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ABSTRACT

A Study on the Influence which Merger and Acquisition
Information between Motor Companies has upon the Motor

Consumer'’s Attitude and Behavioral Intention

Bong-Kyu Yang
Department of Business Administration
Graduate School

Cheju National University

This paper investigates the influence which the motor consumer’s information
on M&A(merger and acquisition) between motor companies has upon his attitude
and behavioral intention according to his considerations, his level of involvements
and his level of intelligence on motors when he chooses a motor. For this
purpose, the theory of motor choice, M&A, and the preceding studies on the
change of the consumer’s attitude are basically used. And on this basis, various
study models and hypotheses are considered.

Empirical analysis is conducted on the 564 target consumers who are spread all
over the country with the aid of three major motor companies HD-KIA,
RENO-SAMSUNG and GM-DW. 493 samples among those targets is chosen on
the terminal analysis. The verification of the study sample is conducted through
LISREL analysis. And STRATUM RECURRENCE analysis is conducted to verify

the modulation effect.
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The hypotheses are as follows.

(Hypothesis 1) When a consumer chooses a motor, the influence which his
attribute of consideration has upon his attitude is differentiated according to his
level of information on M&A.

(Hypothesis 2) The effect which his level of involvement on a motor has upon
his attitude is differentiated according to his level of information on M&A.

(Hypothesis 3) The influence which his intelligence level on a motor has upon
his attitude is differentiated in accordance with his level of information on M&A.

(Hypothesis 4) In accordance with the demographic qualities, his attitude after
M&A is differentiated.

(Hypothesis 5) His attitude after M&A has a (+) effect on his behavioral

intention.

The cores of verification are as follows.

First, according to a consumer’s attribute of consideration when he chooses a
car, his involvement level and his intelligence level, his information on M&A has
an influence upon his purchasing intention. In particular, according to his
intelligence level, the change of his attitude after M&A has a (+) effect, but his
level of involvement a (-) effect. In the meantime, the M&A between RENO and
SAMSUNG has little effect on his attitude.

Second, his recognition level on the information of M&A shows in part some
modulation effect between his consideration when choosing a motor and his
attitude after M&A. The effect which the social reputation about M&A has on
his attitude is differentiated in accordance with his recognition level of M&A
information between HD and KIA. Also, the effect which the product
characteristic has upon his attitude is different from each other according to his
recognition level of M&A information on RENO-SAMSUNG and GM-DW.

Third, the modulation effect between the level of his involvement in a motor

- vil -



and his attitude after M&A 1is different according to his intelligence level on
HD-KIA's M&A.

Fourth, the influence which the M&A information has upon the customer’s
attitude shows different aspects according to the perception level of GM-DW's
M&A.

Fifth, in each case of HD-KIA and GM-DW, the M&A has a (+) effect on
their consumers, but in the case of RENO-SAMSUNG, it has a (-) effect.

Sixth, according to the demographic qualities, his attitude about M&A is
analyzed in various aspects. That is to say, a student, a salaried man, a
businessman, a technician , a housewife and so forth have more favorable
attitudes on the 3 majors’ M&A's (HD-KIA, GM-DW, RENO-SAMSUNG) than
public service personnels and the other jobholders. In particular, a student and a
salaried man take a great favor in the merger and acquisition of HD-KIA. Also,
men in sex distinction, persons over 40s in age, and people who earn over 2
million won in monthly income have more favorable attitude on the M&A’'s of
HD-KIA and RENO-SAMSUNG. In the case of GM-DW's M&A, salaried men

who receive more than 2 million won a month are more favorable.
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30) Lee, Chong-Moon, William F. Miller, Marguerite Gong Hancock, Henry S. Rowen,

(eds.), The Silicon Valley Edge, : A Habitat for Innovation and Entrepreneurship, The
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N.J. Englewood Cliffs: Prentice-Hall, Inc., 1982, p. 132; Jay D. Lindquist, "Meaning of Image,”
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83) Fazio, R. H. and Williams, C., "Attitude Accessibility as a Moderstor of the Attitude
Perceptio and Attitude-Behavior Relations : an Investigatin of the 1984 Presidential
Election”, Journal of Personality and Social Psychology, 51, 1986, pp. 14~505.
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89) Lichtenstein, M. and Srull, T.K., "Conceptual and Methodological Issues in Examining
the Relationship between Consumer Memory and Judgment”, in Psychological Processes
and Advertising Effects : Theory, Research and Applications, eds., L. Alwitt and A. A.
Mitchell, Hillsdale, NJ : Earlbaum, 1985, pp. 28~113.
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=i, 2001, p. 11
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91) 274E - A=A - A5, TM&A HAIAHR, |, =438, 2002, pp. 429~431.
92) o7&, “el&97] o] T AEate] W M, AAieal A=, 2000, p. 70.
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