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Abstract

Over the past decades, the growth of the convention industry has
enhanced an awareness of its economic significance to cities, states,
provinces, regions, and nations. Besides, as the convention market is
getting bigger every year, the convention industry has emerged as
one of the promising industries in the 21st century. The soaring
interest in the convention sector originates from the considerable
ripple effects that the convention sector has on the other sectors
especially in economic ways. Far from mentioning the statistical
number, the conventioneers stay longer and spend more than normal
tourists which, in turn, brings great economic consequences to the
host community.

As a result of these trends, a need has developed for a better
understanding of the industry. Today's meeting professionals must be
skilled, knowledgeable, and resourceful to meet not only the
challenges of a fast growing industry, but also the customers' needs.

One of the most important considerations in any business is that
communicating parties agree on what words, phrases, and terms
mean. The following glossary of terms is edited by the Professional
Convention Management Association (PCMA), a nonprofit international
association of professionals in the meetings industry whose mission
is to deliver breakthrough education and promote the value of
professional convention management. The terms should be a welcome

reference to those who are interested in meeting—related fields.
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