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SUMMARY

In modern society, leisure activities are recognized as important part of
life in terms of improvement of quality of individual's life. Especially
developed societies are producing various—formed leisure cultures as
consumption and leisure activities shifts to more characteristic features.

Neither former demographic variables nor social and economic variables
used for classification of tourists are failing to give out explanation of
complicated and sensitive psychological status of tourists and tour
behaviors of them and insufficient even as strategic information for tour
marketing. This presents a need of a determining factor that can explain
fundamental reasons of tourists’ behavior besides social and demographic
information. And a need for analysis of motive for tour and life-style that
could scrutinize not only social and cultural environmental factors but also
psychological aspects of customer follows.

This research would like to present a useful thought-provoking points to
help tour-related people and marketers practice tour marketing at right
time and at right place examining factors that influence activities of tour
information exploring when tourist consider tour by looking into previous
studies on tour motive, life-style and tour information exploring.

Basic materials for practical analysis of the research was pulled from
tourists who came back from Jeju Island tours and other materials was
collected by carrying out questionnaire surveys over randomly sampled
tourists. Of the samples collected by this method, questionnaires of 305
significant samples were used for analysis. Findings of the analysis are as

follows.



First, results of verification of hypothesis 1 that types of tour motive of
tourists would influence information exploring of them revealed that
learning motive has weak influence over non-commercial personal
information, non-commercial and commercial media information and
breakaway motive has weak influence over non-commercial media
information.

Second, results of verification of hypothesis 2 that life-style of tourists
would influence information exploring of them revealed that the
self-contentment type has weak influence over non-commercial personal
information and the conservative—stabilization type has weak influence over
commercial media information.

Third, it 1s revealed that the self-contentment type has weak influence
over breakaway, anticipation and learning motive and the leisure type has
weak influence over breakaway and learning motive.

Summarizing verification results of hypothesis 1, 2, 3, we assumed that
tourists who explore non-commercial personal information (advice of family
and friend) should have high learning motive, a desire to enlarge his or
her experience and to experience other cultures through tour, tourists who
explore non-commercial media information (publication of public
organization and articles of newspaper and magazine) should have high
learning and breakaway motive, a desire to get away from ordinary life
and for vacation out of city and tourists who explore commercial media
information (advertisement of TV and magazines, newspaper and magazine)
should have high learning motive.

Results of verification of hypothesis 2 revealed that tourists who explore

non-commercial personal information (advice of family and friend) belong

_vi_



to self-contentment life-style, of which people prefer light and gorgeous
things and want to be looked different from others and tourists who
explore commercial media information belong to conservative stabilization
type of which people were against smoking of women and concur with
censorship of film.

Looking into hypothesis 2 regarding relationship between life-style and
tour motive, it was revealed that the higher learning motive tourists have,
the more he or she explores tour information and peoples of
self-contentment and conservative stabilization types explore tour
information a lot. And examining tour motive and life-style types, it was
also revealed that peoples of self contentment type and leisure type has
high tour motive.

Fourth, results of . verification. of hypothesis 4 that exploring of
information would ' be done differently according to demographic
characteristics revealed that there is no difference between male and
female. After, we verified that exploring of information would be done
differently according to age and it was revealed that there is difference
over commercial media information. We also verified an assumption that
information exploring would be done differently according to school career
and found out that there is difference over non-commercial media
information. Verification results of difference of information exploring
according to job found that there is difference over non-commercial media
information. Verification results of difference of information exploring
according to income level found that there 1is difference over
non-commercial personal information.

Fifth, results of wverification of hypothesis 5 that whether there is

- vii -



difference of life-style according to demographic characteristics revealed
that there 1is difference of life-style between male and female. About
difference of life-style according to age, it was also revealed that there is
significant difference between leisure and intellectual investigation types.
Conservative and stabilization type showed significant difference of
life-style according to school career. Intellectual investigation type showed
significant difference of life-style according to job. Intellectual investigation
type also showed significant difference of life-style according to level of
income.

Results of the research support that there are significant differences
between life-style, tour motive and tour information exploring. Therefore,
when offering tour information to tourists, a strategy that induce active
and consistent information exploring of @ tourists is needed and tour
information should be offered classifying tourists by character, tour motive
and life-style of them. Development of tour package that attract tour
prospects and are consistent for offering of tour information should be
done to satisfy needs of tourists. These would work for growth of the
tour industry. While we could expect offering of custom-tailored tour
goods in accordance with change of tour pattern and leisure culture in tour
businesses, development of related goods should be pushed for considering

income level, age and gender.
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SUMMARY

In modern society, leisure activities are recognized as important part of
life in terms of improvement of quality of individual's life. Especially
developed societies are producing various—formed leisure cultures as
consumption and leisure activities shifts to more characteristic features.

Neither former demographic variables nor social and economic variables
used for classification of tourists are failing to give out explanation of
complicated and sensitive psychological status of tourists and tour
behaviors of them and insufficient even as strategic information for tour
marketing. This presents a need of a determining factor that can explain
fundamental reasons of tourists’ behavior besides social and demographic
information. And a need for analysis of motive for tour and life-style that
could scrutinize not only social and cultural environmental factors but also
psychological aspects of customer follows.

This research would like to present a useful thought-provoking points to
help tour-related people and marketers practice tour marketing at right
time and at right place examining factors that influence activities of tour
information exploring when tourist consider tour by looking into previous
studies on tour motive, life-style and tour information exploring.

Basic materials for practical analysis of the research was pulled from
tourists who came back from Jeju Island tours and other materials was
collected by carrying out questionnaire surveys over randomly sampled
tourists. Of the samples collected by this method, questionnaires of 305
significant samples were used for analysis. Findings of the analysis are as

follows.



First, results of verification of hypothesis 1 that types of tour motive of
tourists would influence information exploring of them revealed that
learning motive has weak influence over non-commercial personal
information, non-commercial and commercial media information and
breakaway motive has weak influence over non-commercial media
information.

Second, results of verification of hypothesis 2 that life-style of tourists
would influence information exploring of them revealed that the
self-contentment type has weak influence over non-commercial personal
information and the conservative-stabilization type has weak influence over
commercial media information.

Third, it i1s revealed that the self-contentment type has weak influence
over breakaway, anticipation and learning motive and the leisure type has
weak influence over breakaway and learning motive.

Summarizing verification results of hypothesis 1, 2, 3, we assumed that
tourists who explore non-commercial personal information (advice of family
and friend) should have high learning motive, a desire to enlarge his or
her experience and to experience other cultures through tour, tourists who
explore non-commercial media information (publication of public
organization and articles of newspaper and magazine) should have high
learning and breakaway motive, a desire to get away from ordinary life
and for vacation out of city and tourists who explore commercial media
information (advertisement of TV and magazines, newspaper and magazine)
should have high learning motive.

Results of verification of hypothesis 2 revealed that tourists who explore

non-commercial personal information (advice of family and friend) belong



to self-contentment life-style, of which people prefer light and gorgeous
things and want to be looked different from others and tourists who
explore commercial media information belong to conservative stabilization
type of which people were against smoking of women and concur with
censorship of film.

Looking into hypothesis 2 regarding relationship between life-style and
tour motive, it was revealed that the higher learning motive tourists have,
the more he or she explores tour information and peoples of
self-contentment and conservative stabilization types explore tour
information a lot. And examining tour motive and life-style types, it was
also revealed that peoples of self contentment type and leisure type has
high tour motive.

Fourth, results of . verification. of hypothesis 4 that exploring of
information would ' be done differently according to demographic
characteristics revealed that there is no difference between male and
female. After, we verified that exploring of information would be done
differently according to age and it was revealed that there is difference
over commercial media information. We also verified an assumption that
information exploring would be done differently according to school career
and found out that there is difference over non-commercial media
information. Verification results of difference of information exploring
according to job found that there is difference over non-commercial media
information. Verification results of difference of information exploring
according to income level found that there 1is difference over
non-commercial personal information.

Fifth, results of wverification of hypothesis 5 that whether there is



difference of life-style according to demographic characteristics revealed
that there 1is difference of life-style between male and female. About
difference of life-style according to age, it was also revealed that there is
significant difference between leisure and intellectual investigation types.
Conservative and stabilization type showed significant difference of
life-style according to school career. Intellectual investigation type showed
significant difference of life-style according to job. Intellectual investigation
type also showed significant difference of life-style according to level of
income.

Results of the research support that there are significant differences
between life-style, tour motive and tour information exploring. Therefore,
when offering tour information to tourists, a strategy that induce active
and consistent information exploring of @ tourists is needed and tour
information should be offered classifying tourists by character, tour motive
and life-style of them. Development of tour package that attract tour
prospects and are consistent for offering of tour information should be
done to satisfy needs of tourists. These would work for growth of the
tour industry. While we could expect offering of custom-tailored tour
goods in accordance with change of tour pattern and leisure culture in tour
businesses, development of related goods should be pushed for considering

income level, age and gender.
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7Hd3-35 A Ay [ V-14lelA vetd -8 Fgkol 76502 o+ 1%
o] oA EAZHOR Fo3 Ao Uew o R2E (054E 54%9 AHHES H

4) 714 49 AF

784 ATEAD E4o B} AugAFPE Fol7t 9e Aol

7Hd4-1 @ el wet BREAFHl = Aol rt s Aol

P

o}
7Hd4-2 - Aol met ARG el= 2ho]7k g Flelrh
74Hd4-3 ¢ A il mek AREA ot

a4 0 W& SEA ope RSl Holst 9 Aotk
45 L a5rEe we ARTAGRE Aol Y Aol



ol

g I AA 540l wek ARFAFIA= Aol7t & AeluE AT
71 flete], A EAA 54 T e o AL A9t Aol (ttest)E AR,

A, w5FE, 25Tl I 42 ZAEA(ANOVA)S A8

ol\

g i
T T3k Pzt

o of
HI G4 JAA-R| 39405 4.0730 .256 529
HIG G A wi AR 34271 3.3284 .009 D17
A AAFH 2.1786 2.1259 2.648 729
A wi A E 2.5120 2.6889 2.315 318

7Hd4-19] Aol meh AR 2ozt gle AolttE AT syl st ATt

2Fol A ZF(t-test) S A AT 7

ox
o|N
iih)
i)
™
=
N
9L
fo,
i
o
8]
ofd
o
f
i
=
=2
32
ez 9
-

(2) 7tAd 4-29 AF

7 4-2= ARl wet ARFEMel= Aelvt & AelvkE AT Ashe] 4t
A4S AAsad. Asdd [ V-1613F 2ol Zdd mWAAZR(TV - A9 i,
Faeld AR o Aew eyt FdHd WAHEE Ftol 3.725,
=0122 Yty FoFFE 5%0lA EAA SR Folgk Aok = Ao UEuth
FAA wiAl g w= 50theld, 30tH, 40tH, 20the] &AMt HEE o "Ass A
= Uebsth B A -G R A= 20019 S0do] el O 'S skl B

A A E = 20009k 304, 40, 50tfold cow ®AS st Aow yEuh A

o
A

o

o>
Ir
o

- I%—_



Q4 AAARNAE 0tsh 5otol el ARE o BT b Aew EAHY
.

[% IV-16] 8o e ZREA 2ol A=

20TH 30tH 40t |50t o] A+

HAR 4 148 H| 4189 | 3.902 | 3.750 4.166 .893 466

A4 miAgH| 3583 | 3.469 | 3.340 3.278 038 657

deA AAAFR | 2103 | 2114 | 2310 2.155 649 584

AdA miAgR | 2369 | 2659 | 2636 | 3909 | 3725 |.012**
( #x p<0.01, * p<0.05 FToAM F2F )

(3) 7t 4-39 HF

(B V-17] 29532 e R zjo]d=

b
B 1z (A% s | o [ ose | Fa Pk
olgt | = | A% | = | A=
RIS
418313942 | 4.178 | 3.912 | 3.896 322 .863
QA A AR
RIS !
i 2.944 | 3.487 | 3.000 | 3.628 | 3.586 3.632 007*xx*
] 2 A W
e A
1.944 | 2470 | 2.166 | 2.017 | 2.310 1.865 116
QAN A A K
el A
i 2550 | 2570 | 2.142 | 2.949 | 2.392 1.679 155
BREE]

(=% p<0.01, * p<0.05 ==X F93 )



Ebwk ot
HG g4 A B Fglol 3632, p=.00722 YEY} Fo4F 5% SAA o=

=
Fel@ Aol Qe Ao® vehgrh ol gety £, Wk As/E, ARAE,

45 ugs MAYRE o FasE A & 5 A

(4) 744 4-49) 2 F

A 44 Aol Wk ARl Aol 9 AoltkE AEE] fste] B
2Ae AAsdr. 454 [ V1813 2o WA wAAR(TY - A 3
3, AR EAMeR feld Aow veyth uagd AgRE Pl

o|\

2113, p=.0422 YEI FoFE 5%M FAALE fFold Aolrt = Aow
Bt Bldd A AR R s sh, 359, Ak, A9

Aol oMU FRE o g Ao e HA
718, A o o gAS shla A9 QAR TRl AdA wiA e
=

Me dds577 ARE

nj
ot
=
ol
fd
30,
rlr
po
o
fr

T
T 79 F3k | PRk
g4 |aaa|aealeral D0 wg | 4 | e
1T
R
4.000 | 3.978 |3.8955|3.8750|3.8065 5.000 |3.5714| 4553 | .923 | 489
VA
e
< 714.124| 3595 | 3.282 | 3.680 | 3537 | 3.000 | 25539 | 3.347 | 2.113|.042+
o A 4 1
T4
2.254 | 2,126 | 2.194 | 2.569 | 2.155 | 1.000 | 2.063 | 1.964 | 657 | 709
ik k)
I
7 |2.238] 2521 | 2704 | 2.791 | 2.800 | 1.000 | 2.714 | 2.468 | 589 | 765
o A4 1

(=% p<0.01, * p<0.05 FEoNA frelst )

=i =



a
N
)

X
un
o
lo,
o
ofN

7 4-5v 2550 wet ARG Aolrt e AolvE AT Ad 4t

A (ANOVA)S AHAledh. ds23 [E NV-19]13 Zo] nddd AR

A A AR E Flel 2394, p=.0382.2 YERY o5 5%clA SAH o
frod zol7h e Aoz vegth oje 25FF] 508k el ~1000]3}, 100¥H
o] ~200%k<l ol 8t 2008+l o] & ~3007F ol 8t 400%k<lo]F, 50%kelolst, 300kl ~
400utelolste] o m HgYH JdHFRE o "SI e Ao yEht dA=

TRATYEFE MAYA JAARE o S48t s & AT

b2
Tl [T00RF <1 [200 213002 S)
T S 5O~ 100~ OO~ SOON 4007+ | Fgk Pat
o] A} o] 4
10094112009+ [3009+¢1 [4009+$
H| 4 4
3667 | 4435 | 4216 | 3.892 | 3.161 | 3.789 | 2.394 | .038%
A AR
H] 44 4
) 3.079 | 3.106 | 3.450 | 3583 | 3.266 | 3.578 | 1.063 | .381
ul) A A 1
s
2333 | 1.868 | 2.333 | 2.246 | 1.709 | 1.928 | 1.839 | .105
QA AR
e
] 2.357 | 2565 | 2.626 | 2.738 | 2.383 | 2.868 | .436 823
v 2] 7 1

( =% p<0.01, * p<0.05 ==X #93 )

5) 7t4d59 HF

745 AT EAA S mE FelZ A K- Aot & Heln
7pA5-1 el me} gfolZaBd g ol= Abol7t & Aot

-Vt =



M52 0 Aol met ol Z it YA Aol 9 Aol

7H45-3 0 Aol wet ehelZ it Aelt A Aol

M54 wEFE] W dolZagA PR Aolh 9L el
2ESR 8

7FA5-5 ¢

#BAY ATEAH S0 Wk ol TrEAfPlE Aol Ug AonE 7

Za7) flatel, ATEAY B4 F Adel U@ 4L Ak Aol BB (- tesh) B

El
Ho
-y
AN
[
A
oy
N
2
=
o
Ao
o
rlo
M
2
HE
>
Z,
O
<!
=

(¢

>,
>~
ol
o

(1) 74 5-19 HF

(% IV-20] o] We ol Zreted o] A3

o2
T T# Pt
=1 ol
A7) 9% 3.797 3.940 034 349
17} - WA Y 5.300 5.238 428 581
A A g7 4.100 3.290 299 000
LR 3.756 3.785 036 875

7H5-19] Aol we) grolZarte §8e Aol7k A& AoltE HAEss] g
o Ht AolAF(t-test)= AAISAT. AS5ZAH [ V-20]¢F #Zo] gfo]Z gt
o lelM AHD TP BAHCR Fold Aow Yeu)

Fatol 299, p=.0002.2 e} Fo 55 00104 SAHoR Fo3
et o g 5ol AR Ay TdEsol Aol B

3 Aofstm, AAH ARE HEsta gk Ao ey
ok A RS ol se] BT Festa AFH AL dEee 224

Aol A4S 223 gv= AoR e

N
)
ot
—U
rlo



(2) 7}4d 5-29 HF

[3E IV-21] Aol w2 ol 2etd Aol HF

20t | 30tH | 40tH |50TtHo] At

A7 Rk 3.973 | 3793 | 3.869 | 3.545 609 610

A7} - el A g 5.157 | 5.276 | 5634 | 5.090 2.679 .047*

A AT 3.353 | 3.836 | 4.271 | 4.424 7583 | .000%*

HQhd 9 3771 | 360 | 4090 | 4454 | 1.804 146
( =+ p<0.01, * p<0.05 F=olA foet )

o7k - AP LE Fatol 2679, p=0472 et fol5E 5%0X A2 frold
Zol7b A Ao dEhdTh ol 30~40tFo] AAHoR ofrt A7)z Azl
= A7lola AAH o2 ngo s 3 A otE E7)a AlojdthE Aol
2AbE FA vEbwth AR ES Fatel 7583, p=.000= vt el 19600 A
%

Aoz o Aol7k = Aoz Yeyt ols Aol =S5 A3E A%

E

(3) 714 5-39 AZF
7Hd 5-3% W&o weh gol ZaE U] Aolrt gle FolttE AZFE] %
A (ANOVA)S AAstart. 4
Ao g o Ao YEhgt)
B0 L Fgho]l 2771, p=.0280.2 UE} 943 5%0A EAHoZ §o s

olN
_L
b
=
o
)
i)
i
o
T
i
r o]
ol
ot
=2
>
ol
N

r—{u:

- &()—_



Hol7h Q= Ao et ol

al
Aoz veton AgEA4ASEE waal

Ehuk
(¥ NV-22] m&57d] he o] zaetd Ao
| ot
T [SE [AEa] o9 | oo |aera | P& PR
ogt | & | A% | =9 | A=
A7 RES 3.965 |4.0110| 3.634 | 3.763 | 3.922 689 600
oA7F- @AY | 5212 | 5205 | 5.303 | 5270 | 5.663 1.355 250
A g8 | 3532 | 3.707 | 3.666 | 3.801 | 3.988 739 066
HyQhdy | 3932 | 4.227 | 3.826 | 3.464 | 3.603 2.1171 028+
( =% p<0.01, * p<0.05 F=oNA rel3t )
(4) 714 5-49) HZ
(£ NV-23] Aol o}& eto] L et FolH %
| It
T 9 F#k | Pak
SR RN R R e I It I B <
T3
S
., 13.825(3.849 | 4.008 | 3.645 | 3.669 | 4.000 | 4.250 | 3.766 | .604 | .752
A4
e} 7}
443 5.416 | 5.277 | 5.226 | 5.347 | 5.346 | 6.250 | 5.432 | 5.272 | .598| .757
EE]
_, 13460 |3.726 | 3.513 | 4.041 | 3.400 | 6.000 | 4.386 | 3.918 | 2.211 |.033*
273
E}\
o};;;ﬂ 3.750 | 3.703 | 3.727 | 3.437 | 3.933 | 4.000 | 3.785 | 4.021 | .391 | .907
O o
( =% p<0.01, * p<0.05 F=oA F93 )




AXEFEL Fgkel 2211, p=.0332 YElY FoFF 5%0lA FAHc=z fo%
Ael7h = Aes yent BedAdde v, v, AT, 34, 34, 359,

A, A M2 By g 3o et

do

(5) 7tAd 5-59 HF

[ IV-24] 25550 W& golzxEgd o=
Sig -+
509+ [100%F[2009H 1 (3007
T 509k | T N - O |400wr9d| Fat | Pat
o])\L o]/\L

o

100%%91 12007 430072 91140021
A71k53 | 3500 | 3.916 | 3.830 | 4.011 | 3.853 | 4.000 | .539| .747

oA7F - Hl A | 5261 | 5294 | 5.234 | 5375 | 5375 | 5611 | .668| .648

A A8 | 3460 | 3.261 | 3.681 | 3.919 | 4.214 | 4.438 |3.387[.004**

Hayohgs | 3.825 | 3.878 | 3.822 | 3.685 | 3.661 | 3.631 | .152 | 979
( =% p<0.01, * p<0.05 FEoNA frelst )

7Hd 5-5= &A5gEd wel golzaEd Fdo Aelrt & AoluE A

S5 BARH(ANOVA)S AAstdlth 4525 [F V-2413 o] X270
FAHoR o8 o tehy

A AT e Fro] 3387, p-0040 % e} §95F 1%014 B0 fold
Aol7k gl Ao Uehgth o] AEFFel 400740l 4, 3007 o] ~400% o]
3}, 200791 0] 4~ 3007 o] 8, 100%-4L 0] % ~2005H o] 8, 50 o] 3}, 50%¢1 0] 4~
1009 golsle] #o2 et DASAAFE FAY 71GEFe] wae] @ vA 9
AAE A2an Adojae, AHd Aug Asan Jrks Aol £AE i ur
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7H4-1|A el wel FREMFF )= Zpo] vk gl Aot}
15148l whet etol
7HA5-2| AR el wetp gho] A F o

7} 4-3 |

7Hd2-1
7Hd4-2

7H5-4

71712
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