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[Abstract]

Study on the Factor Affecting

Healthy Consumption by Adolescent Consumers in Jeju

Hyun-jeong Kang

Graduate School of Education of Jeju National University

(majoring in social education)

Advisory Professor Jin-hyun Jeong

32)

Teenagers in the contemporary society tend to participate in consumption only depending

on the allowance given by their parents, deeply attached to trend-oriented emotional

shopping which cannot be said to combine production and consumption harmoniously,

rather than seriously thinking about what is truly reasonable consumption. In this respect,

it is important that the juveniles, as a future subject of consumption, should be educated

to become a subjective consumer with desirable sense of values, awareness and habit of

consumption, which is what households, schools and society have to do.

While the studies on the adolescent consumption have largely focused on various

topics--purchasing behavior, allowance use, awareness on consumption and consumption

techniques, researches on how healthy the teenagers consume have not been conducted

that much. After searching for several papers related to the adolescent shopping, the

author finds that the studies on other topics--conspicuous consumption and impulsive

buying--have been carried out a lot but there is a lack of efforts to grasp what is a

desirable consumption which should be taught to teenagers. Regarding this as a problem,

the author studies not only the awareness on healthy consumption by the juveniles but

also the factors that affect on such healthy consumption.

After the preliminary study on literature, the author defines 'healthy consumption' as a

concept to include not only reasonable but also ethical consumption, and then conducts an

empirical analysis using a questionnaire method. Healthy consumption is defined as "an

activity of reasonable buying in harmony with consumers' duties--criticism, active

participation, ecological and social responsibilities, and solidarity". For such empirical

analysis, the author selects dependent variables from three dimensions of the contents of

32) This paper is a master's thesis on education, submitted to the committee of the Graduate＊

School of Education of Jeju National University in August 2010.
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healthy consumption: consumption awareness(financial power of parents, prior purchasing

plan, comparative purchasing, etc); consumption life(keeping of receipts and product

description, purchase of secondhand articles, long-term use of purchased products, etc);

and ethical behavior of consumption(selection of eco-friendly products, considering energy

efficiency and local community when buying, etc). As well, socialization factors of

consumers, which affects on healthy consumption, are classified into three

parts--household, school and society--as independent variables. Through a priori

reasoning on how each independent variable of socialization have an impact on healthy

consumption, a study model and hypotheses are set up.

Consequently, the result to analyze the effect of parents' guide and actual consuming life

on their children' healthy consumption reveals that the more guidelines for healthy

consumption parents provide for their children and the healthier consumption the parents

actually have, the higher awareness on such consumption their children show. Second, for

the impact of economic education at school and peer group on healthy consumption, the

more financially educated groups, the highly awareness on sound purchasing, who are

greatly influenced by their peer group, but they shows a higher awareness of healthy

consumption. Third, the analysis of the effect of the media and occupation experience in

society on healthy consumption showcases that the less exposed to the media and the

more experience of occupation, the higher awareness on healthy consumption. Fourth, the

results depending on demographic variables tell that the higher grades a high school

student records and the higher number of students enter classical high schools, the

greater recognition on healthy consumption they have.

The study's subjects are defined to the teenage students going to high schools in Jeju,

which can be said to reflect only a limited situation of the whole juvenile in Korea. The

juvenile includes not only high school students but also the teenagers not entering a high

school, who are excluded from the study, leaving that aspect as a limit of the study. The

questionnaire method used for the study may provide a different result from the actual

propensity to consume. That is to say, the subjects of the study tends to answer the

questions on a random basis or check only the one they recognize as ethically correct.

Suggested is that further focused investigation methods--interview, observation--should

be introduced and paralleled for the follow-up studies to make up for such limits.
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