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ABSTRACT

The Structural Relationships of Destination
Entertainment Experience, Authenticity
Perception and Tourist Satisfaction in

Tourist Destination

by Pil-Soo Yang
Department of Tourism Management

The Graduate School of Jeju National University

Travel and tourism is the fastest-growing industry in the world. As the
center of economy moves service economy to experiential economy, the
importance of the entertainment industry which provides pleasure and fun has
been increased. Also, there has been a trend of new tourism in tourism area
toward creating new environment of ‘toutainment’ combined entertainment
with tourism.

The purpose of this study is to examine the structural relationships of
entertainment experience, authenticity perception and tourist satisfaction in
tourism destination and provide academic implications in tourism study area
as well as practical implications in tourism destination management and
policy.

As the research method, system approach including literature review,
empirical study and deductive approaches were adopted. Also, interdisciplinary

studies based on the multidisciplinary attributes of tourism study,
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cross—sectional approach and quantitative research were used.

To accomplish the purpose of this study, as the literature review, the
theory of entertainment and the relationship of entertainment and tourism
were examined. In addition, various theories related to tourism experience,
consumer behavior, authenticity and satisfaction and existing research were
synthetically reviewed. Based on the in-depth literature review, research
model and hypothesis were established.

For the pilot test, total 68 questionnaire items composed of entertainment of
tourism destination(16 items), authenticity perception(1l items), tourist
satisfaction(6 items) and demographic characteristics were developed and
measured items using Likert 5-point scale. Based on the preliminary survey
results, final questionnaire was completed after modification and compliment.

The final questionnaire survey was conducted to domestic tourists departing
Jeju Island in Jeju International Airport. Total 550 questionnaires were
distributed randomly for 25days and then 545 questionnaires were collected.
Finally 527 questionnaire were used for the analysis.

As for the analysis methods, SPSS 12.0 and AMOS 7.0 program were
employed and also exploratory factor analysis, confirmatory factor analysis
and covariance structural equation model were wused for the statistical
analysis.

The results of hypothesis test showed that there were structural
relationships of the entertainment experience, authenticity perception and
tourist satisfaction in tourism destination. In other words, entertainment
experience had influence on authenticity perception and authenticity perception
had influence on tourist satisfaction. In detail, entertainment experience in
tourism destination had partially significant influence on authenticity
perception. Also, the study results revealed partially significant relationships
between entertainment experience 1In tourism destination and tourist

satisfaction. Finally, authenticity perception of tourism subject and
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authenticity perception of tourism of experience had significantly influence on
tourist satisfaction.

The academic implications from the results are as follows. First, at present,
existing studies in tourism related to destination experience, authenticity
perception and tourist satisfaction only focused on cultural tourism, but this
study extended destination experience to entertainment experience of tourist in
post modern society. Also, as the result of empirical analysis of the
relationships of entertainment experience, authenticity perception and tourist
satisfaction, this study showed significant differences from existing research
results.

Second, this study created entertainment concept in tourism research area
and introduced entertainment experience sphere in destination. Therefore, the
result of this study will be an exemplary case for the future study.

The managerial implications from the results are as follows.

First, entertainment experience factors should be developed further and used
to provide pleasure and fun to tourists for the sustainable tourism destination
management.

Second, the development of tourism contents combined traditional experience
factors with post-modern entertainment is critical for tourism destination
management.

Third, tourism souvenirs and tourism products need to be added
entertainment factors to increase the tourists values.

Finally, tourism destination managers need to create entertainment
environment which provide tourists with aesthetic, attractive and flow
experience.

As for the limit of this study, the results could not be generalized because

the survey was only conducted to domestic tourists in Jeju area.
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