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SUMMARY

The Korean tourist industry, considered as one major source of obtaining
dollars, has long grown at a fast pace under governmental support. Having
said that, we have witnessed the increase of national income, growing need
for private life, changing in values, and continuing growth of communicati-
ons industries such fields as the Internet and PC communications, all of
which require tourist information to be more specialized enough to provide
accurate, specific and detailed content. Contrary to this trend, however,
there have been few studies on the tourist information found by tourists
or information searching media, and studies on tourists’ satisfaction in the
information they searched for as well. In response, this study will look into
tourists’ features in terms of information search and their satisfaction in
their information search and purchase of tourism souvenirs by tourism
pattern, and provide with tourists suggestions on useful tourist information
and goods.

The basic data for the analysis for this study were collected from
tourists who had just finished their tour in Jeju. For this work, a research
using a random sampling method was carried out at the Jeju International
airport. Of the total answers through the research, 308 respondents’ cases,
as meaningful data, were actually used for the analysis. The results are as
follows.

First, The result of the hypotheses that there would be difference in the
information found by tourists by tourist characteristic(H1-1, H2-1, H3-1,
H4-1, and H5-1) showed that, in terms of searching for and using
information on tour destinations, housewives and people with office work or
the manufacturing business surpassed people in the fields of agriculture,

livestock or fishery. And, people with monthly income between 4,010,000~
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5,000,000 won searched for information on incidental facilities more than
others.

Second, the hypotheses that there would be difference in information
search media used by tourists by tourist characteristic(H1-2, H2-2, H3-2,
H4-2, and H5-2) came down to the result that variables which had
meaningful difference in using On-line methods such as the Internet or PC
communications were education, job, and place where users grew. In other
words, utility of information technology such as On-line were dominated by
highly educated people, big cities equipped with information technology
infrastructure, and professional workers, white-color workers, and students
who have easy access to the Internet. When it comes to difference in
individual experience of using information search media, men surpassed
women. tourism-related agencies were used more by tourists in line of
service industries, And also, there was difference in education and gender
by group in terms of discussion within families, relatives and friends
respectively. That is, tourists who surpassed a high school graduate in
scholastic achievement had more discussions with their family on searching
for information than those who are equal to a college graduate in scholastic
achievement. And, women had more discussions than men.

Third, the result of the hypothesis(H6-1) that there would be difference
in information content which tourists examine by tour pattern showed that
only information on tour destinations among entire information contents had
difference by group. The groups which had difference were those of
individual tour and family tour. Additionally, it was found that there was
no difference by tour pattern group in terms of using information on the
climate of destinations and leisure and incidental facilities.

Fourth, the hypothesis that every tour pattern has different information
search medium(H6-2) ended up with that there was difference in On-line

and tour-related mass media. As for On-line, it is mostly used by family
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tours, and on the other hand, group tours mostly used tourism-related
newspapers or magazines. Other than that, there was no difference in
individual experiences, tourist books and materials, discussions with family,
and tourist agencies.

Fifth, as for the hypothesis that the information found by tourists would
have meaningful influence on information satisfaction(H7), only information
on tour destinations and incidental facilities turned out to have meaningful
influence on information satisfaction.

Sixth, the hypothesis that information search media would have
meaningful influence on information satisfaction showed that On-line had
meaningful influence on satisfaction in tour destinations, better images of
such a destination, and the very information obtained. individual experiences
affect satisfaction in destinations in travel and the information obtained, and
tourist books and materials had influence on satisfaction in tour
destinations, better images of such a destination, and the very information
obtained, just as On-line did. When it comes to information satisfaction,
such On-line as the Internet and PC communications turned out to have
significant influence, from which it can be concluded that On-line
information on Jeju tourism is quite satisfactory.

In summary of the results above, first, it seem that one fruitful way
which contributes to attracting visitors to Jeju is to provide detailed tourist
information according to tour patterns and tourists’ characteristics with
frequently used information focused on. Second, since there is difference
among groups in information search media by tour pattern, it will also
contribute to information satisfaction to sort and post tourist information by
tour pattern in information search media, with such sorted information
highlighted respectively according to what kind of information the visitors
to each medium are frequently looking for. Third, it is analyzed that the

information on climate and leisure found by visitors to Jeju did not have
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any meaningful influence on information satisfaction, which seem to result
from that Jeju tourism is until now dominated by seeing tours, not by
experiencing and enjoying ones. in order for the growth of the Jeju tourism
industry to grow for years to comes, it will have to break away with
seeing tours and put significant stress on the development of
experience-centered tours.

The limits on this study and the direction of a future study is as follows.
First, this study was to examine factors which influence tourist information
search and information satisfaction with those who had just finished their
tours in Jeju. Thus, the respondents to the sample survey were visitors
who were staying in Jeju, which turmed out to an obstacle to the
generalization of the results. Therefore, a future study will expand the
scope of study to the major tourist resorts in Korea in order to verify its
hypotheses.

Second, this study divided information search media into On-line and
off-line. And, with the latter sub-divided into individual experiences, visit
to tourism-related agencies, tourist books and materials, tourism-related
mass media, discussions with family, it was examined whether the tourist
information found by tourists and the information search medium involved
had meaningful influence on information satisfaction. However, there was no
study on what attributes of On-line and off-line meet users’ satisfaction by
information search medium user.

It is reported that the rate of Korea’'s access to the Internet ranks sixth
in the world, with that of the PC distribution ranking first, meaning that
there is a high possibility of using the Internet in order to obtain tourist
information. Therefore, a study on what attributes of On-line and off-line
have influence on the use of information search media will be very

interesting.
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2nd, 1999, pp.201~ 206.
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Practices, Philosophies, John Wiley & Sons, Inc., 1995, pp.10~11. Tourism may be
defined as the sum of the Phenomena and relationships arising from the interaction of
tourists, business suppliers, host governments, and host communities in the process of
attracting and hosting these tourists and other visitors. WTO has taken the concept
of tourism beyond a stereotypical image of "holiday-making.” The officially accepted
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leisure, business and other purposes.”
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S of&d, 1993, pp.15~16.
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% - dA %, 1994, p.72.
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Ritchie 1980; Perdue 1985).
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Stewart, 1984)# A 473 ¥4 (Bock, Sherrel, Ridgway 1986), =2 e Az}
2FH B, 343 43 FAH gy Foax TREY F glrhe),

Fodness® Murray=!? ¥33R g o2 IY5d AR E 34 A 71X

14) 2ol % - o]gA, “2ua ARG abo] WE auz =" gt sA, B 5
%, &7t 8t3], 1998, pp.29~46.

15) 43 9, “Adedl #FHRY FAHEY BFAR NI To] i I3, A6} e
BEedd, 53393, 1999.

16) A%94d - 043, “AAGAYANA Alojy] mAe] ARGMYFo] B A" 20004 %
FAN L RN HH=FF, F3oiAY B8], 2000, p.7~24.

17) Dale Fodness & Brian Murray(1998), op. cit., pp.108~119.
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A, A gAL AuH ¥F9 AANE ¢ RAozH WA T4
g orA g¥4o2 UE § At HFH AL AAZd AT BEe] AE A
BE ZrMrgdN AAHo2 FE3 e RAEFSE Ao ¢ AT,
mel YA gSmtoz: BFESUWY AL ¥ g4 A HedH
ot MAAY 2Fel e RS TSRS AT Elid= 2UN

SA, AZE BAe ARTN 859 ALA HAE ngdd Aoz M AEH
A e A (ongoing search)® vl ¥ 4 (prepurchase search)2.2 Y& F 3
0. Ned g4 nd 4AdFE AsA A @ A2 g A7l Aol
A Pugsd 8% AN EyFoz &rE AT TAQH. TFuid e
Bk e AnMdde a7 As(dE S 2ok Y& T, vg Az F)ol
Foj e g golria.

A A AL FugAgFoE gl Aust EAHE 2 JAEA
of gnjwrz AEAHOT OEHJEAE WIHE s 2L 2E TH
gy oz ARFPA/L FA GFF AL ¥ ALRQeAd o2t 2
4% A 3 9 (decisive information sources)# 383 7 ¥ 9 (contributory info-
rmation sources)®.2 & # Utk 2AA AR Ade 7t T8 9

18) Engel, James F., Roger D. Blackwell, & Paul Miniard, Consumer Behavior, 8th ed.
Fort Worth, Tx : Dryden, 199%.

19) Murray, Keith B, A_Test of Services Marketing Theory : Consumer Information
Acquisition Activities, Journal of Marketing, Vol. 55(January), 1991, pp.10~23.
Kothler, Philip, & Gray Armstrong, Principles of Marketing, 6th ed. Englewood Cliffs,
Prentice Hall, 1994.

20) Vloch, Peter H., Daniel L. Sherrell, & Nancy M. Ridgway, Consumer Search : An
Extended Framework, Journal of Consumer Research, Vol. 13(June), 1986, pp.119~126.

21) Punj, Girish N, & Richard Staelin, A Model of Consumer Information Search
Behavior for New Automobiles, Journal of Consumer Research, Vol. 9(March), 1983,
pp.366~380.
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28 : Dale Fodness and Vrian Murray, A Typology of Tourist
Information Search Strategies, Journal of Travel Research, Vol.

37, November 1998, pp.108~1198 % ¥ 3} 3

3) BRG] AY HPAT

@ e Bgol oFolA] AANE BRY FuANIRBAANE A
HYRol §7A4 SANMRE Ful £ GFo oJ2rAA oy wAE A
AA €k o] FAME FuIABAREE FHOZ BFYUGAS Fuw
Zol W@ HAATS AHY BAYR B MPAT i Fopunx
@},

(1) #33nGgNq g dgas

Fodness$} Murray=® #3212 AEE 4% ¥ $3% Ju YL o435

22) Engel, James, F., Warshaw, M. & Thomas Kinnear, Promotional Strategy, 7th ed.
Boston : Irwin, 1991.
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Fodness$t Murray=2) ol d A7HE Ed2 FF¥F, #F4 54, g
7 Areddag olssd #RHY FRENPF v 298 [ O-4]
o} ol AAFAH.

9 wdo AZEN AR, PRGNS FFUFYA F4H g3 #HFEA,
B3 =4 F A3 - AAH A mN SHAR AFPFA=E FA4
Qg nNE Aoz vEga.

AuaAAge o 7tA sdFAFd ot K@ AolE Bged oA
ARYE, FFALAIY /7, AE, FIF 5), o PEA AT AAY

A48 2717 444 5), APFS(HEA, RV, EY R VAN 5), A3
737‘1131 A9 S gt gAY EF APAFIIN, AFEEAS T
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ddEe 493 o7t Yol AT
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= 7go gutn FAsHY. 23 Claxtone(1974)5 & A25FE] S
22 PFugaPert o %L, NewmanH Staelin(1972)= TR =9
284z, AEAY @ $4Fo] gox AT o¥X ATEAA Wy of
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D

o
_,34‘

23) Dale Fodness & Brian Murray(1998), op. cit., p.108.

24) Dale Fodness & Brian Murray, A Model of Tourist Information Search Behavior,
Journal of Travel Research, Vol. 37, February, 1999, pp.220~230.

25) Dale Fodness & Brian Murray(1998), Ibid, pp.108~119.
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Zt& @ Dale Fodness and Brian Murray, A Model of Tourist Information

Search Behavior, Journal of Travel Research, Vol. 37, February,
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26) Maignan, 1. & Lukas, B, The Nature and Social Uses of the Internet @ A Qualitative
Investigation, Journal of Consumer Affairs, Vol. 31, 1997, pp.346~347.
27) Leong, E., Huang, X. & Stanners, P., Comparing the Effectiveness of the Web

WQQQ[@_M_@Q, Journal of Advertising Research, Vol. 38, 1998,
pp.44~50.

28) 2912 - AA3H2000), AAET.
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29) #7434, “detdel JER FFAR g Y A7 BT, Alg, #3473
o &3}, 2001. 2.

30) AEA, “dHA AR WEHE AAEe] BY AT, “E}i‘ﬂlﬂﬂf’\lﬂ’ﬂi’-%i}ﬂ?‘l,
The Journal of Korean Recreation Pedagogy, Vol 1, 1995, pp.171~197.

31) wZ3 9, “dEd gaAne AR BFPE Az g 9¥ 477, LI
Adext EeT wEy, FRRes, 1999, p.880.
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Vol. 6, 1979, pp.408~424.
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38) Dale Fodness, Measuring Tourist Motivation, Annals of Tourism Resarch, Vol. 21,

No. 3, 1994, pp.555~581.
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and Repeat Visitors to the Lower Rio Grande Vally, Journal of Travel Research, Vol.
30(fall), 1991, pp.10~17.

42) FAAY A wFA W wvny FyYe oA B8

- 24 -



3. AR UKo AP olEH 1 F

1950 78 AnjagFo] AAHoZ PN r] Az o)z o] Eofe of
=% dFd Jda AujEdn ¥ 5 4L UF dIddH BFAHS A2 o
o #43d #¥E A¥A FudFAFE Wahab F(1976)01 Q&) A EH
%o ole2 #FYFA M ZFs FYHoln, Y& nYd YU A
23 % o)4H g d¥oh R Yot Mathiesond Wall(1982)0 &9 F
e 84, 284, o154 E VAL MUIAZELE olyTF BEAHEC 4y
2 FojEe g8 7tA FFE vAGa FA gL AL T B}
d AEE TR o)y FHA gATA FAH - AHH A/ E 288
A ditulz F HAHGE M Yo Wy Fu|HAHL Agn
Bk}

vzt FujFol dFE vAE 842E o8 A UEd 950 o
3 e EHoz EFIAG. AHA, 2Hx SAolr). Lnjxst 59 4
FE %A FulstEstE oldEieY o5 5AE Lolof ded Arde
T34, A3, QA 9 Ay 247 TREYa &Y. A, AEY E
dolg. 4F9 EA4U 28Y, F2, 714 ¢ AHulx 52 2ujze FuygE
d 9% "AE 8404, AA, FFH EHdold. A7de AYH AFKE
dz & & UcH, AdHez F3d FFdd A FEJ dd FFades
TS HE F Ao A

Westbrook$t Newman#)& A u|ztetZeo] dgjdt H o & “Lujatgo] Al Foly
Mul2g Fuf - v - F7 - e A A FYPsc 293 == 39
A Aoz daxdAeln ¥FAQA MY ez X gtl. Hempel245) 4] z}gk

43) A%, "uiAYHE, , 1GA}, 1995.
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2 @7t @7 F5HAME HRRo 7€ AFdM nFFE BEQ B3
o AEEH dF AFEANE T8 gy AJHE Fo) F PFo) o
FE& UAE 8AE THGoEA FAAE FuiAYg AFANA BFAHRE
AF AT AP F&F AANAE AFSFuA Y. oo HAPAFSS 7
s, #d 9¥LAES dF 4 AY. 53], Fodness®t Murray]5d ‘o 3 7}
o AugMdeg T2 A2 Y’ Mathieson# Walle]sd ‘B37] QAEAH w
4’, Fakeye®t Crompton9]® ‘@32 oju|x] AR Awd’ Tan 7L . o
A9 AFRY L FAHoE (& M-113 7L 28e AAHAY,

(= mM-1]oA R uigh o] AFRYY EPWsE #34 54, o3y
H, ZEeY, 283 FH&USE gy JEntEos Yye & U
4 549 e s 4, &8, A4, 945, Yol & MR, BFFH
o st AR, NEAQY, 7Y, dARF L HAsYey, 48
A9 T AL UE, ARG ANE AP 24 AR YL
€ OA APEHA A dFd PR, 4P ANFH A P FE, oJPA R
Ao g B2 Uri, R E On-line, MABZAP, A&,
APBJARL, FFAAGY, APFA/| B2 UYFAY, FEUMFL 4P E3
AREE, P olu| A gy, PR A OiF wFoz Yo jYw
T2 AAQsAY. g #3324 S4d wep FEHRZAE {4 Afolst A
& Ao AdHY & AdFdAE M2 o JHoz EAFGAL

of

i
of

53) Dale Fodness & Brian Murray(1999), op. cit. pp.220~230.

54) Alister Mathieson & Geoffrey Wall, Tourism : Economic, Physical and Social Impacts,
London and New York : Longman, 1982, pp.23~24.

55) Fakeye, C. P.,, & Crompton, L. J.(1991), op. cit., pp.10~17.
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B QPN E olad ZyoA BBRA A% AR, #FIHG AR
4 aen g FEuEd gt 4FEHE FaA do.

(2 m-1] 4+29%

-4
e "l —mwamage
-4 R E g A
-445
-1}o]
394 AugE
e A YEAAF R F
_NEA ) -of 8] 2] o} u] x| gFA4f
-l - A B2 A o
oAl ae =S

2. 719 A3

[£ mM-119) Q728 SRS B34 54, 8396, Fugdes A
Aaga, 2EUEER UG, JRRFG AAFFA 2 A AFAME
Wy So] BFHLGAY AR P& nAE 2J& wIIA dAH

Rt

1) #324 543 324



Fodness¢t Murrays #%7 540 FRGMAGHo] f% &g 0o
T 7HE AlY dFEHS A BRY EHo2E S1F9 o= Alo]F
B AE - AR AHE FFedez AFHAG. A - AAH AYE ¢9
A da5o2 Frisiged AFEMEAR 59 golT Ato]Fo] we}
AEEHAE FDT FAF Aolst Qlou, daKe BN F9 z2bo)st
ASE HFHG5,

HERL FH AYEL FEFEA AP AL/ 5858, F45L
TTE, Aol AEAHIFE £ FESYAHEE veldda g, a28x
Stigler(1961)= 45 22t RGNS AHA st AFo| ddn &,
Claxtone(1974)= £5€° %&+E% ARLDTHAYZI/ =dan sdgoq,
Newman# Staelin(1972)€ T ES] A F5E, ALY o Jugyol @
i & .

Ao 7€ THLE & d7dME B%Y EXHo2 1E9 Y45 )9
o AFFAHA A2 A, 34, A4, dolg d4Asd ggx g J}
4E Az .

ojN
o

ZbAdl s Ed w2t SRR NS} FEG A= 2ot g Aol
7Hd1-1: A wet GAF Y GalE 207t AU Aol
7bAd1-2 @ Aol mel @3 Yol o] & FRYAuA A E 2ol 9
= Aold,
7bd2 : Yol wet gAY R Y-St JRG A Aol A Roln
7bd2-1 ¢ &g wa FYPE UYL= o7t A& Aol
7bd2-2 1 gt wat FFo] o] & FRFAuH AL 2ol 9l
& Rolg.
7bd3 ¢ Aol me FAPEHEG FRG A= 2ost A& Ao}
7bAd3-1 : Aol w2} FHFEB R LAE o7t A& Aol

56) Dale Fodness & Brian Mwrray(1999), op. cit.
57) A, "FEFAE 2uA FRGAAES LuARZTo B AP F2ZyrF A e
A, A1 A1z, $27Hg 83, 1993, pp.12~21.
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A43-2 : Aol wak BFYo] ol gt FuFHuAdE FHelzt
< Aok
44 4450 B gAFRNEH AEGARAdE Aol A& Held
Jbd4-1: HASe wet FAFRUWEAE ZAolst A& Aot
714d4-2 : 9250 we BFHol ol g FEFHAuAdE Aolst
Ag Ao,
AAM5 : dolo] wat gAFRYEH FRFAWAAE Aot A& Aol
7b45-1 : volol wet gARBULE A7t A& Aeln
7445-2 : ol mat @Yol ol gt FREMuAAE A7t 2l

& Aot
2) #39dst AR

Fodness$t Murrays A 3¥$E 4%34 9Fad4 FFEHL2 U
o]E 89S0 FuEMAF ouF FF& PA=A AFHAH-. #EEA
ozx BREAR BFIHL Yol EMdged 15 BIIHE R
Ao o]lsts WESFTY AFX, RV, EF, B 5 AP o o] &F °F
sge 71Foz BFSAE BARYU®. 2y & ATdME BFIAHE A
g NEAY, sEwF, GABF To2 Uro FMHIA L=
o 97z Aoz BB Frddd U dF e HEE AA
A

7446 : B wet eMR RS JugAuAee Aolst & et
7Hd6-1 : BB elel et gAFR WGl Joj7t A& Aot
74d6-2 : B Elol wheh ol g3te FugAuAdE zort A& Ao

3) ARG} RS

58) Dale Fodness & Brian Murray(1999), Ibid.
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(1) 438§

B739Le59 WA NEE TEoF BHA AA B FE, BFZH A
e BFAHR, BFA FE AL JE FFH T FAAE Y, BFA F
WOEAA AR, #Fway ol o2 Yo diEAEe] A9Y 4 ojd FH
o) ARE @ol olgst=A BMHAY EMAY, dFAEL FFA 9 R Ao
4 FH A, 33 way olviEue #3A Y wEE, suAd wEH 59
AEE FRAISA o2y FBE Wol o&de AR ded E Ay
B34 A7E0 TAoR FFYo] SN FR LS AYPEHA ) dF YW
ARA 71F - AA dE AR, YA FojAdd tF FHZ o] AFTEA
of o]&&taz @,

(2) ARG A

WFAPEY B 7|E AYATES AR FFASo] FFYPR 5L 9
d olgsts ARYAMAE IA 6712 FEY F Aok 67 BFAEA =
Ztzp A3 J4, @Fold PP AR, AE - JAA TV 59 AdEwA, o8
AL BFAUL, PCEACIY dgdlelgsh, B AfdXM e olejdt £/E F4o2
FFH LGl AE On-line, AAVFZH, ALujAl, APAAAYA}, 7FEA2) 4,
dPHA|# T2 Uro] EH4 o] & @t

(3) A

Larker®} Lessigc62) 19 QoA AR FE48 Fo3d Fo59 83 &
849 F /2 THE AES ALsA FRHY FLEE 1 ue) Bax,
T4, T84 59 AEE AU Y AL AR FA AP =

59) #7444 (2001), A=
60) 74 (2001), 4 A=
61) ¥7444(2001), HA=E.
62) Larker, D. F. & Lessig, V. P.(1980), op. cit., pp.121~134.
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A& A, Doll# Torkzadeh=6® FBAA¢e AHAHE Fristed ol 8H=
AgAe] BETE SASE AES WS, AT, ¥4, BA4Y, ANY &
T3 Hrto o] &3 AH.

B ARME 059 ATE FAHeE #FAHFEA O
o g BE" ‘qdgolnAFR”, ‘GNP RAA o
8902 Yo &3 dnz g

@ BEL YR
@ BE" 59 A AR

dot 2e ATE FACE E AFINE FuTAN FuFel oY A7
& Hew 2ol Ay

447 gARRUE L FEBF F@d 9FE 7A Ao
AAd7-1 0 AR NEL AYEHY PuAF FAY¥ ¥ "

Aolt.

HHA7-2 T AR RS S AGH olEA FHo FAR 4L WA 2
ot}

AM7-3 : FARLUEL GAARAAN P BEA HAY FFE
M Rolth

7448 - AngAuAE FutEd FAF 9FE WA Aot
74d8-1 : ZugAuAE APEHA FuFed Fo4@d JFE v

Aol

7bdg-2 : AngAuAE QP ouA Fgo FAF FFE 7A A
ol t}.

7148-3 : AnaduAE FAZEAAN g BF FA¥ FFE
oA Aol

63) Doll, W. & Torkzadeh, G.(1988), op. cit., pp.259~274.
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3. A9 Ao

1) 3374 54 29

B ATEAH S UF Ro2 Y4, #d, HY, YAS, o] 5oz
FEET

2) 23¥d 89

B At BRYHE A, AEQY, A2uP, BABR, 782 o)
28,

3) AuEA 829

RIS #F o] BFFFT L TulEr] Ao e FBFAFRE o8 7}
A AERYAAA Foldls A Tae AT & AFdANE FFYo] gAY
izl e FFAHEUE, AL AT A2 YEo,

(1) g4 P&

AR UNEE @Fgc] AFARGHAMAAAN Rz dE= FRFFIAN
AYEAHA ) dF FE, 4 7]F - GA dd FHE, 4P FRA A
a3 AE2 Yed.

(2) AR

Augduie #FPRE AFTHE =F2HA AHYLlY PCRAY ZL
“On-line”, Aol Zt3 & “NABFRFY", V& - FA 9 dgad “d
WA, AP BAAA", YA FFA - T T ‘A4PFAIBT, VMER
4"z FEE.

2



4) AuaF 849

JuarEe @RHol gAY FRUEH BFAFLE ATE ARWAA o
A4 2 598 T= 59 FALAE ek ols GFFAA A
BoE o olnAFY, FHARFRAAN dF THo2 Yo B4 o
4.



IV. 45%4

D Ar9 53 2 AE 74

A7 w349 ARy 4% ARAFHo JFL ue 899
ez 3. watA A dFAE dydez JxA8E A7 g8 AF
EE $ESq 338 v @34 2GR I FAYESHEL ol &
o BES FEAAG. HEZRAE FFHAA ol FolHn, MEZA A 418
o] FEROZRY AT 7|2A82 F4Y & ds FRo2A 308WY ®
28 Y ol &3 £RE A8 £Mo= EXCEL Z2 13 SPSS%
A HANAE AR, b AT GA NEEN 9 Je5d BN L o8
3 A4 BE9 ATLFAH SR BREANS BN

B dFdME A9 F3A4 S4E A $Pos HEZA WY o)f
At HES Ay A7 AHERY FYES o] 4T AE AR, E A7
2k7F Aol @A AT ALEE AR Qo HEAE [E V-1ldAM 2+
AAY ZA ¥ FEo2 Yro A, AFdFo did ety &,
#3H ARG B FE FROZ FF FE, g AFFAHA &
o7 o]FojFhY. #FH FEYM I FELS oA G4 FFAFARYE
d ¥ FE54 FREdujAd AF FF F REOZ o|FoHY HHMANR
Hg, ZEEHuA} FRZo B3 FEL 7H AAE HEE AEAG
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(¥ IV-1] &A1 74

AFgge] AP duky F& 8(1. 1 ~84) BE, e
ed Augde BE FE 1311, 19 ~2%) s
| o (7 @A)
=7+
D EARE YL B = o. 14 °
) BARRe e ¥ MY gy ane
4
A ul) % B3 = . 2¥ ©
2) AEEHA BT F 7(0. 2%¥) 7A AAE)
ARGANS T FH FF o(MM. 19 ~9¥) 3
=7 - R (74 YJAE)
ATEAH &= 8(IV. 1 ~8) 4 H&

2) AFEAH 54

oA A7 FEL A, 9%, ¥, A, 4 34 254,
e, 43AY, 1dn dAAFAGe2 EFAed 2 FRe GE% B
o

AF BB S HE SHA JUEFEE (B V-218 Fo] FA7F 529%=
daung i Bt $HAES #¥ X dsta A% % Edeldel
793%2 YeEry ek gRrEg Reg vepgt d¥¥ F¥= 3047t
714 w3, 209, 400, 50d£ o2 et AU EE AEH| 289%2 7}
A go]l UL AHEA, &4, FF oAt €945 £XE 101~-200%
mlgko] 7bA WSt 201-3002+4, 1009t old oz dEntt AFAFE
e BPAL Aoz A /NHEFHE HEERA & FF WA Ut



Ae EHAZE 516%= 7M1 Bk, YFAGLE dEAIY FLEAZ Aa9
09%2 7IE BE ¥FTE AAHL YA, $EAE AAAFAGE =
Alg Ao M Eo]l 299%E M B R, A E(260%), B71xE(195%) o
2 YErytd.



(B V-2] $9A9 AFFAHE &2

=4 PR W s | WA= | #E HdE | rEdaE
o 163 533 53.3 533

44
o 143 46.7 46.7 100.0
1049 2 6 6 6
20t 105 341 34.1 34.7
304 112 364 36.4 71.1

1} ol
409 64 20.8 20.8 919
50dl 23 75 75 94
60t) ©l% 2 6 6 100.0
= 4 13 13 13
aFE 60 195 19.5 20.8
% 4 A - = 205 666 66.6 87.3
o E}?] 21 = 39 12.7 12.7 100.0
AE3 89 31.1 31.1 31.1
AHF-3] 55 19.2 19.2 50.3
A u] 23] 30 105 105 60.8
2+ 31 10.8 10.8 71.7

3 o :

FE5TFUY 3 1.0 1.0 72.7
A Ak=] 9 31 31 759
8} A) 37 129 129 38.8
FH 32 11.2 11.2 100.0
1005+ ©] & 54 189 189 189
101-200%HY 93 32.6 326 516
Qma | 201-300%49 68 | 239 239 754
25 301-4002H4 34 11.9 119 874
401-5007H¢ 16 56 56 93.0
5019+ o] 20 7.0 70 100.0




[E V-2] 929 JA+FTATH £
5 A T ¥ M E | HAE | A5 HAE | FAHAE
o & 91 29.6 206 29.6
Azay <1 +ul9-2} 56 18.2 18.2 479
2 21+ 8} - Z}+ 2 159 51.8 51.8 99.7
el+ahy 1 3 3 100.0
A 170 55.2 55.2 55.2
FAEA 110 35.7 35.7 90.9
4329 -
Fol& 24 7.8 78 98.7
7] €} 4 13 13 100.0
A& 92 29.9 29.9 29.9
A= 60 195 195 49.4
S A= 31 10.1 10.1 59.4
e M A= 80 2.0 2.0 85.4
A 35 114 114 9.8
A 1 3 3 97.1
7)€t 9 2.9 2.9 100.0
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3) #354

B Q7oA olgd wHYe VFEAHL BFJH, VEAF, W5, 4
71k, &uAA, A&, dggAgYges rAI, NMEEHE AT 2
3= dgd 2o

sAse AFVBINE ZAE FF [ V-3]dA4 Be AAE 752
3 He7t 289%2 7HA Bx, SA#Bol 263%, MABFo] 256%=2 HE
U AZEs 284 2R GAZ tEaS AR BE Az o
= Aoz HAY AFHF BEIASFE SUA ool MY BUZ, F WA
WEo] 253%, RN WA WEo] 224%2 UYEY wuH AFLEZP BES
o} 4 gloh. AF#F 9y FE 52 ool 48.1%2 HF BkEH o=
B3 AEZANMNE Ued urgh o] stEZ@Rd dABF HFo] x2
Ao 719 Ao wAY $HAEY AYre 2¢ 3 YHTL 45%=
744 Bk 18 290] 305%, 38 49 FEA7E 182% w2 YENT AT
Fol A o] &3 SutAMe s ZAY AR Sdol o] 497%E Nt BAL
oo Zx oA £o2 UgRt $EAEe AFAFAAN 19T AE
oyu]go] date ZAY FH 30-40o] 494%=2 JHE BRXL 10-200 Y
o] 205%, 50-605r¥o] 153% o2 eI
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(& V-3] $RAY AFBHEA

5 4 2 v = HAE | §& HAE | FHIHAE
N3 79 25.7 25.7 25.7
A E o3 19 6.2 6.2 319
w38 NEBG 89 29.0 29.0 60.9
o) % 81 26.4 26.4 87.3
7)€t 39 12.7 12.7 100.0
A A A 69 22.4 22.4 22.4
A 78 253 25.3 4717
g gl Lk 51 16.6 16.6 64.3
IR 30 9.7 9.7 74.0
oAAA o]y 80 26.0 26.0 100.0
128 16 5.2 5.2 52
291 75 244 24.4 29.6
A3 32 29 9.4 9.4 39.1
49 39 12.7 12.7 51.8
5¢! o1& 148 482 48.2 100.0
35 6 19 1.9 1.9
14} 94 305 305 325
S AL 137 445 445 76.9
34} 56 18.2 18.2 95.1
41} 11 36 36 98.7
54t o] 4 4 13 13 100.0
zd 153 50.0 50.0 50.0
2% 84 275 275 775
SubAl A o @ 36 11.8 11.8 89.2
Lkl 21 6.9 6.9 96.1
AT 2 A=A 12 39 39 100.0
103t9 o=t 11 36 36 36
10-202+4 63 20.7 20.7 24.3
ofshu] & | 30-40%4 152 498 49.8 74.1
50-60%r4l =%t 47 15.4 15.4 89.5
6% o] 32 105 105 1000 |




2. A% 9 g3y 24

€ didMes &3 $559 HAYL Frss] Y8 Wiz g gE
3 E33Y AZEx ¥4 Cronbach Alpha A4S o] &3 d FA%AL, 54
5 MY 3 Justs AW BIY EHE 2ARNE 4 RESA

1) A= &4

V= 2HE U M9S S99 34 dyoz 249 22 Ags} u)
KA dERYol e AL AAZ sEd APEE ZHAETY FBA o}
BERE Y E Ao JENTA, AN, AN, dE2s54, 2da A
4% A gujg ZEge), E AFAME AHES 2] Ysid 3
Eurst dE o] 843 Yt Nunnallyo] 596 24z AF Hofo e 3
Butst &t glo] 06004018 FEIA, 71z AFEFAME 080, 121
TEY FAo] BFHE FEAT EokdME 0900]4olojoF @k %)
Van de Ven & Ferry£66) Z&ulst &1 gko] 0.600] Ato] ™ S &9 AF
= A de Aew By,

€ A7AME [E NV-4l94 BE ulel go] a2utst L3t o] 0608 4
3t glo] B A7 F4 72 Ao ALe ¢ 5 Quh 2y w3
AEUWE FolA A9A 7% - FAo] B PR TEurst Dupgro] 05827
22X 060utoe Aol g FJruUgo] ua i HolHe U4 & gt

64) A59 - Holt, SPSSWINEG o] &3 SAEA, » 97 9A}, 2000, p.198.
65) Nunnally, J. C, Psychometric Theory, 2nd ed, New York, McGraw-Hill, 1978.
66) Van De Ven, A. H. & Femry, D. L., Measuring and Assessing Orgaization, New

York, 1980.



(B V-4] & 8 A5k xE &4 A3

o] & > Fiy Cronbach
9l &
P 2 SRYE (E282) | Alpha(a)
e o) [BFTAA Al e Ar s |
AL gn ew 246 ge Qe a6 | -
A4 71% 9l 5 AAZA QR
1 B P E PR } o (?'izg) 05827
AR | ga o |2Ex dA, olWE 9 oggn | &
e
e 1% 3 20 Y Ay
SO |5 on 5 Sugu e |08
o Ay - '
ool g R
AY2Hz) 37 4
q2Ax | St 44578
AR Bl PRSI RSEaE (1.2620) 0.1779
23 2 A golalo] T £g
AY2 A By Z7}
SER " o 42787
e 2 & EL o A .
ARUE| ey [FAR e B o
Wl AMEE AHE Bl e
SNARG BRE SSHYHT} U
SRR | - 43268
Al 3} o
o e wrE wde A e (1.1001) 08182
YAE RRst ABHoE PE

2) 9§34 ¥4

2 AFdAE JHEASTES A% SHELEN #34 54, 43U HE
G AFHAL, FEEATEAN JEREAH} FETEE HAAY. o]y



29¢ TARE HE FEESo 24 WFE A= @FEA HAEY
gt 2A8M & AAFHAYG RAEH BYPFAMNE FHEEHE o83t
3, A" 839% £ol5A &7 AN LAHARE] 4 2AF el
952 3= A 2y 71¢d Varimax#d & ol 454t ol ¥y & F
AN 22 2SS 2ME e ged 2o [ V-5 (R V-6l &
7t gAY LT FJRTZ dF 2AEH oo

[E V-5] 24y &d oigd 2AQ8A 4342 389202 F& + UN
3 2zt qPEAR ] @ BE, P JF - A P FE, 4PA F
YA d e AR WY [ V-6l ARAFd dg 298487
2 38902 %8 4 UUL, dF APEHA FRF, G| oA F,
AR AN g wEoz WA zeEn 4 2984 ZHF KMO
Z6D e 0817, 0690, 0.8852 HEIY 8AE2 FA WFAE 1o FFAAN
e W & & Ausge 2AdAe) & Ho Ye AeE B F 3l
o

67) A2 - Hol7F, 'SPSSWINE o8& FAEA, , F97 94l 2000, Kaise-Meyer-Olk-
in(KMO) 2= W545 o] A@A7 g8 WFo o 2 485 =& Ue
e Aoz of 259 glo] Ao AAFHE AP WS HAol FA R¥L Y
eldith, KMOS ol 0.9001% 493 F& A, 08004eld # $& 2, 07001¢°¥
Age A, 0600]4old HHF A, 05001 ¢old utgAstA 2@ A, a3 050 Pl
nlold wolsd £ glE Aoz ¥AYH.
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[ V-5] BB UG dig 2AEH

’ 89l
g4 n4 agx g
ik L BRSO EESE LR
o8 Ae o By
4 o F Fubo I} AR .893 152 2.750E-03
S digt AR .690 -5.851E-02 312
o)F ¥ ZE e Yu 665 357 129
g8 3, 1Hd g R 7.206E-02 .859 110
BFEAHA] 2AH g g B 185 .839 .149
232 HACWE F 284
Ao "B 5.685E-02 d11 .866
7%, 24 5 AAZA O . 158 745
Ay
2933 Y FHE B
g4 By Kaiser 3787 Y wddgs
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[E V-6] RUBEd] dg A2

a9l
ARRE e
APEHA) | oBx | FAREAA
Auws | ojnjx 4 | o NP VF
QY EA A g Foprted =0l
g9 203 281 795
4*'-1:!1-1] l-r.o'l)\]ﬁ o)_g_];g = 0.
ol £ 5]311:]. 290 143 852
SyogAs) £8 2 xefol ohet
olalo] £go] BTt 285 513 565
Az g BA 0%
AR 170 871 226
AYEHo dg T ouA
zgldo]] £ge ()dq' 359 .790 190
L117} /\}%?} 01‘53751'3 el A%
NEEEZ ARstn Ao A1l 553 309
B3A g JEo wEgF
WiE AP dA e 816 212 160
RrgArd wad gAY
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W7l gA%E FHd oo
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3. 47 7149 AT

€ HoMe ATRYE 722 o AE e dF 23 4AsA
7t 1, 7bd 2, 7Hd 3, 7HAd 4, a@la M 55 & Z T-Tests Y EAHEA
& o83t E4AU, EHEH FAF Aot e AT zEIE AT

D7d 1 AF

7bAd1 s e met SRS FRGAuAAE Aot Ag Aol
7Hd1-1 : Ao me gaF Ry E Aolst gl Aoy,
Zbd1-2 ¢ Ao w2t @32o] o] &t FRFAuAHAE ztolrt U

& Aol

7Hd1& AFste dode T-TestE ol &stdd [ V-71% [E V-8]& &
qda3E ved ZAold.

[ V-7] 4ol @& MAHAFAEY ol & 4T Aol

S e 13 e
EFRCEN Al g EFHz A= t gk
i k3 417 151
MAB37Hd 302 1.724*
o 3.88 1.44

F) * p<0.1, ** p<0.05, ***x p<0.01

_49_



(£ V-8] o] W& 7AZAAZY o] & 4F zto]

ST
Fawa 44 H EF9xt A= tgk
. g 357 1.84
P ES D 303 ~1.905+
o 397 1.79

F) * p<0.1, ** p<0.05, *** p<0.01

7 1€ BAE 29 Adel we @30 gste FrUHEY 84T
o= ezt gl Re2 ety ey AQdd wet oj 8t FEF A
A= [E V-71% [E NV-8ldlA 2E uist 2ol MA@ BZFA 7HFIAAL
oA zol7t e Ao derRt. F, AFAYLEL FHY ¢ FAHo] 944
B §94F 0%oIHAA AN AFHPNA dL FEE ¢ Ho| o &
Fi UYR, Aol AZAAYYE T ARE TG ABFAYES THE
= A$de gAEY 4o o ®ol g&d2 U&E ¢ & A

2) 4 2 3%

7442 - &g wel dAF R NG JRgAuA = Aolst AL Aol
74Ad2-1 : 8o me GAFPR WL E zHolst A& Aol
7}42-2 @ & wat @FYo| o] &3 FEENuAHAE o]t 3l
& Aot
744 28 AZ87] Y8t dLEAEAHY AFEAE Dunnett T3(# 9
Z 0052 o3ttt 2M4A3% gAFARUYE o§ AT dads AL
So% Ko7t A, HEH wp@AAZ [E V-9Jst [(E V-10]9 Yebd ut
o} o] ARGMujH o] go thaA W K Aojrt Y AR HERT.



[¥ V-9] &8 On-line °]-& 4% zto]

TE - Kin EFHxt Fgt Pgt
FE 350 1.73
nE 3.17* 2.19

g - & 451° 2.09 7.200%%x 0.000
A - & ol 4.79° 2.23
&4 4.27 2.19

F) abe I3 vl <] (p<0.05)
* p<0.1, ** p<0.05, *** p<0.01

(£ V-10] &8 7SR o] & ZF 2ol

T B EFHA F#t Pgt
TE 4.00 0.82
i1s 4.28° 1.64
A& 354° 1.90 3.049%= 0.029
LA, E ol 405 1.57
A 3.76 1.83

F£) ats Ha v xZd#< (p<0.05)
* p<0.1, ** p<0.05, **x p<0.01

[E V-9l &¥¥U= On-line o] & A% Aol& YHetd Eoljg. o 3}
ol HRGMuH o]§ e AolE Hole HdL nETH} dFAY % o
gEAA B, EF G AAT R diFgd EQo)d Tl FAFE 95%UW ol
A Aolg HAd &, &EAC HEa dFAG o] Fd n¥{Y e At @@
dgo] ARGNE ¥ W On-lined o ®ol] ol&3e A2 YERHY. ot
18Yxd4-E PCH A 2L FRZIed H27137F 9 8L A
710 Aoz BAY. EIAFYA dstde [E V-10]944 Re uwiep 2
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o] nZEH digAs ¢ EgEPRel FJF Holg Bolm YtdH nEols
o e 7td BFAHSo WBAFE GAA AFAA % FdE o gol o

2 eEe ¢ F U

3) 713 3 A%

A3 Aol wet SRR LS FugAuAdE ol AL Aolth
431 Aol wa FAFRYLolE o7t g Holth
432 : Aol mek wFAol ol st BrYAAAE ol o

€ Aot

7 38 AZE7] 95t dYEAENIY ALFEM S Dunnett T3(F 9+
= 0058 ol&sg. EAdAE (¥ V-11], [E V-12], 282 [8 V-13]
o Yet Ao

Ao weME [E V-11104 2E uig} go] APEH A6 fha J1 o
go NS APz FA@ Aozt e AR WA Aolg BA A
9o EE25Agd FASE BFASA vlE AHFEE, AR, FREol #F
2Hxd @ RS Bol FHMdE Ao dEnd. Y & d7AA 9
Ay FESE AHE o $554Y9 FES7 39U A2 FAH, o
g2 AFBRAL gioz duirgsrde da Tzt dE Ao fddn.

A Ao o) & daME [ V-12]9 [E N-13]dAM E&
g} o] On-linedt A P&AAZ ol iA=L K7 2ol7h ANAG.

[E IV-12]1= 248 On-line ol 4 AF Aol& dHetd ez AEAR A
N2, AEAG A9, AFAHR F¥, AFAR 2, ARHR ARG,
Aol 23 4, 2en A9dH FAT FEd /A AolE Ho A
Aoz AMEA g AFo Had AFA, AR, FASe] FEREYNS ¥
@ On-lineg ®ol AHgdE Aoz YEINT.
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[ V-11] AdE PS5 HA| o] dhg FE o o] & 4T o]

TE 2Ry ¥Eux Fat Pt
&3 3.9101 1.4666
AHF-3] 4.3636" 1.4124
A ] 23] 3.2167 1.4721
A4 3.8226 15251
5T 3.0000* 1.7321 2.363%x 0.023
A3 4.2778° 1.1211
gt A} 3.8750 1.1794
FH 4.2656° 1.4198
A 3.9526 1.4415
) abce G v d 3 (p<0.05)
* p<0.1, ** p<0.05, *** p<0.01
[¥ V-12] ¥ On-line °]§& A& o
& B EFHA} Fgt Pt
g2 4817 2.28
A3 493% 2.04
Au] 23 3.13* 1.93
94 3.26™% 191
FEFAY 3.33 58 5.492%** 0.000
A akz) 467 2.40
A 4.83"* 1.65
TN 3.29° 2.21
A 4.30 2.18

) abcdefge= A3 vl F A4 ¢ (p<0.05)
* p<0.1, ** p<0.05, *** p<0.01




Augdud F gBA/NAL o $E BIASY VR S4o we
Az Folst YA AW A [E V-1313 2o Agel dstoiw Fo@
Ado)g BT AolE B Yee HEAF AuzyPd Fd Aolg 2
om Ut & AEH BARE Agsol Muzzdl FAs: BB
) dree AW BEH BRARE ol BAHE Aoz Urhdch

[E V-13] AdY dh@d7# o8 4% Ao

T RN B EHUAL Fgk P#t
AE3 293 1.73
AHF-2 3.64 1.96
Au) 23 427 1.87
A4 3.90 2.02

FETFAY 3.33 1.15 2.953%** 0.005
A2k 4.11 1.36
& 381 1.79
FH 4.19 1.99
3HA 361 1.89

z) 2= A vz v2d#<9Y(p<0.05)
* p<0.1, ** p<0.05, *** p<0.01

4) 714 4 AF

M4 WASe wa fARRUEH FugduAds Aot A& Aol
o},
JHAd4-1: WaSel e gARRWEAE Aot AE Rolth
Jda-2 : AASe) ueh BHHo ol g FuTAUWAE o)zt
1 Aotk

7AM 48 A% 95t YEAENG AFENE Dunnett T3(FF



& 0.05)€ ol&stid. E44d#= [E V-14]9 dey Ao

[E V-14] 9259 Y3 FAAdd A FE G4 P& zto)

T B EEHat Fat Pz
100%H o] 3} 4.2327° 1.1163
101-200%H4 4.3623 1.3584
201-300%t ¢ 4.5606 1.3323
301-400%H4 4.7941 1.1518 2.194+ 0.055
401-500%7+ ¢ 5.1042* 9085
501+ o] 4 4.1000 1.2524

A 4.4603 1.2696

F) av A2 v x2d 2] (p<0.05)
* p<0.1, ** p<0.05, **x* p<0.01

Y452 I, s 9 A9A FoA e did FE o] Lo Ao
Mt fo g zolg Hola . Aol RA JEL 100%™ o)t 401~
500%F9 o]t Faoltk. F, 401~500% Y olde] £5FFU BB EO E
R34 Ed v& sy, 2F, A F FFA FdAHe did g 7o
g43te Aoz vegt FRFHuH o)fd JoAME dAS5HEE foH
Aozt e Re2 YEewo,

5 74 5 A%

7445 ¢ dold w2t HARR U LA FRGHAA A= 207t Ag Aeln

7bd5-1 1 volol @ #FYo] FHdE FRULAE Ao/t A A
ojot.

7445-2 : volo wa} @FYo] ol g3t FEEMMA AT Aolst

< Aon.



74 58 AZ37] A5 JYEAENH AFEA = Dunnett TI(FEF
z 0058 oesdn. EAAR vold daME ENFR RS FEF A
A 2So] Wad AaR K@ zAost A ReE dewth A3 PaE
AvEd AP UE F APEAAd d@ ARE 0231, I4FA ¥ -4
Ao o@ FEE 0860, dPA FUAde dF FRE 00742 dErEE, A
g ux % On-line& 0019, HABVFAFL 0913, AFAA7| AL 0.140,
AZENAN A E 0404, AS8WAE 0559, 22 GFBAYAE 070200

6) 714 6 AF

a6 : B3R et gAARUEH FugAuAdE Folst A Aol
o,
61 A El wet FAREYEelE Aol7t AL Aol
Jbde-2 - Baddel otk BFHol ol s AueAu Al el 9l

& Aol

AM6e Az dstd JPRAEN G AFEM = Dunnett T3(F 5
# 0058 ol&3tUH.

[ V-15]9 [E NV-16]¢ @2 eio] meh gAgRu g Aot A=A
SFoluy] S8l YARARNE ANG AHE ded Eold £4EH A
6-10] thatods APZH o] W Fueto] FF Aol & Hola Y&l W
A

[E NV-1511A 2E uish Zo] APZAHA dd FRAME F4TE
9590l el A TP AZRFL e F AGA ol A= Ao
eyt = AFRSe ¥ 0 AFd A FRE HF wol HEHE e
o JlE=pRe = BRASL WG YFL A¥E @ ARG A
Edge) FFo] AH oz o A Welg oy Dunnett T30l 9@ Azt
Aol e ROZ UEHRH



[ V-15] #3Feld P EA Ao g HH o] o] § Fg 3ol

TE i EFHx} Fgk P3t
R #33 3.5823° 1.3761
A& oy 3.5263 1.5044
NEE% 4.2216° 1.4814

2.975%x 0.020
oA &G 40679 1.3869
7] €k 36923 1.3160
3HA) 3.9052 1.4289

F) a® G ¥ udHd(p<0.05)
* p<0.1, ** p<0.05, *** p<0.01

(£ V-16]e SAYRNE FA A9 7AF - dAe) e Fust B3y
del wek olst YA BAT dHE UEd EzH 2N AW A #
ge Aol gt Aoz vy

(£ V-16] B3l YA 71F - Aol g BE o] § A Ao

T ot XFH=A} F3t Pgk
RS g 3.5897 1.3740
A& o3 3.8158 1.5019
7t&5 8% 3.9663 1.4882

1.432 0.223

oAl B3 4.0438 1.2533

7] €} 4.1154 1.5996

A 3.9000 1.4208

(£ V-17]1& S4B EUE TAA GPA9 FjA Mol g FH7t #3F




ol we zolzt X EAY FAE Ued FZA J1F - AAd dd A
Heh shaZtA 2 BA 2R Jud £ Aot e A2 dERT

(B V-17] 23968 g2 FoAde] dd F2 o8 4T Aol

& Ky ¥FH8xt F3k Pat
AQBH 4.4599 1.2891
NE 8 45789 1.18%
&g 46973 1.2238

1.702 0.152
oAl o % 42194 1.1434
718 4.2906 1.5279
Ly 4.4510 1.2676

[E V-18]= @33 elol wet o] §3ts AEYHWA F On-linedl w3t
Azt S8 o7t e EAF ARE Ued E2H HFIZA SA
BBe F= Jud F9% Aoyt Ae Ao vy F AFVFE #
= Judse PCEACY AHUE o83t AFFEE ol =533 s
2 o 4 Ut} oo use @A BHFo] On-lineg 7t HA A&s= Aoz
Ueld=d ot vAM@R SA44 YA § AYudsI@AE T A% @
# AwrAe AP AYss Aol Jerz awF AAHLZ On-line 5
o g FLRYAS ol Tt FolE7] HELE BUEEG



[ IV-18] #38el¥ On-line °]§ A% x}o)

T B3 EFHA Fgk Pt
N 3 4.4 1.99
A& o 3 321 253
e 4.84° 1.99
p—— 377 214 4.712%*x 0.001
7} e} 3.8 241
A 424 2.17

F) at A9 v 2Fd Y (p<0.05)
* p<0.1, ** p<0.05, *** p<0.01

[(E V-19]2 @33 del M ARPAuiH F AJABFEIL o439
BREE FHScY HGX AAolst AeA 2N d4E Ygd Re=
A 23 ol e Aoz yeyd. a2y Jud Y7L vuasd 2y g}
F@Fol AFAZ A AYFEE FAY o MAHA FAL g ®ol
ol&stan A= A& ¢ F UG

o

(£ V-19] @33 d AABEEY ol & 4F 3o

T& Ry REEHAL Fak Pak
719 o33 3.86 1.35
ANE 3 3.84 171
7HE 833 423 1.33
pp—— i® 53 0.871 0.482
7] €} 421 1.82
3} 7) 4.04 1.48
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(¥ V-20]1¢ @3eiol me FugAusl F SPAAAAE o83t &
BARE Qs Qe Aot YeA ENE AAE dErd Rejd. &
N Ay A9 Hole gt Aoz yeigd A FFE vuwd 2E A
E£dge = Yool AFFo U AYFRE FHFEd AJAAVAR
g 7bg Bol ol&8x TS & F AT

(¥ V-20] ©3geid g@3AAA o8 4F Aol

T Rin EE9x Fgk Pt
R 4.06 1.87
ANEA3 4.68 2.03
A= 429 1.75

0977 0.420
R 3.96 151
7] €} 395 1.95
3HA) 4.12 1.7

[ V-21]= B3l et AudAos F JPad AENAE ol &3t
o BRARARE FPFed AuP Fojsk YA BHE ZAE HEd AL
2 Aawdy GARFL d= Fvde KA Aolst A& AoE UEHK
o, = gABBL Gt Ado) AFUF oY APPEE FIYL | 4%
Bd AevAE Bol o&sn AL & F A+



(& IV-21] #3ed AEA o] & 4 Aol

T B EFHA} F#t Pt
LR 342° 1.58
N E o 8 3.42 1.84
V&= w3 3.78 1.59
—— 4107 T3 2.126% 0.078
7)€} 3.62 1.79
A 373 1.59

F) aT G v 2E 1< (p<0.05)
* p<0.1, ** p<0.05, **x p<0.01

[E V-221= @3Fdol met Jugdd 5 /205 gig F4
#RHRE ASeted AV A AeA BAG AR dehd el
24 Fa Qe Aot d: Ao YuRoy Juy AFW v& was
d oS EEa dMEFe] & Ao v JtHAAst FAE T Al
TUFHEE Bl 531 USS ¢ F A

(B V-22] 339 ed 71530239 o8& 4 Aol

T Bt ETHA F#t Pzt
RS 3.46 L75
AlE o] 3 3.47 1.81
7VE 33 411 1.79
e 304 17 2218 0.067
7)€t 3.34 2.12
A 3.76 1.83
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[ IV-23]12 #3Pejo] wat Fugdus F YA 5 AFB_7IBS
Y2 FFARE FPsted FAT Aolst A FHAY ARE U8
Aolth, 24 A FAd Hole gt RAeg deigouy JdEQYe] B G
of wsl FFol 1A L Ao Hol AFo HEAYEL 2= BFAHSS
YA 5 APFA 71V T APYFRE Bel £ Ug%n ¥ + 3
Ak, weA oL AW T BHFFEMEH oj5o] = FEE AL
Aoz motste FEML NHYY & AEF soqof & Aoln.

[E V-23] @3 3eid P A7Y ol & AT Ao

TE B EEHAL Fg Pat

R 3.30 1.92

A E o3 4.06 1.81

7+ & @3 3.49 1.84

o iw 1% 2.402 0.050
7)€} 3.13 1.98
A 357 1.92

DR TAF

M7 GARAE NS L AEDFHo] FIF P v Aotk
AM7-1 : GARRUWEE AREAA FRAFd Fod FF& WA A

.

A47-2 : GARRUGE oA olulx] Paol ¢ I vlA Aol
o,

H47-3 : BAARNES FARRAAN A DI F4F J¥L 93
Ao,

[ IV-24), [E V-25], 282 [IV-26]¢ 7H4d78 AF87] 94 o333
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THE AAE 23 E HEd Zojd. #33Yo] F4F FE U Eo] FRVF
Y& vAEA EHE AR FI¥ ¥ vAE WFRE AYEHA
e BEe oAPA FdAde dF FR2 ety o]F 9 BAME o3
EA Ao g HEE “QYEA(HYR"Z P2 7|F - H A Y YHE
NFAAAFE", 22 Y3 FAA L dE PRE “FAAEYR"E R
da71z .

[£ V-24] B4 AR Y Go] JPEHA] FJuEvtXo) ne 4

.~ ERaike
A ¥k
¥z
225 | oowe £ )
o | TR gaas xe | 320 e n |
(B) ez . %A
A
(Beta)
oy %) 1964 | 266 739 | .000
maa | JBEANAL | 184 | 048 | 207 | 3.789%=x | 000 | 843 | 1186
’d}i- ) Ea g4 | 4397E-02 | 049 | 049 | 897 | 370 | 834 | 1.199
o
T |xgaeAge| 361 056 | 362 | 6.477*** | 000 | 804 | 1243
R= 498 R’ = 248 #4Y R®= 240
EZ93 = 11019 F = 32865 = 000

[ V-241= @320 G4 FLso] mBef YRBE 29 FolN A9
23 PRBEo) 4% FFL AEA GFAAENL AN FAE U
B Eolth, ¥4 A% oJPZ Aol o Fu ofRx FoAMol gy 3
W7l APEAA FRAZ fo J¥L vAE Roz JEwo RFRL
02482 F&WSo] e HBYL 25%AEE Yesnh a8n YA o
B AR AP FgAdel NP PE FANE JPA FoAde G
Au7t AYEHX JuntEe o F2W JPL oAE Ro Yeuy ©
ARRYET AYEAN FEDE 49 GFFHAY FFE TASASG 2



S QAH(VIF : Variance Inflation Factor)@& %8 & & AX0I® FA &A%
VIF7F 2442t 0.804°0]%4, 1.2437|to =2 2P FAE e Aoz yE
o,

[ IV-25] $8 ARGl A ojmA] Fgo vAs 9%

A A4
A A%
Ez
TE | =gus . %9
2 bl hed t = -
W R P §§ w8 | 24 | o
(B) QA+ . A
A
(Beta)
34 1982 | 285 6955 | .000
‘Tlﬁ AREANAGE | 269 052 | 293 | 5.195%*x | 000 | .849 | 1178
ol ul A
g |71 FAASR] 69IE-02 | 052 | 076 | 1336 | .183 | 838 | 1193
BogAMERE| 214 059 | 209 | 3614%== | 000 | .808 | 1.238
R= .449 R* = 202 A9 R =.193
293 = 1.1708 F = 24910 P = .000

[E V-25]C ©AARU S0 aet FEwE FoME g g d4ol
U olmx A §o% JFe uNEA Folur] A HAAEN AH=2 o
HE A e AR WA FoA Mo o FEJF {FJ¥ FFE A
= Aoz eyt 1 FAME P2 FoA Mo diFd FrIE 4FA oA
A gae o 8% FFL UAE Ao Bol AR ATASLE oI
AuAE § BAL 71 ool ¥ Ro WA R*FS 02022 F&HUS

68) MY, TOHABZAIE, , B4}, 1998 p372 FRQASL 16l AAHeR %
o =g4o] fAdTHE AS ulatw, 0o FASE SPASE Bel 5P4E KA
A ReoE AE Juiet RAoD VIF/ 02T 2 W GFFAY Y EA
AT 2 4 93, FAGA 030 clstold SUES el 4BYE AHT F UL
o, 03001 401d SHWS Abole] Fuye TAZ HA Wk

o
23
i
it
™

-
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o di¥ d@goe] o 20%2 uJelwtt. FaAFAS VIFE 2z 0.8080] 4,
12387 vto 2 gFF A A= Qe Aoz ey}

(& V-26] €4 E RG] GHHRAA de BZo] nxE= g

. 344
A Epep
T4 | o i el
P —lgﬁ)‘ o) t =
He T anas we | 08 *E 32|
® | e 7 3
T
(Beta)
(&) 2.440 .240 10.181 .000
CR LN
2} Ao A PEAR| Y. 151 044 | 197 | 3.449*xx | 001 | .843 |1.186
2‘22 ZIFEAAE | 6975E-02 | .044 | .090 1.578 116 | 834 [1.199
FoA AR 227 .050 | .264 | 4515++* | .000 | .804 |1.243
R= 425 R’ = .181 FA3d R = 172
EFea = 09938 F = 21.962 = .000

[E IV-26]2 S8 FB UG S4B aA G o] F9)3 J5Fg n
AeAd dd ALN dygolg, BY A3 JPEHA JED I o X
ojmlAl FHd FIF FFE HA= WY vAAANZ APEH A o
AR} BFAY FoAde dF FEI GAAEAA N RF o {9
FFS HAE Aoz YeEY. 1 FAME oA Bgade o s}
d & 98¢ "X JALE ¢ F U R*%@L 01812 F& o ois A
BYol o 18%2 uEtytt. FaEAY VIFE ZZF 0804014, 1.2430)2to g
g4y FAe e Aoz yeygd,
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8) 714 8 A%

7448 : ARgAuAE PutEd FF %L 71A Aot
7448-1 : AEFAAE GPEHA FRVZ| FoA¥ 9T 71 Aotk
482 : ARGAuAE A oulA Yo fF I¥& WA Al
o
448-3 1 ARGAAL FAYRAN A BFo FI¥ dFE v
Aot

748g A7 959 AAEYH FAAN GFIALHE ol g3t (&
V27l MEE [E V-20]c @%3do] ARGNE A ol §d ARG YA
7 gAaE ARnEo FoW P NAEA £ 2H4E HEd Eolg,



(£ V-27] ZEEH A JPEAA] JuetEo o= o4

A A A%
xE
%:$ 2= d %9]
W2 SHAE | a4 | ®2 :__ﬂ t ag | & VIF
(B) 2.z} . gHA|
A
(Beta)
=) 3.026 351 8634 | .000
ONLINE | 9624E-02 | .034 | .167 | 2.825 |.005%**| 892 | 1.120
MA&%
ol &) 24 102 050 | 119 | 2029 | .043** | 905 | 1.105
24|
A AE&vjA | -5.020E-02 | 053 | -.063 | -.955 | .340 711 | 1.406
o | @38z} 180 047 | 251 | 3.832 [.000%*x| 722 | 1.385
7HE A
3606E-02 | .041 | .052 | .889 375 903 | 1.108
49
3 3
qjj@ -2417E-02 | 041 | -.037 | -592 | .565 809 | 1.236
R= .303 R = 092 3¢ R*= 073
EFQxt = 1.2169 F = 4931 P = .000

[ V-27]2 RAEGHuiAeG APEA A JEaBZae JFFASE 43
234E Jvetd Fold. &4 23 On-line, MATFAE Y, 281 SPFA A
7t BAYEY] AYEHA FEUF {FoAd L v Roez ey,
a1 FANE GBI BAF7 02512 F8E7 M ada & 5 ¢
o RS 00922 F&wAso Ay dydo] o 9% vhebygth FadA s
VIFE ZZt 0711014, 1406mete 2 gFF Ay 4t e Aoz yg
s}



(¥ V-28] ARG 7 8= o]u|x] g vlA= FF

LA AL
A% ° e
N 5 A%
iF
% frol
| mues I I T I i |
W |AAF | BE e s =z} VIF
® | ex| 7
A4
(Beta)
(&4) 2833 | .369 7669 | .000
ONLINE 108 036 | 180 | 2995 |.003%++| 895 | 1.118
R N
A 1658E-02 | 053 | 019 | 315 | 753 | .905 | 1.105
9= :
ol 714 dgujA | 5197E-02 | 055 | 063 | 938 | 349 | 707 | 1414
)3
T oajjx}a 101 050 | 135 | 2020 | 044%x | 715 | 1.398 |
EAR |
e 4960E-02 | 043 | 069 | 1.158 | 248 | 903 | 1.107
Qe ,
e 3986E-02 | 043 | 048 | 764 | 446 | 805 | 1.243
R= 267 R = 071 39 R = 052 |
EZ9x = 1.2777 F = 368 = 002 |
J

(B V-28]¢ ARz AEaE R For A= ojux F4
o 9% AFe HAEA GFIAENGE AN Doy, 4EH
On-line# dyBFAAHA7 BFAS] FEF YA onx Fdo #F
Qe nAE Aoz UeRt I FAME AFFAARSL gHA o]n A
gao 7t 2 9% nAE Aoz Yenth R@E 00712 F&uT
ge Ao o 7%= vebgth FxEA VIFZF 4 07110143, 1.4067
sto 2 tEFHAY AL dE Aeg vEyRH.



(B V-29] AR2GHujA7L GAPE AA dgd BZo) e 9%

I A)
;“A [N
M SA g
EE
a4 o o
Tl sqgus o mal| e |
A JAAF | BEE 59 g5 | &3 VIF
(B) e | 7 37
A g
(Beta)
&) 3.058 303 10.105 | .000
ONLINE | 9658E-02 | .020 | .193 | 3283 |.001%++| 892 | 1.120
A #F 5
SARE| gy | TSWE-0Z | 043 | 099 | 1601 | 092« | 905 | 1105
Ao : —
ga | QWA | -1312E-02 | 045 | -019 | -289 | 773 | 711 | 1.406
T | pamn 149 041 | 240 | 3673 | 000%++| 722 | 1.385
7SR A
3.049E-02 | 035 | 051 | 871 | 385 | .903 | 1.108
49)
7| @& | -3610E-02 | 035 | -.063 | -1.023 | 307 | 809 | 1.236
R= 314 R® = .099 FA3¥ R’ = .08
B9 = 12169 F = 5340 P = .000

[ V-29]€ AEFAuAZE s 82 FoA FAABAAG g
o AL vA=A AdFIHIALME HAF dgolg, EAF3} On-linedt
MAAZAY, PAJBAAI B FAEe] FAABAA 3 Eo] Fae
T A2 YENR, 53 APAd AL M & dFL FE Aoz vE
STk R°Ge 00992 F&u4d tigh Ao o 10%2 Ye stk FaaA
o} VIF: ZtZh 0707014, 1.4140)9to 2 TFZHAH9 ZAE Q= Aoz Y
Et sttt
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[E V-27], [E V-28], 2@ [¥ V-2018 ¥%& 29 FEEAuA F
A Ggaadast AueId g & dFE nAE Ao2 Yyt @
A BBAR ABZAEL AFVRARE avjse d oA tE AR
Aot GYBANAE o] g8t BY o #8F AuE ATY F A= W
e BFdor ¥ Aoz BddT
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v.d £

¥ 7+ Fodness®t Murray® #324e AR GMuegs T2 Ma2 2ds
Mathieson®# Walle] #3749 9A1d4 < Fakeye® Crompton® 3343
olplx FAEAARF 2d, 2 Fu& - olge AFRIY S FHog AR
o AEGHIY FROF FFE e 898 H3lnA Ao
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