EME KITES HEMTd 38
— MBS PLooE —

& B R*
8 x®

1.7 & 3. Btmde olobANER
I. W7l BRBR 4. MM KE

1. KITRES @2 V. ddMstel BB

2. HkiT#= BK 1. &1 8Hle a3 #E
. MK Fpis e 2. BOEESRBAR] & iR

1. Wigsribe] W V.& A

2. BOtEme rit

I. A

BEHEA A BtERC) Aoz HEA A WAL 1957 BEEMERIA S FEHMME BXK
FHEEFTAG R, 19583 KNAS Mg ~A T2 wiifiz=piigel Bk, 1959¢ BRI ¥
AEBDER RG] A7 el 10599 o BMEBEHR EFEHH] KRR §& § ¢+ Uk
a2 ¥ PAES BEBABES 1962 HEREMC EolstA 1966 E3E oh3 HM~mEEMES B
Zill AlYI=2o BAE, 196309 MM ~Eil, BWM~AMS KEH A EWHEM, 19619
O KEHES] A 5 WATRS KEE IRt EHB, AKX, BE 5 IR XBMs
7b ZEEol A A FATA RS, = WMEE oL BV A olwl 19629 &
BifAel MERA =& BH 242 BABEER] KRt st 19629 AE 54 $4to]
A8 AFE BRAA Y, DL ABKITRE HMHIR ZE Sol olfoiZst. =¥ 1962

* AR Brssss
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2 qFota =¥3 3P (AE - A204%4H)

W 3Yolle RtMiEEA BAEBEHEC Barsichy

B 1961d 849 229 BIE¥EiRMzES ki 6892 BT - AL, 1964 129 &
MiEs MRS 39 BOEMRES Fsidd 243z BOLITERE 371 Asddd. 2
I FEMEE B DRREN 09734 ~19821)% #hrshAl sigla, 1975\ 24l BUf v+ BIEER
¢ BEFRIERRKFS shiz BRADCH: XFBEEHEE Astel BEER o &M - 17
Bl e A3l ¥WKE dgon, HAE §OEIUEE 19639 10¥ 0B @A 572) H
el PHEXEE @29 selctelx @xad)ol BN R, 19743 293108 #MME KALH
Xredg izt WHEILEABINS I8z g2 B KEE M BE
st glc}. '

ol2l ¥ WM Tol4 e Wiol BTl $E2 XML 2K At #Fmwnes 24,
1960l 19 £ sl BEZE ol 66 U 1966 el 103kei™d, 1977dell & 505t ol fl ot
1983 ol ol 1008t & dlom 1989dolE 260uted™ 2l 1990dole 296utd o=
Al &tfated sich =8 MALES KITHRE o E BERES 22§ ol HA RE - BRES
shod gich,

a2y vlolA R fEAN A B PHEES FiTRS Bt E Jtee REH RRET U
Z, FiTiCl Y BREREE MITHUN S BRER GkiITEERER T clolA HEBRR A v EsE
ALY ZEEEREEY 28 BERRC BEN ULds HRE 8ol 233 HFAHWY £
HEEgel =z Yt FRF clelANRE #iegsln o,

a4l o] TR BiNe WKITRSY HKITE HHEERe HR, Prmme it vtolARER
53 MBY EEExke BE odu BrEse S8E A% BE & REsx, ol #HA
TBMMEe] EEME Wisleul glon, PHEAEL F2 XKHAK A& ot viopA
EEpol sl WHEERKITEES Byl Y& whTo.

o] PIEEME JR3Y) St BIMoME BLEREA AT KiTH 78 % REE £
#Eagla, MIMolAE HPB@HLS] WEE LES] ¢8 BEERe] B clelAYERS
ol Faeslon], HNEAMAE HY HHls BHERS MRl @& WHEMLY BES
RE}GH, Fo2 BURMAAE ol AFES BNzl Rl g Ui+,

1) Bk, BWAE EXBRY oA 235, AF=A AB0E, 1986, p.94.
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WM FeiTHel MGl B %% 3

I. J&iT5%< BEAN
1. RiTRES BE

A BT e BAERREE B3] s, KiTHol TKITHE 3t XK, BN
Rk, Z1et KiTol MIBE=l= MERFIAL &, Jle kit WF RtHe Ko HEHD
dxd, o] AFE Aoz Adsud g P ?

O KITEE H1¥ WX, 1M, 71 KTl MRSl Aol RERGE Mgle 4.

- @ KITHBIREE BE}c BE Al KITESY Ydold RERWE MM d.

® Etde]l BBt KiTH BHE T8 L4 BRE FASt KiTEAA BoE Rt
3= d.

® wiITEE A3 KiTHEE Rtz AZse 4.

RITHRS 2ol Al E BE Bl we} 2y 5o EHAEEQ Glicksmanel 2]3}
| FA7] cf2 Aol fo] £RERE AAEHN R KITRIES A22 231 Yo, 2533
Ze KiT¥Re Aoz EEY Age %BIA Thomas Cook (1808~1893)°I=], 27} WKiTHE
21234 2 WRE 29 o' g d

fRiT¥#S] BlthE =2 €8x 9l& Thomas Cooke BE¥EL JFEEToldos F{Riel IFHx
dEY EEEBFRACH. ov 1841y BEEeE Hd SoEantel HHROcz 2201Y A=
Leicesterol 4] Loughborough7t=l9] #H#kiTol —AH 1439 &z 5407 HBEGFRS
B3 KiTA7I ol J3hstd ey, o] EEKITLR 2v ¥ ¥ FIRSE E71A $43tct. o

2% EEAIEIKITS) M3hol Ryl =lo] ax 1845\ HPIKITERE L =lglen], Leicesterd]
4] Liverpool7t =l o] fkiTol oyt RNEE BiT3rdch. 184630l MR RHEol ¢ 23 EH
@kl 35046 FaEstel HXE WiTGz, 18516+ Aol BRfEH A Nxo HK&
of A7Fal>] #l8l 1653 o|4o] Thomas Cook® 78/ ¥ EXitNIL FiAsIgcl, 55 MK
iTEHRC] B HE 2+ 1865 22] o}E 9l John Mason Cook$t 37 Thomas Cook and Son
olzgbe MiTRLE& W|irdtglon 1872delv 222dU7be] R —EAKITE RIHAIHTH, 1874d0l:

2) MERE, FITRIFERM, SUHARRE, 1991, p.12.

3) FRE, KiTRHB®RW, MEM{LRL, 1986, p.58.

4) Donald E, Lundberg, The Tourist Business, Third Edition, CBI Publishing Company,
INC. 1976, pp.104~107.
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4 Axdga =3 M3 (YE - A3 3HR)

FITEFESQ “circular notes” ¥ Bi7shdx 1931 BoE@RE] Wagon Lits& 51% &332
U, BokAR & EEEATS ol @RtE 31%sidend, 19729 XEEMF€ RITHEY Midland
o] WiIge 24 thomas Cook and Son @it E& 4sich

o]s} zFo] Thmas Cookol o3} w24 Ao = EEsA € KITRIY KITES EH
B - A S 5T BYe 2 e AlejdlA KiTH FEE HAAIFZ] M Aoy
AF RESHE Mg w3 9 KITRE EEE B KITHES KT £ KiTRERED o
ASTA (American Society of Travel Agent)oll 2l3hH, HKiTEEZ ¢ A WA F A o449 =Y
A)® (principal) 2 %8 FIEE Lol KT X KiTol BASE AHojul2§ BRE BA =€ &
fte Emsn Qlony, =AWl FKiFEE o3 (B BA £ €6 &, EHEW. B
7% 71ek BEGEE S wich, aejoe =" Pl vd KiTRET RBIRE &
f73te kol slv Held.

FiTREE =dAEge] Ryl o8 REEZA FRE FELed, 28 Aolv|2F
BAIERCZ =+ B2 el EXHEE &&A1A ddd, 2mE3A HHEE = 2
L BT KT BHRoE Nt BEEAA BRI =3 fES KITESS 2H K
THRE —o) A% KITREE KITHERELN . —2 8 KITHRE L} KiTEAA
BRI HKITREE —o A%9 KITREE KiTPRES o —KITEREE RBTH
§ BiTsle Aol "o, 2nE KITEES RHABAA 2d KiTRET KiT@EDESS £
W) W R DWRES Bl BiTe HRY Aikolnd, debd KiTRES KES =¥ F
B F, =AW, KiTE 2ol REMEE 4o s KEREZ #9 2 FRET KEE
o] sl& AHelch a2l 25 ¢ ARBEKITLR U3 XEEEN. BHX S22 FH Ut M
BRI [H4S3 EETEEE IR oY 2 o =UHE Ry gtz BEY 289 B
(olloh, MRS Rl e & Bk ERez oM BRUE A EH ol
282 BEY dd4do] sin Uk,

2. WkiTRS BR

19619 84 229 BUff+ BDEHEIEREE i 468922 HlIE - Afistdec], WAEE 1964
d 1249 BHEGRS T3 BLESHRS FigsdAd 2Ad s BRTRE 7] AR, 2
¥ BOLEEERES £l A KESS g, oMY HEAT FAA KiTHRA ML 2
FYE F AL 1982 A3 HESE 2 FoHEE Bd, AHA ASARY KITHIFTHE B
R REHo 24 EHYE KITILES BEN BTl AT K AR ke RFEE FHH3L
Ax, EA KiTE disted —EF ol e B ¥ BREFE HTY &+ U=F 3 ¢

5 BEE. BCHE. ®3rEk, 1982, p.90.
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PN FKITHRS ABESE) B EE S5

KITEE A REMAS BHLIAD, A4 BXEEA 5 NEAY BAKTE BRs:
AKITRME HES o1dd A $o2 BH¥ + o

olelgt HEMBL HITES BEol —RE D3E Aoz BRI, KITEY KT = ol
WY RBHEE B EEHS @ARDY KAE TEA st gdout, uwhd HHA B
2 REYo2HA 288 KiTRe dHE BEY 4 9t M@= olasin ok

1986%d 124 319 B M3V10E2 EFERo] ¥ FELAD 1 MW PHEREe S
BEY ol % 1991 59 % A HAEMS) BHsted HESo T KITRES L5 841 @it
of ol23 leul, BHIRERE 3= M N0 Y BITS A2z Y HWITHL A8 (B
gl wel KITRE Stz 1 WES vd g 2o

(1) —MFRiTH

—BkiT#ClE ¥ BN =€ BAE KiTshe HERQY £t SRS oD ste iR
& Usie, REAY AsFh Y€ o ki Y AES LU HE BKE RITH FE TBE IY
Hx gk =3 KITHA A8z A1y BREM] FEIES 2o, RASHS 354U o
dolt] T8 HFH ool 5L ol HEFE BEY 4 vl o] AL 2% HEFT vk 2¥
T RESE o BRAol Uoth. a2z wFEH) WHERS 100w ol4ololol stn HEFF
o R 30 oo MESn Qch. EY BREMAAN Lo BAKITE HE A KiT
E PR BREES ITREHER Jd Aoz HRYoz4 £HE ddo2 clolH YiEEE
&332 X3A 3tm glcth. ol ¢ BREEM el WA BMHiKld B Yv —MKIT
rtE AR BHBABE oo 10@Eftel o2z U},

(2) BISHRITH
BEsFRITROIE ¥ BHE KITIHE MBRAE Aoz 3t KITHRES 2ild, ARAY &
B AL o fKF U EES LY AT @KE RITH FE (TRE Z¥H3 Ud. =3 BEE
B3 2, BESS 1949 ol4dolojol stn Fd MEPIHATMS 60n olBos HEsliz
ot cleld Kol ahel MKl BRI e KITAE WA 1074kl oj=m it}

BEAKITRC 2 ¥ BNE KITHE HNEAS 4oz stt KITRE U =9 BEE
#3 2, RESL 5L oldelofolsin T2 WP ool 344 ol uo] HREFTE HiF
BE + 9lon of ¢ 2 HEM vic} 1UNEY RESL L o HERoH oo =3 WiEB o
HHERE 50m oldolojof slv| HEFTE 0m® cldo2 HEsta ok, 2zla HEERL
— BRI BUES B —sic. olald ko] mial Al BMMRAA B¥ Fo Us gEHBE
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6 AFustz =EA A3 (AE - A1)

=5 63@ERtel ol2xm lul, 91d 195 E 54 T ¥A 120 @ity M2 BEste) Mgz
AE Ae BRY WY TR,

ol 4ol 4] M uls} ol 1986\el HIFY EHERES I MITRAY BRERNY Fol=
2712 BEE BHAZID Yok 2 AAE KITRC TN BRH KEY ot doE
mEgSel} Bikol FolE 12ln T KAl flolE KITEE BEY 4 Yot MEdxn, ¥
As BEERS] HEc s ¥ 7 KITEET BSEF BE < BE HBSD Uxz -
QA e BOE (K THE Ao nlolANERS BiTHA ERES & FKITHMIT, o
e KITHEE ol MRS KITEEE 2 Bt #mstn oo asted KiTHEE 7
283 NS BRY RITEES BN MiTEEst] FAEY HiTH, HNES 52
HES hAE S o RSl ds Aol

. FHEES) AR R

1Bl B

HBEMEE® ololAYEBNA v]ay ol FRY Y7HA Aozt ¥ £+ Uk, AA 7
o pge ¢ Jhx WG ARLE, AREREE, ARWES HEY M S BB
Ao EMELE & THLSERE BFEsLA shach 2eiu ¥ Aol FFel FA AAst
A sx BAe REES wok EFUSES KFSA s, 2 ¢ HEkesA arte Maol &
Foge) WS R EJN B, 28td L olnAE ZA To2H HRE FR TR
2712 e WREEE vehdAl Sigdch, REEHLE Yoz 2ulolu F4 FIE KR
o] Hig{LsiA sle AL EEolg. olalyt WAL SHEe BRMoR HHE ML
siglov, R EES okl 2A% AL ohddh, ol ¥ mBENLE Lot 29 B
224 BEZS #ksl HEscE vo] 2d¢ F Aotk & EHHHS REstn 1o HAYLE
olo}A 20 BAL 1% LTEMEEA mHe BEES HRY Ry it o SFHMLsks
Aolch, 2oz HPMMEY ARG BUTIPRES ool wkE clopAR Y2 BAL 4
¢ FHAolx WHMAL 2 HHE T AL ol

43 vlolANESH S BE S WRo Muss, BEFL T dideld. 2B B2 —
e ol K@ REMoIER ¢ hiPel BE KRE HEH TRAA € 5 U
t RGO £Eolv BARL ¥ ENY LERE R A TAEY Aol 1M £
xe HHe AR Ex ELY 2Fo2 @5l ulelANESHE BiTdhn T Held

6) Philip Kotler, Marketing Management, 4th ed. Prentice Hall, 1980, pp.194~195.
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B FiTRe HMMEe] WY K 7

&l 7 —EHo2 AE3tn e Bl KEEg D, BEY - EI - A+ BB -
F5 o) Mk KHgo 2 ste HMEH B, ol - 47 - KEHE - FERLEEY - 18 - 2
73-BRE - mH F¥ ERo2 v ARHGHY BE, selzeldol EEE XMoo &
LESH B Bk FR - AES] AR B8 - BELRE - HRESY MERER
BE - U, WE, Aojulx, olelARREE §o vlolAYER € X¥os It [THHHN B
B & & + U

28] A8 ZE REEL ojd BHE T Ko WS WD oo oy AN
< 53 MSEE 24 W @O =t Tmgela st e, 22 mge dZ RE
frelzitt AR 2= AEKClloF Bl Aolch, aejsle] ol MHTH FollA g B
Jielvt Rl dte MBS Felt ENiHE =+ BENBolE sy 2K & Enymigol 7}
F At vlolANEREE AL o24 1 BHUE ERY 4 As Aol olY WEMSML
o FiESE 290, AA HHREE oY & A, A WILET vlolANEHS WmyHH
o gkl GREER HEY & dod, A FE@oTHBe RKEE Bigste] ulelAga
2o BELS REY 4 dde A Sold, axdd fHEMLE PVo A BHHHE BT
¥ 5 As Holz ao 4 dlelAYEBHE s BRMe 2 BITYE ¢ Yt Hold,

2 @rmae st

BOtEme K Tt o2 e Y & US RAoldh, 2 fE 2, BEREAR (A2
o WEEKARAAE BtEwe REMEG, BRER, Holv2@R, HEER 59 vz
s, olF ofA| Mstel 22 AMM #HEE ®WTRIm A =2 FERO g
FAEY YT F—8 BEIA HEatn o, olziy SEE BLERS MESS voe B
XoAR MRS PRSI BB = BAERS BEHEMK rPA B mRelzln ¥ 4+
< Aol

Botel clEsld BRAEEE ol RERESClT, 2 HEe] NS g 22X
PXARRELS HEos Potel MY 4+ vz oy, 243 @kelats FHRS BXTY &R
v LEEF ARAA F 5 U AMeivlae] Bmadels BRI Efsld SEslolor ¥ FHol

7) RAE, vlolAYEEMA—BLol oA W —, 9%, 1982, pp.130~140.

8) Philip Kotler, op. cit., p.206.

9 BEBEAR, BEEUERSSSIS, 1979, p 519,

10) FRE, SRV CELHEIOR EMHE] BY FE, FEARIE B108E, 1980,
pp.452~454

1) FRE, KiITREEER, BFEC{LR, 1986, p.189.
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8 AFdsa =F3 3B (UL - A2H44H)

o}, el RERR, RS, Aol vAMW%R, BEES 5L EIEE B 2 58l 3l
U e @mes Y 4= U Aold, zEiv #elele MRS Y EHEES
el 28 MRETE Bl Birme s £ #ES 2o UL BUtERY Bl
| }A| gketha Holek ¢ Aol ’

A J Burkarte} S Medlike BXRRE A7x MRER & @Ee) o4 Y22 BtAE
goie] olulxE AW BHF BH, BW, WiF, slaszldeld 5 BOLEMHS] 2E BEY 2
2l HEgt7bA o] #5Et $o= Hestw gl ? =% J Christopher Holloway+ #)tEmE
B, BEES AW, BREXRE ¥ ANEXREo: mRdde HYsta & B ol
AZdAE BXESE Tourism Produc® =28ln HREFE=2A BmE Tourist Product®
&tz ok o=y BBl FEFEY HisT MHEEFUVE, KITRH, KITER, BRAA
5& Xigos agx Eﬂiﬁiﬁﬁﬁmﬂlxﬁf RBESE - K - 249, Guide =+ Tour
Conductor®] @E{TH#EE Moz PlMmaEET SHsx o

ol9} o] WAARL BXEMLS BRIl LEY ThrMelni2d £4W2 A KITES &
m= mEslclol ¥ AHeolth, 2elx @AM BN 2 2] Rtshe Mojuiae KE
o Ry LBEE TEAA £ 4 Yt 43 @Rolabe @R 2 Bid HEY 5 3ie
Aoz, = sh}te E¥A& ol Tourism Product } Tourist Productyk 8t Aol obzt KEH
23 o] T Servicezt: U2 FEHHE WRAAM 1 B9 2d og3t Zo},

A &4 (intangibility)

AMojul 23 FEMo 2 M v Aolr] wifol BECl Aojv]2& MAIZ &AM =
2AY, BRE =AY, £2§ EAY, JAE DAY st AL 25 RAHET Held BEM
o2 WY Beold,

o213l L uiolA ol B AifE A ot 22F ARE F2 ¥ REZ2D
Yol| Fo{xlA sl Aoz, ERAFN WEMe A3 AHolvla 1 BHEE HWAsA X3la Ao
al 2ol A A 4 e FEE MFMY 4 ol gt Aotk RE&Hs Fud KBHFESSY
TRl BMES AT B o LHER Sl Nl Mojuzo HREE REXFID o
o, BEGRE KAFS EEEEZE doad BB EEENRE GEYE & USE &3
Fa 3,

4 JE5MEME (inseparibility)

12) A JBurkart and S, Medlik, The Management of Tourism, London : Heineman, 1975,
p.132.

13) J. Christopher Holloway, The Business of Tourism, Macdonald and Evans, 1985, p.79.

14) FXF, FKITHRFEEWN, i, 1986, pp.46~62.

15) MMEA BAZEAF, B, 1974, pp.166~169.

16) William J. Stanton, Fundamentals of Marketing, McGraw- Hill, 1978, pp.484~485.
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BN iRl Aol J¢ £ 9

Aofu] A% AlHEIEA HREle HREIQ SRS 3] dlfol flHE BRESEE SR
T e A9 A oA, wRERE P4 HoiulAE Mldsls FRSol ol & Rftstm Qo).

clotA B o] BEANA & of FEoMttold EEIRST f—3 BRI, ol LY A
ol (B E i3] miHeld BERE & 8¢ Bkl Aoz a4 EHGEE= BRI
7| spelch, 3% Fdol HBEEF SBEY &+ At BR Y& A A 47} 3136l N5y
F Yt BE Bolx BRHAY ole Holo,

¥ MojulAE uhA) FHY A AHE 2 BREE7 o2 AbolA kst REERY
T ' Aolth, FKITRES REE, REEER. HMEREA 52 2 Aouj2§ fllsie p%e
B3 REFHE BITSZ Ue Aolg,

Al A BEM (heterogeneity)

o2 BREES BRI AolvlaE 2 BE @Rk 4 g8 2 obue} fitiE =x}4le)
AMolvlax BE(LY & e Hol AEolt, o, MEPEE T FIE EMRY o oic} [{
—% B Aoju|=E REEYE £+ ev}. Wb ole Moju|AE MASY] Mol 2 HE MY
T Y& 2ol Zeloh. 2t REMEE BES 99 ABE wE Ade 2 25 24PN
BE g B Y Ao BEE BAR ZawWaA ABEL MAsn Us Ao},

olfdt MRl & o) HojuiA@ite vlolAY 2 2ol B R IERElA B EEE
Zigoiol 3, MEEE —Wito) Yt £ Ho MojulA§ fIHstE o €8 FAN} ki
o},

vl# kit s) EEo] WEB) (perishability and fluctuating)

AMolul e Hmktt A Fol Aol RfEd HEE 22 Uok. FASA %= BN, EEBEE:
%ol vl ER, APESETY Aof £8)) S 5 dd #Hie oo Ax AHolt},
EF MojuAHHe Fa@, BH =X 33 3o el el 2 BEF A WEP. 27
o AT 5 FAdol AR o, HRW A FIBLS BNl et dahAlct,

12 ol Aeojv] x| Mgt WEHE Wl Foll MojujAgko] EEEE FRHH, e, 8
EBRE S RS L2 Utz ¥ 4 Yot 2@ BEE S8 BoMy BRIl il P
& A fe2H ode FBE ¢FE Aold, BEGRS BEE TH(Lsr) o &R
@3 BRHLE H5l5he AL ZF Moju|2o] PR BE BHtol 2= Y A
o]t}

3. Bimdne| DiotAIE R

clol AR kol 7he] EBEvlolARBES] TR R A oju]2rt 2 AL B9
A Tl el g Al sl R W PR iEAREMER W RAREES dele] #igen EINE
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10 AFcsta =Y A3 (VE - A2483)

Fe BRI WX, =t HEEHEN R AEEE P HERENA Bl BM
s BEd T¥Y HMERESS T2t REE RE@sA cloARERE o= BFE
£Ed EH WES T3 MM BfEst Yolvts MBHEGE Ks HY TR wH R
olgt ¥ 4 Ut} F, WHol Mojulast HRE AM BRHRENA KESZ 7129 fe
e WEERE Yo7 s BIEE $siol, 25 o B GRS o8 mE=H ok
olc} 10
a2z ool WiERE @Rl oetd ERsNE, FA-¢ @folsts £EE =t 2
o, oE EW, REDS A& MR B - B MR, £E J BREMY ER Fo=
HRIEGAS frAcl BEsIA T, BB EAKS B, BR ¥ Bl & S22 PiE
A Aol REEsHA S 397 ok, g HEY BR oA RR BEds o
e HmE Hwe uech &, @mRel H, My, £ESM, £EES M), BEe £EE7
HEde WERTS BEERT, WRHH &5, HRe] AR, HBRE (a9 #RE .
WX, WS HREsel gLAiE, HREN, BEMNEA 2ED Aeolulx §), EHMNE. vlolA ™
Bare) EBEE 3 Je BE ool dat FATEY #RCF Hind WA SE Helw®
ol4be] gy Eln AMeiu|2e] HidolA EEY ulel o] Moju|zzhe B LE - Wl (
WH) - PR RSl Yolid 4 whol 8¢ ¥ 4 ok A BABRE Aojulze —Eol
7] W Eol HHEe ZE o2 EBRgel BRI FEY £ sl Aolc, =¥ Z-YAIES Aojy
2 (E@et KITRE Y Aolvl2 (@HAmRIT A2 2tk fifEe] A dar] &l vielA
YMB s AR Aolth, wetd =AMt KITHEE S vlolAYBRE Felsted B o
3 o,
(1) Z>A89 ofopA BEE
@ =" —PETE GKITE)
o] MEMEE BHEC =YW HRE AW MA HRIE BRE YU} AF FU B
K&l EholA A FEE BREASI] BE @R} 3+t
@ =ZYPAE -KITEE ~BHEE
o] ulolAH@EBE =AW Rigel o REBo 2] HEE FELE KITHREZ B
Rl A BHEEAA BER (Be)sHE BRE Lo, Ao, KITRETT REEZOE 22 3
£ pizERtel ERE BXEAA BREe Aeo.
(2) KITHES ulolA Q&R
@ KITRE -BEZ
o] uolARMHBE HITHEL 24 =AUAHY Mojuj2ot BANKE KEHAA BEEHERE &

17) @k, vlolEMaR, FLHRREt, 1982, p.520.
18) R, olol# = ek, %R, 1983, p.116.
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PR k1Tl Mol B8 %% 11

K (£&)3ted ol BXEZ A KW - HRA 71 vlolARma. o Baye] KiTEs BXE
me £E R PRBES HRBES] B ois]2 REtE Ao kol BRiT3le violHl LN
olch. {HIER N A2 B o u] 23t 2 Fidho]l BH 3 HRE A Moju]i2 ddd, R
A, fE BdY WEPE, 229 BE BB o, Ve SU4ne A FE& ol
@ KITERE —-KITIREE BT

BOtiREE KITHA ASZ (Baxir)d of3le A TE BHBAMRS o BRE HEslz
e ol EReld}. ol E Wi KITRES BtERS £E ¥ HWHES KiTREEH
BE@rAmR Bd BXELS 51%Eol4 o @fel SAsl HRE o 7A19 BB vl
o] ®Rix o BES Bivdct.

3. miEAtel Wae

BAERS clolASEBl A 2 vlsh Zo| WABMBL B 125 T BBE 2o
2 AR cholAREBE BB AANE AS7 —Bels, =Y ol AEEL B
MREG KA FEET, 22 Aolulxe ololAYMEBE AEM LD EBETR | —
Biol o4 BB HENE AL ERoAU—2g, Hojul2r} FESE Rol bzt MRE
b EEEAIAZ BEME 2 WRES WA - BRE 5 Ut Aol I E T, A= AReE
Bk E FRAZIZ AN AaelA b AEE Lopo} 3he, 93¢ FAYSHE YL FTgoz
HA ABES WASH ABsheiol s, YAIF oS YAL AL W WA} YE Fo2 5
A g3bstolol shel, WAEE BHUSE AR B shok BATES MA - HREHT +
dche ERAM 2ohml BE Hoful2t =g AEHEZ Yol MASE Holn MAS FAlo]
RSE BEE 23 UE Aol ‘

oY WR W ol BABSS FHMHLE ABMS 1 A bt hE Zxold WEslo]
o @ Aolth HMAY WHEHMLE KRN B KRV LB(@ATME FohAt Holx
25¢ BRtS RES £N02 KRAA & 4+ e A 1 WHE +ee Eumeld sz 3
o, 2o BAERS ASE LEES T KITRECD 14 NEKEANY KITRES TR
ol ENE EESAT, BAERE BRIE Tlrdolul 2 (mm, A%, T, BXRE )7 9%
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Summary

A Study on the Introduction of Market
Segmentation

to Travel Agencies in the Cheju Area
(Focusing on the Cheju Tourism Product)

Kim Kyung-ho

Typically, a firm targets a market in which demand fits the limited capabilities and
resources of the firm; market segmentation is a target of marketing activity based on
marketing concepts. In other words, market segmentation is necessary for customer
creation and a firm accomplishes this goal by selecting one or two segmented markets
from among various segmented markets and uses the marketing mix to put the market
under its control,

This reasoning can also be applied to the tourist business in a similar manner.
Generally, a tourism product is produced and sold by travel agents, More strictly
speaking, the tourism product is fabricated by combining and arranging the tourist
products produced by principal tourist attractions.

A major difference between a manufactured product and a tourist product is that the
former can be remodeled or made obsolete through planned obsolescence, depending on
conditions of the target market-e . g., customer requirements or desires from the market-
as that market changes, but the latter, especially the most important element in the
tourism product, that is, the tourist attractions, regardless of whether they are natural or
man-made attractions, are very difficult to reproduce or re-developed artificially as market
conditions change .

In this respect, tourism market segmentation classifies various demands for specific
tourism products in each existing market and each demand itself becomes a target market.
"I‘hu.s. introduction of various tourism products implies expansion of the tourism market
and increases the market share in the various markets at the same time,

The purpose of this paper is to analyze the market segmentations of travel agencies in
the Cheju area and to suggest measures for their improvement,

The plan of this study is as follows :
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1. The present situation of travel agencies as_related to the tourism promotion law is
analyzed;

2. General characteristics of the tourism product, marketing channels and the actual
conditions of the market segmentations are shown and,

3. Concluding remarks and suggestions are offered.

The results of this investigation are :

v

1. The Tourism Promotion ".av- plays a negative, restrictive role in marketing activity :
that is, the law generates disturbances of the transaction order in marketing channels
rather than providing a better transaction atmosphere;

2. There is a very strong indication of a subordinating relationship between local travel
agents and mainland travel agents who supply tourists from the mainland and:

3. The disturbance of the transaction order caused by the Tourism Promotion Law and
the subordinating relationship of local agents to mainland agents create obstacles to
various tourism product introductions,

Based on this investigation, the following remarks and suggestions may be made :

1. Local travel agents require an introduction to market segmentation strategy: -

2. A pool system for the supply and distribution of tourists is recommended in order to
decrease dependency of local travel agents on mainland agents ahd,

3. SIT (Special Interest tours) programs must be developed through various recreational

facilities and promoted through positive marketing activities.
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