —~ X S ~ s 0o B o=
X - —~— An 2 i s T
T = B U S B0 R
O_E %0 1—'A_| % I ‘* B O_E 1__/| OT.__ X = ﬂﬁﬂ o ﬂﬁﬂ ‘.__ﬂE
Hio Al N . oy T R = —
= 3 > kS w o o 5 S powoE
I R S T N P 0 )
T o o N3 = (e ) oF X0 ° o He T
—_ o) 0 1) i — i — o
® o M PyEddwmzF, ¢ D2R2FEes
) )| O
wew L o ow Y ®rEw T oz TS
X = & ) o A ia S N
B ) =) A o o = o = o wﬁw = ==
5 © o X o W o= i U:M L el My B HO .W.cu o 0 X
R el D N = o ofF A - o Mooy
o %o = oo 9 W =" Hp = T =
eN ) I |
4o o o _ P x =T 0= LT g BT 0
Bo i) o ) alo P ~ o o Tz X
o B i D X8 xo = TR s o OR
- o e B S - L R - o DL o o M
o — — — . 0 o
M« 1 Mo g ) mo o 9 o XN = o H X oo x
Hom e Ce o= B E m 0 o R = =
oo ol oF wr T B o B W X
o T o W 5 F g M T o o G
e T o R oo R o2 B oo R EF ol
R X ~ K o T W @ T T 2 T T - T - LY BORT o M
" = = o wm R o a AR N T T o m OH o
A il N 5 w o el r o Ho w/T

o WA

T
™

Al

-

1

oju A At o]
- 12 -

=
1

A, 2006).



s =

S

8
ATl A=

=
3

7}FA] a1

=

=

AT

_q

=

l-x]_‘:

kel
o

_’]3_

o iof
ok .
. N
r D
RO KA
(S .
. T %
il o=
X = |oF
o . -
- %0 7o)
‘uNO _|T_ E ‘.M_.c 1.._A|O H
j < s il <
A4r Ay o) IR = oF
I~ K
T , N S
o %0 . m W.o 70 m KO | X0 %O
o pRIN | ol |bR 3 ok R BR
! | o] < ' < vl ol
.
Y 1._A|o 1._A|o 1._A|o Hm 1._A|o 1._A|o 1._A|o Hm 1._A|o Hm Hm 1._A|o Hm 1._A|o 1._A|o
o o | B |<MTOAC ACOROH) b g WOE| AL AA
oF T T MEE T = ~ T T 55
nD 70 W.mu 70| %0| %0 70|00l To |mr 7O |ZO| O | %0/ %0 70
_ ol N\ utﬂﬂ} o ADA MR opo|wl W
oy H e R AT T < (RN R R R R
—
V
K —
S — =
ol m - S S8
O @ L o)) N W o . SIS
T 2 m = —~ 3= 9 D g o=~
s Ny o Bre —~ Q| K ||l —~
g 8 S o 93 —m ~ SIS RS, ™
Jri ™| O~ o |—|Mlo —| © |8 oo oK OF —
i) VoY e Y D S g 4~ O O c 2O o o
T & ol g @2 | glulkee & & 8 X&) X X
U S 2° 88 T 888N ¥ |y TR o T,
) S %9 SIS > =T & w =R DLAR,_‘E
s 3 38 ST < (Ezkp B |7 gEoc KXo
MM T & 2|20 T |OE|od = R 2 m® R o NS

s arAt 4u

=

=

e AYAT




=l
1]
1 4]

S
S

Jurdo] A
H| Z}of] A <]

A
ol A’
3l 4 2 A"l H(Hovland, Janis and Kelly, 1953)

o~
T

Eo _ﬂ.wo N .]
oy G Joo A OB o
o L em TR DT
w R~ ~ ~ —
T ow T oz T - %o ooy w0 W
T ¥ s T mT T W oo R
X B © w B2 B L o o
= o X X <& o T T ®
o — Y ﬂl = Ee 1: ] o ~ X 09
R oy X BRT gR D A
= ° & T on ® o= #owo®E g
n .
e B o o B 5 A - A
- N 70 RS T NN o e O
A =y o = @\ B T ms = AT
Howmow = = . T oo Hip oo oW T o
Mo W GG - i Mow %o g
;Ir‘_n/| N ﬂ UL _ = ml ) !
= n X 50 i ~ o o 0
TOW oW - R
%) 17J| e ,Ur %L o oTv E#E = o o_ . " godl o 1#
MR I T Rl R ol
. S oo @ B do X gy ™A
- — ‘:L \I‘V| ‘m _ ZO _
< W R 5T = m@ < oW
T T o4 o X BT e W =< @3 X
< _— ~ n ol
N oo~ T N o 20x = X T
5 o e 2 T o oM uj
I o oo > ujy Mo o
X o= i
ol T o m = M X ~ Mo X
ToMos 2 P E T o Yoy«
ol = N B X 37 = I = S W
TR N R - RNt )
= = o R om X2 H < .
L ol ° ol _ =3 <y
8 ® 70 wm 5 i
do ¥ L Fw P e E
T WO ® o oqgp 2T = X T o
B = = IR S omp s o) = Ho©
ER = oy 4 e TS 2 o7
o) =N 5 o= & S W oZ g
oMo 2 REESEE A5 R & E =
3 T x — = X 5 © = 6N
‘UI — i} I = - Z o X —
mvum 0o £ _omh o I~ M- g " = = °
— 1 ul BG4 =) = = a ﬁi
0 Elg 1_._A.o = 1_,_Al =K [ O [ m il
A M 5w o

vtk ATH(Till and Busler, 2004)
- 14 -

=

=

ol 571



Feh(o] 53], 2003).

EREEEREEREEE

p—

0

o]
e

%

FS 7] A (e, 1997).

bl o,

°

v o

]

Kahle and Homer(1985)2 uj

SEERE
A TGCE AR, 2008).

&

—_—

N3

)

ol

Al

}

= E

A el e,

o

ol M v

olg}ir 4 e tH(Tan, 1985).

g 27k B o
, 1997)

2008).
o

aL
]

Hr

Aol Apale] o] efoltt o

o

p—

0
oA

fvze)

X
&
o

~

ol

%0

A

(2000)0l1 4 21

&
e

il

T 57]

_15_



715y 7ol

-

1

5t

°

T

=]

7

=

=

o= HAA

3

<

3

O

=

—

REES

)

Al

xdd

} 35 of

A

ol

‘umo
4
o}
~

1 ThH(=}el 2, 1989).

FaA g weel 7

o

FnEde HYPAT
‘:E"

Fol ‘Al oz Q1A =7}
(2013)ll Al Am|AL=

°

}

0]
pul

H= Bt o

- 21 (Celebrity)&
)

A d-s
Lo}

237t A debd Aelzt

Q2

)

™
T

i)
Ao

o
r
ol
o
M
el
Hin

vzl

il

—_—

o)
amo
oF

)
o
ﬁo
Uy

o

R

o

=3

)

W A+ (Atkin and Block, 1983; Friden, 1984; Agrawal and

I

s} iAol 1A ¢

W

=4

=

=

FATE. <

°

7] =

°

12 A%

A
o2 Yel o (Atkin and Block, 1983, Agrawal and Kamakura,

Kamakura, 1995)°1 A

I
—_
fite)
Mo
=

"o

olo

el
o
o=

1995),

_16_

F 3 oH(Friden, 1984)

°



)

Ao

A}

&
3 (Mce Craken, 1989). T3l H

9 ¢l (celebrity)

Apale] ool

-
1

o Adr

o

t}H(Freidman, 1979).

o)

%0

)A
4

=]
=

J R

AAE TEARS 72492 3

[©)

S
=

Shimp(2010)°ll A1 =]

)

L.

!

<

il

A

") 2 (2012)&

T
2}

TEARS

O 2 UERH

al

K

3

7}k ol

K

el

)

—
fite)

oF
£

3|
pud

Ak weka

o == #A=

EER

1

g

A

)

d =]

A

I

tlom, o2

S

oz Ao

ol

}51 ot (Bowlby, 1969).

b5
S

al

ko=

LR

9]

]

&

ZH(Brand Attachment)©

AT wEA HAs o

=
=

olgti ofn

vhe

2
)
o
of
B
]
B

_17_



sk
=

B Qs Ao

o
1=

Ae] v

Zjl

ow A%

3|
2|

| ALl Al =7 o] A

Z

3} v}

Fe 2t a2 g o] ¥ o (Thomson, Maclnnis and Park, 2005)

14 ke Alw

9]

off i

Bd=

ki3

T

—
fite)

+

uk2-of, 2004).

Ag ]

Moz z7|Rke] 7Y
2t Aol ¥ ti(Ball and Tasski, 1992).

?;51_

‘(H

j
a-

=l

.
fite)
HK

e AEE

-

Hske] BA oA

54 »

H] 2} 7}

olo

il

Gl

o
B
i)
_zo

juy

)

%0

A

0

oleh o 2ol

A= of

il

E4 Bz}l of

, 2007). whebA

=il
S =

[e) o
7, %

4

(

A}

o)

)

R

+
il

& A ® 1 Bdse o T

=2k

2] 291, 2004; Thomson, Maclnnis and Park,

)

_18_



2005; BF==7, 2010).

13k 7429

T o

2) 234

W AH A7 Bl o] o

=N
=

3 o),

7HITHA G4, 2004). TR

KeX
=

hSS
el

R

+
i

Nr
Ao

LY
Ton

el
il

A

o
el

il

tel 1 A

37438

T

IREEIE R

9]

o

il

I
5

+

il

el

A7,

AR 2 b Aol 4 e

)

X

A

G

0
N
i

p—

0
X
e

NI
ol

e Bg maAss} Aae gelA FeaAY 50w HEw

A ¢t} (Ball and Tasaki, 1992).

=
<

Bl

X

Auke] Fut 7leje] el

2 B g Row oo

_19_



A, Abgrelut o

—_

N
+
B

)

)

—
fite)

—
fite)

™

—
fite)
0

0

il

=
oY

B

=
£4

o ot}

5

ﬁo

)

—
fite)
o

i

—
fite)

2

WS-t (Ball and Tasaki, 1992, Thomson,

2005, ¢F43, 2009).

=0
i
u|
S
<. e
ar B W
Tt e B[R
- ,.M_u_ ,_nuo 1n_u| 7_u_
| K|~
o <C - %o
= xtam 0 %0 ML
ol < S |7
ol . ! N
74| Ao Ao 32 | %O | ®RO
I | << |~ 7| B | B
o S
() —
~ o
N N
—_— g ~
K T To
= |7To = N
LE IS S b3
1S s |-
=\ N T T
< |ohjok| © K| 3F
S|k S |
S R RS o (R e
= oywer | <H .ol | 7Y
‘mo ._ﬂ_n_u”A_O mo K ‘N &_I
Z0/ R0 5| o o |’

EEEEEE

= o

FaEd3 B

1

#7¢

)

3

A

—
fite)

)

, ©178], 2015). Thomson(2005)+= o 2

A3

&, 2007,

)

)

il
™

B

_20_



Biel(1993)0 A= H

W

~H

4
I

R

—
fite)

!

(brand attachment)©] t}.

1

ZS_|

)

=3
1=

A

3} tH(Thomson, 2005, ¥33&, 2013).

[e)
o

Bol 7 el

Al 747

-

1

l

A

=7} v}

Gl

il
iy

o

p—

0

amo
o
el
N

™
R

!

"o

L RHT e WA

=
=

A tHLeets et al, 1995).

o~
T

9

p—

0

amo

1o

A7) FUA

== o
=

drt o

29l0]

m_a

]!

2~ =
d =42

S %

&

Al

, ol A 2010,

<

HolS Ve THGoldsmith and Newell, 2000). =<

ATHBasil, 1996, <Mt

=

=

AE e W v Et

Ohaninan(1991) 2]
TZ W HAHATR 9 321, 2009).

2005).

\A
i

—
o

(2011) el A

B
+

ol

I

_21_

st ek,

ul
=)



3. %A

D AEEe Ad

ol PR d(celebrity) S AFE A 9] A =7 Qe Abgro] AAE ALY A

)
o
u
[40
il
|t

S A A s A (McCraken, 1989), L7} #ite] &3] HEats 4
Fo AlGET = AAle Fokoll Ao g Este] T Eel A
FAG o2 Aot (Friedman and Friedman, 1979).

Aol F Jhel Wi ghe] ow A7} Aestal Az ARE Wkl

¢

9] 291, 2013). BHE AgAolgt= S AWets Vol A o

1995). = AgAdoe] ois) &nArE et 7i]le] Balso] tisiM =79

= %

o

A , S Balso] #sk sde] aldolgta A olsk th(Horowits and

opo A A& H &= Jiddd, 2 Bl &% A~EAA, FE BHAE aga B

SoA ArEHEY A g3E AYEls olR2oR2E XIHES E F Atk
=%

Jhel Adeleta gamde fel wE uERE AT

X

HEw oA Zol B 4 th(Kanungo and Pang, 1973; Friedman and
Friedman, 1979). 231241 HWH S Fad A AHAE A59o] AR 9

of wehA gehd

4
%0,
v
rlr
s
o
f
o,
K
%0,
E
oy
rlot
olo
9
N
ox
N}
<
<



o

TR FuadEsE FEsteA AU HEE f8 g 5SS A5
Ardt & Fae= B3 A 21#A I (Kamins and Gupta, 1994) Farel] o
3 43 e) = (Kamins, 1990)¢} Hel=o] ois] 74 (Misra and Bearry, 1990)3}
BHd=o tha] Hal= Ej%=(Kahle and Homer, 1985; Till and Busler, 2000)<}
7w 21 3F(Till and Busler, 1998) 5°] vt vgd AAEo] Faurdat A&

2 ARl el Aold §olE Algsted Adam Utk 8

rEI
©,
Jas)
T,
ax
o
fr
rlr

Agadel i S son 9 dddde] Furse Be AP TEol
A AN vhsh el A sbdolek: golE Agsn APl Ade &

H| A} S0 x| ztat 4= 9= o|u| x| 7+e] A

m;

AR Banedi AFEY SHo

A o3tk (Kanungo and Pang, 1973; Misra and Bearry, 1990; Till and Busler,
2000).

2) AgA HPAT

ax
vl

Kahle and Homer(1985) o], oje] 7}*] Z=AWIS 714 1L P 7rAd el A
FAT7F IAHAAL, o= AA o5 Zo] ¥ JHAE EFET

=
AR, gumdel ey vas ke A4 B AYATIE e 7

g

=]
thH(Kamins, 1990; Parekh and Kanekar, 1994; 3-37f, #%3}, 1997; Till and
Busler, 2000; 2o}, 4341, 2001). A3 72 #AAE dFEe AFEA
Furde] SAA wjEAdd g 2HE T JATHEES, o F4, 2010). A
How wjEdo]l A AARES 2R &g AMgECA HlE AFs A e, AH
TH, U8 A" ES Eolsole MRV AddoR A4 Yeue Aol A
tH(Eagly, 1991). H3 Kahle and
g Aol mdy wjH@Ady #Ad e AF e AzFg gyE uhela,

H

Kamins(1990)¢] @ ol A= dre]#] @skd BAl= st Fujele ke A4

jny
@]

3

@]

=
—
o]
o0
S
o
2
-
=
o
rlr
o|N
ol
ol
ok
R
5
3
i

_23_



)

kv
™

2 e ARE A3
e IR R s R

[©)

Ao

3

A (fit) o]

A

ol A

A
iy

™

o

)

ToR

ToR

3 o] e

S
=

o}

SERE

}

)

gl

el

)

p—

0
"
M

o}
N

ol

—
fite)

a3 oo Wollglol EAHow

X

A

E o7 7o)
snAe] A e

SEEERE

13}, 1997).

el

%

20 % LrEb (b of,

ki3

3%

Yl el =T s

AE

Al

flasiies

1, 2001).

CER
o o

LR D

9]

o]t (Friedman and Friedman, 1979, °o|Ad <, 2002, &5, 2 #], 2004,

B

;OL

—

0
0

oF
o)

=
iy

o

ﬂl

<«

X

Biswas and Das, 2006). Al%f3 (A, BA W&

|

3)

alg

)

Y 2 tH(Friedman and Friedman, 1979). ©]

_24_



o

S ZzZEEozH mdo Al A

Hol Ft

ol

[ez]
S

3|
A

3]

-

o -7}

] o
= =

-

|4, 3t

AEE o] ofyeh

o

il

sFo] 8 A (high-tech) #l

o

3} Aolg

RPN R R

9]

of i

otz
vl

X

I
oF
ﬁo

o)
ol

3t o (Biswas, 2006). ©]

o

2 EE

%0

\A
Ar

)

o 473}
o 7%

T
™

=
of uhgbA FarA

S|
=

of wA Ay 7}

}o] Hl Z(high—tech) A&<& 7]

°

)

ol

Njo

el

%0

iy
o

o

]
2y

bt Wi 9o}

%

N

%

2]

2]

il

|
2y
<

o

2]

A7 3l

1
and Pang, 1973, Misra and Beatty, 1990; Ohanian, 1991,

0]
pul

44, 2008; &5, 2012).

3l

&
Tl

Fard ojujxe} HAE I
- 25 -

1993; Lynch and Schuler, 1994;

oz
=)

o

tH(Kanugo
)

}

SEA Tl =, 2002).
Bl

A1, 2004).



A4 mapdol et

il

%

d
ol

or
"

Uz

M

R

+

Al

o3

2] ¥ =

[}
=

N

iy

EEEIEE

O

il

Ao mH, AFat Fas

o tjstk

—

O

~
il
by

o

ﬂl

H

B
st

M

R

]

(e}

F

%

R CECE

|

i

-3

A =2
e

1993).

beich, ohA

[e)

93 o (Kanugo

°

=,

°

} 3]

o) 3

-1 =
AR
Ele

-

1

KeX
=

=]
=

=A AstEtt

(Ohanian, 1991). Lynch and Schuler(1994)= #H<el W
18l Faro

d yely= Aolth(Kamins and Gupta, 1994).

-

1

A =
H

]

o Fee el o

=

3 A1 (2008) <l A

o ol A7} ¢

3l

&
Tl

T
™

ZH] =}

and Pang, 1973).
Al

0]
yal

el
700

Jmu-o

2

b an A7 Folewe] A&Ae] A

H =

<
o
o)
H

, 2012).

o

AT

tach e 3

o

o

]

=
R

]

iul

H] 2}

q
o~

B

A

Nlo
=Y

B

A

—

7
E
o
ﬁo

ol
e

70
ToR
o
o)
N

ol
w
=

oy

o

I

ﬁo

ol
K

70
ToR
o
o)
N

B
=y
=
™
o

ok
ok

of gk xzfe] =A ek

LR E=7F LFERE T

Tho

3t

o

LN

)=]

e 7

1
H

.

3|
~

4

’
’

4

&

S
&

al

Xl O ¢
=

3

ToR
o

_—

Nio
B!

el

ToR

_26_



-
1

(2012)

]

B

el
B

I

el

ToR
o
o)
N

ol

)

u

iy

o

el

70
ToR
o

N
Hin

70
ToR
o

)

il

B =k v o

Ha =

Fol7b glolom, B

ob=g7} HotE ¥

3 2
1A

A

o
=

t}

ﬂl

H

fite)

)

=
ol
el
)

o

of g=ZA4 yeE}

¢}

[e)
IT

ol

NI
=y

H

)

)

Al WrEbst A Al

=

BFel =

2 2

o

3 A%

1<

=
R

A

1

3

63—

o] A& A

HAl ek

o8

S5 =

)
=

=

Hin

70
ToR
xr

AN

+
ol

el
ojn

-

R I N I Py

7b = A WERsE T

ToR
o

o}
N

Hin

'}

H
~

o] A

I

_27_



4. 7o =

D 7= Ad

FH T ERQlel o3 S oA "ok 3 &

AEe Fol 34 F A 2 g g pul oAdge A HE

AHEA e el 71l

o,
o
ki
oS
=
=
)
2
=)
N
ol
e
o)
=
2
rir
B
I
_|>i
N
-
=2
Lo,

S 719e AHE SAHNL T8 Wgolde Fujolkdd Agogtt
(Taylor and Baker, 1994).

Fishbein and Ajzen(1975)> F-ujo]lko] sl Awv[AtEo] 543 w2l )
TS stazk sk oW oA E FdstE Aoldta Aot

Tl el = AnAke] Ao ] A= v Pes onsta =k Al
Hol AA=z Fuja$7tx] ojojd SEolgtal A eol@rh(Engel and Blackwell,
Minard, 1995). FujelE 7F oWk Ana7h AAlz AE Fegele A
He AddAe 33de] =2 A2 UESTHEngel and Blackwell, 1982).

4aF=(2004) el el wia] o] weo] ofW 54 rge] AlFolu A
|25 Wz e o i Aol

Belk(1975)= ol eel tjaf 54 AlFeolvt AHl=E Fdetaral st A

Aol Agoleta Aelshsiet.

i

_28_



Rioly] wEe] Y Hopd M ZulAEe] Fuimel HE BAL Fod
BAFA L BHH LT, 2010). T3 Pl A AFoR HAS HFS
AE @ W, AAE EA0 4F ARE Aserle A48 od od g A

of mElAES] P EE 2uAE] FHAES oF 55
WA, vlde] gelg EE uEe d3sht HHow g
ole)g Tujelwe] FaAel $ate] Oliver(1980) ol Aol 7lrje] ofa) +
wpol w7k B, FuieEs Fuhe e AAS Aol FuBEL o 27}
5 e Faw addld Tl
Aaker(1991)®] A Fujo|es Aol A%o] BF Fad WirEA of
Aishol shul, anlAEel 54 ABS Astel @ W PR S s

Hge Z4dor ska Bk

3

T3k Tsiotsou(2006)= Fuljel ko #3 HolHES 54 A3

2H Ao ool o] A A= Fishbein and Ajzen(1960)2] 1ol <] &f A
Hx2 AFEHAY. o] Fornell, Claes and Laecker(1981)+= ILZqk=o] -uf
T HE, T s, Adste w A= G #gk AFE dste] nAvkS
T o] Apolo] EAk= AAAAE BT S FAllEA G E AT
(&3, 200008 AHHEH 2v[AEL 2HAINEe] ofo] Wl E (identity) & 4l

ol@A ANASS AT BA=o]

=

_29_



]

H
Anl

}

LA
0]
pul

=

j
-

A%
=0 §o)

1]

mof Frjel = Afolof

I

oh2& AA ol

3} o o)

of &
oW (2011) 9] el A

1

pzs

3L

™
=

&

ATk, 201Dl A,
=

<

‘]

A
pI84

BERNEER
Mol

AT(FG 4], 2012)= BA= of

}

k)

o= vehgr.

daAy A

)

B

o

)

I

—_—

.Z._

7

=

= o35

=

o] B oA
A= oA

=

A%, 2011).

A Zu) 2

bl

=
=)

o]

-

1

g ew o AT

<o}, 2004)

-
=13
b

7,

G,

3) BA= AR} Tojw

T-(Z &t 2010)

(g

I

—
fite)

0
jant
il

Nro

p—

0

ox
—
fite)

™

R

+
i)

b

el
o
)

o
B

~
70

2 CHCH e,

= sy, HERGE ¢

I

el
700

ki3

Ao o
ol 3,

F

21(2010)= H¥ME= o]m] x| e}

1

AT
) .

o,

B2
fite)
A
M
il
™
pyl

0

)

—_—

.Z._

el
;OO

Jmu-o

o

_30_



O
I

—_—

.Z._

el
700

of ]

j
a-

S ¥
o A

o Zu] A}

of o

FA =

s}
ol

2013).

A,
o]

S vFH o g2 YERTK

2

AL
;OO

o2 e

)

1] ]

el
;OO

jgisel

O

4 (+)9)

o]

&

X

oF

=ol thef v o] ko]

=

o

| e el
ol 21 SK-II, LANCOME, ESTEE LAUDER

3} o)

o BAE oo

KN

293 21(2012)

al

3

B!
of Aol mA= e Aoz e

X

d

=
=

=

j
a-

e

BHA= of

g

i)

)

%

j

2=

KN
T

ESTEE LAUDER

ESTEE LAUDER®]

-
1

P Ao 2 Yewta, ESTEE LAUDERS Hal=

R

eyl

T 7 =

3} el

=2F

°l

ol HAtt. wzt

A vl <]

)% s

Aol Aol mepd B of

LRSS

el

_31_



AA
=

=

1)

40w
ST PR

ks
4ol A

o

=
A} 3

-

1

kA 7]
I =

Lk

ju

7HA 71 Ao ®2 YERS T (Friedman, 1976).

t}(Baker and Churchill, 1977).

9 g T m oo CRCR G ARG L LY
o S < = o = H olo m
B g T ~ ﬂw = @ 2 F F oW o R @m 1& .
2L e =x="w »Ecewm ww L XFg
o I ~ gy o5 W TE G T}
_, = i) W Fow — =< o N & T omOR o WOF
M_ul o b = N o J&W m ~+ of %o % A A "o W
WJ >, o o = Ao © ~ ﬂr Mo < ™ T N o
- — olJ — i iy s oz
5 E TE LT g g EHREL T oA d
N2 ol - o = = W N FE do
Jl1_ ﬂ.@! O_E )AO E‘.M =X ‘:L L ~X ‘:L — _E LlL
‘U| X _10 . _— o L.D o OE e 1 — ~ — o
T 5 TOE N 5oa P = J B o= R
T £3 OC ms — 3° _E = ™ O_E = r 3 ‘ﬂl o B N
N —_— 0 o 0 ﬂ_Tﬂ KO
7 O O T T R R g o BT WX
,Nro Lf zT H i ~3 X T —_ ,UF :i 1: ) o " B- Ew = HT HT
— ! 0 <. —_ . =
oo B SISO R U I O -
HoE qrw B o = T - oo S o Mowm w®
k3 [aze) n_rt o) S M Z] o o ,DF ﬂ =
B o ME B om M X mﬁ 2 4 B O o W R
X o = o IS = -
N JWO EE ‘NL ﬂ ﬁi ) w.m ;IV‘VI T0 =1 O.#A " ATI 0 —_ il 17_.D W
= B° s - Mo & 70 o N Pﬂm» M Y Wﬁ ol T
Ry BEsRIZC o moawetE® Bz X W
~ e md N El! = SRS TR e o ™o
X — r B = - m uy et v T .%o
— — . " TO
O CEI © Iy 7w Moy 2T g%
O e [ mx
) | T — X
— B [avs ‘Nv_ﬂ Q — o MM ~ R o= X
o = o R T S o X — = B o = F oF
By T oo ¥ o0 A T e X o0 o o o
o FREgE AR Eoaw g e Ko
& M T W g 5 = RO S o = T
5 X cx U2 egwrEST T o782 oo F MO
o < o8 T o ARw w5 AW W oy T
G Z MW TEF g X DG s X b oF HR
o ~~ Jl © — ,UI 1 - _— — U 1 = —_— lae) o 0 JIL
I 0 T = ® T Hin E B O L X
W= e = -8y & wWOE S T3 4r 8o
TR < 8 G woo kT o = w BT
W g O PR T MT T BN (CUR R L R Gy
moE D K MR XoOXT ' X 90 G = B

_32_

At



R

A (2012)2 3

733 &

102 e T

A(nel mAE el

p—

SEE

99% A Z ol A F-uj o] =

oF

ol A -mf o] I el

[e)

L

¥

AO

F L= o]

i, 7R

M
Ao

)
3

ol
Np

3
7} a1

}

L-or

=
o]

ALt T

]

B2} vhE

1g

o

o

o

olm

=4l & W oA AR Y= As

I
Y

vzl

0

ol Fujelsl FAE I Fo

7 F4we) Tujolwe A E I}

7}
WA= Aoz hebstth of

)A
4
=

oy

o

NEERIE RS

LHERSE T

;OL
X

e

)A
el
il

uheo.

=
=

el
700

KeX
=

AALA

)

3}

el

ToR

CERNEE

[e)

i

9

s
™

oAl

0]
yul

%] 4 (2007)2] -0 A]

o &HA7 o)

el

o

19 A 7F 2 #ke] el 7hd &t

(e}

%
oy

o

e
_rO

o)
G
N

2008).

Z
)

2 Yepgth( 44, A

[©)

al
]_

)A
4

=

i
o

%

)

fite)

<

e

X

ol

#(2009)

1o

el
700

Jmu-o

—_—

0
X
v

—

NI

o2 et o] 7] A

M

2 avlae] Fojelwe] rgHe

}

0]
pul

o Aolth 3

sk

3l oF

)

AN wAY oo Eg AA

o

4

o

)

o

olo
ol

I

R

_33_



gl of & Algto]l Sl

_34_



a7 AA

.

7o
m

B/

ToR

ToR
X

;OO

jgase)

2.

No

%!

How

xdaHE HAF

of mtebd] 7]E9] olel AAATY ol

¥ vl o] o

&=
==

3|
~

T %

a3l

gl

<79 M-1>3 2o}

o
1=

g ol& A, o

-
R

3

H3

_35_



B

= o
L

2007, AR S, olm ], 2015). Thomson(2005)

97 nd= oz

s
=
=,

[}

Z 1)

[e) o
7, %

]

k8

(

At

AT 744

1) §4¢ Furd
b

2.
i

i~

)

R4

SHoH(Thomson, 2005, &3 <9 291, 2013).

(brand attachment)©] t}.

1

pzS
49

&

™

o

p—

0

amo
o
el
N

™

R

R

ol A7 At

=
LN

ATHLeets et. al., 1995).

=
T

amo
oF

—
fite)

A7) %9

== o
S =T

el A o

BRI

—
o

|

[e}
IR

[©)

or3 3 o] A3 2010). Ohaninan(1991)ol] <] &}

)A
4

el

U EF tHGoldsmith  and

wels

=

=

7}

u 4YlE

[
=

A =] 91

Newell, 2000).

T
wmo
T

0
X

AO

|

)

Al xke] B =] 7

_36_



gow

=

=

FRATHR 2 9] 391, 2009). A8

o

mt

)

o (+)e]

1

H1-1 :

hSS

—

.XE

el
;OO

Jmu-o

o (+)e]

1

B

—

.XE

el
;OO

Jmu-o

o (+)e]

1

B

—

.XE

el
;OO

Jmu-o

7}

=

e E

=

o] Bz
A= oA

=

A%, 2011).

bl

Al Zn] &}

=
=)

o]

-

1

2o}, 2004)
g e o ARt

o
bl

@,

2) BAE o) F3 Fujew
}1\_1a

3

O

(g

)

—
fite)

0
jant
il

<0

p—

0

ox
—
fite)

™

R

+
i)

afl

el
o
)

o
B

~
70

IR

S 9uEiH, HERTE O

)

vAO
o

ol

—
fite)

el
700

?;51_

o

A=

o

)

T BUs ol x| g

i, &=R1#(2010)

o

%
fite)
A
M
il
™
pyl

0

)

—_—

.Z._

el
;OO

Jmu-o

%

_37_



O
it

—_—

.Z._

el
700

—
fite)

2l 2]ok el o] A1 71(2010)2 X

o

Folol

EoH

T — C—

ki3

of o

FA =

2 o

e
ZolA SK-II, LANCOME, ESTEE LAUDER

z}o

o B

293 21(2012)

ShaL

A] el
2

d

=
=

=

of A(+)e] mA= e Aoz e

j
a-

3} o)

e

BA= of

EEES

i)

)

%

j

2=

KN
L.

ESTEE LAUDER

A3+ ESTEE LAUDERY

?;51_

EERERS

vz FEFE AoRE YEa, ESTEE LAUDERS Hail=

wo ol A (+)9]

B2 vhed.

Pyl

T 7 =

23} vl o
EEEES

°l

)
I

Hpgro R ¢l

=
=

FA T

S

TS A A

el

)

BHow e

<4 ¢ &

3417]
=

e AAAH e

t}(Baker and Churchill, 1977).

7HA 71 Ao ® YER T (Friedman, 1976).

bir

I
fite)
;OU
2]

10]th(Petty and Cacioppo,

1980).

_38_



Fi o} Kahle

°

=L

o}

=<

Ohanian(1991) ] 4]

T o Hp W T oF
T momn%w_a% O ON O M A
27 o# %) K HL _E Jl Jl _E o#
FRy 2 ® R T R
~ T o N o > o
NM ‘.:L el )Ao ) =3 Exg Y:LII; jins
- M ! ®oH ﬁ = 2 T
N olJ ;ﬂm% = ° ° ‘um
® "% MM@ o TEEaC B
Y R xR o 3 T oEom
N ™ B = T ™ b o > R
o oy A Lo I T
S I L L L n) 4 A
T T - B % o =T I
= _ = TR T P T G i
o 2 e ) °E oo
= W o T T onomow z * 2
N < % JM.o o] umo = M T X
w oS _ox A o= ° o
= b % y T X _y TR o4 o AW e
S J ¢ IS Xo 1 ﬂr X x
T T O R N L e =Y
@ o 2 - G P <
Hoa S e T - BT A
S o R B I -
- T 8 T Rx A o on B OL o E
0 Jl oy} “ = o N E#E B° ﬁi ° E
B N o~ 2 T = °
oF o T X o 4 A N
o ® 5 TFoeow ez Mo om YR
woEm s, g oW B R A
X =) WQ = mr T o_m OC x © £3 AT & \ul
% ! IM ..m ﬂ ‘ﬁw = = o= Xo ®° 0t Lf AT " ~ HA_I
EREE SR LR
R S I R
E o om X F o~ % oo o o T oo ok N %
s L E w2 X g oy A o
el o o= g 4 = e oV S|
o T ;.E _E — = Il == _ZT m 0 O_E Lf
< N 0 5 ~ o o O 0w Mg
S d U = o T s RS R
R I o B R N = BY

_39_

HlEgro 2 B o L

=

=

AT



H3 : 99l Anmdo] Fulelwme] (1) dFE nA Aol

H3-1: 989 Bamde Agyge] Fojelwe] g(+)] J@2 v
Aol o}

H3-2 : 799 gamde] o] Fuiosd H(+)e] 4 v
Aol o}

H3-3: #9¢ gande] A¥ygo] Fuiosd H(+)e] 4L v
Aol o}

ol
ol
off
[z
i
I

iy

, Bile s ~EA 4] a8 BEOA T2 AFSE A TH(Fleck,
Korchia and Roy). A4 9 235 o|Foz HAwyst o WA 274 S 5 &
A= UERSTH A JHA(EE A, A7) gl digk Farde] {3

of wEA PuEnE A7 zAgorR HIPWdA Reh B & v

o

(Kanungo and Pang, 1973; Friedman and Friedman, 1979).

g Ql FaEd(celebrity) o] & AFE Al W2 A =T = AASAY THE

il

o AEES wata(McCraken, 1989), RTets 4F 9 Aldrth: Al
dAolA AT wiiEel F ezl Al W, *EAF Solgta gt

(Friedman and Friedman, 1979).

TAEES AFl AFY FuRLR 2L golw A AFAHE 2R
(Kanungo and Pang, 1979). o]&= T4 o=

Al 5
el Fardat Al el Aol = Ae vt

_40_



0
ToR
o

ol

ToR

Kahle and Homer(1985) 9] 4]

7 7Ha A

1
H

.

3|
A

HA = A

°

1o R

)

™

AR = B

ki3

ol o

L E R R

-
1

ZHE ALy

o

™
™

el

ToR

ToR
o

)

RS R

=
=

L ARAT

S

o} A&

S

]

= =
= ©

om,
of weh auxke] Fulelwst )

A
HiEFO 2 B ¢ o

2|
P

O:

s H

=

o) g g

[e)
IT

gojol e

B

7}
B gu o] ol o] o

43

3|

amo

ol et

ToR
o

)

=
=

ATt A A

13 ] o] 2o

bl o,

i

Aol e}

A

H4:

Aol e}

1
H

.

3|
A

Hb:

alg

alg

alg

A4

H5-3:

o

_41_




7

a =
=

FJurdo &4

M 229 A

3.

7

’

s

%0

Al A

317, 2008; #

oF

)
it

~H

’

G

olo

~H

€,

Np

, 2003;

L

p=h

2009; AIRI<, 2010)7}
5), mWEAEmE, 7]

T!
AT ‘o]

Z

oz v, #olif, 1997; ©]
Zaa

L

mt

alg

ol
"

™
_rO

p—

0

amo

)

mt

mt

ol
T

oy

o

el
70
wjr

o

u}

o

e
\_ﬂo

mt

o

n

mt

mt

ol
TP

alg

el 114
s 284 &, 3=1F0]

m-1>3

ki3

boba Az

fite)

NI

-
it

<

=
AYAT

(1997);

gHReH, o

=

=

AZEd 61 IAE)

5=l aRThE

o

1

k<]
L

3.

284 A9

el
T
Jo

el

He

3ol

=3
=

2 %
=]

o o

DPREE:

A, vl
Fobstel iAol

o

7}

=

el
o0

Bo

o7
N
%0

Mo

Al

4 5=(1

Pz
=

o

4

_42_




1ol §9el Fards AF574A 3 &
aE,
F5e We 5 vk A7 ]
2 o] ool Wy dlo A]Q3F = o]L‘]_ *ﬁ—§]7§
%"I’_E%O] iH]X}% 7]?1‘6‘]'&'4% . oY dr—=v o' T om )
o (2008);
N NER L
« % glo] AAH oz HRE A 3 o] 4ol Funue MHascin Az A4,
F | EstEE o glo] ARHeRZ | gy, MA R,
x| ARE Ages omd g 4. 0] 19 FuRde =y HolTa A 2 3=
Al o] i (2009);
Tl .
5.0l #4Q FurPL EAsty A7 | AU
3o}, (2010).
2) 2 d= ofF
Ball and Tasaki(1992), Thomson, Maclnnis and Park(2005), ¢33, <lw] 3}

o
b I 4

A4

o

(2008)¢) 34 o) F& 7]

A ejualw,

Ao e SuE 54 Basse] 444

Thomson, Maclnnis, and Park(2005)< °ll g (affaction), €7

(passion), ¥1ZA A (connection) 59 3845 oo FARAR Aot of Zo

EEET

o =

wpeba] 9= Thomson, Maclnnis, and Park(2005), ¢33, <1n|3H2008)
of Mgk Balof thdt An|zte] AR ofFe] HrE E AT 2A +4
sto] ‘o] BRlEo ofjAo] =7ty ‘o] B WIS =7t} ‘o] H I

dAE 7HA I A}, ‘o] BAlEE tE Bz HY 5l =40l EF 9] 47)
o #3& FAHAL BT £ HAE 53 H=(1=Hd% 22A ¥4, 3=EF
ojth 5=ml¢- EThZ ZFAagom, tha<iE M-2>3 2t}
<GE MM-2> BlE of 2 Ao 5S4
=4 _ _
i o Z3F Ao AEE36H IAE) YA+
T
2 1o Bl s ofHL =7ch
el Hal= o]lxolar A Thomson
= uﬁ]x‘T?ﬂi HHSJ_EIL{}}; 2. 0] Bel=d] AHEgS =AY Maclnnis, and
- P L;q, X Park (2005);
$714 0 FA A . obzt3. ol s}
UJelUgs 7l 7k | 3 0 B A4S sha g | 05(50813)
Ko X .
of | ¥ 4 0] HYEE T BYd=RT B
2} Agk =7le] Bt




3) 3¥A4

- 44 -

s J1J Z == Il /\
A T &
A C NI - R = is - © O oo 8
o 0 oW w R s & 2 F 3 % %@ 8
OL Jl IL dﬂ < m o3} Lo X N
p B X Moal e O 7 £ T s s P ® >
l . — . AN — !
RO T R T T ES° =0 ey
£ Z AT N £ 4
% R T~ B
¢ EW o 3T G I T 3
F oo B g <K = | ofy
= — - B8R —_ lo o o
o ~H ,ﬂr s = . = ! X 5 <
— . - ) ‘mm -
Foaow kIR g gt T E G T
o g AK T AP - =l N < | Yl & e
O 3 o T - o H N oF wn | W ] b
™ pa e} ™ ol =)
e 5 N Hoo o i w |
— = X vl f— a
2R fzz DBz |z v d
X o F w | = T & "
TegnTe, = MM 53 |3 |35
o T s o "
T orog Mo X R Sy clli ™ ﬂ
o o w0 gy A CONE ™ B ! T
N~ o L. L 10 | 0 5 0 0 Mo
o Mooy % = b E g E —
w__ﬂmﬂﬂ__%ﬂ N T o - S (-
O I - S C N R ~C T W (R il BYS B =
T Dl m B ™ = E v
w o £ ® b M - W OT OB W
@_E.m‘oﬂaﬂﬁ o = T o B N
| ~ 7 T _ T o NG
Mo g% o w R DI 5 H
E S S o Y X SN KO
f T X HOI o_.a < _i 0 N e
ol UL = - 0 3 Ens O X v M
x° = x :
w gs T "B N B D
PE T oER "W




9 Fo o

Tujol ol AbA Aol HFE A4S AHdd did dAR FHE F F AeA
o] RS U= Aojnz BE Fu HAFEH A%z B 5 dnh 9
To o3k &2 Dodds, Monroe and Grewal(1991), #2H(1997), Spears and
Singh(2004), #-&%H2007), #HZ%(2009), ©]3(2010), ©]<=(2010) s A

|

L
o
o
K
>
>
2
o
)
o
|z
)
ot
N
ulfe
o
-
=2
o
Rl
2
=
o
>
>
2
o
)
rfo
|z
)



<E M-4> FrleE Aol 2 54

=]
BERES =T AEEFEE AL Hael
w4
1 o] AFNS Lhe Has A% Dodds,
S ot A Monroe and
5 Age g o e A
2. 0] ARKS U2 HUE=E A= Grewal
i1s 2 5 I
& vhg £ (1991);
435S ol sk o
3. 0] AE U BHAE AF &7
= ooge o
o 7ty At} (1997);
e Aem BT
aa 4. o] AP S Y BAWE= A E | Spears and Singh
AN Pl B |
o S 08 Agex FHE Ao (2004);
=5 HiE
°l o A
Age w7l o
= . 2007);
T maa gae |5 ol ARE e BdlE AE
= jﬂu
g wae g 9 TUE AHT Aeln A
(2009);
ol oisf vl .
TE S G o) gne ve nds AF 010)
4= & A% T @ Aol o
(2010).

_46_




4. ZA A A

1) A&A 74

A AT el A4

A

o2 TAEA

=]

1=
T

6

‘umo
4
o}
T

oy

o

p—

o)
amo
oF

p—

0

-
gl
Hr
)

==

Dl

alg
W
70
alg
X

B

)

™

o

I

—~~
~
;00

al
qp)

)

—
fite)

vzl
_ZTI
el

o LAY AA

o2 FAHAE A

5}

Shin

_.ﬁo

bdow TAHATH

p=2
o

T
=

’

4¢)

’

ko1 ==
= =

o

o, 3

il

N

o

m-5>3

<3

o}

_47_



<E M-5> A&EA +4
ZA}
T TIdHE =4 =
A
AEA o, 2, 3) 3 Ohanian (1990);
=
: o]&u] Ao 1 ;
&) uj] 23 A4 H(4, 5, 6) 3 ]& H, 3 ]‘HL (1997)
ol=¢, #1-87H2003),
il
| &2, 374
L | AEA4 | I7,89,101D | 5 HEE, 12178 (2008),
A8, AAE, 7F(2009)
=
Friedman and Friedman(1979),
=)
L AR VA 2345 | 5 0 o] 4 1.(2005),
N B opma, 5w, naw (Q013)
- 2]
- Ball and Tasaki(1992),
Bd= = Thomson, Maclnnis, and
Im(1, 2, 3, 4) 4 -
off 2 % Park(2005),
A - ¢Hg s, 91w sH2008)
= Dodds, Monroe and Grewal(1991)
* £211997),
.-
= Spears and Singh(2004),
|| VAL 2,3 4,5
6 AL (2007),
o 6) o
# 5. 7(2009),
o] & (2010),
o] 3 5=(2010)




2) 2244 H A=A

L Adde A5E FH87] fsA T3l o] Far ojm Ao A Y2 Bil=
of &4& AlgEo] tdo® FAlETH F 20t)HE 50U o] A7FA AUAES
, 25 5 BEFEWEA g8 2ALE AAEn B AT AR
g Sdots FRelA gl F% AREA AlEd BA4 (WAL,
https://www.sojump.com)< &3t 2gelS FoxEd A nFstdth AES4

A 717k 20179 49 1IARE 49 219744 2Abeh g,

o,

o
A
<o)
Ol

T

9
L, olF 24 BAE QAR QAL TriFEel A8 gt $HA 165

EAAS AEAE At HFHoR 32955 A5 B4S E&ath

re
re
-
2,
>,
1t
o|N
M
1%
ftlo
Ho
:(!>L_tl
w
-
w
w
N}
Do
(@)
[&l
fr
N
=
ftlo
i)
oo
_0|L
R
2
Mo
1%
i)
o
SE

_49_



A, A4S g o] 12118 (38.6%) 7 o] 208% (63.2) 22 4 = ATt

A4, A#Ee 200, 309, 409, 50t o]de=z FAEHA=, 20t07F 597
(17.9%), 30tl7} 1939 (58.7%), 40th7} 617 (18.5%), 50t ©]4do] 167 (4.9%)<]
TR E ATk webd gl A 30t 7F 7S el YERE

AR HE FdHELS 15gu EHo] 1798 (5.2%), e AsFo] 209 (6.1%),
st £9do] 2557 (775%), Wete A F 2 dgtd E9o] 37H(11.2%) 0%
TAEAL 2Fel A tE o] 7H wol YERR:

A, AgEe stAo] 23H(7.0%), 3|Arde] 2057 (62.3%), &-del 314
(10.9%), HE7F7F 417%(10.9%), AdA7F 1598 (46%), +5% 2 7IE7F 144
(4.3%)o2 FAEAL 25N A Mg wol YElgTh w9
Bt A5E O R 1,0009]9F~2,0009] brlwe] 77 (2.1%), 2,0009] 9F~3,0009] 2+ 7]
Rho] 317 (9.49%), 3,00091F~4,00091 ] RFo] 259 (7.6%), 4,00091 2F~5,00091 ¢Fv]
gho] 289 (85%), 5,00091<t~6,0009] k1] RFo] 4478 (13.4%), 6,0009] 2t~ 7,000 <
T Rko] 36 (10.9%), 7,0009] ¢F~8,0009] 2krlwke] 4378 (13.1%), 8,0009] 3t o] o]
11578 (35%) 2.2 FA Akl 150l 800091 ¢k o] o] 7 wol yehy

_50_



<E N-1> FE QA A7 EA

by = 5 (%) T A4 °H & (%)
. =l 121 36.8
° - o] 208 63.2
20TH 59 179
o] o1 30tH 193 58.7
ve 40TH 61 185
50tH 16 49
aE 17 5.2
P e A F 20 6.1
e = 255 775
el digrel ol 37 11.2
5+AY 23 7.0
32 205 62.3
2 & 54 31 10.9
E 7} 41 10.9
A4 3 15 46
Z3 /78 14 4.3
10007t ~ 2000 7% 7 2.1
20007t ~ 30007t 31 9.4
30007t ~ 40007 25 76
e 40007t ~50007C 28 85
- 50007t ~60007C 44 134
60007z ~70007C 36 10.9
70007z ~ 80007C; 43 13.1
80007C ©] A4 115 35.0
3t Al 329 100

_5‘]_




FET B394

=
=

2.

1) BRA4T NS

’

1 A]

bl ot

)

FEdEs AA

[}
=

o

)

el
°

o

%0

)

Codl

fvze)

_ZTI

il

(Factor Loading)<= 27} W<}

0.4 o]

|+

Z

1.0017, 8214 A

S
T

Zk(eigen value)

%

9

[e]
=

o= s, 05 o]

= 7

/2)1—

o FFA (communality)

O
)

gl

To2

|(eigen value)”7} 1°]73% 7]

AZF

dutH oz KMO kel 090017l

+
B

=
R

o

L WFE
o},

QekdAT. Kaiser-Meyer-Olkin(KMO)

9

]

o
= O
& O

A

)

il
M

vzl

X

=

o
X

) X
=

3

2

, 0.60~0.69 *%

A

, 0.70~0.79 A3t ¥

A

b2

Aol 0.80~0.89 =

il

, 0.50m] Rko]

A

SRS

=
£

, 0.50~0.59 ¥}

]

b2

)

o

o
Nro

)

al7

ol

i
=
™
o

p—

0

amo
Nr

%

w4, AFA 3709 s ae

_52_



1. o] Ha:=d

o s

AIE =

. .804 167 011 236 | .183
bl 2.0 BaiEe 1WUAS w7 | 734 143 155 116 | .303
- 3. 0 BHuZo dAHL sAm
of 2} .~ 705 .030 274 | 117 | 335
4. Oi Ha=E g8 2dsng
i 792 .109 .206 184 | 289
59g =70 £
- 53 -




Jq44 139 | 109 | 117 | 206 | 261 167

Z¥a Aok, 725 | 036 | 183 | 165 | .261 129 760

J11 | 054 | 077 | 291 | 193 | 241 122

o = ]
2.0 BAS AFL whgel £
q= |4 642 | 047 | 051 | 242 | 241 | 047 | 720

J18 | 184 | 153 | 125 | 181 343 703

661 | 227 | 132 | 172 | 290 | .126 630

A FHE Aot
3¢k (Eigen-value) 2264 | 1974 | 4023 | 3648 | 2276 | 4784
1347 | 14.02
24H%) 8.707 | 7592 8.754 | 18.401
3 9
33.87 | 47.90
FAE(%) 65.364 | 72.956 56.658 | 18.401
4 3

KMO ¢ bARTLEartlett®] A KMOZ:=.953, df=325, 2 4%=.000

21 2] % (reliability) #412 SAHET9 WA ¥4 (internal consistency)& 57

st AW oR AHE &

%
rlo
fo
‘O,

1A o® FEE advitt FAA W
2 FAFE Jde Fedle Aoz 853 9= Cronbach aghbs 3 o] F
0

60lgold A= dvkar Bl

Cronbach a #t& Cronbach a #FHHEWH BF Aoz 4 3 oz nE B3

7 glo] AbEstth B WaEe] Ag=rt glE

<HE V4> A= 74

A=
= IR AID * Cronbach a Cronbach «a

A1 .682

A=A A2 716 756
A-43 627
KD 789

uj] = A o] 5432 763 .844
=43 .796
AR 884
A= 32 871

2124 NERE 866 899
=734 882
21245 .883

A= oz HAl= oz .855 .869

_54_



919

907

817
832
824
914
899
898
895
896
8388
900
888
894
887
883

%0

ToR

70
ToR
o

70
ToR
o

70
TR
o

0
ToR
o

o) o] ]
B
o 9 =3
o) 2] =4
0 9] =5
v 2] =6

70
ToR
o

Fohol

H

|

A

»(151_

oA o] 1 (4.075)

R4

k]

o%5E oA

of i

[e)

i

¥

(Inter-Construct Correlations)

o] {#(3.766)°] 7}

1

Z(__|

692

3.856

FaL, BllE of

Uz

A

X7

1

1
709"

1
710"
762"

545"
662"
562"

1
759"
564"
623"
558"

- 55 -

458"
494"
406"
451
397

683
745
.800
704

3.947
3.766
3.782
3.868

=4

REES

#xp<0.01,*+xp<0.001




3. 7V 23S

[
fr
N
=
o
fic]

Aol A AAR THEANE =ES7] $18ke], SPSS 220

=
%] sh9l8cl T HWEAY BAHE ofze] A e xF:s Al wE
T 145 (t#£=2.828, p<0.01), W H A3} B A= of 2] g7
4 (MlEhE 325 (t3h=4.738, p<0.001), A1 F A3} BM= of 2o] Fayt
¥3 Alg (MlEhE= 226 (t36=3,224, p<0.01)Z H1-1, H1-2, H1-32 2% A
7Hae A E AT 53] vlEAg (WEp=4738)9] FFo] 7t AA ERE T

e 49 AR, Mgy, Adde] BE BAMHoR fo57

rlo

s

o

[e)
IT

=4 =3 Tﬁ%i} As | EF3t AF > 59 | A | A
B t3
H H o g et Fv | w7 -

AEA | 055 | 156 145 2.828" | .005 | .740 | A
A | 072 | 343 ,325 4738 | .000 | 414 | A=
A=EAE | 077 | 247 226 3.224" | 001 | 396 | A
off 2} R=.605, R*=.366, =% ¥l R*=.360

F=62.471, Durbin-Watson=2.180, p=.000

#*p<0.05, **p<0.01, #**+p<0.001

_56_



2) BAZ %3 Tl Ee] #A AF

<H2>S BA= ofzat prjoio] wA= JaFs HAFetr] S s <&
V-7>3 Zth S Blls o2yl FHHE o] Jho FadA=
07629 =& AAAAE EEstal UATH FHHF B ofFo] FHWS
¢ i EE 581%E AHWstal v Ao ®E UEE T Durbin-Watsonte 2.285
o A& AE ghe] FABAVE flvkal T Y] AT Aow ey
= Fab2 454.064, 952 0.0002 7

o w2 uyetwt BAl= ofzyt Fujolro] FuAd tE E=st Al weks
762 (t34=21.309, p<0.001)= H29] AF7H42 AEEHAT. =

fru
i
o
LA
kl

AGHoz Fol%Ee A FHIsd F(He] FF MAE Aoz ey
.

<E N-7> B of 2y Fujolwo AA A=

& =g H]fj“i} AT | B3 AT oo | A
NN L

Eal B o TE | 9%

2a=
ko =1 €1
o o2 034 | 721 162 21.309 000 | ==
ox R=.762, R?=581, =4 % R2=580

F=454.064, Durbin-Watson=2.285, p=.000

#*p<0.05, **p<0.01, #**+p<0.001

_57_



Hr

xE V-8

= <3

-
g
ot
Hr

X

R

™

—
fite)

B
i)

k)

2.089¢]

-
1

2 yERstE Durbin-Watson

o

o

63.286, =2 0.000

S
T

Aow Yyetyth £ Fit

= yehstha g7 e]

s} A4 WlEl = 129

}

=z
LN

Aol o

285 (t§£=4.156, p<0.001), A=A B ofzke] GaFaAed o

A4 wE

B

—
fite)

=3} Al HlE

e

;OL

(t7k=2.472, p<0.01), i =

-
1

ol

284 (t34=4.052, p<0.001)= HI1-1, H1-2, HI-3<& EF A7}

-
1

Fe

=
LN

4.156)¢] d3Fo] 7bd =LA vEbwkTh

A=At 5o v (dE

o2 FY5EL AN

Tor

)A
4

o= ebyeh,
Fued &4 Fol

740

414
396

i
&

014
.000
.000

.363

tak

2.472
4156

4.052"

¢

ZE3 A

ol
127
285
284

¢

129
284
293

N
P

HEE3 A

052
068
072

o
1

¢
T

%0

alg

Nl

R=.607, R*=.369, =4 ¥ R*

2.089,p=.000

F=63.286, Durbin—-Watson

Ar
Mo

¢

o=

#*p<0.05, **p<0.01, **xp<0.001

_58_



43 Tl Ee] BANN BAS o ze)

X
==

Faxdo

el

I

V-9>cl A A= A3} 2

it

obehel <3

-
1

2423}

At

gl

3TAZ A A

ki3

°ol-&

ESNS
T

W 2o 1Al S A

0.397, 37 el A

a1, 2 A A =

[e3]
2R

{1
7} 0.105, wi7R¥ =7k 0.7208] %%

w2 pak

e vl

O

0.406 5.2 “(+)<]

KeX
=

&

194, 224, 3

KN
T

s

S ey webd 7hA

A A= 40.6% 9

S|
=

VeI 93, 2uhA o A= 39.7%9)

[e]
EREK

(ST

S

= A

eEE

Rz Qlat, 3eAlol A = 76.8% 9

Bd=

I 2ok 194 FAATE 056402 4

o
1=

t}

v X3 9lar, 2ekAlo A

0.558, 39Ald M = =HHHS7F 0.188, v

-
1

o] Eo
&=

(+)¢]

KeX
=

AEF7F 06569 7k

= ouggel mRnc 27 Uy

PN
SHHF

el Fate 3k o) A ¢

st webd spae Aue g

56.4% ¢}

1A ol A =

R2%ES

e =

UER I 1AL, 2%k Al el Al = 55.8% 9]

™

R

M

el
T
o
)

S

[e]
EREK

atal At

= 7

Y

SEA M = 77.8%°]

Bd=

I 2ok 19 FJAASTE 054502 4

o
1=

t}

v X3 9lar, 2ekAlo A

0.562, 3TAlAM = =HHSF7F 0.209, v

-
1

o Eo
&=

(+)¢]

KeN
=

N 7F 0.6499 %k

_59_



9, 297, 39 BT frold AvE melE S vk w3 2ucAe] 59
A5 Aol g% 3gAd Mg =g 2o gawo =4 e
sk webd e A Slstglvh W e YEhis RS 1l e

4y
r[r
>

=
R
2
iIh3
_\7:1
rlr
Jo
ol
r o
o
=l
td
)
Lo,
»
o
_\7:1

oA E 57} .
<E V-9> #1

=3/ ErESS!
7H /& é?‘ 7—'”%‘—- t%}\- p%)\- RZ ARZ F%}]\'
@%%7:” %RZ
ik | E}
WA 406 | 8038 | 000 | 406 | 162 | 244 | 64607
29/ anAe 397 | 7829 | 000 | 397 | 155 | 242 | 61200°
2= A3

105 2.705 | .007

768 | 588 | 180 | 235.007"
720 18.560 | .000

(v} 7} ¥ )
@1 564 | 12343 | 000 | 564 | 316 | 248 | 152.3517"
i A2 558 | 12165 | 000 | 558 | 309 | .149 | 147.978™
B 2713
188 | 4466 | .000
UEVANINCELES

778 | 603 | 175 | 250.158™
656 15.585 | .000

(i 70 5)
w1 545 | 11757 | 000 | 545 | 207 | 248 | 138.237°
A=/ A2 562 | 12300 | 000 | 562 | 314 | 248 | 151.301°
2= o3
209 | 5076 | .000
o 21/ (F9H)

782 | 610 | 172 | 257.112°
649 | 15762 | 000

(7l =)
*p<0.05, *xp<0.01, ***xp<0.001

_60_



No
T

e

Nd

IELRE

() g4 #99 Faede] HEYSH BAE oo 2dxH.

N2 7re] BACIA - Ee] o

I Bd=

A

3

1
A~

<

S
T

<H4-1>

>

=4

/2)1—

of 1etA], 227, 3&A Aol A mhA g A3 A o) A

S|
~

i)

439

3)

W7 doaL

43

3|

N
B

o}

[nin
—_
fite)

N
NJo

—
fite)

A1k

A7l

el
B
o
-
el
;00

olo

Z}-
=

<

¥

AO

A3k A| ¢l

2 ou@t. 974

A, A2eA, A3EA

ol
—

519%= A

KN
T

51.3%, =33

-
1

16.5%, 232

A AZEA Y] FoaT WS 004108 YERR AL, 0.05H. T

N
NJo
0

o)
oF

ﬂ
NR

)

o

el

_61_



a1

m

m

m

& S 32 S
29 T : =
<f &3 <f
© faN
50) 50) <t
9+ g E =
[ B o o Lo
X ~ o) — —
Wom | - | © o
10 2P o))
9muu © — —
— LQ LQ
ﬂm o Mmoo < —
S =S | <
a SERISIRSHES =
0 || V18 o)
NS » 2 K18 <F
s S |5 Q= S
o0 || G| o~
o © o0 = (|
W Em 8 Bz g —
" = | Q) 2
72| I
pln 5 8 E 8 3
®| = ¥ |5 = |3 3
o
MR
R R XSS N
0 || = | F 0
= | of S el e < —
o
2| T TTEEE B oD
grom | PR R IR o g
TR ORI R " R
I
e} te) te) te)
1 L& — L& faN| i 3p)

#*p<0.05, **p<0.01, #**xp<0.001

ToR

ToR

Z}
=

<

)
A1t

A
o

Al

&l

ol o

ofz} ko] BACNAM =HE

Bd=

of 1eHA], 2&A, 3&A Aol A mhA = A3 A ol A

7}

J

d

J

S
~

@) AgAe $9e FuEde fE4H nA= oo 2AEIH
E_ﬂ,

<H4-2>%+ vf

el
<
o
-
el
;OO

olo

2}
=

<

¥

<0

A 3¢k A ¢l

£ ot of71A

A, A2eA, ASEA

_62_



R* @ato] o5z Zr1adEslE wotaol @k RS W, male
31.8%, R332+ 52.8%, R¥3L 536% = FH F7Het= AS & 5 A 97
A AZEAY fFolga HIlEe 00182 U I, 0.05HT FormZ f{ofg
oA felelA Frete AL ouenh wEa Agge Wdgs nas

2 2re] FFBANAN 242 ES sttt S & U
<E V-11> w8 s Ba= of 2 A g 374
nEzs A+ | g23)
= %
=y g= As | tg | pE | R , | aR* | Fg
il g R
o3 H] E}
g
nf = 4 048 | 595 | 564 | 12343 | .000 | 318 | .316 | .002 | 152.351"*
1
g =g 051 | 209 | 198 | 4.079 | .000
9 i 045 | 546 | 586 | 12046 | 000 | 08| D | W08 | 145,108
nf = 4 127 | 068 | -.064 | -533 | 595
) 34 159 | 183 | 197 | 1.154 | 249
v s aed .
536 | 532 | .004 | 5.644"
3 (wi=ddx | 038 | 089 | 597 | 2376 | 018
A34)

*p<0.05, *xp<0.01, ***xp<0.001
a) o=%

), e A
b) el 2w (), we A,
:‘,:

’

A3
o) dSRa (), WEA, A9A, AddzdS My AL (F=48D)

(3) AgAe 49 Fuudy AH4H BA= B ZEETH.

<H4-3>= A BAH= oz 7he] dAAdA 2dagde] fist H52 3¢
AR Yol g & 4 oo Ay ey P2
A1eHA: = H

A2eHA: =

A3GHA: &



A, 29Al, 3A Aol A mhA R A 3EA o A

o

=
"o

N
NJo
0

o)
oF

A1k

Al

&l

el
G

ki3

g o)

A, A2A, A3EA

ol
—

ol el A

ton =g

R
2

01.3% =

[e)

L

51.1%, =33

T WEES 004402 Ve, 0055

29.5%, 232+
3979 59

)

o

el

A ol A

F

jgase]

[e;

b

V-12> 21543 29

<3t

B %)
R ) 8 =
I N ~ o
o0 Te :
& < ~
— —
A o\ 90) <t
~ S = S
< < < <
N
B 8 = =
M om | o o
- o~ < o
R (@)} — N
& 0 0
o o o |xm =
N SERE=IRSERN =r
a SEISIRS AR IS =
- @
50 ol o
% L1 8B |« =
N5 P S B L <
=N Y| N
o
|| — o <
R P S e S
= 0 |59 2@ i)
A 2 2 RER E
LS n =6 |2S S
o
N
o w =gl 2wk o0
D [I5] I |ed|w &
T off @ |12 < == =
o«
%o T TR o zo
e A_l ot | -
) o T e T ot X T W
< R R 7w
L-O ~
3
(& mﬂO
a3

#*p<0.05, **p<0.01, **xp<0.001

ToR

ToR

_64_



(4) &4 8 FAEDY JEAH Fuj=d =day,

o
0

o
s

W g4 Pl

&l

W x

>

=4

/2)1—

of 1&tA], 2&A, 3&A A olA mhA s A3 A o) A

S|
~

i)

o
<
o

N
NJo

—
fite)

A1k

A7l

el
B

?;51_

g o)

A, A2eA, ASEA

ol
—

53.1%%2 A=A

S
T

53.3%, E¥3

-
1

27.2%, 532

Al A3EA Y FreoleE WS 094202 e, 0.05ETH AAl g E

A

FeASA FheA

G
+
ol

el

I

o

el

_65_



V-13> A&EA 3 v 9

<3

&S o o S
[aN] o0
— —
N
o= S = 8
< = = S
ﬂmo ™ [aN] [qp) —
~ i~ o 9e)
NOW N e} L0
- <r © ©
B o~ a2} a2}
N L0 L0
2 o ol o lolo o
sElsIRsR k=) =
Q S 22 S p!
<
- EREEEHE
o3 < D=3
=3 o < o o |xlo o
(N A DS (5@ —
A — ol o oo 58}
_ - N QoS e
= 0 N0 QN S
o
N L
g | B W [ IS FIRE hany
P D | < DT <
= | M o S e e = =
o
‘me A_I n_mO n_mO n_mO n_mO n_mO ﬁo n_mO n_mO
Wroom BRER BT ER RN oY gm
TR RCRRC R " R
1_-0 ~
X
0 O O s
— [a\ [9p]
= s s s

#*p<0.05, **p<0.01, #**+p<0.001

ToR

ToR

ToR

5) AFAY 48 Fnde NFYF FrlEo] =AY}

CEEEEEE

KN
T

<H5-2>

23 2.

= o

Ao, Az

}

7

}2)]'

of 1eHA], 27, 3&A A olA mhA s A3 A ol A

S|
o

i)

A1k

A7l

el
B
o
-
el
;OO

olo

Z}-
=

<

¥

AO

A3k A ¢l

s ouath of71A

A, A2eA, A3EA

ol
—

_66_



o5

Age WGy e Fojo

[e)
IT

on=s

J o

R
2

1o}, et

0]
pul

52.9% =
EIERE

[e)

L

7]

L
- A

5

52.1%, 533

ol 371

-
1

o

94

[e)

i

A A3GA e Folaes WSt 00090 % YEE L 0.05K o
ol A

32.1%, 232

=z
LN

)

o

el

V-14> wj= g 2} F-0j 9

-
it

<

o0
N o &3 °
~ 3 o~ Q
Lo ™ ©
— —
o~ N 50) <t
) =) )
q ° S S S
< IBERE 2
N e e} be)
~ ) <t )
fasr (o] (o] o™
N 2 2
2 o o o vl on)
S |3 3 Mw S
o} S e e [T, <
X I~ X2 —
0 = ©
0 T 8 s g 8
N 3= o~
) - W 0 | o |R—= -
Nk © || & S0 %)
= = e T T ve R Al = o
5 ) 0T )
A ~ o |8l o
= = 8§ 85E5F &
o
MR .
W INB o || >~ oy m o9)
H Xl B |16 3 |0 &
= M o < (2 <2 |+~ <
ze)
;AR o e |
uro B =
[=
710 o o
m m m

#*p<0.05, **p<0.01, **xp<0.001

ToR

ToR

ToR

152 39AR

Fell th gt

3

3 o),

[e)

1=

o}

-

1

AEA el kel Al =
Ao, Az

[e)

6) &4 8 FuED VA Fujd=d =daH,

<H5-3>

Z}-
=

<

A}

of 1eHA], 2&A, 3&A A olA whA = A3 A ol A

S|
o

i)

_67_



)

A1k

A7l

el
<

ki3

g o)

A, A2A, A3EA

ol
—

53.1%%2 A=A

KN
T

52.7%, 533

-
1

41.3%, 22

Al A3EA Y el WEtES 006602 WERYEAL, 0.06ETH AA

RERERETE

IV-15> 2124 3 - 9

<3

> % )
R S | & s
I 2 <f )
2| g i
Qq 59
a 50 <t
[as 3 S o
< < < <
o X p) o~ —
X ot — (SN o
N < 0 le)
- <t o To)
R — [92) (98}
~ Lo LQ
2 o ol o lolmn To)
S |5 S8l <
o S (e | <
X ol w© © o
% SERINRERESIE <
1 N & o) o)
— | O = —
o < o — ol 00
MR A W < || N | B <
et T = © (N0 o ~
A M ol v |Ho D~
AL - &S B 0 | N &H ©
65 © N (e <
o
N .
w INB A < o ¢ |©olo ©
i K| < |[B o &= 58}
= | o < 22 |- <
W«
7o |zo| Zo |To|Tolde To Ao
T S
T ™| PR | RENT T RE
R "R e 7w
L-O ~
3
7I0 o o o
N 28
it atl atl a

#*p<0.05, **p<0.01, **+p<0.001

ToR

ToR

ToR

_68_



4. 7YA3F 89

Lol v

3} o)

2}

BHA= of

IV-16>3 2t}

sl <

14 4

o
il

W4

ki3

ok
2

ok
2

T 8

a4

V-16> 7}

<3

¥ | ¥ ¥ ¥ ¥ ¥ ¥ | ¥ | ¥ | ¥F T F/| v
v 0 O®" 0% | ¥ | % | % | %® | ® | 7 | % |~ | % |%
a a a T T T
Gl Gl Gl M M M
Ry
G O R S S EL EL 5_ = |l= |=
LR RN O G R
R L A A I O L L
ol Ol 2 T 2 32 )
o W T = = = w w 2} o o o
Tl o oH e In N T O B o 2R
_ [l _ [l _ )| _ _ _ _| Ml
o Tlo Tl|o MM o o o mﬁ_ Mm_u ﬂll@u ‘dllﬂﬁ =R
o o o = o o o X ! 0 X 0 \Ul \Ul \Ul
S ol opte |, R h W N g o =—|lo7 =
sl e o T R | dlﬂ.v dl.mﬂ o o mﬂ omﬂ omﬂ 0
® PE P e T oolE B Bla ®m wm @SH ﬂQH ﬁﬂﬁ G
o o 0% 0 0 = = =R n [
G i O o O e L B L B L B I I T
w Ao Tlgo A|° Izo gmizo im0 T opB ool dpl FL Bl B
SO I O ) [ o i i L = - Y ’ ’
o 0 w|® 5 [=! =|_, mol|l_, mo|l_, mol— ofu — o _ o
L O S e T K G N - - KO
o) o) o)
Howe T 7Y Nl oy Py PR o gR ) g g g
G e e Ol 5 Gt s R S o A S L
BT R TR T HR O™ g Blge T od od od - - -
o o Mlop Bilo) Floh o) wlap
N N o N o B Y R e |
B WE TR W R LB LR L|pE " R [
of mlloE mlloE @B WoE Wk Wk T T TR TR M ONMT N
T i N O B O N N
— — — ™ o™ 9P < < < LO LO LO
T | & 2|2 | D || 8| | X
I
— ™ <t L0
I I I I

_69_



AT At o

mt

% An A ook b

)
—~
fite)

il

)

0

\A
A

)

o ozt ez o

AEAH DA

d

’

ToR

et

Lo mA =

5} v o)

2k

°l

N

\A
A

alg

)A
4
o
T

oy

o

p—

o)
‘._mo
oF

=

A

x_q] sﬂmg o]

’

B

Ebsk o

sﬂmg o]

oA, A

| &4 ZoA AEAI Fujo

ToR

NJo
!
X
DN
X

ToR

d g ol

=

ki3

o

AN A Fo o] o

5 ol A

0

4
o

jul

oy

o

p—

0

amo

A

ToR

7hade] A el s e,

Aol e

Fhol @ aFo] WA

=l

3|

g2 Fejo e X

_70_



A o2

&

Hiero 2 AJA}

=

=

AIALA

&

3 o),

[e)

A59] A

-

2. A9l AALA

1) ]

B

™, o

3o M o T K 5
® W o crxe TE I
T SCHR - -
n T oo X o RO R OR W >
o)) ) SRR S o Mo Mo = o ~ Y
) O — H_W o o= ﬂ Py N Zﬁ!
mi ok T = S T )
, J /- - T 9 M H — ! o ad W T
W 0 =] O o . ! 0
»2Te w2 g Pzzig Tg
S o N ol X a3 X ® = HoD B!
wOa P x ' = T = o B fo s
= 5 W IR =S R g e 3o
I . )| ° ° NS o WS o) N =
= B g P Aoy B B - O m il -
‘umO N — N o = ‘m Py m ;Ir‘_n/| X \m e} ﬂ o
(G ) CHECN W MOF oy - £
= 28 X - S B R ) ! )
© Bl oy ° W o s W oy % o))
o e T o - T T xf o ER
A= ) m o) o m_. - ® M] Iy ~ a oo
Tidrg ®=Igxg . Teesa L
2Ei5% LIiwETEETgaf O
S | " Moo CEEVERS | o = —
o O £3 B KO 23 o No - m.\ﬁ = e :i, X ="
al 7] T ol Mo ~ r LS ARy 7] o | M]o (!
BrEe T opans X0 2 Y
T W — CRT) T %N oy B - o T
m 2 W ol - s - o m °
) T = IR QU "
7 % g o= 3 o g o w W
T T o BT T BT R e
Mooy 3 o = n o 5 7 o RK My
zmz%.ﬂmTMnggz 5 g
o) gg@ﬁwﬁu%zgmzgﬂo_glzi
=LwedksroefdxEeng e 0
0 o 0 [ I T 0
HO M Eoﬁ " A m cw ~B o aqu o | L o ) i ,:l.; h HO ,1_1_“
_ = S — = <4 o R
oF o = . AN m X8 B R — ofF
</ .B® — 7 o T o= — M 3- -~ KX o
- o XX T o ® oF © ok e N
o W K Neoo= 9 S -~ o d\M _ 1_WI WM T T H
ﬁ%ﬂﬂ%%ioﬁﬂkﬁvmmj8ﬂo_z_ﬁ§
AU N I E - o

71 v o] =7}

_71_



2) WA AAA

I

ol

s
o

p—

0

amo
o
o

il

o

"o

m_e

—
fite)

& ZoA WMol B £

=]
=

B

el
R

-
o
e
of

fuy

Exys|
b |

2 Yeptonz

o

.

=)

& w oAlsFel -

a7

hSS

I
s

el

o

o Frjelmst vE

kv
™

2 A3

o
-

—_—

G

3|
ZS|

Aol A

ki3

= Yeht ol

AL
;OO

et

B

o

;OO
=K
TR
o
o)

B

=] A W

=
=

2 FE AFARL =

AL

]

A A

I
, AN

&

A7}

S|
=

il

Ko

ﬂl

D

oy

o

—~
fite)

fite)
o
il

B

1)
—
fite)

B
el

_72_



Inw

;OL
al g

o

R

-
o

e

1(2012), s}

I
R

[e]

733l

o

o

, °]13l(2015), &

TAE
T, A8, AL0H2010), B, M &

~
;00

1
;OO

)

sHoE BFFIET, 19(2), 1~30.

-
o

]

4

%

]

7ol 7

3

o]

ZS_|

FAAR, 2, 12~149.
Ak (2012), Ba= A4t of

o

71:]

o

NERCERELE

o

0]
pul

b g $8 A5

obAlok #] ol 4

re
o] m ]
- 73 -

=]
=

%
}

0]
pul

3

3

¢

g

R4

kol o

=

0]
pal

} W] 5=(2008),
A B 2A

’

dak A AT, 11(3), 117~145.

44



-

73l A Lotte Hotel and ResortE 2= €Hol #3374 THo= 397
g AT, 18(4), 217~ 243.

Aol (2009) “Faurd Hdaioel Faqlgo]l Fujd gl vA= Gl #I o
37

ro

1370 ol EEAIAF 20099 TVHIE FAo=, Fotistu sl AALst

739438t =], 8(2), 121~136.
AAn(2011), 9 ¢ Fae) FuLAgo] FueEel HATEE Frjoro] n
A= A, Aegsta gste A9
A7, $EZ©Q007), AMulz Ba= ofzte] ggFacld e ©AH A
2 7983, 8(4), 185~218.
AT, 7794, A85(1999), ~x=vpAR o] 2H|xte] 7dFdA ] HAE 9

3, u]'ﬂ]‘%“ﬂ:rﬂ 14(4), 143~157.
¥ = AR, 16(4), 491 ~498.

AFAQ004), Aol A ulti A sart AuAte] pujewe] WA= o
of TEAT, Aeietm teted HAreks =T

(2008), delql Fund Aol ofAH A= WA= Fag

oy =)
FeFEA,

r
on FH Sh
S
S
S
=
re
2,
ro
ol
=
td
i)
Ap>
oX,
o
lo,
i
(z
£
[
o
=l
P01'
i
K-y
H
rlr

oY
oty
oftl
[®)
(@)
(@)
<
td
i)
Ab
oX,
=2
=)
it
[
ke
[N
[
o
o
=l
2
e
oX,
SE
-
=)
lo,
H
fo
lo,
s
iy

22 498 A, 14(3), 177~187.
Zn] o) (2009), 3= A<l Furd ZAo] Fk 4H]|A}
o Star HABRM= Fojome v G I F3I A, 33(3),

_74_



o

RELs

4,

1}
“

|3.(2013), AL H=E

T, AR

al?

SRR E

E
==

Folgu

T
™

#3338t T, 37(8), 145~ 170.

o (2015), >kl Al

o

AL}

(1990), A=# o9} Celebrity Endorsere #i&¥ <5 University of

2~
j."

3

|=
<

o

Georgia U

E

Tor

o

o
Tor

R84

s

3

3]

<k, #163

£

A e
=std T, 12(2), 19~37.

E”, iH]V__

(2009),

==
T

BAE AT Aol ofmA

, ol

T

g
HJ
oF
_foﬁl

o
o
Tor

Tor

3%, A8 RFa, 2(1), 87~116.

g o
] ¢4 (2007), TV

o
)

o
1

oF
Tor

o

Tor

Tor

Uz

ﬁo

zko] Wl al, db= A2 83 A], 5(3), 15~24.
- 75 -

g

I

I

of

j
a-

X 0]
=2 H

£l
e



& FHOR, Fdtistm Bohd HAbetele

EWA(2010), B ojnx| e} Aofou]x|d ] do] & HAL ®fmo] wA =

TAOZ dt3 FuFRIR | 12(1), 256~285.
F21(2005), FHFa JAA =7 BWHE ojn| X mX]&= GF-TV =2}

uh & ol dE PPL & SAoE, B3 FFAT, 92), 117~139.

A 8]#(2003), = Z=2E Faet RUFYHy A0 wE AFyAeld & v
wAT, FRA2F2AY FFEI A, 8(2), 167~184.

MBS, AHE, 2005, MEE 7FelnAE F8h= KT&GE #HIE
Aef, opAlotutAB A, 6(4), 97~111.

QFF T, o] A $H(2010), &HA &TFHAF I 2E £A40] AR HAE o2y F¢
B zof gk Av|AHbgo m X = 93, Asia Marketing Journal, 12(1),
51~79.

Hg s, AmsH2008), “AlF o] Bl ofzy BAE Ee W A& F3
A A T, 19(1), 169~ 89.
A, 2915(1997), Rl 2o &Agdo] Fare vl HiEel vA= dE,

A A 10(2), 85~ 106.

or&d, 2 5-(2000), = /A FCBRE R thE oo
AT, 11(4), 65~85.

i
rot
2
*
ofd
3
_L?E

_76_



e

X
22
~

=K

F, st T, 15(1), 65~82.

2] (2004),
Lo (2017), Q) Fuw

o

$-2 Eok(2016), 4B ALe] glo] =

aig
HJ
oF
_foﬁl

o
o
Tor

=

Tor

o

)

AL
;OO

)

FoFastd T, 23(2), 57~79

-

o] %3] (2012), &, HFAAL

FAE, 2-85(2012), F3
o] 1] &3 (2009), &3

o

o

FHom, AT o

™

3l

ol

83 x|, 87(A &%), 41~170.

i1gH

=, %3 3

, wAA, HAE(2010), oFEE
olu A (2011), & H:ME=9] =7}

9 Foho)

gk E =

™

E

Tor

TR

alg
HJ
oF
_foﬁl

o
Tor

Fell

87

o]

o

o
Tor

E

Tor

o

o] /3 5(2002),

o

personality ¥ X =&

o

o
Tor

Tor

o]

=9 F83] %], 31(1), 151 ~161.

]-
o]-&7F(2012), B

3], F&7(2007), HABA= of
kel

R84

2=
(¢

]

(e}

=K

o

Tor

Tor

o
gl

X

’

o|E3%, A53(2004), T2

B

%

)

_77_

o] A= G FFAF=ZAA F G R, 9(2), 95~111.



5‘]?: o] 3k B} _
d3F, A58
o] Zd(2015), & U’JT—LQ] A, 43(2), 307~316
’ [} J_%Q O]El];(]7]_ ‘
719} o] 1] %

B
AJd
) _F Wrm T ,
ol T i L8 iy T o l
Ay _ B o el o K =
T ) e ] o s " - i
ol i) ﬁo 5 - 8o DS T &S o ;gm
;OO _E O 1‘W_.IO ﬂ ‘ﬁ—l C o ‘_Ir.Vix_ OO
Bo el o JJJ Z, ™ - .
) To o) i = < e M= _ A}
= i X T = b o 3 o " mﬁ
~ — = I > B
oo 3 i »eo= s e P T = T
i g T =Y T I8 3 o= T
i £ 70 H _m - Wn 70 = M- M X
T = i I oo = 5o R 7 cy g <
. B " E = o O W o
TR o e o] ¥
L ow e T A = § M T oE
162 Fi3 Ty g -
I T & i i = - o ) T o=
I I Y gk 2 4F 0% duw s
T o H )l = = X ] O = | = _ &) ) DU
5 e P M o KO = 3 2 ~ £ ol < !
F T o SR 4 2 @ ! M F X
T RO ol : = 0 w2
° o o oo o . T CUCE
= o o o o 5 < =) s W g . S o
T o T o B o D % ® 2 T A gl X )
= o i 9 = o als m J o oF = o ) = AN v ! U Br
o O s i W W S on o He o R
wo ol E gl P 0 o = > oF =
T H {( o = v e S W o "
= 0 o5 B | F e o X g % B ® =
o o _Zﬁ 0 ol = Tor I~ ;QL Mﬂ n_m_l ﬂ‘._ 1_._A.o % o) ;Irkl UT_ e = ﬁi
L o %Emi},g D ol w p & A5 o
o Al = X @ T3 N 1| ro o< Mook - oF . ERGY i
i ~ o T S or o= o A - o W Ar
2 . T of o N G — i oo A ol —_
IS BN T . P ¥ = o) = o B R 5 T X do W o X
= B N A PR o) %O gl N Y~ 23 T U
Loo%1¢4 o o o 2 NoM o B
T I M B o I w 9o M P o <] £} =)
%((iz&o MR 5% b om ¥ Boaed™ g
EE T Do IH - = = b ™M 3w Ho < o1 o=
%0 N T S = S w I h
=5 o/ woE LB R o T g 5 g Gl - W
o ® s @ o <X I B = - B XK
O ajo SO S RS = ~ 0 S
IH,NO 70 ;OO E.O =) ﬂ D L Mﬂ
N © o B Y S H g
N N = Sy 8§ 7 b
N % T e T <V
e = X0
e

o] 7

j
a-

SR

1

pzs
=S

= of

- 78 -

S H1H](2016), AH] =



EAL) MAEAE FHOR, AT oY A9 =R,

AAA(2007), BY AFL U B mE o]Eo] AuAE R wx= A %
ol A kil thehd AALSHe] =

TAANI(2012), BHdE Far mde] £4 ggle] BHAl= ojwxef Fufol=of v

A A F G AbE HlaE FA L

e

=
212009, AR BAES] 2 FP 2w 29ld w2 G g oA
2

A 2(1995), 7Idolm A Fare] E4 3 £AF A LA shgolEe o7 1

Z FsTAT, 6(1), 169~197.
2. 8¢9 &3

Aaker, David A(1991), “Managing Brand Equity”, New York: The Free
Press.

Agraval, J., and Kamakura, W. A(1995), The economic worth of celebrity
endorsers: An event study analysis, Journal of Marketing, 59, 56~62.
Atkin, C, and Block, M(1983), Effectiveness of celebrity endorsers, Journal

of Advertising Research, 23, 57~61.

Baker M. J. and Gilbert A. Churchill, Jr(1977), The Impact of Physically
Attractive Models on Advertising Evaluations, Journal of Marketing
Research, 14, 538~555.

Ball, A. D. and Tasaki, L. H(1992), “The Role and Measurement of
Attachment in Consumer Behavior”, Journal of Consumer Psychology,
1(2), 155~172.

Belk, R. W(1975), “Situational Variables and Consumer Behavior”, Journal
of Consumer Research, 2(1), 157~164.

_79_



Biel, Alexander. L(1993), Brand equity & advertising: Advertising’s role in
building strong brands, Journal of Marketing Research, 31(4), 530~ 582.
Biswas, D., Biswas, A., and Das, N(2006), The differential effects of
celebrity and expert endorsements on consumer risk perceptions,

Journal of Advertising, 35(2), 17~31.

Bowlby, J(1969), Attachment and Loss: Voll, Attachment, New York, NY:
product, Basic Books.

Cohen, ].(2004), “Parasocial break-up from favorite television characters:
Therole of attachment styles and relationship intensity®, Journal of
Socialand Personal Relationships, 21(2), 187~ 202.

Chaniken, S(1980), Heuristic Versus Systematic Information Processing
and Use of Source Versus Message Cues in Persuasion, Journal of
Personality and Social Psychology, 39(5), 752~766.

Eagly, A. H., Ashmore, R, D. Makjijani, M. G. and Longo, L. C(1991),
What is beautiful is Good, But: Meta—-Analitic review of research on
the physical attractiveness stereo type, Psycology Bulletin, 110(1),
109~128.

Engel, J. F. and R. D. Blackwell(1982), "Consumer Behavior”, New York:
The Dryden Press.

Engel, J. F., R. D. Blackwell and P. W. Minard(1995), "Consumer
Behavior”, Forth Worth: Dryden.

Erdogan, B. Z. Michael J. Baker, and Stephen Tagg(2001), Selecting
celebrity endorsers: The practitioner’s perspective, Journal of Advertising
Research, 41, 39~48.

Fishbein, M. and 1. Ajzen(1975), "Belief, Attitude, Intention and Behavior:
An Introduction to Theory and Research Reading”, M. A.. Addison
Wesely.

Fleck, Korchia, and Roy(2012), “Celebrities in Advertising: Looking for

_80_



Congruence or Likability?”, Psychology and Marketing, 9, 651 ~662.

Fornell, Claes and David F. Larcker(1981), "Evaluating Structural
Equation Models with Unobservable Variables and Measurement Error”,
Journal of Marketing Research, 18(1), 39~50.

Friedman, H. and Friedman, 1.(1979), Endorser effectiveness by ype, Journal
of Communication, 26(1), 48~49.

Goldsmith, R. E., Lafferty, B. A and Newwell, S. J(2000), The Impact of
Corporate Credibility and Credibility on Consumer Reaction to
Advertisements and Brand, Journal of Advertising, 29(3), 43~54.

Hofstede, G(1984), Culture’s consequences: International differences in
work related values, Beverly Hills, CA: Sage publishing company.

Kahle, L. R., Homer, P. M(1985), Physical attractiveness of the celebrity
endorser, A social adaptation perspective, Journal of Consumer
Research, 11(4), 954~961.

Kamins, M. A. and Kamal Gupta(1994), “Congruence between
spokesperson and product type : A match-up hypothesis perspective,
Psychology and Marketing, 11(6), 569~ 586.

Kamins, M. A(1990), An investigations into the "match-up” hypothesis in
celebrity advertising: When beauty may be only skin deep, Journal of
Advertising, 19(1), 4~13.

Kanungo. R. N. and San Pang(1973), Effects of human models on
perceived quality, Journal of Applied Psychology, 57(2), 172.

Leets, L., De Becker, G. and Giles, H(1995), Fans Exploring Expressed
Motivations for Contacting Celebrities, Journal of Language and Social
Psychology, 14(1-2), 102~123.

Lynch, J. and  Schuler, D(1994), The match up  effect of
spokesperson and product congruence : A schema theory interpretation,

Psychology and Marketing, 11(5), 471 ~445.

_81_



Mathur, L. K., Mathur, I, and Rangan, N(1997), The wealth of effects
associated with a celebrity endorser, Journal of Advertising KResearch,
37, 67~173.

McCracKen, Grant(1989), "Who 1is the Celebrity Endorser? Cultural
Foundations of the Endorsement Process,” Journal of Consumer
Research, 12, 310~321.

McCracken, G(1989). Who is the Celebrity Endorser?  Cultural
Foundations of the Endorsement Process, Journal of Consumer Research,
16(3), 310~322.

Mehta, A(1994), How advertising response modeling can increase ad
effectiveness, Journal of Advertising Research, 34, 62~74.

Misra, S. and Beatty, S. E(1990). Celebrity spokesperson and brand
congruence: An assessment of recall and affect, Journal of Business
Research, 21(2), 195~213.

Moriarty, R. T. and Kosnik, T, J(1990), High-tech concept, continuity, and
change, IEFE Engineering Management Review, 3, 25~ 35.

Ohanian, R(1990), Construction and Validation of a Scale to Measure
Celebrity Endorsers’ Perceived Expertise, Trustworthiness, and
Attractiveness, Journal of Advertising, 19(3), 39~52.

Ohanian, Roobina(1991), The Impact of Celebrity Spokeperson’s Perceived
image on Consumers Intention to Purchase, Journal of Advertising
Research, 31, 46~52.

Oliver, R. 1L1(1980), "A Cognitive Model of The Antecedents and
Consequences of Satisfaction Decisions”, Journal of Marketing Research,
4(11), 460~ 469.

Parekh and Kanekar(1994), The physical attractiveness stereo type in a

consumer-related situation, Journal of Social Psychology, 134, 297~ 300.

_82_



Petty, Richard E. and John T. Cacioppo(1981), Issue Involvement as a
Mediator of the Effects on Attitude of Advertising Content and
Contest, Advances in Consumer Research, 31, 46~54.

Sherman, S. P(1985), When you wish upon a star, Fortune 19, 66~71.

Schmitt, Bernd and Geus, Patrick(2006),”Are brands Forever? How brand
knowledge and relationships affectcurrentand future purchases”,
Journal of Product and Brand Management, 15(2), 98~105.

Shimp, Terence A(2010), “Integrated Marketing Communication in
Advertising and Promotion”, South- Western Cengage Learning pub,
SC.

Tan. A. S(1985), Mass Communication Theories and Research, New York:
John Wiley and Sons Inc.

Taylor, S. A. and T. L. Baker(1994), “An  Assessment of the
Relationship Between Service Quality and Satisfaction in the
Formation of Consumer’s Purchase Intention”, Journal of Retailing,
2, 163~178.

Thomson, M., Maclnnis, D. J. and Park, C. W(2005), “The Ties that Bind:
Measuring the Strength of Consumer’'s Emotional Attachments to
Brand”, Journal of Consumer Psychology, 15(1), 77~91.

Till, Brian D. and Busler, Michael(2000), The match—up
hypothesis: physical attractiveness, expertise, and the role of fit on
brand attitude, purchase intent and brand beliefs, Journal of Advertising,
24(3), 1~13.

Tom, G. C., and Sandhar, N. E(1992), The use of created versus celebrity
spokeperson in advertisement, Journal of Consumer Marketing, 9(4),
45~31.

Tsiotsou, R(2006), “The Role of Perceived Product Quality and Overall

Satisfaction on Purchase Intentions”, International Journal of Consumer

_83_



Studies, 20(2), 207~217.

A Aol

w

SAA (a4 £ )-http: //www.sojump.com
&2 DAL E (R E[ 4 M)-http://www.cnad.com/
ZAAFAA B (R EF L R)-http://www.chyxx.com/

_84_



@Il AEA

AEA

I oo o

2k

o] ;= of

and

-
o

—

0
,mo
o

)
X
ol 7
T

sk A

]

i3

o] AEZZAbe]

&

Qo=
NS
SEENE-EX =R

SjKe)

0

7he] = A

3

=

o]
.

A=rA: 010 4098 2981(yuer2981@naver.com)

_85_



ESTEE LAUDER
B =R

Hol Furde gilojola o] FuE o AEZY 3HAE (4l

_86_



AHFY 7?2

B
ﬁo

)

o

o

guel

2) o] Fao] Yo+ BdE A |

ojn

~

D13 @23] 333 @43] ©53] o]

alg
W
B

)

Uz

4

jul

™

ﬂo

p—

)
HO
o=
ol
ojn

™
o
T N
299 19 9 192 19929
=L 9% 9 1% 999
S | 6ol e e e o o lcee
% | |99 | el & || o o ospe
elele © |e © S © |eee
21N
B m/l_l o° o 760
o mﬁ mky mky
Eﬂ Jo Jo
: L = N ol ~r .
Hﬂ dldlﬁ.‘_%ﬁ le ﬁuLo m7mo dl .
= || | =o 76 ol 7| 7 ey
NN N AN
ﬂﬂamow&ﬂoﬂ =our ﬂo% iy N RO\ R
~o| =0 T T =% =o| _ |=o
oo Br oEE © QR
el L R % (o = P A il
i o ey A D s s
SIRm |~ x| N O - gl
O O Tt 1 L
o° | "R =X X & < TO| L |4
S olJ|olJ| o) mf ol |9l Jojol ol olJ| o}J| ol
A wlmlm| | e T w R = | = | =
U‘.ﬁ ]rw_ 7~|
o el e Y ||
LISt S A O s R s R A
o | 0| o R Jo|Fe RO o m o 2o | wo| Fo
el @ |2 O 9 x|
||| | |m|E T| B |E|m|m|m
o |ok|ok|  |oF obloE R |ob  Al|ok oF| ok |k
555 |5 55 Ol |5 Ps Bis|s
i3] | qijes AL |4 B W es| <o

_87_



~
;OO

alg

AV FA1 71wy o

it

of wel sfFH ol

W

vzl

SHAl =

94

ny
o g
!
o0 ©
E 000 o
b © 06 ©
#0900 ©
@0 ©
ﬁﬂ
T o
0
RH
]
o
g
| |l
™| 5% 7t
R T
| i
g o))
BN
KO | ot ofy
N = T | o | MM
ik liay
77|
wl | wl|wl ol
== | = |
)|z | o) | 2] o
T ololo MW
—| |3 | <t o

ol e

SRS

of sl &l

5}

=
Zy

£ A (V)3 FA17] uhg

it

g 2ol

ny
&
=
09000
e
o (00000
s (90000
©e|elele
T
" o
0
T
=
¥R
W |5 7
<K |75 | 7om | oh | ©
Gaboibalbolion
iyl
o~ || b =
i |or em (= 0| 2
i e
Kr |
MMMEE
R ol o5
el et
oo | M | |
HiF HH A
ﬂo ﬂo ﬂo ﬂo ﬂo
SlolelolT
— ||| <3

Aol we)

SRS

of thall =2

5}

et 7 &

off -ufe]

o
1=

V. ot
&l g o

£A(/)8 FA17] uhgh e

it

o B
¥ ¥
olelel o | o o
oow Q1919 9| 9] ®
Hele oo 6 o o
olelol o o @
T © e e| e © ©
3
% o
0
ol G5 N
dl o ~ L3
ol B S
N | iy = !
— 2= %
T | To !
| F|H | dr il
T RK T oy
o | o) | o w% ol ol
o B | e | R = Hn i
50 w T | 3 =
O plooul | opl M_ il il
L R Ce G
o | o) | o | gl
ol
J J J J J .
e
o | o | o | | W
MR E R R
S I S S
o |0 |0 |0 o o
Sl e | o "

_88_



gee ATEANA S4o B AR 2 B ta) BeA
Aol wet Agnsd EAG)H FA7] vrgu
1) AAskel AEer 0 WA @ oA
2) 7Aste] d@e?  ® 20t @ 30t @ 40t ® 50thol A
3) Fske] HFerE o
O I1FE

4) AAshe] A e

)
=
%
2
ok
of

I O s @ thshd As/old

@ 10001 ?Fe] a5} © 100091 2F~2000¢1¢F @ 2000%] €+~ 30001 <F
@ 30001 F~4000¢1<t  ® 400091 9F~500091¢F  ® 6000 9+~ 70001 <F
@ 70001 QF~8000¢1 2t 80001 ¢+ o] &

of Aol 2744 SHdl FMA Hds] A=Y

_89_



3o HEA

BESEAES

Tahr s 2

T R A T T2 o A2 IR R ) 4 b A

AR AT A ) 5SS R 52 R SRR i A P 52 (L 5 ) 1
SR B D) THEF T A, ARSI AR H e R — B S P AR Il Z Al e e
Mt BELT B B AR R AR, AR A UL A A, NaE%E Ak
AERNEGEE, ATHEED, K5 A PR A an R R 28 — RS e g e ey, B
PR d B2 T SRR I B A BT, S Inl S ) R S S SO T IO S SR A R v S
1.

PR th R 2 R

BH7EA - gEnnd (BOZgs IR REBE #4&R EERAR)
FOEHEZ Al (BIS7 I MR R % )
B R ek - 01040982981 (yuer2981 @naver.com)
20174741

_90_



_91_

ESTEE LAUDER
B iF = R



I, FroeE) &b B R s Ay, GRS o, fEmn A %
E#EEG ),

O EEAHE @ HiE—& O HE @ HATM O W I

2) ] eb HELO S R AR U, A R R 2

Ot @ —X O WA ® =X O MIX © HRLE

O, FrseEaH A SIS EIERER], SRy Em ik, A% % L
(V)

- aessis W R TR ANE A e A B, O—0—L—d—0
2. B ET FUE e A H RN, O—0—L——b
e pia MR AGE A e, O—0—L——0

_astsis e R AN A A A, O—0—L——b
2. BREf R S E e Al In. O—0—L—d—b
i fsis W R AN A e A E A PR AR O—0—L——0

el fiE RS e BB R IR T

B O—0—0——®
LIAIS b i) 5 8D

2. BREfr R NS A e {s fEm, O—0—L—d—b

3. s R E NS AJEM Y, O—0—L——b

4. BRsafrM R NS A e AE . O—0—L—@—b

5. R R SRR R e H K1, O—0—0L—@—b

_92_

I"‘%.-EE



M. R SRR BE R, G R RN, TERe n A% Bl (/).

~—

B wBrwE | -8 | RS
1. BHE /AT 5 5 1 R 0—2—08—a—0
2. BEE A A B I R, 0—2—08—a—0
3. ¥EE A AR, 0—2—0B—a—0
4. HEEA f L LA A R ) R O—20—0B—1—OH

V. FHEUEHE S YERRRR], SR AR, R BN AR B EG),

il WS | M| B
L. BB SRR S AR E R, 0—2—B—@—0)
2. BN MRS A%m A E I, 0—20—@—@—0
3. BEEN T HAE ABEE A S L O—0—0B@—d—®
4, SRBEANT ERE ABLS /SRR IR, 0—20—B—a@—0
5. RIS S AR B % ol — 3%, 0—20—@—@—0

V. NS FURE SRR, R AR R, RO S E R E#EE (V).

[l BN | i | R
1. 8T B B ot e o AR O—20—0B—1—®
2. ¥ B B S EE e S O—20—0B—a1—®
3. ST B B e i AR R A O—020—0B—1—®
A, ST RO B B S RE S 1 fib A HES O—20—0B—a1—®
5. T8 B HY B S EE i e IR i el O—20—B—1—®
6. S T8 B HY B S EDE i ] IRE A A e O—20—B—1—®

VI Mimse A st AR R, s AR SR R Dl 0] 25
D) v ? ©Y% 0L
2) BWIFEE L ? ® 20k @ 30k O 40k @ S50EkLh L
3) W BRI IE T 407
O mrhfE @ KEHEER @ KEMEXE @ WL L
4) EWIESETEAT 202
O B4 @ AFEAE O AKH @ fERHEMEE
®© Hli¥ © ¥ © Hit

5) B ERKIEN H B AL D ?

_93_




@® 10007CEL N @ 10007C ~20007C @ 20007C ~30007C
@ 30007C~40000t @ 40000t ~50000C  ® 50007t ~600070
@ 60007C ~ 70005 70007 ~80007C @ 80007CLA E

[ A BIBE RS R, P R #5 80

_94_



ABSTRACT

The Effects of Celebrity’s Advertising Model
Characteristics on Brand Attachment and Purchase

Intention

Ya-Qiong Cui

Department of Business Administration
Graduate School

Jeju National University

Supervised by professor Hyoung-Gil Kim

A celebrity endorsement can hugely increase the brand influence by which
set off a popular trend and increase the buying intent. The aim of this study
1s to analyze the influence of brand preference and purchase intention of the
properties of celebrity endorsement for cosmetics brand. The following
research objectives were established.

Firstly, we want to analyze the attributes of celebrities in terms of
professionalism, appeal, and reliability of celebrities and examine the impact
on brand preference.

Secondly, we intend to analyze the identity of the brand and wvalidate the
impact on the purchase intention.

Thirdly, it aims to classify the attributes of celebrities in terms of
professionalism, appeal and reliability, and to validate the impact on buying
intent.

Fourthly, it is desirable to verify the effectiveness of the conformity of fit
and appropriateness of the conformity of the brand with respect to the
attributes of the celebrity advertising model, the professionalism and the
reliability of the brand.

Fifthly, it is recommended to examine the validity of the wvalidity of the
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conformity of the advertisement model with respect to the attributes of the
celebrity ad model, and to verify the wvalidity of the appropriateness of the
conformity of purchase.

Finally, it is suggested to present a theoretical and practical point of view
based on the analysis of celebrity advertising models that affect branding and
buying intentions.

For this study, two methods of research study and survey are conducted.

First, literature studies explored and studied the study of domestic and
international researchers on the attributes of celebrities, branding, purchase
intentions, and suitability for conformity. The empirical study examined
research models and hypotheses based on the literature study.

For the Second, the survey was conducted from April 11 to April 21, 2017
at  Wenjuanxing([H]42 2, https://www.sojump.com), a research expert at
China’'s survey site, was surveyed. It polled more than 20 people who had
purchased advertised products from the question naire.

It took two weeks to do the questionnaire., Total 495 additions have been
recalled since the survey brand recognition was low and there was no
purchase experience, and there was no bulseongsil questionnaire., 329 were
used for the analysis, to analyze the data, we used SPSS 22.0.

The study focused on the regulatory effects of the suitability of cosmetics
advertising models (professionalism, attractiveness, and reliability) to identify
the effects of the effects on brand attachment and purchase purposes. When
buying cosmetics, the advertising model has significant influence. Choosing a
celebrity advertising model can be a good chance of success. Thanks to
celebrity advertising models which were able to attract consumers to market
products. The designation of the conformity of the fit and identity of the
celebrity model and the relationship between branding and branding resulted
in the verification of the seongg wan variables. The relationship between

celebrity advertising model and identity of brand attachment, brand
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attachment, purchase of brand attachments, and celebrity attachments was
analyzed by the relationship between celebrity advertising models and
celebrity attachments. Therefore, the study analyzed the characteristics of the
celebrities, the attractiveness of celebrities, the professionalism, and the
purchase of brand attachments and purchase intentions for consumers in
China. Based on the regulatory effects of this adaptability, the attributes of
celebrity advertising models were analyzed to analyze the impact of the
brand’s attachment and its effect on buying purposes.

The results of the empirical analysis of this study are as follows.

First, the results of the analysis of theanalysisoftheimpactoftheadvertising
model on the branding of the commercial models emerged as a result.
Looking at these results, the expertise defines a particular knowledge ski-1l or
use of a brand that is promoted by a branding model (Ohanian, 1991). In this

4

study, it is difficult to satisfy consumers knowledge of the expertise of
cosmetics as an expert on cosmetics, not experts in China’'s Wang Kai model.
Therefore, Chinese consumers are finding it difficult to feel the
professionalism of celebrity advertising models. Therefore, the company
pointed out a high emphasis on attractiveness, especially with the expertise of
celebrities in the process of designating celebrity models in the Chinese
market. In particular, the effects of attraction were greatest. In other words,
the professionalism, appeal, and reliability of the celebrity model attributes are
all statistically significant, reflecting the positive influence of the brand
attachment.

Second, we examined the results of the analysis of the effects of brand
attachment on cosmetics. The brand attachment of ESTEE LAUDER has a
positive effect on the purchase intentions. Therefore, the results match the
results of the preceding study. If consumers are attached to the brand, they

will be able to repeat it as soon as possible. In other words, the Chinese

consumers expressed their attachment to the brands of Chinese consumers
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emotionally and showed their attachment to the brand. Or, when purchasing a
product, it was revealed that the consumer purchased the brand product. A
research hypothesis was adopted regarding the relationship between branding
and purchase of purchased brands. In other words, branding has a
statistically significant significance to the purchase intent.

Third, the results of the analysis of the analysis of the impact of celebrity
advertising on the buying intent of the buying intent are shown in the
results. In fluencing the influences of the brand attachment model among the
attributes of celebrities and brand attachment, affecting the influence of
attractiveness and brand attachment, affecting the influence of trust and
brand attachment. All research hypotheses were adopted. In particular, the
effects of attraction were greatest. In other words, the professionalism, appeal,
and reliability of the celebrity model attributes are all statistically significant,
thereby influencing purchases intent on buying intent.

Fourth, the suitability of the conformity of the celebrity model attributes to
the professionalism and the influence of the brand attachment is expected to
be positive. Fitness has shown that the influence of celebrities on the
attractiveness of celebrity models and the influence of brand attachments will
be positive. Compliance has shown positive control of the reliability of
celebrities and the impact of brand attachment on branded models. The
suitability of celebrities for celebrity advertising models showed the greatest
appeal to celebrity attachment models in the name of celebrity gwanggo
models. And the professionalism and reliability of the celebrity ad models
showed a little bit less professionalism.

Fifth, conformity was unlikely to affect the professionalism and effect of the
designer's wangkai model attributes. Compliance has not been shown to
control the reliability of the designer’s model attributes and the impact on the
purchase intent. Compliance has shown positive control of the attractiveness

of celebrity appeal and the effect of buying on the buying intent. The
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suitability of the attributes of celebrity advertising models shows the effect of
the popularity of celebrities on the gwanggo model properties, and the
effectiveness of the conformity of fit. In addition, there appeared to be a low
degree of professionalism and credibility in the attributes of celebrities and
lack of coordination.

First of all, we have identified various and influencing properties of
advertising models to build brand attachment models and increase purchase
intent. The attribution of cosmetics advertising models that affect variables
has been shown to differ. It would be effective to analyze and model it well
and use it for marketing purposes.

Second, we have identified celebrities who have the most important
characteristics of female cosmetics advertising models, which are generally
attractive and attractive. The advertisement model proved to be the most
important aspect of the cosmetics advertisement and the image of the model
of the model and cosmetics brands is the most important. I think it is
important to consider the models suitable for cosmetics advertisement and
brand image and also to appeal to others.

Third, the brand attachment has confirmed that the brand of cosmetics
brands that make brands of cosmetics available for cosmetics brands can
identify key wvariables that improve brand attachment and increase consumer
purchasing power. The company will be utilized as apractical material for
conducting marketing strategic sales promotion.

Fourth, if consumers are highly attracted to celebrity advertising models,
they are better able to buy the purchasing power of their brands. While
consumers buy only what they need to buy products, they can buy products
without appealing to consumers if they choose to appeal to consumers.

In future studies, it is necessary to expand advertising models and products
to target advertising models, taking into account the limitations of these

studies.
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