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ARG KB LR, 1987
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(A=A A3 AFd, 1989.
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$1 4 FaRE (hospitality Firm) &) 714 & RBIEBE o1¥A BHEES nlg Sd &
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2) £ (ulelAHE), Y417, 1984, pp.67~87.
3) T. Levitt, “Marketing Intangible product and product Intangibles™,
Harvard Business Review, (May-June 1981), p.96.
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4) J.M. Rathwell,, ‘Marketing in the service sector”, MA : Cambridge
winthrop publishers, 1974, p.588.
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BH HAs, eesldeR), A%, BFwL, 1985, p.125.
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%5 :J.A. Thomas,
(August 1964) ,

“What Makes People Travel,” ASTA Travel News

pp.64~65.

5 J.A. Thomas,

‘What Makes People Travel”,
(August 1964), p.64'65.
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% ¥t : The University of Missori, Development Assessing your proudct
and the Market, (U-S Dept. of commerce, USTS, 1978), p.46.

HREITEH S0 B 7Rl BFALY KK (eeds) & HET
Yo7t glon 159 ghokel kY A= E Ftsto] olobA R ER ] Wd e
€ Aol FLstd.

6) The University of Missori, Development Assessing your product and the
Market, (U-S Dept. of commerce, USTS, 1978), p.46.
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