creative
comimons

C O M O N S
& X EAlI-HI el Xl 2.0 Gigel=
Ol OtcHe =2 E 2= FR0l 86t AFSA
o Ol MHE=E= SN, HE, 8E, A, SH & &5 = AsLIC

XS Metok ELIChH

MNETEAl Fots BHEHNE HEAIGHHOF SLICH

Higel. M5t= 0 &

o Fot=, 0l MEZ2 THOIZE0ILE B2 H, 0l HAS0 B2 0|8
£ 2ok LIEFLH O OF 8 LICEH
o HEZXNZREH EX2 oItE O 0lelet xAdE=2 HEX EsLIT

AEAH OHE oISt Aeles 212 LWS0ll 26t g&
71 2f(Legal Code)E OloiotI| &H

olx2 0 Ed=t

Disclaimer =1

ction

Colle


http://creativecommons.org/licenses/by-nc-nd/2.0/kr/legalcode
http://creativecommons.org/licenses/by-nc-nd/2.0/kr/

g
HJ
oF
o

-

_WO“I

O

To
o

)

o

g

w8

2017



Amxge A & A

Al

A

Tor

2017'd 8¢

Tor

8

g

2017



Influence of Elementary School Children's
Perceptions of Tourism Impact on Affect
and Attitudes toward Tourists
. Comparison between High and Low Contact
Frequency Groups

Se-Jin Seo
(Supervised by professor Yong-Kun Suh)

A thesis submitted in partial fulfillment of the requirement for the degree
of Doctor of Tourism Science

AUGUST 2017

This thesis has been examined and approved.

Moon  Soo C/m |
S Sh Avfo
OM 7auM/ P Mw

AUGUST 2017

Department of Tourism Management
GRADUATE SCHOOL

JEJU NATIONAL UNIVERSITY



Hr

—

H R T P PP T PP P PO T P PP P T PIPPPIPIIIITISEI O PO PP PP
1. GATEO] H TG oevererermereisisisiiii i s

— 10N © © o0 O

s
=0

o)

B

2) ?i:[L.‘ﬂ EH}?)]_

3) ?_ﬂ_:rqu 1:51_?4

0
1
N

i

10

10
11
12
13
14

A B OF L e

19
=
o]
3
o]
Els

~ N o~ o~

of thak A

17
19
23
26

Sh A B OF L e

<]

4) gl o

1) BRI Q] TH T creereeeeeseesseessesess it

M
)
=

o
)

29
31

34
41

T

~
1

™

=~

_VO

)



41

ﬂo
!

—~~

42

o] tNaF AM G EJIEGFO] THA| weorrrrrrrresssssrennessiesseeneessisssanns

=T

&

Ay ste] w

&

46

ﬂ_‘?g] /}_;,1_ 74]

II.

46
46
~49

9 A HE B FRA O] A e

o
oo
el

el
s

=0

g/
"

—

NV

54
54
54
57
59

1) ?j:rL 1]:1_63
2) 719

0

T

S

59

s
o

il

63

'
TH

70
il
o

)
N

63
63

TO
)
N
;Oﬁ!

D A+EA

;

jas
;@v
e

=8

ﬁO

&

65
65

ﬁo

o)
-
;oo

O

N

1) ALZ]A] ZI ] oeeeeeereeseeiiesi s

67

70
79

3. 71 HA

72

O

&

1) 7Hd 19



2) THA 2] FI A e 76

3) TFAD 3] LA ceeveereseressesesisis s 77

4) THA 4Q] TAA crrerererriieeisisesis 78

5) S2T7FELA] corei e 30

A, FEA 2 23 OTEE Z TP s 31
1) QAT ZFOYIF AT correvvsssssssssssssssssssssssssssssssssss s 31

2) EA A T2 OTEE AT EA] e, ]2

V. Z B o e 89
L. SATE] QL OF e ]9
0. AL AR weerueenemeteitt s 92
1) z‘z}%xﬂl /\]/\].;g ........................................................................................... 92

0) AL LA AJAFF ererssresssesssssssiss s 93

3. AT BEA T A O] e 96
FETITLF] coeseerersssostosenstssssssisssssssssstussesstsssuostssessbastassissessssestssssssssbastuasssstsssssstssssssasess 97
AL B ] weeereeneeet e 106
AADSEEACE #-+esesesesesmsmsmsmsmsmsmsee ettt bbb bbbttt 110



15
2-2> PANAS # % (Positive Affect Negative Affect Schedule) -+ 24
30

2-3> WE&Q @gq“mm“mm"mm“mm“mm“mmm"mm“mm“mm“mm“m

V)
AL
RYA
Al

<
<

ol
59
60

N
o}

B
il

3-5>

3z
3t

<

63
64

A% A4 465

o)
-
o
Tor

A4 A} 66
XO

1

s

71
79
73

pjn

73
76

;ﬁl 2 A j].o]
77

=1
=

4-11> #
4-12> #
4-13> #
4-14> #

};L.
J\:‘JL.
};L_
}Tf_

<
<
<
<

o gH Aol mA

s

o

70

w33

&

—_

<
o
100

gase]

Eaa

4-17> A4

<3t

_iV_



4-18>

T8 g U= R IS

= ogz‘ﬂ: .............................................................................................. 79
4-19> 7FA Q] AR I e {0
4-20> CTE] X ZFTFAFL] B A ceevrereemeeniniii e {2
4-21> EA 2 5 O HE AR EE 33
4-22> LT TTF OLEH AT} e, 38



<1
<19
<19
<19
<1
<19
<19

<19

1-1>
1-2>
2-1>
2-2>
2-3>
2-4>
3-1>
o-1>

<19 F
O TLO] B E e 7
ST TIAF BRI corvverersesessmsissnisnsiisisisisisisisisississsisssisessissssasssss ]
Bl B A1 O] AR QO] cereeei e, 29
Bl 0] TEA}S] HE] e, 32
A FFQ] FB] it 33
Doxey’s IrrideX Model ................................................................. 35
BT TLE s 54
Y58 HHEN v TR T e 94

- Vi



EER

LN

7k 20169
se

=)

[eX3

<ol AFr=He

NApEo] #olA

-
T

A &
o] Az AR

7,578,30178 o] A&
F

sA171aL v

=

20104
oF

15,852,980 Vo 2 2u)f o]

e

-
. I

22

57 mrhs a9 Aol

S

ﬂo
)

7] Bt

==
T

ol 3O
dF=

]

SKe)

S
&

g

s

P AlFERLY] e S

R4

kel

Mol o)

wmo
go
or
&

vzl

il
)

o] o} A

=

)

of 1}

=

ol 4

2| 3%

|

ﬂo
)

bo
¢

—

)

i

p—

0
q_mo

gase)

o
)

=

o
)

=y
eyl

N
P

A

—~
o

A

alk
=

sfe]

|

o

FOo =

(tourism impact)©] & &

o
o

)

g olu} 7

-

R

o] X

1

1=
=

G0

A7}

p—

SiKe)

X
XV

3

Al
=2

el A =

Het ol

o
w7

FAT=Z, 20(1), 181-201.

&3] EAAE. http//www.visitjeju.or.kr/main.do. 2017. 2. 10 7Y




Doxey 9]

A =

o

1A 3}

)
NIr
il

Ho] 7} 8lth o] HElo]A]

S|
=

19 A
=

Irritation Index(Irridex) ModelZ 7}

Al
f=

| A (apathy), 23 7}

A (euphoria), F 34

7=

Al

A

=
=

oA (irritation)

of W Ao 7

o] F7e

70

tel 3

A=l

FATEd AFE- A

S

A ol A

7=

]

3 olv]

il

Njo

Azt
3744

]

I

el

7W7kE A9 0l

A ol

)

~
fite)

R
bl

Nl

A 75 A

-
.

Aol A

2

o]

L

2 M Doxey9] Irridex Modelol A 7}7} o]

™

7hQle] e rmol

el

Bl ==

7Melel

4
)

TR

oy
il

10

o
o
_i I
A
o)
=
N
o
7

o

&

7 25l A

-

Aol Bt

-
s

2] A

ek

37 =

of ]

=

EECIRNEE

B

_*OU
ﬁo

M
e
o)
e
=T
ﬂo
T

—_—

ml

N
ar

Y

s

]

=3

¢ meld u =5

B
_Z:l
&
o
Br

o obuet A9

al

K

4) Dolan, R. J. (2002). Emotion, cognition, and behavior. science, 298(5596), 1191-1194.

50 Wong, J., & Law, R. (2003). Difference in shopping satisfaction levels: A study of tourists in



TN N I - - HORE W OH W i
% wnm 2 T N M R e = N W o= 7 oo "
X = — = M 1
Bl T RE T ey XM wEE T w5
of H T B oW P e T R ST, S do ©
) O - . T TR B o
s s ey PH LT oFelEae o B T
—_ —_— ) ) ) —
TR e TR oo %oy L o
Tomon I o T oo T o ® L om ok I "
1%._ | O 0 .60 ‘Ul —_
of ™ o H N ORT = I o o))
x m} R R A P B F Wy
o o ' =r T K = = 2 o o) o =
e — . — 0 f 0 —_ jt v
P ) ooy 2o ﬂw o X oo ow T = ﬁﬂ
. T - A I T
~ 0 ™ ~, ILG) —~ T 90 -~ J
L H wAO ;OL X _VO o]
LT E R NEw® 9 2 E v w04 o~
N = Pw®w Lk (i T g
= o . ECRRCCR ol N ~ = oo MO w o i 9
T o P AR X gpT 2T o ® T B
- s = =T %O Ex _ B T W o= B m
X o :.L Lf 7TJ H_T_ =0 N OE ~ Lf BN 2 X —~
~o ~ —_ A N 0 N o ﬂ_Tm %0 < o HL
RO mg o X b om ®/ v1_ o) or =0 ey T K %o 70
5o 2 peE L s L do N T ROM T3,
o X B gy T H xR =T - S oy
i ﬂm g T K° i M T Wa of o= ﬂm B % %’ o
= T ® N Jo MR M o Xowm o Ao F o 3
OB oy g B M oo T Yow
oy T oo Mo T o 2 T o W e
S oy oF = 9 % Y —
of T Mg o T S - IR T
. TR T A - A R T T - T - s
ks ﬁ 5 @ T o by M B mz ;= % o Ho o g ) oo
o B- Km o] ) W.M K o X ,n|n7r_v A o T N N ﬂA]I - Wﬁ
R T - IO T e B M SN - L Yo
wﬁimﬁc?ﬂ%_dg@_d%ﬂzzu%a%mm.u%ﬁ
o X = 7l o B
wﬁ S R Sy W T o5 B o~ ° s 2 _WrL = °
T W T O o ® TR B oW X B o BT N o
o Wt W T RN R M o ROW oW TX R

3
1

al
A

X

Sy

],
), 467-482.°1

= z}-=]
O]-o
_/lo —=
-

7N /k“\o

,
3

al

}

b
gl

—

gelu A
<

=

7} Fbs st

o] AT haAe

3

A

(e}
(2013). AFAY 2

Booekd T (e

St =
%.

o)

. =

k<)

tar m Al

°©

ZFA

[e)

=R

o

o ol
T gt v A+-CIT

[e]
R8s

]

-
fi

I} 2

[e]
18-

=1

attitude and behavior: An exploratory study. Society & Natural Resources, 12(5), 405-419.

Hong Kong. Zourism Management, 24(4), 401-410.

73 7 A

o

43-62.
7) Shanahan, J., Pelstring, L., & McComas, K. (1999). Using narratives to think about environmental




of weh g¥Aqop o= =

Az wkgstr] o Hot

KR
=

3

A

-

RS I R EV

’

CEEIEE

Bl A, A3

il

2]
el
e
o
&
N

Ho

Ho

e A4 A

HH
R

A o]

aig
L

)

)

o)
rJ

s

!

s
o

il

Az a5 JEFFEGD

ofyet &

HH
W o

AL
;OO

jgasel

o
&

ki3

] 5 =}

i

AN R =g A

of g

i}
M

A+, 31(1), 13-32.

3}
S}



BT
=
- (L
~ X G )
}/I (22 o ° m 1H o)
— :i iy —_ 1;1_ 0 ﬂ_tm ‘_I!‘_y| ‘q M_ULO
- N = P = W do
B & o 4 T B N T o < B0 ) o
= o HOH 7o° T Er = % o Er
) B om 9 s o X m NOE
ﬂﬂnmﬂéoﬂﬂﬂﬂ K »EX
— o —_— N == ~ Cuw ) ,.;L _— o N
R EO %) Ll \IMO ﬂ = 8} ll Jl K3
ot 4 F P D 5 B I
= % X T ) w5 5T T ok X
<~ K - " o %o ey o
< x5 o N A of T DS o om T 8
ﬂﬁ%%ﬂﬂ@%@ﬂ.s} ¥ _ 8 %
X o= W HON = ) i
= o W o % (- N wm < T
H T x X 9% tlo = B B o ™
° A3 5 Ix 5 ¥ 8 = o X
D2E P @ F AR
B2 v Koo ox 5 ¥
" = X T o - = T Mo Rm
.@ﬁmqﬂﬂﬂ}%%l% mﬂm%x
@ﬂmg@ﬂwmgqmﬂ W
X . = o0
7Ewﬂ§;w;@wmzfm w g T
ﬂﬂf%d o % ° I
— o g —— H;H iO
I @ Mo © % Wrm o) X ) m# M.o MW iy W
TR T % T P = B W X W oz o F
ol 5 8 4o 00 uﬂu ok W_. B oM Y v X
& W 6 N oo o 2 3 i
X I = oy E) < °
el o T 2 N ,lyu oF ﬂArO o ZT fo
o oW s o W BT N i
o7 . ot~ 1,9_.| o =y o) N ™ B — 3°
o T o o7 ol ﬁ T o ol o ~ oy ~
roE T %%_fénw}noﬂ @E%
B T N o= oo X NS oo T 2
1 le AN . S X 0 o o o %o N Mo _muT oy o
G Y JH = ,ﬁ %0 o _E b ol — -
= of - ;oM E q & T B
& o . W = T o= N
o o B = = ¥ FoE N Y
W i T o X o F oS
XA ,Ul L mwo X
,UI :Iorﬂ ;01_ ll
o Ll
B e

Jas 8

k)
pEA

F =}

<

A A A

9

=

¢

=

=

o e e
s A8 Abg)



AA7F &

}

ks

3 WAl

9

o]

==l
=)

el A

= KR

-
S oo T o Nr
o P 3 W=

w0 W "X = B o]

e < o B
nno m ol =0 = 5 s i ﬂo o o mm_! =
S g w B ) = - PR L R P’y E 3
e = D ) d
m_u._o iiu ‘ﬁl_c! 7o JI.._ m - &o . ‘Wo UT_ _L B- s %O OE H_._ )

S I —~ . ) “»n
S X0 ERS 3 fazips
o ) 2 S NG i3 il N > "
Y ﬂw_uH N (Qw © o S JI o E O_ ©oy Et = _
5o W ok 8 o ) Iy S 5
2 T L o - op ERCEE B e -
I =~ ™ ! wroIE o iy T = 3 CUE = o
o W N ol ny I X mﬂ xR I 0 0 g or
= < T @ . o B AR S ° N E o
D Ot X [aze) .HL e ﬂro X — O
o X R o X T T o= * . S y
2 T L MM g " 5o W% oy Nz
mﬂudwﬁn?ﬁzﬁﬂ %Joa%u% @_ﬂ%%qﬁ
= 5 o T ] B
ne s = Il S I S T o
Moo 7N M A} D o= = M
S o o o = w oF X R = 2 o|
7 o WT ¥ " %o M T wo w0 o =X o
UT ~ b = ‘Ul — %O = ‘DI o) Eo = ‘_lry| —_
g 5 OB B 3 oo A S e
B o TR Mo ™o E EC) T U &’y Y i
—_ = —
o Ma W o W < o adw oy MML A = I B ol £}
~ N o T =0 < ol o ’ %or o ~ = 5 M T m eyl
T B e P g A Ho B
wﬁﬁrﬁo mmo_a%ﬂ&%%%mmﬁ%ﬁ%
X o B ol ERa T X k I - _@ 160 ol =
wx o 2 wow B a 5o e o i T g X
o 7 i LA gl S T 5 %
,_Wo Eie B.t, uj W ) Mo ®° CogRell - _,J s gl o 0 o W ®
oL = ) IS = B i _ 100 .
pt ° R = .Alv_ﬂ Eo ﬂu.L S X Bl B &o ﬁi AT ,UI
s R B - < oo Cily T "
X E T L e B C nm T BB
A Zawm F g SR Vo oo
= ) y o— I~ <~
= X T = = AnY i Ry, WA R
AT N7 5 Z ol @ T
o 5 5 o8 = % ° ® o GO
W A W Plo § 3 B S oF o T R
= w4 2 S 1 T
G i T o L TN
LS
TR T

ARE AN AT



I. A8

Ao 17

T
=
"

)

M. 74 47

ol
=

ZAF A
Al
X

K
o

=
7hae) 47

gl

I

ol

xr
il g

=
S=l

RS et |
AEF AT

e

ﬁo

o}

10°
0

X
Nr

uze]
wr
o

22

Ao A # A

ARV

or
o
o

B

i
;Ow

o}

<Y 1-1> 9T



2) At W

i

71 ol Al

;:51_

2012 =

=l

=2
=]

=
o

ol

Tor
Ho
N
o

H

= A

=42

p=2
¢}

’

1

rainbow schoo

g A

-
X

, =W o

Tor

b

—

0
ﬁo

el
N

,.__AO
W

J)
—~

el

—
o
e

—

O

el
il

ﬂo
)

Tr

ol

—

PN
T

gl

]

g

& All 5t A

%

=~
ﬂo
7

Tor

)

o7
N

oy

HEE dlu

R

s

10

‘._Awd

o
2

b

)
iy
fIle)

B

E

Tor

»AO

<9 1-2> 94 9



3) Aol W

ShdS AQF 2, 3, 4,5 63 SHEES dPoR ssloe 18td A= A
i <- ol

HE SH oo ARHA gtk @y wAEe] oA ATAe ek n

p

3 3 B3 FAE
MR 222 91 gokt B 44 50 ¥5d S50 U7

<L
_



X

B!
"

il

ol

100

80

)
il

19
=

0

ﬂl

=
1o

=E -7

4 1.9)

A 2] 8ol A

(perception)=

Al
&l

Fol ALEH 7 E @t

A

AFILA

S o
—/ -

4

Wz

1}

1A

AT 4
FA1e] A9 FH (community residents)e] g #HF&F o] o] FoX]

]

A A

il

]

el

=7

1
T

s

ﬂo
)

|

B

il

A A}F3] (local community)oll AFsl= A

A5

= AGas o] Ty

A7} 4

1
A

o
)

)

il

)

—~
fite)

R T

1

u

N

o

Mo
el
,_.,&o

‘._A.Vﬂo

N

X0

il

o)
ﬂo
&

|

—_
file)

H

Cl

el
s

webA #33 o &F(tourism impact)©] @ GO =

)
—~
file)
.6U
A
o
Hlo

_i r
e

1

]

Aol =24 7hn

=1
=

o m 2 A L

At

o
IT

oV

i el 2t

F}H(tourism benefit) 2 A& 7| %= ch 1D #

=

o
)

o)

)

<

0

ry
;OO
Bo

o
)

o). wepA

3|

3} oy

o

o)
50

Z(2001). AA=E, 25(3), 43-62.
10) Ritchie, B. W., & Inkari, M. (2006). Host community attitudes toward tourism and cultural

=3
=

X

9)

tourism development: the case of the Lewes District, Southern England. /nternational journal of

tourism research, 8(1), 27-44.

T

Al #wFAT=F, 20(1), 181-201.

o

e

e

)

HE

ez, (2008). A9F

1



PN
T

ol A1

L I e e Rl

i3
=

ole} A9

=13
5

7}

ki3

Q1Th12 o] ¢

b

ksl
pil

=)
pud

3=

A H 7|2

o] Al &
=

6(}

3

ol

=

] = vt Vanhove(2005)

o
)

|

=K

NJo
ilin

74 2.7]

jL].E_
=

3|
S|

5

FAAA AAA
of A8, E3HH, §7

Lo
N

A

s 7HA

53]

1=}
=

CEEE

S|
ZS|

3 A

12

FHxE A

A k14 o

1:
a

REERNCEL

A

R

¢
oy

Nlo

G

A1

< golst sk

e

37‘,_},1'

Eo)

2

el
o
8

%

13) Vanhove, N. (2005), 7he Economics of Tourism Destinations. Oxford: Elsevier.

14) Long, P. T, Perdue, R. R., & Allen, L. (1990). Rural resident tourism perceptions and attitudes by

community level of tourism. Journal of travel research 28(3), 3-9.

Resident attitudes toward tourism impacts in Hawaii”, Annals of

Tourism Research, 13(2), 193-214.

16) ol F4.

«

15) Liu, J. C., & Var, T. (1986).

wr

(2011). A

A, 25(5), 29-45.

17) =349

Ho
w
-

il

=23

W] wRE T E

] el =t

0

AT 26(2), 31-51.



gt

e Az FRE0 Jehis)e

3) ¥go] AbE| -3t

il 74 A

o3

=72

4% 9]

HAE

W3S

1
T

Bolu}

1 o
"jv_A

Aol A 2

-
1

o gt}

3} Z(culture contact) T+

A

=

A+
3} 8 (acculturation) ol T

ol

= (governor) H+& A3 AH(missionary) <t 7ol 13}

&

Z}conqueror),

it

ol ¢

}CHO).

¢l(cause of change)C. & Hil J7]% &

2

4 Wste

E
=

ol A 2]

)

ﬂo

)
i

o
oo

il

e

o
o)
=8
ﬂo
&
B
ny
To
gy

3

wE A9

fﬂ_

A e] Atz AA 7]

=

S|
&

S
=3}

b e gro} A1) -

|

o AAA gatel g dho%

()]
AR

18)

The anthropology of

19) Nash, D. (1989). Tourism as a form of imperialism. Hosts and guests:

tourism, 2, 371-52.
20) 7 (1987).

R

o) el
&9l

& AT, 4719 o

s



-

1

spaeks o] wHG

9

A

]

[¢]

7t 4EEe 9o
A

LN

=]

34

=

LN

8 3ol
RER

}

0
pad

o=

g7 (guests) R (hosts) 7ol H] )

2ol

53} o] A

w

oy
il

ﬂ_mo
Bo

"
ol
ey

o)
ﬂo
)

HA €

]

o

2z

5 g
3 Ao Fxle] wy

771

iy

%
i

aLe & o of

I
;.OO
0
N

viel

-
N

vzl

il
il

fuy

;OO
Bo
®

0

AL
;.OO

A ZA A ARl o

T i

)

-
fins

o

EE

LN

=

gl 7]

A

)

o
)

Ho

7
No

o
il

o
&

b e o}

ks
pul

Aol Ao <l

=

A, A

Aol Wstolw | g Al Al g =

=

ol

(1997), “A framework for monitoring community impacts of

The impact of tourism on the physical environment. Annals of Tourism

(1978).

Research, 5(2), 215-237.

23) Faulkner, B. & Tideswell, C.

tourism”, Journal of Sustainable Tourism, 5(1), 3-28.
Holden, A. (2005), Tourism Studies and the Social Sciences. London and New York: Routledge.

22) Cohen, E.



)

o

%

27

3

ol

HZE= 722 959 28y EAE

;OL

)

oE

&
B

Gt

&} 25)

Hol7| %=

=K

o

= oAl

5|
pud

1o}

3 oF

BA7Iw F-7)

Tw
o

oA

]

ﬁﬂ

&
)

Fel Al

S

s

A]26)

¥

AE7ke] 93.8%7}

Lt

el

;OO

R

El

0

il

—_—

file)

o

3l H

H] 7

=
=

Heo] Aok =W A

of thyt &

;OO
Bo

Ho
)

o

o

el
100
T
|

oR

B!

A2 el

24) Andereck, K., & Jurowski, C. (2006). Tourism and quality of life. Quality tourism experiences,

136-154., Tosun, C. (2002). Host perceptions of impacts: A comparative tourism study. Annals of

tourism research, 29(1), 231-253.
25) Cole, V. & Sinclair, A. (2002), “Measuring the ecological footprint of Himalayan tourist centre

”
)

Mountain Research and Development, 22(2), 132-141.
26) A2 (2016, 11. 03). ‘Al BF Aol BF B A7 o5 F3 34 93.8%

27) Kim, K., Uysal, M., & Sirgy, M. ]J. (2013). How does tourism in a community impact the quality

of life of community residents?, Zourism Management, 36, 527-540.

Az, (2007). AAT=E, 111-132.

R

el

3]

28)



i)

il

oR

o ¥ Folof & Holtt

&

X

bol bzt

fife)

N7A e

71 Al Ao dx"d 2070 7F

%Q_ZJ’

A, A

e
bR
=

ol
.60
aig

A

—
fite)

wr
H

.6&
2]

ﬂv.o
alg

alg
U

_ﬂwo
ai g

o
N

fIfe)

i)

Ho
53
el
=~ {Jo
< %o
o3l
-~ =0 gl w W oo
z A I
™
0 — M =B 7o o i
To° A Mo o e N X RO
o "B R A
] < o (2 B of 1]
g X o T H | = wl Ak
o |E RN - RCO RN S
ko)
T b e B T T _@%ﬂ%%%wﬂ
o S G R I SO = S C I
o g ) Ho = < E]J.
i S o i Bl < 1 PNl
L L E N LTE R Al PN N e o
_ T = B "’ ~ = .
RIS DS S O R PR S i
w or| L & o D ol < B % O®T
do B oF B W om- T|\F W W oor| T oW | BN B W ST R o
M x ®PRFPTH KB |Ho X #WRDTAFETT
— N 3 F 6 6 = o Ff| A — N B H T8 o
o= o A oo =r
X T o I O T o
R BT
ﬂu;o‘m.oo ﬂLHT,m_.oo




o

4. AF ArslsF 7HA el ti@ A A+

e
=

2. AA &3

Gl

o

2} sIo AL 5]

70°
o

<

0

Tourism and quality of life.

(2006).

K., & Jurowski, C.

Andereck,

=S

Host perceptions of

C. (2002).

Tosun,

Quality tourism experiences, 136-154.,

e
=

impacts: A comparative tourism study. Annals of tourism research, 29(1), 231-253

Edz At AT

A 7;531—



N
ns}
ol
N
2
)
rot
0
>

D gAe 7

A Ae vhe & FUE wael, ot A, 7% (eeling), =% (mood)
5o AGoR T Ropld TANC] AT Urkh A WA B
wol = AL 4RI AR, mAe ERBGL G 5 Qo o Felgs 4

ol ta FHHom 7= Al AL FHE 229 3 AN = I

AL gt e A 24 A AR, $94 £t 2Agme 7
4 AE, B4, AAA 24, AA, 74 gAsk BRE FAH vhe g 4%

)

A grel 48, A, 2 AAel sgesl Adn 544 Aotk A of

1% &2 4 (cognitive theories)ol A AAE AgZolm ALHo)a 72173 &

=9 dAelAnt, Al &2 G dHelA & o A= A

LN

N

o] a1 (communicative), %% 282 34 (interactional process) o= ¥t} = A A

=S el os s AoRA AYKeln 4EH S o] 3
ZRGT @ & Yok wekA @ Relel Bt E A AEE $AH A

29) Cohen, J. B.,, & Areni, C. S. (1991). op. cit, 4(7), 183-240.
oldA. (2015). AaM|Are] H3H g A o] vk Frle] mAE G #Hek AT AEFTAT,
33, 63-73.

30) Dolan, R. J. (2002). Emotion, cognition, and behavior. science, 298(5596), 1191-1194.

31) Stephen M., Kossllyn Robin S., Rosenberg, ©o]s%, T4, A8, JE4 4821.(2012). 4284
i(Intlroducmg Psychology: Brain, Rerson, Group)s , A2 ool FA o] A o},

32) Wong, J., & Law, R. (2003). Difference in shopping satisfaction levels: A study of tourists in
Hong Kong. Tourism Management, 24(4), 401-410.5 759, (2013). A|5A1<) o) #A34 &P
AEAAY ddol B3 v AF-CIT #4E& A2, dEZNITAF, 41(FLF), 467-482.91 A
A o143}

o u



golrt AHA

_.:_Ij_
Bl 9k o] %

g, 9

1)

-
.

3= A (experienced emotion)

o

39

317

HER

=90
==

Egz AA

A e

PG A3 o)

S

&

A

=
=

2=

zkel ojuju] &

N

0

H Aok A A, =

dl, o]# g

-
T

T
Fal o9

o= 1}

<]

Aot vA AA 2

e o

S

gHe 54 F9

Al
=

A d 7] 9

247 Ao

Eis

o wW¢ T8

[e)
g

S|
S|

o

AR wrgol 2
MR

S

s

SINAR|
A =

S

—_
1o

ul

3|
=

Al

Rolu}

o

A A=

g

bs

1o Al A} A3 ApZo 7 “AXHE =

o
R4

el

o

AN E Gk o

ANA &

=
=

)

g
B

BR
To
N

—

0

o

el
of

HEH 56

Ak
=

ATES

oM A4 AA

s

H 8ol 4

BHE

4]

X

H 8ol 4

=
=

AEH AV B

AA 7} Z7heteE Ao = UERYTESD of

7ol A

)

Ho

2]
&

=]
4

p=2
[}

I
Ho

Nt

=y

_

juze]

A1) 9 4

1A

3

i

@ AN

(2007).

A1
.

_'[T'L

st
21(4), 133-148.

4) A71<. (2000). 4] PC

35) uredo}. (2013). oFEel Aopere]

. 3

3

AAGol i &t o} ealA,

34(3), 179-190.

119(4), 93-115.



te sEds 99 A, 870 g wziEe] dolAR Aolst Y] WE

of obE/lel AH AY E 4719 G AFtE Aol nY 5 Utk ol

p

Ao A gy g2S B 2550 oud FAH, RAY A
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2) Aol oA A Hy} o2y =T o]

Al st Fopoll M= iAo FelAola oF 7hed AAY ol Bl
H e A olar, 52 Ql Q7o) A o] =A<l A+ FARE ATshA &Fthe
9] &, A AT 2HE T
of gt #AA HE=FAH} Wl oz FE df= v AAFH Fx
(cognitive structure)oll W} A HAth= Ao|AqE3d) e} 1980 ol Hol&
AA IZEe] Aol g A 7F et o] FoAAHA Ao Ao A o
A B2 AFEe] AAHL ATh 1 F AEE BokdA = AL GA L
Al el AA->AAM-G BEo HFor AWels A QAAA AUt
o] £ (cognitive appraisal theory of emotion)¢] B& AFAES] AAE w1
ow QX AHAFES SHARJ] MIor hFs] o' o]dA Azt Hojiu o]
ol BAE qr¥stel= AT7F @A WaE 7] Al Efs sy
2L FE AolMes Aty dis ol &AL AES AHlske F

F A AAE FAH A A AQow PRI 5 glom sue

ully

Wtk A2 dFdaA s ATEe] S vk

37) AF3) (2003). obE9] 2E#H 29 BAHZe] #A. w&EAAT, 19, 167-183.

38) Fishbein, M. (1963). An investigation of the relationships between beliefs about an object and the
attitude toward that object. Human relations, 16(3), 233-239.

39) AT Y. (1999). &R wE HA Aol dis A vk 93 ASIA MARKETING
JOURNAL (F g=rrlAI" A 9), 1(1 , 1 38.



Aol 1A #AC dsiE ZA F7HA A7 giEE Aok A WA
A= AA7E A A FrtE A 2H0R Frhs Zo|thdn Het BEd %
7|AFEL QA& F-Z(cognitive structure)®t €142 HF-3-(cognitive responses)
I o] AAA adE o HErF ATl Hopow QA F RO E(ThE
A HEER)NAE AAH e o8 B=rF #eEva Bdth webs A=
AAF7F B FeHom AgHm o PFHEIE vvg FEel AuA
gtk sFth Lazaruse A4 H7ke AA ARl dolA ofF Fad &
Zold, duby oz AHA Ao A dA= A dig AAH Hriea Bk
ohoolu 1AA Hrk= 12 "HE, 22 ®oE, ABrE ol FoAW 1x Bt
(primary appraisal) & GRS 2= ALzdo] zpAale] EAJof oW <
7te AAsE BA oM. 23 H7H(secondary appraisal)i= 12 H7F o] F zpAlo]
T4 dis] g A AFT ARIVEE AAs = HAolth F, A W&S
Brratel Al gol thste] st AME o= AFAAC thste] olE
A AR7FE st A @tk Aotk A H 7Hreappraisa) = A7 B 8 F ol
g e whgel e HrF Ao R A FH AN A5 Ax
shal Qlvkal A el AAH Rt By

AA Aol AT AAY HIbel e FEE ThsetAst] wWiel FEE W
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e
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=
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e
1o

a9l
w3k 1980t ol % 7HA A WhS$-(emotional responses)d e A A Q95
of oJeME BTt AAFHETE AFEe] s FaAEo A e Aol Hi
o] =#]2A A]~#l(separate and independent)©] 2+ = ¥ (independence)©] &°] %
ettt HmHolE2 AL A glol= HAE = qlow QA Gl glofA
AAHTE o] ¢ Fa3 Jas gddevta g3

grje]l Aol QA E7] AlFer AL AGAle] wigid Jidoldtal & e

o] 4 (reason) H= A2 (cognition)d} A= EA L mgAdo] FZFE7] Al #s)

40) Lazarus, R. S. (1982). Thoughts on the relations between emotion and cognition. American
psychologist, 37(9), 1019-1024.

41) Ibid, 1019-1024.

42) Burke, M. C., & Edell, J. A. (1989). The impact of feelings on ad-based affect and cognition.
Journal of marketing research, 69-83.



WA FHea & 5 Aok o] AA Y S Abal(thinking) ¢t =7 (feeling),
o1 2] (cognition) ¥} 7+7 (affect), ©]Xd (reason)¥} A A (passion), P} (mind)¥} 5 |
(body), $+e]Ad (rationality)®@} W] & 2] A (irrationality), 2] 2] (consciousness)¥} -2
2} (unconsciousness) &3 A¥E = AAFH| 2 =29 Rt A o] Hj
G FHSASHA o] FolA AL Ak

grel gate g8 F=53}7] AlZgE Zajonc(1980)o] <]&l o]/ 4 kel ol

M ddtel sy @A AdAdel FAEEA GMe FTade] dxH7I

¢

A2k, AAd ol A= Q1A A1 24 $(affect is postcognitive)oll EF
LA okar elx) A ¢l #¢] o] d(affect is precognitive)oll = WA 4 gtk A
ojth AA 9 HPAdL AXA AY glo] HFHPHoz HAI 5 glom AHAH

A AL WS Hl& wWEA YetyAY 7E2H o2 YEiyE, d2e=

Aol AAE BuTgl ALHAY T A B AxFsE DA

X ALA AL} o] Al ALA| Al Fhe] AE A FE3S Epstein(1994)
= AME 7o R & AuAAE BEA A A (experiential system)' 2l 7
A A o] = ‘ge] A A Al (rational system)' ¢t HHA]Z] 2L It} 45) 1@ A A9}
ol/d xte] A= AAH HolM & dHHAHS] AL oy, o] & Fo| #A=
T+ FE5 7H 7] Wt AAA A AA 2o A ol
dete] 499 5 t&FeA AAeaL Utk ole2 AR ol ol Mz A
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AAol A Aeke v s v Aot

p

A SyAdel gt  OE dAFE2e <9 2-1>oA HE npep o] A
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43) HAM 8- A2 (2007). 1 Boe dolA. =y etn, 41(3), 373-398.
44) 7&/‘1%'7;1%“. (2007). A=+, 376.

45) Epstein, S. (1994). Integration of the cognitive and the psychodynamic unconscious. American
psychologist, 49(8), 709-724.
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<y 2-1> "H=E g4 24 a9l
A= ¢ Bodur, H. Onur, David Brinberg, and Eloise Coupey (2000), "Belief,
Affect, and Attitude: Alternative Models of the Determinants of Attitude,”

Journal of Consumer Psychology, 9(1), 18.

AA7F SdE deEA AXHRl aclel vs) oJarAAed © 2 I

tlo
=)

A
= o= AM 54 A te AR HlE By HHHor o877t 47

wfolebn Fgeta odrha) 53 W @ike] a7EE AgdAE o4H

™

= IAA iRy JFAH 247 ¥ S4Hela, AEHor o] gHn, o]t

2o e 274 ogow <d We ATAEL AL Ao Felsd

(heuristic).2 H i & 7+ /ME4 +HAS 183te] Affect?} Heuristico] 2}
= MES #F9 ‘Affect Heuristic'ol2h= &0l 8 AlE
olg]gt AMA ARYELS L o7} BATFF(vivid) FA7Fsd ol Eot
AW B BA e BARS AAM F8FAAI ] Y] wEel 37
o AL AAY AR H e FdH AAo IS v wepA ol g A
=

ol ofsf FAdd M= AA A FREGE A9 2edtldA o & 9F

N

46) Bodur, H. Onur, David Brinberg, and Eloise Coupey (2000), "Belief, Affect, and Attitude:
Alternative Models of the Determinants of Attitude,” Journal of Consumer Psychology, 9(1), 17-28.

47) Slovic, P., Finucane, M. L., Peters, E., & MacGregor, D. G. (2004). Risk as analysis and risk as
feelings: Some thoughts about affect, reason, risk, and rationality. Fisk analysis, 24(2), 311-322.

48) Slovic, P., Finucane, M. L., Peters, E., & MacGregor, D. G. (2007). The affect heuristic. Furopean
Journal of operational research, 177(3), 1333-1352.

49) Loewenstein, G. F., Weber, E. U, Hsee, C. K, & Welch, N. (2001). Risk as feelings.
Psychological bulletin, 127(2), 267-286.
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Watson et al.(1988)> A4 #HAY FAAA #AAS 5HHA AHdA

A7 AAHAEE RS PANASE < 2-2>0lA 9t Zo] 44
AR B Aol 2z 10704, & 20709 dEo R Ao
Richins(1997)= Av|dd¥ #HA"H FHE 437 98] CES(Consumption
Emotion Set)gt= FHE=E 7/Estdth. CESel= 167 A E(anger, discontent,
worry, sadness, fear, shame, envy, loneliness, romantic, love, peacefulness,
contentment, optimism, joy, excitement, surprise)ol] Z} AE 3 2~3749 &

S FA50] % 46712 o] Fol At

¥ 2-2> PANAS # %= (Positive Affect Negative Affect Schedule)

T, A, B9 22X AL, AdiE
HAZ B, shd, A2
afraid, scared, nervous, jittery, irritable, hostile, guilty,

EEER

ARkA 2 Negative Affect

s}

e
= 10) .
(General ashamed, upset, distressed
TIET: ok J|wst A4, B5d 94, TR
Dimension 291 A e e Agsse. 4o
Scales)

Positive Affect (10) active, alert, attentive, determined, enthusiastic, excited,

inspired, interested, proud, strong

TE e, A, AR = 2%, g9
71 Fear (6) afraid, scared, frightened, nervous, jittery, shaky
4 AN e A Ao, Az, 24, 407, 22
HE Hostility (6) angry, hostile, irritable, scornful, disgusted, loathing
(Basic a7 Az Frels, ge v A A7 Aol A SRt
Negative Guilt 6) guilty, ashamed, blameworthy, angry at self, disgusted
Emotion with self, dissatisfied with self
Seeles) &% EF, $29, 99, 294, 2%
Sadness (5) sad, blue, downhearted, alone, lonely

54) Watson, D., Clark, L. A., & Tellegen, A. (1983). Development and validation of brief measures of
positive and negative affect: the PANAS scales. Journal of personality and social psychology,
54(6), 1063-1070.



75 g5, 718, AN, AL, S
28 AA =k a7, A7) 93, A7t |93
Ax Joviality (8) happy, joyful, delighted, cheerful, excited, enthusiastic,
(Basic _liv<?1y, energetic
Positive A1 7E AX7E 7S gl 83 uie, A sl
) Self-Assurance (6) proud, strong, confident, bold, daring, fearless
Emotion EXSp BAY, 294, A4, a5
Scales) Attentiveness (4) alert, attentive, concentrating, determined
FET FEe, Fees A A549
7)€k AA Shyness (4) shy, bashful, sheepish, timid
- ] &3} =9, 9%, #43 e
(Other FaEigue_ (4) sleep_y, ti_red, sluggisfl, dr_owsy
B2% AREF, =5teh kgt
Affective Serenity (3) calm, relaxed, at ease
States) E od, v, AoE
Surprise (3) amazed, surprised, astonished

Z}& @ Watson, D., & Clark, L. A. (1999). The PANAS-X: Manual for the
positive and negative affect schedule—expanded form. 2.

McCarty et al.(1997)2 FAA A LS &5, s, do7, =L, 1

st e, CREL= A&S, 44, 24, &%

Mol AdAgol oAt AL BAA AUA F= N7
F% ANARAEE FRAL, 2ARAL Fa) 44 AAARANE EAL, A
B Wekd, WA, Tola, wEAY

1l o 1 1,

o] BEE, FARE, FUWIGE W7t ANHAL, FAY FNAGNE B

55) §HE - SR04 ERAZT BgAe] 4AH B 2L BB B AT BRSAT
28(1), 187-203.014 A&
56) o]gha - AAF. (2002). v HE A H =] s
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o}7]o M= AAE=(worried), e +=(concerned), $ZEH=/2]7]24%3H elated/depressed),
=2 /¥ (good/bad), F-&3H/E &~ (calm/upset), H3H/E<¢HsH relaxed/anxious),

o+ ¥ /& 1 3k (balanced/irritated), E-3t/Z&Z(happy/sad) 55 FH o2 o] &3t

4) Al gk da A+

A g A= 1970d W o] F ARE2 AA[AolwA FAlo] A &
Ak A A A sl g g ol E = FAL 9T w3
ojai gt dart vk AollA mEE AT

AR HEokell A= 1980 el Eo] An At s AFelA wHAR Al g
anjzbe] wkg-o] A B BT AnjAke] G A Aol M Ay Holol =
Fol AZIHEARE auAte] o]l gelHola =2l Aury A

N E7)e ol Folthn Wi Aol F7keA HATH sergoln A A<

19
[o

282} 35 ¥ (hedonic and experiential model)oll A= AW A= A A &
7ol oAl FeidlES shar, AH|ste HANA EARFoIY A ZFE T4
A AXE APstaA vk 7hA g o] dk AlZbol A 1980t o] % =
2l A tigk A AEHom S ga Tl A R

o MR Al A HiRh GEe AT Al =E AL /60

=2
X
i

Mehrabian & Russell(1974)2 &7+, 7], A 8](Pleasure, Arousal,
Dominance; PAD)ebal @&zl 28] 2Le] Al 714 244 AElE AlQbdl=dl o] &2

A

we nuAe g Wes AUEe B4

rok

A= WS s Wi glrhsD

e

57) &743] - 374, (2007). A A=, 133-148.
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ABSTRACT

Influence of Elementary School Children’s
Perceptions of Tourism Impact on Affect
and Attitudes toward Tourists
Comparison between High and Low Contact

Frequency Groups

by Se-Jin Seo

Department of Tourism Management

The Graduate School of Jeju National University

This study examined the influence of elementary school children’s
perceptions of tourism impact on affect and attitudes toward tourists. The
research was conducted under the assumption that there are differences in
the perceptions of tourism impact as well as affect and attitudes of tourists
depending on the frequency level of contact with tourists.

Survey respondents in this study were the students of Aewol elementary
school and Deoreok branch school where visitors have been rapidly increased
since the school buildings were painted in rainbow colors in 2012. The
students of Deoroeok branch school were classified as a high contact
frequency group with tourists while the students of Aewol elementary school

were classified as a low contact frequency group.
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It was found that the high contact frequency group had lower perception
scores of positive tourism impact than the low contact frequency group. In
contrast, the high contact frequency group showed higher perception scores of
negative tourism impact. Similarly, the high contact frequency group had
lower positive affect scores and higher negative affect scores toward tourists
than the low contact frequency group. The attitude toward tourists also
showed similar results which the high contact frequency group with visitors
had lower attitude scores than the low contact frequency group.

This result can be explained by Doxey’'s Irridex Model. The Aewol
elementary school students who are the low contact frequency group seem to
be in the euphoria level. On the other hand, Deoreok branch school students
of the high contact frequency group feel irritated. Even some sixth grade
boys seem already being in antagonism level. The negative perceptions of
tourism impact and negative affect toward tourists can be induced by
asymmetric relationships between guests and hosts. From the viewpoint of
local residents, it is not possible to establish a deep and positive relationship
between tourists and local residents due to guests’ short visiting period.

This study also indicates the elementary school students’ perceptions of
tourism 1impact are different from adults. In case of adults, the tourism
impacts are clearly distinguished by economic, social, cultural and
environmental impact. It is fair to say, on the other hand, the elementary
school students tend to simplify the perceptions of tourism impact as positive
and negative.

In addition, the elementary school students’ perceptions of tourism impact
have a significant effect on affect and attitudes toward tourists. Perceptions
of tourism impact have a direct effect on the attitude toward tourists as well
as indirectly influence attitudes toward tourists through affect. This results
also support the cognitive appraisal theory of emotion.

The academic implications of this study are as follows. First, it 1is
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meaningful that the perceptions of tourism impacts of young residents
influence on affect and attitudes toward tourists. Second, the research used
not only quantitative analysis through questionnaire but also qualitative
analysis through focus group interviews. The results of the quantitative
analysis and the qualitative analysis were alike and complement each other’s
method. Accordingly, mixed method should be developed and activated in
tourism research field. Third, the scope of this study of local residents limited
to adults was extended to elementary school children as they are also
important members of the community. Fourth, this study focuses not only
perceptions of tourism impact but also their affect toward visitors.

The results of this study suggest the following practical implications. First,
the local young residents’ perceptions of tourism impact, affect and attitudes
toward tourists are influenced by the frequency contact level with tourists.
These results suggest that schools, community and tourists need to work
together for preventing emotional burdening by tourists. Second, it is
suggested that efforts should be made to minimize the damage to the real
lives of the local residents. Third, as a result of this study, it is found that
the community with low contact frequency with tourists is more likely to
form a positive affect toward tourists. In order to maintain their positive
affect toward tourists, the tourists try to accept and acknowledge the local
culture and respect local residents’ living—environment. Fourth, elementary
school children’s negative perceptions were influenced by tourists’
unhonorable behaviors like littering and parking violations. Therefore, it is
necessary to minimize the negative tourism impacts through sufficient
installation of tourist facilities so that the inflow of tourists will not cause
harm to the local community.

Local tourism can successfully be vitalized with involvement of
communities. The local residents’ positive perceptions of tourism impacts and

the positive affect toward tourists, show the kindness and hospitality of
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tourists. Tourists and local government need to try to make efforts for
coexistence with local residents, instead of demanding the sacrifice and
patience of local residents. It is necessary to identify the factors influencing
the attitude of the community members toward tourists. The local
government must try to create psychological environment which the local
residents welcome visitors from their heart as well as establish the tourism

infrastructure.

- 113 —



	Ⅰ. 서 론
	1. 연구의 배경
	2. 연구의 목적
	3. 연구의 방법, 대상, 범위
	1) 연구의 방법
	2) 연구의 대상
	3) 연구의 범위


	Ⅱ. 이론적 고찰
	1. 관광 영향 인식
	1) 관광 영향 인식의 개념
	2) 관광의 경제적 영향 인식
	3) 관광의 사회‧문화적 영향 인식
	4) 관광의 환경적 영향 인식
	5) 관광 영향 인식에 대한 선행 연구

	2. 관광객에 대한 정서
	1) 정서의 개념
	2) 정서의 인지적 평가 이론과 독립 이론
	3) 정서 측정 방법
	4) 정서에 대한 선행 연구

	3. 관광객에 대한 태도
	1) 태도의 개념
	2) 태도의 구성요소 및 특성
	3) 관광객에 대한 태도 선행 연구

	4. 변수간의 관계 고찰
	1) 관광 영향 인식과 관광객에 대한 태도와의 관계
	2) 관광객에 대한 정서와 태도와의 관계
	3) 관광 영향 인식과 관광객에 대한 정서와의 관계


	Ⅲ. 연구의 설계
	1. 혼합적 연구방법
	1) 양적 연구방법과 질적 연구방법의 비교
	2) 포커스 그룹 인터뷰
	3) 질적 연구방법을 활용한 주민태도 연구

	2. 연구 모형 및 가설의 설정
	1) 연구 모형
	2) 가설의 설정
	3) 변수의 조작적 정의

	3. 조사 설계 및 분석 방법
	1) 조사 설계
	2) 분석 방법


	Ⅳ. 분석결과
	1. 표본의 특성
	1) 인구통계학적 특성
	2) 관광객 접촉빈도

	2. 측정항목의 평가
	1) 신뢰성 검정
	2) 요인분석 결과
	3) 상관관계 분석 결과

	3. 가설 검정
	1) 가설 1의 검정
	2) 가설 2의 검정
	3) 가설 3의 검정
	4) 가설 4의 검정
	5) 추가분석

	4. 포커스 그룹 인터뷰 결과
	1) 연구 참여자 선정
	2) 포커스 그룹 인터뷰 결과 분석


	Ⅴ. 결 론
	1. 연구의 요약
	2. 시사점
	1) 학문적 시사점
	2) 실용적 시사점

	3. 연구의 한계 및 제언

	참고문헌
	설문지
	Abstract


<startpage>11
Ⅰ. 서 론 1
 1. 연구의 배경 1
 2. 연구의 목적 5
 3. 연구의 방법, 대상, 범위 6
  1) 연구의 방법 6
  2) 연구의 대상 8
  3) 연구의 범위 9
Ⅱ. 이론적 고찰 10
 1. 관광 영향 인식 10
  1) 관광 영향 인식의 개념 10
  2) 관광의 경제적 영향 인식 11
  3) 관광의 사회‧문화적 영향 인식 12
  4) 관광의 환경적 영향 인식 13
  5) 관광 영향 인식에 대한 선행 연구 14
 2. 관광객에 대한 정서 17
  1) 정서의 개념 17
  2) 정서의 인지적 평가 이론과 독립 이론 19
  3) 정서 측정 방법 23
  4) 정서에 대한 선행 연구 26
 3. 관광객에 대한 태도 29
  1) 태도의 개념 29
  2) 태도의 구성요소 및 특성 31
  3) 관광객에 대한 태도 선행 연구 34
 4. 변수간의 관계 고찰 41
  1) 관광 영향 인식과 관광객에 대한 태도와의 관계 41
  2) 관광객에 대한 정서와 태도와의 관계 42
  3) 관광 영향 인식과 관광객에 대한 정서와의 관계 43
Ⅲ. 연구의 설계 46
 1. 혼합적 연구방법 46
  1) 양적 연구방법과 질적 연구방법의 비교 46
  2) 포커스 그룹 인터뷰 49
  3) 질적 연구방법을 활용한 주민태도 연구 52
 2. 연구 모형 및 가설의 설정 54
  1) 연구 모형 54
  2) 가설의 설정 54
  3) 변수의 조작적 정의 57
 3. 조사 설계 및 분석 방법 59
  1) 조사 설계 59
  2) 분석 방법 61
Ⅳ. 분석결과 63
 1. 표본의 특성 63
  1) 인구통계학적 특성 63
  2) 관광객 접촉빈도 63
 2. 측정항목의 평가 65
  1) 신뢰성 검정 65
  2) 요인분석 결과 67
  3) 상관관계 분석 결과 70
 3. 가설 검정 72
  1) 가설 1의 검정 72
  2) 가설 2의 검정 76
  3) 가설 3의 검정 77
  4) 가설 4의 검정 78
  5) 추가분석 80
 4. 포커스 그룹 인터뷰 결과 81
  1) 연구 참여자 선정 81
  2) 포커스 그룹 인터뷰 결과 분석 82
Ⅴ. 결 론 89
 1. 연구의 요약 89
 2. 시사점 92
  1) 학문적 시사점 92
  2) 실용적 시사점 93
 3. 연구의 한계 및 제언 96
참고문헌 97
설문지 106
Abstract 110
</body>

