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dulel Ad = -9 /1S A4 AL A ¥ 5+ QA Fnes, 2
ASE ol vt gad AES ATAZAM AREA 49T £ QA Haoh
ol Qlatel AMAEE ALEATOIY 7199 viARS S YL wop o #
sbel el tiale] olu & A% HAQA

FANYEL ol BRI} Agel Al oA APFEE Y WA
AAEAS B¢ AN T A e F83 Utk AHFEL 2IUA
£ 523 AT Az AT} £Eo) Yl LT FAYRES AW £
Atk Aol e FrhSol A4bA BAS avsn Adtd AuASE FEZ
ANAES Buste) QAT AT 2dER 54 4E) HAAF AE A} &
2ol gEolnA] FAL ¢ FaW 87t =0l ok

AujztolnlA: WAooz A 2AR & gt 4o Ao ABA AP
= 9% Za® £9o2Me ooy} ATY, 2RSS TolHP AL E Y
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Hw, Alda A, e me 2P VA YD 53 AQAA Al 8
A48 olul AL AotEUws A7) wEd THlAF Aol AFAH 402 Ae)
AR A S Aolthy ohANAE FAAFAN FETeIuAE e L]

N

1) Joseph C.Bevis , Corporate Image Studies: Handbook of Marketing Research, N.Y.,
Mcgraw-Hill, 1974, p.206.

2) Leon G.Schiffman and Leslie Lazar Kanuk , Consumer Behavior, Prentice Hall,
1991,p.182.

3) G.M.Erickon,J.K.Johansson & P.Chac, "Image Variable in Multi Attribute Product
Evaluation: Country of Origin Effects”, Journal of Consumer Research, Volll,

September 1984, p.696.
4) M.JSirgy, “Self-Concept in Relation to Product Preference and Purchas Intention”,
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S 5ERE NG AAS dHolx glon, JuAH ALY ABE iy =
1a ok,

2% QA A, AxFolu)x], Zr7tnR@d Fo] LuAFuHE n)x)
© Gl B3l oy AAAFI} WA go} AFFolu|Ad BF AL
A9} o] o] A X3t MAIZEe] BE Lo YMAF A} AZZTHEASG A A
Fxoln| Ao @3 A7 "aAol diFHAULT.

FTRAZAAM A5 A} A4S FFUIPELS Al FIAE} FF
AFel B olvlAE oA AFF FEoloA goz FIVYEY FIANZ A
2 AT TAARJN ZrtelviA 2 HFFolv|x] FAHL v)¢ FLF AA Hu
At

Jo

2. 379 S YWY

B ATE JEFI0AZL Aol Eel nAt Pl Bl Argo

W gEZolo| Aol & &Yl sl STt Bk o)F Sal LulAEulBE )
WA, avlgtolnla) 2 FA, FRolnAsL 2ule] FoldFol Tt ol t
NE2ES LS AAToIBIAT} AvAThdE vHE e W A

Developments in Marketing Science, 1980, Vol.3, pp.350-354.
5) B LAANE, T AH2HFAI A2 "}, 1997 6. 21.
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,BAEA, OFAALA 52 A4S

E

2viate] TABES o] wAZ TAS) Yok, ¥ ATE ATPAE &)
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Aol e FHoz AT, ETH AZzAlY EERAFYES 9T YELYE
AFol dg FolRdol LA Be FF AWA ARGl st dAls
Atk

AEZolRA S ZHWITE 3T, @F, RO stgor), YEIonA &
e o) AT Bol ol @ s12, FANPYE, REHSFE, AsbAy
gy, 2AZAY FAH A 5 ARYR
AZEAL 98 2AERORE AAAEE AKadY. 1 olfE ME 33
Aol ARAE wFgol vILA FolE U - 19939 J1Fo wTY P
HAe] BAFe 1154, AEtrle) Re3e 864, YRR BRARS 676 - 7}
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1) &u R85 o] 8
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A FTHIEE, Bile-r T 2%, {i4:M, 1973, p35

Aol el avAYER S Ao tula e gel 44, ol
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e HEsh: Aok Q1A s lomd avztego digte] ofefo} & 4

7 W, THRRe- T2 20 474683, 1973, pp.34-35.
8) D.Cohen , Consumer Behavior, New York, Ranndom House Inc.., 1981. p.4.

_6_



oj o] Yt

(1) Zaltman®} 3 2j9

vz ol AL - Hu - 2 o] AFE, AMulA 2 ante] AL S}
Abg-Ete w3 ALFERE S Bt vetvde B34 2 AR A gAloln
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Fge) 24 873E/REDA
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RIEEE!

g2} 42 LR EETCRE-EIEED
A8 oy

9) G.Zaltman & M.Wallemdorf , Consumer Behavior @ Basic Fiinds and Management

Implications, 2nd. ed. John Wilev & Sons, New York, 1983, p.5.
10) J.F.Engel, R.D.Blacwell, P.W.Miniard , Consumer Behavior, 5th ed ., Hinsdale ., I,

The Drvden press, 1992, p.5.
11) L.G.Schiffman & L.LKanuk., Consumer Behavior, New Jersey, Prentice Hall Inc,

1983, p4.
12) DLLondon and A.J.Della Bitta , Consumer Behavior 3th edition, Mcgraw-Hill

International editions, 1988, p.2.
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F(EE ofolto} Muj2)g 793l AL £k

HAA AgAAAR L AT HAH A BE AW} AP Hylr|Fo| FAW
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H
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Lige
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¢

(& 2-2] Anztds {37 B4
A4A garAy | B i I P < e O N B . o= Y Y < B
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A5 J.F.Engel, R.D.Blacwell, P.W Miniard : Consumer Behavior, S5th ed .,
Hinsdale ., M, The Dryden press, 1992, p.22.

13) J.F.Engel, R.D.Blacwell, P.W Miniard, op.cit ., pp.27-35.
14) Ibid.,, pp.27-38.
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r[r

(% 2-3] 7oA} QA A A
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A5 : PKotler : Marketing Management: Analysis, Planning, Implementation
and Control, 6th ed, Prentic Hall Int, 1Editions, 1988, p.194.

(1) &Al9] A4

Tl e avapyt AV &35 AAFgo 2N AZEHA drh EA9] A4
2 APt ZAAFE oA A Al RPE 3= d B (desired
state of affairs)©.2A Aztel= A} ARG 2ol7 & RS A4 o
oAl fh1s olgi g FAlg A4 FAlsAe Uutdely o AV ZldiEE
Aoluke] oo ubet gl A A, vAA FA, ALY A, 221 83 FA
2 BEF97x Jcghan

(2) AR el g
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15 BEA , "vlolAE #e)E, , ¥ICAE, 1986, p.287.

16) J.F.Engel, R.DBlacwell , Consumer Behavior, 4th ed., Dryden Press, New York,
1982, p.300.

17) H% . HA AASEE,, MR, 1990, p.524.

18) ].F.Engel, R.D.Blacwell, op.cit., p.321.
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o] o]g-gi} 22

19 H¥ %3, ME™, p533.
20) Engel, J. F. , R. D. Blacwell & David T. Kollat : Consumer Behavior, 3th ed.,

Hinsdale ., I, The Dryden press, 1978., p.365.
21) John A. Howard , Consumer Behavior @ Applcation of Theory, New York,
McGraw-Hill, 1977, p.9.
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2} 5: James F. Engel and Roger. P.Blackwell Paul-W.Miniard:
Consumer Behavior 5th ed, The Dryen Press, 1992,
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H4e AEA ARolPT & £ Atk B ATMT FEH/IS AL
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sulxte) ARE ol tajo] Yo uad Sy wdd wryH By 8
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Bgsto] JEES Wrbsh: Ad ol zulAt DRE 8§75 AR FR4
uol ofd 2 ¢948 AT, @ 1AL YES FA&T, @ BrY2ES F

22) Olson, Jerry C., "Cue Utilization in the Quality Perception Process : A Cognitive
Model and An Empirical Test,” Unpublished Dortoral Dissertation, Purdue University,

1972.
23) Kotler. P , Marketing Management. Analysis, Planning, Implementation

and Control, 6th ed, Prentic Hall Int, 1Editions, 1988, pp.197-201.
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x4 oA Fag 4RI HeaA Hid 53 ETUe 4¢ o
S aedelt 28 AEe) Jlg 48 zdstd YA f2 /R0 i
A oht

AHRbe HAANZEEe TolAAR, AES) A4, TolRsel e oA e
g, @ Folate) ol i, FAKW, vlol BelA dee Wit

) Fule) AAH Tl WE

AulAe g 2 Bolagel Buw PuiA4e s Al Htdl o WAld o

aulate] ol pRe wAYA Fee) kA fEoR ol A wg

1!

I

) JEdward Russo and Barbara A.Dasher, "Dimensional Evaluation : A Heuristic for

Binary Choice”, working paper, Univercity of Califounia, San Diego, 1975.
25) A, T AF P AuAYE, AT HAHIEE, 1995, p32
26) Kent B. Monroe, “Buver,s Subjective Perceptions of Price”, Jounal of Marketing

Research, Vol.10, Feb, 1973, pp.286-294.
27) Kent B.Monroe, "The Influence of Price Differences and Brand Familiarity on Brand

Preferences”, Journal of Consumer Research, Vol.3, June 1976, pp.42-49.

_12_



o] @AM ARFAY FEFuRZ PRI B S Atk FEFAHolF AH|A
b EREN Al A£FH FojAdede Jellle Ao FEAAIFSAS 3
AR Fo e vy, FEyvle D £4F 5 (pure impulse) 7ol A A
T el ol BFo2M N2 AL el AY 2 AAAQ el
2 7198 A, 2 YAIAH FF(suggestive impulse) ol - FofAzE o= A F
S HzxE 2y poieert F4E o HAse @4 Fol AHR

Aulztel pul Ao FFE F= 8dd dF EFRE dAS0d g2 R
& oy AFTF Aol tiF Aol AYstn A=A 549 HF7 1F

Fygain neee (% 2-5) 3 2ol +4se ¥ & Utk

(= 2-5] 2ulxte] AFHEe] P FE 8

EECESTR Y 2% 8
AEEA | FFABA NEENES ERPERNES Y
a9 |89 | 2| g9

AR | AAdelnA | L[ w = o8| 57| @3
7 o | |ZAR9 aoims| A | 4w
4R |AxomA| || = |AHAR| B & | 2 S
ol 9 SRERE:! g | A9

2 9 M| AR

gl &

At : Philip Kotler : Marketing Managemant, Analysis, planning and
contro, 6th ed., New Jerseyv, prentice- Hall, Inc., Englewood
cliffs, 1988, p.1250A4 FE+A.

ToiFE BAGAE AHAZE el EE stuvA o Adtel @ HIHE F)
o 4vAb grEn Bekd 2 QXA xsiel Rzt A4, a2n I FAaUte ¥
At HAolth AHlzE FlAHAS AFA AP z7le] Zidis} vlud | U3
Y Zdiol el gHE-E, Jldiel] oy EUEE =7 B v T
shAzt 2R A2l b Te 2 e Al Hed ol3ie AAH z3

oX

28) Kenneth E. Runyon , Consumer Behavior, 2nd ed., Bell & Howell Co., Ohio, 1980,
pp.361-362.

_13_



st pzsieby goh Auzle paRSdUES dasdy Y ge prsyne z
dte 43 st o

2. ZH[XjolOlX|e| A T4

*NZMDIZH N} EA4
) elnlAl g A

olu]A 2] Aol thakalnl olnXo) mg EUW S 27t oY) ofe
Ao o ATWEL P < 2-253 2O o5 P LRE olulx)
= Qlgtel AbZel W@ Azel At} A 945 A% H@AAe Y 8
& 5 Utk F omA RS AlFE VA A7bH A o] ohet "zt
e AU AQ GA0 Q1 Flolt),

<R 2-2> olulA Aol g Al s

olu A o] sf o @A
Uty B w7 = A Jain and Egar(1976)
(general characteristics, feeling or Aaker and Maver(1982)
= impressions) o
Hd-E Azt oiady Lindquist(1974), Marks(1976),
5 3H& (perception) ) ~ Dichter(1985)
A, ofeltq], I3 H& _Kotler(1984)
AdEs) "gx May(1974), James, Durand and
(beliefs & attitudes) Dreves(1976)
__ Denbow, Culbertson(1985)
gzol 7= A3l g 2y A A=+ Hirscham, Greenberg and
Robertson(1978)
N4 (personality) | Martineau(1958), Arons(1961)
543 =7, X4 2% 1 _ Oxenfeldt(1974)
A AFH 1z
(R ztgo] Bl A QAo FA43 Reynold & Gutman(1984)
AAGA =z g3pAM 7hxstd A)
A4 g3 A E= gAY FaAH on| Pe(1993)

A8 PR, NAE FuAMe] g Lu|z} olv)x WA, ddtistmiiee)
7 stat ukalet9l= &, 19956, p.37

29) AEA, “AAF FuPRd 23 4uat olnx) WA gduistmaisty 7 st
ubALSHQ| = 8 19956, pp.32-66.
300 e, TolopAlEl A2, | HEAL 1983, p62R.
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(2) an)Atolu|x o] EA4

T Kotlere] zaj3i:

1ol Al Fo Wi olmAe AAAH Qio dd ST A 2JE T
2o Ao REA vl ZAZ FAA el oIz AujAEe] 54
hAadell gk olm x|} AMAtolo] olu]x] AHzl7t EAY 5 Aok AM[AEC] Fo
A RE QA4S O F4F0E A oA en, Anjate] JIE Bkt A& 23
azslo} 2l A K9} | zte) &, ABlAEL AlFolv ZIel Wi olw A
}A1E FaAFIAY BEAZ 5 Uk auA oluAlE A elY M E A
7% Aolez 4A £3E = don, uspd FAHE LHAEY olnAe
ABA UAA AEHHYA EAo] Ak AMAEL 2E oA ARE FHY AlF,
A3 21l i3 olmAz A ZAgEe Aol Utk Au|Folu]A]7t o] F
EAo]l flee g #HAd: on|X|7t & Alsle] AFol F, 7FX ol o3 2
Ao 2 gAsQoy, olalgd AHlR o]mzle] EAe] ot el AlF,
AE, 7% T ZE ARFUAIH AP HE AYHYYA £&Ho7 +P%
o, TN EH] Fr|Ho)o] npFAF? AAlY 5 A oln|AS Y + U= A
olt}.

2 BT A3

ojgotol7t woju AAs7] 7AA S AP LGB dFo] o]n|A
Ao g3 v, olujA= GHAHQ JHE AL vz AT W
w2} zhzbe] olmlA s st wimstn FASA "ok cln A= A, Y, A
g, Aol RE Zo] oju]x Y o o3 AYH AL R AAF L] RE W
FHsHA dgo] Yok AAHJA AFYA o] o]Fo] A o= A2 o]n]X
g w7, Aoy dein| A Atsle] AFAA FH ol AFAME 7]E
Zale] A3lal e olul Ao o dFge Wt

@ BREPHBGR3S:

olm x| @A AAl B& AtFE MAddE AHolgt Rude FHH FAol

31) P.Kotler : AMarketing fr Nonproft Organizations, New Jersey: Prentice Hall, 1975,

pp.60-61.
32) FEBRT, 1 4 4 -v 0 RE, BXRERHREGE, 1980, pp.3-45.
33) BAEMFTMA CHBEELR, oK - o F, BRAEMFMIL, 1972, pp.19-25.
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o webd 2 AYE wAi e Felugul, ol AlgEel 2t A4AAE 9
Aol e ALA oo} 4% wedel ofy] WEolth olnA: SFIA F
Qo) nhaalg oln |17} sh el A FHxAA sl 28} o} Uck ALY
So) o)A Aottt ztabel @k 7o) tgale] dAstd A4S Heot 3

oA M JlEomalel 75 TR

2) vl Apolu|x]e] A

(1) 71]4elulA]

Z1gdeln| A 71]jeol E2iM il Q= BAFAECl 54 Vel Wy 159 A
b 1o #EE KA, Ade FAAH Kzte|rp 3 o]2fgh v|feln|Addl= BAF
A5 7ENAA7ZE WEHO] A Ao Z oj5e] 7Igldl i Ad R HES 2
AAQ FE allel Hn, FAstn P& s)delu|A = 2 AL AFl W &
AE ZUAA ol 7beA S EIE FgEo] Yukd 3 AU JejnAE F

F8 5= £ FAY AF AN e dste 71, A
AxA, Bore] 3 Ao, ufBA, BRI oF4e] AdE old, 7IYdEd, &
g A AAr)eke] wAA &, AL AR el HH, <lslal W2 F A FHLE
A, 21e FAE Bish A $F7IY Seln YA A ojuA FAPsdew
7HA, 7l =24 F Folth.!

(2) A Folu]

g o

flo

7

ol

i
Rl

bol A Aza 2 A ANAT &
2, 4vlAe) B7s WRS FEHAATIE A
TEA AN 5 AU AFelnAR s1%le) ATHol FAY A5 F
AR = e J@aaclel ol FHHM, F8F 24F wu AFCA,

AR, X 7HE, AL otk Hl 54 AFolv|A= A&sHe FF¥ol AU

2
o
(]
M
o
2z
oy
N
3
Bh3
2
BN
lo o
N

34) D.LLondon and A.]Della Bitta, op,cit, p.425.

35) Rober Worcester, Consumer Market Research Handbook, Mcgraw-Hill, London,
1972, pp.508.

36) AQS, "Idelvi @&, AEAL 1995, pp.148-152,

37) W.IStanton, Fundamentals of Marketing, New vork, Mcgraw-Hill, 1981, p.161.

38) CGlenn Walters. etc, Consumer Behavior and Integrated Frameacork Illionois,

Richard D.Irwin, 1970, pp.459-460.
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on3y W2E AHor Hgd ZolojA Hal: HAE o] AHAER
2gn =73 Qe F AFd diF Aels FEIA R Aotk IE=
| Zol gt dxjel oln|A S motsle] §FAoln FAHAR AFoln|A FAFS
g walo] 43" Pavl qUch

3) A4 EololA

T AgolvA g 7

ool A BB ARE 7o) @) EE AlFshe AF WA b2
#sle] g AR 245 FHEy| Yo AMgHE F9, ¥, 44, dA
) T 25 AFAdn FYsAcho Fue dE AFt HEATI= A

Aste djo] Au|zte] A FAES AAFE HAJA WojHo] Hu £ A
o] Md-g Agste AR AR TY Fdol’|k Foh
@ ARelnjAe FA K]l
AZo]l AAZHQ EAo = AHoluAr Av AV 38 HJRolu e =
7ot olal, AlE e WA Fdd i AAAH FdAA =42 £ 2 AF
& Atg3lE AHEE9 78, AFALEC dxd 84, 1 AFS AH8Fe=A A
715 A A e A7t #d o8 FAHHTA) FHe|vAE 2
e 78 9oL FAHoR AFS FAG ¥ 4R, A, 230] FiH
= oolA, BuEe] WEd 2eQ(0Y, wig, 7154 e, 29 AQ), 714
A S2e] Jon, AFHe Aulx, r1del B4, A, nhAE = E AEl
n)2& At ol AHolnA HAHLUAF AF £, 7HA, FET, 1
o} A, Alzdare] WA HFolu)x] Fol FR/AIHI UTh

3 Au| PP Fo) A= FHEo|T| A FF

AxolnAe pojdE SEAF A AR AR diFte] HrrdA AN Fa
3 9gake p Atk B Zol 1AM AFE uir YA At Hrbe A3

2

e

oo
iﬁ

ojH

39) Leon G.Schiffman and Leslie Lazer Kanuk, op.cit, p.156.
40) g - A | TAAAEA AR ONPW), WERE, 1995, p278.
41) L.W.Rodger, Marketing in Coetitive Economy, London , Hutchinson and Co.Ltd,

1965, p4l.
2) J.Jacoby and Mazursky, "Linking brand and Retaier Image do the Potential risks out

Weigh the Potential Bend it ?”, Journal of Retailing, Vol60.Number 2, 1984,

pp.105-122.
43) WEHR |, "Z2ANSE | §EXLR, 1983 p.362.
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A aulate) RHARPolAIL slelr e ofdnh = A} WwAE &
a7} ejel Hesbed AESA UF B7hE Biel SPYYPHAFY Hedo) ®
gol= Agol7lw stk o WAlGIA AHA: Hde) BEL VL 4 At AH
o M SR sz, FROIVAL FeHel NFNchs ARA s1Fo R
avlae] FER7ES deld dgFoh = AFAE) Fdold Ay 5 AEHA

o Sgel W W R, AF) AL§A FFI LA Hoplde) A2

A3t/ Hdistel AAH x3p/N-E3HE o]F 4 kil AISA Fo F o)y

2
Az AAAAE 2 3ok ol @ AL AniAte] FEFAAIA WE TS ofY)

EASs

Foln| Al LU AL old FH AMEFE FUY RAAVEE 2R Fol §Y
T8 A2 AFFT S dHer] A7 AN 28-S 2 &)
U sdduAge] RE AF o Hrieh Moy Jge mAt F AHol
nAE WREAAS e

3. du=0(0jAe] AT

D) AR olu) Ao 7iy

(1) A Z=e]n]X]

A 23 ol o)X (made in Image)= HE2Q Au|xjolujx] B FoA A F ol x|}
AHE AV e Ao M, Hrtekes Mdel Fridds Heol tdadn ¥ £
Rew, FAekAGAA ol F FQR3 Ndo g AMRHY 1 §olgt Hoe FY
o] A gt} sl wat @] = A Folu] x(Foreign product image)$), £]2A|5 R

)
re

2 (Foreign product bias)46) 2] =A% 4% (Foreign product preference)d?), UAFx

44) P Kotler(1988), op cit, pp.147-158.
45) C.C.Reierson. "Attitude Change Toward Foreign Product.”, Journal of Marketing

Research, Nov,1967, pp.385-387.
46) Schooler,Robrt D., "Bias Phenomena Attendant to the Marketing of Foreign Goods

in the U.S.", Journal of International Business Studies, Vol.4, 1970, pp.71-80.
7) W.T.Anderson and W .H.Cunnigham, "Gauging Foreign Product Promotion””, Journal

‘.18_



A ZHPerception of country of origin}®, £ Al& X zH Perception of Foreign
product)4®, YA &3 (Country of origin effect)50), Z71& AP A /AR d
(National stereotype)SD), & Zx A Fo]v| X(Made in product image)52) 520 2 t}ek
Al AbgElo] fom T Yok o FE o ol Holw JYut

ol “AqAMEE" JNEE “FAH 2 AAH gFAF) W AuA
59 uAHdoly Hylo] whEold FHAN A4 olgtar FeWEtAA AT
wot AxolojAE AT Mdeladtn & 4 Qv g F “AzEFoln A"
e o “AldEE"gE §ojd g Bk AAAH] ou|g M A2 A
o] FAA olmAY Alzx AF Axtd ZF uA & HFHIE §ojold, Fat=
Pl Al ARl ool 24 Az=e] /N AFoly AFLF(Product Class)dll g B
U olnAE Yedle §ofoln, “AlxFolu|A]"g= Gojit O AF FAAHA
ojmE ¥t Uk FA43tAc

ol #3] stAErith M AT YL M2 AFolPES Holn Yo, 4
ko] B x7te] AFl dig oln)A] YAE= HEE Yetde Adog2A 4njat
o] AFH7IY FujolEe] F&4S FodE FFHo|t F ARFnAE &
HjZt 2 st g ol BRIl 4EE VAT AFE AAdE zol7b AA( H
S s, Ee o B Bs oM ATHo D suate) AEM
eof G2 PAA e ASVe| Uik A= WA olgt & 4 A

of Advertising Research, Feb., 1972, pp.29-34.

48) P.Cattin, A.Joliber, & C.Lohnes, "A Cross-Cultural Studyv of Made in Concepts.”,
Journal of international Business Studies, Winter 1982, pp.131-141.

49) G.Baumgatner & A.Jolibert, "The Perception of Foreign Products in France,” in
H.K.Hunt ed. Advances in Counsumer Research, Vol.5, 1978, pp.603-605.

50) W.].Bilkev & E.Nes, "Countrv of Origin Effects on Prduct Evaluations”, Journal of
International of International Business Studies, Spring/Summer 1982, pp.131-141.

ol) P.d White & E.W.Cundiff, "Assessing the Quality of Industrial Products”, Journal of
Marketing, Jan, 1978, pp.80-86.

52) A.Nagashima, "A Comprative 'Made in’ Product Image Survey Amony Japanese
Businessmen”, Journal of Marketing, July 1977, pp.95-100.

33). olgby, “FRAMEAIU Y] FAHE o8 FAFT AZAEF A5 Aol #e A 117,

raqz3dgds, 314, February, 1994, pp.3-41.
54). Johansson, J.K, Douglas, S.P., and Nomaka. I, "Assessing the Impact of Country of

"

Origin on Product Evauluation : A New Methodological Perspective,” Journal of

Marketing Reseaech, Vol.22, Nov 1985, pp.388-395.

_19_



2) A =olu] A

TAB GG EANA EAZTE AlFel AEFS TFE W FAF ARE ALEEH
e AYsEH A4, 220 A3FAA Y OEMHAY Ai-E 53 £59
A 7EA] A g A e rle] A Atoln A= AFH ddE AMZZod A4A| )
wet Zpol7h AL F UARY, FAA|F A ] FRAYAA M= AvRps MEF
oly AAE 123} 7] A riESY AFolnA g AP WAAA ofH AR
o= vetel AEIZEE welgd o), AWAEL FFlHele “o|IoA Az
gk Zolgtm TR Mol “m IR ety A PRI, vjIee) tE I}
AHZHES AAEC] viAlE ZFEe)t it A Az Aolgta Adztsh= AL
72l 9IS otk ARl m7LZely) o Uale] A Zo)lAY AFE v}
2] A e FIpFeEprte] ztn v st AA A 2uj S ek E]lEhE An A
E BE Ao AlasY ol B A7y ol9e) Aol
2 APdMe AFdd I37dS ARy Az AFe Axrdrey ¢
Fala dztel Axnd o|nAE AR FolujA R, a9 dug o|nxE f1ikx]o)
o AP EIH R R o AR olulAe Ade IrtolujAE BAFGY
Ao M AzTolnx e}t HlLahd Azolv| A= AFES Az} Aud,
HFAFS AARZ Az F71] [AnkAHQl olvASE Yeldu, AE=o)u)x)= A
FECTE Ao @, ABARS 2U9F wrIg] FHF AwHQ ojnAE
Yebdoh e 8 4 ok weba] FRgoln] A AlRFoln g g W)
Wtk oleig 2pYol Al Nagashima®] A ZFrolv]xldl 3k Resms Hzsle] A
oo A5 v o] A o3

dRFolulAE QX7 3RS FAF AFA dsd s13]Adol 4m)
&7} 7FA1= A (picture), A 2 A Ao,

o714 EFR7E) AR 2 FH] ARFIALY BAP} o F7le) e}
o ue} AeoH

=

o

fr

35) ANagashima, "AComparison of Japanese and US. Attitudes Toward Foreign
Product”, Journal of Marketing, Jan, 1970, pp.68-74.
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2) i =olux A%

diaoluA] Adte] [t QAo FFai(hole- effect)?} SFTFXE
(summary construct) o]20 g Aw@3 £ o}

() ¥Fax

17te]l E1RIS H7Ie o g AlZ e EA&HA sl 2ol =71 AL 7&
o7 G4& HA7ALE Hrisle ZAde] UAE% olgh e FAH e FAHAHQ
AurstE Qo] njdAdA Ao Hrldy S vAe AL FRagdy Foh
QAN £3} oo ME Ad2 FF AT o | 2R =ol3dx 3t
oD G MTo BAF LH|AEY HEE A7 =FdME &4 HrErd e
o Fejo] "ol AL FRadz I Ay Il g} s8)

v AFe FAE ) #E AT AL ARFA X3 A7l vlA
o] AFo FHo it FHEFo|nAS & oA nhR] Auart Fejd
AFol g HIPEE 7HAH AR AF3e A kA el

F3E e TR ol&F ourt Ak AARE A A AEFo|0 A
ZRH AFe FAo #3F F22 Fh ERE AEFIInRE Au|Ae AFL
Aol g Zrle)] Q3L Ft} Erickson, Johansson, Chao(1984)¢} Johansson,
Douglas, Nonaka®s2 @7dl osld A z=olox= 4AH|[xI] A|FLAd g
Aol AHAHQ G Fof, pHAH o v} AAEe RS 5§ AEH
7he] Axtell ZA FEE Evh AR T AL A xz=o|n|A] 9} nHrtA R ole gt
o] At FFaAS] A 33 Po] FAYE 5 Arh

(x 2-6] FHEFo|n Ao FFaxt

°_

i)
w
-z
514

[o]

&
0
o

O

[da= oA = [ 49 |=[ dmax

56) Thorndike, E.L., "A Consistent Error I Psychological Ratings,” in Beckwith, Neil E.
& Donald R.Lehamann, "The Importance of halo Effects in Multi-Attribute Attribute

Models,” Jounal of Marketing Research, aocugust, 1975, p.266.
57) Neil E. & Donald R.Lehamann, "The Importance of halo Effects in Multi- Attribute

Attribute Models,” Jounal of Marketing Research, aougust, 1975, p.266.
58) Bass, F. M. & Wilkie, W. L. "A Comparative Analysis of Attitudinal Predictions of

Brand Preference,” Journal of Marketing Research, August, 1973, pp.262-269.
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SeFrx

A2z AlFo) #e AHrE PN o dwtd o AFe] 7RSS o] 83k
AFAAS Fop59 2dd ol #de Ayl @ &g AFES FolsiA0
Aol g A7 P of 5 BAGT AR Folu| A7t AFde FFaHe
AHA7E ERQ 7] AR AlFel diE) &5 wole 9 $83ch

avats NJAA ARE F4s e Pedde vz §5d due vy
(unit) & o= AR 7 2 Gl “H=A(chunk)"2 A 433t 4An)
A= A XEA A7) ZIzbel ZA FAE Lo e ARAYAZ Foiv)
ILRAE P71 A o]l S Fpate] frhel Amze) Ao uigt JAs dh= 1
AE FRYE 28y HdY F FHo|v A= AlFo #F g YRE ¥
&gt QoF+ Z(summary construct)elth, AR ol n A= dHolu| X g} opzrtA =2
st gk xR B 4 ok HUStA AnaHEE Flg Ity AF S 4R
£ vl 2oz AFAIEAM EFFER Ao 83 ARG @dsd 5+ 9

NOP

’iN'

fefr ] 7HEE FUHA n7t vk AR, Avabs FFa dxHo
2 AR Tolu)Ae AFud FRE At sAL, FEISolujA= AlFS
T vk AN Hob A AP Ao R AnAe] FHEx ZE-d=d,
AHZ7E BTl SR AF g ANt 253 o JEIolnAe FFanz
A 2Hg-sho] vl B f-els o7 xe] aag Zggvke Aol
geftx XA & g5 go] A 4 Uk
[ 2-7] B =olu)Ae] gk % A

|4 9 = [HER ouA | |dEuE]

59)  Jocoby, Jacob, J.J.Olsen, and R.A.Haddock, "Price, Brand Name and Product
Composition Characteristics as Determinants of Perceived Quality,” Journal of Applied

Psychology, Vol.56, 1971, pp.570-9
60) Monroe, Kent B. "The Ingluence of Price Differences and Brand Familiarity on

Brand Preference,” Journal of Counsumer Research, Vol.3, June, 1976, pp.42-49.
61) Miller, George A, "The Magical Number Seven, Plus or Minus Two : Some Limits

on QOur Capacity for Processing Information,” Psychological Review, Vol.63, 1936,
pp.81-79.
Simon, Herbert A. (1974), "How Big is a Chunk?" Science, 183(February), pp.1-23.
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3) Adiolu| Ao g MPA -y

AT AHE-E A el zpolo] wal MFAFTELS AUl o= Fr o
atelg Holi ok 1eiy 1 AFAAlde B TEHel At F AZAF
g Anjzte] olm etz FAA AFHEs BA, ANA(F7E Be A9}
o] A, ATLEAAH 543 A Sol et A7t waly ols M
T B A dstaat s R ol A9 B A@de] o, ol&
Aol gt 22 B A7 AFEM F83% 2947} ek

A7 HAE 3l AzFoln|Age MNEE TYAHOR A8 oz A
PAFE| st ofefg}t ol ¥F, nFIIH

(1) AlFarste] #@Alo) 23 d+

Al z=olnjA e} AvAE2] AFH7tele] #Alo] @ AFEANME AxRFo]
n A7 5457k ARAlFol i@ Hotel d&gE v Juve AH} EFHIIL
o} AEFMA AEFLAY ool JTE A Yok FAA N2 guHe A7
Aa7E Atk

HER AxZolnA|9 A% 3 ATE PG Schooler= X Foln| A=
LY IUtelA AP ZE AlFol dE Hrld 4E¢S nAde ARS AUk
Z A zZolu|x| 9 AFo M Hrte AF THYWEE 1 o7t Yok 3
t}62).

ey 2 o]F 2 AMEFoluA]d EFAFN e Bk Aleld] dXAH ALEE
AFg Etzeldt Walker®] A7l §F77F olnjA g} 1 Irbel A Az=g A
AFol g Blxtolls Aol ok Atk 159 Aol oA Aol
]z Aol A} A+ Al 7HA A, § EE AFAE, SR BRE A
&, 2 SEAATN dg olnAE Rk 3 AA, o] EFIItA & £F
He AF FES vt dAdEFE T3] ol ¢y, bty BE AFS ¥
el Bixy HA2 dniste rhsAdol gl =4, I7ieith AF S Aol
oA AFE 71eH FABgo] M2 & Aert durHoln, kA AuAls T
Az=eol 7zt AFAGES Bix} BAo] thE F lon, BE AFd HL=He

filo

62) R.D.Schooler, "Product Bias in the Central Amrican Marketing,” Journal of Marketing
Research, Nov., 1963, pp.384-397.
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AubAel wbd fde AL 4 gloh AN, eEde) AuASe o Yopd o
FP AT ol%Hol, o SHAE Y FAF AIH WAL A5
Ak, WA, F2F Ae AMASO ‘RE HTAZ T @ FrlA AE

5

T oolald 4 AL Aol A, WA AvjAES

aEe] A% 539 AFAEC B W HPse] BE AFE G AR
ol SHE & Utk slolths
A% g F24E Hafhilld mZan5e ggon & dpdAe avx

Eol 527t AvAZ A 5RAF HA= AFY EALAES HEE U
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ABSTRACT
Study of Influence of Brand Nation Image on Consumer Purchase

Behavior

- Emphasis On YanBian, China. -

Jin Sheng
Department of Business Administration

Graduate School Cheju National University

With the advent of the WTO, the world has become a block and got to the

era of limitless competition. Domestic companies, which have been supported in
customs and non-customs block, have met with not only intra-national but also
inter-national competitions against domestic or foreign companies in domestic
or overseas markets. Consumers also have the opportunities to feel free to
select and purchase various kinds of products, which are made domestically or
overseas. Therefore, consumers have come to get the nation brand image
depending on their own previous use or influenced by companies’s marketing.

Many previous studies have been made of the influence on consumer
purchase behaviors. The study of brand nation image, however, has not been
covered vet. Although studies of country-of-origin, production country image,
and country estimation have been made, as the world has been globalized, the
study of brand nation image rather than of country of origin or production
country mark has been required.

Worldwide investment competition has introduced popular brands such as
Sony, Matsushita, Philips, and so on into China. Especially electronic goods are
severely competitive in China market and worldwide popular brands are seeking
to take the priority of the market.

In Chinese market, Korean products and brands have got poor reputations
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except for some Korean companies in some areas. Therefore it is and will be
a very important task to build up the favorable nation image and brand image
in order for Korean products to develop Chinese market.

The study selects three countries China, Korea, Japan for the measurement of
brand nation image and the measurement consists of 8 items such as
technology, economic development level, culture level, social stability, general
impression, and so on, out of the items which have proved effective in previous
studies.

This study selects electronic goods as measurement subjects of brand image,
which is because many Chinese consumers have these items but take deliberate
considerations at the time of purchase. Individual items are eight kinds of
goods, which include the possession rate high goods such as TVs, washing
machines, fridges, and so on, and the possession rate low but potentially
possession rate high-to-be items, for example, air conditioners, VCDs, Video
cameras. The brand measurement consists of eleven items; quality, endurance,
price, after-purchase service, etc, which have proved valid in previous
researches.

Consumer purchase behaviors include many steps, and this study focuses on
the estimate of the substitute and the for mation of the purchase will, though.

For the practical study, necessary data as a form of questionnaire is collected
in YanBian, China.

In handling the results of the tests, SPSS/PC" Computer Pogram is used and
the assumptions are checked with the analysis methods such as general
frequency analysis, x° analysis, T-test, F analysis, multi reflection analysis, and
so on. The results are as follows (significance range p<0.01):

Hypothesis 1 : Brand nation image is different according to demographic

characteristics.

1) Brand nation image difference on age.

(1) China image differs depending on age, among which the below 40 aged
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have the best image and the over 40 aged the worst.

(2) As far as Korea image is concerned, the below 40 aged have the best
image and the over 50 the worst.

(3) As for Japan image, the below 40 aged have the best image and the over
30 the worst.

2) Brand nation image difference according to income.

(1) As far as China image is concerned, the middle class in income have the
best and the other classes have little difference.

(2) As far as Korea image is concerned, the middle-lower class have the
worst, and the other classes have little difference.

(3) In Japan image, the middle-lower class have the worst and the other
class have little difference.

3) Brand nation image difference on educational background

(1) The China image has a significant difference among the classes except
for the lower class. The higher the income, the worse the China image.

(2) The Korea and Japan image has little difference depending on educational
background.

4) Occupation, Ethnic group, and family type have little influence on the

brand nation image.

Hypothesis 2 : Brand nation image is related to the previous use.

1) China-produced recorders, VTRs, fridges, air-conditioners owners have
better brand nation image than the other two.

2) Korea-made air-conditioner owner group has better brand nation image
than the other two.

3) Japan brand VTR and video camera owners have got better brand nation
image than the other two.

hypothesis 3 @ Brand nation image influences consumers’ estimate of the

brand.
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According as the brand nation image is good or bad, the image of respective

brand nations of electronic goods has difference.

Hypothesis 4 @ Brand nation image affects the consumers’ purchase
intention.

1) Purchase intention depending on the present price

(1) China image affects the purchase intention of the other electronic goods
than VCDs.

(2) Korea image has an effect on the purchase intention of TVs, recorders,
and fridges.

(3) Japan image influences the intention to purchase VTRs, air condi-
tioners, and video cameras.

2) Purchase intention when the price is the same.

(1) China image doesn’t affect the purchase intention of all the electronic
goods.

(2) Korea image affects only the intention to purchase washing machines.

(3) Japan image influences the purchase intention of the other electronic

goods than VCDs.
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