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meapsalottome _ :  : : :_ :_ :_  means nothing to me*
useless __ - :_ 1 _  useful
vajuable _ :_ :_: :__:_:_ worthless™
trivial __:_ :__:__:_:__:_  fundamental
beneficial _ :__: - = :__:__  not beneficial”™
matterstome __:__: __:__:_:__*_ doesn’t matter®
uninterested __: __:__ :_ :_ :__:__ interesied
significant __:_+_ ¢ & @ _ insignificant™
vital __:_ iz :__:__:___ superfluous*
boring __*_ i i . interesting
unexciting __:_ 1 __: 1 :__:___ exciting
appealsng.. 5 oo 3% S o unappealing™
mundane __:_ :_ :_ : __:__: _ Ffascinating
essential __ :_ : 1 __:__: __:  mnonessential”®
undesirable _ : __:__: _:_ :_ :__ desirable
wanted __:_ @ __:__:_  usnwanted™
not needed - - needed

At&: JL. Zaichkowsky(1985). Measuring the involvement construct. Journal of Consumer
Research, p.350.

89) M. Sherif & H. Cantril(1947). Breakdowns of the ego, NJ: John Wiley & Sons Inc.

90) RL. Celsi & J.C. Olson(1988). The role of involvement in attention and comprehension process,
Journal of Consumer Research, 15(2), pp.21-224.

91) J.L. Zaichkowsky(1985). op. cit., p.350.
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92) N. Douglas, N. Douglas & R. Derrett(2001). Special Interest Tourism, Australia: John Wiley &

Sons Australia, Ltd.
93) B. McKercher(2002). Towards a Classification of Cultural Tourists, International Journal of

Tourism Research, 4(1). pp.29-38.
94) H. Hughes(2004). Ibid., p.53.
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stoji} miAE] BopoA = AH|7}X|(consumption value), 77}

value), X2t 7} (perceives value)7} o419 thalo] = ofgkt),
Z2H]7}#] (consumption value)©= 71 17FA] (personal value)E 24 3t7] ¢ n}

H S A 7109 7HA(ER)E AA A9 upebA
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Y st AL AN FAFES A7 AR AAY 2K E BAYOR )

AL WUE B FH NG st Aol ARES AHA aF,

95) S.H. Schwarz & W. Bilsky(1987). Toward A Universal Psychological Structure of Human Values,
Journal of Personality and Social Psychology, 53(3), pp.550-562.

96) M.J. Rokeach(1968). Rokeach, M.].(1968). Beliefs, Attitudes and Values. San Fransisco: Jossey
Bass, p.122.

97) JN. Sheth, BI, Newman, & B.L. Gross(1991). Consumption Values and Market Choice, Ohio:
South Western Publishing.

98) HWH(2012). #HFAE] AR 7AA7F WS W o] WA= gk AT

Fehsgated 4ty | 36(4), pp.101-119.

99) B.T. Gate(1994). Managing Customer Value: Creating Quality and Service that Customer Can

See, New York: Free Press.
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A2} 4 9 X gHof
g4 ezl B tialelt Akl Snjo] X
Rokeach(1968) e o)A HEAH e oAl AE A PRI

g A e vehls F49 4%
Y HAdA e gFatolet AR & el L
Williams(1968) AL3) 8k
\xkdg 29l
) 7he1e] Ald A AW Foll $x|ske] HESHA .
Lessing(1976) . i 2H| -5
FAHE F4H A

ot 165 A Feks dol gdeld Qe 443 ere

- HEAgHA oA 245 FYe] B T
Kluckhohn & YExAAd dojA Me 7z ddE Alolol A . )
, ‘ 230175

Strodbeck(1983) Aelgao] s X HF oz XA
37EA1e] REA QN 7ke] H4a 719 o tsh
Schwarts & A A o ZA AESHQ & U V51402
s
Bilsky(1987) AANA G 2B A o, el Fw BAe Az "
o AR AR 2T 5
A5 WreAbol® Z et 1o e wgol G R
. s

Eagly & Chaiken(1993) A U S wela A48 A QAT 18] A=

A FAAEA Qa4 BREE 294 ddew
=] O T

Well & Prensky(1996) A3 A5l olg A s stal Aok deTtE Abe] e

ARalo] mpbA Airhar Azhehs o]l E4 ] w3
HEH el ek A 2041
Qze] AAle] &5 FA717] fls) tidolnt o
A2(2011) S0l tiste] Fshe A - AR RN PEo i;] o
EE AAshe ol B Al
#197(2012) 2 AL Feks 917k ENURAEH

Am: 474 A4

AR AT RHATE 20E FS Qb A3 Qb Aol g 942w

Sow AFy Anjze F&d ik AWl Friebar skl Es 3hdE]

100) T. Duman & A.S. Mattila(2005). The Role of Affective Factors on Perceived Cruise Vacation
Value, Tourism Management, 26, pp.311-323.
101) V.A. Zeithaml, LL. Berry & A. Parasuraman(1938). The Behavioral Consequences of Service
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A& V.P. Lessing(1975). Measurement of Dependencies Between Values and Other Levels of the
Consumer’s Belief Space, Journal of Business Research, 83, pp.553-575.

7HA= Qe HR=et Asol AASe= tAAS FEstH THAAACANA T

del SAlel wet =97 A- AT <O¥™ 2-6>2 ZHA(AL ), el dE

Quality, Journal of Marketing, 60, 31-46.
102) C.H. Lovelock(2000). Service Marketing (4th ed.), NJ: Prentice Hall International.
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106) D. Crick-Furman & R. Prentice(2000). Modeling Tourists’ Multiple Values. Annals of Tourism

Research, 27(1), pp.69-92.
107) H.J Schau(2000). op. cit., pp.50-56.

108) R.C. Prentice, S.F. Witt & C. Harmer(1998). Tourism as experience: The case of heritage parks,

Annals of Tourism Research, pp.1-24.
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111) J. Crotts & J.V. Rekom(1998). Exploring and Enhancing the Psychological Value of a Fine Arts
Museum, Journal of International Hospitality, Leisure and Tourism, 1(4). pp37-48.

112) H. Hughes(2004). op. cit.,, pp.12-29.

113) 252011, Hrtga-EAe E3A1Zo] 274, A=d 7k, A FH R vA= F3F, ASH
SHiL WAL}, pTL.

114) S. Sayre & C. King(2003). op. cit., p.243.
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ks anjzbg el s Ao A4 AAE sk Aol obdE o A

Aol AAlA F-ojet= dEe FrdoRA AR S5 FHATE AL

oEad Adel Be Ao Fa4 55U FH4 SHe g el
#3424 H40 4NE AFHE A% 2E AFde Sd BYRE

Hlo Al dojx]= e = thEra & F 9t}
Ealo e dEe et BAAQ Aary F3eE e #gxie] a4 A
g3t wgo o8 dE=A veya e, duk plAgele g il ES &

e

a4 oot aMAY) WESE, AM e @ AE - A4 5 5
H
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117) R.C. Gitelson & D.L. Kerstette.(1990). The Relationship Between Sociodemographic Variables,
Benefits Sought and Subsequent Vacation Behavior: A Case Study, Journal of Travel Research,
28(3), pp.24-39.

118) S. Tian, JL. Crompton & P.A. Witt(1996). Integrating constraints and benefits to identify
responsive target markets for museum attractions, Journal of Travel Research, 35(2), pp.34-45.

119) W. Nuryganti(1996). Heritage and Post modermn Tourism, Annals of Tourism Research, 23(2),
pp.249-260.
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ARAZA O AT AR Al A Tz AT Ak ALE s A
oA el AFE EAY I AZARSHS 2
Ji= AR £S5 7Fow ERsta Ade=dH, ixEd o ® Rokeach(1968)123) 9

Mitchell(1984),124) Kahle(1983)129 5 2] d2t5o] 7t 7hA H =71 it

F 2-13> RVSE] & 7HA|¢F HF 7HA]

THA 7HA HEA 7
1. oFA 4] 2l (ambitious) 1. #Hokst AgHa comfortable life)
2. 99 g (broad-minded) 2. A= AE(a exciting life)
3. 9%l =(capable) 3. A3 7Ha sense of accomplishment)
4. #&3H(cheerful) 4. H3l22(a world at peace)
5. A4 3Hcleans) 5. o2t} AlAHa world at beauty)
6. &7+8H(courageous) 6. 95 (equity)
7. I3 (forgiving) 7. 7}£9] ¢tA(family security)
8. E%o] ¥=(helping) 8. A= 5 (freedom)
9. %42 gk(honest) 9. 3 &7+ happiness)
10. #Z4 ¢l(imaginative) 10. W2 %3} (inner harmony)
11. 534 2l(independent) 11. A <3 At mature love)
12. ©]#]4 2l (intellectual) 12. =7}4 ¢tH (national security)
13. =214 2 (logical) 13. 274 (pleasure)
14. 7 FeH(loving) 14. T (salvation)
15. % 3H(obedient) 15. A&7 (self-respect)
16. ofl 2]} (polite) 16. A}3]4 ¢+ (social recognition)
17. Md7+o] Z+3Hresponsible) 17. 243 9-A(true friendship)
18. #fo} &A1 4 Q1 (self-controlled) 18. A &ll(wisdom)

A& M. Rokeach(1968). The role of values in public opinion research, Public Opinion Quarterly,
32(4), pp.547-559.

123) M. Rokeach(1968). Ibid., pp.547-539.

124) A. Mitchell(1984). The Nine American Lifestyles: Values and Societal Change, New York:
Warner.; ©]843(2005). &334+ 714, ol Z2etd, F7|7F #3A A9 7 PFofko] mxe= FIF
#& A A7 ATl BAE g =, pll

125) LR. Kahle(1983). Social values and social change: Adaptation to the life in America, New York:
Praeger, pp.275-284.
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Woodside(1984)=  7Fx2  EA4  71x9 %4 71x2 AA s =,
Rokeach(1968)¢] # <& 7FA=A 7HQle]l =l vigh nighA gk HFA e et
M2 FAA] BEEA S o] gD

VALS(Values and Lifestyle)= 19831 SRIe| 2ol A As © Aoz o|EFH
w72 o iAol 23 ARSA JidolA B EEHAT L &
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<i 2-14> LOV &%

. A7 (self respect)

Aol A F 7H(self fulfillment)
3#7H(a sense of accomplishment)
24%7H(sense of belonging)

AF3] A ™ o (being well-respected)
ok (security)

A

o

Q17+ @Al (warm relationship with others)

Z7$%(fun and enjoyment)

© 0 N O e WD

) 2 (excitement)

A5 LR. Kahle(1983). op cit, pp.275-284.

Kahle(1983)2 7Hxl& FA3st=t 2ol LOV(List Of Value) H=5 712331
=, Rokeach(1968)%t 22 7HA& 9 7Hx¢F HF4 7HA= F&54 &

3 AT ES, AVNAEFH, At

126) M. Rokeach(1968). op. cit., pp.547-559.

127) J.A. Howard, & A.G. Woodside(1984). Personal Values Affecting Consumer Psychology.; Pitts, R.
E. & A. G. Woodside(eds.), Personal Values and Consumer Psychology, Lexington, MA: Lexington
Books, pp.3-12.

128) o] &-4(2005). AA=E, p.l7.
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A5 QARG AY A7 ofHrh v A F9S W FrRAoEA
24 & A &A (internal locus of controDell &3lH, FH QA0 ZA Wi FEF

AAE §FE BFAIY) A BE FAe] 7] 2FTHI0)
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ABSTRACT

A Study on Cultural Tourist’s Value Systems

by Hye-Won Jang

Department of Tourism Management

The Graduate School of Jeju National University

Supervised by professor Byung—Kil Choi

Cultural tourism is one of the oldest forms of travel and still continues to
be a mainstay of the tourism industry is most parts of the world. According
to the OECD(2009), cultural tourism accounted for around 40% of all
international tourism, or 360 million arrivals in 2007. Although it is often
difficult to distinguish these ’culturally motivated tourists’ from other
travellers because of the growing tendency towards mixed holiday motives,
they are particularly desirable for destinations seeking to attract "high quality’
tourism and high value tourists. Today, cultural tourism seems to be
omnipresent, and in the eyes of many it also seems to have become

omnipotent.

This study seeks to identify the cultural tourist’s value systems by using
Means—end chain theory. Value have been shown to be a powerful force in
governing the behaviour of individuals all aspect of their lives. Especially
customer value has been important factor for cultural products. Cultural

tourism 1s consume the cultural products in destinations. In terms of cultural
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tourist’s value is very important factors that influence destination choice
behaviour. But few studies have been carried by utilizing means—end chain
theory in cultural tourism. Broadly speaking, focus of means—-end theory is on
understanding how consumers think about products. More specifically, the
focus 1s on examining the important meanings that consumer associate with

the products they purchase and consume.

Therefore, the main purpose of this study is to find out, by understanding
the cognitive structure of cultural tourists who visit Jeju island, what benefits
are attractive points to the tourists and also what benefits are points to that
tourists and also what their ultimate pursuit value are. First, to compare the
value systems between Soft Laddering and Hard Laddering. Second, to
compare the value systems among heritage tourists, arts tourists and
entertainment tourists as cultural tourists. Finally, to identify the wvalue
systems according the level of cultural involvement between low and high

cultural tourists group.

Data collection for this study is from July to October, 2012 in Jeju island.
The Laddering was employed for research methodology. The procedure,
Laddering involves a series of one-on-one deep interviews, was used to

understand the pursuit values they have in mind.

To carry out this study, first of all, contents analysis was employed to
interview results. Second, Implication Matrix was made by contents analysis
which showed direct and indirect relations. Finally, HVM(Hierarchical Value
map) was mapped for value systems according to cultural tourism typology

and level of cultural involvement whose participate in cultural tourism.

The results of this study are as follows.
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In first and second propositions the results of this study show that there is
a difference in value systems according to Soft Laddering and Hard
Laddering. In heritage tourism, on the relationship among the attributes,
consequences and value showed that the major attributes was educational
place; the consequence was the acquisitions of knowledge, and that the
ultimate pursuit values was satisfaction curiosity in Soft Laddering. While the
major attributes was authenticity, the consequences was the understanding of
local culture; the ultimate pursuit values was satisfaction curiosity in Hard
Laddering. And In arts tourism, the major attributes was contents; the
consequences was understanding the a works; the ultimate pursuit values
was share of emotion. Finally in Entertainment tourism, the major attributes
was fun; the consequences was sensorial pleasure; the ultimate pursuit values
was pleasure.

Finally proposition, there is a big difference in value systems between level
of cultural involvement in their value systems. Especially in arts tourism and
entertainment tourism, high cultural involvement group is more concerned
with aesthetic value than low cultural involvement group. While there is not
difference value systems between level of cultural involvement group iIn

heritage tourism.

Therefore, the present research is considered to suggesting some importance
points regarding the development and maintenance cultural tourism
productions. Jeju island is famous for beautiful scenery but relatively little
attention was paid to social cultural attraction. There is a lot of authentic
contents in Jeju island. Its need for focus on historical and cultural elements
of the Jeju region and designed to boost tourism and attract visitor and
represents a brand extension of successful UNESCO World Natural Heritage.
In addition, it would be necessary for sustainable destinations to strengthen

their aesthetic image by developing cultural attractions.
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