





















































































































































































	1. INTRODUCTION
	1.1 BACKGROUND
	1.2 PURPOSE OF THE STUDY
	1.3 NEED FOR THE STUDY
	1.4 DEFINITION OF TERMS

	2. LITERATURE REVIEW
	2.1 ONLINE DESTINATION IMAGE
	2.2 ONLINE DESTINATION MARKETING

	3. METHODOLOGY
	3.1 OVERVIEW
	3.2 RESEARCH MODEL
	3.3 SAMPLING DESIGN
	3.4 SURVEY METHOD
	3.5 METHOD OF ANALYSIS

	4. RESULTS
	4.1 DESCRIPTIVE STATISTICS
	4.2 PARAMETRIC STATISTICS
	4.3 ONLINE VIDEO AND DESTINATION IMAGE
	4.4 INTERPRETIVE ANALYSIS

	5. CONCLUSIONS
	5.1 SUMMARY
	5.2 IMPLICATIONS
	5.3 LIMITATIONS AND FUTURE RESEARCH

	6. APPENDIX
	REFERENCES


<startpage>10
1. INTRODUCTION 1
 1.1 BACKGROUND 1
 1.2 PURPOSE OF THE STUDY 4
 1.3 NEED FOR THE STUDY 8
 1.4 DEFINITION OF TERMS 10
2. LITERATURE REVIEW 15
 2.1 ONLINE DESTINATION IMAGE 15
 2.2 ONLINE DESTINATION MARKETING 22
3. METHODOLOGY 28
 3.1 OVERVIEW 28
 3.2 RESEARCH MODEL 29
 3.3 SAMPLING DESIGN 37
 3.4 SURVEY METHOD 38
 3.5 METHOD OF ANALYSIS 39
4. RESULTS 42
 4.1 DESCRIPTIVE STATISTICS 42
 4.2 PARAMETRIC STATISTICS 56
 4.3 ONLINE VIDEO AND DESTINATION IMAGE 61
 4.4 INTERPRETIVE ANALYSIS 64
5. CONCLUSIONS 68
 5.1 SUMMARY 68
 5.2 IMPLICATIONS 71
 5.3 LIMITATIONS AND FUTURE RESEARCH 75
6. APPENDIX 77
REFERENCES 78
</body>

