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K-Drama 839
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2. K-Pop9] o] =th .866 .930

K-Pop 3. K-Pope] Z=217e] Fr}. 874 928 945
4. K-Pop 7159 2Ed2 nj& qojt}, 881 926
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2. K-Food= 7174 o]t 341 932
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K-Food 4. K-Food&= Z#|WHo] theFsirt. 813 934 943
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o L2155} F(factor loading)
K-Drama K-Pop K-Food
3. K-Drama®] AA¢} W-&o] =t} 74
L. K-Drama= &%4 7H%E & ot 677
K-Drama
2. K-Drama®] wWj-¢-5 Folgttt 666
4. K-Dramat #4l 35 vhdsta qlok 579
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4. K-Pop 759 2819& g 2ot} 84
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Kaiser-Meyer-Olkin & A3t 949
AP H] & (%) 31.927 28313 15.627
T4 EAHA Y] E(%) 31.927 60.241 715.867
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CFA xS CFA vxz38tel 3717k
K-Drama-——> Kdrama4 780 1.000
K-Drama——-> Kdrama3 785 1.594 1396 11413 sk
K-Drama---> Kdrama?2 343 1.404 128 10911 okt
K-Drama———> Kdramal 611 1.577 1451 10.862 sk
KPop——-> Kpopb 878 1.000
KPop-——> Kpop4 921 1.019 052 19.404 sk
KPop---> Kpop3 907 1.137 0565 20.110 ok
KPop-——> Kpop2 836 1.183 057 20.613 sk
KPop---> Kpopl 813 1.087 056 19.098 ok
KFood---> Kfood7 .829 1.000
KFood---> Kfood6 818 1.003 030 19.689 sk
KFood--—> Kfood> .826 978 050 19.568 sk
KFood---> Kfood4 839 988 052 18744 ot
KFood--—> Kfood3 .861 949 052 18.263 okt
KFood---> Kfood2 864 971 04 17.964 ot
KFood--—> Kfoodl 341 989 033 18.360 sk




CFA xFsHAIF CFA HlEE3td 3)717FsAl

BE E E SE. CR. )
AAA elmA-—-> CI10 .336 1.000
ANAA oju] A --->CI9 .84 1.091 057 19.297 skt
AAA ol A -—-> CI8 864 1.037 053 19.688 okt
ANA A ouA]-—-> CI7 864 1.051 053 19.658 ot
AAF o]m|A]-—-> CI6 818 1.09 061 17.985 sokok
A A ojw A -—-> CI5 188 1.010 .060 16.959 skt
AAA ofmA-—-> Cl4 301 1.056 061 17.39%6 otk
XA ol Al -—-> ATI0 152 1.000
BAF olmA-—-> AI9 809 1.005 066 15.256 okt
BAA oA ——-> AIS 779 1.012 069 14.604 ok
BAH olmA-—-> AI7 824 1.044 067 15586 okt
XA oA -—-> Alb 188 929 063 14.79% ot
BAA oA -—-> Alb 8% 1.14 067 17.200 otk
A omA---> A4 887 1.140 067 17.013 okt
A% olmA-—-> AI3 893 1.104 064 17.161 okt
BAA oA -—-> AI2 804 983 065 15139 sk
BAA olmA---> All 821 1.065 069 15512 sk




CFA ¥x8A 4 CFA V%3 3 A7SA

AR E E SE. CR. p

T34 H-—> SB3 7%6 1.000
T84 > SB2 866 916 057 15.968 ok
F3A FH--——> SBI 805 900 058 15.362 ok

A2y 5 EA-—> PBCS 922 1.000
A2t &FFA-——> PBC4 876 978 036 26.654 ok
A2t &5 FA-——> PBC3 916 1.007 036 27.240 sk
A 2tgl YFFA-——> PBC2 909 978 040 24.159 ok
A2t #)E %A -——> PBC1 912 1.041 037 21752 ok

HHE O = ———> KIV5 801 1.000
WL O & ———> KIV4 835 1.017 059 17.214 ook
HHE O ———> KIV3 917 1.1303 0573 19.749 sk
HHE O > KIV2 901 1.075 055 19.213 sk
WO ———> KIV1 859 9% 055 17.929 sk

AFIEs BEHIES FA ¥ opIGoR A A5E Fassin
8% <

APE A5 FAd 29 G949 28] B AFE(model fit)i=

AFAo=w Avrd CMIN gtel 2356, RMRe] 0.041, GFI7} 912, AGFI7}t
860, NFI7} 922, CFI7} 942, 22 A f-xe] =¥ AGFI 32 GFI=AGFI¢

B5AS Aots ) Age o7 99 e oeR 8 UEd oo
Fek= ok
<% 4-14> 249 A3
CMIN/DF RMR GFI AGFI NFI CFI
235 2.3%6 041 912 860 922 92




WHte] A BAE ARy S AadARASs AAEAT. dibA o
2 AAAAY Al teid = AAbetth 2 7)ol Aelstar 19 Al s
of &gt Hrtrp o]FAAX7] H7] W & AFdAE ol#d HE& mHE A
BHRB/AZA S Fsto] AAT AT B FYSES EESAT. B A9
7t S o] ARBARA AnE <E 4-15>¢ AAE wkel o] &l
Q49 K-Drama, K-Pop, K-Food, 18] 3L 3t=r =77} oju]x] R 4<Ql <Q1X] % o]

al
A, A oA, FaH iy, A" oA, R P wE okl EF

- A AAA FaA | And e
ko) — — —
v WDmma Kb Bod g opu s assal wwelx
K-Drama 1
K-Pop 15 1
K-Food 644 616% 1
244
676% 6665+ 145 1
SEE
A4
623 B74% 682 8353 1
EE
#a4
A4 3% 396+ 378 A0« AT70%x 1
i
A7
g S5 A Sl0se Slewe Qe M9w 1
@
o] O3 D22 6093 D84k 6303 A20%# 76+ 1
o - =

s AFRATE 001522 A frel s,
s AAGE 0065E(FE) A frelaint,
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1) AMY HF

(1) 7Hd 1713 79 Q43 g w7} oA 1+ A AT
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The Influences of Chinese’s Perception of Korean Wave,
Subjective Norm, and Perceived Behavioral Control

on Their Intention to Visit Korea and Jeju

This research aims to study how Chinese people who have no prior
experience visiting Korea perceive the rise in Korean trends (here after
dubbed ‘the Korean Wave') which includes K-Drama, K-Pop, K-Food, and to
prove how the perception of which affects Korea’s national image. The
research will also, using empirical analysis, emphasize the effects on Korea's
national image as caused by the Korean Wave, subjective norms, and the
perceived behavior control exerted on potential Chinese tourists. The purposes
of the research are as follows:

Firstly, by arranging the concept of each variable by classifying the Korean
Wave into K-Drama, K-Pop, K-Food, there will be provided a theoretical
framework for academic research regarding the Korean national image, the
subjective norm, the perceived behavioral control and the visit intention.

Secondly, will explain how Chinese perceptions about the Korean Wave —-
including K-Drama, K-Pop, and K-Food -- affect Korea’'s national image, as
well as analyze how the Korean national image is affected by the Korean
Wave, subjective norms, and the perceived behavior control affects Chinese
potential tourists.

Thirdly, will suggest feasible solutions for stimulating the Korean tourism
industry by taking advantage of the Korean Wave in promoting Korea
tourism to Chinese potential tourists.

The research i1s based off of responses from Chinese potential tourists
living in Beijing, Shanghai and Guangzhou. A total of 450 questionnaires
were distributed and of them received 315 valid responses. For factual

analysis, Spss Win 21.0 statistical package and AMOS 21.0 statistical package
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were used and structural equation modeling analysis were conducted in order
to analyze the significance between each of the research model variables and
. The conclusions made are as follows:

First, in terms of the effect that the Korean Wave has had on Korea's
national image, there is shown to be a direct relationship between the
perception of the Korean Wave and the Korean national image.

Second, in terms of the effect that the Korean national image has had on
visit intention, it's suggested that the higher the perception of the Korean
national affective-image, the higher the visit intention.

Third, in terms of the effect that the Korean Wave has had on visit
intention, it’'s demonstrated that the higher perception of K-Drama, the higher
the Korean visit intention.

Fourth, in terms of the effect that the subjective norm has had on Korea's
national image, it's revealed that the higher the perception of subjective norm
is, the higher the visit intention.

Finally, in terms of the effect that perceived behavioral control has had on
the Korean national image, it's shown that the higher the perception of
perceived behavioral control, the higher the visit intention.

In conclusion, based on the relationship among Chinese potential tourists’
visit intention, the perception of the Korean Wave, the subjective norm and
the perceived behavioral control, the efficient way for Korean tourism to
target the Chinese market is to increase its support for the Korean Wave.
Therefore, K-Drama, K-Pop and K-Food are expected to be expanded and
industrialized more systematically, and the level of governmental support in
facility investment, in commercialization, in business creation, in marketing
and promotion should be.

Key Word: Perception of Korean Wave, Korea National Image,

Subjective Norm, Perceived Behavioral Control, Visit intention
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