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1) David A. Aaker, Building Strong Brand, New York : The Free Press, 1996, p.214-278.
2) David A. Aaker, Managing Brand Equity, New York : The Free Press, 1991, p.248-264

3) Yoo, Boonghee, Naveen Donthu and Sungho Lee, "An Examination of Selected Marketing
Mix Elements and Brand Equity,” Journal of Academy of Marketing Science, 28(2),
2000, pp.195-211.
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of W AZE AE AR A ANAN =7=

4) L. Leonard, Berry, "Cultivating Service Brand Equity,” Journal of the Academy of
Marketing Science, 28(1), 2000, pp.128-137.

5) ol fAl - Bhalel, “HAE W adE-BAE FAN-BASAL 2 1 o] FAg 1] o] g4
b zpelo] ik §AA AR wiAR AT, A17dE A3E, 2002, pp.1-33.

6) Jennifer L. Aaker, "Dimensions of Brand Personality,” Journal of Marketing Research,
August, 1997, pp.347-356.

7 AFA, ARl B4 wrE BAE JfAEF BAE FUAC e A7, #AE Y =R, A
Foga sk, 2005, pp.37-38.
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Z2EFE A g vak AR A v A8 Zdllzte]ze] viA"YHM A 8 h
of F-gstA 5PE AAslaL, ol# gk MujaviAg R A Rl AN, 74, #al, =
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anAbe] mase] et ATe) % 2 R e ofE FFS wAEH AHE
A g,

AR, BA= g @A ol IFEAA 54 wel oW {2l AolE

woltx AFFoEA BF wARALA wALAE 9 A el Qe A4

8) McCracken, Grant, "Who 1is the Celebrity Endorser? Cultural Foundations of the
Endorsement Process,” Journal of Consumer Research, 16(12). 1988, pp.310-321.
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9) &34, "Mulx viAY ] Ao @3 A3t MArskeli=%, g AF3] 3l st st
€, 2003, p.4

10) David L Kurtz, and Kenneth E. Clow, “Service Marketing”, New York : John Wiley
and Sons, 1998, pp.21-24.
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18) Sanghera, Jackie, Leslie de., Chernatony and Brown, "Testing Gronroos’ Model in the
Financial Service Sector,” The Service Industries Journal, 22(3), 2002, pp.1-14.

19) Fournier, Susan, "Consumers and Their Brand : Developing Relationship Theory in
New Consumer Research,” Journal of Consumer Research, 24(March), 1998, pp.343-370.
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22) B. Pine II, Joseph and James, H. Gilmore, "The Experience Economy : Work is

Theatre and Every Business Stage”, Boston, MA : Harvard Business School Press,
1999, pp.214-289.

,11,



2-3> AH]

<#%

= | S
Mi,%mﬁ N E
0 ~ 0
o © Xy W g e
B o= R DT AL
_uh_ T . o iL ~ ,C
= N " o ol =
OB R M o BT
M
Jvmo
T % %
O|R ]
%
of- Hel of-
a9 = =
N
g
M
ﬁo
o | o o~ op
T
H K No e
T
-
M
®°
o)
o ojn ojn ojn
9| K HA HH
s
=
ol
<] <] <]
w| T OE 0E
3 3 3
= o = ol
B ) T

ol A, "M & wA”, SFEAY, 2005, p.ll

A&

= A A

KeNyo)
o —

A=)
-

B H 29

Sol

=
=

& g o

2

3414 ] 220] o,
a7

12 Fdse A 59l

)
e

A )

3|

i

]

Au 2] o] §&

3l Al
= T

<=
=

Bz ]

A e F A4

of v &

Ko
=

I

RS

2 o, dst= E

+&
o] Z|WAMH|2~E HZAH| g

=
=

54

toedd Hgr|=

ki3

3
&

1o} 23)

o=
- O

Gl

=55 Al

it

(2) AMHjx

shog Aqulsas w7 Au]s

3L
=
E49)

2| 2

aaw Agsh oA A

s

£ Fa

(s

3

T

W 2 37 2450

Kol
=]

= o

MB 2 e el

B!

23) P. Kotler, "Marketing Management”, 11th Ed., Prentice-Hall International Edition,

2004, pp.31-32.

,12,



=9), Aol MH|zo] #ojst= FE(aAe] #o)E Um 5 Uk

AMulz A wet 7R R R & ¢ ded HeAnl~ AFE(Convenience
services) M| A7 H Ao &£ R=ETS 9 Fustes S @tk

A w A 8] 2~ A3 (shopping services) AH| A7} 938t AR =& A7) 3] 4 A
Mulzep F4, 714 58 vlusriy ARE gAsE 5 FueEs 59 &
b As wekth Ay v 2 Au vt e A9 £ dolth

AZAH) 2 A (specialty services)= A H] 27} 7FR| &= 2FHE A Aoy HAE

Y

A QA wel A b Al avh EAEA] gon BAE FAHLETE g =
FE S waith welbd nASS g Hu A2 O AR A AAetn sherslr) =
ok o2 AMHl A AFES 2uAE0] dAEE Aol W 2, 7 =S W
o] Eolm, o] Hofst= Art v Erh webd nAES HGe] AuaE o
she vl @e FxE gvh aejug JhA el ff A

= oulEE el A9k gk oo uEAe dui SASA Folsh e =

N
Ho
:OL_I‘
>,
X
4
X
o
fr
et
0

Aae Bask §7e] FEL g AFL FYst T W mulAe 2o e
touke AR wed, o F94 a2 el A AHHele @
F Ak WA AR AgAMe] AF WAL B+ Qo wi FAHe
2t FAEe] ERAEL FUGORA QA HE B8 VolE ANt @ 5
9 ol WA AEAL sHAe] ohet 2ulA A s AznE AAEEA
FANMAS gt 2 A FEY BABE oY xvge] od e £7

age] FuAF FFL vAE AL w2 Az%d A

fo

Tl Aot wE AR ARl TS Mujs B AEE 27

f
o
e

24) ol Al A=, pp.113-121.

25) P. Kotler, op. cit., p.562.

26) o], “Aul~ 7FYFE sl #we AT, AALSHY =R
p.18.

,13,



ek B Aoy 7)ok dEEy. g4 vz MHA B AlEs @
Asl A=t Aol s A aRS AV s FAR ARG, FAEE =
= AdH ve S 22 T3 v S 2R aeja, =46 - 23
TH(1996) 8] ATl M= MulAaTrzRE H5F Fuid g AzE Auartd, A
258 5L MRl 27bA] o] Ao A2 #7198 Anjs e

Mujzasmd Bl MR a7EA ) kel WA= o] v Atk AMdE e AT
olE Tl TwlE #s &njAECl AET AN ARERYH 7= S e

A zke] zpelel] wel ZEAHIEE @Epd o glew ER A Ed Muls ZpA g7}

N
2
il
rlo
-
ko
)
=
u
e
2
By
mlru
L
N
N
Ho
o
o
X
i
mlo
_VE
N
k1

ol ¥ ZHA(price)e AH|Z= wiAIG O] TPHx FolA e 67FAQ] AW FE
E

(product), Z % (promotion), % (Place), = ZA2(Process),

I
=
evidence), =4 U (people) 52 Yol & A W A2 #= da, 7 e 3

7HALE I Aujze FA% FES el S ol &5 7] o2

27) Valarie A Zeithaml, "Consumer Perceptions of Price, Quality and Value” : A Mean-End
Model and Synthesis of Evidence,” Journal of Marketing, 52( July), 1998, pp.2—22.
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A FAEL LvAZE AFoly Mu|AE dE d FH3F  7FE (monetary
price)¥F A= Zo] oflEtE AE W Wtk Az, ARG = 284 =

}\
Ag A vE 5o nFd4 Y97F= (non—monetary costs)®= AH]2=¢] Fufe] F

a3 9&S s
3) &l
(1) Faef 93y 54
Au|2=7F 7R = 5384 gl ANAES Fujd e AEs IA =7
S AMu]~e] nEZAH o R A MH]~ HH(service encounter)®] R8It & I

A e ek A

goz Muzel 43t WES FAE @ oldd A
Mz WA FASE Qe oYl Ak dud BuE Fi AAPE FYse
A7} wek weba] Au el et Fask Mg FLF G8L Frha

Be BAsES /5 Aolunh oulA A SHS B HEHE Y

F3E BASAL AN A48 AT ALe] G Ful bt na
= oolnAe] Fge FWH ol A HAL ARS THaH £FAA 4B

AA HRAA BAEALe G458 Ut YA B8 AANGAT

B1) f32, W, YIeES BF HAS AY P49 AYan Anacld og 2
Fae] WS e B, AT, A68%, 2005, pp.115-137.

32) AT - AEH, “DAS Y9 FCBRY] e g i AT, FngAT, Al

A4z, 2000, p.65.

33) E. Ladon, Laird Jr., "self-Concept Ideal Self_Concept and Consumer Purchase Intentions,”
Journal of Consumer Research, 1(9), 1974, pp.44-51.

34) A. Kirmani, and Zeithaml, V., "Advertising, Perceived Quality and Brand Image”, 1994,
Faircloth, J. B. ed., "The Impact of Brand Image on the Development and Management
of Brand Equity,” ph. D. Dissertation, Mississipi Univ., 1996, p.138.
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Jennifer Aaker(1997)= B = 7o) &S vA = 7Hg & 8Qlow FaE
Tk, Fae] Ao olgE Aetdoly Fare] digh Bk, Fa B w A ]

Uehd BE ¥AMY Ee 23 5ol AR Sty BdE JiES FA
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2

=9 AA Ay 54E e} B ol

o
k1
rir
2
ud]
o
L
R
I
[>
1o
—
e
%0
o

o
T,
o
fr
o
b
N

F, 45, 94, FaE
FE 5O 444 AT vk olvlo] Robgem Pulglel g, Anze] £
L HAE 2 Fobs Al FEAE R S qUR @k

BA= Jfge] AdEdAdEAe] Faed] HFT

35) Jennifer L. Aaker, (1997), op. cit., pp.347-356.

36) Joseph T. Plummer, "How Personality Makes a Difference,” Journal of Marketing
Research, 24(6), 1985, pp.27-31.

37 AT - AAL - FAH - ol A TamMARE R, AR, 2004, pp.122-123.

38) David Aaker, a. Rajeev Batra, John G. Myers, "Advertising Management”, Prentice
Hall, 1992, p.128.
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39) A. Kirmani, and Zeithaml, V., "Advertising, Perceived Quality and Brand Image”, 1994,
J. B. Faircloth, ed, "The Impact of Brand Image on the Development and
Management of Brand Equity,” Ph. D. Dissertation, Mississipi Univ., 1996, p.78.

40) A. Kirmani, and V. Zeithaml, "Advertising, Perceived Quality and Brand Image,” in J. B.
Faircloth III ed., "The Impact of Brand Image on the Development and Management
of Brand Equity”, Ph. D. Dissertation. Mississipi State University, 1993, p.61.

41) F3x, 9 2, AAEE, ppl15-137.
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9 ehiA, the 2 AR 5 wn o Avzel g A7s FAs 7ol
AL ek
Aulzg gl s mAs s

olgfd HEx}Aa<F oBruner 1990; Milliman 1982, 1986; Yalh and
Spangenberg 1988, 1990, 1993), A A (Belizzi, Crowley, and Hasty 1983; Crowley,
and Hasty 1983; Crowley 1993), ojA &= 713 (Bitner 1990; Gardner and
Siomkos 1985), Z™ (Golden and Zimmerman 1986), &% (Harrell and Hutt 1976a,
b; Hui and Bateson 1991), & 7](Spangenberg, Crowley, and Henderson 1996), 1%

71€} 2.21(d: Baker, Grewell, and Parasuraman 1994)S ¥3lsto], d¥ 37
gk oy ko] HEEO gith

Baker(1987)= =24 I4E& FWHA<l(ambient factor), T AR <l(design
factor), 1@]al A}3] 2 <¢l(social factor)® Al 7F# WF2 EF3x go. 3HE,
Bitner(1992)= Muj29] 283 3745 Servicescapeszh /@ oz T HA 7]

ol BAIG 5 9l AwAeln BelHQl 290 Hoshisd w2l ambient
5

jus)

condition), &7+% wjx¢ 7])% A (spatial layout functionality) 2] il
¥} 223 & (sign, symbols and artifacts)e] Al 7}A] WHF2 FHAT o FAe A

F2(1998) A, MiEAd, d24, A so= 7 40

42) ol A - AHE, AA=E, p.63.

43) AR, AT BA BP0l FAALT DAVS VeGP B AT, oA
A, A7A A2%, 2002, p.6l.

44) L. Leonard, Berry, "The Components of Department Store Image : A Theoretical and
Empirical Analysis,” Journal of Retailing, Vol. 45, 1969, pp.3-20.

45) Mary Jo, Bitner, "Evaluating Service Encounters : The Effcets of Ohysical Surroundings
and Employee Responses,” Journal of Marketing, 54(April), 1990, pp.69-82.

46) Baker, Julie, "The Role of Environment in Marketing Service : The Consumer
Perspective,” The Service Challenge : Integrating for Competitive Advantage,
American Marketing Association, 1986, pp.79-84.
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(Narver & Slater, 1990), 459l HF2<Q 842 wolsojxa QIr}52)
(Ganesan, 1994).
Saxe & Weitz(1982)« 7]=9 A5 st A2 #duj & 7|0 Fvfdd

3 wAel Ageld mAE Ade ddew mm nAAFY ALl wd 6

AE AdAsto] A FAdo] B3 Hesh PFgo] x2HQ Heg Hx= /st
153 259 Al XY He= 6709 Jdow A, o] wEAY v

Hkowsn  Mu|aAgAzl nfel oS Ao w . uMoA FL ME|AE

ALY B5E w4 Au2EL] e £ YIS drha wYnk

52) S. Ganesan, "Determinants of Long-Term Orientation in Buyer-Seller Relationship,”
Journal of Marketing, Vol.58, April, 1994, pp.1-19.

53) Saxe, Robert and Barton A. Weitz, "The SOSO Scale : A Measure of the Customer
Orientation of Salespeople,” Journal of Marketing Research, Vol. 19(August), 1982,
pp.343-351.

54) ol frAl, AAA, pp.291-311.

55) L. Leonard, Berry, and A. Parasuraman, "Marketing Services; , New York, The Free
Press, p.211.

56) Scott W. Kelly, "Developing Customer Orientation Among Service Employees,” Journal
of the Academy of Narketing Science, Vol. 20, No. 1, pp.27-36.

57) Jone E. Swan, Jone I Fredrick Trawick and David W. Silva, "How Industrial
Salespeople Gain Customer Trust,” Industrial Marketing Management, Vol. 14, No. 3,
1985, pp.203-211.

58) AAE, AA=E, pp.32-33
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Ao BAHQ s glojebs A% Utk oY= e =e] wEd] A7 4P

Normann(1991)2 X8| B =9] A3to| ujs|A] ‘AlH] == 71E4ed &
SNk ol Anjx dAsE A IS st ar 519 60

AR F Qe Sve] @ & qy] WEe] AFuTE AulzdA A FHe] 4
=

59) David A. Aaker, "Managing Brand Equity, New York” : The Free Press, 1991, p.212.

60) R. NorMann, "Service Management : Strategy and Leadership in Service Business”,
Chichester : Wiley, 1991, p.214.

61) 2o} “Service Loyalty @A 34 ¢ Dual Path =&l #3F A7 whAle =8 A&o)
stul sk, 2003, p.46.
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63) Paul Southgate, "Total Branding by Design; . Kogan Page London. 1994, p.136.

64) McCraken, Grant, "Who is the Celebrity Endorser? Cultural Foundations of the
Endorsement Process,” Journal of Consumer Research, 16(12), 1988, pp.310-321.
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66) Donald R. Batra, Rajeev, Lehmann, and Dipinder Singh,

. Some Antecedents and Consequences,” In Brand
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2) A= 7§A (Brand Personality)e] 7§y

AAeld Aol Folgzgel dal mol: wgowA AYE ouch Tejnm
MAe B2 4 Aol el wm Avg A3 A5 Bee AAeE A
el Hel SAgolean 4o @ 5 glrheD

oWl A% TE AP T A @k ol AEL AdFel YR v
%

TR e AbE kel Apol= JRdANIAES] HE, 7], A5 S ¥ TA
el FdEe AA Ben e8lE M Ui T, HE = A Al Hls

of 1 7HA1H3 el st
Golgle 2Ezsh FEUL DAt F o]yl Huel F/He Wi
%

FAEE O @ Hue) AF S BAshe A

=) A (personality)S g8t &=,
o] Qs A3 A &F(Performance), A A% (Gompetitive), &% * &7
(Athletic), B84 9 &=(Authentic), 7ol FHF3H(Inspired), &A14 <) (Innovative),
AEaAS 93 (Fitness), %A (Dynamic), A2l (Committed), Z&7<&
(Playful), ¥}%3kBold), ZYA  J=(Decisive), =& =22l (Aggressive), 9]

(Number One)s 3 #2 FEAIEZ FAHD
N

o473 H#M= 7|4 (brand personality)o]® B =9 £AS& 7HAQ0 EAHER
67) A7, ‘Bz MY F8 gkacle #d AP St=Faers], FuAF A49%,
2000, pp.29-53
68) ¢FB3 “HMTFH H 2" 2004, pp.30-31
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LR, AEAE R Aele] 4A 5 At wa

H 54 ¥HFEe] BT ¥gFY, Bt AdAFEE A9 HE(a set of human

e
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Jennifer L. Aaker & <13+ 7149 539U (Big Five)e BAHE= /A3 AFAAIA =B
A= g LS Asta ok Yo ot BdE i Az N F v

3k 5709l A = A (Sincerity), & (Excitement), % (Competence), A& %

w
o
S
=.
w0
=
e)
Q
—t
(@)
=
.
Ac)
K
ol
o
=
o
©
S
(@)
(o
=]
¢
wn
e
o
fru
v
r
9
i
4>
¥
rlr
=
o
)
X
%
ol
T

&
o,
~
>
)
il
o
2
of
o
O
—
o)
o)
(@]
rL
=
PN
2=
&5
=
rlo
=
N
ind
=
ox
lo

>
>,
i

o

AAE AE =715 BA=dh od mel =] fye txtoly & W=(Paul
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69) Jennifer Aaker, & Fournier, Susan, "A Brand as a character, a partner, a person -
Three Perspectives On the Question of Brand Personality,” in Advances in Consumer
Research, Vol.22. 1995, pp.391-394.

70) et=F=, AAA, pp. 30-31.
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o} Algdto| A wo] AL&EHE Aol (self-concept) o] 2= 80171 ol th.
Zpol N (self-concept) 2 2H7] AA1S 3hihe] & glato

gE A7 24 SHow Aol Aopst REHE BAE APS b na

Jennifer Aaker= 19 =i ‘Bz JAdALA st A F(Dimension of
Brand Personality)”ol4 E#8= JlAl(brand personality)2 21704l (human
personality)2] "Big Five’x93} FAFSHA 5714 APdoe=z yUFed A2
(sincerity), &+ ¥ (excitement), -5 (competence). A ¥ ¥ (sophistication), 12|31
713 (ruggedness) o] 13l o] t}.72)

mebA Bl sjdel Jide] WEsiHa oldd JigS EAE= ololdlE ¥
(Brand Identity)el E3AA Ao oz 1 J8e g o Bd=9] tjxl n

st %, 71X mwe md, a9 A &, A9 wojole] AAF wjxe #g
71) 727, AA=E, pl14s.

72) Jennifer Aaker. "The Malleable Self : The Role of Self-Expression in Persuasoin”,
journal of marketing research, 1999
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AR ADE(Sincerity)ol#tE A LAY A  BW AAZH/AAHA
(down-to-earth), 7% 3t(honest), 717 gH(wholesome), U4 $H(cheerful el &
AbR xdEod ¢ 9t

E7 T2 9 (Excitement)o]&tE AE 84 Yol B #7+3Hdaring), &3k
(spirited), ‘&= o] F4-3H(Imagination), &4 A(up-to-date) 2] FEAIZ nd4
T STth

AA 53 (Competence) ] 2= A& 84 AdolA BH 2# T THk(reliable),
A A 2l (intelligent), A 3% 9l (successful) 2] F-&AL=Z YeRE 4= Q)

A Al # F (Sophisstication)o] 2H= 29018 A4 wW AF3S(upper
class), 18 A<l (charming) 5 HEAIZ FAF A 4= Atk

gAA 493 (Ruggedness)ol gt 84S 4o ww 9FF e
(outdoorty), ElZgHtough) &2 FEAIZ YEYE = b7

2H A s Eokol s B = A9 A 71 (brand personality construct)oll ¥
g ATt AE] ol Fo A gt o, Bl ol Hal=el weld QA 5

ﬂll

Aol s o2& Zojth e AFAELS, BA=o] Jfdo] AuAR Ftolg H
Ao ALgS Eato] 1 2o Aok(Belk, 1998), o144 kol (Malhotra, 1988), &
= olo] EH3F 2 (Kleine, Kleine and Kerman, 1993)S o]® A4 % &3 Aok

of el 2Hg Wrojgh

73) A{A, AHlz 54 wE 2= gy Bds A #e A7, wabeke =g
AT shal g ek, 2005, pp.31 38.
74) 7, AA=E, p150.
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-wholesome —-imagination -successful

—cheerful —up-to—date
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A=) Aol §8a7 Fe WwE A4 A A v AR ALFAS

75) Sirgy, Josept, "self-Concept in Consumer Behavior : A Critical Review,” Journal of
Consumer Research, 9(12), 1982, pp.287-300.

76) H. Harold Kassarjian, "Personality and Consumer Behavior : A Review,” Journal of
Marketing, 8(11), 1971, pp.409-418.
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webx] Ba=o] A ARGl o Aol wHomAE oA AnsirleA

B PSS bdets AL uAHe ol Hol WA oed WA oA
E

Jennifer Aaker AA4eSAANE AR A3 "Big Five'dael Fal 2
2 A9l o AHe e ge Arsel AdsHe] ox Yo BFeta, na
Sl dE £HARE ZW AT o5 Lo ATt FAHA G el 3

otalo], A= A el o2 AA M AFS wrsla f&skH dukst 7t
T8 2 xe s 93 A= AT
o7 MAE A HE AT Anderson(1968)e] 11 d

al
9lth. Anderson(1968)& 7%= =4 (likableness rating)S E8f Q& F53 EA o
&

o
[-'O
-
i
it
=
fr
P,L

TES EYE Aol dHS AT Rajeev, Lehmann
& olE Fa 57HA A E AN ALE =ES Witk 57HA QI A
2, 9]/ g4 (extraversion/intra-version), & 3% (agreeableness) 347 (sin—cerity),
A2 oFA (emotional stability), %2 (culture) o2 ot} o] 52 27|
A A dsuieA el EZgF el ofds] dwEe] A= EA gt (Aaker,
1997). Aaker(1997)= o] ALES FAsIe] Ba= AAHY F3& /idste d o
& itk 2= Agstel A AFEE TN A ok miAE Sl el o] & ¥ ol JHAdH
T, aga A 2AANE e e s B = J)4 2 = (Brand Personality Scale
t BPS)E skl

ol A= WAR BiA= JfAEE @es] w=mQl Anjake] B 2718k
o wetate] FAFORZN By FA| v 554 WY

Zvjzbe] E3hA S W 244 Fxol Ed =4t AAEA XF FAE

obe# A Ytk

7D o154, BAEsge] aul A Eel MAE el Ba AT, AR, Axv st
g, 2000, pp.16-17.

78) R. E Anderson, "Coustomer Dissatisfaction The Effect of Disconfirmed Expectacy on
Perceived Product Performance,” Journal of marketing, 10, 1983, pp.38-44.

79) Jennifer L. Aaker, "Dimensions of Brand Personality,” Journal of Marketing Research,
8, 1997, pp.347-356.
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<3 2-8> Jennifer Aaker®] B#E sl oA 7HA] 293 7 A9 HE

7124 A4

!

TAH NI

4a%

(sincerity)

& 2 A ¢l (down-to—earth)

3] 2 A ] (down—to—earth)
714 2 9l (family oriented)
%A 9] (small town)

W

4 2] 3k (honest)

A 2] 3k (honest)
Z1A] gk (sincere)
21 A A 2 (real)

A7} 3H(wholesome)

77 3H(wholesome)
=742 2 (original)

F

= 7 ¥ (cheerful)

Z 7 & (cheerful)

& B
N

(excitement)

37+ (daring)

A

7}k (daring)
9] (trendy)
A2l 3k (exciting)

2} 7] 2k (spirited)

271 2k (spirited)
H 235k (cool)
A -2(young)

28 o] FH-3H(imagination)

22 o] F5-3H(imagination)
= £ 3l (unique)

A A o] (up-to-date)

Al 2] (up-to—date)
%= #1142l (independent)
& ) 2 ¢1 (contemporary)

o -
53

(competence)

W& wsk(reliable)

1S THH(reliable)
& 4] 1 (hard-working)
il i(secure)

%] A ¢l (intelligent)

A4 Q1 (intelligent)
7144 1 (technical)
ZZ 2] A9l (corporate)

A& 2l (successful)

A EA 9l (Successful)

A=A
(sophistication)

A7 9] (upper—class)

| - 7%4 °l (glamorous)

p

uj 2 9l = (charming)

&g

(ruggedness)

ok9]E Fo}s}i=(outdoorsy)

% o}3}+=(outdoorsy)
343 A ¢l (masculine)
A2 91 (western)

71 % (tough)

7 Z (tough)
o Al (rugged)

25

Aaker, Jennifer L.,

"Dimensions of Brand Personality,”

Journal of

Marketing Research. Vol.34, 1997, p.354.
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81) Joseph T. Plummer, op. cit., pp.27-31.

80) McCracken, Grant, op. cit., p.695.
82) Kevin L. Keller, op. cit., pp.1-22.
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a7 & W&
Plummer
BAe S BAE onxe 3 a4w HY
(1985)
David Aaker |H#i=x}2ke] 8 @42 HUl= ojulx|9} BUlE /AL AAAT L, B

(1991, 1996) |#
B

Keller (1993)

T el BAl= JRA o] %5 EH(competence),
A2 8 (sincerity), %%
(ruggedness) 2.2 FAH o d&S =4
T o] FFAIAN[ 2 B H

o
AT (1998) |4, A4, Aldd, AE, Sedolehs vl 7 Bal= 714 A

Jennifer Aaker

(1997)

(sophistication), 7<%t

i,
@
b
o
=
o}
3
@
)
o
=
e
ol o

(2000) A, A, A, a4 AdS A
A5 AEA, A H A5G mE BAls v BAls sdA B3 A

(Aaker, 1996).85

olo] ¥ AFellMe= BA= A FFS mAE AHlA vA"EE A e 4h5R

rlet

87, AFS Aol HA= AN oW JF& FEAS BAFAT

85) Jennifer Aaker, & Prolet, Aimee, “To Thine Own Self Be True : The Meaning of
'Sincerity’ In Brands and Its Impact on Consumer Research,” Vol.23. 1996, p.392.

,38,



7hgolele] Fite A FAE AFsA L grtE e 99
A4, =9-A, 2003, p.8)

A folg 71 QoA AlTH= EE AAe §RE AEete 9FeE Hola
o}-2-3} ZhAud, WA FAYS ¥Ivieta v P AEH Y3 (national Restaurant

Association)= A 2&tar 9 th(Kahn, 1987, p.13).

o5y Aa%e FUE Aesm A5 AR BFL FT) w949 7|
0% % wd

oY
oft
AN
[\]
()
o
i)
]
]
—
[@))
R
!
[S—
<o}
&

A dEFdEoket 2t el Mz AREFEHR EH oyt AstEA AHS

7] AlAbskint ol % 1987d =l Sf A AAL] dA Sl AA FHuje] WA

,39,



<H2-10> HAEFEo Aol

Lundburg |Fast food as defined by the dictionary is simply "food prepared and

(1989) |served quickly”.

ub ey E=zro oA o] A (Quality), A H] 2~ (Service), 3 AA (Cleanliness) g 7%
ded [T Ferador A3 Au| 2o HodS ztu YjHor o2
(1989) |7FAL 2 AF5 Aleshs 9A

Ermerson Food served to a person at a self-serve counter or through a drive
(1990) through window. it may be prepared in advance, as at Mcdonald's,
or it may be cooked to order, as is generally true of the pizz chains
chan The term "fast” refers to the service rather than to the food; it is
(1991) term commonly misunderstood by many, It is, therefore, currently

being referred to as "quick—service”, to attach true meaning to it.
1225 942\1}\}%]9] 3 HEg =2 &3 /\13]/\9]_ HoA & 7]-X]U:]/\—] /\lq];ﬂ o7
e A A ES AFshe 9AE e AFAARYE S5 ~

U9 g wea ge e Fuas.

AR R, HEA, MAEFEY Ausds ol gFHne DAl BH 2

(e}
T g A k3] 2000, A 124, 23 p.109.

Al A Blat Hels e A FECA AdE gz A BevE 2

Aol dFolth(FH 5, ¥4, 2000, pp.108~109).
HrEFER O FoJ5 AYAE Atz Tl B ths <& 3-1>3 #Zh
o= HEEFE JA Atolo A= “QSR”(Quick Service Restauaant) &% 3}
ATt E AFgAE APATE 7|vte g "= 1A Av) st Hae 4
T 4 gFatu] M A, A7, 5 T& FvsteE 9244
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<E2-11> AAEFEHY 54
Tr Ay & HEEFE  |HdY H2EF 2T HQET
Au)2~9] e | Self-Service Self-Service | Table-Service | Table-Service
A& A ZF 182 ~3%84 oy 5 ~20% 10 ~308 4
744 AH (A H) AH(RE) HlZH (3 7h) |\ (537
N @7} 2,000~3,000¢ | 3,000~5,000¢1 | 7,000~20,000¢1 | 150009 o]+
211135 el 712, $2 A o8- 21 A} 2] A}
= L g5 © = }‘\HEO i]’ 7215"1, '}_\‘Eﬂo]ﬂ Tz E A SO A
T uﬂ‘lT 71'”’], =5, 7(]' 55—1;, %_,EJ_ A= WA= R =
I RTEES 10~30% 20~40% 60~200% Az ¥, 60F
. Snack & Drink| 5% Menu Heavy Menu | Special Menu
e w4 SHA WF 4 A | Course Menu | Course Menu
T2 7t 7V /E7F 50/50 7Ve 7V
o] & A 7H A bz, A4, Ad A4, A9 A4, A9
T g4, dieL i3S = 7S], EA 7F, @A
WEHl = T3/5 T3/ 13)/5 1~23]/4
g FFEEARAE, T EZ A7 2000, p.226
2. J2EFTAA o H3y A
0 T8 =ulof EEo] Ak sltet dTFSstel HEE 20 of dzb A
o7 FEEJE JYAEFE= AAE 1990 FHHS Vo AHAEIE AFsH
A ow7loF 2002978 A7 7hEstE o dvk 20039 7] siAEFEHAE 4
WodFol Fg35t7] 8 ZF dATe EA19F B EA sHEstaa A3 8F
AL o thdst AHg Y &5 AUste] AAaF=e onAE gyt 3
o FA7HA] 3 & w3stE Aol
F+Y ds5s vES /55, AS5E AAHIA, JEHAREFEE PGS A
ngAele] Jaye I o2 Ay dAEFE JA= HUY V& wolsta
A
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<HE2-12> = YA dAe wiEd 2 H¥x4 3

fEA (g ) | F7HE&(%) Axs
?.
g [HU=R ﬁA}%]oo 01 D2 8% oo(;ls 01 P2
01 | 02
Fdlgol | (F)FEdgel [4640(5400(6,750| 16| 25| 601| 750| 900
| Amge | ()9 ()97 | 2,640 2,860 | 4,180 8| 46| 244| 321 -
2| BBQ (F)AIA 2 12,290(2,700(3,300| 18| 22(1,3201,400 1,600
E | KFC (57)FAk 1,860(2,23312,640| 20| 18| 206| 236| 236
F | ghgpo] 2~ (F)slnt= 1,385 (1,298 | 1,550 6 19| 177 185| 250
= | HAA ()74 861 | 1,100 -1 28 - 93| 113 -
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928 | 9 AB(F) 12,000(2,50013,0000 25| 20| 199 250| 300
| 2=H 2} (F)ghr=H 9 A2H 103 98| 117 41 19| 137| 160| 210
I |Zu) ey 2 (B lHWAd | 500 600 800 20| 33| 149| 161| 200
A} | 228232 A R EE A 2~ 30(44.85| 57| 48| 27 5 8| 13
A A2 | (F)EAE 9 - - - - - -1 38| 48
A |BAA T AL (F2) 2 A A ) 2 45 - - - -1 10 6 13
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107] Akl 7-9- 20006 viEHe Addin] 3t 32.7% A4S dEhgen, el
AA 29 10704 T GA 542 IMF At M ® 7bd 2 438 4 o
A9l AA7F LGRE, 4w A= FS, CJFEA 2=, AAA FS 471 AA
A AFANE star glow, HAEFEYAE dEGE
ARl Sl 9 BAEAGS FrRsta ok B3 w9 gAle] =3 do
71N A4 A7191S ol 53 A Bie=]l BB =

Z7bol Aol Az AARAE § o)n nhe FHEE AAeT Ak 20014

Hedert 19959 vl= dEjol= FolA AL wiFS dn Fdw ol 1999
W 549 Alzhatel] 29 SHWA wiFS NG Hedss @A AA 1210560 2
9o wigS st Ade AAldA b E F= AHl 2= A ot

= kel guts g EFste] MEdEs AR A3
JA F Yol HArk LI AAHEE FAE I AEF WA dAEY
ol7|%= att. o]l g

Hregds = 195543 FPAR] dolv= ¢HE I E=(Raymond

Albert Kroc)©] Mg JAE B, Zdxol= AvjdS AtEo 5490l
wd Ao m R AlZE E TS
g Mg Es Ad 19889 b S HH o R FoelAe] ol AlEH
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g3 AEA Al AR AAZAS 34 HESAY F, 59
sadd EAE T8 Ayl st AE A 00, FAgHA Lo A
AFVIRIOD & sAFAZGSE A AAsta,  zge] #2713 (Auto
Collelation)’d S A <317] 913 Durbin_Watson®] d-&A%S Al A3+

A B o] SHRAEL] AFEAA S W FA0 AolE Hol
=4 A=387] 98td T-test @ Oneway ANOVAEA S 313 0™, ANOVAFA] A
of o4 Aol BHES ]lstr] fa] AF$3 5 (Post Hoc Tests)s W aAst3itt.
wol7h AbSH T fEE 4k sAAAS A SEAMACl H ARl A W (Least
Singificant Difference)s, o|&4FAlol= Tamhane? T2Z o] &3 AEZHEE 3 &
Aol FAstl=t, ol LSDE % AFFASe Jext xolE RIzshA -3l
e Frie] 7] wiiEolvh. 7e Az QIT-EA% SAduots o8 W=
(Frequency)< stlown, o] o] 42 13738t 5 A 9 7] A (SPSS Release 13.0)&
sl o] Fol K

100) AFA - <, 1B AR, HEE, 2000, p.2l6.
101) e84 - A, "SPSS10.0 "+, A 2001, p.268.
102) FAIQL - BT - o] AT, TSAS/PCE ] &3 TAAREA ., WAL 1993, p.80.
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2 ASATY] Are <FE 4-
gi 945 T AFEAH
= AA 9 549%7F oo,
10017} 29.8%, 304 °]4Fe] 22.1% <ol Atk

g2 Ao 475%7F Wigt AstFoldlon, Y
71.6%7F stAjolaL, AMREA, Mul2~gdF] Feof Fog FAEAY. $HA 7t 9
T 252 A9 38.8%7F 200-400%H v wkolehal ©ablal, 400%H o] dE &
Ak} 261%% AAsta Utk

1o e vhsh ol A, Ad, ge, A9 o
gl shebe 9 Abgsenh F RAUA 2099
2%

0!

i)

ot

<k 4-1> Az 74

-+ B v T A E (%)
A w2t 135 45.15%
o] &} 164 54.85%
10tH 89 29.77%
S 20t 144 48.16%
304 o] A+ 66 22.07%
e 82 27.42%
=] off 3} ) st 142 47.49%
oj) 2 o] A 75 25.08%
S} A 214 71.57%
29 A 34 11.37%
H Mr| =94 29 9.70%
7] €} 22 7.36%
100%+m] ¥t 63 21.07%
e 100-200%Fm] 7t 42 14.05%
- 200-400%+0] vk 116 38.80%
40077+ o] AF 78 26.09%
7| 299 100%
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2 AFoAE AFgdE FR7] HalA SPSSE F3 AFE BAog Ao
URAGFE o] L3P T, BRAS Sl YalAE QQARAS o] &3yt
<H® 4-2> "AEY2Q459 2EA
A
T 7 TAWMST Mean S,td'_ A Alpha
Deviation| Alpha
AE ] AFFAE WS & itk 3848 | 0.840 | 0.750
- A e A M Ea wEEsit) 4054 | 0815 | 0669 | 0.819
TR g wlh 4129 | 0745 | 0818
Bl Badl= v Aol Adaith | 3202 | 0947 | 0.808
744 7174 0] A A3t} 3142 | 0971 0.740 | 0.863
VA g 8] e 7EX) 7F =k 3.355 0.842 0.860
A 3h7ga) 7 @ o 4 o] o} 4054 | 0762 | 0.866
oHAlBtaL QEH A o] 8& 4 Qv | 3.940 0.807 0.860
AL ol &3l Ag st 3831 | 0.724 | 0.865
R v A A o] 82 A 2 3} 3677 | 0869 | 0.870
S AH o oY 3749 | 0.741 0.855 | 0.875
we B84 AJAde mjE A o]t 3654 | 0.703 | 0.856
Al A= 2 A st 3783 | 0.744 | 0.855
w7 Sobe Z3a g o)t 3921 | 0744 | 0.865
u) o] k7] = 2 A stk 3761 | 0.735 | 0.860
7ol zto}h 3791 | 0671 0.792
et a= 3635 | 0.788 | 0.803
. 29} AEo] noEr} 3808 | 0.748 | 0.816
B Faurdoe] =t} 3604 | 0757 | osz | 08P
G AR 7} F 3657 | 0.748 | 0.797
a1 A A g-oFo] Er} 3789 | 068 | 0.817
F49L A ¥4& 30 3863 | 0.722 | 0.781
Epp Zdde Fo Aot} 8803 | 0727 | 0759 | ooy
T FYRY e SESY 3.809 0.738 0.796 '
= 2o s 4008 | 0702 | 0801
EAA s <E 4-2>~<E 45> yEhd uheh 2o = wpAg R 2a40 4l
LS <F 4-2>0] AAE vre} o] 0.819~0875R RF =8 AFFES ERY
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So] 08198 wAE A Q49

o
B oW
n
o o

H

Eo] 0875% vtAYY A 249

r

2 A Al
T 2 TAAEST Mean Std. Alpha Alpha
2719 4007 | 0.757 | 0.803
Py ?:2}94 A o] o} 3821 | 0.794 | 0.789 0.849
Ao A4 o] ok 4028 | 0.774 | 0.783
ujj 2 2 o] T} 3.843 | 0.779 0.821
go] Wol Hlth 3557 | 0.769 0.761
BAA o] Zsiot 3565 | 0.797 0.751
34 TE Aotk 3445 | 0.863 0.731 | 0.790
of] o u} 2 ¢} 3783 | 0.788 | 0.767
o shek 3604 | 0.783 0.742
284 o)t 3669 | 0815 | 0.786
frs 18-Sl 3.808 | 0.856 0.610 | 0.768
2 A o]t} 3533 | 0.894 | 0.649
X3 A o]t} 3594 | 0.769 0.628
Al ool Ag)th 3570 | 0867 | 0593 | 0.712
Zlstth 3577 | 0.799 0.641

vA=sfgel tie A ATdA e <& 4-3>0] YERG vhep o] BA=sA

of &3 WeE T Fu/Ad el duAe0.842)7F 7HE = a, oo A4(0.790),

G5(0768) 12l 4R10712) 59 w02 e} BF 06049 %& AASE
b}
@ AiEFe AgelAe] wrEn s e g Bl AFAN, St

B AWEE FERAY W& FEAES HAA

0
of 7 THWFE AWHFE FEAE BT 04 ol gelm, e nfAE HA
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<E 4-4> mAEE 2R 40 QR Ay
Factor Loading
[ATE TAHS 1 5 3 A = 54
A o= ol EHT 0.777 | 0.133 | 0.041 | 0.167 | 0.236 | 0.707
=28 AL gy oelth 0.730 | 0.040 | 0.143 | 0.294 | 0.203 | 0.682
A A = A - s 0.647 | 0.061 | 0.417 | 0.240 | 0.067 | 0.658
g o] &7)= A-dsit) 0.632 | 0.003 | 0.219 | 0.128 | 0.345 | 0.583
;70; orA)slar ekASsHA o] &3 4= 9l | 0.550 | 0.313 | 0.249 | 0.048 | 0.246 | 0.525
Alde o] &3tr] A sttt 0.550 | 0.283 | 0.377 |-0.005| 0.009 | 0.524
Al 2gn) 7 A4 el 0.519 | 0.399 | 0.311 |-0.055| 0.060 | 0.531
w7 ok S ddiyelrt 0.469 | 0.112 | 0.397 | 0.089 | 0.221 | 0.446
v G A A o] 82 g st 0.444 | 0.159 | 0.158 | 0.404 | 0.219 | 0.459
29 AEo] W& 0.113 |1 0.749 | 0.185 | 0.116 |-0.025| 0.622
F o] 1t 0.177 1 0.734 | 0.097 | 0.256 | 0.149 | 0.667
B F AR g<to]l 0.127 |1 0.724 | 0.101 | 0.158 |-0.029| 0.577
F AW A A 7} F Tk 0.030 | 0.590 | 0.121 | 0.440 | 0.182 | 0.590
A1 2 st 0.101 | 0.541 | 0.001 | 0.403 | 0.432 | 0.652
Faurdo] Fu 0.133 | 0.473 | -0.144| 0.426 | 0.236 | 0.499
THAYLL 94|} 0172 (10.117 { 0.781 | 0.091 | 0.261 | 0.729
o019 FT9Y = s 0.368 | 0.053 [ 0.707 | 0.129 | 0.000 | 0.655
THEL AL B24S I 0.172 | 0.133 [ 0.703 | 0.188 | 0.361 | 0.706
FTH4Y 532 AR 0.397 | 0.207 | 0.563 | -0.043 | 0.284 | 0.600
7VA o] 278ttt 0.142 | 0.226 | 0.069 | 0.849 | 0.018 | 0.796
7+A ZFA i8] e 7kA] 7 = 0.148 | 0.165 | 0.124 | 0.800 | 0.000 | 0.704
BB =H] W A] 7FA A st o) 0.122 | 0.260 | 0.097 | 0.776 | 0.095 | 0.704
FES AFL Aldsta wEestth 0.327 | 0.068 | 0.321 | 0.074 | 0.746 | 0.777
=2 AEFLLE DS F 9} 0.376 | 0.126 | 0.252 | 0.185 | 0.677 | 0.713
A2 gkelt} 0.345 | 0.104 | 0.395 | -0.036 | 0.559 | 0.600
112 (Eigen Value) 4,111 | 3.138 | 3.089 | 3.072 | 2.297 -
EACFAEAD 16.442 | 12.554|12.357 | 12.287 | 9.187 |(62.83)
KMO and Bartlett's Test _ KMO=0920
Chi=3932(d.f.=300, p.=0.000)
AURQS e 28 HANE W WSS wAAolt Rl A9r), B
g 5 3 WEE BT Ay ddd FgEolth wEbA A48de A
(Ruggedness)” 2. & Q82193 A3}
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<E 4-5> BACIfAY g Qa8 A A

e 2y Factor Loading 224
1 2 3 4

GRS R= 0.816 0.082 0.125 0.207 0.732

s/ 7190 0.793 0.123 0.280 -0.003 0.722
o] H ol 0.726 0.120 0.133 0.349 0.681

vl 2 A o]t} 0.596 0.232 0.201 0.430 0.635

TEA ot 0.169 0.774 0.089 0.119 0.650

BAM o] ekt 0.056 0.680 0.232 0.244 0.578

qA Aol Wol ®BATh -0.051 0.626 0.315 0.320 0.596
o) sf ok 0.383 0.624 0.225 0.103 0.598

of o] ul 2t} 0.561 0.567 0.084 -0.100 0.653

WS4 o 0.328 0.196 0.790 0.170 0.799

5 A A o]t} 0.123 0.331 0.775 0.194 0.763
A -8-A o]t} 0.299 0.173 0.532 0.346 0.521

B3 Aot} 0.158 0.035 0.354 0.742 0.702

Sl opAlell 219l 0.154 0.439 0.115 0.634 0.632
A A= 0.326 0.407 0.142 0.562 0.607

31X (Eigen Value) 3.040 2.791 2.037 2.002 -
EACFA EAD 20.266 | 18.606 | 13579 | 13.344 65.80
KMO and Bartlett’s Test . KMO=0.910
Chi=1970(d.f.=105, p.=0.000)
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<3 4-6> vHAR A acle] B

[
N
-
oX
=
=
B
rlr
o2
o%

2 n Unstanfia}rdized Stand?r‘dized Condition
Coefficients |Coefficients t Sig. Index Tolerance| VIF
TEAF| SHHT B S.E. Beta
(Constant) | 0.410 | 0.224 0.000 1.827 | 0.069 | 1.000 - -
AEel F4| 0224 | 0.058 0.241 3.834 | 0.000 | 11742 | 0451 |2219
T E/A 744 -0.041 | 0.041 -0.053 | -1.008 | 0.314 | 18874 | 0.627 |1.594
294 &74| 0465 | 0.084 0.391 5566 | 0.000 | 25774 | 0351 |2.850
3 0.194 | 0.064 0.165 3.011 | 0.003 | 26932 | 0579 |1.729
449 | 0065 | 0.068 0.060 0959 | 0.338 | 33469 | 0447 |2.236
=45 R=0.702 R*=0.493 Adj. R*=0.484
F=56.931 p=0.000 d.f=5/293 D-W=1.868(r=0.065)
(Constant) | 0.827 | 0.229 0.000 3613 | 0.000 | 1.000 - -
AEel FA| 0134 | 0.059 0.156 2280 | 0023 | 11742 | 0451 |2219
e 7}4 0.163 | 0.042 0.225 3.880 | 0.000 | 18874 | 0.627 |1.594
° 224 74| 0142 | 0.085 0.129 1.669 | 0.096 | 25774 | 0.351 |2.850
3 0.071 | 0.066 0.066 1.088 | 0.278 | 26932 | 0579 |1.729
99 | 0229 | 0.069 0.228 3.315 | 0.001 | 33469 | 0447 |2.236
=45 R=0618 R*=0.382 Adj. R*=0.371
F=36.21 ~ p=0.000 d.f=5/293  D-W=1.766(r=0.117)
(Constant) | -0.382 | 0.230 0.000 -1.657 | 0.099 | 1.000 - -
AEel F4| 0361 | 0.059 0.350 6.094 | 0.000 | 11.742 | 0.451 |2.219
oo 7} 4 0.158 | 0.042 0.183 3.752 | 0.000 | 18874 | 0.627 |1.594
T lzad @7] 0250 | 0086 0.190 2914 | 0004 | 25774 | 0351 |2.850
3 0.291 | 0.066 0.224 4412 | 0000 | 26932 | 0579 |1.729
949 | 0014 | 0.069 0.012 0.202 | 0.840 | 33469 | 0447 |2.236
=45 R=0.751 R*=0563 Adj. R*=0.556
F=75627 p=0.000 d.f=5/293 D-W=1.896(r=0.051)
(Constant) | 0555 | 0.252 0.000 2196 | 0.029 | 1.000 - -
AEel F4| 0124 | 0.065 0.132 1912 | 0.057 | 11742 | 0451 |2219
ol 7}4 0.166 | 0.046 0.209 3591 | 0.000 | 18874 | 0.627 |1.594
T =84 #7] 0308 | 0.094 0.255 3275 | 0001 | 25774 | 0351 |2.850
3 0.171 | 0.072 0.144 2.367 | 0.019 | 26932 | 0579 |1.729
49 | 0045 | 0076 0.041 0597 | 0551 | 33469 | 0447 |2.236
=45 R=0613 R*=0.375 Adj. R*=0.364
F=35094 p=0.000 d.f=5/293 D-W=1.883(r=0.058)

glovl, o5 AFe FA, 714, BYA 84, 1 aew FY9 5 oYY



2 Qa7 BAE R AAA9E 375% A Fa, 374 (F=35.094)% #293
(p>0.01)e2 vyttt 53 Zoxtge] BasAed nxe e FE/AEI
ol QlH|Eo], E&% AlA, Aduix], wjke] 7], kdeta, HEe AlA
N Al Aw WAt 5 B4 A E=0255°0] 7t AW, a2 7A@
=0.209), F3L(3=0.144) 59 To 2 e

MALe] pRA R A~ @ 49 Bl

B(E=0.290)0] 7Hd AW, v Ao #2(E=0279), FiL(E=0.169) T To=
vebska, 7h 2 S9Ye FR/AEAd e BAEgl vA = el fiAu

n] w5} o).

94 a4 4ARede] BA AL WAL JFe Fa AL ol
P2 2k f5a99 Bas A e B ARRAG=0719F 7

,’75,



<E 47> AR =g Qle] HAl =T

d

12= 4 FMAD

2 n Unstanfia}rdized Stand?r‘dized Condition
Coefficients |Coefficients t Sig. Index Tolerance| VIF
TEAF| SHHT B S.E. Beta
(Constant) | 0.624 | 0.233 0.000 2683 | 0.008 | 1.000 - -
AEel F4| 0254 | 0.056 0.279 4578 | 0.000 | 11504 | 0.497 |2.012
T E/A 7} 4 0.052 | 0.042 0.068 1234 | 0218 | 17.032 | 0.609 |1.641
224 4| 0351 | 0.081 0.290 4341 | 0.000 | 20680 | 0414 |2417
3 0.175 | 0.059 0.169 2972 | 0.003 | 24.065 | 0574 |1.741
49 | 0039 | 0.066 0.035 0584 | 0560 | 28192 | 0519 |[1.925
=45 R=0.677 R*=0458 Adj. R*=0.449
F=49584 p=0.000 d.f=5/293 D-W=1.878(r=0.06)
(Constant) | 0.786 | 0.235 0.000 3.339 | 0.001 | 1.000 - -
AEel F4| 0198 | 0.056 0.233 3533 | 0.000 | 11504 | 0497 |2.012
e 7}4 0.085 | 0.043 0.118 1.976 | 0.049 | 17.032 | 0.609 |1.641
222 27| 0088 | 0.082 0.078 1.074 | 0284 | 20680 | 0414 |2417
3 0.064 | 0.060 0.066 1.074 | 0.284 | 24.065 | 0574 |1.741
449 | 029 | 0.067 0.280 4345 [ 0.000 | 28192 | 0519 |[1.925
=45 R=0.607 R*=0.367 Adj. R*=0.357
F=34.034  p=0.000  d.f.=5/293 ~ D-W=1.619(r=0.19)
(Constant) | -0.038 | 0.252 0.000 -0.151 | 0.880 | 1.000 - -
AEel F4| 0374 | 0.060 0.358 6.208 | 0.000 | 11504 | 0.497 |2.012
oo 7} 4 0.251 | 0.046 0.285 5470 | 0.000 | 17.032 | 0.609 |1.641
T lzad @] 0124 | 0088 0.089 1412 | 0159 | 20680 | 0414 |2417
3 0.167 | 0.064 0.140 2612 | 0.009 | 24.065 | 0574 |1.741
49 | 0077 | 0072 0.061 1.081 | 0281 | 28192 | 0519 |1925
=45 R=0.719 R*-0517 Adj. R*=0.509
F=62.689 p=0.000 d.f.=5/293 D-W=2.060(r=-0.029)
(Constant) | 0.423 | 0.264 0.000 1.602 | 0.110 | 1.000 - -
AEel F4| 019 | 0.063 0.201 3.096 | 0.002 | 11504 | 0497 |2.012
ol 7}4 0.204 | 0.048 0.249 4256 | 0.000 | 17.032 | 0.609 |1.641
T =Y 37| 0105 | 0.092 0.081 1.145 | 0253 | 20680 | 0414 |2417
3 0.175 | 0.067 0.158 2623 | 0.009 | 24.065 | 0574 |1.741
449 | 0165 | 0075 0.140 2202 | 0028 | 28192 | 0519 |[1.925
=45 R=0.624 R*=0.388 Adj. R*=0.378
F=37.175 p=0.000 d.f=5/293 D-W=2.065(r=-0.032)
AR A g a4t ARl e BAHE NG el we AAdHAA=0.624)E 7HA
i glen, ol AFe F4, 74, =974 34, ¥i 1¥i F99 T HAREA




(p>0.0D) 22 veRth 53 Zlxde] vA=fged s 43S A G 744,
AAYE] FujrrA], B Bale o] A@s 7bE S 7FA(=0.249)0] 7t AW, oS
o AlFe] FH(F=0.201), Fi(F=0.158) T +o =2 ERYT

PARe] wiAIR YA @49t BAlEI|de JFAAS AR, <& 4-8> uE

W ubsh o] SRWse vARY S 947 FEWUFA BAS AYF FR/AAD

flo

ES AIATIAGC=0629F 7HA 3 o, olE HHWSTES] HAHENH SE/AMA

6% AHe Fi, 3FAAF=384DE 594 (p>001)e=2 EIT E3

2 (3=0.166),
A g ) 2

Kow os AF F4, 7H4, =84 B4, ¥ 1

7h BAEA e AN 355% Al 31, 894 (F=32.25D) % #24(p>0.01) &

2 Yelgth 53] daxde] Bdssfgel miX = g TER/AEAYA e} 2ol

=84 2874 E=0.315°] 7H¢ =2H, 52 7HA (3=0.192)

A" A~ @ 4o fEAde] HAE A Tl =2 A3BAAGC=0692)E 7t

%
HU
i
o
¥

o
o
(p>0.0D o= Yyt 53] featde] Blerfde vAls &2 =94 A E

&
w
S
g
o
N
2i
ﬁ
O,
oo
rlo
o
k
o
)
J
=
2
o
lo
o
mN
o
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A
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e =2 FHAA@=0532)F 7HA
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<3 4-8> WAl =g lo] Bal=f el m A= o FH(PAD)

Ep* Unstandardized|Standardized .
= Coefficients |Coefficients| ¢ | Sig. [COPHHON ) ance| VIF
Index

(Constant) | 0.614 | 0.253 0.000 2423 | 0.016 | 1.000 - -

Ao F4| 0155 | 0.059 0.166 2,620 | 0.009 | 8.535 0.513 | 1.951

744 -0.045 | 0.037 -0.063 -1.221 | 0.223 | 16.166 0.772 | 1.295

O

2 k74| 0481 | 0.083 0.399 5.786 | 0.000 | 21.310 0.434 | 2.305

=]
=

Il 0.168 | 0.064 0.140 2620 | 0.009 | 23.455 0.718 | 1.394

94 0.081 | 0.064 0.081 1.265 | 0.207 | 28.175 0.501 | 1.994

R=0.629 R*=0.396 Adj. R?=0.385

F=38341 p=0.000 d.f=5/293 D-W=1.886(r=0.057)

o,

(Constant) | 0.860 | 0.245 0.000 3.513 | 0.001 | 1.000 - -

A#Eel F4| 0100 | 0.057 0.115 1.756 | 0.080 | 8535 0.513 | 1.951

744 0.129 | 0.036 0.192 3.589 | 0.000 | 16.166 0.772 | 1.295

=84 7| 0356 | 0.080 0.315 4.423 | 0.000 | 21.310 0.434 | 2.305

#+a 0.030 | 0.062 0.027 0.486 | 0.627 | 23.455 0.718 | 1.394

T 0.125 | 0.062 0.135 2.037 | 0.043 | 28175 0.501 | 1.994

R=0.596. R*<0.355 = Adj. R?=0.344

F=32.251 p=0.000 d.f=5/293 D-W=1.942(r=0.028)

(Constant) | -0.421 | 0.252 0.000 -1.672 | 0.096 | 1.000 - -

AEel F4| 0210 | 0.059 0.211 3.575 | 0.000 | 8535 0513 | 1.951

olr

742 0.084 | 0.037 0.109 2274 | 0024 | 16166 | 0.772 | 1.295

Ho

27| 0393 | 0.083 0.305 4755 | 0.000 | 21.310 | 0434 |2.305

Zs|
B aL 0.345 | 0.064 0.271 5433 | 0.000 | 23.455 0.718 | 1.394

T9d 0.039 | 0.063 0.036 0610 | 0542 | 28175 | 0501 |1.994

R=0.692 R*=0.478 Adj. R*=0.469

F=53743 p=0.000 d.f=5/293 D-W=1.936(r=0.031)

(Constant) | 0926 | 0.274 0.000 3.387 | 0.001 | 1.000 - -

Al F4| 0036 | 0.064 0.039 0562 | 0.574 | 8.535 0.513 | 1.951

oY

742 0.133 | 0.040 0.187 3.318 | 0.001 | 16.166 0.772 | 1.295

¢

O

2 24| 0475 | 0.090 0.397 5290 | 0.000 | 21.310 0.434 | 2.305

=]
=

Al 0.129 | 0.069 0.109 1.869 | 0.063 | 23.455 0.718 | 1.394

FTH4 -0.058 | 0.069 -0.059 -0.844 | 0.400 | 28.175 0.501 | 1.994

R=0532 R*0.283 Adj. R*=0.270

F=23.074 p=0.000 d.f=5/293 D-W=1.721(r=0.139)

,78,




2. BRI A o)

HESAS =g el ATl ore] wA= dFES AT @ zlojrh <
4-9>0] el vle} o] Egywsel Ba= iAol Al o ek AFE Aua
(r=0581)% 7tx 3 9o, Ha=fde] ATm o ws 337% AWs] i, 372
(F=33.397)% 914 (p>0.01) 22 et 53] A7) o=d v 9F2 F5
Aol BAENAE=0367) ] 7 An, thge FR/AAE=0.197), 84 ((=0.116)
5o Fo® Yyt

MALe] Bal=s)go]l At ool wxE G diste] AHuW, <x 4-9>
of vtebd wpet o] BAEINAC] AFu| oot A4Pe A r=0571)F 7HA
o gen, BA=sfde] AT =2 325% e Fi, 394 (F=35463)%
A (p>0.0D) o2 Yebgtth 53 MAFS] AdFol i Al 9w W& JFS

Ak e BAEAEE=037D0] b AW, a2 SE/A-EE=0.225) o £
2 e wkbE, PAY] BAl=g) g o] ATl ol P A= @EFe] thste] AuE W,
o] ztelE BATh F, PAF
of HAE o] Al SEet Ae A AE=051DE 7HAI o, Ha=
Mol Al s 261% AEs] FiL Qo] MAFY] ARG Aol tha u
otk a2y g4 (F=25919)2 F94(p>001)o 2 vebsar, PAFS] AFEo thdk A
Foj 9o nAE g GH5AAe BaAT A [E=0.262)0] 7HF T, e A
2 (F=0.174) 1231 FE/MAMA(E=0.156) 59 T2 YENL

_—

MASE fAH %] AFS molAW JPHE B oK)

,79,



¥ 4-9> BA=jAdo] AT o %o nxE= J5F

Unstandardized|Standardized

T & o - . |Condition
Coefficients |Coefficients| ¢ Sig. Ind Tolerance| VIF
ndex
TEHF | SH¥d9S| B S.E. Beta

(Constant)| 1.231 | 0.227 0.000 5412 | 0.000 | 1.000 - -

S&/A#E | 0207 | 0.065 0.197 3.171 | 0.002 | 16.221 0.581 | 1.720

o]
XH?;:ES* 32 0.131 | 0.074 0.116 1767 | 0.078 | 19.649 | 0526 | 1.900
h s 0.348 | 0.064 0.367 5411 | 0.000 | 20502 | 0490 | 2.042
7l | -0.011 | 0.070 -0.011 | -0.163 | 0.870 | 21.819 | 0.489 |2.044
R=0581 R*=0.337 Adj. R*=0.328
Y !

F=37.397 p=0.000 d.f=4/294 D-W=1.734(r=0.132)

(Constant)| 1512 | 0.213 0.000 7.106 | 0.000 | 1.000 - -

EE/MA#| | 0212 | 0.061 0.225 3.506 | 0.001 | 14.070 0.556 | 1.797

A 7wl o) =
0.092 | 0.059 0.092 1.568 | 0.118 | 16.595 0.672 | 1.489

arp |22
5 0.304 0.056 0.371 5477 | 0.000 | 17.942 0.501 1.997
el

-0.025 | 0.061 -0.029 -0.419 | 0.675 | 20.089 0.489 | 2.044

R=0571 R*=0.325 Adj. R°=0.316

F=35463 p=0.000 d.f=4/294 D-W=1.768(r=0.116)

(Constant)| 1.577 | 0.228 0.000 6.923 | 0.000 | 1.000 - -

/A9 | 0152 | 0.059 0.156 2600 | 0.010 | 14.802 0.694 | 1.440

o] T
ZHT;ES A 0.180 | 0.073 0.174 2487 | 0.013 | 16354 | 0516 |[1.939
% 0.233 | 0.061 0.262 3923 | 0.000 | 18025 | 0562 |1.779
A 0.026 | 0.063 0.027 0415 | 0678 | 19632 | 0612 |1.635
R=0511 R?*=0261 Adj. R°=0.251
=75 !

F=25919 p=0.000 d.f=4/294 D-W=1.604(r=0.197)

<
4-10>¢l vrepd wpel o] =Rl B o] Fo et AT G
(r=0582)% 7k lom, BA=sjge] FHEE 338% MWl Fi, 74
(F=37542)% #<14(p>00D) o2 Yehgth 53] FHJwo] mAE g f57
9] BA=AY(E=0.386)° 7HE =2

o] Fo® YEhyth

B
Auj
oo
rlo
ool
Me
~
=
e
=
o
[u—
DO
=

S
i
o
—
—
B
ojf
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<E 4-10> B fAgdo] FHm vAE 9

Unstandardized|Standardized
Coefficients |Coefficients t Sig. Tolerance| VIF
TEHF | SPHESF B S.E. Beta

?.

He
e
=]
&
e
@)
=]

(Constant) | 1.463 | 0.221 0.000 6.620 | 0.000 | 1.000 - -

/M4 | 0126 | 0.063 0.124 1.985 | 0.048 | 16.221 0.581 | 1.720

FHol R
A 4 0.126 | 0.072 0.114 1743 | 0082 | 19649 | 0526 | 1.900
. fris 0.355 | 0.062 0.386 5693 | 0.000 | 20502 | 0490 |2.042
7ol 0.047 | 0.068 0.047 0.689 | 0.491 | 21.819 | 0.489 |2.044
i R=0582 R*=0.338 Adj. R*=0.329
EA4 X

F=37542 p=0.000 d.f.=4/294 D-W=1.868(r=0.065)

(Constant) | 1.700 | 0.208 0.000 8.168 | 0.000 | 1.000 - -

E&/M# | 0158 | 0.059 0.172 2669 | 0.008 | 14.070 0.556 | 1.797

FH=
AP R 0.155 | 0.058 0.158 2689 | 0.008 | 16595 | 0.672 |1.489
5 0.292 | 0.054 0.366 5368 | 0.000 | 17.942 | 0501 |1.997
79 -0.031 | 0.059 -0.036 | -0518 | 0.605 | 20.089 | 0.489 |2.044
A4 R=0563 R*=0.317 Adj. R*=0.308
F=34.088 p=0.000 d.f.=4/294 D-W=1.848(r=0.076)
(Constant) | 1.769 /| 0219 0.000 8.062 | 0.000 | 1.000 - -
e FE/A™E | 0100 | 0.056 0.106 1.782 | 0.076 | 14.802 | 0694 | 1.440
P ) 0.079 | 0.070 0.078 1.130 | 0259 | 16354 | 0516 |1.939

s 0.282 | 0.059 0.320 4.827 | 0.000 | 18.025 0.562 | 1.779

o
o
7l 0.124 | 0.061 0.130 2.050 | 0.041 | 19.632 0.612 | 1.635

R=0524 R*=0274 Adj. R*=0.264

F=27.759 p=0.000 d.f.=4/294 D-W=1.822(r=0.089)

olE 7HAH &P Fo FHAA MR e JAEE Hlaste] HH o
2ok MARY] BAlEsge] FHowe] nX= g dlste] A¥EW, <3 4-10>
of et whe} o] H A Aojmeol Agat AaAAA(r=0563)8 7HA 2
gow, BAEsge] FHAEE 31.7% A9 Fi, 374 (F=34088)% F<94
(p>0.0D) 2 & vebytth 53] MARS] AFo] dig FH x| mA= 4TS F
Hol BA=IRA(E=0.366)°] 7HE AW, & SE/AIEE=0.172) 59 «£o 2 e
W oubA) PARY] BalEsfge] SRR nX = Jge] diste] AnEw, Bl
Aol FHwel AFe AABA(r=0524)F 7HA L Jon BHA=sjAdo] FHIE

[n
=
o
L
A
ol

,81,
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| tha sk gy 3]
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aL glof MARe] 1
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T

o 1l
[e)
o= e, PA
(F=27.759)2 /<14 (p>0.01)
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A A2 vhAY skl JFRAS AWRE AA, FR/AAAA v
G A, ArjHe At g,

7
Wl oolabel Gge WA AR AM, tee AFe B, B3 el wo® vehu

=4 AL BAE R A= dF2 SFR/AEALANA S} o] 29 &
H

<E 4-11> 7197 2=

A28

juth
rE
+

A e F4 7+4 £33 84 i 44

of)
4
e
/4

H t [ t ! t ! t ! t

0.279 |4.578""| 0.068 | 1.234 |10.290 |4.341""| 0.169 {2.972™"| 0.035 | 0.584

ool
A
~
=X,
g

MAL 84 0.233 |3.533™"| 0.118 | 1.976™| 0.078 | 1.074 | 0.066 | 1.074 | 0.280 |4.345™"
s 0.358 {6.208"™"| 0.285 |5.470™"| 0.089 | 1.412 | 0.140 |2.612""| 0.061 | 1.081
il 0.201 {3.096™"| 0.249 [4.256™"| 0.081 | 1.145 | 0.158 |2.623™"| 0.140 |2.202"

0.166 |2.620""| -0.063 | -1.221 | 0.399 |5.786""| 0.140 {2.620"| 0.081 | 1.265

0101'
i
~
=
=

Al 34 0.115 | 1.756" | 0.192 |3.589""| 0.315 |4.423""| 0.027 | 0.486 | 0.135 | 2.037"
s 0.211 |3.575™7| 0.109 |2.274™| 0.305 |4.755™"| 0.271 |5.433™"| 0.036 | 0.610
Al 0.039 | 0562 | 0.187 |3.318"™"| 0.397 |5.290™"| 0.109 | 1.869" | ~0.059 | ~0.844

) wxkx p<0.01, #*x p<0.05, * p<0.1

MARSE PAbE 8402 fro 2] Bl JiAdo] 7 =4 yetsten, +
Aol Lo k3ol Zpol= UAIRE A= W23 BA= JiAS Bo] Fa glon
BAll= JhAgel FFS vA= viA" g2 29l

= Agel GFS VAL BAY P8k



M= BRENgl AE, A9, 99, A9 aga g9 as $o ATEA
5

<FE 4-12>0f vEhd mt
G Fu/ARAEe BAE A (3.969)0] THE
aL, Ao Bl= R (B612)0] 7HE skl ARESleH, oA Ff=
Bup ofgh w2 ol xRt /At Bale 714 (3.889)0] 7H Arskar

W73 (3.554)0] 7HE oFstAl =AM AT A AH T MARSE PAL
g TRkl Aurd, MARe] Aol SE/AEALe] BAE /A 4.020)0] 7HE
Aoal, dAdxkdel B N8 (3.625)0] 7+ ofstAl AbE o™, o] A¢=
Se/AEA e BalE JRA(8.970)0] 7HE Astarl, Ak el Bl= 7] (3.598)

<E 4-12> ¥4 mE BT jAe] x}o]

A A i Mean dt ¢ Sig.
G2 | oA F2p o z} A
Fw/Ad| 135 | 164 | 3969 3.889 39% | 2970 | 1076 | 0283
HA | 135 | 164 | 3618 3568 3591 | 2970 | 0721 | 0472
%% | 135 | 164 | 3702 3643 3670 | 2522 | 0704 | 0482
F9 | 135 | 164 | 3612 3554 3580 | 2970 | 0777 | 0438
MAH e Mean df ¢ Sig.
x| oy} B o] x| A
TR/Ad | 135 | 164 | 4020 3.970 3992 | 2970 | 0616 | 0539
9 | 135 | 164 | 36% 3598 3610 | 2970 | 0358 | 0721
a% | 135 | 164 | 3815 3744 3776 | 2567 | 0734 | 0464
Z9 | 135 | 164 | 3699 3628 3660 | 2970 | 0803 | 0423
PA} S Mean af ¢ Sig.
w2 | oz B o z} A
Fe/Ad | 135 | 164 | 3917 3.808 3857 | 2970 | 1361 | 0175
44 | 13 | 164 | 3610 3539 3571 | 2970 | 0953 | 0342
a5 | 1% | 164 | 359 3543 3564 | 2970 | 0554 | 0580
Za | 135 | 164 | 352 3480 3501 | 2970 | 0583 | 0561

,84,




<3 4-13> dEe] wE B A9 Aol

A A Mean sum of g Mean | g
10tH | 20tH [30A410]4+| Total | Squares Square
TE/AE | 399 | 3.819 4.061 3925 |3.3/11837 | 2/296 1.65/0.4 | 4.115™ | 0.017
Rl 3.569 | 3.596 3.609 3591 [0.07/103.77| 2/296 | 0.04/0.36 | 0.100 | 0.905
5 3.768 | 3.544 3.813 3.670 | 45/144.46 | 2/296 2.25/0.49 | 4.601" | 0.011
ANl 3.564 | 3.556 3.657 3580 | 05/124.42 | 2/296 | 0.25/0.43 | 0.591 | 0.555
Mean Sum of Mean )
M 10t | 20t [304]°]4| Total | Squares ar Square F Sig.
SE/AA | 4.056 | 3.878 4.155 3.992 [3.99/146.32| 2/296 2/0.5 4.029" | 0.019
Rl 3.566 | 3.650 3.582 3.610 [0.46/131.24| 2/296 | 0.23/0.45 | 0.511 | 0.601
5 3.888 | 3.616 3.975 3776 |7.42/19058| 2/296 | 3.71/0.65 |5.759""| 0.004
Al 3.652 | 3.623 3.753 3.660 [0.78/170.33| 2/296 | 0.39/0.58 | 0.671 | 0.512
Mean Sum of Mean .
P o [ 20m [s0ae18] Toml | Sauares | 4 | Square | T | S®
TE/AE | 3935 | 3.759 3.966 3.857 |2.73/13861| 2/296 1.37/0.47 | 2.907" | 0.056
4 3571 | 3542 3.636 3571 (0.41/12347| 2/296 | 0.21/0.42 | 0.487 | 0.615
5 3.648 | 3.472 3.652 3564 | 235/159.4 | 2/296 1.18/0.54 | 2.178 | 0.115
ANl 3476 | 3.488 3.561 3.501 1{0.32/138.66|  2/296 | 0.16/0.47 | 0.336 | 0.715

) wk p<0.01, =+ p<0.05, * p<0.1

of b okslAl ZAbE e, PAtel Agele FR/MAAL Hu= A4
(3917)0] 7F& 7sta, 7ZAlxgde] BAE A (352600 7 okatAl 2AIH QL o
ol Aot TR/ Az Ba= JJA(3808)0] A Aeta, Heolxde] BHas=
M (3.480)0] 7Hd okatAl zAE QT 2 o]l Hite] ol EFE 1<1.96°
2 A Eol BAHOR f2H (p>0.05)0] A a3

Aol weh BA= gl tigk FdE zolE B, <3 4-13>c] yEd vhep
of dAAor Byl FI/AdAd HAHE JH(p<0.05)d Feabde BHEs4Y
(p<0.05)c] Aol wel F2Ql 2o]E Hoja 3l

(p<0.05)7 Fsakde] PAHE=INA(p<0.01)o] Aol uwel Fo¥e AolE Hol:=
HHH PARS] 9ol = HAZIRA (p>0.05)0] dEol wel o5l Aol 7F yELEA]
] g=

Y
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TAH R AFHF UEhd ek Aol & AdEW, AAHoR B o,
FR/AEALe] Bl E A 2009k 304 o] AW Hekzke] Fo]AQl Aol
E BT, 304 ol4te] A"F4.061)¢] 20t1e] AFF(B819)R Tt TE/A B
of = NAgo] o ZAetA YERIL(p<0.05), 52k
3041 ool AEE FJdghel X<l ztelE& HAEtl, 304 ool A7 3(3.813)
o] 20u19] AHFTBH)ET Foatde] Ba= Mol o ZAshAl HERTHp<0.05).

st ojel e BAE=IfAge] Ao]lE MAReE PAME FEdte] Aw B, PAY] 4
S0l = = Adrkel] dis] ABE o] rb fro]H oA Eehdl wbs] MAFS] A9
Sl /AE 2 Fearde] Ba= iAol 304 ol e dAHFy 20t dHF
of oAl Aols BT F SE/AEAL] BAEINFL 304 o]de] o
(4.155)°] 20the] AHF(387) Kt ¥ AtA “EFLIL(p<0.05), fFexkde] B
MAel A= 304 o]de] A3 5(3.975)] 20tHe] AHF(3.616)2 Tt o Z3kAl HEL
tH(p<0.01).

o] wep BAl=slgel gk Wt xtolE HW, <3 4-14>¢] uERd Bpep 2
o] AAHoZ vy FTE/MEAYL] Ha= A p<0.0D)H Fearde BA=HA
(p<0.0D)e] teo] wa FHeitel Fo]AQl AolE Holal 9lom, MAFS PAME
Wate] ARy, MALS PAF 2% FR/A4d 2§59 2assdol foA<l
kol 5 Holx|wh st H{ohgho] atol= thA thEA YERYaL

TFAHoZ ATHTS Fa el ezt ol E Amud, dAHoz B
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ofol
r-{n:
ot
ofr Y
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FR/AAAN] BAs AP nFols L YEolge] At BT S
Fugol 949 Aol wged, nFolst ¥ gEolde Yol RAAFFA
sHgund FR/AAAN vaAsAgel o F5l tehgam(p<ool), fi53

5 Bl e )

S olsh e BMAEINYS) oS MAsh PALE Fiehel Anuw, MAbel
Aol FR/MAE 2 F5A0e] BASAPeIAE DEelFHA0T) 2 dlEol
(41639 Aol UEALFE856) SHAGETE FR/AAFL] DAL= A o]
§ sl Wehd p<00D), FE5 AN BAE Ao E nEe]s(3927) 2 )E
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<E 4-14> st & BA= )] Aol
Mean Sum of Mean
aA ii ?}1 Zj &0 A| Total Squares df Square F Sig.
E/A ™ | 4.000 | 3.805 4.070 3925 | 41/11756 | 2/296 | 2.05/0.4 |5.159™" | 0.006
A 3552 | 3577 3.657 3591 [0.48/103.36| 2/296 | 0.24/0.35 | 0.685 | 0.505
fre 3.803 | 3.526 3.798 3670 |5.63/143.32| 2/296 | 2.82/0.49 |5.808™" | 0.003
Rl 3547 | 3.549 3.676 3.580 091/124 | 2/296 | 0.46/0.42 | 1.086 | 0.339
N = . Mean Sum of Mean .
MA i—; ?}1 3 &0 4| Total Squares df Square F Sig.
E/AE | 4073 | 3.856 4.163 3.992 |5.39/144.92| 2/296 | 2.7/0.49 |5.498™" | 0.005
! 3544 | 3.644 3.619 3.610 [0.53/131.17| 2/296 | 0.27/0.45 | 0.593 | 0.554
s 3.927 | 3.606 3.933 3.776 |7.85/190.15| 2/296 | 3.93/0.65 | 6.106™" | 0.000
Al 3.642 | 3.620 3.756 3.660 |0.95/170.16| 2/296 | 0.48/0.58 | 0.819 | 0.442
" = . Mean Sum of Mean .
Pab i—; ?}1 3 &0 | Total Squares df Square F Sig.
TE/ME | 3927 | 3.754 3.977 3.857 3/13834 | 2/296 | 15/0.47 | 3.204™ | 0.042
R 3.561 | 3511 3.696 3571 |1.69/122.19| 2/296 | 0.85/0.42 | 2.044 | 0.131
s 3.679 | 3.446 3.662 3564 |3.79/157.97| 2/296 | 1.9/054 | 3.544™ | 0.030
7l 3.451 | 3.479 3.596 3.501 |0.95/138.03| 2/296 | 0.48/0.47 | 1.012 | 0.365

) wkx p<0.01, #* p<0.05, * p<0.1

o] %ol ko] g AstFel SHFGEY v Ad A= LS BATHp<0.01).
W PALY] A feoe Si/AA 2 F5AdY BN A = dEo]3.977)¢]
Aol tghA)sts(3.754)% SHAGRT S/ AEAde] BaEsjgde]l o AstA
YEREIL(p<0.05), Frsakde] BdHE A A= 1F0]sH(3.679) E U0l /4(3.662)
o] Heto]l A stz (3.446)% SHATGHT v 3 BAH= A4S B Y THp<0.05).
Aol whel A= NGl N FiF 2FolE BYl, <HE 4-15>0] e npe} 2
AAA R By F/AH, A4, 5 28 A AY 5 BA= sl i

Aol wek folAel Aol hehbA ekgkeh.
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<3HE 4-15> Aol mE B jA ] Aol
Mean S " M
AA | BRETES u ot g can F | Sig
BHAY | A} =] 317 71€} | Total | Squares Square
T/ME | 3873 | 4.055 | 4.052 | 4.057 | 3.925 | 2/119.66 | 3/295 |0.67/0.41| 1.642 |0.180
A 3562 | 3532 | 3.755 | 3.741 | 3.591 [1.58/102.27| 3/295 [0.53/0.35| 1.511 |0.212
5 3.635 | 3.740 | 3.655 | 3.924 | 3.670 |1.87/147.08| 3/295 | 0.63/0.5 | 1.245 |0.294
Rl 3.557 | 3.642 | 3.546 | 3.758 | 3.580 [0.98/123.94| 3/295 [0.33/0.43| 0.773 | 0.510
Mean S " M.
MA [ Q] ~ e can F | Sig.
R I RN O; %} A 71€} | Total | Squares Square 8
SR/A™ | 3939 | 4.081 | 4103 | 4.227 | 3.992 |2.45/147.86| 3/295 [0.82/0.51| 1.625 |0.184
A 3596 | 3.494 | 3.710 | 3.791 | 3.610 |1.51/130.19| 3/295 [0.51/0.45| 1.14 |0.333
fris 3718 | 3.931 | 3.713 | 4.182 | 3.776 |5.28/192.71| 3/295 |1.76/0.66| 2.694™ | 0.046
Al 3631 | 3.775 | 3.586 | 3.864 | 3.660 | 1.7/169.4 | 3/295 [0.57/0.58| 0.986 | 0.400
Mean S " M.
PA [ Q] ~ U OR gy can F | Sig.
AR PA R O; %} 1 71€} | Total | Squares Square '€
SE/ME | 3.807 | 4.029 | 4.000 | 3.886 | 3.857 |2.16/139.18| 3/295 [0.72/0.48| 1.521 | 0.209
A 3528 | 3571 | 3.800 | 3.691"| 3.571 {2.24/121.65| 3/295 [0.75/0.42| 1.805 |0.146
frs 3.551 | 3.549 | 3.598 | 3.667 | 3.564 |0.31/161.44| 3/295 |0.11/0.55| 0.187 | 0.905
7l 3483 | 3510 | 3.506 | 3.652 | 3.501 [0.58/138.41| 3/295 | 0.2/0.47 | 0.407 |0.749
) *x p<0.05

SE MAbSH PARE sl A, Mabel
W Aol7h thehid

CRRES

/\1 1?3

= ot
i O H

Su/A-E, 4

, e a2
9l ZFol7} §l=

Ase S8 dEd

R IR R

A A T BEE BAE JfAdo] 4

o FAEATH
PALS] fris Akl ol

A LGAS A, AFEA ) A H] A

71EFA 91 (4.182)& 71A
Ao 2 e (p<0.05).

(e
SV
>

°o|F HH,

A5 fEAa

BA=7)4d ol

Aol 7t glglom, PAkel

A4 23 7)e
o)

SHAERY A E(3718)

<} 4-16>° YEhd vpe}
fFearge]l Ba=s)A

7§73 (p<0.01) 7}




(p<0.05)0] 7t A5l w2 Hite] Fo]Al Aols Hola 9om MAS P
AFE Y] Ad R, MARY] Sl FRE/A-EAD(H<0.01), F5 A (p<0.05)
g 0 (p<0.05)0] BAHE o] foAQl Ato]E HolARE PARS] A 99
oAl Aol B

FAHCR AFHTE T3 bt Ja Aol Auuw, AAHeR B )
TE/ARALY] BasE RAEL EFF A50] 100-2005HY 7 WH4.039)3F 200-400%F
9 WRk4.065)9 SRl dHF &5 1009 W HE758) R 400%HY o)
37909 HeEv o AstAl YEREIL(p<0.01), Feakde] B =
200-400%F¢ 7] ¥H(3.828)9]
o ZstAl WEb e (p<0.05).

olo
o
N,
L
o
o
o
By
[N
4
[
o
S
d
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e
A=)
0
g
o
ol
S
x
o
N,
T,
4
v

200-400%+ mRH(4.131) 9] SEF o] € &5 1009Hd mYH3.766)°] F] wEoh
H sk Al BEFE I (p<0.01), et BAE el A= € A5 0] 200-400%F
A " eh@E597) e SRl E¥ i A5 1009 W wh3566)2] JHEt ¥ s
YEFSTHp<0.05). T3k Zelxpde] Ba=sdod s 9 250 100-2009Hd 7
TH(3.762) 7 200-400%F 7 9H(3.684) 1] 400WH ©]/H(3.756)9] SEH ol €3
T A5 1009k W RH(3.429)9] HeET v ZskAl YEREETHp<0.05).

PALY] Aol TR/AAAGAL] BA= /AL 99 A50] 200-400%H m Rk
(3.998)°] HE o] At A5 4007H ]/ (3.686)°] Ferrth o] ZstAl JrERS
}H(p<0.01).
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<3} 4-16> &5 mE BHEINA ] Aol

2 2 Mean Sum of Mean .
S 115)]05 2310;:1' 4t([)]0§ %0001‘3:; Total | Squares df Square F Sig.
FE/A™E | 3.758 | 4039 | 4.065 | 3.790 | 3.925 [5.99/115.67| 3/295 | 2/0.4 | 5.088™" | 0.002
A 3433 | 3.688 | 3.620 | 3.622 | 3.591 [2.14/101.71| 3/295 [0.72/0.35| 2.062 |0.105
fre 3508 | 3.615 | 3.828 | 3.596 | 3.670 |5.09/143.86| 3/295 | 1.7/0.49 | 3.478™ |0.016
Rl 3.426 | 3.683 | 3.616 | 3.596 | 3.580 |2.12/122.8 | 3/295 [0.71/0.42| 1.691 |0.169
N Mean Sum of Mean .
M lt(’)]Ot“;l 23]0;} 430;‘5 éooo]‘% Total | Squares df Square F Sig.
FE/A™ | 3.766 | 4131 | 4131 | 3.894 | 3.992 |7.04/143.27| 3/295 |2.35/0.49| 4.829"" | 0.003
A 3.457 | 3.762 | 3597 | 3.672 | 3.610 |2.76/128.93| 3/295 |0.92/0.44| 2.106" | 0.100
s 3566 | 3.675 | 3.957 | 3.731 | 3.776 |7.17/190.83| 3/295 |2.39/0.65| 3.691" | 0.012
Al 3429 | 3.762 | 3.684 | 3.756 | 3.660 | 4.61/166.5 | 3/295 |1.54/0.57| 2.718™ | 0.045
" Mean Sum of Mean .
Pab lt(’)]Ot“;l 23]0;} 430;‘5 éooo]‘% Total | Squares df Square F Sig.
ER/A™E | 3750 | 3.946 | 3.998 | 3.686 | 3.857 |5.65/135.69| 3/295 [1.89/0.46| 4.089™ | 0.007
R 3410 | 3.614 | 3.643 | 3.572"| 3.571 {2.33/121.55| 3/295 [0.78/0.42| 1.881 |0.133
s 3.450 | 3.556 | 3.698 | 3.462 | 3.564 |3.74/158.01| 3/295 |1.25/0.54| 2.325" | 0.075
7l 3.423 | 3.603 | 3.549 | 3.436 | 3.501 [1.42/137.56| 3/295 [0.48/0.47| 1.012 | 0.388

) wkx p<0.01, #* p<0.05, * p<0.1
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A4 (F=362D% FoA(p>0.01)elth 53] Aol BA= o] m = Gk
THLE=0228)°] 74 A9, S 7HAE=0.225), AFe] FH(E=0.156) 5]
ot}
AA, siARE 2~ 2ot feakdde] BaE g ele e dRaA(r=0.751)
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Ae G =24 FA4@E=0.255)0°] M Y, g2 714 (3=0.209), F3L(#=0.144)

oA, MAbe] A4S, FE/ARALe] BAEsge] nAE dge BEd 87
(B=0.200)¢] 7}4 A, t&& AEe] FAE=0279), F3@E=0.169) 59| wolv, A
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FEFS =4 B4 (E=0.300) e ARIAA Y] BAEIfgd nAE 9 =84

A, BA= ol A ook A FAAA=058D)F AL gon, B
N=Tsfdo]l AT o) E 33.7% AWa| Fi, 372 (F=33.397)% 2% (p>0.01)°]
o 53] AT ool mA= GFE Feakde BEAEAYE=0.367)0] 7MY AH,



T o Eo) WA= FEgFS AU
/A #(3=0.225) 5¢ 4ot}

=4, MARS] 75, MARS] 5ol Bk <
B R (E=0.37D 0] 7HE AW, a2 &

AR, PARSl - PAFS] Aol wieh Al ool M= dF
BA=NEE=0262)0] 7 2, v AA@E=0174) 22ar &&/A9E(E=0.156)

w2

A3el AEANE 2ok Bg )

el
)
jug
)
ﬂ
N
=
>,
o
ol
=
(o]
1
XS
X,
oft
o
X,

dl

gl
N
=~
(e)
[@]]
o0
5

g 7AW, BAll=siA4 o

FHAEE 338% AWa] Fa1, A (F=37542)% 2% (p>0.01)eltt. 53] 3

ojEe] A= FFS FoAde] HMEING(E=0.386)¢] 7HE AW, thee TE/A

H(3=0.124), F 2 (F=0.114) T2 =

=4, MAY A5, MAFY] A&
= E=0.366)0] 7HE AW, &L FTE/AH (=
AR, PAFSl el oig FHke] mAE dFLS Feakde] BA=INAE

=0.320)0] 7F& =3, th&e ZQl(B=0.130) 181 E&/AHE(5=0.106) < o]t}

oloi

5
Aol BAs MA (<005 FieAge] Ba=)4(p<0.05)°]
Aol wep fFoAl zfol7b vk Hg MAFS] Aol =

7173 (p<0.05) 3} st e] B = )4 (p<0.01)e] A&l o}
= PALe) A SolE BAlEsA (p>005)0] A@el whel fol 4l Aolzh vheh
A ek}

AR, FR/ADAL] BAE AR EO0DT FrAe] BN (p<o0l)o]

GAl, FR/AG, A, f% 29n 4 A9 5 BAs Aol FRE Aol
B A

R W, uhel A el A9 ol flglom], PAkel A
[e3]

]_
ol BE BAZINA LA §2 & 2ol st )

,92,



ok
=

4-17> 7ME A5 &

<#%

-
T NCRON N W R B R W E | EONCE N NCEN N || B NN NCONCNCN| NN N BONCE NN NN (NN
WIRKNTKN|NK XK |KKRK®K|KNKNNRKNN[R R NNINTRINNANNRRNRNNRTNRKNNNNN[|RNNN
~|=
)A
Dl]* * —E e 2 |t ox o2 |z * " < | |z L w " *
TR ok oN[RQE f i R E1E 0f | %e — <[ e Ea [ o L s R [ D 0 Qi T N R - E Hin O
50556 NI R[ONLOCXNT|CHEE D25 RS0 LS BERLRSHERIIIT NS00
AREERNOE S ONOR AT NRLRIS N < N NN IIITIANQLOTO|IND T |0R NS
FeT R I HHAREIRNOSTR ZS S| T e SIEH|RSEES S S R ns| NGRS~ ESS|E =S
Flea— o RSP E R ] IoR RS o] IS T To Rl RN BR[N] i P — <f| N ™ moTm <~
-
R el el N e e o e e N e N I N A
WIR KRR |NK KK |[KNNN|RNKR[NKNX|®|NRNT|RRNNNRNN|RTNRNRNRN[NN®N|RNR R
=
<™
Mﬂ Pt b <t il el el Bl | i ool alt ot
Prior o Isiai i owevwgfi i i s g fE ook fS i | Bt onli —E i ;i oo i ol to* %
Hlonxe nOovo|mr S Flaram| o VoS~ |Fo|oRBlEen S| R=a=nao ST DS R
NS N|NETED oI Eo =TSO | D [0 oAN D[ NN ORS00 RN =2
NINNS| ST N 5 o Zoeo|Sn SN0 SO0 |C R OsSssSICSs | TS — —e S| se
Slfod S| o< <F N NN T NYfes 0 aNF [N} {iTe) A To R To e AN T NN
-
BEFEN|NGT TS (FNE D |FNF W (NCE NN |E |NF| R | W|E[NCNRCNN|FNE N NE N NN NN R N
WIRR R N|NK X K| NRKK|RNRKR[NKNN[R NN N RNNRNRAN|TRNRNRTNKNNNNN|[RNRN
—_
IS
3
<4
oL R gl ool t o carsff gl sl oo s lis ol 10l ol i~
Ly eS8 udTin[/—0nE Bin S S= S —E|B|R R RENSE IR R RD| T =T |RORD
SRR AFCRORNC IR ISR AIADI R DRID DGO EES|DSIR|DROSS oA |BSE S
(RN TR FONO (T SN o|H < TR = o~ s |T S|HoR 4|l A = =S 2 =
SN vl AN’ <N T en o3 ol LN bl L3 ¥ T T6 T w TR
o T e T T T
B MJE?W Mﬂe%w M&EFW M&E?W M&Eow zlE o Mﬂe%w M&EFW M&E?W M&E?W Mﬂe%w
A [z O o R | o) KO oF R | o) KO oF R | nf) O o R | o) KO oF Re =0 i 7H KOO RO | pf) X0 R | ) KO oF R 1) ZOoF RO | 1 KO oF RO
Mo o oo ido oo oo - oo ido oo oo oo
ﬁo
) )
& w = = lenl ol =l |l o=
i L B - ! o < Ul o X W e|o G I T o1 ur
_ . . — s ~ ~ ~
e &3 ~ mﬂ ™o KO |lmh| %[ oF |Ref ok | %o o | Rof|  ®° B! ol N 4
wr ido iolo
ny
il
I T o i b B e D Ol D Bt S B D D i h P
il — — — — — NN [N N[ ~ <~ ~f ~ ~
< s fun ) o s junjjanyantanyjanf jun jun] fas fum ) o s fun
N

) =k p<0.01, #=* p<0.05, * p<0.1

,93,



A9 BAS AYEO0DH F5ARe] A=A (p<0.05)
wolm glov], Mt %ol
FE A (p<0 ERERED
21 ApolE mol AR, PAbS]l Aol FR/AAAN(PO0DS] A=Y
FolHe Aol 7k Ak,

ol HAA%E AdE mw e <¥ 417> 2o

,94,



3}

3

yad
%
!l

ol =
= T
s EU =

=

b mAlE A4l ofr

Aol A el

A5 2E

3 = At

Berry(2000), David Aaker(1991)2} Yoo, Donthu and Lee(2000)%] <1+

9

=3 A9 r7] 9

1

A 1A
R ofo]A

TR T o = T =
SIS ﬂwwmeJ srxw ® N
- do wi ol =y B
i s e B o B T T o o 4
n T — Tx
s owm Pwog T A N
o~ AR gy HE iof o now
i =) ay T X W 7w O
B o 0 o ) ol o)) B oy T
© ° oA o= = W 0 <
o Aﬂ = S ﬂu ogn k3 O# 3_! < 3
Yo a B T wos B Jow
fo ™ N Zul 0 Mﬂ =l X T o o A
= T o= B o | WOT g e W
TR = 1 w 2 E o Ei 0
R ) o o WX o] ~ o AR
) <] 7 X o ) =
e o (N S o o i
~ 2 & o = = e x i
— = X o >~ oo X — N
< = T Wk —~ o g = - N o R Uo
woX o N do T o) Do o = oz
C g dalE Twm e T
gy W BT X o ome %o N0 of o K o R o
T 3% g ==~ W v ox o
TR oy ey 5 B ok D % T K
bl b oo R mﬁ m c w o0 b i il 5
| e oo N ® K ol i
= T o I o
3 f M s AR I ) sl h
T T aa: B O -
X Ne o o %o ~ M o S . < @ﬁ T S :ﬂﬁ
of @ dp N T Y ) A e
iﬂgwﬁmﬂw%ﬂwwuvﬁz% | =
T oo 2o o EURC S R =
e 2oy R wT - Lot w
TN R P R oy M E Yo T O
Towox 4 LN T oo o ® g i T oA
- S N - =
Ao oy < =3 o o =
ME70Hmﬂﬁmﬁmﬂ%%%%urwumﬁmc
— —_— ,I - -
T o SO w A = FOH W o

,95,



el
o0

‘.myo

o)
Bl

O

ﬂo

ERs e, yefA] v

WA= Aow e

o
=

folo
E

o

71, &

6(’)]:

g, =4 A4, W]

°% e

a s«

-
[e]

U] 291 F, W

S X

iAo 4 wel A Azkela, A

o

™
el
oy
%!
oy
xr

5
)

o maE e T

[~

Fel

=l

ol
M

Bl

o719

e Wog yeRth

]

1=
= ©

]

(o)

0

,._A.u_yo

ol

—_—

R
K
o
K

—_—

ot

B8

G
w

—_—

)
~o

gace]

o

g
o

;Of
o

—_
=}
o

oo

e

ey
)l

=

o] FART 248 o]

kv
=

7ol A3

el

3

= vAE=A AR 9

3%
o] 4

]
]

o <74
He e ATA

H

H

BAEA el AT e
o HAE shdz, 7HE3e)

=
=

Z
=4

4

Al o=

ZHA AL AL

,96,



P AT w R R

3|
s

G el o

ﬁo

7dol T

EgzZ B2Ed= )

=
=

ARt o 2 A7 (2000), 4 7-(1998), A+ (2005)) A

ol AT B4

ol wet el A Apolrh EAE Aok 7HAd49]

E
=

on fold Ao® Uehgth

]
ZS|

it

\=]
5

%

o
W

<0
o

el

~

b

ol
Nro

pzel

wir

"

o

bol 7t

X

—

0

"
o)
o

ol A=

Hr

&}

& Bole fde urA

A

<0

Bl

b

= A olelel 74 A

Aoz geny skaol Aol Ay,

ol

Z] 0]
1w

o)

e}
T

i

-

B

oj
K

=)

—

O

)

)

= AH| 2 vt

B

34

o] g3k A

=
=

Ao WA JAREFEYA

7o

FAH

P2 ok EhRlel A

Aot

ahAE AALR

A2 A

ol

IS Al weluA Rk v

,97,



Ha = Jl
= ,mo MM = eE 1 vl
I EY N E R W roEx =
N EI ol Oo nH K me M«.r X R X ﬂwﬁ Bo T Ll
XO UAl ) , —_— N X o — jat -~
z ®F = % w I T e WH = e 5T % p U# ﬂ RN
- ! B ¥ o
™ W . Pl owr oF o 2 MM To o of ol Gl i . 4 B o Mﬁ R
o = B o N o= ok RO &L W o Jo O do % o o X i) W
ﬂwrﬁa%z%ﬁﬂwzﬁo@@,mr% & o 8 oy
s o s B w T o MO N G = N Moo o
GO il o R ) = T O~ R = _E
= i R oy o s Mo N 5o b N
G AR W B W O L o m% o = A LA T
@ﬂumﬁ%yW%%ﬂﬂﬂ@%%ﬂ%_%ﬂ Hog o H
Lom PoT mw X T w o T P B oop & oy w o= =
~ = Wy = N AR o A i N T = W
.}ﬂﬂwﬂﬂmgeﬂwﬁﬂgﬂz%yuOMa%m o BT oy N
ﬁjﬂAxﬂo mm%ﬂar.mmﬁr@ﬂ%%ﬂ%%ﬁ.z.ﬁﬂ&rua@
o A 40X e 7 I R oo IR —
f= o @ X JJo r B o 3 = 3
7 do ny il w B u i i NIV e ) ol
~ 2 r e X Z o o oF ! SN A o T om0
o TR OF N oF o oW g T = of P ) w % " sl
~ ﬂ% R T = e s go K| h T = o X 4
N w 5o R Mo ® o = B Ao oy A -
= o _ = 7 4 & R R oo . I
wn X9 = oa o= o mm T ooE = o oF B dy o BB 5 B B [N MM_ ., BT
oy T+ | w T K dn 5O NIF O ., ™ 2 1 o o m«_l ol L
cmom T T R E IR zo}mqﬂyé_x#os
= Y- T T N _ Y ror ok o BN @ o
= 5 ™ W T | du T A B e M S ~e < ) JJo i
A ) e T PO g o B F et T T T ™ * x O % X o
2o oy B of " x° W oW T o= RE ™ W T g N oF B S s
w@aa@m}%m% 4mﬁu%%mmxay%ﬂzw i E
%%%%;aﬂg_@mﬁ ﬂwgﬂc_@ﬂﬂﬂm%ﬂdﬂ@@
j 3 3 o m 2o X 3 ge
X l%ﬂmﬂaa%uﬂ ﬂ,AT%_ZTH Aﬂﬂovvﬁg.ﬁh R
O NN~ o AR = oo O X 5 W X O
U 2 ) 3m F B o 7 K ¥ ) T &
HoM o= ' T N oo G ~ = ujy b o M o 2
o o S A LG S} w A oo W S om o e )
= ° o U wK L N9 B o Moo= L= ol #r N ol
= = = 7 B % LT % X X S D R oo - B 2}
ol o E ojp PN "9 o A el gy T T Mﬂ — o B bl or RG] °
woowm T ~a = H o T — = %o H = OB T 3 -
hom e W E T O w W TR x o i
S T < R o T o =~ = = Moo O ) =
T X o ® Moo < X = =) ST e N
o o o W by o] T oo ol = W 1 3 mo g
Mo A o " 7B oo N " R = lw
He o % N o o do N
ot m o= T o g
T WO

- 98 -



el
T
A
ol
oF

1A

Fef A<

5|

AR 7 el o]

R

o
o
IO

e}
—_

]

=

o ek

=~
=
)
o
it
0

ol
T
Hr

o

=

)

ol

_Zrl

3 ol &

el

A

sto A mE 1

gl

"o
oy

X7

X

)

el
o0

Bo

ol

=}
=

S
v =

O ZM I AA}

3}
=

:[L

A

L
—_
1o

o A e
o lasel mh

2]

e
o H

s, o)l s

of ®ojaL, ¥l

;f:-_]

=

2 A=

b= el 977 )

S

Jo

el

A

e

1l

i

bol Qimhp oj 7bA 7}

S

ol ¥l

o] Auze] A

99

ki3

2713 ‘Moment Of Truth’ &

i

sl

b ‘
< 17_111

= ]

el

o

"

el
)

=
T

o] Lo
JF=

1o 7V &

24

Al

SE/AE,

"
B

|

o

oo

ﬁo
)

13
=

3l

P e Hee A o

3

MR

o 74

T

[e)
L
R

,99,



3}

°

9]

drz w=7 ws)

R

dolAar o
L

1€ 2] o]

=
R

=

7l
=1 e

=

T

ko]
Rl

A

94

ol A o]

s A

o}

F ek

o)

)

el

=
B

o £AYel =

wyk olyet 29

g 2] of

27k A

3 Al

oj
o0

o=z 7

J’

of g ALel A

=

o] ohyl ¥ AAelA Aohyt

A3 2wl

Ao 2w Asta UTh

1

9
pul

71

oj

7}

il

R
R

¢+

=

N
B

o

H

-

sl &

U ol oA AES FE

pul

@ AEold ojw A

of mAel ARAA 1

U
B

o))
A

)

R

A

1o

<A
o

Z.o

4
ﬁo
e
o}
e

O

R

Ao 7}

A BAE jAe] AR

A ol A

1

—_
o

—_

0

o

o

j

g

people business’ =

¢

R
L.

e

ol
s

Gl

S}
=1

.o]

HH, el

Il
‘] p=0 3

°©

=

, ¥

A7

)
5

e

)

M

op

R

—
1o

7]

nH7 |

Lo] Apaolu,

=AY AxzT)

Z_]

- 100 -



& ok
N o
= _r
v ¥ tow
T L =g
o 2 i 2 {1 vz w an
o el — X
$ T ; ﬁo%wwf%ﬁ
oINS W
W £ T Muw w5 R .mL mm xR
< A 1 O T N B 2
F = 0 (- ll w = o o T o
v ok 2 oo N = 5 o ) kB
i 0 N 0 _ K o :v R ‘I.VI at —
s T = X & oawoFE = L - °
ey £} o = .X o) B =] 6 ‘m_h 0 5 i
D i mﬁwsgiwg T %
0 T 5 < & A Egzg @wq =
5 ; ?Mz%%?i% f: =%
N ; P2 = (L =T pos W "
= " T T goanogq.w ; =
% =3 n| % T o T P 3 mo ) = 3 o = zn
_1_1mo " 00 mM = = Mm m]t AR el T W o B mt = W
S - oR W R X 9 R )| o )l _ =
A~ =0 gl ° ey ) K e Lm — S W
- _u;uT ™ =) m X Eﬂa ﬁ bl 005 oo o N
Mo A) £l 7 M % omml T w0 o X i W o O
"9 o B X = N T 7 gy B A E2 %o
5T TP ) 3 o | o w =
i ol uly o = Mo 2 R o o A T X =
a3 o AL XH = | o = X X
a & o T GRS o & ° In uo * T &+
o T ° 7 o4 N = w o ° ¥ 4= o oM 5
e T o A o 3 Cl L B M
=0 ! K - X < e ~ o) To o .
W & T = o P L w Lo S E
i T & Wﬁ%ﬁoﬂaiwmwﬂwr%%%%
- 27 T N ﬂ%cquﬂuyﬁq%oﬂe}%
~x —~ vl o = ﬁ H o = = ;0.._ T._ _— = B —
“4 = 3 ) ™ Lo T = B T BOE T o A °
N M o T TRk o - 7 Ny
= & J) noAl |+ X o &= T | X —
{ z _ P = B3 ~ o < 0 oF zn o = K
T N e X I w O ¥ ow T = g o] i T %
—_ = ! " %O >
3 ) oy X o ) < Ml ‘mrﬂ BN Hnt X ~o ) s &3 >
o | 5 Y = i - <° S = [
7o T o e X T 5 o T o ©
SR e = T o B o 0
= N~ O 2o 5 5 I
SR R o T o =
Nooa <0 U ] T S i
= 5 g g -
No ol o o
" ~o0
=y

/\] /\]_

[e)

-

d 3]
Wl o

(e
- 101 -



= e vithE

= AMEls v

dA, & dT-olA

of wa A

oF
TR

B4
o

B8

0
i
=

"
Nfo

—

A

—_—
fils)
1%0

%]

~

- 102 -



2004.
A AL, 2004,

A}, 1995.

J A}, 2003.
)z vl SHEAL, 2005,

1
"anA e, AEAL 2004

oy
o

J 2k

A

<

[e)

)

&,
J

] o
up AR, ARAIE, 1994
)

’

2 AR A 1999,
BN

-?:]—7
A

=
[¢)

P
ol

D A A

oA,

2) =

o)
Z

ol

7

A

—

FAA A4, 2000, pd4.

(=

)

A A143, AF o) sk

, 2004, pp.28-30.

F

;O#l

, 2005, pp.31-38.

28 “BA= 4o FCBRU e

3

-
=

<., 2000, pp.29-53.

5
A 5= ekal o o

49

)

=

=]
3

o‘l‘

zé:[L.

]

e

, 2000, pp.65-85.
- 103 -

<

A114 A4



AT 9, ‘B Qo] A BHE ofaro] wxi= ALY A7 o]
29 A&” dFAE| 83 AH|xEFA T 2000, pp.131-142.

HREA Auzel DA A BE AT, AHEANY FIAFEE

n\l_
oZi
ﬂi

A4, A ddishal, 1998,

7ol FAAZLS DATS v Jgo] e AT

A |

n&
oZi
AOL
nzi
H:I
Az
m{n
_YH
_|2i

3
é
oﬂ
rJ
SE
O
—U

, A7TA A23, 2002, pp.61-74.
‘Rs Ak S &8 2H3)7, vAIR AT, 1997, pp.53-54
AF7EA e B AT, BB ADT, A3,

u&
-1N
}0“

n&
oBL'
m&
n&
oZi
30_15
»’
:‘F:
_>L
E
1>
oﬂ U-[H
mﬁ
_ﬂ

u&
:’
OFU
1u2
r;“:
m
;:
o_>L
l~>
E
zi
gi
O
_H
9
L
031
£
n:
%
n

l->

E

_>|i

\1

f

L

g

ﬂ

4

é

E

A

r

R

g o A HE, 2003, BFALE S =1, AAtE R ek, 2003, p.6.
g} Aol “Service Loyalty @434 9] Dual Path E&ol| T3t AF” #ALsHY =8

Agoista gigrd, 2003, p.24.

FHE 9, “AzhE BASAAN ARHA Ags mAsAE el s g
B AT, HF B, Yol T, 2004, pp.439-457
LA, ol AZ, WAD, BAS oA, HAE N W HAS fEEY TEH B

g A sks], 2000, A12¢E, 25 p.109.
&7, “Bal= 734 (Brand Personality)©] B.I(Brand Identity)o] ] X&= 33 4"

A=dfsta =g A, A9y, 2001, pp.137-143.

TE, Y, FueES T B U @49 AdFadd daadled dE &
Ao gae] RbEeFe wE v, Fadot, A68<, 2005, pp.115-137.
&34, "AR = wpA" ] defe] ek A, AARehe =, it Abs s 9
ghojstel, 2003, p.4
ol 7, ‘BRIl gdo] AnAE ] m A= g #F AT dFHAEFE Y

Aele 2EY TAfo|2E FHOET, AR, ARt g

2000, pp.16-25

- 104 -



oAl - Bhilel, “HAE W adelE-BAE FAN-BASHA 2F ¢ o] s ]
E}

A A7 wAY AT A17E A3ZE, 2000,
olfAl, AW, ‘2 Bhol Aux EA @b nAE Qg B AT o

AHlz 7EAA S aclel e AT, MAbeke=E, AA st o

2

o
v‘r:]_,

B AT, A =i, Al e st Behgl, 2002, pp.AL-70.
A, HEALL 01 §F B3, FIAT, 1993, pp.76-T7.
Fejql, Aulz g B3 L ouAst HusEAG ] WAL GF AT, uhal
S84, A eisha ek, 2001, pa.
A - BT, TAAGR AU A 2=ER G AU 29 A7, Fag
AT, ATE A1, 1996, pp.248-249.
Az abglel Ao BAE Y GHFL B AT, R
g2 g3, 2005, pp.220-225.

http://www.mcdonald’s.co.kr

http://www.pizzahut.co.kr

- 105 -



2. =o]Ed
1) BOOKS

Aaker, David A., Managing Brand Equity, New York : The Free Press, 1991.

Aaker David, A., Rajeev Batra, John G. Myers, Advertising Management, Prentice
Hall, 1992.

Berry, Leonard L. and A. Parasuraman, Marketing Services, New York : The
Free Press, 1991.

Bollen, Kennth A., Structural Equations with Latent Variables, New York : John
Wiley & Son, 1989.

Bowlby, J, Attachment and loss : Vol. 1. Attachment, New York : Basic Books,
1973.

Jacoby, Jacob and Robert W. Chestnut, Brand Loyalty, New York : John Wiley
& Sons, 1978.

Jean—Noel, K., Strategic Brand Management : New Approach to Creating and
Evaluating Brand Equity, The Free press., 1994

Joreskog, K. G. and Sorbum, D., LISREL 7: Guide to the PROGRAM and
Applications, 2nd ed., SPSS, Chicago, IL., 1989.

Keller, Kevin Lane, Strategic Brand Management : Building, Measuring, and
Managing Brand Equity, Upper Saddle River, NJ : Prentice Hall., 1998.

Kotler, P., Marketing Management, 7th Ed., Prentice-Hall International Edition,
1991.

Lovelock, Christopher H., Manageing Service, Marketing, Operations, and Human
Resources, Englewood Cliffs, N. J. : Prentice-Hall, 1988.

Lazarus, Richard s., Emotion and Adaptation, New York : Oxford University
Press, 1991.

Izard, Carroll. E., Human Emotions, New York : Plenum, 1977.

Normann, R., Services Management : Strategy and Leadership in Service

- 106 -



Business, Chichester : Wiley, 1991.
Pine II, B. Joseph and James, H. Gilmore, The Experience Economy : Work is
Theatre and Every Business Stage, Boston, MA : Harvard Business

School Press, 1999.

2) ARTICLES

Aaker, Jennifer L., "Dimensions of Brand Personality,” Journal of Marketing
Research, 8, 1997, pp.347-356.

Aaker, Jennifer & Fournier, Susan, "A Brand as a character, a partner, a person
. Three Perspectives On the Question of Brand Personality,” in Advances
in Consumer Research, Vol.22. 1995, pp.391-394.

Aaker, Jennifer & Prolet, Aimee,” to Thine Own Self Be True : The Meaning of
'Sincerity’ In Brands and Its Impact on Consumer Research, Vol.23. 1996,
p.392.

Alba, J. C. & Hutchinson, W., "Dimensions of consumer expertise,” Journal of
Consumer Research, Vol.13, 1987, pp.411-454.

Allen, Chirist T., Karen A. Machleit, and Susan Schultz Kleine, "A Comparison
of Attitudes and Emotions as Predictors of Behavior at Diverse Levels of
Behavioral Experience,” Journal of Consumer Research, 1992, pp.493-504.

Anderson, R. E. "Coustomer Dissatisfaction The Effect of Disconfirmed
Expectacy on Perceived Product Performance,” Journal of marketing, 10,
1983, pp.38-44.

Archibald, Robert B., Clyde A. Haulman, and Carlisle E. Moody, Journal, "Quality,
Price, Advertising, and Published Quality Ratings,” Journal of Consumer
Research, Vol, 9, 1983, pp. 347-356.

Baker, Julie, Dhruv Grewal, and A. Parasuraman, "The Influence of Store
Environment on Quality Inferences and Store Image,” Journal of the

Academy of Marketing Science, Vol. 22, 1994, pp.328-339.

- 107 -



Baker, Julie, The Role of Environment in Marketing Service : The Consumer
Perspective,” The Service Challenge : Integrating for Competitive
Advantage, American Marketing Association, 1986, pp.79~&4.

Batra, Rajeev, Donald R. Lehmann, and Dipinder Singh, "The Brand Personality
Components of Brand Goodwill : Some Antecedents and Consequences,”
In Brand Equity and Advertising, David A. Aaker and

Alexander Biel, eds. Hillsdale, NJ : Lawrence Erlbaum Associates. 1993, pp.83-97.

Berry, Leonard L., "The Components of Department Store Image : A Theoretical
and Empirical Analysis,” Journal of Retailing, Vol. 45, 1969, pp.3-20.

Bitner, Mary J., "Evaluating Service Encounters : The Effects of Physical
Surroundings and Employee Responses,” Journal of Marketing, Vol. 54,
1990, pp.69-82.

Challagalla, G. N. and T. A. Shervani, "Dimensions and Types of Supervisory
Control : Effects on Sales-Person Performance and Satisfaction, Journal
of Marketing, Vol. 60, No. 1, 1996, pp.89-105.

Cobb-Walgren, C. J., C. a. Ruble and N. Donthu(1995), "Brand Equity, Brand
Preference, and Purchase Intent,” Journal of Advertising, Vol. 24, No. 3,
pp.25-40.

Dodds, William B., Kent B. Monroe, and Dhruv Grewal, "Effects of Price, Brand,
and Store Information on Buyers, Product Evaluation,” Journal of
Marketing Research, Vol. 28, 1991, pp.307-319.

Dunlap, B. J., Michael J. Dotson and Terry M. Chambers, "Perceptions of
Real-Estate Brokers and Buyers : A Sales—Orientation,
Customer-Orientation Approach,” Journal of Business Research, Vol. 17,
1988, pp.24-33.

Farquhar, Peter H., "Managing Brand Equity,” Marketing Research, Vol. 1,
pp.24-33.

Fournier, Susan, "Consumers adn Their Brand : Developing Relationship Theory

- 108 -



in New Consumer Research,” Journal of Consumer Research, 24(March),
1998, pp.343~370.

Ganesan, S., "Determinants of Long-Term Orientation in Buyer—Seller
Relationship,” Journal of Marketing, Vol.58, April, 1994, pp.1-19.

Gardner, Mery P. and George J. Siomkos, "Toward a Methodology for Assessing
Effects of In-Store Atmosphere,” in Advances in Comsumer Research,
Vol. 13, No. 2, Richard J. Luts eds., Prove, UT : Association for
Consumer Research, 1985, pp.27-31.

Gummesson E. 'Lip Services—A Neglected Area in Services Marketing’, Journal
of Services Marketing, No.l., pp.25-28.

Holden, S. J. S., "Brand Equity Through Brand Awareness : Measuring and
Managing Brand Retrieval,” Dissertation Abstract International, Vol. 54,
Doctoral Dissertation, University of Florida, 1992, pp.7-15.

Kassarjian, Harold H., "Personality and Consumer Behavior : A Review,” Journal
of Marketing, 8(11), 1971, pp.409-418.

Kelly, Scott W., "Developing Customer Orientation Among Service Employees,”
Journal of the Academy of Narketing Science, Vol. 20, No. 1, pp.27-36.

Kirmani, A. and V. Zeithaml, "Advertising, Perceived Quality and Brand Image,”
in J. B. Faircloth III ed, "The Impact of Brand Image on the
Development and Management of Brand Equity,” Ph. D. Dissertation.
Mississipit State University, 1993, p.61.

Kurtz, David L. and Kenneth E. Clow, Service Marketing, New York : John
Wiley and Sons, 1998, pp.21-24.

Ladon, E. Laird Jr., "self-Concept Ideal Self Concept and Consumer Purchase
Intentions,” Journal of Consumer Research, 1(9), 1974, pp.44-51.

Martin, G. S. and T. J. Brown, "in Research of Brand Equity : The
Conceptualization and measurement of the Brand Impression Construct,”
Marketing Theory and Application, AMA Winter Educator’'s Conference,
1991.

- 109 -



McCraken, Grant, "Who is the Celebrity Endorser? Cultural Foundations of the
Endorsement Process,” Journal of Consumer Research, 16(12), 1988,
pp-310-321.

Plummer, Joseph T., "How Personality Makes a Difference,” Journal of Marketing
Research, 24(6), 1985, pp.27-31.

Saxe, Robert and Barton A. Weitz, "The SOSO Scale : A Measure of the
Customer Orientation of Salespeople,” Journal of Marketing Research, Vol.
19, 1982, pp.343-351.

Srivastav, R and Shocker, A. D., "Brand Equity : A Perspective on Its Meaning
and Measurement,” Marketing Science Insitude Working Paper Series
Cambrige, MA : Marketing Science Insitude, 1991, pp.91-124.

Sanghera, Jackie, Leslie de., Chernatony and Brown, "Testing Gronroos’ Model in
the Financial Service Sector,” The Service Industries Journal, 22(3), 2002,
pp.1-14.

Sirgy, Josept, "self-Concept in Consumer Behavior : A Critical Review,” Journal
of Consumer Research, 9(12), 1982, pp.287-300.

Swan, Jone E., 1. Fredrick Trawick and David W. Silva, "How Industrial
Salespeople Gain Customer Trust,” Industrial Marketing Management,
Vol. 14, No. 3, 1985, pp.203-211.

Wakefield, Kirk L. and Jeffrey G. Blodgett, "The Effect of The Servicescape on
Customers Behavioral Intentions in Leisure Service Settings,” Journal of
Services Marketing, Vol. 10, No. 6, 1996, pp.45-61.

Williams, Michael R., "The Influence of Salespersons’ Customer Orientation on
Buyer-Seller Relationship Development,” Journal of Business and
Industrial Marketing, Vol. 13, No. 3, 1998, pp.271-287.

Zeithaml, Valarie A., "Consumer Perceptions of Price, Quality and Value : A
Mean-End Model and Synthesis of Evidence,” Journal of Marketing,
52(July), 1998, pp.2-22.

- 110 -



ABSTRACT

Effect of Fast Food Industrial Marketing Mix on Brand

Personality and Repurchase Intention

Seung-Hwan Lee

Department of Business Administration
Graduate School of Business Administration
Cheju National University

Supervised by Professor Hyoung-Gil Kim

Needs of social and economic service has been triggered by rapidly
changing customers' diversity, technical advancement, corporate production
activity, and service has come to have increased magnitude and significance
in economy.

Customers have displayed consumption behavior inclined to a factor called
image in addition to quality, which is due to realistic reason to discriminate
against competing companies under functionally similar service environment
and more important sensible, self-expressing, symbolic functions at
consumption activity. Also marketing mix factors influences production of brand
assets and brand reputation and meaning have a direct effect on service
brand assets.

This study measured service marketing mix and analyzed how each factor
influences brand personality formation focusing on McDonald's and Pizza Hutts
succeeding in service industrialization in fast food. Also input service marketing
mix factors, product, price, advertising, physical environment, employment to

each level of brand individuality, and tried to explore how customers' brand
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re-purchase intention and recommendation intention is affected by each level
of brand individuality influenced by service marketing mix factors. Finally, to
verify what significant difference brand individuality formation shows, following
study hypotheses were set.

Hypothesis 1. Marketing mix factors will have positive effect on brand
individuality.

Hypothesis 2. Brand individuality will have positive effect on re—purchase
intention.

Hypothesis 3. Brand individuality will have positive effect on recommendation
intention.

Hypothesis 4. Brand individuality will show significant difference by
demographical feature.

This study questionnaire was conducted to customers using McDonald's and
Pizza Hutts in Jeju—do, and variables were set to product, price, advertising,
physical environment, employee based on variables used Berry(2000), Yoo,
Donthu and Lee(2000)'s research as marketing mix factors influencing them
using ability, sincerity, excitement, refinement, toughness developed by
Jennifer Aaker(1997)‘s research. The above variables were done through social
science statistic package(SPSS Release 13.0).

Research analysis results are as follows.

First, looking at relation of marketing mix and brand individuality
excitement/refinement level, physical environment as marketing factor was most
influential.

Second, looking at relation of marketing mix factor and brand individuality
sincerity, kind employee, sufficient employees, cheerful facial expression and
clean costume were most influential.

Third, looking at relation of marketing mix factor and brand ability, fresh

and warm product, reliable product quality, and delicious food were most
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influential.

Fourth, between marketing mix and tough level brand individuality, factors
like excitement/refinement were most influential.

To explore if brand individuality has a positive effect on re—purchase
intention and recommendation intention, the verification results of hypothesis 2,
and 3 has substantial correlation. Effects on re—purchase intention and
recommendation intention was most influential in brand individuality in ability
level, and the next most were excitement/refinement.

As the verification result of hypothesis 4, correlation of brand individuality
and demographical feature was significant.

This research result certified that marketing mix factor has a substantial
correlation in forming brand individuality, and brand individuality formed by
marketing mix factor is converted to customers' re—purchase intention and
recommendation intention. Thus, meaningful marketing hints would be elicited
by analyzing and developing service marketing mix factors affecting each
dimension of brand individuality. But this study focused on the 10s and 30s
residing at Jejoo Area, so has limitations to extract significant results by

demographical feature.
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