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Abstract

The Effects of Consumer Needs Satisfaction on
Human Brand Attachment and Purchase Intention:

Focused on Mediating Effect of Pleasure

Fei-Fei Zhu

Department of Business Administration
Graduate School
Jeju National University

Supervised by professor Hyoung-Gil Kim

Recently a new social phenomenon indicates that people perceive
well-known persona like TV stars or sports stars etc. as human brands. And
the importance of human brand is expanding, specifically in relation to the
subject of exerting influence on the public, which is the subject of
consumption, and leading their thoughts and actions. However, related
practical researches for human brand value enhancement are very insufficient.
Therefore, this study focuses on attachment to enhance human brand asset
values, it investigate influential factors that increase attachment level as well
as the as results of human brand attachment.

Concretely, first, influential factors for human brand attachment is

_Vi_



suggested as consumer needs(autonomy, relatedness, competence) satisfaction
and pleasure, and the influence of consumer needs(autonomy, relatedness,
competence) satisfaction and pleasure on human brand attachment will be
examined. Next, as the results of human brand attachment, purchase intention
1s suggested, and the influence of human brand attachment on purchase
intention will be examined. In addition, pleasure is suggested as mediating
variables between the consumer needs(autonomy, relatedness, competence)
satisfaction and human brand attachment, the mediating effect of the pleasure
in the relationships of consumer needs satisfaction and human brand

attachment will be verified through the empirical study.

The research model is presented in <Figure 1>.

Consumer Needs Satisfaction

H2

Autonomy H

Relatedness

Competence

H5: The Mediating Effect of Pleasure

<Figurel> Research Model

The questionnaire survey was performed according to the convenience
sampling with the adults older than 20s residing in Jeju region considering
the gender, occupation, the level of education and salary. The data collection
was executed from 1% April to 20™ April in 2016. 350 questionnaires were
distributed and 330 were collected, but 312 questionnaires are applied for the

analysis as careless answers are excluded. Collected data were analyzed by

= Vil -



SPSS 18.0 statistics packages.

The results of this research are as follows.

First, the consumer needs(autonomy, relatedness, competence) satisfaction
were positively associated with pleasure. A consumer perceives a human
brand as fulfilling his or her needs(autonomy, relatedness, competence), his or
her will be pleasured with the human brand.

Second, the pleasure with the human brand was a significant factor on
enhancing human brand attachment was demonstrated.

Third, the consumer needs(autonomy, relatedness, competence) satisfaction
have significant impact on the human brand attachment. This shows that if
consumers perceive the human brand as fulfilling their needs(autonomy,
relatedness, competence), the more intensely will be attached by the human
brand. Especially, the influence of consumers’ competence needs satisfaction
on the human brand attachment was verified through the empirical study.

Fourth, human brand attachment was a significant factor on increasing the
purchase intention of consumers. The more intensely attached by the human
brand, the more purchase intention to the brand about the human.

Finally, it was demonstrated that the causal relationships of consumer
needs(autonomy, relatedness, competence) satisfaction to pleasure, the effect of
pleasure induced by consumer needs(autonomy, relatedness, competence)
satisfaction on enhancing brand attachment. In addition, to investigate
mediating effects of pleasure in the links between the consumer needs
satisfaction and human brand attachment.

The theoretical implications through this study are arranged as follows.

First, the influential factors that increase attachment level to human brand
as well as the results of human brand attachment are confirmed. In the
process of establishing a multifaceted and systematic marketing strategy, this
results will be a significant material for future research.

Second, the consumer needs(autonomy, relatedness, competence) satisfaction

- viii -



have significant impact on the human brand attachment. Especially, the
influence of consumers’ competence needs satisfaction on the human brand
attachment was verified through the empirical study. This shows that the
preceding research about the influence of competence needs satisfaction on
attachment is confident and will be a significant material for future research.

Third, the influence of pleasure on human brand attachment was confirmed.
This result will be an important resources to establish a strategy for
strengthening the attachment between the consumer and human brand.

Fourth, it is confirmed that pleasure have mediating effects between the
relation of consumer needs(autonomy, relatedness, competence) satisfaction
and human brand attachment. It will be an important basis for the
subsequent academic study about human brands attachment.

Fifth, the attachment of consumer on human brand have a positive impact
on purchase intention of consumer, which shows a important basis material
for future research for improving the value of human brand equity.

The practical implications of this study are as follows.

First, human brand is recognized by the consumers and develop a strong
attachment relationship with the consumer by satisfying their basic
psychological needs. And human brand shows great influence based on the
popularity and interest of consumer. Therefore it can improve itself to
maintain a strong attachment relationships with consumers through a
systematic management.

Second, the consumers would feel attachment on human brand who satisfy
their needs and this will be a significant material for establishing a practical
marketing strategy in order to construct a strong attachment relationship with
consumer.

Third, we can construct a strong attachment relationship with consumer
through satisfying their needs and make them pleasure. It is helpful that

marketer develop a various marketing programs for customer relationship

_ix_



management.
Fourth, the attachment of consumer on human brand have a positive impact
on purchase intention of the consumers, it is a significant material for a

company establishing on the sale promotion strategies.

Key words: Human Brand, Human Brand Attachment, Consumer Needs

Satisfaction, Autonomy, Relatedness, Competence, pleasure, Purchase Intention
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Ny

A #2714

o

3 o),

[e)

=

171 o Zol v

]

iul

=
AgATE AyEd o

1k o}y #H(Rindova et al., 2006; Thomson, 2006), Al&HE 9
AA, F AFYAo

T
.l

HH

]

=

&= v

3

[e;

|

o
1l

&

S
&

%

)

Al A

5 2006; 7

I

=]
=

’

J

A

73

A tHDean and Biswas, 2001; %

2009).

|
—~

vt} 5, 2010;

d

%
o

,_—ll.

al

8

, 2007, #

<

B3, oA, 2010). o= 71hel &

| kol A

ot 5. o] A3 2010). FHB M= T

&l

Z o] tH(Thomson, 2006; 7%

—
fite)

)

4

=4 (Thomson,

=
3

'YG entertainment’,

&5
gk

19l

S
~

2010)

=
o

,_—ll.

al

8

gss

]

k8

= (

T

R4

, SFFol ks 2007; Thomson, 2006),
u

Aegaclor AEA, BA

&l

9
5

=)

]

&

o7 o]¢wel 'SM entertainment’, %3
“

Z

°l
1(
=, oA gk 2010), &ke

[e)
H

It
153
L
=<
;
o

]_

o
LA

o o
(

}

2006), Z=H]zke] 7|9l

AT,

=
=

19] 3 2~ (personal)

Al
o] dtH(Rein, Kotler, Hamlin and

o
&

o+

o

il
=)
1|
o)
o=

=

T
H

%
oF

—
fite)

Stoller, 2005). Rein 5 (2005)2 <42l
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24 FURAS el 7 el HAE b #AS 98 Fad 2d09e

T4 A71eF AAE B e BE FHAS EFeoH(Schlecht, 2003; Carlson

-

and Donavan, 2013). FHE A== HA AL3lo|A] AESIY] JFH S PALSH=
Frgd®ut oy}l oju] AMYE AESANAZIA iy o] YElY=d duHjx~ 3z

ro
o,
=)
>~
>
ju]
=}
ro
:‘o
o,
[0}
il
ot

4 & 2] (Elvis Presley) ©]# o] A Folgtx wAE I}
i T TFste] diFEdA 9ES m A )vH(Petty and D'Rozario, 2009;
Evans, Cicala, Hart and Sherrell, 2010). 2152 3%+ <17te] 7[XE {do] 3Fuo
BRE JHX 2 EAEY, qFEHe] #AE FaA Hds o]ds FEsa 9l

o o},

s

S Ho

AN

E2i= 0O 2t(Human Brand Attachment)

N
i
|'I:I

1) o #(attachment)
BAE ofZ(brand attachment)o]#}t= o] A st of Zo] & (attachment

theory)oll ¢3le] &3}t of ZH(attachment)2 17ko] zpAle] Aty Y&

S8 wEAoR FRAATE dgel dal v foigelH, fobr] A4

_13_



of ofolgol HEYHANA 7= AAA Fuiizteletar Ao Aok(Dollard and
Miller, 1950). =&y Bowlby(1969)] <l Aoz  AAsE  of 2
(attachment)o] &t Fote} Fxatete] AAA FPH= A4 FoldA L 4
o om Ag A BAE AMAYstsd T2 JfEoR AgHI QU ®
Bowlby(1980)+ o ZH(attachment) + AbgE3be] AAA fFoida AlgS vbg
ow oz s 7trke] i Aol da olE FaA AAAH HHAE FA
st Ao m Aostnt. cfFto] £l oJatH frof x7|el FFAeto] of 2
A7} el BwA o] 71%=7F "l Bowlby(1982)% fo}719F %7] of57] w A5
= ol Aol HAAS W wide oHom dAd=E = Adu E=F
Feeney and Noller(1990)& Al gl gto| A ddol7]o] F5=bete] A& nigo
2 FJAE NRBATE AAAARA FEFS wFv g F2 ool eh ofwy
o BAlY FAH = fFAAE AT gele] HEA e o
Fozm Hdeld F slewl, A e A (Read and Collins, 1990; &3],
1999), A& FAAL =T FA | gk of Z(Paxton and Moody, 2003), -+ A
of 3t o) Z(Thomson, 2006; AAT &, 2010)5 ©&Fst AAAZ T35 o
#-g-H .

oAy tdAA Y FFE 7=t 9
and Tasaki(1992)°l °Jsl|A ¥z -5

By
rlo

o]

4
o
=
ro
i
)
o
o}
tt

A AHEE T Q= dhate] Ade Ball

3
Ropo A A& AsjRTh o] 5L o e
o] Aol e fAeL WAAA7] AN 5AH AFL &Aoo AL

Aol A A stAl o 23 FARSE ofnE EjE REES3 Ho
S FEs, & HoldS A AtHThomson, Maclnnis and Park,

2005). #AA ofF3 wkE7re] Aol WS T F T (proximity seeking)@} o] A

ZWkel A & ol starxh sk A&y oWl iR AR AdE Holw Aol

veld 4 o A A e h of 2H(attachment)S =

rlo

o
I
k1
[&l
vk
=
e
N
i
ftlo

_14_



°f ZH(attachment)= ofolof -5 kol FA L Y= Foidol A Jd+-4
A5 e A, AAHE 9] AlE(Paxton and Moody, 2003; Hazan and
Shaver, 1987; Bowlby, 1969; Ainsworth, 1963) 55 AWsleE F2 Hde= g
e o Aok ol H gk o2 Ade mAY ZokellA FasHA HUbE L o,

avjApel B kel Y] Aola A &A1 A 4w 5= o)

o o
o
oX,
2
r o
)
i

Y

o

Tao%k HE2A] oz #sk Ayl &d] ey i tk(Ball and Tasaki,
1992; Fournier, 1998; Thomson et al., 2005). v}FA® 7oA of ZF(attachment)
& Bl el avztete] A FE FAs= Wt 2 ¥Rt oy H(Fournier,
1998), &Rk BAe FAHAEY FuloE A58 £ de 83 Wy
(Thomson et al., 2005).
AR ool Al o] Folxl of Aol e 7] AFEL FE AHAIL AHEE
EA AFoly Aol Afd S =l gk ofFE i o® o] FolA
tH(Wallendorf and Arnould, 1988; Ball and Tasaki, 1992). Ball and
Tasaki(1992)= °f &S LWt E@Fole = /dor HAHsiuA zots
A, EAA7I7] S8 B AvEe AHSste ARE Aosin 1y F
< 2 xe} Bal= 7+o] @A (Fournier, 1998)9 QoA S Zx3dtH o A7}
FAZ QT EA, AE BRERY ofyel FHEHE= gk of
(Aal &, ol F3F, A, 2005 Thomson, Maclnnis and Park. 2005; Thomson,
2006), B.@l= A}#(Carroll and Ahuvia, 2006) 5o 3 d4= =i 9o}

rr

) FHE.HAE o F(human brand attachment)

DN

i
o2
o

Aol @ o Fol

L glew, oleldl olf = <l H
&

)
[
e o

aul ghe] olFolAt 4714 BEAg BAE d@syl AF Adon n

-

= o ZF(brand attachment)’'©] A|<t% I THThomson, Maclnnis and Park, 2005;
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= CN

[ Ea R e

°

™ 5

=2

pS|
REERE P

[&h 2m]

-

1

=7

I

of i

2)

74 (strong emotion)<
]

F(brand attachment)©

&

i

pzs

7

-
1

| A} Ak AL

A

A A Lheht
i v

I

s

]

of i

(Baloglu, 2002; A <34l %, 2004; Thomson et al., 2005). QW+

Fournier, 1993). &= of

Z] o
-1
=

™

u glo] maA= of

-

1

St

args

=
=

o oumAel A

15 Wl gel A ow ol

o] AL

S

=
=

u

ol
N

F(brand

&

pzs

l

Abgrtel

[e)

L

j

1

ZS_'

2

A EHA, of

o

=
K3

o
Aot a1 ItH(Thomson et al., 2005). B = of

Bd=

Zom] 7o}

[e)

S} zmlF} zhe] 77}

a5

attachment)

neo
Al A

A

o] o=

o}
el

)

o

,1‘115_1‘

© Z(Thomson et al., 2005), E
T

1 o
80

A

< 7
S v x5 o](Fournier, 1998),

o) 2o e e Aol

aF

3}

=
=
R

3

of o

1] 3}, 2008). Ab

¥ a1 Qo (Fournier, 1998; Thomson et al., 2005).
[e]

ol
N

N

0
il

o

butol

°

U

T e, O AAE FEEdER 5E 5 tH(Thomson,

o

=

FS m XA ®H(Rusbult and Drigotas, 1992).

3

3

O

(commitment) ]|



<2
o] =
AT

s, 2010;

o~
T

A=

=

FoEoE 3ol
vl

ZFA AL A7)

=
A

5, 2007, A8

A=l o)
o 4z g

=)

J

o= oafa 4 At weA

&

=)

F

Aake] 7
= o

o] tH(Thomson, 2006; 7%

=

Nzte APAT

F(human brand attachment)<
sk A

&

pzs

= o
A

g, ol Al gk 2010).

Ao H (

ojr

Thomson(2006)2 217ke] 7]

A
| N

%0

M

A (competence) &9 =

o -
T o

Tl 284 (autonomy), A4 (relatedness),

o

%

LFERSE AL,

]

—
fite)

dr

skl #Al Wl o

=

M A

o

w

I

—
fite)
o

Agatel

KeX
=

atoH,

(Digman, 1990)
[e)

¢}

SFaL A}

o

Al A

AT
A=

J o 2 Big-5 A4
e}

Ex
= A4

(2007)

o, 2u

°l

sthe] 7]

1

ZS_|

of wel ojw o]}

=5
1|
e
o=

ol

oF
_T

%0

A

o= Ao® YT Bigb
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shol 4t

)
SREREER

b=, oAt

olo g

AT 2R & A THA]
i 22 ]

I

shel o,

o

15 A

T 5 (2010)

71:] Z
Sl

4

el

(2010)2] Aol A

o

el

ol

ol

il

7HA 2 A-R-C

}

1l

=

A9} )

O
RS

Thomson(2006) 2]

il
=)
ol
o

o

ol
N

o2 yetut = #F

)

1]

[m]
el
;OO

Jmu-o

)
o)
oF

[e)

i

Al

3

v Aol

1

ZS_|

oH'

(2013)2] <A tofl A
2o 2 e Qb4 (2013)9] A TRoll A

p=2
o

A}
o Ayaglow, Aolx

-

1

A

il

Mo

il
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3. AH[At S

1) &HA 27

AFRES AS A S StHA T E o|57 AL A o8-S dtelve A9
A &+E 7R3 9lth(Katz, Blumler and Gurevitch, 1974). 71#-2¢1 4lg] &
T7F AZEe] e A4A <l 847F FH(Ryan and Deci, 2002). 7]
T-(basic psychological needs)® 17t Al Aol Al A3 oS 93

4 ddroly, Fods AU F& de A vebe As T tH(Deci

e

>,
Au)
2
dio

and Ryan, 1985, 2000). AlEE2 71, 9, 28 ARG HY HE288
A, e FHEAdSs 2T TG He] FARS A S A8 (para-social
interaction)& F3A Ao Bk S5 FFA7IH AL ST

A #E AN = w2 HEE(caster) 9k Al A A 1HY FAME A A
% AF&(para—-social interaction)©] 72 =Bl AEAoly wfjgAdo vl 72
A& dddoz ¥ =& JaAAA7 d5S W3 th(Houlberg, 1984). =AF
5] %] A& A8 (para-social interaction) Al A AEo] dAY ] A= vy &

N5 A A (face-to-face) #AE P Juh= S ZEAY == giH A<l

o~

¢

rlo
o
of

o]
i)
o
>,
2
o
=
oy
ftlo
N
X
X
=}
>,
B
>
o,
1t
[".8{.:
ol
X

A tH(Jensen, 1992). A
Rahe AgA, S ARe) A, 253 wde wod: 4% A
12 1 tH(Jensen, 1992).

Nordlund(1978)°l] w2 A3 4 A28 FFHux e ALFH &7=

_22_



AfAon FAA7 Fed gAnAZ AN 1sle] FEHEL Fal A
N FHHA Foh G792 RG4S, oA Wl 454§}
e Bng AHn on, AAAE vded Yt FRARd g 5Ha

=
ARS ZEA Ha A#A ] S o] FA " rh(Horton and Wohl, 1956).
2) &¥A &9 744249

Z|EAQ A &= 713 AgAd &9 o]E(Basic Psychology Needs
Theory)oll +A3Fe] A4 (autonomy), A (relatedness), 54 (competence)
Al 7HA S8 o] Fojx] low, o5 S7= AHH R FaAgstiA i<l
of AgAd A WHQ FHA dgd HAAQA JEE drh(Ryan and

Deci, 2002). o]¥ #&4, ¥ A &2 BE

i)
L

_>L
do
olr
oX,
Ao
-
rlr
[40
~
lo
r
e
)

o

Abetsol g AoR JhX AL ol Bad AEH Sy Ea @ 4 itk (Ryan and
Deci, 2002). weba] AH|zpe] &4% 7]E A4 85 o] E(Basic Psychology
Needs Theory)oll A%l A& (autonomy), A A (relatedness), 543

(competence) & A 7}A| & o] Fo]x Qit}.
(1) A&A (autonomy)

e A e AFstar A=t o] A7) AA e FAS Bd
stel e Algl% &olth(Deci and Ryan, 1985). AFHES 359 Uelojyt F4
7F AR Al dvtal =718 ek, A2 HERE AL
o A, zZale Al Fasta 7HA e Aol FolAE 24T AFE doke
Z1o]tH(Deci and Ryan, 2000). Deci and Ryan(2000)0] A&A4& =pale] 3% o]
22829 AR odte], Axame] FA|SE A oste] o]Fo]Hrhia =7]=
S5 wep, A o] ool ok ojwl GaFo] wriet= ApAlo] H-of gk FpA| o
7kl Al s At Wrke S ongitta s gtk FQlo]l &9
HAoA HH &AL A WAl A

N

o 93l Pxog AATE FAHS

_23_



Rl
>
>
lo
ox
N
)
o
ol
o3
ftlo
rE
of
_O|L
rlr
%0{25
offt
o
lo

o

]3+cH(Deci and Ryan, 2000).
Aqlo] oW A dsaof st Yo mFE Hlojy Axmrb dsts d® A
e 24T F de AEHS) dEFoer J ARE =73, AFA
(volition), =(initiative) 2= A &45 TFAZ 4 Uthla Guardia et
al., 2000). #k21e] &9 flo] <Xl e oA 7} ofe} WAl F7]e 9

AA BARTE AL Az AL A7t AFe] AL 2A aw, Axw

e dis ®etel e A4S Z2FA dtH(Taforodi, Milne and Smith,
1999). A& WA F71E zta &5 AdA) = g T3 adkolt

(Deci and Ryan, 1980).
A8 o A= Ryan and Grolnick(1986)°l W= stalo A 7] 9] &4 S
E58 FAS Wy AEAL SFE T RS "o S AT W 2o

(Allen, Jodi and Peck, 2002). o] 3 AFA-& A
590 A= fFASHA dEtd=d, StEWTLE ool AeAde] &5 S5
AFH 1 FEY Ut o Amrt Z7tEE Aoz UEhwtHGiles and
Maltby, 2004; Leak and Cooney, 2001). A&A13 FHE A= of Zo] 7ol A
A& 15 TFT 0 AR FHEA= g o Fe o Fike o=
U el tH(Thomson, 2006, AT &, 2010, k=g, o] A2k 2010; o3, 2014).

o el Felg 4P

*
N
Y

AZE AgHe ATVEIN AR FHAA &
R

S " Rt Deci and Ryan, 2000).
(2) #A A (relatedness)

BAe BE AREr AUd 444 A& e B4

i
=

al
A &2, nEd AR AHeR ddEAY daited dofE= &

,_—ll.
G, BAY ST FEL AF A e FAH FHS FIAGE

2
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of itk 14t #wdo] glew, BQly @A = dAe s WAH 57
EolA (A T3 9], 2005). Deci and Ryan(2000)°] w2 #A AL Fa-7}
b TPARIAIAL AL ST JERE, o] AL AFE] Gl FHetar Aol st

agolth. #AE &47F 58 AMES vhE ay A2 5 i bgE Al El

X
r o
>,
o
ji:3
rlr
v
rlr
ir
oy
o
N
X
N,
E
—
Q
D
&
=
2
Q
(¢}
—t
=N
DO
S
S
<
o,
o
o
rlo
2
By
o,

b= =4S 7HA A o AS A A8 T (Schultz, Kleine and Kernan,
1989). Bowlby®] off 2 o]&o] m=ZH FRrelo] AJF2Fgo] wo] o]Fojxa 7
LRk of o] FAE ofolsol 7t £ Uxe A ALl wiaE] H ek =
s A F AdHBowlby, 1978). 3 1 < (celebrity)oll g of zko] 37|
W FREEZREE SHeEe A%S BHon kY IFEHE U #ANS =
ol XY= AFZAA7E ATHGile and Maltby, 2004). Ryan and
Grolnick(1986), Ryan, Stiller and Lynch(1994)¢] Aol A E 73 Fuizt
< A v FAEY TgF 5717 X8 =A vER T Thomson(2006),
AT 5(2010), SFF= ek o] A $H2010), ©laH(2014)] Aol A An|Ape] A

H 87E FEAA FA FULA= RS § Foht Ao ek

O

(3) 54 (competence)
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o
ool

el

tH(Deci and Ryan, 2000). ThHA]

ki3

oo

oK
o
e

el
W

542 Bandura(1982)7}

R4

gk i ol

A}

bl 43}

S

& AN TSRS

A A

]
e

=
=

g

3

<
el

o

o

4

il
!

-
1

Rubinstein and Parmelee(1992)

I oelge 717

9]

of o

ol

el

=0
dE2

g 5o, 4

FATt

S

FHo Frhal
G Ao Ewy
olth. 13 o

i

™

=
=

2O
e

(Klein and Baker, 2004). o] A& Al#&Eo] 71x] 1L

slyt}. La

Guardia, Ryan, Couchman and Deci(2000)= A}

—
fite)

o

el
M-
Ao

il

ojgl AA olo]

S
T

Diener, Isabella and Behunin(2007)

p—

0

[
)

%

o]

bl ot

)

A HrERd AL

WA 9 A

—
fite)

o
B
|
K
el
N

%

NS

=
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4, E7{ = (Pleasure)

D EA=9 A4

=715 (pleasure)& =, 43T otk AFHARQD Yrj= vh&o AEde] ¢l
o] st Mtk oujR A Holdn. 7% at7] o e ARt
theFgk EofellA AHA el A wkgom AFHol Aa UtH(Clore,
Schwarz and Conway, 1994).
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o)A th(Izard 1991; Dubé and Le Bel, 2003). Scanlan and Simons(1992)+= <=
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5. FO0{e| = (Purchase Intention)

1) 79 = (purchase intention)d N33 F 24
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