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equation)®] oS FSlst= Aolw, w3 FAHsta
FAadEe] AR SAHAMFA 3] HdsA SHEJA=A A o
“d(construct validity)& 43t ZAolth. 4 SAWFTE dig A=Ad2
HAFErIE S Frsby] 98 AAE &4 aEA das <3f 4

LHERSE

<% 4-11> FAMNEY Wy A5 Ag = HUt

A3 A5 A el Z7)1wd B

x2 7rolAks SAIR Q2 /df) 0.05013/3u1] 7 | 602.227/98 | 463.171/230
GFI(Goodness-of-Fit Index): 7] =34 0.9¢]%% 8% 953
AGFI(Adjusted Goodness-of-FitIndex): 2453+ 0.90] 856 933
RMR(Root Mean Square Residual): 947}t HFx}o] 0.050] 8} 047 027
NFI(Normed Fit Index): (55344 0.9¢]% 347 934
CFI(Comparative Fit Index): 7] Z%-&A]4 0.90]2 868 966

APEg Bustsd SR AFE AFs g A QAT B A4
= xadf, p), Q=xydf<3)7F wt&A9h), GFI(>0.97F vt&&gh, AGFI(>0.97}

aheb 23, RMR(<0.057F wk&213h), CFI(>=097F vkt A3 §9 Ad= AF&
Aoz H$ 5 (maximum likelihood method)S 7 &

T x2=602.227(980, 0.000),
0.

Q=6.145, GFI=0.896 AGFI=0.856, RMR=0.047, NFI=0.847, CFI=0.868< X.%iT}.

151) J. C. Anerson, & D. W. Gerbing(1988). Strucural Egation Modeling in Practice: ARevew and
Recommended Two-Step Approach, Psychological Bulletin, 103(3), pp.441-423.
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152) AAFG2007). FH2A A R RA, s, p37l.

153) C. Fornell, & D. larker(1981). Evaluating Structural Equation models with Unobservable and
Measurement Error. Journal of Marketing Research, 18(1), pp.39-50.

154) C. Fornell, & D. Larker(1981). op. cit, R. A. Ping(2004). On assuring valid measures for
theoretical models using survey data. Journal of Business Research. 57, pp.125-141.
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0.784
0.853
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¢ AVE(Average Variance Extracted: %7t = 2N 2[ZN; 2+ S Van(8h)], Ni ELIRR1N

==

T=



HHEEIAA S AES 78] p<0.05 A F7kel A 2 AT dE 1 A
A Ao FAA 1 E£3st=A] oF5 AHRSTHN., 1 23 BE A
A AGEl FoF $Ep<0.05)04 10T 2 Aow AxEol A 1
of FAFTH - 1.0 A¥ el VAH e dedde FREdtn & 5
ATHS), T B AT dE 2] AT fFolekAl yERY AT A A
AlgE A EE 3 BAe BES dAlske Ao R YERT<KE 4-13>.

<E 4-13> FAMNEe FoA

AT 1 2 3 4 5 6 7 8 9 10 11 12
L&8kA} 122a
2.949E 1%+ 707a
344 240+ 373+ 52la
4.5 25T+x 3090k 3720k 597a
55143 300+ 244%  24T+x 281%+ 693a
6.7 /W84 127+ 103+ 147+ 134%x 080+ 500a
TAA/B A 186%+ 21T+x 220%x 252 167++ 421%+ 553a
S8AA/ MBI 182+ 194%x 248wk 484w 190%x 202++ 383+% T06a
9.54/3%4 2000+ 145%x 237wk 142%0x 22Twx 319xx  A2T+% 264k 450a
10.2H5/

A 128+x 090% 237wk 11T+ 189%x 288%x 364#% 138+ 405+ 597a
ILRHESE 1850 014 149#x 330+x 115w 204wk 142%% 364+x 164+ -051 8lda
12345 159k 096%x 210%x 280+ 099 202 224%x 365%x 191xx 042 722¢¢ 799

Bt 390 405 376 393 324 305 350 4041 323 259 38 3%

F=3ak 8887 6876 6898 6660 7693 6666 6462 5399 6854 7757 6077 6611

a=EAEZR 0] / wx p <001

* p< 0.05

155) J. C. Anerson., & Gerbing(1988). op. cit, pp.411-423.
156) G. N. Challagalla., & T. A. Shervani(1996). Dimension and Types of Supervisory Control: Effects
on Salesperson Performance and Satisfaction Control. Journal of Marketing, 60, pp.89-105.
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ABSTRACT

The Structural Model of Tourist Motivation,
Satisfaction and Loyalty by Traveler Types Considered

Alternative Tourist Destination

Soo—Nye Byun
Department of Tourism Management
The Graduate School of Jeju National University

Tourist behavior must be analyzed in order to make a successful marketing
strategy for the tourist destination. Tourist motivation is one of the most
important part of tourist behavior in tourist decision making process because
it explains why and where people travels. Furthermore, the understanding of
the relationships among push and pull factors of tourist motivation, tourist
satisfaction and tourist destination loyalty can be applied a criterion of market
segmentation for resort travelers in Jeju.

Tourist motivation has been studied from the push factors as human
internal factor, and the pull factors has been studied as tourist attractions of
destination so that the two factors has been researched independently so far.
However, the recent researches are trying to integrate push and pull factor as
a tourist motivation. The reason for this is that the integrated motivation
with push and pull factors explains well both why and where people travel
together.

The purpose of this study is to contribute to the understanding of the

relationships among the integrated tourist motivation with push-pull factors,
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tourist satisfaction and tourist destination loyalty by providing literature
review and empirical study. The empirical study provided the structural
equation model(SEM) among integrated tourist motivation, tourist satisfaction
and tourist destination loyalty, and attempted to identify the differences of the
SEM by traveler types considered alternative destination.

From the practical point of view, people always might have a desire to
travel, whereas they could not meet the push motivation because of travel
constraints such as travel time and money. People who does not want to
travel might believe that the cost of push factors are not large enough to
overcome the benefit of pull factors. This study attempted to identify Jeju
travelers by whether they are considered alternative destination in the
destination decision making process. Based upon the above scenario and
criterion, the travelers are classified into 3 groups; called Jeju selection
travelers who visited Jeju without considering alternative destination, foreign
considered travelers who visited Jeju although considered foreign countries,
domestic considered travelers who visited Jeju although considered domestic
tourist destination.

For the empirical study, research model and hypothesis were established,
and a data for this study was collected from Jeju resort travelers on
December 2007 and October, 2008. The collected data with 723 usable
questionnaires were analyzed using structural equation model(SEM) to test
the proposed model. The sample was profiled by socio—demographic
characteristics and travel types such as Jeju selection travelers, domestic
considered travelers, and foreign considered travelers. Principal component
factor analysis was used to identify underlying push and pull factor
dimensions. The results revealed that the model was fully confirmed and the

differences of SEM existed among three groups.
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The result of this paper indicated that the ranks and importance of push
motivation factors differed among three groups(Jeju selection traveler, foreign
considered traveler, domestic considered traveler). The most important push
factor were ’escape’ for all travelers. but the ranking of push factors are
different among three groups. 'exciting’ was the next important factor for
domestic considered travelers while 'escape’ was for Jeju selection travelers
and 'being togetherness’ was for foreign considered travelers. However, in
terms of pull motivation factors does not seem to exist for the type of
travelers(push and pull travelers).

Generally speaking, it seems that push and pull factors of Jeju travelers
affect tourist satisfaction. However, the cause effect between motivation and
tourist satisfaction were different by traveler types. Jeju selection traveler
does not show any relationship between push factors and tourist satisfaction
while pull factors affect tourist satisfaction. The tourist satisfaction has been
affected by push and pull factors for the domestic considered travelers. The
pull factors of foreign considered travelers does not affect tourist satisfaction,
but it affect tourist destination loyalty. Consequently, we can say that Jeju
selection travelers visit Jeju because of pull factors, foreign considered
travelers visit Jeju for push factors and domestic considered travelers visit
Jeju for push and pull factors.

The result showed that tourist destination loyalty was influenced by tourist
satisfaction. However, the destination loyalty was affected with pull factors
for the domestic considered travelers while it was not for the other traveler
types. Finally, the SEM was fully confirmed statistically. This study has
found that destination loyalty has been influenced by pull factors which was
not revealed in the previous researches.

The research findings point to several marketing and management
implications for Jeju tourism. The market segmentation of resort travelers can

be classified into Jeju selection traveler, foreign considered traveler and
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domestic considered traveler. The three different travelers have different push
and pull motivation and it explains why and what makes them visit Jeju. The
fact that the influence of push and pull factors on tourist satisfaction and
destination loyalty are different among traveler types are very important. It
means that development of new tourist product based upon market
segmentation is required. Furthermore, it can be used for marketing strategy
in order to maintain superiority under competitive destination market
environment.

I wish that the result of this research can be used as a basic data for

developing short and long term Jeju tourism development planning.
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