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Abstract

The Effects of Brand Application’s Attribute on Customer

Satisfaction and Product Purchasing Intention

Liu hairong

Department of Business Administration
Graduate School

Jeju National University

Supervised by professor Hyoung-Gil Kim

The rapid development of communication has increased the use of
smart phone. Recently, smart phone shares nearly 50% of cellular
phone market in the world and about 47.7% of smart phone shares in
Korea as per report of Nielson, Korea Creative Content Agency, and
Gartner. Picking from various application of smart phone, the brand
application 1s one of the most focused subject for industry and
research. In this work, we have focused on brand application (app)
emerging as mobile advertisement using smart phone in the study. We
have examined whether the features of brand app have influence on
brand attitude and product purchasing intention by proposing new
integrated model with technology acceptance, brand attitude and
product purchasing intention.

It enables to keep continuous customer interaction channel and it is

expected to grow brand app’s worth by request of companies of



customers’ information diversity. There are very few works done for
brand app context even through its possibility of growth is always
high.

Therefore, it 1s conducting about users’ choice and use in the
intervention based on understanding this new Intervention’s
features/properties and customized media customer’s characters. We
classify the brand app as the new kind of advertisement using
information technology. In order to determine, the factors which are
used when information technical products release the research model
included with technology acceptance, brand attitude about mobile
advertisement, and product purchasing intention.

We have reviewed the features in mobile communication and
advertisement, technology acceptance model (TAM), and theories about
customer behavior intention in the interest of references. According to
the literatures, it has established 17 hypothesis and 780 number of
surveys were collected within 20 days between 18th Oct and 9th Nov,
2012.

755 number of surveys were used in final analysis because of
unfaithful answers of 25 surveys. The results are described as
following

First, It is about the brand app features.

According to the results, the brand app informativeness has no
significant influence on the brand app perceived ease of use <p=0.802>
and perceived usefulness <p=0.418>. It should be considered to develop
methods in planning the new brand app by reducing advertisement or

commercial impress as much as possible and appeal about its useful



informative tool.

Former flow of communication such as top-down, intelligence
production and distribution, are changing to current method called
bottom—up. Unlikely the past customers are very active on choosing
and controlling the information that is why interactivity factor has high
influence on perceived usefulness(5=0.723), perceived ease of use, and
brand intention.

It 1s appeared that experience has critical role in acceptance of brand
app. Experience does not engage with direct purchase but it could be
used as the factor to make continuance intention to use higher. It has
confirmed that customers’ direct experience made difference in the
brand from others and it is expected as meaningful implication for
future research in information communication about acceptance attitude.

Second, it was expected that brand app customer satisfaction has
direct affect on brand app continuance intention to use. However, after
using brand app it 1s made new brand attitude and has indirect
influence on continuance intention to use. It has proved that the brand
app customer satisfaction acts on the factors such as good will, good
feeling, positiveness, satisfaction, and etc in respect of existing brand.
It also affects on users’ intention to use greatly.

Third, it 1s about the relationship between change of brand attitude
and product purchasing intention in the brand product. As we have
predicted that not only user satisfaction has influence on brand attitude
but also attitude change on brand has influence on brand app
continuance intention to use and product purchasing intention.

An academic approach of our study on brand app acceptance has



proposed the new model in order to explain technology acceptance and
brand acceptance as a theoretical and marketing view.

We also noticed that it i1s also important to involve all age group
participants that include more diversified factors, and analyse circulating
relationships between variables for the future advanced research.

There 1s a variation In our results and existing studies on
information technology. Our research model, a strategic approach in
respect of potential users’ various acceptance trends, attempted to
determine users’ power of influence. We have expected the study
contribute brand app market expansion and could be a useful
framework in both theoretical and practical way for the future

researches about behavior on information communication media.
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