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%2 324 .059 337 | 5523
S R’=641, F= 32,001

F) % p<0.1, *x; p<0.05, **+x ; p < 0.01

2. 7tA 29 A=

<bE 2>9) ofshE BAE oA g} ofshEo] vE AwA LAWRE L)
o BAE AEe7] Sdete] oltE BAE onH] £HL B

#
of e 37 WEES FHAFE o] FHRAS Ak
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<¥ 4-13> o}lulE H A= ojnx|e} 17

o

ZEole] #A B4

L

T B Std. Error Beta t
(Constant) 3.101 429 11.690™
ke 105 125 355 1.652
B o ey 160 202 146 2.123"
7 W shd (| ks 402 443 077 4.858™
%4 184 222 274 2.146™
A R’= 260, F=17.423"
T) *;, p<0.1, =*, p<0.05, =** ; p < 0.01

7.

3. 7t 39 AF

<E 4-14> ofsEn A=l N Ao} ol oo mefe] A A

T 2 B Std. Error Beta t
(Constant) 2535 428 13537
Al w4 052 182 084 1.329
Ad71E4 125 184 218 3.320"*
$17d X 34 (A gteh) 180 174 307 4.854"
%A 108 160 174 27417
Sk R?=.380, F=35.929""
F) % p<0.1, = p<0.05, == ; p < 0.01

oldtE BHal=

7 5o AFaclgoe] ofste Fujelme] 49
o] o] F-ol 4tk

S8 317) 24
2 e

=

] ;‘q] Z] o]

hE4

ol A =2l AlwA /H

A% 2915

AE71E4,

x% e}

o ol
Ho] thAh Yo} F=35929= 372 ufj$ 2
RS, <E 4-14>9] IAFARNARE BW, ofFE ouA] A
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Mg Ade AL Hdred (A
T Eo H(+)e] FFE F= ASE YEyT mebA ol E
uxep Fufjemote] AleL #HAst <UPH 3> FEAHOR

4. 7V 49 A=

I A>E ASE] flske] obutEel] did ANbAQl uANRLEE SH
FE, obgEd fig FuleeE FHWMFE Sto] TS AT &
A opspEe] g kA wife] ofwE grujold] diF HHHE

25%% v stoy p<0l FEodA A+ dFE A= Ae® YEy
<THd 4A>= ABEJHE 4-1558=). webd A AFEs okvEd wd

WEET £ S5E T EE BobYe & & Ak

<E 4-15> RARMEESE ok Fojowste] g 24

g B Beta Std. Error t
(Constant) 999 2.644 9.558
olmE wER | 804 138 805 1.823°
F 3.322x%
R 025

) % p<0.1, *x; p<0.05, =*+x ; p < 0.01
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5. 7}42 59 A=

<M B>e] olME HAS ofux &4 ofwEel via durAel Ay

Frite] H(+)o] AAE FHElY] 8, ofFE BAE= ojwr] £H& 5
WAEE 280 ofgEd g MRk AN E FEHEAFE Aty v
B AEAS AAsT B A <F 4-16>3 o] AHMHLe 798% % mi$-
=A vEbg e, IAAE p<0.0l oA Fod oz FAFAT A
7o) olutEo thd MubAQl whEHis olytE B ol &£HA4 T EX

£ 4-16> oTE ML o)X £47 nARSLele]
2
T 7 B Std. Error Beta t
(Constant) 117 270 433
tjAkel 9 A7 283 090 247 3.124™
225 27 347 111 286 3.135"
=4 219 103 166 2.134*
7+ 266 099 232 2.690"
719 443 278 151 258 1.848"
= 1.933E-02 101 016 191
A% R’=798, F=41.835"

) *; p<0.1, *x; p<0.05, #=xx ; p < 0.01
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6. 714 69 A=

<E 4-17>8 obE BAE o|u]A £43} obvpEe] tat Fule]=she]
Aol BAE FEET] s AARAT Ans aokd otk AN

e 578%E vwd B dehgor] SA4E fo% A0E uehg
oh aulAEe ofstEel Hg pul R ofstE olnAE TAsE thw
2915 F /44 aqe AN U4 ¥ AA, BE 87, B, 14994,
£7 53 2 a5 o3 FAF J(19] FFL Fol <M 6> B
Moz AYHt 53 et ofsE o £ 3

<HEA-17> oFtE BAE ojux] £ 3 vl ofieke] B

w4
T 2 B Std. Error Beta t
(Constant) 1.116 314 3.550
tjzpel 2 A7 286 055 349 5.231°"
=24 87 328 062 343 5.285™
4 9.601E-02 057 097 1.697°
7} 4 104 077 095 1.354
710 4 269 048 315 5.550"
=3 152 078 126 1.944°
=7 % R*=578, F=23.054""

) # p<0.1, *x; p<0.05, =*+x ; p < 0.01
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A5 A JAFTAA 59 Ao] 4

1. obE BAE ojux] o] EA

OITEAZ EAER oluE BHAL ojux o] thik ol 97
Al T-teste ANOVA 4] g A¥, vo| AFTAE ey
F7F v - AHGr 3-8 R s (A - E A oln Al Ao dis) i
MR AREE F@ o7t QE AoR RASAGE 418 Fx).

A
AnlAd ol x x99 AL vo], dHALE wSFEA A Jud Zo)r}

¥2,
32
rr
=
Q1
o
=
o,
ox
N,
uy)
W
>~
oo
=
i)
o
o
M
X
i
1o
w
o
o
r d
(o
o,
o
o
fiea)
oY)
w
D
o
@

o] 7bg & Wi, 20t JP2714)3 DB HA5] 1009 o) e
(2.682)°] 7}% A e

3¢
®

)
r %]
%
o,
=)
X
rr
B
o
=
N,
a0y
w
[N}
D
=
o
o
EL
e
[N
A
lo,
w
o
(@)
2
o,
o,
o
r o
N,
2

(3403)0] 7H we W, 20t) PYHHESTDI BPH 25 10089 olskel
A2556)0] g A vhehg,

BEZ olvA A Ag, vel, ARTET

(3.389), Lg]ar wigkel o] el ¥ 7k H(3333)°] M =A dERd
wh ) 20tH(2.619), € HAS T 1009 olskl HeH(2.667), 1T

£ olebe] st 7bd TH26670] 7HE A ek,
oftE BAL v o] I ATEAN 54 FolE BT A3}
° =

S fofsty, 7t Al s AH o s o]l wa
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<E 418> RIFEAA SA4W ofntE HAlE o|m| ] Aol A
A [ HEsd | Had AEA

T W=l 127 | 5 EFE | g | BF | EF

BE | | B | @x | BE Wi | B wn

; o 60 [3.32143].60302 |3.14915|.63853 | 3.17083 | .59034 | 3.17778| .63622

S

° o] 47 13.39818].71362 |3.29167 | .55957 | 3.08163 | . 70413 | 3.22449| .58289

=]

NEYE ) 603 | 543 [ 1213 | 228 | 719 | 473 | 396 | 693
20-294] 7 |2.71429|.63353 |2.71429 | 73808 | 2.57143 | .53452 |2.61905 | .55872
30-394] 45 |3.37460|.76343 |3.25000 | .67117 | 3.10556 | . 78424 | 3.14815 | .65734

R 40-494) 46 [3.43478].48558 |3.25532|.53194 | 3.26042 | .42825|3.32639| .52136

°l 504 o] A 11 |3.48052|.63655 |3.23636 | .38800 |3.09091 | .66401 |3.33333 | .63246

E A 2(F) 273577 |--047 | 1.780-| .155 | 2.592" | .057 |3.252"| .025
100%k9) o] ak| 9 |2.68254|.73463 |2.93333 |.89443|2.55556 | 70465 | 2.66667 | .57735

4 100-150%r¢] | 14 |3.30612.82894 |3.14286 | .52873 |3.00000|.80178|3.08389 | .52654

H | 150-2009+91 | 24 |3.22024].52443|2.97600 | .58401 [2.99000| .67885 | 3.08000 | .66861

T+ | 200250991 | 18 3.59524.77359 | 3.38889 | .73396 | 3.31944 | .49857 | 3.38889| .60768

.| 250-300%-91 | 24 [341071] 37041 [3:26087| 37385 3.18750| 53796 [3:29167| 51370

= 30099 o1| 18 3.60317.57259 |3.43333|.46653 | 3.40278|.39425 | 3.38889| .57451

=

E A 2 (F) 3.549™"| .005 | 2.157° | .065 |3.165™| .011 |2.683™| .025
1o 3} 9 [3.14286.90633 |3.15556 | .77960 | 2.86111 | .84881 | 2.66667 | .83333

! AR 42 13.28571|.57577|3.15122|.58954 | 3.16279 | .67894 |3.21705| 61241

S uE 47 |3.46201|.68526 |3.23333 | .60682 | 3.13542 | .60353 | 3.27778 | .53851

= | Wetelol 10 |3.41429].54896 |3.38000 | .45656 | 3.27500| .43221 | 3.33333 | .58794

= | Total | 108 336243 65317320926 59930[3.13636] 64131 [3.19572| 60725

E A 2(F) 915 | 436 | 442 | 724 | 442 | 724 |2.8157| .043

) % p<0.1, *x; p<0.05, =*+x ; p < 0.01
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bR BAVEE o] ¥

<E 419> ATEAY SN @A AFSHE obsEe] d@ A
g abolo] sl T-test?h ANOVA A& & 235 2ekg Zoju).
A3}, ofshEe] dd ANA wEEd dass A

g Aot g AeE EAHUL @A AFdE obshEd o

o,

(3681)o] ]1/:1!”‘6](3681)qu§ ?‘éEﬂ— =0 , %ﬁé‘_i% Zr:%g] 200~2509F<]
ola}ol HeH(3875)0] 7}A WHELR fFo] =& wbd 1009k olslel Huk
(2.900)°] 71& WFEE fFo] Yo Aoz BAYTH

<E 4-19> AFEAH B LAVHE Fo] BA

T & N | Mean Std. Std. Error | F | Sig.
Deviation Mean
Al k=3 71 | 3.39789 94734 11243 1.745| .083
o] 58 | 3.68103 87834 .11533 *
Lol 20-294 7 | 2.92857 77344 .29233 1.901| .133
30-3941 52 | 3.41827 1.02866 14265
40-49A4 59 | 3.68644 82733 10771
504 e 13 | 3.61538 80762 22399
Total 131 | 3.53244 91903 8.0296E-02
1009 o8| 10 | 2.90000 1.16190 .36742 40311 .002
25| 100-150%H | 16 | 3.12500 1.11803 27951 o
150-200%+¢d | 26 | 3.21154 87376 17136
200-250%F1 | 22 | 3.87500 .95665 .20396
250-300%H | 30 | 3.70000 .65126 11890
3009H o] | 25 | 3.84000 668830 13376
Total 129 | 3.52519 91581 8.0633E-02
| mEod 9 | 3.14286 .90633 30211 1.361| .258
S| AEYE 42 | 3.28571 S1577 8.8843E-02
= 47 | 3.46201 .68526 9.9955E-02
igtdeld | 10 | 3.41429 54896 17360
Total 108 | 3.36243 .65317 6.2852E-02

F) *; p<0.1, =*; p<0.05, *==* ; p < 0.01

_62_



o}HE THloE o] EA

ATEATA S AA AFSE obnEe Tl we] oS Awn]
LAl A AT A, o, At

=
S5 5o WA @\:ar Folg Aozt 9l Ao BAHAL (

UM Ao g A= ofnE Fujoo] AolE EAAN pl05 FE
o2 yehgth oo Hd= olmE vl = rHM=3.30,

SD.=81)Z P4 RTHM=296, SD.=74) %4 eyt
AFe] A, dAl AFshe olgE g o] AolE p<l05 FE
oA fojue Aoz ettt FuleEE 507 7 E9ko ] (M=3.60,
SE.=84), 20t1(M=2.35, SE.=13)7} 7b& ©A Hepgth mepa] Ao =&
FE BAE oNE PRy AP E & F AAJ ol AAHA F9
o

R ES
Tl AAEe] gl ARt BAE obE FrloEE AHn e

2
>

(o3
=
rot
N

Ax AFee oldE Fudrs AWuy, AgH0
2 200%+9) olskel Febmct 20079 ool Hrhe] BAE ofmE TujoE

l:l
7 wes O 5 ATk 53, 20099725099 olshe] 1wk

H
FulolEsk b3 e AoE vehgth old@ Ast: aSFEel FHES
S A= ofste PuleEE A, 255F0 A Pt 28 nas
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®4-20> AFEAA S e Abe] w4

Std. Std. Error
T = N | Mean F Sig.
Deviation Mean
A T4 70 2.96 74 11243 o
o] A 58 3.30 81 11533 2950 016
t}o] | 20-294 7 | 235714 | .36551 13815 45067 .005
30-394 | 52 | 3.02244 | 79694 11052
40-4941 | 58 | 3.22126 | 74430 |9.7732E-02
504 1% | 13 | 3.58974 | .90935 25221
Total |130| 3.13205 | .80070 |7.0226E-02
3 3t |100%H9 olaH 10 | 2.71667 | .63853 .20192 41817 .002
o= | 100-150%4d | 16 | 2.63542 | 72577 18144
= 1502007k | 26 | 2.92308 | 86696 17003
200-250%F9 | 22 | 3.50000 | .82776 17648
250-300%+¢ | 29 | 3.31609 | .71872 13346
300891 ol 25 | 3.34667 | .65426 .13085
Total [128| 3.14193 | .80056 | 7.0760E-02
| mEels | 12| 2.65278 | 63746 .18402 1.985 120
sz AEdiE | 51 | 3.14052 | .84681 11858
IS 54 | 3.17284 | .80614 .10970
gishdeld | 11 | 3.42424 | 64275 19380
Total |128| 3.13281 | .80689 |7.1320E-02
20-25% | 39 3.14 .88 27951
52 26-304 | 15 2.60 67 17136
- 31-35% | 58 3.20 76 .20396 2.43 0.52
= 136 o] 4 3.77 .09 11890
Total |128| 3.13281 | .80689 |7.1320E-02

F) *; p<0.1, #=*; p<0.05, *==* ; p < 0.01

g, dA AFsa de FUe FFo wE HA= ofHE Fujore
atel g A A frelgk o)t e Aow vERgtH(F=2.43, p<.10). &
AT 36-409 olstell AFshe Jue olvtE Fujowvt b =S
2 Yehd WA (M=377, S.D.=.09), 26~30% o]t AFsE F

° 2 YebgtHM=2.60, S.D.=.67). o] ZH
BAE ofmtEl] Wi e =rt 7
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o] v A (4] 7] 4) 45800
SIME BaL oA &4
W&ol E Bs v 4732077 A A
oA (HH7=4)
U [Toge nas oana 54
Pt <olihs S illE + 33.34177| A A
o] m] A (H g
SFHE A= oA %A
o olulE HAls + 32.00177| F-24 A
o] v] A (1% 7))
SIE B ofmA ol E N
SfFE A= .
3 O] U]X]—)O]-EJ:]—E :[LUH-O/]E + 35929*** T-IL—Z‘I ZH =
SIE AWA HEE ol E ]
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6 SA ol o)t v 23054 HEAR A

F) #; p<0.1, #x; p<0.05, **+* ; p < 0.01D.
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ABSTRACT

The Influence of Apartment Brand Image on

Intention of Purchasing

Jun-Ho Ko

Department of Management

The Graduate School of Jeju National Univerity
Jeju, Korea

Supervised by Professor Jeong-Hee Kim

The purpose of this study is to analyze apartments’ image and influence
of apartment brand on purchasing intention, and differentiation of
purchasing intention according to brand apartment, and to suggest
implication for marketing strategy of brand apartment.

For this purpose, hypotheses are inferred from theory. To examine these
hypotheses, empirical study through survey for consumers who reside in
brand apartment in Jeju City is conducted.

The result of hypothesis test is as follow.

(1) Facts to influence on appreciation which is one of the apartment
brand images are design, physical environment, quality, firm’'s reputation,
and promotion. Facts to influence on affinity for nature or security as
apartment brand image are design, physical environment, quality, and price.
Facts to influence on high technology image are design, quality, and firm's

reputation. Facts to influence on prestige image are price, firm’s reputation,
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and promotion.

(2) Apartment brand image facts have positive effect on satisfaction of
apartment are high technology, and affinity for nature

(3) High technology, affinity for nature, and prestige positively influence
on Apartment purchasing intension. Design, physical environment, quality,
firm’s reputation and promotion positively influence on apartment
purchasing intension.

(4) Satisfaction of current residing apartment positively influences on
purchasing intension. Design, physical environment, quality, price, and
firm’s reputation positively influence on customer’s satisfaction.

(5) I investigated differentiation of purchasing intention of brand
apartment by democratic variables. From this results, 40 years or 50 years
housewives as an main target of brand apartment marketing is more
profitable than young generation. And emphasis on prestige of brand
apartment and strategy to appeal to large income earners are needed. and
Size of current residing apartment positively influence on brand apartment
purchasing, therefore brand apartment is profitable to adopt large size on

apartment than small size.
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