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ABSTRACT

A Study for Determining Factors of Using Intention

Toward Online Travel Agency

- Applying a technology acceptance model -

Woong-Geul Ryu

Department of Tourism Management
The Graduate School of

Jeju National University

(Supervised by Hyang-Jin, Huh Ph. D.)

These days the use of the Internet is increasing rapidly in the world. So
Electronic Commerce(EC) also grows. The impact of Internet and Information
Technology(IT) on the tourism industry is increasing. By increasing Internet
users, market share of Internet agencies and tourist who use the Internet are
increasing

Online Travel Agency needs to understand the behavior of Internet users.
Understanding people’s intent to use Online Travel Agency can help to
formulate appropriate marketing strategies.

The objectives of this study are : @ to propose a theoretical model

explaining intention to use of Internet users. @ to test the proposed model, as



this study seeks to determine the factors affecting intention to use Online
Travel Agency. @ to analyze demographic characteristics and Online Travel
Agency usage behavior characteristics of Internet users. This study is based
on Davis’ Technology Acceptance Model(TAM) for understanding using
intention of the Online Travel Agency of Internet users.

Four hypotheses are developed and tested. Data for this study were
gathered by using an Internet Survey. With the help of a SPSS and an
AMOS-based structural model, the Five hypotheses are tested.

The results showed that Korean Internet users are substantially younger,
and have a higher education. and they spent more then one hour per day
internet.

Online Travel Agency users of all respondents were 41.0%. The reasons for
Internet users not to use Online Travel Agency are : concerns about security,
and easier to do transaction in currently familiar ways. Results are interesting
and useful for the strategic planning of Online Travel Agency. All hypotheses
were accepted. The results showed that the study model produced
measurement and models with adequate fits. The results of the model
suggested that Online Travel Agency using intention is formed by one’s
attitude toward Online Travel Agency and perceived usefulness of Online
Travel Agency. Attitude toward Online Travel Agency is affected by
perceived usefulness of Online Travel Agency and perceived ease of use of
Online Travel Agency. Perceived ease of use of Online Travel Agency are
significant determinants of perceived usefulness of Online Travel Agency.
Therefore, the Online Travel Agencies should consider these results when

formulating the internet marketing strategies.

_vi_
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S5k Al 7t 1807 (88.7%), 247 (84.6%)°] A A& o] &3t A& EFHT
AT 2F JAHUS olfat A4k Fr 4oz Uuwd 1 ggew A%

o4 QB U ol g3k Ao ey

<E 44> SEA AEUCI DAL o] G ThF AW 54

LB YA YA | AE Ul FAL

R HA M a3 A
W= [AlE&(%)] W = [H&(%)
d o] 3} - - 4 1.4

!
[\

5 2.5 16 5.5
32 15.8 46 15.8
30 14.8 56 19.2
136 67.0 170 58.2
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<E 4-4 AE>

AEH A APAL | AE A P A}

U X3 73 F A H 2 A A

N (98] = [ e(%)

_E 1Azt o gt 5 2.5 15 | 5.1
3+ B 1~2AzF 32 | 158 | 53 | 182
Aeil o] & [ 2~3A% 55 | 27.1 | 79 | 27.1
A 2F 3~4A| 7t 27 | 133 | 49 | 16.8
4N 7k o)A 84 | 414 | 96 | 32.9
3% 33 o3 145 | 71.4 | 183 | 62.7
AHY 35 1~23 58 | 286 | 99 | 33.9
HEu T 2~349 13 - - 7 2.4
~1F 9 13] - - 3 1.0
FEAE/TE) 16 | 79 | 30 | 10.3
=X =/Ad/28/A 25 | 12.3 | 34 | 11.6
7+ &l Zadd AEFA 3% | 172 | 46 | 158
olgst: | F2ARFH 9 4.4 10 | 34
o gl Wl A v x| £%8/8A T AHRAHE 23 | 113 | 19 | 65
A A $ A (e-mail) 85 | 41.9 | 138 | 47.3

71, EX 10 5.0 15 5.2

o § X3St - - 2 0.7

NEEN E3ko) 6 3.0 6 2.1
o8 HE| T 64 | 31.5 | 126 | 43.2
5 | A3y 77 | 379 | 108 | 37.0
o & 23} 56 | 27.6 | 50 | 17.1
AEE! 187 | 92.1 | 232 | 795

o P A} 7 3.4 14 4.8

FZAE | PAFRA 2 1.0 10 3.4
2w | AE/RA 5 2.5 19 | 65
AA/ATF 1 0.5 7 2.4

7] B 1 0.5 10 | 35
EECEEIEEER 180 | 88.7 | 247 | 846
BBAR Iiagner%l°ﬂ 93 Y3 4 2.0 11 3.8
- Zoo] IE Yl A}OlE A7) 14 | 69 | 26 | 89
5T 7] & 5 2.5 8 2.7
e B 84 | 41.4 | 107 | 36.6
S 104 | 51.2 | 157 | 53.8
gl [ = 9 44 | 22 | 15
PPN PCH 6 3.0 4 1.4
! = = 2 0.6
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2) AUl YrtE o] §3HA] &= o]

SHAEel AHUHAE o &aA i g 2 ol ABUABAE o &7

7] WE 607(121%) 591 #om AHUABAE ol §3A g ol ety SHas
.
<E 45> AEUAYAE o] FakA g ol
AU A PALE o] &3HA] F= o+ N = H] & (%)
Qe el Aol 3} Sol E Aol glrk 39 7.9
o) gl golA Heto] Earstrl 98 19.8
A A4 PUOE o3t Ao 4 64 12.9
148 Azol Yaiek 60 12.1
23 oldsA R 57 115
g3 4449 oHE ¥ + Uk 58 11.7
ol g3t Az ugol Bol Bt 15 3.0
B3R AH2E 323 ATAA Feo 61 12.3
7 e 38 7.7
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<H 46> NFYE B

S|

=E

3

qeo1m g = Alpha if item Standardiezd item
Deleted Alpha
A Z+4 El 0.8368
SERS E2 0.8003 0.8700
E3 0.8627
8ol4 E4 0.8224
x| 2+ Ul 0.8434
U2 0.8424
o] &< U3 0.8435 0.8780
sax U4 0.8332
Ubd 0.8817
Al 0.8863
A2 0.8539
B = A3 08423 0.8908
A4 0.8526
o & 9 =l 0.9817
12
)
El : dukxel §ol Ul : A&a & 5 9
E2 : 89 o U2 : #AgsA & 5 9
E3 : o]&e &9 U3 : agxdoz a 4 gt}
E4 : 529 &9 U4 : &3
U5 : 7140 Agstn
Al: Ze A7/ gn gz
A2 0 AW A7/ ojgae gz Il FF o @o| o]&d 9w} gt
A3 1 3R /A 12 : FF A% o8 oJws} A
A4 : o] 83ta AL /o] g3y HS
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3] SOSET
8 9 = g 3: FEEA kel
Lk &
THA AT E oGt g daw
S
-4, 3 ° 4483
Agg |74 P v 4 b} 0.795 | 0.743
ooy |21 wo was) g 5 g 0784 | 0.715 | 6.621
“T 2-2. B} A e & F Aot 0.776 | 0.715
9-3. ¢ gdAoz & 4 9t} 0.774 | 0.697
2-5. 34 7170l A s} 0673 | 0519
AEHUAPAE o] &3l A2
3-3. A H o| T}/ H ot} 0.866 | 0.814
B = | 3-2 @w3 Azh/ojeael Azt 0.853 | 0.792 | 1.955
3-4. o] &3la Alt}/o] L3517 4 0.815 0.775
3-1. 2 Qy7/m g7t 0736 | 0.659
AEH A PAE o] &l WHS
A" | 1-2. Wle7] Aot 0.852 0.802
o] g9 | 1-4. 47 &= & g 0.834 | 0.747 | 1.489
fo]A | 1-3. olsist=d AHwo] STk 0.784 0.657
1-1. W% ¢} 0.760 0.705
4-2. F% A% o] &d ow7} 9 0.829 | 0.828
ol g o I % '4 Pt 1.013
4-1. &% ¢ wo] o)L w7} At} 0.803 0.812
KMO : 0.902, Bartlett 7384 AR A} 7}o] Al F : 4316.966
A AWE 0 77.724% FoEE 0.000

Atolo] F#AAA A=E YeElWE 29 H3F(factor loading)S &

Qo
Rl
HEE AR ¢ AEE vy F& 4 communality)© % 24F &

4
BodTe] aQRY A W5 4E Aupodst oE wid o) 3 4w

= %5 Yetd= KMO9 #e 075t =2 090202 vEbRth
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F893t el o)s) 438 Holvh

7 18 HAS Y] st FRUAARDS o]&3te  FEAFTFZ(covariance

o142

( R?=0.154)

H =
( R?=0.284)
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<E 4-8> AT By HI=

THAE g
. o ¥$=210.942, p=0.00
Chi-Square( 2) ¢} 1 & X ( ,2/df)
52/ df=2.482

NFI (Normed Fit Index; ¥53H44) 0.959
GFI (Goodness of Fit Index; 7]Z4-3-#] ) 0.943
CFI (Comparative fit index; H] 2L5-%]42) 0.975
RMR (12932532} 0.045
RMSEA (ZAAl < S Al 23 0.055

b
o

o] AJEAFE HAFoAF), 4¥/df, NNFI(Non-Normed Fit Index; W%
F312]47), NFI(Normed Fit Index; ¥ %%+ 4), CFI(Comparative Fit Index; H] il
B3} 2 S

32 47), GFI(Goodness-of-Fit Index, 7]Z4%%47), RMR(Root Mean Square

Error of Approximation, QAT A53AF), RMSEA(Root Square Error of
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ol
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S
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CFI= 090144 w & AFng onsa, 0959 o w$ F5d AFwoles
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W e AFrola, 0.05~0.08Y8 W Eelo] A AHIYEE ztevhal g
t}.(Browne and Cudeck, 1993). RMR< 0.05¢]3tY w 5o & HIsivpn & <
A

2 A7nge AgEE g4 A5l FEYPARLL o gl FRUTE

(covariance  structure)®4-&  AAsFY.  FRUARAS  BAEr] Y5
Cronbach’s Alpha®} &<Q174 QRIEA S o] &3t HEol 2=4d 9 gdAdS dAs)

T Ae Frow JEWTH<E 48> 21). oled Aol 72 W AU
Al @ AzkR ol ge] o4, A7 f843% Bl AHUAAL o] g



<3 4-9> FANER AR adE

E3|E4|Ul1 U2 U3 |U4|U5|Al|A2| A3 | A4 |11 |12

1.00

0.606| 1.00

0.290{0.361| 1.00

0.285]0.346|0.736| 1.00

0.326]0.329|0.596|0.635 1.00

0.335]0.341]0.640]0.626{0.687| 1.00

0.269]0.257]0.461|0.447(0.500{0.574| 1.00

0.245]0.259]0.341)0.375[0.341]0.409|0.373| 1.00

0.227]0.287]0.324]0.340[0.315]0.350]0.298|0.637| 1.00

0.157]0.241]0.335]0.358(0.330{0.371|0.301|0.610{0.733| 1.00

0.203]0.274]0:368]0.390{0:343|0.355]0.345|0.613]0.675|0.759|1.00

0.224]0.194]0.252]0.298(0.276]0.324|0.243|0.235]0.256{0.271|0.290{1.00

0.198]0.192]0.226)0.274[0.277]0.307]0.222|0.238]0.259|0.268|0.279{0.495|1.00

1 fo] Ul : A&3HA4 3 4 Ao}
] U2 : #AgstA & 4 gt
1

U3 : addos & 5 3o
U4 : &
U5 : 7h4 o] Agsirt
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N3& Jtd 43

7}
o] 3|7 82 (regression amalysis)S 2 -&3ste] EA 514t}
1. 7k 29 #A

7HE 2 0 AE Ul Aol tidk A zhE o] g9 §old AE Ul PAtel o

7HE 2= AUl @Atel ek A ZbE o] g9 FolAdeo] AUl fAtel thik Azt

A f840 9B VMAEAZ dobrs] AT Ao, M 28 AT st

, QLEJl o] 8 Abell tEk %zt o] &

o] §olde FHWTR T IFAENS AAEud 24 Adds < 4-1009 2

<G 4-10> A zhE o] 89 §olido] A dd w8l A= dF

L [T [ AEESAT [EEEAx] |79
gg| B [BFoR| wWe(p ®

AZa 84| 0.249 |163.648| 0.000 | 0.478 | 0.037 0.499 12.792 1 0.000

ol
s
rE
¥
3,

A7k ol gel golgol AzE FEA0 MAE G BAoE R 0298 F

Zwgeo] e AW o] 249%9) o vehgon] Fzhe 16364801 o] gHg ol
00000] B2 AZkE o] §e] Golde AzE f8Ael FolHA FHe mAGE 7}

‘[C_)'_
A 28 Agsy o]y A= 7|E ASAF(Davis et al.1989; Taylor and Todd,

1995; Szajna, 1996; Lederer et al., 1998; Thompson 1998; Lin and Lu, 2000))¢] A
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X2 = 0.478 + 0.499X,4
Xo AZtd /84, X AZd o9 £o]4,

2. 714 39 #HA

4 3 AU gatel e A7}

Ejulo Aatell thet Bjmol] 9@ wE Aot

)
9
op
Lo
op

o7 Aztd fEAL <

R4

of Aafel gt ejfmel FES MA=AE Loty A% AemA, M 35 A6
7] f1ske] Bl @Atel gt H=S FHEFR, A Ulol@Ate] i A 24d &
#

o4} AztE FEAL %

4-11>3 2t

MEZSAS | BEIHAS i
=yus . t #9188
B | ®zox | WEH p
(<) 0.753 6.072 0.000
olge g4 | 0178 | 0.051 0.158 | 3.525 0.000
84 0480 | 0.053 0409 | 9.114 0.000
R 10257, F:84953, &F :0.000
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§9 §ol43t AZE f840l HEA VAL 9Y BHom R
0.257% F&HW ol gigk Aol 257%<] FHoE YEew Fgha 84.9530] 1L
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©

Taylor and Todd, 1995; Szajna, 1996; Lederer et al., 1998, Thompson 1998; Lin
and Lu, 2000))e] ZA¥e} 5Lt slojt}

pud

olg wAA R YEW T 2o

= 0.753 + 0.158X; + 0.409X2
3 B, Xi: A7 o8 &4, X;: AF4dH #F84

3. 7Hd 49 AA
b4 AR Aol HE A7 F843 BEE dEdel g} ol &
7 42 Al @Akl e AbE F849 HE7E AH U BAL o] §o ko
VIFE HA=AE dotir] 93 A=A, 7 45 AASH] flske] AH Ul A

ol gos THUFE, AF UG Ao I A4 F84% g SHHTFR F

I AR S NS B AR <® 41253 2
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<E 4-12> A7 F843 BTt o] g0kl A= JF

H F3 Z= Z3 2= o o
=gwa k3 §]'74]—r- R34 5 . ‘rr;]
B EFELA | HE(P =
) 0.687 6.347 0.000
84 0.407 0.046 0.364 8.856 0.000
H = 0.322 0.039 0.338 8.234 0.000
R?: 0367, F :142.605 F93E : 0.000

AZtE F8AH BETE o] &k vAE dF BAor RpIE 03672 FHUST

of gk Aol 367%2 Aoz vERor Fike 1426060l F2 & o] 0.000
o2 AZtE F84Y HEE AHA ol&oko AHAHoR JIFES vt 7
g Agg. olefg Aye 7E ASTA(Davis et al1989; Taylor and Todd,

1995; Szajna, 1996; Lederer et al., 1998; Thompson 1998; Lin and Lu, 2000))¢] 2

Y = 0.687 + 0.364X2+ 0.338X3

Y :o8dx, X:AR"E 84, X;: HE
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