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Aubd o & dMAAF Q91 (Critical Success Factors: CSF)2 =2 T+ 7|9 %
o] Fate HAS AFHoz Fdsty] fd Zask A4 8ls w4

A A BEE aske TidE d9oly 298 TAHLE I AFHEAA

9 A8 wyEe] SR CSFE B Z19W o2l 1YES AnEa 3479
A

spefabz] e olelgol &4

webd] B QTHE 7% exelel B ABALY AT 4T a0 g
ATE AR oF HYoE B AT o =Y ¥ /A
.

o
H
e
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fl
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ot

1. AR7]&E 82 (Technology Acceptance Model)

1989 Fred Davis7} 70'#3F Technology Acceptance Model(TAM)-S 7219
AR 2 FRE Asts RYoltt

TAM-=> Fishbein and Ajzen(1975)¢] 24 85 o] &(TRA, Thory of Reasoned
Action) & RO 2 sty wEolt}

TRAA = Izte] AF3|A 5 d5s Fdste= rd osix TS
W ol thA] Bl ofal] F7]skE AL, o] g Bl THle] gl ¢

v

1) #2289 44, 434 nA =H, BabE3AL 1993, pp.344-348
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2. AEAI 2 AF Zd(Information System Success Model)

DeLone & McLean(1992)2 7]&9] A HA| A" o242 Ao} AFH9

ATE FP JRA2H] YTHA w4L A% 2AL AN olEe]

2

AASE AEA|AE AFrdol FQ3k oAl 7Hx] @A4E Al EA(System
Quality), X FZ(nformation Quality), AF&%=(Use), AF&AF wH(User
Satisfaction), 78 AF&AF 993 (Individual Impact), PFAZo® 22 5k
(Organizational Impact)S A48k 9lch.

71 AlsEl S R FAL ARERek AREA Rkl 3 AIH, AL

<19 3-2> Delone & Mclean®| ABA| 28 Ay=2 ng
Neglgd —s | AHE =
Aaea | | =44
i v 9w o
BERED = | ex o=

A& ¢ Delone. W. H, and Mclean. ER. "Information Systems Success: the Quest
for the Dependent Variable.” Information Systems Research 3(March), 1992.
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FHgato] 2) oleld AEAHAGS Tl e SA g AA7F AH
olg{gt QA& nigoz i FEoRo] gt AtAA S g HEd 4) <
AAAe] FREo R WA H4le] Abgolghs dso] HukEh(Rogers 1995,
Zaltman et al., 1973)

Rogers!?= Al gled A= 7]so|uy Aol Jlilel Al 857 S8
o

O
dlo
:LI
.
rflo
O
S,
N
N
B
of\
ko
ot
ko
r O
©
%0,
dlo
o

AM2E d¥5e AMEshe 2o o 5 Zlojgtal A4H s Fro
A8 (Compatibility) .2 A AFg2}e] o)A Adojup &7} A3k 71| 7F A &2
- AEolu Au|Aete dAste ARE wEth A WA 89 B34
(Complexity) 2.2 M2 AES AMEsta o]sslr] 4% AxolH, vl HA
© A %7FsAd (Trialability) &2 ARg-A}7F gHalo

25 olg&d F e Axgha Aesta Sk rAE 9912 #ETMSA
(Observability) &2 H| 2

T U= Aotk Rogers7t AAIgE o] Bl 7FA] Q91 AdEolt AuH|29] &
SNk ofue} ZIdel o] HREAZHS ARR] Aol QoM F YA ARE
L QIrh1d)

12) Rogers, E. M, "Diffusion of Innovations”, 4th Edition. Free Press: New York, 1995.

13) Moore, G.C.,, and Benbasat, 1. "Development of an Instrument to Measure the
Perceptions of Adoption an Information Technology Innovation”, Information
System Research(2:3), 1991.
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AEL Mulzt gFol Avht F88A oF, ASATL g Avht A
AuAzge] 49 AgHE Azde] duht ebgEoln A

aEu 71 AbS REe wut B o §9 mHY Avize] ALgal
Bso] Tz ALgE] el el ¥ kA gnh

A WA 1z ole weol: muiel dEYlY] 54 HgF Lat BE
sp7] otk mebd mukel Avisol Y FW 54 A WEe E
of ofwlgh Alzglolu}t Aol 4] Fob = gl kY Azt AW 1 5

dol

2

T WA 78] AR Ve ARAAES R § Flo] pitie]
7] ol Eutd Ao adje A85ty] dETh
71E9] AMEEEL Ui 7)de ARA A ARSY FEE AFh iR

o)7] wWiZell olH 7t REE Vo] obd JPAAA ARgshs AlFel Itz A

U AollM= ofsh e ZAMS sidsty] s 719 ofg i} o2

Seln wekel AAvise] 542 meld wuel Avs AgREs Agel 9L
nAE Mg A F

14) Viswanath Venkatesh and Susan A. Brown, “A Longitudinal Investigation of
Personal Computers In Homes: Adoption Determinants and Emerging Challenges”,
MIS Quarterly, Vol.25, No.1, 2001.
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2. 8R1=F B A7 A

1) 84 (Usefulness)

.g_/\

rlo

AHEAEO] AAIEC] VIE AFS dAT F s FEe f59
(Benefit) S dda] F= 2L w3tk Rogers, 1995). A& A 2e AFo] =
HAs AF 71 AFET Aol HoluAy 7IEd nAelA das = 5 ¢l
A& 7HAE s Fofopnt k= Zlolt.

AEe] AREH & A 7IE dATelA Bel AxEe Stk

Parthasarathy & Bhattrcherjee=15) 2}l AMH]29] fFastel #ad Ao A
AMu) o] 8ol ekl AHlA AR HHAR] S vHTE AFARE

dRgro=n ekl MulzoM e f8A4e FaAS ASeith Karahanna et

216 719 Tl A8 Al2=' o] ARG ARG Ao A AREAFE 0] 7] A
25l Hold Aoy 7S AT W AMEAEe] AES fA Abgdithe
ATARE LRUY F, A2 Alado] 7]Ee] A "R iAol B&
Aolgh= AR o] Al 2flE ARt H SlojA T3k ad1ds AAskth

A1 7] (Information  Technology) okl oA XZtd  §-84d (Perceived
Usefulness)& AH&AFEC] A|2FE ARG 838k o T83 8adhe A
Aol ofg] AFo A JZEHA(Davis, 1989) 712 A+ A= Fgshd, A=
& AlFolut Mu|27F Aoy Z]gell A i mEA 8E7] M= AlEel
U AHI S ARESE AREAI A 7]E AlFRTE &8 &8 Folof gtk

o PN
AMS & 9l

15) Madhavan Parthasarathy and Anol Bhattrcherjee, "Understanding Post-Adoption
Behanvior in the Context of Online Services”, Systems Research, Vol. 9, No 4,
December, 1998.

16) Elena Karahanna, Detmer W. Straub and Norman L. Chervany, "Information
Technology Adoption across Time: a Cross—sectional Comparison of Pre—adoption
Post-adoption Beliefs”, MIS Quarterly Vol.23, No.2, 1999.
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AFgEE H|go] ZolxittE AT ATyt @ol AAE UtHDavis, 1989;

Segars & Grover,1993). Venkatesh(2000)2] ol = Alzell Abg-o] He|Ao]
AR St ARl FEAES A8 S wolve ATANE ERdth

T3 Rogers(19%) = Mz 7= 8o SlofA ARzl whe] ofsja 47

17) Per E. Pedersen, Lief B. Methlie and Helge Thorbjorsen, "Understanding Mobile
Commerce End-user Adoption: a Triangulation Perspective and Suggestions for
an Exploratory Service Evaluation Framework”, to Appear in Proceedings of the
35th Hawaii International Conference on System Sciences, 2002.

18) Venkatesh, A., "Computers and Other Interactive for the Home”, Communications
of the ACM, Vol.39, No.12, December 1996.

19) Jakob Nielsen, Usability Engineering, Academic Press, New York, 1993.
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webA] mrel Avizel Al UMY AEUS AT F A FA P4
o AgAEe] T Aulze] wal FA Hrhkn AF ol 8se o4t °

ATk,

lo

5) AFAZ4A

ANbH o B AFL FFI AuAE wehe, o] AFe didt =4y wEHS
Z=A3t7] Yate] 744 (Price), ¥ 2 (Quality), T4 (Variety) 52 &5S AFE-3
T}.22)

FA Qe wAol Fujdt AE wE Aulzo] g = FHA e dai
Aut o vre 7}AL mo]l MEE AlFo|t MBS W £9S AL

21) Mini Chae and Jin woo Kim, "Information Quality Mobile Internet Services: A
Theoretical Model with Empirical Validation”, Forthcoming to ICIS 2002, 2001.

22) Javenpaa S. L. and Todd P. A., "Consumer Reactions to Electronic Shopping on
the World Wild Web”, International Journal of Electronic Commerce, Vol. 1, No 2,
Winter 1997.

23) http//www.eyeclick.co.kr
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A 15 1 2kl Ao AFARYL AR BEe] FFS 12 Aol
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Delone & Mclean(1992)2 A HA| 28 Aty 7ol ©rdst =4 ko g2 A A}

87 o] A1 BRAlel B WMo Ju A4E 042 08l Al A

S R

AR, AHgA W] e AR TRl Bggel Hrhs Holth ol
Ag AT A2gel s B EHT A9 Azw Al Ha R & g
w3 .

=4, Bailey & Pearson(1983)%] A&} Tt S 9 11 &5AG7F A2
5 AF9] vlae A ARG B SAESE F2 AlEA] e AR

ARy AL wESRo] Hls) thE B7F Q15 FEA|AHY] ARUFEorA
iAoz meksitt, o= thE HrkaRIEe] EH R At AU AFA S

o] off7] witolt.

24) DeLone. W.H., & McLean, ER., "Information Systems Success : The
Quest for the Dependent Variable”, Information Systems Research, March
1992.
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AREA ARE-9] o B & 866 -113| .762
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7}4 wk= 285 722 604
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<HE 517> FolA 3t AHEA HHEte] #A
vl 3 A xst Al
TEHEHAS | 5HES t |frdgE
B TEQA | e}
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<F 522> Entd AvA A F - Fob AR A WA

wuel <l Ul
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_ == AA | FrolAF
W | 48 | AR | sha | A | LT e (S35
. EIR=N ) 25 9 12 5 3 3 69
o
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vhefuh mukd Av AR - ek ARSI AR @ Aol = 0.002)
Aol & molal

<E 523> mukel Avs Y § - 5o} ARRYI7E WA

Tl ol ]l AL 7] 7H Pearson
2 1) vl o) o] 19 o] A+ A 7ol Al
Any - -
1IALn e 2-5714 | 6-1270€ | 11 d o)A SN
.| = 10 19 18 23 70
&
78 % 14.3% 27.1% 25.7% 329% | 100.0% | 15084
L I 43 28 17 20 108 | (002)**
k]
% 39.8% 25.9% 15.7% 18.5% | 100.0%
) #* p<0.01

_56_




1) 2423 2o}

T o K| T B OBER 4 of < 3w o 8o
e — . ™ T oS
~ B = ¥ =®E oo > ~ N
U= - BT+ oo MooMr <
o E % o Lo oF =
i o Tr H o o] & |
v O~ ﬁi ,_lrw_ﬂ — o] W e i ﬂA_I
X H;lL ﬁE 0 ‘A# _— Hi ‘:L N —_ o o
o R D o X T
i S g T oo m oo N I EECY
G B oMo T g KX
Mm% . " = A
5 oF X o[ W 7 X il m@o w° oy 4 ) M
Tog B W [ A T o B of
G I N - T S
Tox W g R Mo o G M
B do o X EEE i
oR ) —_— I N~ o =
=Sl Tpagl gl T
SIS - K Dy B 0 5
=K ps == I lo — -
do = iy ofi T W 0 N T 0 ) = @u
ﬂa Eﬁ ul q_,mo o zi > ,ﬂl W _ ,NM On# W Maﬂ
C woT_F I o
CORTIC i I el Wz o &%
Lo ©°o of 7 o = oy i
%P o H 0 ~ NGO R® o ow .
—= oo Mo M Rl of A T o
< T o} | T Ry K XAl — do ~
= W Al % = W E - L S NI S
T oy Z <X o X m oo F o= <~ % ow X <
—_— e — U -~ Lo
o o o Rk NOR G MR ] R R
@ oo K P oo W o oHw T e N o B o
= Mo Do odp o do T X °F N RE W ooo ™ o
. - TR o M Mox o
— ) w0 ~ r <X =
B P 1ur | wﬂ ol zH X U ww .z " mﬂ = M
= 5 T % " = B & M U No o MR
o B odo W = T e Bb o% G
oW orx o o ° I B
W OR o PN o W B A I oo 0

= Aol Arrls Foflr ol AHA
- 57 -

10

[o)¥e]
a1

ﬂ_

F93

1
R

o] @9l wural A A&}
o2 Yehdth golide AREATL Al

A Y A

£.8lolth

&

R
1

o

A



u}$- o}

-
L

SEFE

-
R

5

AES J|Hlo g

Eal

B

=
[¢)
e} 71E9] R

1

o

H]_o]

ae B

1

K
ofy
XO
il

il

g Aszre] gl A ALg

-
R

5

10-20t 24 2l SIS ALE

ol

A

—_

o

s

s

WA, mER A ARgA

Pl flsdE 94 B W

S

g1

=
=

o] oko 7 nr} wo mur Am A Fujzt

s

jmt

A& o

A=l
==

oz mukel Avis

5-24>9} 3t}

3T
ar

forsti <

TR

Rz

o

|

gl

IH

]

],O

to W22 (Cross Analysis)S Al

]

H

e w

B7] gsto] EAHEA(ANOVA)S At 28

=<
il

=
p)

o

st

’

b oAl e ol 8B F ARGHA, AHETIZE] f

A= Ao e

it

7o 7}

s

=
-

_58_



o A% A3

J

A
=

5-24> A7}

hyA
ar

<

= T = = &
~ el Bo Bo s
i i P P
o \mﬂ
X © L 1
ol w = = =
W r —_ —_
s K K .
i = oo oo Ww 0
= |v | |= | 5
5| o Bl
~ — OT OT Z.rv X &o
N =0 RN P -~ A ,,
= ESS Y I S ol Ko —
drw_ OH#O —_— — _IMJ
o R < e |de
=% N T X T
- *
A oplar | E | B e 2 o &
S RO B R RCH B 2
BoglE w|E CE T E
7ﬂ¢|ﬂﬂ/|ﬂaﬂ/lﬂew%lm L
| | E g B gy
Ciafet B i [ i 7 :
= Nr|= R | o| = o|m %0 Au i~
ol = | BB | M| B o B B C He
T 4
— [aN] o <t e H]
I I I | jut|
— — — — (2N} " 7o
z ol < o
~ ~ . vl
[aN]

Lk ANz AR

A Bk,

2E4E
- 59 -

Lot 93 4

=

) * p<0.1, ** p<0.01

e



of

A 8734

<
x

# 919

UEhlE <ZI¥ 5-1>3F ) o] Z1RolA s

=
=

A

B

S|
~

<3

23(0.171)3 A

Es
=

R,

5-20> 9l A]
g3stal 9lom, ALz}

<#%

29l0] mujel 7w AbgoEd] 1

=
==

Ell_

g AeE Holw A(+)

fel

< 06532=

stel prl)

¢

™

—_—

X

ol
1°

3o

_60_



H

Qe

ZlEol w48 gl wheh et QTEUl AHjA

o

dell A=

1

JAEL G&E 2
I Y7k 9

5

2

STE L A

o] o
=

e

-
L

uhebA Aksde] sl 3

1 Ahgel &

9|

o2 A EAd

e

7

|

SERREEET

=24 A4
T Fa

AAAS

ol
-

i

EEBIES

UM gSHoR 7|49 ofe
NP A okt AHEAF

o 8T FZoI} A7

=
=

Ag8) 74

=
=

o]
el B QT Ae muel Avise) A8 B

ki3

0)
=

R EE S RN

9|

)

AL
;OO

o

AAEA, AEA oA

o] sltk= 7Itizta Ve

o]
2

Tz o B2 &

ol
o

off
=<

Ao yehta gl weha 7199l ekl 7

Zakd Az of

A=

[

g F7pA1) 9

Nr

+od

5

o1fE QA oA mud M&ol Tbs

_61_



16} yle]

2

i Az Aol W=y

P
T

]
=

A3k A7

A oF A}

St the

1} ule]

o
R

ba, AbgApe] 5L o

ojtt. ol# gt Eutd AmA AREA WA A 9

.ZTI
®

3o

ﬁo
o

o

=

)

o

ojp
ol

ofi

== 714

il

™
el
o

-
Ny

| A&l B vhaa 2.

5]

gl o

3 a7y

|4

A

)
o}
B
)

0

jruze]
.ZTI
iy

LOL

R

K

o] %0} %]

=4, 2AHEe] A=

2 Yo Wit Avizo

p—

b1 slaie o

ouﬂ_g

S} Az

EREED!

AZE ek weba] ko

Els

sl = tAa

stel 71

SRR

-
R

= &5 ATl

_62_



A7) we} AAsst gk 4

= ont g

Tl A

Ahgste] BEFH AP QA olok & Folt,

]

&
+ <

1] ujolct,

2= 0o
T

"k O
T =

=1 O
Iy

=
=

_63_



Y
op

", AALSS R, A

’

g AT

2002.

o) e
54,

= st o

AL, 1993.

=
=

A EA 2, T

O =
71:}*:&,

= AgE 3], 200111

17, A Al A2, 2001

9]

<, 2001.12.

5)
5)

ol of

5?4

AU AHAH 9]

X

ol

2000.10.
= SPSS 100 7]1zlA &&7H4

4,

W A

ol

AL 2001

A&

ki3

r

M-7Am & H =y 2 2, olnlz], 2001,

|

Z] o
-

Mo

", KISDI, 2000.10.

o

Hl-9, “m 9.2+ M-commerce, 719¢] o

o725
AR, “matd A s - g 8 vled S9-T) 2000.02.

" QTE Y A12001 2001

Evtjolwa,

A

AEl o] &2k EAA]”, KISDI IT FOCUS, 2001.1.

L AR ESSEN -}

AVekgl e, m i shal vhahel 2000.12.

~

’

PERRPT
S

_64_



291, “Mobile Business Models and The 2x2 Matrix”, Information
Systems, ¥t 7 @4 R3L3] A2@A2E 2000.12.
SAIRIe], TRIEWl Hj=Y 2~ | BF AL 2001

Ao Bupd M=y An, | =X S HIHF, 2002.

ﬁ

o
N
(o]

ARFAE FAJEH U 719ke] Mobile Commerce 2433} A 2wkak 2001,

%4, Holaf, = SPSS 100 SPSSWINS o] &8 FAEA |, T34 AL

AL, TALS| s AT HE | sFE AL 2000..
shef A, ‘sl FACIEl Mujs F8 2 AARYT LGA AT, 2001,

HCI A4, “A133] 2utd Tl dskzAb diaks, 2001

IFEY

Ajzen, "The Theory of Planned Behavior”, Organizational Behavior and
Human Decision Processes, Vol.50, pp.179-211.

Andrew Urbaczewski, John Wells, Suprateck Sarker and Matti Koivisto,
"Exploring Cultural Differences as a Means for Understanding
Global Mobile Internet: A Theoretic Basis and Program of
Research”, to Appear in Proceedings of the 35th Hawail
International Conference on System Sciences, 2002.

ARC Group, Wireless Internet Application, Technology & Strategies, 1999.5.

Dataquest, The Third Generation Cellular Market: Opportunies, but Beware
the Risks, 2000.9

Dataquest, Wireless Internet : Driving the Mobile Market in the United
States, 1999.11.

_65_



Davis, F. "Perceived Usefulness, Perceived Ease of Use, and User
Acceptance of Information Technology, "MIS Quarterly, Vol.13, No.
3, 1989, pp.319-340.

Davis F. D. Bagozzi, R. P, and Warshaw, P. R., "User Acceptance of
Computer Technology: A Comparison of Two Theoretical Models,”
Management Science, Vol. 35, No. 8, 1989, pp.982-1003

Davison, J., "Mobile Commerce : Designing an Effective Market Strategy”,
June 5, 2000. <www.ovum.com/midpages/commasia.htm>

Delone, W. H., and Mclean. E.R., "Information Systems Success: the Quest
for the  Dependent Variable.” Information Systems Research
3(March), 1992, pp.60-95.

Druckenmiller Jr, G., "From Wired to Wireless " It’s not too Late to Get
Involved in . the M-commerce Revolution”, Engineered Systems,
May 2000.

Durlacher, Mobile Commerce Report, 1999.11.

Elena Karahanna, Detmer W. Straub and Norman L. Chervany, "Information
Technology Adoption Across Time: a Cross—sectional Comparison
of Pre-adoption Post-adoption Beliefs”, MIS Quarterly Vol.23,
No.2, pp.183-213

Forrester Research, The Mobile Internet Glsen, Gold Ruch is on. 2000.5.

Jakob Nielsen, Usability Engineering, Academic Press, New York, 1993.

Javenpaa S. L. and Todd P. A., "Consumer Reactions to Electronic Shopping
on the World Wild Web”, International Journal of Electronic
Commerce, Vol. 1, No 2, Winter 1997, pp.59-88.

John P. Chin, Virginia A. Diehl and Kent L. Norman, "Development of an

Instrument Measuring User Satisfaction of the Human-Computer

_66_



Interface Evaluations”, Proceedings of ACM CHI'88 Conference
on Human Factors in Computing System, 1988, pp.213-218.

Madhavan  Parthasarathy and Anol  Bhattrcherjee,  "Understanding
Post-Adoption Behanvior in the Context of Online Services”, n
Systems Research, Vol. 9, No 4, Decemer, 1998, pp.362-379.

Mini Chae and Jin woo Kim, "Information Quality Mobile Internet Services:
A Theoretical Model with Empirical Validation”, Forthcoming to
ICIS 2002, 2001.

Moore, G.C., and Benbasat, 1. "Development of an Instrument to Measure the
Perceptions of Adoption an Information Technology Innovation”,
Information System Research(2:3), pp.191-222. 1991.

Per E. Pedersen, Lief B. Methlie and Helge Thorbjorsen, "Understanding
Mbobile Commerce End-user Adoption: a Triangulation Perspective
and Suggestions for an  Exploratory Service Evaluation
Framework”, to Appear in Proceedings of the 35th Hawail
International Conference on System Sciences, 2002.

Qi Bi, George I Zysman, and Hank Menkes, "Wireless Mobile
Communications at the Start of the 2Ist Century”, IEEE
Communications Magazine January 2001, p.110-116.

Rogers, E. M, "Diffusion of Innovations”, 4th Edition. Free Press: New York,
199%.

Safire, W., "M-commerce: Does 'Streaming Media’ Give You the Screaming
Meemies?”, The New york Times Magazine, Mar 19, 2000.
pp.12.-14

Valarie A. Zeithaml, "Consumer Perceptions of Price, Quality, and Value: A
Means-End Model and Synthesis of Evidence”, Journal of

_67_



Marketing, 2000, pp.2-22.

Venkatesh, A., "Computers and Other Interactive for the Home”,
Communications of the ACM, Vol39, No.l2, December 1996,
pp.47-H4.

Viswanath Venkatesh and Susan A. Brown, “A Longitudinal Investigation of
Personal Computers In Homes: Adoption Determinants and
Emerging Challenges”, MIS Quarterly, Vol.25, No.1, pp.71-102

Walsh, A., J. Davison, and D. Brown, "Mobile E-commerce Market

Strategies”, 2000 <www.ovum.com/reports/mec.htm>

23 YAtolE

http/www.etimesicom
http//www.moic.go.kr
http//www.datanet.co.kr
http//www.eyeclick.co.kr
http://www.nikkeibp.co.jp
http://www.ovum.com

http://www.business2.com

_68_



ABSTRACT

A Investigative Study on Success Factors of

Mobile Commerce

Jae—eun Kang
Department of Management Information Systems
Graduate School of Business Administration,
Cheju National University

Supervised By Professor Doo-gyung Kim

Previous researches in relation to mobile commerce were mostly
concentrated on usability problems caused by defects of mobile
terminals and technical problems for stabilization of connection and
speed enhancement of mobile Internet. However, there was almost no
research conducted on the user part of the problem, which ultimately
decides the profit of corporations. Conventional researches were unable
to provide the important points for satisfaction of user needs or
enhancement of corporation revenue.

Therefore, in this thesis, a theoretical model is presented in relation
to Mobile Commerce usage, from the user's point of view, of the
factors that affect the actual condition of Mobile Commerce usage and

user satisfaction, and the model is verified through questionnaire
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survey.

Results of positive analysis showed that factors had significant effect
on user satisfaction were wusefulness system quality, instant
connectivity and perceptivity of product.

Especially, the most influential factor was proved to be usefulness
system quality. The users considered expectation for increased benefit
through mobile Internet commerce and network speed and stability to
be the most important aspects. Consequently, to extend Mobile
Commerce, from the standpoint of corporations, more efforts should be
made to useful service of Mobile Commerce and network speed and
stability.

The significance of the thesis can be characterized in academic
aspects and business management aspects.

In academic aspects, this thesis will help analyze the success factors
of Mobile Commerce, and understand the behavior of users. In
addition, more researches on Mobile Commerce from user point of
view, promoted by this thesis, could be conducted in the future
utilizing more strategic and effective methods.

Furthermore, in business management aspects, this research on actual
conditions of usage and utilization, which is likely to be ignored, could
contribute to reduce errors and provide important guidance for

establishment of business management strategy.
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