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Abstract

Impacts of Destination Attributes on Perceived

Tour Values, Satisfaction and Revisiting Intention

Dong-Hoon Kim

Department of Business Administration
Graduate School

Cheju National University

Especially these couple of years, Jeju has to be highly competitive
in tourism, as there come up many negative factors such as
Gumkang-san tour by an over-land route, the nationwide operating of
express trains, higher fare for flying and etc. That's why revisiting
1s very useful for Jeju.

This study was intended to identify a measuring method of
destination attributes, perceived tour value, satisfaction and revisiting
intention through previous studies, to analyze their relationships and
to present more effective marketing methods to attract more tourists.

To accomplish these purposes, 400 tourists to Jeju were given
questionnaires of which 363 were returned of which 360 were used

for empirical analysis.

This study consists of 5 chapters:

(1) Introduction;



(2)

Theoretical Backgrounds

Tour Value, Satisfaction and Revisiting Intention;

(3) Methodology and Hypothesis;

(4) Empirical Research and

(5) Conclusions.

The data analysis was carried out

Destination Attributes, Perceived

through frequency, t-test,

oneway ANOVA, Chi-square, factor analysis, reliability and multiple

regression by a statistical package, SPSS for Windows(Release 10.0)

The following table summarizes the results of the hypotheses.

<Table 1> The Results of the Hypotheses

Hypotheses Ir{?gﬁi%?:gt Dependent Variables Negs?{.ii\\;g/ Po F ratio Aﬁ%ﬁgiﬁ%ﬂ
H I)Aetstﬁﬁi?gsn Perceived tour value + 11.063™ Apgﬁteigﬁfl
H bestination Tour satisfaction . 28220 | Aocepied
Hs I)Aetstﬁréi?gsn Revisiting intention + 15.846™" g;ﬁgﬂ}iﬁj
Hy Perciizﬁl de toUr |\ otal tour satisfaction + 140266 | Accepted
Hs Percii;ﬁ de tour Revisiting intention + 102.123™ | Accepted
Hs Tour satisfaction | Revisiting intention + 138700 | Accepted

Note: * Significant at p<0.1, ** Significant at p<0.05 and *** Significant at p<0.01

The research findings may be summarized as follows:

(1) Visitors could be satisfied with natural factor, social factor



and economic factor among destination attributes and at the
same time, additional facilities such as shopping center have
to have high level as much as they like.

(2) Not only the employees in this field, but also local people
should be kind to their visitors and many training programs
should be prepared.

(3) All the services that visitors meet should be useful, so that
they recognize that the tour value is very high.

(4) Follow-up measures for visitors’ complaint should be taken as

soon as possible.

Even though samples of data were collected only in the Jeju area,
so the results of this study may have the limits of application, this
research came upon with some ideas for further research as noted
below.

1. It might be useful to undertake a comparative analysis of Jeju
and other destination such as Gyeongju or Seoul.

2. In future studies, potential tourists should be included.

3. The comparison of the degree of destination attributes, perceived
tour value, satisfaction and revisiting intention in accordance with

region and tourist attractions would be useful.
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T = | ops | kel | ote | orel | ore | ojar | O2F SH
30A 36 60 29 37 28 47 237
0|3t 152% | 253% | 122%| 15.6% | 11.8%| 19.8%| 100.0%
o4 3 14 16 6 12 36 87 | x%=29.170™
40tH
34%| 16.1%| 184%| 69%| 138%| 41.4%| 100.0% |d.f=10
50CH 4 5 5 4 6 12 36
ol & 11.1% | 139%| 139% | 11.1%| 16.7%| 33.3%| 100.0%
oo 3 5 4 5 3 6 26
ST 5% 192%| 154%| 19.2%| 115%| 23.1%| 100.0%
5 11 11 6 6 37 76
At of
6.6% | 145%| 145%| 7.9%| 7.9%| 487%| 100.0%
i 9 32 14 11 13 19 98
S| A2
92%| 327%| 143%| 112%| 133%| 19.4%| 100.0%
2_. .
x| of Mo 2 9 6 13 6 10 46 | x?=77.514
43%| 196%| 13.0%| 283%| 13.0%| 21.7%| 100.0% |d.f.=30
- 17 8 5 2 5 7 44
o 38.6% | 182% |  11.4%| - 45%| 11.4%| 159% | 100.0%
. 2 5 5 4 6 10 32
T T
6.3% | 15.6% | 156% | 125%| 18.8%| 31.3%| 100.0%
5 9 5 6 7 6 38
7| Et
132% | 237%| 132%| 15.8% | 184%| 158%| 100.0%
1002+ 20 13 7 5 7 8 60
ol 3t 333% | 217%| 117%| 83%| 11.7%| 133%| 100.0%
101-200 12 34 15 20 17 16 114
om | HE 105% | 29.8% | 132% | 17.5%| 149%| 140%| 100.0%
7t | 201-250 5 9 7 9 8 13 51
Az 2H 9.8% | 176%| 137%| 17.6%| 157%| 255%| 100.0%| ,
= x?=70.658
251-300 3 7 8 5 7 15 45 41=20
ok 6.7% | 15.6% | 178%| 11.1%| 156%| 33.3%| 100.0%
3012H 3 16 13 8 7 43 90
of & 33%| 17.8%| 14.4%| 89%| 7.8%| 47.8%| 100.0%
T 43 79 50 47 46 95 360
M Vs
119% | 21.9%| 139%| 13.1%| 12.8%| 264%| 100.0%

) #p<0.1, *xp<0.05, *#*+xp<0.01
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<E 4-18> BHIA

. [ETLY . REIVE=Y ]
z = olat 28+32 ol Ar A E
L 74 85 41 200
P = 37.0% 42 5% 20.5% 100.0% | x2=10.574"
o 34 87 39 160 | d.f.=2
21.3% 54.4% 24.4% 100.0%
304 ol 5t 57 122 58 237
24.1% 51.5% 24.5% 100.0%
= a0t 43 29 15 87 | x?=21.419"
49.4% 33.3% 17 2% 100.0% | d.f.=4
5otk ol Al 8 21 7 36
22 9%, 58.3% 19.4% 100.0%
e 7 13 6 26
°Te 26.9% 50.0% 23.1% 100.0%
xpoiof 29 33 14 76
38.2% 43.4% 18.4% 100.0%
_ 34 51 13 98
3| AL
34.7% 52.0% 13.3% 100.0%
oo R 22 17 7 46 | x*=36.840""
e 47.8% 37.0% 15.2% 100.0% | d.f=12
i 5 20 19 44
e 11.4% 45.5% 43.2% 100.0%
a 7 15 10 32
T 21.9% 46.9% 31.3% 100.0%
o 4 23 11 38
10.5% 60.5% 28.9% 100.0%
1002+el ofa} ! 28 25 60
1.7% 46.7% 41.7% 100.0%
22 72 20 114
101-2002+2
. 01-200 19.3% 63.2% 17.5% 100.0%
=< 14 24 13 51 | x?=65.917"
7 -2502+¢]
,f E' 2017250 27 5% 47 1% 25 5% 100.0% | d.f.=8
- 12 20 13 45
-3002+H¢
251300 26.7% 44.4% 28.9% 100.0%
3018kel o] 4 >0 28 0 %0
58.9% 31.1% 10.0% 100.0%
D= 21 64 33 118
L=
17.8% 54.2% 28.0% 100.0%
Rl =HE 2 ? 64 42/9 1 6°/7 1 4/5
0.07; .7; 5. 48 00.109; 22456
thE ol d.f=4
39.6% 40.1% 20.3% 100.0%
X 5 108 172 80 360
|
30.0% 47 8% 22 2% 100.0%

) #p<0.1, *xp<0.05, *+*p<0.01
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<E 4-19> WE IS5

T = 13] 23] 33 43| o4 SE E 2
L 40 48 31 81 200
M4 - 20.0% 24.0% 15.5% 40.5% 100.0% | x?=12.294""
o 46 54 18 42 160 | d.f.=3
28.8% 33.8% 11.3% 26.3% 100.0%
304 ol 69 72 37 59 237
29.1% 30.4% 15.6% 24.9% 100.0%
of o 400 12 17 9 49 87 | x?=32.591""
13.8% 19.5% 10.3% 56.3% 100.0% | d.f.=6
. 5 13 3 15 36
13.9% 36.1% 8.3% 41.7% 100.0%
a0 4 12 4 6 26
e 15.4% 46.2% 15.4% 23.1% 100.0%
Xpod o 8 15 14 39 76
10.5% 19.7% 18.4% 51.3% 100.0%
s Al 19 29 17 33 98
19.4% 29.6% 17.3% 33.7% 100.0% | ,
5[ ox 14 10 3 19 6] X 1
s 30.4% 21.7% 6.5% 41.3% 100.0% |
i 17 17 4 6 44
e 38.6% 38.6% 9.1% 13.6% 100.0%
a 8 11 4 9 32
T 25.0% 34.4% 12.5% 28.1% 100.0%
et 16 8 3 11 38
421% 21.1% 7.9% 28.9% 100.0%
1002+ 27 19 2 12 60
o| st 45.0% 31.7% 3.3% 20.0% 100.0%
101-2008+ 36 41 12 25 114
o = 31.6% 36.0% 10.5% 21.9% 100.0%
— .| 201-250gt 10 13 11 17 51| ,
7H 2l 196%|  255%| 216%| 333%| 1000%|% f?;w
=7 | 251-3008t 5 16 14 10 45| "
2l 11.1% 35.6% 31.1% 22.2% 100.0%
3012t 8 13 10 59 90
of At 8.9% 14.4% 11.1% 65.6% 100.0%
i A 86 102 49 123 360
23.9% 28.3% 13.6% 34.2% 100.0%

) xp<0.1, **p<0.05, ***p<0.01
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<, 194%+%= duk dABFS sta e HoeE EAHNT
<3 4-20> 3
PIEIN ackel | 7|E
> = chalpta| 7H e 2 A s
o o
304 26 60 55 73 23 237
o5 11.0%| 253%| 232%| 308%| 97%| 100.0%| 2 g5 g
of . 31 19 10 20 7 87] ¢
356% | 21.8%| 115%| 230%| 80%| 100.0%|
504 13 10 6 7 36
ol Af 36.1% | 27.8%| 167%| 19.4% 100.0%
zog 4 8 5 8 1 26
= 15.4% | 308%| 19.2%| 30.8%| 3.8%| 100.0%
xpet o 18 18 11 21 8 76
237%| 237%| 145%| 276%| 105%| 100.0%
. 14 24 19 35 6 98
14.3% | 245%| 194%| 357%| 6.1%| 100.0%
N o | "ex 13 7 9 11 6 46 | x°=46.918""
283% | 152%| 196%| 239%| 130%| 100.0% |d.f=04
"y 4 8 16 15 1 44
91% | 182%| 364%| 341%| 23%]| 100.0%
s 9 16 4 2 1 32
T 28.1% | | 50.0%| 12.5% 6.3% 31%| 100.0%
. 8 8 7 8 7 38
211% | 211%| 184%| 211%| 184%| 100.0%
1002+ 5 15 17 20 3 60
ol 5t 83% | 250%| ©283%| 333%| 50%| 100.0%
101-200 17 26 28 30 13 114
dET | argy 14.9% | 228%| 246%| 26.3%| 114%| 100.0% 249,647
744 | 201-250 3 15 7 18 8 517
A~E akel 59%| 294%| 137%| 353%| 157%| 100.0% 3+716
251-300 9 15 7 12 2 45
okgl 20.0% | 333%| 156%| 267%| 44%| 100.0%
3012+ 36 18 12 20 4 90
ol Af 400% | 20.0%| 133%| 222%| 44%| 100.0%
o= 20 33 25 34 6 118
= 16.9% | 280%| 212%| 288%| 51%| 100.0%
o o | 2y= 2 12 10 11 10 5]
o 44%| 267%| 222%| 244%| 222%| 100.0% | x*=22.038"
TES 48 44 36 55 14 197 | 4.1=8
ol Af 24.4% | 223%| 183%| 279%| 7.1%| 100.0%
S A 70 89 71 100 30 360
194% | 247%| 197%| 278%| 83%| 100.0%

) #p<0.1, *xp<0.05, *#*+xp<0.01
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<E 4-22> ATFFA SAl o7 BPA £4 Aol BA

=

1}z

zF
Redn | e | TS| R0 | AlEE | 28N | 22 | FHE
T ;;_l 20l OHEHE,H:J AT|AE| Lll 3; 29l gilal
= 3.85100| 327600 | 352750 | 3.16750 | 3.37375 | 3.26625 | 345625 | 3.35000
o o] 3.99625 | 3.44500 | 3.61250 | 3.32704 | 3.49688 | 3.37344 | 358433 | 346563
t 2.156"| 2.307" 1.128| 2212" 1.719° 1.317] 1.977° 1.458
20AI oI5t | 3.39916| 354118 | 358824 | 3.95168 | 3.18487 | 350565 | 3.45378 | 3.34034
30cH 347509 | 3.46441| 350958 | 4.03602 | 321751 | 350282 | 3.56497 | 3.41102
A 40CH 3.35824 | 3.31264 | 3.59483 | 4.08908 | 3.32184 | 3.64368 | 3.42146 | 3.39080
504l o4 | 3.13889 | 3.08889 | 3.30556 | 3.71528 | 2.95370 | 3.17593 | 321296 | 3.19444
F 23227 23077 | 902| 13327 2134 | 47807 | 2138 | 825

A 3.31776 | 3.29533 | 3.51168 | 3.90187 | 3.22430 | 3.49221 | 3.42679 | 3.34112
3| At 3.43537 | 3.39388 | 3.59184 | 4.02041 | 3.17347 | 3.54422 | 3.39796 | 3.35204
d=3 3.38406 | 3.41304 | 3.56522 | 4.08152 | 3.10870 | 3.50370| 3.47101 | 3.41304

R st 3.34470 | 3.52273 | 3.58523 | 3.93182 | 3.20455| 3.48485| 3.37879 | 3.23864
F5 | 340104] 3.46250| 3.53906| 4.01563 | 3.38542| 3.54167 | 3.62500| 3.39063
J1EF | 353030 | 3.68485| 3.65909 | 4.00848 | 3.20202 | 3.42424 | 3.66667 | 3.51515
F 637 1.961 277 .786 574 219 1.076 570
ahel
10& 3t 3.40556 | 3.57000 | 3.72917 | 3.97917 | 3.29444 | 3.53889 | 3.48889 | 3.30833

2% [101-2002H3 | 3.44006 | 3.45614 | 3.59430 | 4.03070 | 3.26316 | 3.54277 | 3.51754 | 3.39474
74 | 201-2502H3 | 3.36275| 3.30980 | 3.44608 | 3.98529 | 3.00654 | 3.40523 | 3.36601 | 3.45098
A4 |251-3002+2 | 3.50000 | 3.45333| 3.55556 | 3.77222 | -3.24444 | 3.44444 | 3.53333 | 3.28889

arel
SOQIM 327037 | 3.30222 | 349167 | 4.05278 | 3.16667 | 3.52222 | 337778 | 3.33889

F 1.155 1.824 1.455 1.426 1.389 577 754 427
1Z olst | 341808 | 3.43898 | 3.57203 | 3.93220 | 3.29379 | 3.50427 | 3.49435| 3.43220
ZHE 3.33704 | 3.52444 | 3.55000 | 4.24444 | 3.26667 | 3.62222 | 3.58519 | 3.37778
CHE of&b | 3.38240| 3.37665| 3.56472 | 3.96447 | 3.13875 | 3.47885| 3.40778 | 3.31472
F 243 .950 016 3.685" 1.775 .939 1.209 .899

i~

i

an

1o
I

T) *p<0.1, **p<0.05, ***p<0.01

12. JIF-EAA 540 ok A 75 AF7hA o] Apo] 24

<E 4-23>% AztE BA7EA ek ATEAE 54 3e] 2ol & Oneway ANOVA
w4 A aokdh Aol ¥4 Axh, A7E AFIA = T EAH 54 T <
Wt A5 Folh Aol7t gl Ao® ey

AFHERZE 30MB.264)7F HA7MAE 7P = oAsta gle v, 40
(2.992)7F 37k 5 7HE S oA etaL Qs o2 LA H Sl

9, d9FAEEEE 250-3008He] wnkel Hwh@211)0] #AVMAE M =
Al elajshs v, 3007 o]l FHHE.007e]l #BIEAE g A et
Aoz BAF weiA dATAVIEeR BAGS ARt A9, A9
43t 25E o] e 7IEel @ Aotk A7hE #RTIAE VIF R sho] A



4o ARsan A9F AALS 30089 olde] H00F Add wARANNLE
Sofol & o e,

il

<3 4-23> A ZbE wFTEA s IS A 543 8

- 2 N Mean S.D. F(p)
20tH 118 3.11064 69104
3628
30cH 118 3.26412 51948
o (.013)
40tH 87 2.99234 64003
Tl ek-3
50cH o A 36 3.06019 45452
1002+ o] 3 60 3.04167 68246
o | 101-2002HE 114 3.20760 57844 1.999°
7 201-2502k 51 3.18627 72545 (.094)
TALE
251-3002+2) 45 321111 47328 F -5
3012+2! o] Ab 9 3.00741 58107

F) #p<0.1, *xp<0.05, ***p<0.01
13, AFEAN 54 oF BHUHE o] FA

HFEo A AFEAA S i FAHLE Fog zole (U=

2 BAHEoy, dutrom WA (3.252), 30tH(3.309), FH(3.348), AH

1E£(3.268)0] A oR thE o vl s}

, 50Al ©]/(3.151), 3AFYL(3.195), €H T 7HA

A H(3.190)0] & X‘DM Hlalste] oA o s
SETF e &40; BEAHATHE 4-24> F=).

)
NN
m X
B
PSS B < [ Y
2 o o 1o jo

o

—
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<E 4-24> S AA 54 o7 BEnS
- = N Mean S.D. F(p)
M =t 200 3.25214 50634 072
< of 160 3.24821 52201 (0.860)
20A| ol &} 119 3.24730 54595
o = 30cH 118 3.30872 47618 1.089
= 40ty 87 3.21675 54719 (0.354)
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