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Aol FU R Q] LHAEe] dE A

N=s dgote] AmE A &stiA, FEPA BaA=e] Jide] &
sk A = A eH(3-ukeg, 2008).

FEdA BA=(o]3F PB)el tigk &oj= A5 9|3t Distributor-oriented
Brand, Private Label, House Brand, Distributor’s Brand, Store Brand, Retail
Brand 59 o]0 7 t%dd A Fg&¥ i 9+=d(Stern, EL-Ansary and Brown,
1996), =W o= FE Private Brand® 851 gJoh(vpn] &g, o]5Al, 2012).
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2. 5 4A A= 71X

D fSdA 2A= 7HX9 7Ad

(Bennett, 1988). ThA] EaljA], Bl =g Fujz}7l A Folvt MBS v zFed Al <l
A7 BAAS} G2A ALEshe AEsE olE, AAE, TEAE, TFTAY
5= 9 sth(Aaker, 1991).

g, 7HAl= stabs whoh vgkskAl Ao Ear Ak THA = AnjAbEe] AlFelu
MUl 25 Sl QaAk sk o] e dYS dujds AoR, AR[AEY e
Abell FQ3k @¢lo iz Zg3th(Perkins and Reynolds, 1988). &4 A% 9 713+
Aol 7HA 3 F4S 2ol adsts A HesidE (Richardson et al., 1996)°]

wl, A& ®cH(Gale, 1994). Zeithaml(1988)+
Asd e A e BE o 723 AFe &8 Wi
ZH) Al kAl HrtE Ao dkt)h Bolton and Drew(1991)% 7FX+= vl §-
S& JHAoy el NE g5zt st A AEFE BlEe] g

BAS 9u|st= Ao w2 F=A3ktd Randall and Senior(1996)+= 7HXE #7148 %<l

o AT AL o rhal F3Fstgi

b9} #AEEte] Bo Ato|A 1 7FX](customer value), AH]XFe] A Z+H 7}
(consumer perceived value), B = 7}X](brand value) 5 7@ E5°] AF&5 1 =4
olgfgt JiHES A A ko] AAHAE ov|st= Al o]l dA|eAR, 7t

A Azse ZHe 234 g2 w4 AE Al Qs ogat e

, ZH[Abe] A ZFE 7RRE A RSOl FEHA



E oAk 9 R ohel, J199e) 9FE meshs AWl A= AXE /19
Eal

lo
L
w
)
r o
2
r ™
N
N
fu
o)
lo
=

L
fru
|z
)
[
o
B
>
©
lo
)
)

f
=
oftt
oX,
L
[.a 1

Simon and Sulivan(1990)& B= 7Fx| &k 7)ol BlS:g tE A Bll=9} Bals)
of, ZHAZF 54 BRlES] 7ol fl8 FrHHer A&stauAt sk g7 2 A4
stth Aaker(19)e HA= 7S I 0w HA= AFS AFSSORM 4H|zt
=0l A4sHA H= AEel Wigh ZhAek Fujulgoletal Foletdnt o3 Hal= 7}
Ae v By dEs olslisty] 93 sdow, AAA fye AAE AHT
T A A% A7 HY AAG-HE ol&sto] wAe] HF Aot (A A A
2005). 2=RlAReE HRlE ko] BAE 58] flste], 7 AHIARR stolw 1 Bl

A Bl AFe AAS 7pFdo =z lsto] 714 did] 7HX = =tha A5t e
210 2 ey tH(Palmatier, 2008). f5 9 A B @=<} NBo| 3k &
7k E Hl gk Ailawad, Neslin, and Gedenk(2001)¢] ol A& 71x)= & &y} 1)
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2) FEEA BIAE 7429 A

TE AEEY, 5= HAE B R FAHLAR SRS, 1
E FAst=rtel AsEHa glon, ofeh et sxtEe] st o] St
I F EAS A= Ahtola(1985), Sheth, Newman, Gross(1991), Sweeney and
Soutar(2001), Wang et al.(2004), Holbrook(2006) & ]

Ahtola(1985)& 7FXE A€ 7}A(Utilitarian Value)9t sH2%4  7}%] (Hedonic
Value)al -3ttt o714 A8&2 7Hx = AlFe] 714 o

A A AFSE AN AAH §TE FEAE Qo HED WwF Py

o
o
(0
ol
5
P

Sheth, Newman, and Gross(1991)+= H#= 7% AFE GujaujzE Ao s
ZARALS] Pl A A FF(Fulst=nE Fu) oF sl AESFF(OlE TR AES
TFujsl=up), B ESFF(o HA=EE Fujslvp) o R BFSte], AH R A s

| g@e v

2

[

7}AZ, 71%5 4 7} (functional value), AF3] % 7}](social value),
7+ % 7}A] (emotional value), #1244 7} (epistemic value), %34 7} 2] (conditional
value) 5 57FA 2 7HXE Actet gt o714 7154 7HxE anAr E4, 7%,
744, Aot AT AFe 75H S 55t A4 AFY &85 97
STt ALE A 7HA]
HAA Aztd 388 ondin. AAA THA = Aol oW AAe FEATIAY

A Abge] ddFS o mM FE=3

rlr
B
=
B
N
X
J|m
ox
r
2
i
ftlo
offt
:(131_1
o
J|m
ox
r
>
>,
o
.
A
rO
iih
Ol
ol
X



Sweeney and Souter(2001)= 7FA& A A 7FA, AFE A 7HA] 7FA el ogk 7]
A 7R, Al % Ve A T 4 A A e ® kAl vk o 7A 2
A 7= 2 AZE oW AES Y W 2Asks =4y A dHETE
717 FE&A oI, AEA THA= AFEA A7) lde FEATIE AEe] T
, 7HAel elgk Ve ThA= AR AE Al §
|HANAM Azt @71 A7 A vES Fole Aol Qe AFe FiAS, A
ol o3 715 TRA= an[AE AlEe] ARS B A5 A 4E AlEe E
A3t 71t E = kel Apolel ofsf 7A FE&A= onl

Holbrook(2006)2 7215 43284, #AFol4, d3dd4 FHolA st
PAE AAA THA, APEA ZEA], Ag A 7bA], Al ol BbA bR 9] 4 7HA 7

o FRsa vk o714 AAA 7bx

I
=)
>
>

rlr
X
I
>
>
>,

O
N
2
e
iy
oX,
ol
ol
N
Ho
)

FHoR, AFS LRlsks ARolM AdE AFeold Ao ey FHe

al(2006)8] AT AE AR EAA A A A5A AR, ARAD] A9
ANsA A, FA) A5A A, AR ANsA A, BAA A, A8 A AR
56 71 Adow TR A= g e AR paw uhy
AN LQ006)8] AT AL ARA ARET AR, A)5A AR, BAA A, A}

84 A4 A § 4 4 Ao AAE ZARAG e 2 Bad gy

T(2009)9] Aol M= A 7HA, AR A ZHA], 71 A 7HA S 3 7EA Ak el A
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<E N4> BA= 7429 =24 29

a2 Aol 7k 9 &4 A4
Ahtola(1985) - 282 7HA], A 7EA
Sheth, Newman, R 714 7HA, AFEA 7RR] A 7EA]
Gross(1991) " A AA 7R, A 713
Sweeney and o] A A 7EA, ALElF 7EA], THA el o] g
Souter(2001) T T 1A AR, Al @ 15 H A
wutel Ea
Wang et al.(2004) Aqn) o 3 7% A 7y, A3 A 7 A, A A 7R
= al/7q
BAA 7HA, AbE A 7EA], A =E 7R,
Holbrook(2006) - 3 }_ Fel= 7, A f
o] E}A 7
B Aol 715 A ZHA, A e el 7l
gt = . = )
Sanchez et al.(2006) o] 8} A 7HR], EA 71%F A, A Y
- A HA, FAA A, A8 7R
FBd= | ZEH R FTF A, 754 7HA
W, AL | PAE RS 7, J15H 7t
Eat bt A 7R, AR 1A 7
Ea el e
A +57(2009) o 2.4 2AAA 74 AR A 1R, 715 A 7R
[
H}E O & A 2] A A ps| S|
= 7z 5 S
1kE 9 (2013) wae sz | oA 7¥A, ARSI A 7EA], 715 A THA]
&g A = 7 ZAA 7}x. ALE A 7bx
Oh et al.(2013) ; EHE;H]x} e 7}};1 S 7}};]4, 1814 744,

B AP AE sule] Azel 2AG 2% S HPon, FEYA nAS
g Aetad gk Z FEYA BAS AAE L0} 5 s &
s AES TALEEY] fste] AR Mg T
gl el 2 mwal A @A AuAL WS ov @tk ®£9 FEGA pds
HAE adsgel ohd thAdoR Pse, 4§

8 4
AR R PR ZA@L 7] AEH AXE A84 FEQA LA= 2z
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ol
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el
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jgase]

o] g Mzl q

=2
A Eol o
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ki3
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3. 7S YA BAE m¥

1) 544 A od g

BAd= wjg & auatEo] ztols: R@StE g, Bl FHEHE 55351
e ARl @ axolth(AHAA T, T4, 435, 2002). B wjH S gnkHom fAL
) (similarity), %<4 (familiarity), =7+ (likability) 2.2 T4 %1, BA=2 =3
AxZ AMEET mEbA] ARRES BlE Favp Av Aol v 28t
AsmetAl =AAAY, BdE Fao] o2l AAS 2 2 o, Bd= g
ek v E=rt olAlH, Ay orw ARzt BHillse iy AR AT T}
ForvH (&3], 2013). webAd BA= wjE 2 AvAge] a2 BA=s dvpy I

2aA mH, AT ek wgeA wW, EE deh Eoleliibe] o 8)A

-~

7 & dojye AS 9ngth

Bhattacharya and See(2003)+= Z~H] 2} 7 7]¢] olo]ldlE]E] &} oo <&}
of FAE 719 ololdE g Wi He AAE rHESAT. o] AT VY
ofo]dIEIE] & & Xzt 7|19 ole|dlE S Ed® A=, wi=gAde =2
71 aujzkel 714 ofeldE Bl 9] AL (Identity Similarity), oFo] €1EJE] e -7
(Identity Distinctiveness), ©}o]€1E]E]2] ™A (Identity Prestige)oll & JAttal 3t
Ak E=RE 7ol g sk 7ldel Aol Apop A A, Aot A, Aol ¥

JoRAL ouE & F IS wf, Zolxitta a3k -4 8](2012)% Bhattacharya

e
L
X
N
i

_24_



and See(2003)9] ATE A=, 7|4 ujga

oy

[e3]
2R

Ao 2

A

= anA AQle]

rd

el

e
)
B

0

)

=
=

7} 7FA 1

W=

B

)

B
e

—
fite)

do7la, vt g

221

=
LN

v AT (T, 2012).

.

3|
e BAsst dvpy oY

=

—

A, 9
tHMeyer, 1982; Bettman and Park, 1980).

H] 2}

o
7]&ol Al

}

0]
pul

E

2) #5YA BA= vjPe 32U A
}3,
il

I

—
fite)

K

el
ar
T

o

221

=
LN

A, 2hadet, 2002).

Jmu-o
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—
fite)

el

=,

gl

a1 zF

8%, 2002). BF HAE w2 suae] ool
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o
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TujA] B

T
™

FH k= A

Lo I8k o

%
o

A

’

Rl

el
700

N

xoﬂ

_25_



-

-

3 (self expression)
ZFo} 3

-
it

o] Ao}

=

=

skef, 1

°

=

o

Z}o} 743l (self enhancement)2] 7]3] &

2012).

-
1

)

& A 7+ (brand

=
R

U]

3

el

o

el

identification)

oA %

R

)

—
fite)

—
fite)

FHKim et al,, 2001; A4

R4

, 733l 2002).

(brand identification), B ¥ = o & % (brand loyalty), 7% (worth-of-mouth) 5°] 1t}
Oliver(1999)+= &H|A7} H

1o

vzl

—_

~H

T ORFA, 43520028 ©

wr
-
ol
B
=

oAM, T viA" 7wy

Ho

Uz

o)

0

gkel A
297 BRlE of g8t el 7

=
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W, 7t

s

I

Bt} -7

ol gloiA] B

3
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O
RS R I R
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LSRR
ez AHs BallE 3
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=

=
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=
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7F AR L] S AlE ARl As ] AR G M= Aem YR

4. 8 QA BEHE LA

D 594 BA=E FAA Y AF

A HAE Holshel, the AHE A

WEL RS vasid AolE RFeta WRskshs sgelthbRa, 2010). A

off
O
z
=
(o
(@]
o
o
=
o
Q)
<
@]
2
T,
J|m
o
R
oz
2
R
ol
-

4oz 2MAES AT dHEACL A tatel AeH o BAS YA
s HW, BUAE =7 B3, o gl dd =S A AthAET, F9)
7, 75, 2006). LAl thE A7 19500 T Kelman(1958)9) 9] ake] A

AE o, F2 ARSI e A Ao A& E AT Albert and Whetten, 1985;
Smids, Pruyn and van Riel, 2001). 27|29 7oA FTUA= ‘YA o] F&2 Fdo]
U 2A4E uskalar, 19909t SR E Al Folv Au| AR G A, YA o
B2 VAR Zokell A A& 5 7] AlAe it

AR okl Al mUAe] g A= FE Turner(1975)9F Taifel(1982)0] A<t
3l A3 A A A o] Z(Social Identity Theory)S vlE o2 2w o] gkt} AF3] A A A o]

2 A" A F A9 Aol zbolol didk x|zte Ay g, sk Hdol
g2 Jdao=z §AZ & e AZdE s8s 2AZ JAd e dF5S oS3t 9
2o|tH(Taifel and Turner, 1986). ©] °o]&2 zlolidS AR 3t=d, Aol

(Self concept)S “zpAalell sk 7Rele] Az =770 7 7jelF  olo|dE E
(Personal identity)9} A}3]% ool Wl E]E](Social identity)® o] Fo1 A A tH(Taifel,
1982). 714 ololdHE = 55, AAY v - 53 22 o' EAoy

4o e, A4S WEGE A2

lo
=)
(o
:L
>
>
tot,
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o
S
o
=
Au
Au
rlr
>
>
N
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Aehda Foll wel, 27l AAle of" ALY Fel ASEE AtdoR RIFIE
AL ugr(el#A, ghadet, 2002).

woFA T FUA A= Aot SWolA Agsol WFHA AT A&
H A5 B4 AFoly MulAE Avlets HAolA  Abol-F4 94 (Sense  of
self-definition) & =79, I71& t& AtgEEdA AFUANA A Hrh wehbA
AotdS & whgdsta ¥ £ e BAE FUAE 731, O BHAHEE A
stAl Avt webA o2 gk ouelA fFEPA BA= FAAl= AH|A7E Apolow]
A& wdste 54 Bdl=) g s dA e sYAstE e AEE A
th(o]

&
o Ble ou A7} dAshs FeE Aot ek JA Y

rr

o
=)
N
o,

c

A, ol 2002). B S(2001)2 BAE FAAE Au|zke] Aolo]n| ]
(2012)F BA= 5

AN avlAe] Ay GFs KW §TE FEA7Y] el B@sHE AololnA

o

de 7jETEE 72 7 7 R eR s ginh
A UA FEL BAE AAE T Me2 43 AtEolth Graeff(1996)+=
B FdAE AAH sdAg o)A TR RS AAE TdAE A

A Aol olu Ao} BAL oulxshe] A4, oA FANE o4 Aol o]u]A s}

o] AS%E WIS 3T 4 JdE =72 B3 I (Long and Shiffman, 2000).
WAgE 920100 Bl SAAIE A sAAe A SDAl 7 TEA] AR
2 Faeta, #AEE Y BAESAAE P B sUA9 wiaE AFeATh

2}l o}

002 BA= BANE SR Ao Ba=e) AAYEE s Ao

T HAE BAE $AAES SdAtoer SAHZ AyEolth oA

)
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1

HYEH2005) 2 WE31(2010)2> =

j

st ek,

o

2 %4

7 B
Baggozzi(2000) 2] 1 7= A]

oS
19
A=y

+
el

+

ol

B
e

el

el

A 2 7} (Fournier, 1998;

-

1

A7h AR

]

[e)

5

2H=

=)

o] Al

B =

HAl R 3 = of gkt

°

) 7 o}

Aaker, 1999)7} B a1 ¥ o] FHE ulAg FofoA H
1518

Us Aow oA whehs] Aol A
3

Graeff(1996)
Tl &) =7} Eolx ) Rio et al.(2001)

E

]

(e}

3) AT AA BIE FTIA I9FAF A3
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D 5844 A= A=Y Ad

S8 =(oyalty)2h= 7id2 A AP A g b4 Ql &olz AbEHo] k=T, vHA"
A BAE= ZAZ(brand loyalty)gtE Aldol S43stAA AMEH7] A FstAT)
(Cunningham, 1961; Day, 1969). wtAI® okl A F4 kol g /g w2 gkt
ol osto] vt A aHe g, A wideld A HEel wet 7] o

Adst 53 PEe Assdn. a0 Az, FYEe A¥e P FYE

it

(Service Loyalty),

A= Add AY
E

PH

(Store Loyalty), F# A %4 =(Ventor Loyalty), A1 H
17} F4 = (Customer Loyalty) 52 €02 3= ),
ATES AVEHY, A P54 FIHHE, ey 28y

7HA SR YEw 5 3l

al
AEE ZA48At Day(1969) = FAEE 83 W Adko] o fay = vt
T o2 AHostH . Newman and Werbel(1973)& HAl= =ALEE 3 2
2

=k Auiey, 2 2dREgs medEate AFstn o B

1

Aolgtal F33F ) Jacoby and Chestnut(1978)% %719 54

ol &% 5370 AejE Tk, =S LA Il ol A9 dijk T
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™

A A5
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Foll gk 2AL Fa1, An| o] Fu) Ao} oA}

4

i
o
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o

&% (Raju et al., 1990)
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<
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(Carpenter and Lehmann, 1985; Tellis, 1998),
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Effects of Values to PB Attractiveness, PB Identification,
and PB Royalty

Kim Chang Beom

Department of Marketing Management
Graduate School of Business Administration
Jeju National University

Supervised By Professor Kim, Jung Hee

Private brand in marketing area become a main issue not only with the rapid
growth of PB's market but also with interests from academic area over the past
decade. The current dissertation advances understanding how private brand effects
on brand attractiveness, identification, and royalty directly in case of experienced
consumers who purchased farm products in discounted stores. The date came
from 274 experienced consumers who bought farm products at three discounted
stores in korea: Lotte—Mart, E—Mart, and Homeplus respectively. In this paper,
private brand value is composed of three parts: utilitarian value, emotional value,
and social value. Research model is on which multi—dimensional private brand
value will be associated with brand attractiveness, and brand identification each,
on which private brand attractiveness will affect brand identification and brand
royalty respectively, on which private brand identification will be associated with
brand royalty.

The findings are indicated at three parts.

First, multi-dimensional private brand value(utilitarian value, emotional value, and
social value) was positively associated with brand attractiveness, and brand
identification significantly.

Second, private brand attractiveness was related with brand identification and

brand royalty positively as I expected.



Third, private brand identification was significantly associated with brand royalty

positively.

<Research Model>

Private Brand Values

Private Brand
Aftractiveness

Utilitarian
Values

Private Brand
Royalty

Emotional
Values

Private Brand
Identification

Social
Values

The implications of study are as follows.

At first, this research contribute to expand the research area of PB's value and to
facilitate researcher's interest to PB's value.

Second, the importance of brand attractiveness was improved empirically and the result
contribute to provide meaningful implications for future research. In practice, practical
approach is necessary for discounted stores to enhance PB's value in order to raise up the
brand compassion of PB's products. A strategic way is needed to advance brand
attractiveness to discounted stores. The result on which brand attractiveness is a important
factor to enhance brand royalty and brand identification means that differential strategy

which is able to lead to positive compassion is necessary.
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