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& Brhste d @7lME AR Bt dE Bo Wdstm Yot

<E 2-2> 2L AHd U i)

2H L A F £ A
7} 239 3 ¥
7t 10 8 6
! 8 9 8
= 6 8 10 N

<AEd #E3 - AEE, AdvtAYE, A} 1995, p.106.>

Rrop ol digtdo] 2HHLE TsAT @ W st Fa4A BE A
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9 43 27t Brkste 7 SA40AY 2GR $Fo] <E 2-2>9
A= vheh Z2oa stat q71A & FE 74 £4L 0o A 107hx9 W4
< ¥s F 3len 102 M & F£FL u|et) & o] AL 1A
05 &#8e ol 03, %ol 02¢F 71FAE Fvix 3. 28d 104
UM 9 2+ 2H el o] 7k ol ).

7F : (0.5)10+(0.3)8+(0.2)6=8.6

4 : (0.5)8+(0.3)9+(0.2)8=8.3

% (0.5)6+(0.3)8+(0.2)10=7.4

b o] thEte] VAR DS HLdnd P2 E MAY A}
40l 73 wBA ¥d. 24 LuiEc) £ Hrirdg Hesin

e

Z £450 2 A} et 203 SudE 2 £45NA e
2 JES FEe FaRo2 WHY) YRe) FIAA FAAHE 2

2) WA 3y

<E 2-3>& o|E MY HY vugd FHo] YA HgHES
D7) Sl 2ulA7h 47kH BES ARAANE 674K Aol whet zhe
AR A Yeka, 2 Aol e WAk D o5 sFe] WAHE E
¢ HolFn o

3) MlEHY AERPEA

(D W BEH g4

of WAL 2vlAt 1 HEF FEAAGY & Hawel Hestiw
).

AAEFS A FUS WS BHY. oL & s)Fo YoM HA nE
& ZFste AolW ofd Aoty Mg £ YAX G AR a1 /) F
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<E 2-3> JAAN7 9 £}

AR Royal Canon
KMC 3000 TI 1001 SRS
717 E Lc-8 | oo | TET
73 94 Y 744 1334 7539 |124d¢Quw
A A | F (09 22| TS (M 28| Fo
8719 LolA|uje F2 E e FL (S FL 3
B 3 67}]%
uz 902 | " 1a 7
© ? %7 3714 671
N5/54 | w% | 2e |uwe 3| ze %
A1A4Y | F¢ | uE |we 2o wezEe| o

<R HYE, “AHAYFE” P566>

= 7t 3A z3ste 287 AEsA 9o a2gste <E 2-3>0) 4]
Wep iR MRS ART)IFoE ALEEY T AR WAL A
SFATR Fohd TI 10014 ES Heat0e Roln. gukstn 248 123
Y vl S8 YT £ FL75% LS sHHo] Y Wy gEon

(2) A3 w2

AUA FEGIPEA Sl e 2nlRE Hddg RS0 s Hao
o HEFES AN Fu 1R3¢ 2FsE ADS AYsA Do oA
FAHA LA FASE 7 B dd AHG WP Y 5
A L ojste] FEE obe] nAANA A=A drie Ao},

%o <E 2-3>AM AFA Ao W Canon Le-208 H 93 w
= BEZF AYEHA Ao

(3) AA 1))

HIZYA WA @ dAole @ 4 dx AXNzaYYwAe maw
7t T VIFoR HAE A Y T 4 AL W= Faye 44

Mot o 71#2 HedA YrhsA 9o,

rr
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(4) & =HA A% 2]

o] WAst A zu|zte HIHZIEE W FRESE Hx4HE A
A Fie 24 ABEES HUHE gF o] HAA A Erxe BEE €
Aoz AAH UstA Aok o] WAL HA4E] MEE 878k ¥
e HolA dxzadgdyAy FEEY £xAQ HaE AH 2E &
o] Prrdod ofvl HF o2 Canon Lc-203 E7He] MEsA € Aol
o},

9 BAH FEHIEY

B ZEHIENS AHgEE AvldE WBA M BE B
Asl zdHA FHolt FAFL AT F FEFHES FEFYL
248 7 dvke Relth of WARNM Z YEE RE AU T &
Aeol ga WrEm AAY A & S450) de AFPA FF
o 9% MY xS 2SS U5E YE/ FoiHA Bk

dp

AF7HA ZA F 7HAY ZEF/PEA S dgsifes v, anAEe
AEH PR B zAtd] o d BAA WAL di¢Y 7 Ha ot
71&o] Be n#éARAF A o] &H= ol Bu FTh1D Ln|atst
o] giktEd AARYEL de A dge £E AT 5 Ue W2
2 Fol7] A3 A¥H FErF/hEAe] HEHAAT 1 s dHEdE GE
B¢ Hrteted HAFAARES Y] e A BAH Aol fEA
g Aolg.

13) Michael L. Rothschild, “Advertising Strategies for High and Low
Involvement Situations,” in John C. Maloney and Bernard Silverman (eds.),
Attitude Research Plays for High Stakes, Chicago: AMA, 1979, pp.74-93
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A 3 AR i) BARA

e5del NFe ey 877 27] gE 2uASE o fojy o]
A% A%, B&FF] FUHT AAH - AHESY B0 Watel wat
259 715 o8 o B9 @ Aol AP IR oy ety
ARRAE el AL ASE A e FART AE Ao =
o7l WEel AMEolt viAY Mol HEH 998 Sxahx R
@ 71l Aste A4 ¥4 AT E e TAL HAY 2g

o] #AH} UActE Arolct

2R A= @ I ARG R FHoZ @ wEo 28
& AU 7@ ALY EB7bs @ Aotk deo] e mE BajRo}
= TAHAAR AR #Y A =AY dH oA o] FojHol 37
Wl 2L o] g3 vt AY £l YN £ g FAE wels

A @ F7h Ak 27 AQ9e WA AR
48t 150 ARHoz Y2 ¥ + Y=

dgez sx @m ARe
2 Po| EHAFL 4H3

2 axe] HEE HAH viAYYAE EsA == Aol o8 EAHnlA
Holgt gt o]E EA e g <E 3-1>3 Z2r}le

<X 3-1> BAHvAY GA

Al & 3}

A A 3}

AFEAMY

DHR S ZE 74
R ERE D
4%

SR ERETIEE
DEH A¥AZe)

A3 J

—

®ZF XA F
A F XA A
9 i

®rAL Y 27 |

<Z}3: 9l : Philip Kotler, Marketing Management, Prentice-Hall. Inc,

1984, p.251.>

14) Philip Kotler, Marketing Management, Prentice-Hall, Inc.,1984, p.251.
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g2 o)y Al AW s1do] E&HA EHUAYS sl
) M E NFAREI dsgsolol gk

M1 AZMEste A3t ol F

L AlAIEstel g
Z¥E(Alan A. Roberts)e A ZME S 54 AFo] Algo] 1 AE
ol gast §70 #3 FAHoA ke W 2AE Ty, A%S A2
71 fs NS EEste Aol sAnh EI tdd LEAFA
e #E Fold vhAY o] A Hojol dtm sPrhis g A
(James F. Engel) & AMZAMESE dAANGZAM 48T £ gle 59
el SR ZAASA 2737 HE AFolY MuAg AgsAY =
e Fodste HAAolBn HYsrlx b6 gH WIA(E. Jerome
McCarthy)= A GAEsE AAAG FoAM FAAQ SAANY ®£E= AF
AgE Adsts Aol AgAEste 2xe ZgA3e Mesin
e vtAE g2g spgae b dvhDa s
AA Fart $E& 2% Aldoe AFARsEE Ad A7t
=Ha AU 2 s 2o AFAN HA FFo] 2R}l
§ 2Hsta ok 71 Eol AALY HiENES e NS AL
ol 2T AddME dFutAR S HA2 fasta @A JU
2HER A AAYLFE FEHRL AN MAEFAIL H7) 94

2

mE uls

15) Alan A. Roberts, “Applying the Strategy of Market Segmentation,”

Business Horizon, vol. 4, Fall. 1961, p.65.

16) David T. Kollat, Roger B. Blaclwell, James F. Robeson, “Strategic
Marketing” Holt, Rinehart and Winston, 1972, p.184.

17) E. Jerome McCarthy, “Basic Marketing : A managerial Approach "
nthed. Irwin, 1981, p.223.
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At Z1dEE FANOE 20459 878 WS ANHT, 1 478

TENH £ e AFS A AL Wes YA @ Rolh
2. NEMESY] AAzA

o @ FHAF] FEHA BT AGAY T BEREA 25
R AdTHE A suRo R a3l A ¥ 4E ok BAA GO
2A9 AA4E 237 ARHE 230 2P gL ge A sxe g
Aol Fulgol QA geow s,

D Z37tsed

BeAGel B PR FF L Py Y554 R wHg o
et 2 2ulAEe] AAA - AEAH ARolY JARIZES) e =48
Fetsta ey S4e Ad 2 $U EXE FPaA 2gs7] D

AFA go]d AL od Holrh

2) 758

A" Aol vhAY Z2ade Hed 5 Ydui} s 2AAY. o
Hu ARHSEE 25 ndsrle 238 Aot sba Bme gae
AAEAR 3tz ol BAHAYL FAo Apdo|xut 1S9 o A & A3 o

AAFEAE] LIRS FRo] TREAF YT ol

lo,

3) AAY(E)e] 2
AEAGel 2 Gtme Solgolett Hola 2 o Wxe wAY uz
LS HEAAVE JHA7L Ak ke Aol WEel wAYLHS
FAI AL 2 ABAGe] Haol wolojof shu FAlo] 2
g AL HNF 2 FRsb X Row Uk oAl BaH 1 AR
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A del e e de, HE 52 vhAR Hadse gid wgolge
HollA 7bE 4 s ololok sty FAo 2k MEAZL F3lo] FRY £
A& TF olAAolojol &5 ofx Aoy F44 Aol 712 E Folok
& dohe Aol

3. AMZAE s ol §HA

A og =H3 Qe AFAEs olFdd 1 FANE MAvrd
os3 2.

D) A &AE 3] o) 3

ANZAESE o]H e AA, LAY &7 E FetgozN Ao i
2ot 333 P g HE F Ao A4, 92 LA &7 & ols)Ed
ojig {7 RiESE viAY T2IPE FAE v £ gl AA A
FAES ) A AL 22aYPL Wasts AFF Q0 AT F 3
T 297 %S FaAd =8 UA A AP Fdg <
e 2o 2 H71g £ ey, dAA oA"Y Ade B agHog
@3stA o gAMZE Fa7Idol dridel A AAHoze dA
ojAgt, gl e A AEZHE AFUARY AdFE AHEFozH

Aol 7h5d o]F o] gl

2) AgAEse WA
AZAAE AFARSS FHH WS AWtk ey AR
she Bddoz e @A4C Yom, £ M¥s Ay R
BAUWA @AE 24 90 2en SHARRAGe) SHAFY 5
e AR e AT G HHAL FALY B}
oAtk RE A4S TRHoL U ARHANL Brivayas

rr
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NAAERE AW o b A AR E mefsor G

AA, Aol YR A of= Jexe] HMESE o) A ex)
Ree 97 Atk & SHAEY ALEAZ YR AW @ 5 sjAe
GEVORE ANFe £28 Rolth datd 2y ARedE @ T 4
b RE ARAF) 2788 23 U] gRol}.

B4, A8 AL Bl RS AA s, 150 fUstn Wy
@ EHoletd, AR e e Auo] 2¥e Biojol B} o)
BN NS AEstae Ae 1 oug Y5 "o

AR, Akl HEE AANGAN AW FEA Aol Azl
RE ARGl £7HES ), @ o) MRS 2EZ BrE
& olog F7se WEL obd Aol

#8 AGARL Aoz AUt gHe gew poh

A, HFALAAA g hFYT A AR @ chE A
Aztel Aol Bl Atk F, P T oo A H}

A4, FE080] Frhach

AR, Be AgzAes} Bas

HA, $29 S440) gEse 5HL XD, 429 Yua ¥
shel Agrgol AW sbsyel Uk S8 ARAFe Fa5t Waay
%9 dols 41 Ao Ayl 2.

oA, oA FFel AFol dhsted NRAESFE BUUel Aol
o2 %2683 AFALNI AS ZohsA A,

ARA, AFALSE 2ol A GulE FUAAG. = AAEY A

o2 AFEAAHE tapl Hol, JEAEL WYn AAEL FYso
2M 2vate] dulgilo] ok

rr

18) Shirley Young, Leland Ott, Barbara Feigin, “Some Practical Considerations
in Market Segmentation,” Journal of Marketing Research, Vol.15, Aug.1978,
p.405.

19) fr& i, “vlobAle] MeF” wTA} 1984, p.151.
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A2 H AZAEste 7E2 MEst2d

AR S FAgtel M 7HE AR sjok F APFe A
238 + de HAE 71§ wdae Aot AR ANGAREE
At AHEE F e MFES 5749 F8 FtHag 2 Uit OA
A7 E, QUATTANE, QRelzadYr|E, @Y H7E, ©AY Y
TEAHZIE Foldh

e e 71EE FAA B =RodME FEHNFoIRE MFE Tt
Aa ARe AEstatele 548 7HA2 7] BEol FHHIE FolA
= AEFNEY F2 247t He FFHEY o3 AFA R 3
of gz dysa Yot

]

Al AR sk 71E

NEDERES !
AAANGE 27h 2.4 -5 BEFY Fe AH wslol wa A
253t ofn et

2) AFTAA A2

A -4 hES - 25

Bih

CAY - WEFE - AZYBET) - F - A2
F 59 AT FAHN S W A4S ARHFL BT oE B
o A F7A AR WFEM b del ol §Ho] gizdl ol S4o] &
717k gold W opel R AFo] Y FRY4E ¥ ABAS
wol7] HEolct,

o?i‘.

3) AtelAref s A& st
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<E 3-2> AZA R NF

ARAER .2
R R
%) o]
EATFE
ITEE

7] %

PATLFAA 712

PAYUJTEAY 7 &=

TEELE
4

gho] i 7 ety

> A48 254 7) &
55

891 % 8}

ST

2%

A A %
a8

> AEHNE
A8
o] & &
AF-8-212] 9
TESA

> 513 e

A, A, 45, 2, 42 5
N, FAEA, §HAY
EAAY, u9, §9

2, dd, dz 5

2041 7] =E, 304 B] RE, 404 W] g =

EERCE:

7, wE

100741 7] 2k, 100-2009H4 1] ¥, 200-3007% 91 o] %, 300%+9) o] 4
AEA ARH, 7127, B, g

FEoI3}, nZolal, oy

. HE
a9l s

9%
SE

o

off oX,
ot ox

74

i

$-0]

.

B2, ool Fw4

TEIA, e ZaHArgEL =
R, AAMXQA, FYA =

HAE U HAE A, AL AT E4e S
A2, W] AL& 3}
A H, 1]l

il [<]
g F. o
AL, A4, 7154, 714, daa 5

AR H8H, HAA, p106.>
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AtolZ a8 EAold AR - F7] - HolZ et e sl WA
A 5EdE ated, £3] AIOEAME Yeldol o shubstd /A S 2
A3 5L dAE 259 &5 (activities), T4 AHinterest), 2] 2 (opinion)
g vtgEn vl W&o,

4) Peid A Es3}

Fepd ME3 oM e Alge] AuAEY AF Ui A9 AL
R HE, g, AF AHE e @ BFESA Hed, ol &3 73
AlZE 237 A% FRPoEE o] H}20

1) Fujolf - AvAEE AT FHlRE VIFEL
At

(2) F78Y - 2HAEL 77 Bold FulErIE 22 HEE 7ol
A He b, A8 wetA FFEE WYL oE Aol ayd A7
TASH &2 dA 54 ol AYFTIEHAE MR ABNY &
At

(3) A& AR - A2 AF9 HALER, AANE AL, AAAEA, Az
ALGA RO mEME AEE & ot

(4) AH8E - M-S AZFAHEA, FRAEAL, gEAIEA F AEY A
480 g BFIGE AL A" 3o FRojgs ZHAM e F

lo

il
H
_“
He
e
4

l

(6) FEFHE - JEFAEE 758 78 e & A a1

Za% A& M/ 38 ¥ A4S 542 Poluo] 1@ 54
2}
"

6) FolEn o gA - AFol AF Ao EUE AtgEo] a1 Ex)
€ AT F uHdd 7@ FA ol2EE ‘Fo B &P )
E AIDMAR o 2Qtgt A& A7 Folth

(DulAY 84 - 714, 7138, T4, MJul2 £ 7z} A" Q40 o

20) #&3d, ¥AA, p.108

_28_



@ gl o meAE A ARSSHD b d, ok 53 oA
A wiel ZANA 2 o oS Fasy

5) A, AF+FAH A&z}

VAT NG 431 e AHEL dAZ v AALH ), 7)
3, JolZ2ed, 2HBF T 7HAA ke AMdo 243 AR 3}st
T AezAM PHWII ojgE.

ANARGY J1Fe] HE WFEL 2B @53 BAo| glojo}
ke, 2gstm BAY) HYok @, o MEHRIZe) B AFE ¥
AL o, A ARG stete) doz Y2 4 ojob @k 3
A AR WESY gREe do A WSS VEAYA 231 YA
Ratth aemz ohest 2o wYe ol fadol Bt

D WA NG 2l GE% Bl 2L oA As2 Y

@ o WA Wxs 24, BAFsAY] 4¢ GE YWY WHBW7)
AFEANRS, A HAF 5)9 FBBAE oo}

@ FhH WEs FuBA} 51 24, BB He YN Wz
A% A it

2. 7Y A2

He

AR, ATEAH WS, 20 8BRS Fol g ARy
& 2AAQ @AME AUA " Z 2o B4Ed 9@ Arse o
FE AEALS FHSHIL Qe ol FY RSO g AFHA 2
Mol 7128 F3 97] Aotk weby 2@ Wik UU-A7 opyl
NEM 220 9Fsn Ut Rolth Wb oA Wiel o@ ARa

ShAE welzbel BAAG v TR E] B BEHA of Zo] Hibs

ol
ol

5
=

Fl[‘
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shck.20

oleldt oluldld 714H 827t ohd A 20 g AFE
fe Apsgowgoza rged od ARyl gtk AgEo
AES usay s dolojopnz ARHA ARAFe EA
s ZRA A9 otk 2FWAe] of@ YoEe cuAYTE w
O WEs ARY 4 Yok AuAE 230 F7aE Wl o) AEA
Joz FERHA 2479 ARALE AFEAH WE ALY, WA,
A, Aol AuA S o8 e AR gzs} B
FHe AEse] AHA GAE auae] ANAA] e FAY YuE
vAee Aol oleld AmE AuAs SHABNA E2FsE Hejo]
g 7hxe) Za4e ERAFOZM d% 4 Juw ARse sbsau
O we Helg 27 ok mebd, @ AEol ool
chepshAl s, Earstel Aok 22l aMAel wgep Epes Wl Fol A
FUHe FREE Aot om, add AU Fawst BE:AR
she) BT Furo] Wt

Aol Ratel 7t 2 olWe MEAZS] slgo) wiz vlARPLo R
48" & At A4l Ak = Aistel Zus vz AEAS Y ¥
AN, g3 FuAFUACY Sol AN 4 Avk: Aotk 1y

Jjm
oM

o
)
29

3. Al EAEs 2

ANFARs e vAE A A3 AL Aol F8.3 side] 5

21) 1. Haley Russell, “Benefit Segmentation: A Decision oriented Research Tool”
Journal of Marketing, July, 1968, p. 3l.

22) David L. Loudon, Albert J. Della Bitta, op. cit. , p. 139.

23) Shirely Young, Leland Ott, and Barbara Feigin, “Some Practical
Considerations in Market Segmentation,” Journal of Marketmg Research,
Aug, 1978, p. 406.
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o AR AR E AR ANS 2dste Fo8 $U 3H, 1d9 vl
Brgely A =& AF 719AYS wEsE ANS ATsA B
th2 o2l AEstzAbEyels HEAHA APA Wy £33 wyol
Ao, HIo oj=2 wiARZAIZY wAHo wa AEH ARy
(flexible segmentation)@t A& 2 Al4 2% ¥ (componential segmentation)
o] djF= At

At ZdoMe g MEAge HAegeio Meiar oje} A
TE71ES Adgstael g a3 MERE AHAYEEAA AAHE
EE e x3d. oldd MaE F kA f¥og RHEd. guky
AHAEAG LS 2o dvy £48 YehiEe W52 AFEAF, AL
AN 54, NG, AEFA, dFAg F5R20 R HEY Yy%E =
o) Marh xaHy, SHNY 2uAEHo|d SEFAFN YT An e
£4& detls A2 AFALE, Foidd, AER AFSA0o i ©
W, AE g A Frste He, i AAE FusH e =3
vpA R M=ol tf g whg-G o] Eghyic)

oM olgsE bFE A9 g (DAGA7 d3tes E4 9
£, Q)dAe AL RGN dEo MG 71Fa Mg g o}
G Mo A @A Auz el AAAESo] maEojor &
Aot & A-polMiz o kA Ao #d NI AHET MY
A AZshge dAAS AW wag g

D AFA Ay

A2 A3 (priori segmentation)& A G zL7F M B 3}l o] &3t=
1S v AAse 9 H4dd dE S0 7HAJNAN wE sts
g ubgol #E A AESIIFORNE &b ASo)y stAYIR
E=7F AEd Aok gt APy AEH7)HS HET HooE =4

24) Yoram Wind, “Issues and Advances in Segmentation Research,” Journal of
Marketing Research, Vol. 15, Aug. 1978, p.317.
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e ddst FATH AFFLD

aeh olelgt WEA el g 2 wge U AR/|FS v
g Mested ol $28 ARE JYeld AN viE + Ao
Aoltt,

—_

rr

2) TRt ARy

33 A23% d(clustering-based segmentation)dl = AEH 24
o] 2&W4E vy Adse AR 2, ARAZ FuU FHE v
G 4 glon], Mg dd ¥y wet FHPE SR FAEE L
Aoz AEAZY v 7t 238 o8 2o F=2 ol %
He ¥52E 9, HE, A8FA, 2 9o FAGHEY, F7EE Sl
Ak,

FA8 AEGIEe FF AdHYUA A¥sA o]&HV = sed,
g o] EEL AFALEAS HALEAE TR} YA, 2 gF A
2z AP ARAZY ddxE i Axz wstste wyel gl
ot A8 ARsHEEAAN AR @R b 2 dAEAEAE A
A, #15 Qe AAsE FAY, A, ARAYY 8 AAsE
EAloltt.

3) AEA My

Ay A st (flexible segmentation)o| A Al E A o] ZAFRA]
Ao AR, A AEs} R THAEM] 2ol w2t A&
Fo] HeHE Ad wate], AFH MES RdA e AEsEAd s
FHY FIUHE A3t o

Az ARy AE5AHY AgH 2doly w3 mdxge Aol
st wow TS FAYA, 873 sl gAHer ATHE Al

25) David L. Loudon, Albert J. Della Bitta, “Consumer Behavior: Concepts and
Applications,” 2nd ed., McGrawHill, 1984, p. 85. :
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Fol o LulAte] wgel 2 Fol, AYAt ARARE TR

AN FEHE 742 4 Ut olWo) Ank

) 4EH Ay

8E¥H A& 3% (componential segmentation COSEG)& 7]&9] M&

AEH PEe NFARSY AZe AYS AAHE Roz ARAZY
o PR dAsten YFHozM, 7o) BFe SHAE g A
A B3 FA MY A AFFI(EE TAMYL Hola
F Q& olHel grh.

M3 3 EXAIge MY ZXMY

L EAARe 44

NEAERE B oR ool At AAz vAYBES @
EAAGE A4ste Aol Bastth 71dse ARSGY A @ A
L R A AEHALL HYshel Azt NBY S BE vlHE
2 A%S AASA Yot

AL RS MESE & ALY 4 e BH opAY Ao AR
NG REel 27] old viAY wag HEse AAnuiAY, 1 e
A7 FelAe #EAle Agwe gatez st WEeAY, qoin

Aol 53] oA o AL FAA ool sl We o] S o e
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e waEsiAY 5 A AN A & Ak

E Jlgde kA BN ARAS F @ NG Aes HE o),
dmmoz MuMe AL ado2E s A9, AF] FAL, AFE
szl A, A%el 544 2 AAAY vy Al oA 7
A7tk olsh ge 2B SHY upAY AYF MG Aste wEA
sl s ofof #.

2. AE XAMY

zxsels AREAZ AL 2+ AREANF e AFHHAHS
FAstn ool we AFTEAMAL A, F vzl destojot .
a8l M E AE A 2 AN FAAAS] 2R YA HE
7t s He nAA el Folof drh AMdAG 7 AL AT
Aol HEANFAA AR A A& ot B F demg AF
A Z+ AEol AL e A, F TALE 28 ATE AFA A ztst
3 Q= e Aol FL3HH

Agst Wzl T A MY (positioning)o] @ AREAIGU] mHo] FAIA
obe] @EFto] AAE AEH o7 AX| - olsFHAF vIdelv A AF el
3 718 ste gFolth

AZTANYASES Y o 2ol 7|FozE o2 77 sl

4 g 2ol e AFSHoI
A4 3 HOAIFe BHIEN
FUAZe 2uAEe A% @40l MAHA st G2 Wk

Qlar ole)d WMahi= M&sn A wAY dFS AR g3 Y
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olde U AdiAIZe] @73 e, 248, ArdAolag
3, 2uAgF o Yol O RS RY, WsE d¥ruz I

1 kg7

DAY R

T MA FFAIEL 228U FAsn o Iz 5~10%
Aol AAg st Utk ol @E A AL FEFIF7] AFed g
of 96d A 1 FEE 45009 Yoz B3 gloen ujd 10~20%W <) 9
244e & Ark B FAH FHAME sHFL vay A AH
I BAAET AEFY AEEE Addtd fE5Ed € F1, #F FFo] v
$ geaA MR ow, HEAAGA o9 FEATAMET &
tgFol Ao d9S Wil ot

<E 3-3> FAAZ A= WEY TREY
@9 o

T i 92 ‘93 ‘94 ‘95 ‘9% |'97(eld)
FAE TR 1,800 2,500 3,000 3,800 4,500 5,000
ol o oo%tdy | 76%tdH | 83%FdH | 91+l | 100%tcH | 1059
6l =Al B8 28% 39% 43% 54% 64% 70%

<Aad bR, vhA, 19979 B3, p.226>

2 AoAE 4% 2
AoAge AARQoRE FULS F£F0] FAHL ofRE ol
sargoel wet 343 e & Ach. MY P HEsg
Frhstn dm FoE AU AuAde FAFaxst gl Re=

4

(o]
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i

26) 7bA2], 1996, A€ %, pll2.
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A QAT £330 ez AU Fol B 5 wo)] gl Ao
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3) &M £a Aol W

Holel E44F o) AHL olHE FE o2y Yoy wE Fux
A FAED e FA0lY, 484 AT 27H FAAM /54, O
AA FHoz 71E0] BT Y Mol olo] gt HEFEF7}
UEHD Qlon 2ulA Al FEHE Jl5e) gy 2 dxele] Za
93 QUE FACIG @ TASE me Ao Wi ELEEH} 3
Fslo} /b3 Qlow, A A8 AYFo] AAREHE 1AYZAA AL S
o ¢2 Hojga 3ok

H AN Y L A

FF A 10~20%013 Aol A&d Zolw, wojAE AE s
S T ANEYRE Fd Aol NFE Aol ol wat N T
UL R A AlEst deFe] Fatd Aolnt. AEAY wojAe £ s}
THAE GFAAN @ 2 vlojAY ARG FFoz Asd )L
SRY FEe Y Aoz AYIEY ¥F BAHA £Yvjo)Ae Iy
AP ddo] Ao AEAA, TEHTIA, £2 F2AdA52 gy
4349 F4E drleoz Agdn.
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D 3 7HF3A

T HEEAEY bR A% ARaAe mE Rao wi
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T etk e Ad A% 434 WAL AP Ad AdAY S
2 oA"Y sl #3 @ Aow wy Yo

2) Ad AE3IA

THAT MY 2dsE 24N Q8 ArlE UxE a9
F2 AAEF ALHSEE W g Holn, 3 AFUIAY AH Az
Market shareg #ois] 1z zolth. &% Anizke Ag AE vjo]7iel 2
Abellol &, i A )7t AFe FE8 Uz ol

Al QA= FAAME ool A A=A o] 75%, TYL 40%,
HAHD A= 23%, FUE 12%, 100FFHolA A e 11%, FUL
22%8 ZAE o0 100 Fgvlo)Ae A$ AT s TYgo]
S 7hR S SETTWE A% 7480 5 Aoz ey

3 AFUAND 87

1) %"EH] Z]E :fﬂlo
A7) Age] B g ZAbe]l #an] FHoatg oz AAAQ A&
o] %3t Jdon XNEdF AYPuZ AnA Fro FAsu Q.

2) 7148 A9 AF AL

W Ad vlolAe ZF9 7z Abd AIES 538 (SMP/Single Minded
Propostion)?D A Al&to] Aulatell Al H2stam Yo, 2 717 3AbE gapol
BT AERe] pdste el A AEAA e Yot

3) 71Y4E € S5 24 A g

MRS e AU ol &dta NAEE AF) Y8 N YAT

27) (SMP/Single Minded Propostion) : at}o] FAU} ojnxE A& 243
o2 AAg
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= A2AE Aga olAR Wk Fatan AT

o HDd AY B Y 2 3R B 3

Zabe #ush dEol ded Ade Fstel 55 BRe T W)
NZel 34 Bsel 3 1geln U

4 £Z 87

D M73 o4 Fdod M Jd dEx F71

<E 3-4> 43¢ AYHzx

A (%)

AL E 20t 30th 40t 50tH A

AdALRo] o FoH%) | 481 42.1 379 20.0 39.8
A 2¥8TH(%) 9 15.8 9.5 8.9 12.2
2E AHgol ¢ FH(%)| 429 42.1 52.6 71.1 48.0

<Aagd Wl AANE, ‘95 10. 24 >

<E 3-4>0l49} gol AAHOE B W 2F Ago] Tt 9 uE
o) 48%2 HTiArgol Frh: AMA437 250 Frh: 39 Mol P
2HRL A A & & Ynh Aol 2eFF Y Agel FFaw

Red Adio i Vs =7F £& Aoz yeva o

2) Fd AHg HRle) W

suAEe AR 2 A AFL Azsu gom, FAZRY W
s, AU e §ERe, AUE A A F7h AgEe FoiA
AR 2ol thE Al Yeha gl
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Ao F 28778 BAs .

SHAY AFEEE 2640 wo] 449(15.3%), 25-3547F 164 (164%),
35-45M17F 709 (24.4%), 454101 AHS 9H(3.1%)2 SHAIE 713 ge By
g el 938 25-354A}0) 9] A3 =0t}

2) &4

b £EE 1%o] 179(5.9%), 2-3% 0] 9998 (34.5%), 4-5"°] 140
% (488%), 6-7 ] 2273(7.7%), 821°l4o] 9B(31%)% BT o] tj3Fol
HEFE 4599 AETHAS Y ok

3) A%

dYd A5EEE 1008l ete) 439 (15.0%), 101-150%Ed0] 162
(56.4%), 151-200%+4 o] 399 (13.6%), 201-2509+4 o] 397 (13.6%), 251 v+
Aol ol 4%(14%)% e U

) A

A9 BEE 4R 529(18.1%), ¥l ol 27%(9.4%), Aol
8778(30.3%), oo} 29%(10.1%), 7I&2 o] 343 (11.8%), 7IEt7} 53%
(20.2%)& Yetiz Yo},

5) AE&AH

AEAR BX v+ vEo] 819(282%), 71&0]) 206%(71.8%)& Eh9
Qo] FgFel 2atel $HHASL AT
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<& 4-2> %29 d+F5AH E4

L] T frequence percent

254 n gt 44 153

A o 25-35A4 =] gk 164 57.1
35-454] w| gt 70 24.4

454 o] 9 31

11 17 59

2-3%1 9 345

T 4-5%1 140 48.8
6-731 22 7.7

821 ol 9 3.1

1009+ v %t 43 15.0
101-1509+H¢d 162 56.4

s 5 151-200%+ ¢ 39 13.6
201-250%H¢ 39 136
25129 o) 4 14

&Y 52 18.1

SRS 27 94

AL 2] 87 30.3

Yoj 7 29 10.1
71 3 34 11.8
7)€} 58 20.2
& 81 282
71 & 206 71.8

o} gt E 2} 7+ 49 17.1

olatE Qo) 24 8.4
o527t 111 38.7
g=d 48 16.7

ChA o 2} 7 22 7.7

ChA| o < of 26 9.1

7] €} 7 2.4
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(8.4%), S=(A7H7F 11198(38.7%), SS5(J )7t 483(16.7%), Al (=
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e Rz,
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HHNES dFH o2 A
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2ee vEgart Folop Brh AnAel U 2L Fuo] Yolof @
9. 71540 HY 2L FHHEL Y & ook Bk A4 @

B2 28] Aol e 58 o8 Aoz O A dHE &

7Hd 1. A% w2} JAdin e FHEAHI|FAE Zo)7t A
ol
1-1 d35o wet A s FRxo ztol7F S Aotk
1-2 Ao w2} 715 g FoE 2ol7h Y& Aol
1-3 AFol wal 713 g Foxo AHo)7t & Aol
1-4 A% wet AuAd g FoE zol7t Y& Aol
1-5 d&Eo ot tzle g FRE Ao]7t Y& Holth
1-6 @l wet HARFZo| g FL_= zbol7F US Aoln.
7 2. 250 i i FEHAYIIFEAE el AS
R o|}
2-1 250 et AP g F_E 2ol7t A& Aol
2-2 250 wat 7)Aol g Foxd zo]rt AL Aol
2-3 250 we} 7tFd 3 Fo kol Aolst A& Aol

l

2-4 250 we} AnAgel e FREC 2ol7t AL Ao|th
2-5 250l me} taplel e FREC #ol7t AL Aotk
2-6 250 wel Aol B FREo o)zt AL Holh

74 3. Aol wa Adanize] FERADIFAE ol AL
Aol ok
3-1 Aol gt Yol @ Tl Aozt e RAolh.
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3-2
3-3
3-4
3-5
3-6

2. 7H4dEZ

Aol met 7]l i F_E o]zt AL Ao},
Aol me} 7o) e Faxo] olrh g Ae|)

Aol mat Andel dE F_E o)zt Y& Holo)
Adol wet fadel g F_xo o]t YL Ao}
Adol met G @ Faxel 2ozt g Rojr},

1D 7bd 1. Q%A me} Ao 3EAG71FAE o7t gl

2 Aolue 1F

(D ARl ot A0 gt F2E 2o|7t e Rolh,

<E 4-3>dP8 3 P gol9te] wAREMHE

=] ﬁ\_%o]
Crosstab | % g 3} ) Zga 3t} | Total 77 | di] sig.
Coo | wEen
2t
254 11 33 44
o} gt 25.0% 75.0% | 100.0%
A | 354 1 29 134 164
R R 6% 17.7% 81.7% | 100.0%
8713 | 4| 0.069
354 4 12 63 79
oIt | 5.1% 15.2% 79.7% | 100.0%
5 52 230 287
Total
1.7% 18.1% 80.1% | 100.0%
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<E 4-3>8 24U dFH ma YAy Ao e VFY FoE
E RS Ee=012 #E W B FIFF0] 00692 o7t YFHI
o a28Eg Jdo ABMYsE UM Aol wat Hasr] AYer
doie 71§ FLEE Aol7t Ada E 4 Aok

o] EAojA 254 ojAdolA 35A wjete d3H o] 81752 ©E dH
HEodE & $258 Yz Yot

(2) AR W&t 715dd dHE TR Aol7t A& Holoh

<E 4-4> AYFH FH BARNE

A
Crosstab | =g 3}x zg 3ty | Total z° | di| sig.
HEolth
ok}
5 39 44
25A 1) gt
11.4% 88.6% 100.0%
il 1 23 140 164
354 v =t
) 6% 14.0% 854% | 100.0%
23816 | 4| 0.000
10 7 62 79
354 0] &
12.7% 8.9% 78.5% 100.0%
11 35 241 287
Total
3.8% 12.2% 84.0% 100.0%

<HE 4-4>F 29¥ #FE FAFFol 000082 FIFF 2=0.0550%
Z7] WEol AR wet g REH olfol W FR&= o]zt

T 7/MES JFHEAY 2dEgE HAde FEAHA A w ¥t
o A&4 olfo U FAE Aol7} v Aoz YERRtTh
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°f ¥ME AR d¥Yo] FolAFE FAE H&o] 886%, 85.4%,
785% 2 HolAil e AL B F Ut ggA dgo] ZolALE E7)
& g ne Fol=e RS & 5 U

(3) dBel w2t 7HA) d@d Foxol 2Ho)7t Qe Holr}.

<& 4-5> 9B % 71H 9 AALME

74
Crosstab | % g 3} zg 3} | Total 7 | di| sig.
b HFolt}
%o}
254 3 13 28 44
oiRk | 6.8% 29.5% 63.6% | 100.0%
A | 354 1 57 106 164
g o 6% 34.8% 64.6% | 100.0%
12239 | 4 | 0016
354 6 33 40 79
ol | 76% 41.8% 506% | 100.0%
10 103 174 287
Total
3.5% 35.9% 60.6% | 100.0%

<# 4-5>& xY #

e

H fFoaFol 001622 FFF a=0058T1}
Z7] Aol Aol wet shAe FaE olM zolzb Ytk A e
ASHAG. 2m2 Ayt AdAEE MEE o Ay gy 717
Z T8A e AR Aelzh Ao B £ Qi

BAel g e obF Fadde $Hol 506%2 EF Ao ula
HES detar o BEeivats gl Baye v we ng
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o
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o] Yetta gt ol B HES vlad B w 364 ojde Aol 714
X

< 8 T8N A7l RS B+ AW

(4) A%l wet Angel e Faxsel Aozt AL Aol

9
Crossta P Total gl s
Z Q3 x . ota X sig.
b oo} HEolt | 834
254 9 35 44
ol 20.5% 795% | 100.0%
a | 354 ! 26 137 164
B e 6% 15.9% 83.5% | 100.0%
2006 | 41 0.724
354] 10 69 79
o] 12.7% 87.3% 100.0%
1 45 241 287
Total
3% 15.7% 84.0% 100.0%

<HE 4-6>¢ uR Aol mal 9o Wojof wri: FEAHI|Fe

ZREE 1 A2 AZA R B2E §o)570] 07242 F4F

@=006% T Z7] @jEolth mebd HEAYIFAN Asdel wep suo)
dojof drte zo @ FRLEE Aol7h Ak ¥ 4 gioh
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(5) AFl =t gadel g F2xo] zolzt g Rolnt

<E 4-7>& 2 A% gt erbrete] Z3sle) i FREE 3o
7t AES 4T 7 A #FH {FAFFol 02412 FAFE =005
Bg A7) o 7Hdo] dFEA LA weby A FEAMEIF
M Aol w2t Erbrete) zatel d FREE Aolrt Utkm B & g
=3

<E 4-7>A% % O] BARHE

Z 314
Crosstab | = g slx =93 Total xS | di]| sig.
3‘01 ‘F ] wEog F 83
&t
254 12 32 44
allls 27.3% 72.7% | 100.0%
o | 354 6 40 118 164
g v 3.7% 24.4% 72.0% | 100.0%
5482 | 4 0.241
354] 5 26 48 79
o] & 6.3% 32.9% 60.8% | 100.0%
11 78 198 287
Total
3.8% 27.2% 69.0% | 100.0%

6) Aol upel WGl e Fame] zolzt AL Holh,

Aol weh vjE LTt Folop Brhe J1FL feluld Aol U
th B2E FAFEL 01002 FAFF 2=0062 WS W Aol A%
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L

| met Ad2uatel FEAY7IEAE A7t A& RelgE st
AE HAST A3 7HF 3 7154, ARdAME Aolrt AFHUAR, A
ojuf fatgl, ARF M FLEQ Aol7t QYT HA &gkt

<E 4-8> AW VAP WALME

o) E g A
Crosstab | = g 3 x ZQ8% Total 72 | di| sig.
Z 238 wEolg Z 83t
I3
254 1 43 44
o] gt 2.3% 97.7% | 100.0%
A | 354 2 162 164
Bl o | 12% 98.8% | 100.0%
6916 | 4| 0.140
354 2 77 9
o] A 2.5% 975% | 100.0%
4 1 282 287
Total
1.4% 3% 98.3% | 100.0%

2) 714 2. 259 wa} Agavge] FEAGI)FhE Hol} 9
2 oY A%

(D &5 wet 9440 ha Faze] Mol7h Qe ol

<E 4-9>& HY¥ #3339 {Fod+Fo] 018322 ¢=0058 A7) HF
of xolZk AvkE Aol YFHA dech aER 45 we AQUE
A7) Fo glo] FAe FoAAE aolrt YA ¥k B F ok
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<E 4-9> &5 AN AAEME
A g0
Crosstab | = g 3}=x = g 3 Total 22 | di| sig
Z 8.3}% wEo) 83t}
=
1007+ 8 35 43
s 18.6% 81.4% | 100.0%
2 | 2009+ 4 31 166 201
5| ow 2.0% 15.4% 826% | 100.0%
6222 | 40183
2007 %) 1 13 29 43
o] 4 2.3% 30.2% 67.4% | 100.0%
5 52 230 287
Total
1.7% 18.1% 80.1% | 100.0%
(2) 250l wak F1s4el et FLE Aol Qe Aol

<E 4-10>% RY BEY $9

FF0] 032022 f9

ol F8=o glojA Aelzt ke Aol YFHA EHh

a2 A% mEa Fholse Fars

ot.

(3) &5l wet 74

<E 4-11>&
of Aolzb drk Aol YFHAL AP &

L

TRE 2ol7t AS
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FaEdE Fol7 Uk

<E 4-10> 257 71549 uAEME

F7H
Crosstab = Q 3= =95 Total 22 | dt| sig.
'6‘0} 12 HEolg 8.3t}
ot}
100%H9) 1 6 36 43
o] =k 2.3% 14.0% 83.7% | 100.0%
2 | 2009tgd 10 21 170 201
5| 9w 5.0% 10.4% 84.6% | 100.0%
4691 | 40320
20079 8 35 43
o} 18.6% 81.4% | 100.0%
11 35 241 287
Total
3.8% 12.2% 84.0% | 100.0%
<E 4-11> 257 7449 waRME
7t o) spokstth
Crosstab | = g 3} % Total x° | dtl sig.
R wgerg | zasm
%2t}
1005+ 1 14 28 43
n] g 2.3% 32.6% 65.1% | 100.0%
21 2009+ 4 72 125 201
5| vw 2.0% 35.8% 62.2% | 100.0% | 11.140 | 4 | 0.025
2002+l 5 17 21 43
o] & 11.6% 39.5% 488% | 100.0%
10 103 174 287
Total
3.5% 35.9% 606% | 100.0% | =4
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2002 2ol F$ 1002 vlgrolnt 20089 vlRtel Fnct F 2
A et S wlgol Eobd 116%0]1, 25580 kobadl met 3
2ttt SR ulgol 651%, 622%, 48852 FolA T UsS ¥ + 9
Goele a%ol 524E ARAUNEAN A4S Fa4ol wolAg @

+ ek

(4) 250 w2t Ango] g FRE) Afo)7t Qe Holuh

<E 4-12> 2539 AzA

>
lo
kl
_)'.]_n‘
He
2
f

Frjo] Aojo} @}

Crosstab | =g &}z Z a3t} | Total rZ | dl| sig.
qu Bgort | °
it}
1007H$) 1 6 36 43
v g 2.3% 14.0% 83.7% | 100.0%
2 | 2000HY) 29 172 201
5| "w 14.4% 85.6% | 100.0%
7.860 | 4 | 0097
2008 ¢ 10 33 43
o] & 23.3% 76.7% | 100.0%
1 45 241 287
Total
3% 15.7% 84.0% | 100.0%

<E 4-12>% H9 A=d {94F0] 0.
7F vk o] 1EH o) .
o] T840l Aols} At B 5 9o}

72 =012 & W x}o)
Tol e AEAHA 41

8

5T T 2008

Lo
>,
lo,
ox
..{
2

T B &93 Hlgo] 233%=z
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20029 wlkel F9uck @i Fasitiol $ue vgo] 76.7%2 200%
2 b 2] oEo] 20009 ol4e 2GFE aulAE BE AL
FERG £90] ool Wrhe YEAH/EL F2e4 ¥ou um g

£

(6) 250 mt Rl g FRE o)zt Y& Ho|rh,

<E 4-13> &5 gade wapRAFE

z314
Crosstab | = g &} %) Z a3y | Total x’ di| sig.
. uEoth
ot
1002+ 9 1 6 36 43
o] gt 2.3% 14.0% 83.7% | 100.0%
2 1 2009HY 5 %4 142 201
5| T 2.5% 26.9% 706% | 100.0%
187838 | 4| 0.001
2002+ 5 18 20 43
o] & 11.6% 41.9% 465% | 100.0%
11 78 198 287
Total
3.8% 27.2% 69.0% | 100.0%

<E 4-13>8 HY #ZH {FAFFo] 00012 =005 & u z}o)
7b Adve Aol gFH AY. watA AL54Fo gy gE2r7e 2
sl & o] Fojof gtrie] FR A Qo] xpo)7] Yrhir Mol )

Ep7hEoke) zah R BolAE 20099 ool FRaA etk 116%
2 0E A5FERT B Faol wohgol ek Fasite gyt

o

ks
i



Hl&o] HojHPoz A5F

Ehd o}

=
s

(6) 2250 wet U] i F_E xo]7t AL Aol

<E 4-14> £53} BAY LALNE

o] ¥242 FQFA d7lm Qe Hoz

o E g ~
Crosstab | =g 3% z g3y | Total z° | dt| sig.
° ugog |
oo}
1009H9) 43 43
o) g} 100.0% | 100.0%
2 | 20009 1 1 199 201
5| o=t 5% 5% 99.0% | 100.0%
11947 | 41 0.018
2009+ 3 40 43
ol & 7.0% 93.0% | 100.0%
4 1 282 287
Total
1.4% 3% 98.3% | 100.0%

<E 4-14>% B9 B2

oA 2547

=

of watA o) E g 2o

g fFo+Fo] 00182 a=0058t+ 7] w2

o] JZE5o| 2 iz YA

e

3% o
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5ol wet Priiuide FEAYIFAE Aol Ae Holohe] 7}
447 A%e BE /154 A4 E dFe] WX Ygkn A7, 2
14, Oakel, Bekgtl doldE I Atolsh AZH A

<E 4-15> H}dH AP BAEME

Yrgol
Crosstab | = g 3} x = Q3 Total e di| sig.
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ABSTRACT

A study of Consumer brand evaluative criteria
in choosing beds

- Centering around the Cheju City -

Eun-hee Kim

Majored in Business Management
Department of Business Administration
Graduate School of Business Administration
cheju National University

Surprised by -Professor Yong-chul Hwang

1. The purpose and necessity of this study

It is difficult for one company to meet the needs of so many consumers,
because nowadays all markets are considerably varied and geographically
widespread. Therefore businesses need to segment a market, choose a target
market, and then have a segmentation strategy to address that target market.
The consumer solves the problem of what to buv by means of a purchase
decision making process. The choice of product or brand is made through this
process, so the consumer evaluates the choices based upon several evaluative
criteria.

The evaluative criteria have to do with either the product attributes or brand
attributes that the consumer is considering.

So I will set the brand evaluative criteria as the ones to segment the market,
apply these to the bed market, and finally, subdivide the market by 6 brand
evaluative criteria, which are price, comfort, firmness, design, cleanliness, and

convenience.
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. The method and contents of this study

This study deals with the importance of brand evaluation, but for the
consumer to make a purchase decision in a theoretical way, not only brand
evaluative criteria, but also the method, and a definition of market
segmentation is needed as well.

With this as a basis, this study will be carried out to establish a marketing
strategy with a survev of the bed-market for adults within the Cheju City

himits.

HI. Setting up and verification of the hypothesis for the study

First, after setting up the hypothesis that there will be a difference in the
importance of the evaluative criteria of the bed brand in accordance with
demographic variables(age, income, and occupation), this will be verified with a
cross tabulate, and the ranking of importance will be determined by descriptive
analysis.

The results show that with respect to age, there was a difference in the
importance of price, function, and cleanliness. Also with respect to income,
there was a difference in price, solidness, and design as well as comfort. In
addition, there was a difference of importance in function and cleanliness.

Using these data, businesses will be able to have a thorough grasp of the
criteria consumers use when choosing a bed and will be able to use the
segmented market for demographic or the brand evaluative criteria.

The limits of this survey are as follows @ first, the examples of this survey
were limited only to Cheju City, so it is doubtful this could be applied to
various regions and levels. Second, the researcher categorized the various
consumer’s brand evaluative criteria in beds in a limited form, so vou would

have wonder if all possible kinds of criteria were reflected in the survey or not.
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