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Abstract

A Study on Influential factors on Smartphone

Usage Attitude in Tourism Industry

As the penetration rate of smart devices has rapidly increased, many travellers

are starting to use smartphone and tablet PCs among other smart devices -
obtain travel information. This is one of the major factors affecting the
changing travel paradigm from one focused on group tours to one that revolves
around independent travel. This study will analyze the relationship between the
factors affecting how travelers obtain information using their smartphone and
the factors that influence their attitude and intent to reuse this information. As
such, this study investigates a number of different factors that can affect user
attitudes and may be used as basic data for the development of smart tourist
items in the future. Using a survey questionnaire targeted at travelers who use
smartphone, a hypothesis developed to analyze the effect of interactivity, flow
and user attitude, and looked into whether these elements affected continuous
usage intention. It was first supposed that the smartphone flow factor would
have a positive effect on smartphone user attitude by travelers and that
interactivity would also have a positive effect on smartphone user attitude by
travelers. The second hypothesis assumed that the smartphone user attitude
Factor would have a positive effect on the usage intention of smartphone by
travelers. The results of the research show that the reuse intention of travelers
who use smartphone to obtain travel information is affected by flow and
interactivity. The study is currently looking into the relationships between
factors that can influence your attitude when developing smart travel systems
that utilize ICT technology. This research will later be used as basic data when
developing plans for smartphone service improvement and expansion.
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A2 ol&H nF

N1&d AOlEE 7|Hto] A F (Smart phone base Tourism)

1.1 2A0IEE J|8te] A#Fel WY

Al A AEE = 2vtEY] 7] gutel~E Fa AAIRE Bt
=8 AMulx e ARV AFES vy, AvlE#FLS Standards, Multi
Function, Accessibility, Reliability, Time Saver®] Z} w2 A& A&3stod, 1
ore FFo 7IRkE T A% S84 (Standards), & EHFS T S Mult

Function), Al-&3F A §l

O

| W& A (Accessibility), A7, 1174 S & RE 9
18]/ (Reliability), #3724 2] (Time Saver)= Z&3g Yu|2 ARg3tal Ytk
@A & §535, 2013).

( Accessibility )

AlEZt Aot gDl e FEaE
(Multl Funchon) i ( Rellability )
=g 5 (2 ' gt
( Standards )7 Sl 4( Time Saver )
Tourism
BE 7|et A4E 384 o3 Bels

<1H2-1> ZvtERFe] Jid
FHAE & 7535, 2013 2 A7 AF )
2utERZH FARRE Jdele fFFo8lE(U-Tourism)¥® UTAYE FojgF
T2 FRlAEI 2 TlEo] #Fol A&
HFAANA 8 ARE AFsh= A¥2E Ut (el & FFA, 2012),

[e)
=
(Digital Tourism)°] UA=dl, FFoig
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H2E HEAIAEH ALE 2= 29

DeLone & McLean (1992)¢] AR A 2" A-F = d(nformation System Success
ModeD)-& A 2~®l=2(System Quality), &R EZ(nformation Quality), ©]-&(Use),
o] &x}qk=(User  Satisfaction),  7W‘# &¥H(Individual  Impect), ZZAH=& 7
(Organizational Impact) %5 67012 L4a= FE3 Atk o33 DelLone &
McLean(1992)2] AR Al ~# A= &(Information System Success ModeD)-2 o
AT st AA] o] Al xEl FH ALHIL AFH o, B2 AT

e Aol Rde FAsH = AEE st

e ot SR i
(Individual Impect) (Organizational
P Impect)

<182-11> Delone & McLeand] A RA| 2~ AHZ o3

iy =&
s25s 0| g7} Bt

(Information (User Satisfaction)

Quality)

NEjx 2
(System Quality)

(4] : DeLone, W.H., & McLean, ER., 1992, 452} A F+4)

A7 o R =2de g9 BHYA AS i a7l Delone &
McLean (2002)°] /HAE HRAI2E HF 23S AASGASH, /Al ARA =
H 8% 2y mEY o] Alade A2'EE AREFFD, AR~FE #F
oA B7FH I, o] 7HA EAH RF7F AR (EE AREYE)F ARRA W] o
e vtk EF AMEO Rt AHEA BIEEE A4S FFBA AHEH, AME
oz 9l AHgA WHEE o] F 1A 247 AA Y =o)Ye FFgFE mIT
o]

odh

e
N

o

ol g MAH BRAIAHY HAFEYPYS Tl A=t AFEA TSR Q)
A= AR FZ(nformation Quality), A28 FZ(System Quality), Av]=ZF2

(Service Quality) Z+7z+e] Q471 435 HEFQQS o7 HZTAH HARA~HS
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o] Z7] el E AR/AZE[AR 2 7FA] Q40 I FE Ao E TP sleof
gor a8l ARAIZEY HAZHQ o]9Benefits)S AT AHEYE
(Intention to Use)¢} o]8-AF §F&%(User Satisfaction)7} sAlel iLe}7} = ojok 3
H AA ARAI2H] AFoAE FEEET o= o] 271A afle] ¥ oE
aH o Mo Frtar A AEH T

4 ™
Mg 23 {
(Information Quality)
\ Y Agolz | OB
(Intention to Use) (Use)
4 ™
NECE L
(System Quality) (Net Benefits)
\ J
O| At EH=
7’ ~ (User Satisfaction)
HujAa 23 .
(Service Quality)

\ J

<A™2-12> /MAdd BRA2E TP

(&* : DelLone, W. H., & McLean, E. R., 2002, 2003 = AQT4)
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AR - AAZ2014) ICT7F gols 2vtE #F vz ATFE 53+
ICT7 &< 283 =l F3APoA e WHEH= AbHsS &70sta Atk
Starwood Hotel®] 2PIEZ] A B]Z, Yoteld] EH-E o] &3
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A3 ATRY 2 43
HNid a3 =29
B AF mge g Ad AT U 22 HA Q0E oo AnEE A
Hl 2gk= |91 Aol uk3 | Okazaki & Mendez (2013)¢] AFolA Agd 2~
nfEZ O NAA ALg3 FAHE A3 WHeel Ay WHFEES TS o=

23 2 &(Interactivity), = <d(Flow), AF& E =(Attitude), 18] AF& ¢ =(Usage
intention) ¢ 8<%E°] EFHEY. wWatA B AT B A= oIt AAES
Z3ste 8R1ES SAE AAHRNL, 53] 4 A Epathol A 7HJA] E4S
ZHotstE 242 & 3(moderating effec) S ©ASHE HEE E83te] F71# <
24e & Aot
A™-3-1D ARAIZH AF3EE (A2 A74)

H2d Haol Feo| U JjMHAM Y

2.1 | (Flow)

EAEFlow) L8218 AZF Q124 (time perception)o| Aol gjoz HAAho] &
21t} (Csikszentmihalyi, 1990). =, A&H|AF WX A7} A7Fe] 328 Q1A &
b= Aotk 8l AR FEFH ZlE Y FAWARJ] FHE AR A
Aol Ht}= Aot} (Csikszentmihalyi, 1990). ©] 8219 HEx old AFE
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(Engeser & Rheinberg 2008; Liu 2003; Novak, Hoffman, & Yung, 2000)& <A
2 Z8HAH
ol g AdqA AFSS st oot ZE TS AA AT

Hl : 2vlEES £ (Flow) 81212 IFAe AviE E AL HE
(Attitude)oll TAHARI(+) SFES 7 & Aol

2.2

0x

SEE (Interactivity)

524 (Interactivity)2 A~vfEZS] 1/ &

o,
rO

fR1FE (Ubiquity) 713}
LAstA A-d=Eo ot (Barnes 2002). stAIFE, AFH o == EA0] H ol gl
o} (Okazaki & Mendez, 2013). & A7 REFAE oldd a8 ‘Agd
A= Hoko ek F=o] FHF (a centering of attention on a limited stimulus

field o2 A= g aat Fh(Csikszentmihalyi 1990). o= HAFEH 49 £ =

of ez Aok o)nE WS You, olHF SEE AHY AR #3
9 ALgAe] SEglolel AXEG OIS E3etE ol b adEel o8 I

S 27 HolEsE Aotk (Hoffman and Novak 1996).
E AFqA= o8t o] TAE EOIE 3o ol & JHES AAs)
Ao

H2 : 2ulEE Q| 5 &L (Interactivity) 8202 #3329 AntE E AL HE
(Attitude)ol] S AHAU(+) FFS & Aot

AFS Tl Ee ol &8 B &vAgd I AF tigk Zidiel Bliste] =
= I g, ol wExo] Aie AFol ud =3
T E ARFAY R AY I AFS
A At} old IANEEI} AEH LS AYAHE 9

ol " Y

n\l

=

4»
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Tox AR &2 dFS 7Ave= HelA guz Aok A8 A AF SR
of e AFE Tt AHRAIFY WEET AT ko] dFS HXes A
< & & At} Croin and Taylor(1992)& AHl2 F49| 7d 9 &4, 1 AWRE

= ARgARS]l T =9t =2 A

#HY ATE FaA nANSO]
AZ3Ath. Oliver et al (1989)& WE2<l Fujs}h A 3
.

wEwela g olsia ok
oleld &< wEo R st theo] e HAshTh

H3 : 2nfEZ9 AL8xl HE (Attitude) 8902 #FAol AnE E AL A9
A A8 ¢= (Continuos usage intention)ol] THZAHRU(+) F&FES v F Aol
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AW Rt=zol 27

3.1 4FX9 4

TE | BE¥S AEE
e U 2ulEEdA A4S @ o 33 s 2ap
#k
29 3
Ut 2PlEE Aulzo] H&E wjt, 93] BFeh) ok
= A7lo) 7 & RE01 AREE XH|AE o] &3tk
o] FHAHR YAo|BEL WEAL] DEug FHs]d w3
o]k
of AR YAl Ex FRASH 1 YAIE Aol A
AEAE | 4| (PR BACEHE golskA stk
ol B YAolEE WEA] o|HE EX 4o Frk
o] B YAlolEE BEAEC] SR £ e V1HE
A g3 AT
2PlEE AH2E B8 AL B Aol
o= 3 | 2nEE Aulag Bges A dE,
2P} EE Aul2E Bgohs AL folsit)
G5 2UIEE AHl2o] OF U] AE $£EE 44T 9T
o] gt
A A& -
3 5o vhs 2EE AHIAE O] Holes AlSA o=
ol AT 2ol A
e AZAY ASH 0w ~nEE Au2sE AL Aol
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