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ABSTRACT

A Study on Effects of Corporate Image
on the Choice of Product

An Soon Hwa
Department of Business Administration
Graduate School of Business Administration
Cheju National University
Supervised by Professor Hyoung-Gil Kim

Today, the customers are being tempted with greater and greater
service diversity while products and services have tended to become mere
and more standardized. Their attitude toward service quality changes as
they learn more about products ‘and services or their image for
companies.

The purpose of this study is to consider the effects of company

image on the choice of product.

To accomplish this purpose, 450 people who may use CD players
were given questionnaires of which 410 were returned of which 402

were used for empirical analysis.

This study consists of 4 chapters:
(1) Introduction

(2) Theoretical Backgrounds : Corporate Image
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(3) Empirical Research

(4) Conclusions.

Factor Analysis, Reliability, Frequency, T-test, Oneway ANOVA
and Cross-tabs(Chi-square:x®) by a statistical package, SPSS for
Windows(Release 10.0), were used to analyze each variable.

The study can be summarized as follows:

(1) There’s some relationship between corporate image and brand
choice of CD player. That is, the more positive corporate image, the

more positive for choice of CD player.

(2) There's some relationship between corporate image and some
product which is similar to CD player such as DVD player, camcoder
and home-theater. However there are some difference in the degree of

relationship according to products.

(3) The positive corporate image have positive effect on the intend

of recommending some products.

(4) The positive corporate image have positive effect on the degree

of satisfaction for some products.

(5) The corporate image is different according to age, but the

distinction of sex.
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Limitations to this study are as follows:
(1) Samples of data were collected only in the Jeju area, so the

results of this study may have the limits of application.

(2) This study focused on CD players. So further studies should

include not only CD players but also such as other electronic products.

(3) Research was done for specific groups such as students.
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