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Zx: J. Lee (2007). Ibid. p.66
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1. €383 39 o] E&(TRA: Theory of Reasoned Action)

AgrA ods] Hert T3S Axste Aok 3 A9E Hgs] 95
at7] flefA B o]l WIE $HA| ol ok Fo] AVIH A=, o
= 7 52+% uebd A o] Fishbein® Ajzen(1975)0] A3 % dY9jo]&
(the theory of reasoned action)©]t}.

e q 9ol &2 39 e = (behavioral intention)7} 39l T34 o =7}
2 dsS AA% Dulany(1968)¢] A4 SA|o]&(The theory of
propositional control)& WHFAIZL F o]t o] o]EgA= EHIEH 84
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2. A8 9 3 Fo]E(TPB: Theory of Planned Behavior)
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ABSTRACT

A Study on the Behavioral Intention of Green Tea Museum
Visitors': Application of The Theory of Planned Behavior Model

by Sung—Jin Jo
Department of Tourism Management

The Graduate School of Cheju National University

The purpose of this study was carried out to explore and identify the corelation among
tourist's attitude on green tea museum, subjective norm, perceived behavioral control, perceived
value, perception on origin of green tea and tourist's behavioral intentions (including: intention of
visiting, intention of word—of—mouth, intention of re—visit and intention of recommendation) of
after visiting.

In methodological sense, the survey was employed in Jeju for locating findings and applicated
with the theory of planned behavior and SEM for analysis. Data for this study were drawn from
the tourist who visit O'sulloc green tea museum in jeju island. Data collecting method was a
convenience sampling with face—to—face interview. A total of 432 questionnaires were collected
from the survey and 421 questionnaires were coded for a data analysis on this study.

The findings deriving from this study are followings; FHirst, attitude, subjective norm and
perceived behavioral control were positively related with tourist's intention of visiting, Second,
tourist's intention of visiting was positively related with a perception on origin of green tea and
behavioral intention of after wisiting. Third, perceived value was positively related with a
perception on origin of green tea and behavioral intention of after visiting. Finally, perception on

origin of green tea was positively related with behavioral intention of after visiting.
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