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o9, 200213 1/4%-7] 39,1984 9 ¢, 20020 2/4+% 7] 43,352, 200213 3/4%-7]
44926 AL o= AL FIlstE FAlola, B2C qFRE+E 2001 1/437]
5254 919, 2001 2/43%-7] 5883499, 2001 3/4+7] 6564 <1, 20014
4/4%-7] 81149 ¢, 20023 1/4%7] 1,1044 &€, 2002 2/43%7] 1,2364
4, 2002 3/4%7] 12834 oz F7tstn e RS & 5 v A

FAE FRE <A 2-6>7 Zrh
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<HE 2-6> 2001~2002 U A FAE A=A A

ol

(9l Aol s, %)

27| 2001 | 2001 | 2001 | 2001 | 2002 | 2002 | 2002

T V427) | 2/427] | 3/427] | 4/427] | /427 | 2/427] | 3/4&7]

FA | 24263 | 26645 | 31866 | 36206 | 39,198 | 43352 | 44926

B2B | 22735 | 24424 | 20658 | 32311 | 35212 | 37371 | 40551
B2G 900 1706 | 1447 | 2985 | 2776 | 4639 | 2990
B2C 525 588 656 811 1104 | 1236 | 1283
71k 103 110 105 99 106 106 102
% B2B A IAN AE AoMAEBE EAZANN EAH BB A4 5Pk Zad

F29).

Az F 717 (2003)

QY &£PELS B AFRES AAT Aa FAHC A
HT AnE A9EWE <F 2-7>3 2o
<E 2-7> Tl AtelH A E 2AGEHE AIA
(91 A, %)
2002 20034
7(4 9] B] 7311_.
T e Ll
9 ) 9] 9] o wlzazl =5 |=2=
24 <] 124 1€ 24 e sHE| 4 =
Al 2276 | 1000 | 2896 | 299 | 3082 | 1000 | 86 2.9 06 354
MAALAA | 994 437 | 1401 | 1492 | 1572 | 510 | 80 | 54 578 581
Aol | 1249 | 549 | 1449 | 1458 | 1462 | 474 | 4 | o3 | 213 | 171
3 Afol el | 33 14 46 46 48 16 2 43 15 455

Azl FA (2008, 4), AolH &g EFA A 23}
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EAA mEH 20039 2¥ AWM aFERA Ay ZAFHE AFGA
F= w2 AAARAAZE 157270(51.0%)%2 S AFE QL 1,46270(47.4%) K.t}
1107) B2 Aoz vepyt =3 ddsde v AAAG A= 57870
(58.1%), 3|AFH 1L 21370(17.1%)7F 7 st A tH(<FE 2-7> =),

<3 2-8> Tl Alolw g E AMGA ¢ E A
(91 A, A4, %)

o 20024 20099 | gam | musad
- 29 | 129 | 19 | 29 |FHE| <HE
A | 2276 | 2896 | 2996 | 3082 | 29 35.4
AolMade Adel | 4383 | 5859 | 5868 | 5637 | -39 286
- B2C Aelel | 3620 | 4918 | 4975 | 4807 | 34 528

259 BAH(2003. 4), AlolH &P EFAZRA A

EAFL 20039 29 AtolHaFdExA A3 AQAFE 3082702 AY
wHot 8670(2.9%) F7Fatdal, Ads el HlslA = 80671 (35.4%)7F & 7Fs)
o] A& Al T/HAE YER L gl

T3, Aol g E AR 563709 or HLERT 2319

2% Aoz 2AHYY ok A U AFE/FF 5 FRaod

re
—~
'CJJ
<
X
~

N

-~

AH A g ggoz Aol FA%o 7

ut)
off
~
>
g
N

FAE Tol AA FAAaT dH 7Ad Aoz EAYY. HAdsd AN

4,3839 ol Hls| A= 1,2559 €(28.6%) S7FsE A o' YENTH<E 2-8>
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<E 2-9> Y AlolH W Eo AFESE A
(ol Wiwked, 9%
1: 1
20023 2003 A
. AL it
?_ = (e} [e) [e) o = 7]— %‘ Z:} % _é‘] H] %‘ Zj]—
29 | 7A| 122 | 1€ 29 |#A|° " g | 3% | &
H] H]
A 438277 | 100.0 | 585,897 | 586,843 | 563,747 | 1000 | 23,096 | -39 | 125470 | 286
A5E 72123 | 165 | 82012 | 75805 | 78332 | 139 | 2437 | 32 | 6200 | 86
S/W 5382 12 | 6066 | 6259 | 6725 | 12 | 466 | 74 | 1343 | 250
PR e us0 | 179 | 110704 | 95033 | 97367 | 173 | 2334 | 25 | 18037 | 241
/EA1717]
A A 24183 | 55 | 27945 | 30,024 | 39316 | 70 | 9292 | 309 | 15128 | 625
SHH/H| T - o -
A 5763 | 13 | 8280 | 7417 | 7823 | 14 | 406 | 55 | 2060 | 357
S e - . - ) .
aorsqu e | 5774 | 59 | 45724 | 44207 | 39482 | 70 | 4815 | -109 | 13708 | 532
FELE 8879 | 20 | 13941 | 13769 | 13726 | 24 | -43 | -03 | 4847 | 546
Al Q_fj_ =1
aes 2| 17ar | a0 | 19523 | 59137 | 22063 | 39 | -3850 | -149 | 4322 | 244
siidoian by
3 2472 06 | 3080 | 2685 | 2681 | 05 | -4 | 01| =209 85
2= | 10464 | 24 | 20746 | 20351 | 19349 | 34 | -1002 | 49 | 88% | 849
AR/ 46036 | 105 | 65400 | 68537 | 61247 | 109 | 7200 | 106 | 15211 | 330
ax A .0 0, 5O , . , E 9, .
on/a | 36520 | 83 | 64106 | 5719 | 58326 | 103 | 1,131 | 20 | 21797 | 597
gaE/a5 | 15459 | 35 | 30710 | 33553 | 37964 | 67 | 4411 | 131 | 22505 | 1456
Aer |oa33t| 10 | 5460 | 5380 | 5419 | 10 | 30 06 | 1088 | 251
waam | 26028 | 59 | 23519 | 33557 | 19233 | 34 |-14324 | -427 | -6795 | 261
ZzAuz | 13320 30 | 21,380 | 21809 | 18692 | 33 | -3207 | -146 | 5372 | 403
A g | 45357 | 103 | 37203 | 45070 | 36001 | 64 | 9069 | 201 | -9356 | -206
PEEE
A= - - - - - - - - -

A7 A EA (2003, 4), Aol &
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<E 2-9>0] Uehd uhsk o] AtolM YR
g nW, AR/AR/EN7117.3%), AFE 2 F
[ABAEE09%), AF/ A 2 HAFE103%), 4@ D o opAn
(709%)9] #0% Ehbwth =@ FETW 2 A AP MELQ
& mw A Adele 309% AL ol ft EARATEA @
Tl Wl Adele] & Eow
7% Aolth SFE/F5 A AU 131% S ol EUAZ,
28 AA Y Bz Adde] FE A

om GEWT. $54E Adel A5 27%7F FiA® AcE Jehted

28l e-bizlw el HaAe wEw B2Ce B2BAHE EFI oy
ghe] AA AAGA N AT EE 2000d 222 85499 Al A AL F7
o] 20059 elE 204% 7199 o R AR 50~60%2] 4G ot
Ha gtk B ZF Aol oS53 wl AAZAY A EE AT
Ade g <E 2-10>% 29

9) www.e-bizgroup.com
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<3 2-10> =d] AAEANY] AGFE A

§Z 7] 7 20004 2001 2002 20034 20043
Anderson 2700 6,500 14,000 26,800 49,500
Consulting

KA A AT 2 4,000 - 20,000 - _
| 1218 5784 14,193 31,443 68,093
AR A
e 3,000 - - - -

LGH A AT A2 2,160 4,950 9.210 17,150 -

<3 2-10>9 A4 B #eof o] Il AALAY RV SIS uel

Zo wep gkow b Z AGAE BA Aot dqidHe= Zo vz
B2C Q1Y &g & JA 3 5 A

gt eMarketerol| A A et A AA AAGAY R Ay s HAAE
Al AEE Sy AREARE vaE BE W AA AREAYN FERE
1993 984 <], 2000 19729 e], 2003 1244099 €812 A8S

=

W, dde Ad"aA A T AAgAY FRE 19939 63 Tawg
2], 2000 29 23 Swiwkgre], 2003¢ 229 3 3wiwtEe® <& 2-11>3
FA gy
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<3 2-11> A AA A =l ARG A

=l

A% ]
ul v}

=

(

A

9): wlyree

)

ICC. 2000

20034

98,400 197,200

1,244,000

67 225

2,233

Aad: A MA EA - eMarketer 99, 7, 22

=W A - AhE 4"

(2) =9 AAEAH d&

A Y&
/H] 71] A o 72

QA A )
g8 AAT 2 §9

ol 4 dAxpdA A 4355 A =9
19983 vl = =k

o] o)

B S
“I‘-J—:ﬂa AR AR

}6]'

g7 ‘B
Digital Economy)” X il
o S, AR A
e A e o e = A A 2 9
SR = AA TH JA Y

1
A 3o] REFS FAFOR

ato] SlElUl AA el thnste] sko

@ A Aol

j]
T

o

AL 5

]

L obAlo} FlE =
sho] $keh.

7]

=

3 9
A4 A ) o)
b 3~10d 97

2 7 A (The Emerging
stz $
EYAE @

] 3] (UNCITRAL) ¢}

AR F3

O

Z]

1o

m

g98°% 74

Qe ARG AL AbolE S i AAAN AFE wdolAYH AX
shiodl AAAL 48 s Ak FEABAADTE 19989 A A
71 AAEAY R 77012 H A5, A At 69%H A S
122744 Sold Aoz A3



3l IDC(International Data Corporation)®t 7FEY 182 A A9 A=}
AAY AFTFEE <F 2-12>¢F o] A3},
<3 2-12> MA AAPEAN A R
(@l elere))
19984 19994 2000 2001 2002 20034
IDC 500 1110 2180 3000 7340 13170
7HEH - 1450 4030 9530 21800 39500
s
A5 A A F(2003)
L AP AL F(2003d)= oFAlof AP AYM AFS FU7FEE vlugh
A3 <3 2-13>3 o] AT,
<E 2-13> o}Ar]o} 7 E HARAAAY Al H
(cH9: Wgkde)
T 19973 1998y 19994 2000 2001 20024 | 20034
3 T 85 433 1083 1866 3027 5248 9180
=5 5 2 6 42 182 583 1531 3837
T F 15 58 142 316 685 1313 2379
o] & 1 4 16 55 182 594 1747
=t 9 35 84 180 380 783 1580
Sk o 16 57 161 417 876 2414 4936
o] 10 45 114 263 555 1179 2836
A A 137 640 1642 3279 6288 13061 26499

A 5290 A 241 7-(2003)
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S5 EYE AHUNZY= A

(2)

roky

o

TFEFI JEHUB ZRYA AEHIDgA = U IAoEE Uitz
ZHA st Aol E H bR DRl UE EH 7FE2(K-WPD e A& 7HE 7R

R84

d(K-WPO)ol wet F¥ 191 HAAJEE A A3 The Best Web

olr

AwardE A|Asla gt}

Y gl & 72 d(K-WPI : Korea-Web Power Index)& QA= (AlolE
HH Z QX&) o|&%(HT 7Y o8&/t A F/AolE Al /A7 2

o] ¥ ), HH=(PA 2/ =/T AR 2= T 84)F 374 240

7t AE Fol AFsH(A:100) g By ol o

B 7F 29 (K-WPC : Korea-Web Power Criteria)

< Wl e ddus, 4 AErt 5 3698 ATkl o BUHE o
=

FEAE, WA, A7 DAY, BAH 5 YAelE AxY Ba

—r
rE
=2
td
i)
rO
r)i
e
N
—_

(|

ko

A3t FE/Aue] R, FF/AR A, S, e AdY, FFA
Q1 AbOlE WEE 5 9 FE YAelE Fux R mAMus BE 8
g YAolE sHx e Fawel wtel AN E HgtE Wt AFel ue

Aw7t Prhe ANE Prhrdoln,

£ 215> @FEERN A=Y S AE e el = Hrk 29l

b 24 AF 7€

e =g tea] axE WEE 5o A b 8 a9 197) WSS
J

(K-WPI)

e, Azl weky, AIE/An g, 4
EFAR A, 0E, Arel AEy, FFH HEE e 97
A 2t ahgl 407) WEE ol §

A7 b

(K-WPC)
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(3) FFAAAHNEA

1999 A|23] SZAAGA YN ZT L1290 “fEul . L4 xlolH|E A AT
3|7 A ALl E b g om AT ARRE A, Al2E Ae B A
A, A, AEARARIS HoA, AA, FEBEY AAA UA, dEFE
B3 AA, XA, AAHER T
A oG A Au] A~ A, ol F
B E o082 A A stAH.

Mo
o2
2,
B
SE
"
ofo
k
ol
tlo
o

AA$E QB WzUsst dAw nAe] BAL wARAY &
Aol obd AEUL WA s wzyzols] W FARTE AFH
2 BaH oAt Wol ofF Fasthil Hil AEAA RelX i A

Holzo 2H& F A UH =Y 2= A] 28 (Internet Business System)¥ 7}
& AAAT. o] Y= A= AA 9 fals Brketr] 9
g Ao BA A 2B A o] FojA = A} FFATY A ZEAA
S5e A, ARGAGA, =4, FGA, AA, FETAet S 3TAR
T3 A T2 A~ A Y (Market Transaction Phase)? Q1EJ Ul B =
YUz A2g A Z22A2 550 wepA § 24 725 Ao 4 24
T %29 (Web Document Architecture) .2 EHF3&ta, ¢ A F+xE =
A W& (Content), TZ(Structure), &3l (Navigation), 3} (Screen) =92

2otk WEe 9 B4 TR FAA G Aye] Hi PRoE Ax
Pol A AFEE BE ARE vy 4ES A, 540 B 4E 4
B RE W%, AR B AP AR LFAD TRE AT

12) http://www.bestmall.or.kr/bestmall
13) 729-(1999), AAA
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2) YAtol = Brbo] e

oo

(1) BGIC(Business and Government Information Center)

BGIC(Business and Government Information Center)20of A =

= Aol

A7k ZRAsA AEHE FANEERA Aol §9, AR HA

g, AANES WE, AR

RIEY

’

(Load Time), B2 Q2% 3

&=, A A

S 127HA] 2 AES

<3 2-17> BGIC¥]

A4

Aol 2 o] FEA, A

H4,

ZEEY

7l E 7hs gt W7t 7l E 7hs g W7t
Aol E -World Wide Web -Endless
o & —-Gopher Z2=EY —-Short Waiting
T2 -FTP (Load Time) | —Period
(Site Type) -Telnet -OK
25 o) -Real-time B4 9 -Graphics & Text
B A -Daily o) 8 g version
( - st °© ) -Bi-Weekly, Weekly (Browser —Graphic only
update —-Annually Awareness) | -Text only
—Database, Full Text B 3
Aol E 9 ~Database, Abstract 3 @) A g o] A _%f?f g a%llé
Kl ~Database, Citation (Eresgntatiog) -Know before you di
(Content) -Database, Statistical —_Confusin y g
-Not a Database £
25 9] ~Primary Source With Aol E 9] :ggzsgg?f éllt
A -Documentation = - _ -
A -Secondary Source Sl Commercial
(Authenticity) With Docyumentation (Producer) ~Non-Profit
Organization
-Robust -Title
Aaaa |- . Aage | Tt
(Search }é?ggﬁgam (Searchable 7%3%&?‘[#
Engine) -None By) -NA(f not Searchable)
—Automatic
-Free Registration -Constant
Q. J
}\}xj’:ﬂf/] -One-Time Fee A H%(ég]erjirgx" —-Pretty Reliable
I -Fee-Based Service -Commes & Goes
(User Access) Fee-Based Access) Never Home
Subscription

2 & BGIC, BGIC Website Evaluation Criteria, 1997

20) BGIC, BGIC Website Evaluation Criteria, 1997
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21) Massoto, T., "Understanding the effectiveness Your WWW Site
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ABSTRACT

A Study of Possible Criteria for the Assessment of On-line

Shopping Malls

Yong-won Chae
Department of Management Information Systems
Graduate School of Business Administration,
Cheju National University

Supervised By Professor Doo-gyung Kim

In order to effectively assess domestic on-line shopping malls, this
study focuses on two issues: 1) the actual customers’ points of view on
domestic on-line shopping malls, and 2) six factors which are the most
frequently used as evaluation criteria in numerous research papers
elsewhere. The study investigates three categories: those common
factors for evaluating on-line shopping malls, customer satisfaction, and
the customers’ recommendation of the on-line shopping malls and their
desire to use the on-line shopping mall again. In this study, the
relationship between those three categories will be investigated in detail.

The chart below shows how these categories are related one another.

_58_



__| Evaluation Criteria |__

Presented Product ;
customers

recommendation

Product price

Satisfaction

Customer service

Trustability ‘ R Customer <

customers’ intent

Technolo,
&Y to repurchase

Community

The analyzed results are as follows. First, those criteria shown
in the chart above all positively affect customer satisfaction. Especially,
community, reliability, and customer service affect customer satisfaction
much more than other criteria., Second, in terms of the relationship
between customer satisfaction and customers’ recommendation of an
on-line shopping mall to others, the more satisfied the customers are,
the more actively they recommend. Third, when customer satisfaction
increases, customers are willing to purchase more products at the same
on-line shopping mall. Fourth, evaluation criteria positively affect
customers so that the customers recommend the on-line shopping mall
to more people.

In addition, this study also suggests several points as follows.
First, this study is based on practical analysis of actual customers’
attitudes vis—a-vis on-line shopping. Second, the study results indicate
that on-line shopping mall managers should focus on network security
and system stability as well as the provision of an official channel for

customers to express their opinions for necessary improvements.
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Furthermore, they should also understand individual customer’s needs
and try to meet them. Third, on-line shopping malls should provide and
update information on new products on a regular basis and open many
various channels for customers to communicate with other customers in
order that they can share information about more on-line shopping malls
and form on-line communities of their own. Fourth, on-line shopping
mall managers should put rather more effort into the enhancement of
customer satisfaction than into the gathering of data related to the
direct effects of on-line shopping malls on customers’ purchasing power.
One way to boost customer satisfaction is for on-line shopping mall
managers’ to constantly monitor how evaluation criteria can better

increase customer satisfaction.
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