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UERL7] wiitel, A AlRAI A EE AR ofd 24 HY|E S
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71 791d EAof ule}l A efa] AelgAdol o) oA Lolnr] 98
t-test71 RS A S Ay} <3 4-3>, <FE 4-4>9F 7o) vhERyith
A e wE XolE dold A Fosk o)t gles ¢ Yo,
A, oA BE AegAdd diE W Hr s Holil 9l AL R ol A
Ao gt AgEAe e FarE 29 4w E ok 3k Aot}
<HE 4-3> Al w2 AHA G de s 2ol
PR PR SRS R B 4 N it EEAA 7k pat
g 97 2.1608 65678
o] 43 oA 123 902
14 147 2.1497 74092
s 1] 1] 2= ! 97 27148 59994
3 - 008 994
KAk o]4) 147 27154 72041
4 97 2.7655 55880
FEEA - 883 378
o]y 147 28333 62915
T4 97 26048 64950
ARl 790 431
o]y 147 25374 66718
Us ARISAI] w2 QYA Aol 2 XolE AHEd Mus
Ad F olgHAL A BE acld ztol7t vt Ayt vERgTh o)
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A A7 A EEA AR IS A N H | EFAA tak pEk
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o] &7 o] A -1.963 051
308 o] 99 296% | 73604
S LA ] 2= 30%- w g 145 | 26368 | 69574

oo -2.231 027
o171 308 o] 9 | 28300 | 64152
30%- w 145 | 27103 | 60573

SEEA -3.102 002"
30% o] 99 20470 | 57062
30%- w g 145 | 24897 | 65033

742 gkol -2.159 032
308 o] 99 26734 | 65462
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EREREES: BE N it EEHA b3k
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304 69 2.1072(ab) 79081

ol-g¥ oA 401 39 2.2331(ab) 55123 246
500 49 2.0000(b) 68191
60 o]/ 12 2.4167(a) 87577
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Fhp 1A ] 2 309 69 2.8092 65699 )

o290 401 39 2.8109 69770 025
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60 o]/ 12 2.6028 94465
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744 el 401 39 2.6067(ab) 54328 083
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60d] o] 12 2.7778(a) 89235

&
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A A B a9l N A EZBA pk
7}E/A7 114 2.1474(a) 69080
2 43 2.3116(a) 84549 .
o]- g7 o] 4 013
AT T 77 2.1610(a) 62327
7€} 10 1.5000(b) 55176
7}E/2 A 114 2.6170(a) 67434
) 914 8] 2 21 43 2.8140(a) 80934 oo™
) 2591 7] AT E 77 29134(a) 47727 '
7€} 10 1.8833(b) 711683
7}E/A7 114 2.7741(a) 62575
2 43 2.8605(a) 67936 4
AEEA 005
AT T T 2.9026(a) 43397
7€} 10 2.2000(b) 75277
71E/A A 114 25263 67531
) 2 43 25736 72858
71483 S
AZe g 77 26494 48935
7€} 10 2.3000 112711
) AAEHEE Duncan's S EAMHS o]&3Ha>h)e 7 3 HAYL Fo=F 5%0lUlel A -9
g 2ol 7} 9l
) p<05, "p<.01, p<.001
Duncan’s AFEA AN A= o] &H A glojixE =delo A A9 =335}
= olEo] 7 =& F8FS UEEI, e s - a7 Aol A=
AEa 53 FPd3= olEo 71 L TR#4S Hol= Aow yEryr) vt
Ao g2 AEEAe JoAAE FujdAu] A - wjFER] 7]} 2ol AR EG
FPE= o]lEo] L RIS HolxE Ao w eyt
U wEade wE AHAE Meigdel digk o]t A dolry] 9
3] FEAFEA(ANOVA)S AAISE A3t <3F 4-7>3 2ol Fol¢F p<0.01 A4
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A A A B & A WErH N o EZEdat pEk
el saa 107 20075 69929
o B ApH] 2 62 23774 74842
) AEl 7} 20 21700 55165 .
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= 27 29148 69929
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Hel%aa 107 24907(b) 7810
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Ty 1A w] 2~ - e} 20 29833(a) 31484 -~
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o B ApH] 2 62 29758 42153
. AEl 7} 20 28875 20639
e i ER 16 27031 60013 1ol
= 27 26852 57343
e 12 27708 54833
Nl aqt 107 23551(b) 71561
o B AbH] 2 62 27683(a) 48130
- AEl 7} 20 2.8333(a) 4578 I
ER 16 25000(ab) | 65546
o 27 27407(ab) | 66880
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F) <05, "p<01, Tp<.001
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ABSTRACT

An effect of traditional market customer’s choice attribute on

the preference and revisit

Kim, DongKeun
Department of Tourism Management
The Graduate School of Business Adminstration

Jeju National University

Traditional market is the first place to the public for buying wvarious
grocery until 1980's in Korea. However, a few change of social atmosphere
such as appearance of large discount store and increase of working women
was a cause of the decline traditional markets customers.

The purpose of this study is to find the reason why customer didn’t visit
the traditional market on analyzing the choice attribute and type in use and
to make an alternative plans. For specific aims are as follows.

First, it is to grasp the choice attribute of traditional market and
customers’ evaluation factors of preference by literature reviews.

Second, it is analyzed into the impact of the choice attribute of traditional
market to behavior and the process affected on customer's preference by
choice attribute.

Third, preference and behavior are inspected by research model to examine
traditional market customer’s behavior.

Finally, the core strategy for traditional markets are developed by
comparing a difference of perception between residence and tourists.

For the empirical study, literature reviews were operated about the theories

of traditional market, consumer behavior, choice attribute and preference. The



theoretical model of customer bhehavior was appealed consecutive steps of
decision making through the relationship with input and output variables. At
the study of the customer’s traditional market choice and preference, the
improvement of physical features as the customer demands would be affected
to the satisfactions and choice attribute.

Research model and hypothesis were established and a data for this was
collected from Dong-Mun market which is famous in Jeju area from July
13th to 26th, 2009. The questionnaire survey was conducted to residence and
tourists in 2 times. Finally, 224 questionnaires were used for the analysis. As
for the analysis method, statistics package program was employed and also
regression analysis and t-test were used for the statistical analysis. Both
reliability and wvalidity were conducted for the valuables on this study.

The results showed that it was partially significant on most hypothesis.
However, Overall preference of traditional market was not affected to the
switching intentions.

The implication which can he drawn from the results were these.

First, enlargement of parking space for customers, improvement of shopping
environment, creation of complex space for culture and formation of modern
image are needed to activate traditional market.

Second, retailers in market should increase their ability through the
development of education program and operation of service prograrmn.

Furthermore, the resources of local cultures are added to the traditional
market for attracting to the customers.

Due to conducted this survey in Jeju area, it would not be generalized.
Certainly, the present paper was limited in scope. Further studies on different

large scale assessments are needed.



No.

EHAIE O|ZAIS| A|FMERSZ MO 2ot HFEXAL

ot

KL
e QAT PEoE Q) BSYARA AANGS] 4
. _

o

Ae SHAFALE 8 AAF ogow AHi ww 5 - BAM BHom ogH oy v
AdehE @ 2= wdglel A5 $ga FAW A e

Aske] A7 AES 71
2009. 6.
Arwg: 2 F FAFd s #3498 2

AT A 7 E AT AYist aRAdse A9
(Mobile: 011-699-0161, E-mail: dgk0226@hanmail.net)

1. FAske) Qubael Alge] @ FRO2 svel VE o] FA] wihT

L 73k ol Wk Aol e ARYEAZE?
D 108 o3k @ 102 o ~ 3025t @ 308 of% ~ 1AL HEE @ 147k o) ~ 243k M)

07 o%Ed O+ @ A/EEE @ 0IF ® 71EK )

3. A ol A WE A o83 WESRS FOAUA

D AAEEY @ APLHE - @A @ HEA O =R © e )
4, A3k o A1 FRIGE 2D QU ( ) 3

5. AAA ol Al FERALS FALA

DY BREEF Tl @ e R WEHQ AT A O AF FE AR %R

@ WE 5 R WA O FRPH O BAE SNE Y © DA 2 179 4
AL F WS FH @ cldmas] e 7TeK )

6. SN ol Aol WEEIA AMgER ABlF Y Ankeiyrk
@ 39+ o)s} @ 3~5 g ® 5~8 Y @ 8uFA~10 wHd ® 10 Y o)At

Collection @ jeju



7. A ol gstiA Al 71 & ERAREE TR (B ek ME)
O &= A B S AU T2 @ AN FEAD} A
@ FAFgelv SHgd SO wHE FoiAd @ A9 § Aol gAY 25
© eFdlEe] S = ® =A@} Soz Qe AF U B3 BA
@ =23 da dH) 7HA B AR FAO] gk AlE R
@ ABTHE AR] o

AAA WA A GF A o o DA Az AL
D o5 Fobd ol @ Fobd Aol @ adlE U Aol @ hwka Aol
® WS- Reld © 224

9. A= o] AefrFe] AR Bl ol LA AZstH 7R

@ 7Adg dart @ 7dg et glo S EEAG
10. FABHAA o] AEAENA TARIAFS FAUUE (F2 AF & 50t M)
D Frk= @ =i= Q@ Fi= @ 7+ © o5 - Al ©® 7148+

@ 71eK )

I B2 A 23 QA S48 tigk AEdUth AN Azetre
el £ 3 FHAIL.

1| TR ot @ @ ©), @ ®
2 | FAREte] SRS @ @ ©) @ ®
3 | 7He] Agsit @ @ ® @ ©
4 | 78l wEEe) @ @ ® @ ®
5 | %ol thsitt @ @ ® @ ®
6 | ‘] TRV BTk @ @ €) @ ©
7| RS FHo] st @ @ ® @ ®
8 | “5Ee] dol tpsitt o) @ © @ ®
9 | REXIEGEY sttt @© @ €)) @ &),
10 | ZgERdo] ol Hrt @© @ € @ ®
11 | 3RPAPL vhegsict @© @ € @ ®
12 | Z159] oHIE 58 AR8-3si) @D @ 6 @ ®
13 | 7HAES] 5= AlsEt @® @ 6 @ ®
14 | A3 &S B} @ @ ® @ ®
_ g0 -

Collection @ jeju



. A a4 nE . EE
s Al ¥} oo <}
5 | wlele Qs D ® ® B ®
16 | WS SdEolA 2 st @® @ €) @ ©
17 | szl el D @ 3 @ ®
18 | mge] Z91717F & @ @ ® @ ®
19 | wigo] HAs}ct @ @ €) @ ®
20 | HoAJHo] Fr} @ @ €) @ ®
21 | wge] Qo7 Ft @ @ €) @ ®
22 | wge] A77F S @ @ € @ ®
23 | 4 3to] gt} @ @ &) @ ®

I o2 ARAE Ay dse 3 AFE A= 33 AZJYth At
AZAE A VE A FAAL
i A HE o -$-
35 W& oluch ot} a3
1 Ui A e AEe © @ 6 ® 6
2 AAARAA AFAEEL Pl AL AsEY O 0 @ 0B 0@ 06
3 | ARARIN 4FS FHFE A HzAt | O @ 0B 0@ 0 6
4 AN AAAFES Pl AL dsE D0 @ 9B 0@ @ 6
5 | AWAGAN AREFS Fojshe e AEdd | O @ ® @ ®
11, A5k Ao FES TUSA AR 2 ol TR (@RI M)
D Aol A @ o] Gepd @ A%le] NANN @ e oA QoA
© b BN © 4 A0l S5 ) HEEAL DL DA © Aol o
© =3t 3 HYAJH o] ZEolA] QlojA  © HE 9717 Fobkd @ 7IEK
V. b2 A 35 A3 AEYUT APt Bzsiae gl vE & FHA L.
i A3 R -
35 W& ol ojt} o=k
1| Wb EE A Al ga) ws g o © © @ ©
2 | Wb RS ANNES FFOE ol gt o © © @ 6
3 | WhRd Agage gE oA Rt | O @ 0@ 0 @ 0 ®

@ jeju




12, o2 B Ae] WS o) AAHeloF s $aHoR ey s 3R

O FAAA & @ ARy 7+ @ 3pA A @ nALE S AJA A
® 714 2 A A © EdE A @ ARFFE B A AR
SAME B3t © 71EK )

V. B2 A7A 540 B8 AU sigAel VE R 719 3 FAML.

L. 7lske] AELe? OR-) @\

2. Aske] A2 oA9A H4 7P
D 2ot @ 304 © 40th @ 50th ® 60t o4

3. Flste] s

D 1% ols @ U A O 244 BY @ 494 B 6 U A% © HFD £

4. At € B 7FASOUINAS £3HL o@ A AU
@D 2009k ©o]3F @ 201~300%Hd @D 301~400%Fd @ 401~500%H ® 5015k o)Ak

5. Flske] A2

DAYY @ ARAARA @AY @ FEM O 6T
@ F74 7)EK )

6. Aste] AF AHF2?
D AF= @ =9 )

DR R

Collection @ jeju



	Ⅰ. 서론
	1. 문제의 제기
	2. 연구의 목적
	3. 연구의 방법과 범위
	1) 연구의 방법
	2) 연구의 범위


	Ⅱ. 이론적 고찰
	1. 재래시장에 대한 이론적 고찰
	1) 재래시장의 개념 및 기능
	2) 재래시장의 일반 현황
	3) 재래시장의 문제점
	4) 재래시장에 대한 정부 정책방향

	2. 소비자행동의 고찰
	1) 소비자행동의 정의
	2) 소비자행동의 특성
	3) 소비자행동에 영향을 미치는 요인

	3. 재래시장선택 행동에 관한 이론적 고찰
	1) 이용자의 재래시장선택동기
	2) 이용자의 재래시장행동

	4. 재래시장점포선택 및 선호도
	1) 재래시장점포선택의 개념
	2) 소비자의 점포선택 과정
	3) 소비자의 점포선택에 관한 선행연구
	4) 점포선호도의 개념
	5) 점포선호도 관련 변수 고찰

	5. 방문객의 만족도 및 행동
	1) 방문객 만족도 개념과 필요성
	2) 행동


	Ⅲ. 조사 설계
	1. 연구의 모형 및 가설설정
	1) 연구모형
	2) 연구가설 설정

	2. 변수의 조작적 정의
	1) 재래시장 선택속성
	2) 재래시장 선호도
	3) 재래시장 행동

	3. 조사 설계
	1) 설문지 구성 및 내용
	2) 자료수집 및 분석방법


	Ⅳ. 실증 분석결과
	1. 표본의 인구통계적 특성
	2. 신뢰도 및 타당도 검증
	3. 가설의 검증
	1) 가설Ⅰ의 검증
	2) 가설Ⅱ의 검증
	3) 가설Ⅲ의 검증

	4. 분석결과의 요약

	Ⅴ. 결론
	1. 연구요약
	2. 연구의 한계점과 향후 연구방향

	참고문헌
	ABSTRACT
	설문지


