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ABSTRACT

A Study on the Tourists” Perception of
Cultural Authenticity

Submitted by Jong-Ki Kim

Supervised by Professor Jae-Ho Song
Department of Tourism Development
Graduate School of Cheju National University

Jeju, Korea(south)

With the pattern of tourism changing these days, the number of tourists
looking for cultural authenticity in other areas is also increasing. Cultural
authenticity which is taking a growing interest means an unique culture of
the area and tourism destinations and tourism industries in many countries
are striving to preserve and reproduce the traditional culture as an
important part of cultural tourism. This cultural authenticity is shown to
tourists in two shapes such as real culture and model culture.

The objects of this study is to examine perception difference of tourists
in real culture and model culture formed of cultural authenticity and look
into what effect tourists’ perception of cultural authenticity have on their
preference for real culture or model culture.

Among quasi-experimental design the nonequivalent control group posttest



only design is employed in this study. And architecture factor, exhibition
factor and employee factor are used as three primary factors to measure

perception of cultural authenticity in real culture and model culture.

This study shows two distinct findings as follows.

First, tourists’ perception of cultural authenticity in real culture and
model culture shows difference only in exhibition factor.

Second, perception factors of cultural authenticity influencing on tourists’
preference are different in real culture and model culture.

Architecture factor plays an important role in real culture but architecture
factor and exhibition factor are critical in model culture.

This study leads us to understand both strength and weakness of real
culture and model culture and bring about an affirmative effect on cultural
tourism of Jeju island for the future.

While the interest in cultural authenticity as the center of cultural
tourism is increasing, more studies should be carried out actively as

preceding studies in this field are greatly insufficient so far.

_vi_
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<3 44> AeREvEY #3H afA AL e adEA
2914
T F1 F2 F3 .
communality
A A5E A/ A
x5. F-ojAA 701 3.962E-02 214 539
x9. TALLEA 811 1.582E-02 220 707
x10. FAFL 910 566 325 102 436
x11. SAML % 877 176 7.577E-03 801
x13. 71'd &% 777 105 371 753
x14. FH LA 2 773 3.021E-02 -1.52E-03 598
x1. 27 <& -5.47E-02 732 9.829E-02 548
x2. Z7FUF 194 .802 -3.446E-02 682
x3. AATFA 4.101E-02 797 200 678
x4, i 2 9 197 724 191 .600
x15. =32 9.790E-02 521 271 355
x6. AA& = 335 393 447 467
x7. Az - A -2.19E-02 284 790 705
x8. g - g4 202 124 851 781
x12. AF+213 373 106 .638 558
eigen-value 5.457 2.368 1.380
A % 36.380 15.784 9.202
FAEAE % 36.380 52.164 61.366
Cronbach’s o .8657 .8010 .7700
KMO(Kaiser-Meyer-Olkin). .698
Barltett 782.969(sig=.000)

RHAR, X9 FA

VR VEAE 0
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<E 45> AFNEEUEV B 144 A7 Wee a8

2919
T i F1 F2 F3 )
communality

T ZAA /A A=
x5. F-ujAlAd 710 5.654E-02 233 561
x10. FAHA A o] 733 218 -142 604
x11. SAHA I 862 9.043E-02 -162 777
x12. AEFa4A 779 1.234E-03 429 791
x13. 71 dEF )% 596 436 200 586
x14. M EA 2 861 -103 -7.06E-02 757
x2. Z7FW 8.082E-02 643 528 699
x6. A& =T 172 .642 404 604
x7. Az - A 6.901E-02 718 154 544
x8. We - Fd -1.52E-02 781 151 633
x9. FALA B 505 639 -187 699
x1. 2745 &1+ -135 394 625 564
x3. A TFA -7.47E-02 254 826 753
x4. g 2 99 118 1.761E-02 846 730
x15. =3t=2% 394 221 426 386

eigen-value 5.135 3.094 1.459

4 % 34.233 20.626 9.727

FAEA % 34.233 54.859 64.586

Cronbach’s o 8661 7913 7190
KMO(Kaiser-Meyer-Olkin). 775

Barltett 3 819.546(sig=.000)
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