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Davis(1989a, 1989h)= HHEA| "] ALE 91& A9sty] 93] TAM
(Technology Acceptance Model) R 9-& A¢tetSitt. DavisE AFEAE 9
BEHAEFS AMRshe a8 9o A 7td o] (Perceived Ease of
Use)?} A 7te 84 (Perceived Usefulness)S A A &FA T A z2bd f-84

& AuAsYE AGOoRA 49§

of RATE AL AEAT A

=
=
g% Zlolm, Az4® golde HHALYS A=Y

Q—a—}{_ ATE 243 A

AAA 2ol AA Ed(Free of Effort)= A& AFses =g 4
Zolth. Davis(1989)ell ©fst¥ A ztdl 8743 A Ze AR§A o] BHA~
glo] A&} ek FrH(Attitude Towards Use)E Wil © 523 o
g vzt F4gn. ol Brte HAA Al2gES AME #EE 9

5 9% (Behavioral Intention)o] &g m X1, FFJA| 7} AA HHA X~
Ao Alg o2 AAHETE oS AASHA

DeLone & McLean(1992)2 7]<&9] ARA|A®9] o]22 Q] A9} A
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Atk ol5o] AAg FEA A JFyREe] FAa3 oA THA] 8hE Al
28l Z A (System Quality), ZH *2 (Information Quality), AF&%=(Use),
AFE-AF 7 (User Satisfaction), 71 AR&2F o @ (Individual Impact), 7F#]

o 2 Z2A A 93 (Organizational Impact)S #| A8l ¢t}

Rogers(1995)= Aol gld A2 7lzolu dFol AlelA 857
A= et 22 oA A a7 2]le] des duetid A ¥

A Qole AA F84(Relative Advantage) &2 A Ap4lo] ALg3s] 2
AEoIU AulanTh AR AES ALEstE Aol o 25 Aolgta A7
Hi Az, £ wAE A4 (Compatibility) & 24 ARg2Fe] o] 7

Holup it ek AR A 2E YEOIL Al 2ske] AR et A=

_

= ettt A WA 29 EFA (Complexity) &2 Al 28 AES AFE3}
G olEEy] A% Amolul U WAl 4 A%74SA(Trialability)©
ARSI ale] & wi7bA] 2 dEoly MHlAE o8E e A

Tt Aosta Atk vkA e @912 #7154 (Observability) & 2t} &
ARG AL o gk AFFolu AMuj 2 ARG AdE #E & 5 e Aotk
Rogers(1995)7F #| A8k o] o}l 7FA] Q912 AFFolu} Au] 2o =8
ofteh 7ol e HRA 2] ARG Aol Sl F GA AR

T QEI

10) Moore, G.C., and Benbasat, I. "Development of an Instrument to Measure
the Perceptions of Adoption an Information Technology Innovation",
Information System Research(2:3), 1991.
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2. 8R1=F 9 A 7bd e AA

= Aol 2= AA 54 sotstr] s ekl Aol A o]

SAEC] B A AdEE RES EFE o ALl AR gr
7l ol & E, mutd &4 A& A F T

(1) &4
AFEe] ARSI AT WA V= ATl Bol ZAxEo gtk
Parthasarathy & Bhattrcherjee(1998)+= <2}l AMuH] =9 fF=3lel ey
Aol A A=) 8ol ekl MRl ARGl HHA S mZ
O A7Z23E BFFORA 2L Aujzd A F849 FaANs
HSot At Karahanna et al(1999)2 719 Wl F-ell Ao Al 2wl AL§-3}
T ATl AREAEC] 7EY] AlAHEY Hojd Aoy Tlw
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28S ARgStE dH dolA Tad aQdE AN

d®.7]%(Information  Technology) <&oFell  lolA  Aztd {84
(Perceived Usefulness) A&AME0] Al2~®lS AMEstAY F&35t= H
Ta% 8T Abdo] oY AFdA dFHA.(Davis, 1989) 71E9
AT ARE FHeHH, MEZE AFolvt Mujxrp aMey 7oA 4aL
weA F=847] el e AFolu MRS AbgSte AREAM A V1S
AFET 83 2ol Folof g A & Ut

of AAME {84 Swo] FFEa T} Pedersen

12) FEEFRA, AN F33 o4 B B AT, FFUEI)5),
A6A A1z, 2002 3€, pp.15-33.
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13) Venkatesh, A., "Computers and Other Interactive for the Home",
Communications of the ACM, Vol.39, No.12, December 1996.

14) Jakob Nielsen, Usability Engineering, Academic Press, New York, 1993.
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ABSTRACT

A Research on Factors Influencing Applications

of Mobile Contents

Seung—-Cheol Kang

Department of Management Information Systems
Graduate School of Business Administration,
Cheju National University

Supervised By Professor Doo—gyung Kim

As the development of mobile contents business plays an important
role in inducing the advancement of wireless network and enhancing the
additional values of new IT growth engines such as mobile telecom,
telematics and PostPC, there is a growing interest in mobile contents to
materialize the Ubiquitous age of the construction of Broadband
Combined Network and the combination of wired and wireless networks.

A number of existing researches, however, focused on technical
aspects of mobile contents application, and so investigations on user
solutions, which have an effect on corporate earnings, leave much to be
desired.

In this regard, the study analyzed the application environment of

cellular phone mobile contents from a user’s point of view, presented a
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theoretical model connected with what factors influence the attitudes
toward the use of mobile contents and verified it through a survey.

The analysis of the application environment of mobile contents
shows that popular contents are largely about personization-related
entertainment items such as bell sound and melody download, listening
music and games. Users are looking forward to having access to mobile
financial services with credit cards, securities, financial technology and
mobile banking.

And usefulness and accessibility are the primary elements that have
a significant effect on the attitudes toward the use of mobile contents.
The attitudes have a positive effect on the motivation to purchase.

This leads us to believe that there is a great chance of developing
customized contents in the fields of mobile entertainment and financial
services. It also helps us realize that efforts should be made to develop
a service model to make the most of the characteristics of mobile
contents and differentiate themselves from other media as well as to
improve the usability and technology of mobile contents.

The research serves as a guide to the provision of information and
the establishment of corporate management strategies to understand
users’ behavioral features and develop customer—-oriented products by
conducting the research which focuses on mobile contents users at a

time when there are few preceding investigations on mobile contents.
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