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ABSTRACT

A Study of the Hotel Visitor’'s Restaurant Selection Factors

Affecting Satisfaction and Intent to Revisit.

(Studied with Jeju five—star hotel users)

Choi, Woo-Hong

Department of Tourism Management

The Graduate School of Business Administration,
Cheju National University

Supervised by professor Cho, Moon-Soo

The business environment in the hotel industry is highly competitive. each hotel
in the industry faces direct and indirect competition from other hotels. The highly
competitive environment prompts hotel managers to meet their customer’s
expectations much more closely to ensure the survival and success of the business.
hotel restaurants that are highly labor intensive make a important role to get
competitive advantage in hotel management.

The purpose of this study is to find out important attributes affecting the hotel
restaurant visitor's choice behavior. Most of all, this study focused on how
attributes of hotel restaurants, which is characterized as tangible and intangible,
make its guests feel satisfied and revisited through polling. In order to accomplish
this aim, this study will include the analysis of such detailed areas as forms of
indigenous factors(food quality, service and price, menu diversity, food value), and

environmental factors(facility level, service, image, reference group, incidental
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facilities) which are independent variables. these revealed by the literature review of
the selection attributes on restaurant.
In order to test the above-mentioned relationship, this thesis assumes the

following two hypothesis:

Hypothesis 1 : Indigenous factors significantly influence satisfaction and intent to
revisit.
Hypothesis 2 : Environmental factors significantly influence satisfaction and intent

to revisit.

To test the above hypotheses, the survey conducted among 285 persons visiting 9
hotel s restaurant in Jeju and tested the hypotheses to use factor analysis, multiple
regression.

The empirical findings of this study are as follows:

Firstly, it was proved that menu diversity, service, and price factors, which are
indigenous factors, significantly influence satisfaction, and that menu diversity, food
quality, service & price factors significantly intent to revisit.

Secondly, it was found that facility level, image factors, which are environmental
factor, significantly influence guest’s satisfaction.

This has the limitation that it has been studied on only for personnel and
domestic sightseers and which can’t reach multifarious and subdivided causes.
Therefore the more systemic and constant study is asked to overcome this critical

point.
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