AN L& st oA

8 %X

I. vlela ABEERE'E
I. AKRd st V. £33 A5,
I. #@%l st V. de

.« = %

AFEas) mA GG FFO2 AT AAE AL FYAE oFF 2ol D UF
ke JTY2AYE Y5t oA, = AFTE3 o] s F¥s] UL E EHHE B
£ AgelA 4uASARel 24 g8 gt JFSA dFdsn de A g 4z EE
€ 2Aske AAE FHA AN ALY Agz-d 4SS FHske Bl EAA A (9a-
les-training procedures) & Muych P AFHA7 AT = shde S54RI Lok
oA £3to| 9 e MEL AAE o AEYE (anthropometry) o W =4 & 383
€ Hopolet ¥

AFFAE o33 22 FEEoFE A7k F Avdol @ ub-3(reactions to disaster),
FEa9 5, AAAFR, 48, xATAY, THES(culture of a factory)®), At 27,

1) John Gillin, “The Application of Anthropological Knowledge to Modern Mass Society,”” Human Organiza-
tion, Vol. 15 (Winter, 1957), pp. 24-30.

2} Eliot D. Chapple ““The Interaction Chromograph,” Personnel, Vol 25 (January, 1949), pp. 295-307.

3) Earnest A. Hooton, A Survey in Seating (Cambridge: Harvard Department of Anthroplogy 1945).

4) Charles R. Walker, The Man on the Assembly Line (Cambridge: Harvard University Press, 1952).
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2 A3dga =34 H18Y (4 4H)

2}3] 4 2H9) (social work)®), FALA % (military govern ment), AWz A" Esim o
3 B35 kel 28, £549 E4, 34 4%l A9 3) E(behaviour in extreme situations)
A2 sl ¥ AF(The study of culture at a distance)®), £3}o] FaAlol & AF4,
&FAAG7Ee] A (relations among minority ‘grOups), W 91o] A}3)+Z(social structure
of a hospita)V), W Zq1e S} Wau) &M Sojc},

02 QHAEe| uFe| T ATFE AT A Yoz GEHA D, 2 AT
sobA R Aol oA $8Y 4 e AMNAE A 2=l Gt Marcuse 2
o EHolA il Ftobel] $EIF e sheAel A €3 et Aels FEAF
4 (applied anthropology) olz} ¥2l%x2, &+ 81724 (human organization)
olg} 2l AEAEL A vHAlEel A ¥ A &2 UL, A4 AEAA Ameri-
can Anthro pologist £ A8 & 53 1x| ¢ it

279 opalEle] gt AFE A4en, $F512, ¢#A713 (quantification), s &3t
(theorizing) A17]& Folglsh o¥¢ AL vpAlddTE F2 vlALEA 1 AAE £
Abshe ol

8E ulAlE o]9Y A HErAte] dFole AL AFahA @eh Az AT Gz IAA 4
(interrelatedness of the social sciences)o] grgozye A= gt ezl
£, 4AHQ A5} (interrelation ships)Eol 283 7R ket

u}#| Bl b4} (marketing thought) & eHAIEEAE sA sk A4 A3 TE ey
= o]= 23| (inter displineryapproach) & # 3}/ A &sla et 2 o]l f+ "HIEE
AEol sl ZleAQ =HAuske A A Wol o @b S wFolrh Christen H.

5) Eliot Jaques, The Changing Culture of A Factory (New York: Dryden Press, 1953).
6) Franklin K. Patterson, Irving Lukoff, and Charles Winick, ‘‘Is Society the Patient,” Journal of Educational
Sociology, Vol. 30 (October, 1956) pp. 106-112.
7) Almost every issue of Economic Development and Culural Change carries relevant articles.
8) Margaret Mead and Rhoda Metraux, The Study of Culture At A Distance (Chicago: University of Chicago
Press, 1952).
9) Charles Winick, “The Hospital As A Social System,” New York States Nurse, Vol. 26 (January 1954), pp.
9-13.
10) David M. Potter, People of Plenty (Chicago: University of Chicago Press, 1954).
11) Charles Winick, Taste and the Censor In Television (New York: Fund for the Republic, 1959).
12) Margaret Lantis, editor, “The U.S.A. As Anthropologists See It,” American Anthropologist Vol. 57
(December, 1955), pp. 1, 113-1,380).
13) Richard C. Sheldom, “How The Anthropologist Can Help The Marketing Practitioner,” In W. David Rob-
bins, editor, Successful Marketing at Home And Abroad (Chicago: American Marketing Association, 1958),
pp. 209-304.
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ARE - 2883 o3 3

Jonasseno| # 228 £ HIYGEFe] ANVTEYE dvht o BEH 238 2
T PR A el R £R02A, BAUsHE sl R Rol ATl Wat A3 A
43k g 2ol Bl sl HEL & EFL £l W

1. A5l o 5hef

a) AR, A3lds) AelY

A7 2F Azl Hs] dF (The study of human beings)s}e Eog o
ek ) “Qdzkel A AF " ek A e AFe] 449 s Eok2 vre] g ndig
5 2% (archeology), ¥349#% (cultural an tropology), olo]&t( lingais-—
tics) 3 Al M <QAF2 (Physical antropology). &g olu] EAstx] ¥+ T332 A1}
oz A74ste AL dTste dolch ' FF A A Aol B ATE FR7
22 o He THAFHE A AW, odldAY Y, AYPHE Tgss YA RE Q)
e HAE AFshe drolnt Jodol e Aol B T2, ARuAY} WAL vl e
AL AF 2o 2ol 5y AL AT Q39 7R weds) A EEE o
T8l 2okol sk 1)

AFEE ohAlR Lokel A& ol 2L E3AFetolnt FHAFEL YA EHEE AT
€ AFEH AR, YAEHES vadAdste AL E3HE0] 49 EAEL sA et
7 wyoz TPt 2

AT Al Ao g2 gag g ek Y FaFd, Azlws A3 ge
B2A B4 Sl A QA2 2R A T GEolth o] A EY Mol e Uz ¥

14) Alan S. Marcus, “‘How Agencies Can Use Anthropology in Advertising,” Advertising Agency, Vol. 49
(September 14, 1956), pp. 87-91. ’
15) Anthropology Perspective on Humanity, Marc J. Swartz, David K. Jordan. 1976, John Wiley and Soast, Inc.,

p. 1.

16) Anthropology Today. 1971 by Communications Research Machins, Inc., p- 203. .

17) Cultural Anthropology,Carol R. Ember Beloin Ember, 1977, Prentice — Mall, Inc. Englewood. Cliffs, New
Jersey. p. 8.

18) Antrhopology perspective on Humanity. Marc J. Swartz, David K. Jordan 1976, John Weley and Sons, Inc.,
pp. 46-49.

19) An Introduction to Cultural and Social Anthropology. Peter B. Hammond, 1971. Macmillan Paslighing Co.,
Inc., pp. 53-65.

21) An Introduction to Cultural and Social Anthropology. Peter B. Hammond, 1971, Macmillan Paslishing Co.,
Inc., pp. 81-94.
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4 A3qgta =3 418 (44 H)

Ao fAY AR ohE 845 A2 ZFEse #o| chErkE Zolrh EE ARFAE &
AH 08 sjauele], AtsAEe} F3iole 43 pA S et BT Uch

Zeks] wsbAd Adel e A2 e g AT, 43R ANAEE, AFIR
BFshe dolch ASAel G o] kA RokE: Sk FEolnk )

o] 5 A3 3a} (Q1F3, AlEle, AbE|E) o AU AojHE Yr) AHAE o] Al Eobt 7t
Z (family) & o]%A 23 gL F AFshd Aot

A gk AEFHALY QR A3 A IS 2, ASTAHLY HE, A
397 (mutual perceptions) %} 7|4 A% (motivational systems )g& ZA¥HT
gAol:, = AEFTALY #53 YL AT q=t

B AR F2 7S Ueld A8 9ol Wt o FFY shEHe Sl AN AA
S Az ek A A AhFo] A ml=e oA HEUE A%E ASz
Z (social structure)o| o|FA wE=ertE A7 A A £ FAHY FH.9EY
253 FHY o|dBYH ofr|se B2 SR FAE JMAH E F4AES L A
ZF59 #99 WEE (rates of various kinds of behavior) 3} AFx4 ( class
membership) & o T3tr}

I F A 23 29 J|4AQ +ES Jle3 23 A3 FAE 47 A4
Ao} gEZ QA o] 27 AYHr = }9AEo)l AR AGA UA ek Ay 2R/
o E3RIF ke 715 243 Aol dsAL AT AosES Aol IS sl b
Zy9] THLE volrt 25 #50l oAl FEE Fa AW ez ML R ®E 2
AR E3pt AAERol A FA AL T AT IR AR ARl
7t 717} o5 AR s A @A Al A AT e A 551G A4S gt
A3 ek

Abs|ghate} Ale] gl A3 4 2E ATshed doldq Yad 783 AdI Yf(approa-
ches) & 7HA X sivh o o2 AFHae 259 Ags FAFEL AL YT T
A 4 ARE? E o FEZ, o E Sxpd, A FAY FEATE ¢ A&7t? ¥ A
&A= 54 1*‘:&‘°]-9']f"] vtz AH L& nFstr 259 EslEdA BE Aty FAE
wol £ £ AEF A FaAS Yok AFA= vhokt Bdpel A5 U7 @ Fell, A

3

il

Mo

22) Steuart Henderson Britt, Social Psychology of Mordern Life. (New York: Rinehart and Company, 1949
revised editions). S. Stanfeld Strgent and Robert C. Williamson, Social Psychology (New York: The Ronald
Press Company, 1958).

23) Robert Bartels, “Sociologist and Marketologists.” JOURNAL OF MARKETING, Vol. 24 (October, 1959),
pp. 37-40: Christen T. Jonasen, “‘Contributions of Sociology to Marketing, ' JOURNAL OF MA_RKETING,
Vol. 24 (October, 1959), pp. 29-35.
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. AH® B opole 5

Aol A4%E 24k, 2 498 delEded 2 4 dg AFARY o)z g 5L £319
AolA T AHIES TA=UY] A Eol oA o} 4ol d FHHoT Fad o g
Aol Foll v =l ZHshey,

AFL Aol A2 ehe SYAYFE #5159 (factionalism) B A 2 29
s 2] lfdtel 2EY £ kA o] B0l AV Y FAlo] o] gk
Fol ohimh zey AFTAA HYAFHA v ol A A YHBL Ao F
AsA Gt A FHAFGA) dTFse Aole $Y85n, THE BE Yo B
EEHA F5o] ot Az o A gast Avgeel A, @5}, 4L s},
FEolEolut A datellg) A8 27} olal Fojzl TAE SR Ed AFL 3] Aok A3
=7l Fx -7 539 (structure-function), A}y, Aeigta “ middle range” #
AEH AAFAL AT HAE AS S 27} ofal 2AE b2 gyl AHHo=z 9
FE EE T Ak olRL o8 Habse FHAFUols TANA %] ool vhA H A
of gk qlfdA AL g oz daslo] U}

b) AF& =t 2140 sl

AFFae F540ld AZ29 ol 52 AFs7] 98 S9sl Fas=le] 9k QFY
e B dEd FFUAAY v 57 2o, 2925 detopRn xE W AYE 7
o Aoly, webAs k2, $& A I Aolq, Te LE o4
A Ful EEEA e AFUSLY Aol WEL U HES ATolok Brh QR
A 23 (subcultures) & A Fshd Yol 4% A Eotoleh ™ qlFatabs r8ao] 9
= AR gE2Ag meLr 2 FYL so] she Zol2E A, Bql, o|ee]olA] n] =g, fol
al, FUEA v]F3) ot dWEA 9FAY WYL THY 4 Uk AY g 2 4
3= ookt SHERRA FAH A5l A Fol s ESY £ (trend) & doh: AL o)
F FE&stoh A RFHA} SHaE UL B Fob: ALH, Ao} 2L Ao]AE Adol(si-
lent language), S43 2% 43, ié]LHZ] %+ 3% (nonverlpul cues to be-
haviour) o]}

o173k FAH AL UFUA o] (1anguage) v 47 (symbol) o sjgt 4T o]
o oA E B QN EEAlE A S AL ol 4 dHozA BHG Fe4E FEst B
QoS F2h AL B2 Al A Azl | YA BASe] ULsbol el sl

24) Royal Anthropolugical Institute, Notes and Queries on Anthropology (London: The Institute, 1956).
25) Sociology A Critical Approach to Power, Conflict and change 2nd Edition. J. Victor Buldridge John Wiely
and Sons, Inc., . o]&A4, H52 9 (T4, 1983) pp.78—82.
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6 MAdtta =¥ 4184 («A)

48 e )

Q&G S e E 3hhe Bobk: shie Al¥eld = ohE AL (Status) 22 ©f
e 7he A dhol YelA Fag wiF F F4, daddeld AEele} )

B (taboo) & dl%e FEhalst ML veblle ddolel ) 2E f2e AE ER
ojwl Ea;olv 44 (symbol) & 4 (Color) & g3t Aol Aal 44l shAV &A1
cf QB Fods] wol = A E319 729 7}2] (jarger values of a culture)
2 qAstn Yoo E 2@ T3 2T ddthe AL HYAdGE A5 43 U5

Q&AL Ao} s zAAete FHAY AL F ATshL & okl TER MY
g JF7He ARt 3204 (projective test)o] QlFated Tol el AgA AR
e oA o EAE HAsed g JldE sk Ak

c) 7T = e Eokols EEE

Q1 B3txpe] R Ao} vhAlEle] 28" 4 & Aol HolT AAA slek F 5AE A4,
3o FAo] it qlA, e Fo] AT ARE.

i) F44 A4

QEstate B o] atA g EA e S8R oK ol & T BAh

Zohdub7|F (ceniral heating equipment) & 4Abste AZG 27 Aol Fobdy
AFE AgsHA @ul Aol Fohdu | TE Dol AYE AL ek 2 A FUES
2 Fob ARl ol Wiy TE od b L Aoz A sl ARE FhIU
75 2 Al £ARGE AL o}F A2E ALYl NG 4¥A AadEE AR 3
£ oA EAE ofrlAQsh AFAE gy (heating method) 8| Ao FA3 dH
gr sdets 42 A20E Jebils $yE Acksts] S8l o (heat) 3 F (fire) ol
g AR 3 A4 L8 + Ak FohddsFol AT £vlatel A4 el YT
Aest A AA Lo AGe BB,

oA R EA ol E AMFE 487 AL ARAAE HHATE ARl FHA7]
Aol sAs ot s YAl A (public policy) o FadsiAl ek EAbEol LA
A7 He AG9FFL Fohdutd Hdo] AHLFE e AT AL AL °
7l i Eoll Fohdubdo]l 24EE tS o 47l ol W zARtLA Tk

26) Benjamin Lee Whorf, Colleted Papers on Metalinguistics (Washington: Department of States Foreign Ser-
vice Institute, 1952). :
Texas Tech University £ R. 2848 @i 25 @BA)A vl 4 A%L g oHYgAR S
of it gz Ay A GHEAALAE 184369 16U3})

27) Jan Wit, Rites De Passage (Amsterdam: De Windroos, 1959).

28) Franz Steiner, Taboo (London: Cohen and West, Ltd., 1957).
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ART - HF3N nlag) 7

AFAE F4bgo] Zaste T34} Fohdud e AT b FolE 24g0] 457
G Eofol el AYY 4+ A7l Aol AFAAA 2R A E ASote] Tobububgel A
29347 2 QY wg FTFL) AR o2 Fohdubo] SAbgol| Tl G FL Fiste] of
8 =Y + Yok

& A3east 22 94 ge ERAAL AFAA} AL Y E shbe Lofs o
A3t Aot A4AZYR} Aol EE & HoZ AHYFY HHLE o] e ASA
22 AT AL AFHAe] A o] T Fuh eAURAE siAsh=u QAAE JFakabe
3% Jolol @t £2 ok oAl sl ojeiqt AlAA &F (needs of the body) ol
da AEA4, AEAnel g A4s Adel et A4 FPT + ok

dAlE EH FAE 5o FYol JHE WA 2t obEEE BEE AzYpolA AL 7
VAR ARl 2 AT (o}5E) & BT £ Uk F 222 & ofalo] Y
4% e, olalo] 228 AT AgrS Aol ol Agst 4, Al Al
e} #HAe e 5. R 2 Mol gl v A (single stitch) 8t urEnl
o529 £718 A3 Aetsls] wFol "ol A A 4 FHENY o] FulLA L
st FSEE AzAAolAl AnPel ol FubA g & olzlole %L Mg 2E A
< HE F dolA gk obFE AZYAL AFRAY LT wo} EQ;, F1d o] U
AR o}FEAFE B4 WAL DA LR EL £7F o]FuLA }ERE o
% o o} shgich substd 4718 o]5ubal (double stich) @ ob5¥o] of o7 3L
G+ AT ofelololAl o dlmm, 4515 gk wheAT fuch o A5Hol] wlFol o
@2 (marketer) 7} oHAYEEE AAYT Qxto] S4¢ 3h9-23 (subculture) & 744
ARy ASol AFGA) AEQAAL BeaA Ach wFo ol F S0} uap, o W Fa
2 A7} 01 F9] FHAGe] e & EAof A TRl AFYH-F (market share)d
27 3 Aok A2PAE FAU] BoHEL FolNe F1O ST ST of
A AEHQ A4S 21 Q0 = Fe AFYgo] 15 FulB ol 2 AL A
YL E45E AR AFS B Yast Yok AFHAE QY AR AALE 24
7 YA T ES Yl g Ade T Y 2319} pAR Fo g A3
A8 AU s APHoz Adshr] AP = 2AoHAe WEsF FARAHPL AR
4t HFekn AAsts] AU AFAZYAE A4 A9} B AT YL ¥
o7 FHEE B oY FHEL AR o] fE 273 44e] WEs BQ)
AHglol 3= 29E A7 A 847 o)t

Zol2Eqld FelRl ANIZF AGe] AHAT AL S EAo] AE AFEHAY

29) Jane Richardson and Alfred L. Kroeber, Three Centuries of Women's Dress Fashions (Berkeley: University
of California Press, 1940).
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8 AFd&a =4 M183 (43 H)

ALE A4dAos $gHYk uFATY 35%~ 40 %7t £401F9 FHAEHE o] o3
7] el QT obAH HEofol] FHL A2 E3olH

E Y FAE A3 F4E A% THAAL AR E (symbol) & AW d= EAHolst 4
HAEE 44aske oFF 2 AzdAe 2AA G £EFHE ol AS 44 Aol A& 3
A= Fshn Avh AR Bl #IF AFIA A0 dsld FRAGelY FA et A
AR Eol WA FAHQ A& Jdehiicka ek QA FEAte o) Fie 2 ol F9 o8 A&
W fobol gt 4ol AT HASH A

ot FAE A2 SAAFAZAATL 449 3 Aol AT vnAgA Bl AF AFY
A} ATFE & Aol st & AWM oz uFriaal e gL GRS Y& sl
3 glel JehiE o] H4 &n| 9 Folo] A/F 4L HAEE HeisAU 53] F
25 T o AdAoz LRt 334 F3ave £ A4S BEsle 482 223, Y
g AP oY AAHOR AYE FE ZlWe T Fxyc Fire A ozl AFT
HEHolAole £3 AL oERA uE] A 4 e Ao zql HI=HAH

ii) slutel] 7L Q14

QFEAR FF 24 U T3 FAl AT 543 A4E YT dv £AE o
Feu A A7 E Sy

o}F & A 23 Aol A& ol Fo| B4 Atk v ZAbd TFoll sinl 1 sAE
F2 b2 AgollAl F AEolY Tulat A4S 4 A ER sl g o] IxpAEA}
€ ol N ZAGTEDE B8 P ES AU 5+ sk ol & AEFI e
Wt 46 g AFFH AL da2d A28 4 AEFA ) AT Poluiy], TAY
3 FadyE AEg 5+ A :

Fa% THLol dehllE vl AT AFEH ATE BEHA 4FNE AAFnE
FTHL3 dFAA & + A4 2 FAAEAAE vHAEARE AFFH] AT oHAEHRE
Ald T8 ulgto 2 A Pt} AR AEFA ) AFrd s AAH e AT
43 A8 3}gtato] e 3

A%z A} (marketing- research) 7ol sigt QIF&H Q) ATF wHHRAZR] LY
E oL dle AxAzsAlolel AREH dTFol st 5T sHAo] AR AL wt
ol & A7 T ek AFITAE B FAS A LA AT FAAY AFH o
TE o 9o e S A9 5 Ak A2AZAYL R A4d7AA e FAHA
2ol HE FE d AYolgdel AFHAE A4 5ol d49 & UF gl U8 Y x4
ded dE d4'e] A FoeE LXK e FyAAd T 8 dTELE o gol

30) MARCEL Mauss, The Gift (London: Cohen and West, Ltd., 1954).
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ANE - 483 oAy 9

WERFPN, T olalzt e Alokd Fussicle] F4 ¥ FE =R A[FPH

“rites de passage "o N3 AFTAY H43t al 34
sholl Fo] A dhe AlGA 2 Al Al 23S ok AFHAE AES ’é&-—] kAl o A ohE ot
AZ AN Fa3 A4AE Jehdoka (A 4 9lon], ® AlMAZPAR: AR EF0R 4l
W3l “rites de passage” 9} 1HS YL 93 U ES AL 4 Yot 3

frot7l (infant) off 4l op57] (child) o2 oldste dH L 7‘}7]"]%"‘&% 28 4 4+ 3
£ 4AeA sAlolel AU E AR ofalo]t AlWES siv WS TR %A st2A
Adztell Hsld dwate FZgol v AHAE e A FLoidAHEo] ol 2 FEolY
AT TSk Aol FEFo| 4~649 ojalolrt AE A AY ARE o A A4}

5 8 et

ezt Hgor 48 sho] - H2g AuAd dishe A& K¢t o] -
AL 4E HEe tndsd s v 3 A4F30d ¥ B3, AHEY Aned (7
3l Sots ) & o4 5 TR o5& A+ AL sto] -¥Ue] vehlle A2E Al
Aol A T3 TFAZRY AL o] && A7l dl olutA gk

=l E e 548 2l TFE Auvhe A& 250 Holskn vk shA AAAQ 4K
2 Pop FFAxg e 4AETFAHY YAvE domAs A7 43¢ 23 =187 v
€ o4e 54 ¥ 42E 24 oAlg 57k Atk

i) T Jol g 2z s

ohA| g e gdab s Lojob A FTATE L & o F3d, F3H, Fader HEE Ay 4"
dch Al E Ed olzteldE FEA (blue) & EFE vehlle Aols] el 4Fole FE
AL A ALREIA] otk ol F B8} Alg]otelA e Z %-ﬂﬂ mlE el 47Z4E Jetdz] #Eel
FAA o 254 LA vk FHL LA €5 = Y7ol 2 g Agdle &
ApgskAl dam, Az sl [ Ustels) jellAe }3}] e Agold, AFULE FEFE
veb 7] o Foll of F39] [eluiotriel st J Al el A dupd o2 AbgshA]l geck HIAAE
4 (foot) & wledgh A vehlr] o ol W& vehll = B0l AL FL ulE o}
T2z gov ol AA LR Pt 47E et HEZ F4 EA| ERe 4
$ah7 ok o

gl Fatatls B EAEAY B4 v A WHAE AT 5 Aek F AIske 43
AR Eo| Hal SHF o A Falfo]l ST Aol AL AFAY AFdA &
Eoolf Aal, aFFe, Fa, 3ol 2ytel dqle AL 5 Utk

31) Charles Winick, ‘*Status, Shoes, and the Life cycle” Broot and Shoe Recorder, Vol. 156 (October 15, 1959),
pp. 100-202. Edward T. Hall, The Silent Language (New York: Doubleday and Co., 1959).
ol BBO A Fstw qlf3hirg- Dr, Stephen Lester Garrigues 2] T8 ulgtS.  Ibid, p.8 PC’
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10 434 eta =34 4184 («hAH)

d) T7hdeh 18l 34
FIohE SR EAA JFHE AR F4U ANE AAE Tl Aueld @I
2o] WY ol E AHBSHE ShARIBe] ohleh shvbeh RAUFS 29 %ot ol E AHEaHE A
Mol o] Tl kol 4ol Yol B BET shdntt FHA £HL e YA e Fa
@ 2357 Aol HEE 2 WaekE 249 Aol ERYE4H (bilingual & cul-
tural contact situation)g& 7}z Jelojr}
AFAAEL AN SAAGH JAAAE AT ¥ zEYHAwne Dean phil-
lipe Garigue 47 AW 45 A A89) 48e S40 Hel 434S g o AL
AFAAS YAAAE A2E BAE ek 9 A e Holeh o] AFE 7}74 A, 44,
EAFR, A8 249 &9 =z, AE, AFAY 74, AF3 s Fokel A’ wpAIH A
22 o)|8F F g AT LAYl A HE AEEE bl FT Ak
i) 7A4 A4
olale QAF At shtckell 4 b wis] TAAH A4S SEF 5 e A= deldl
A5 FAolh A=FE g 347 S493 AEEY deld el A8 ¢ e %
Al 7}a 28 v]Fetn ¢ les parts de sale” & ¥ FEAA | ZalEsA safsl 9
31‘:4- a2 v Fate] o] ZAs7] wlFol 1 3abz fFEAE 2 st AEEHAR
“ les parts de sale "2l Fao] v]F¢] &ofql 4] (private parts) & F2 TF
AR AL Gk o]} TR Ay woF wefFo] T4as s Aol AFFA AAZ
goleld sd ¢+ dod Ao+
old 4FEL dolz & o] 5ol EAE &= AgEo] "é‘gﬁé T @7 ol AYelde
== gn gles ® Tao] degsgidels 1 AFY o gul7t g FE Ut
ii) slshol] i3t Q14 2
QFFAE ofdd AFo] AN T F A FE F99 Fag FFA T = ¢
o st ol 4k dAAate WAE AT o] R 4 FFFL TE Fol
WE 28 Feoh Ao AAAQA BEH TR JFE Ak dE2EE A
o] 2313 AAAolx XX, E TE FI F Ytk '
ol2igt Wsl= A FA Aol A A Favd FAIN HE A 9ok AEAzdAE B2 P
e BAY 4 Y ARelch B2 235 pohsb] A4,

£
fru

mlo i
o=

r |1I"

Y

32) Horace Miner, St. Denis (Chicago, University of Chicago Press, 1939): Everett C. Hughes, French Canada
in Transition (Chicago: University of Chicago Press, 1943).

33) The Study of Anthropolgoy. David E. Manter. Phillip Whitten. 1976, Harper & Row Publishions, Inc., pp.
15-16.
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ABE - it %3 oY 11

iii) ¢

AUF2AE e Az AoA AFLA} FA Y ATl dehde Fu |2 uppet
T ALY i o] F2E AE L A0S e ARE BuY Ao} 2EG B
ZF A 7 AT E A5 $2Y ALTE AR 2 ¢ Ado] HYE SAE otE
T AT Bk ey o] F2e FRAA Averd] GRFHAE oS o) Fhs o]
s 5 e T B 4 R, E RS 22 US4 gon] SHy 289 4
7]-’9 T 822 0 FE 4+ Yohe 2L BTE ooln U o] FLelE 0 BE Ws
Hollok QAFetafollAl 22 F get

e) AFYAZAY vhA| el etz

PHARZAA RS u e Aol Pobol da) AF4A 245 o B 4 9 45 9
% IR ZAALEE 154, 6985, skl Gy e @ T

AT AT o Ashe AEA, 24 Dol E4L AFAS ALse A odg
R Rl A2 wad 4 e Aoloh %o o F pop mEs} oS o aMsch

kJ

M. A3 e o 3}

AP ehabe ARkt Abs @ kel A9 QA7 WAE LelAAn Hge dedsis o
€ she AslFhatoleh Absletabe qizky 54, xmza 4528, 43243} Fbo] e
A B YA S BEn QsiA 7 nA e

o1ohTE Bl WASAY e BHE 2TSAY 222 SE ARG Y4 2 o
AR A5Eol Aoishe AP AL ot Yo} Temz ol B 43 5] ool
€ IR 44, A53 BPES U oY + YLD she QAT A3 Brjo] Qs ~u
so} A& elch

At okl T olwl Wy A8l YA clANY T g HEES ABARLA? AL
Hoold A4EL wtAgel old G2 FUD, 222 oJug AZD FH4 oy Ave
Ml 4 QAT o] £EL oldT Fool FE stnA ok

a) ohAl Sl ehabel aps) ahabobe) Aol 3y

At ahaksl ohA Aol Az A WAlo) YLolE ETFHT FAEH 15 A2 e
%o@el AAadelAa 28 FEAo2y & AYHo2Y vE 42 o SIS gy

34) Sociology: Human Society Second Edition Melvio C. De Fleur. Willian V. D’Antonio, Lois B. De fleur.
1973. Scott. Foresman and Company p. 17.
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opAl & AR Abg] aAbE BEske wAld ARl A& ek 1EE A7 A2dE AR
Acko] £&5e] 93, S4Hoz A2 A% god Az A4 o FAEE R

28 287 FolBES UF 2z A44E 255k Ak Al gy sl EgAE
S odg 2del4 THE F Ao, 1EL LT Az FdetAEelch s 18 FAHL
2] chokgt Bl Yol AY A7 AR s EAel Y EE oldshe Aoty wlEeltt

A3} A A7E oA TFakn sl SAE Jde AT gsdE sk ARy
“}ﬂ]%“ﬂ"}% BE A2 o G she QZolA A - Azl WAL shalch ARl
At 77 Apslsataal Azt oAt 2 s gel g AT bz shate| ok A ALe} Hh
Az L5 Aol disl TERATE Wb 25 AdAE ol £ Aol U

AL uhA e o Tk AL S EE A3l AsAde “oHAR R A" (market-
ing men) ¥ t}E ol FAF Lol7t Abgsook gk “vlAl @Gt (marketing men)z2t
L golt AAZ sHARA Tl Faske Adw vhAlEE o Tshe Atgtate AeldE Tt
A %3l ok vlE “olA|l ek}l ” Marketing meno] A FAlAbe] % ol gle &
oJo]7 &Alut oA R A F Ao} oA R GAE BT A ste Gololth vHARY A ST
Arsteu] EAHsHs AEe 258 “marketoloist "2k FE& Aol FHAIe

23| & ate} ohA B EALe Aol WL AAA FRelA vehdel & QAR A4 FAY
W @ e Ads fo @ATshe g Yy E

i) A4} (Interest)

A2 A7t AR LEol olsled TEFH)ZE 7 EAS] AL AR gl ETE
3, 259 AFFAL A7 o Adsgat 4sue A4e AAH ez BEated 3y
o] oedAE Fi UL AL WA Aot

grad o] ol Bl ehals Alabel SlelA 9 a1zt Heleh AEY slFel delA AAUF (me-
chanism) % ol of & AL 73 Yok Gupdal MdEL Lol gl 4
E, A5, Q73 DA Aok Az 3§ 5 de A4 &) el AA| (pure re-
sarch) B cohs vl 8 &atelA o & Fa3teh

i) Adst ol
S Aol AL Mgt ofoloh Al aAEo] gt Solb cheF 2
Population Custom
Class Heritage
Status Human Ecology
Mores Folkways
Motivation Interacting groups
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Collective behaviour Groups in community
Culture

Wil oHA R AL AFESHE S ohesh Bok
Distributive institution

Commodities

Operating Margins and markups

Services and Commodities

Competitive practices

Distiibution channels

Markets and trading areas

Trade gravitation

Rates of turnover

Quotas, potentials, budgets

Calculated risk

Grades and Standards

Price and nonprice competition

iii) 714 = uhy &

A S32 A8 Gate) ohA ) Salsl AR A4 Sole)l A A} AAR Py
B7hRlol . 45l 42 olaleterl Be £88 Folvh 2So] AT WA Ayp¥d AW
=2 A 54 oldEtn FAske £ ANugdo 24 U AAHQ Ago|ch oz
dAsh: ZE 1Y Eol Al gAEnto]l Mg e ohizx sivele, A3 AEL Eelbe
HE TS U

Instruments and scales for measuring attitudes

Systematization of analysis of spatial and temporal factors in hu-

man institutions

Mathematical models describing retail gravitation, theory of inter-

vening opportunities, and message diffusion

Research design

Use of control groups

Study of paths of diffusion

Mapping of social data

SRR Eokol A& AW BAEol AWT ZAH L o} Ak ole) JYe Ao b
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A etsr Adg Re ohidetE F2 2180l MU Aol

Financial statement analysis

Analysis of internal data relating to inventory

Control, cost analysis and operating profit

Prediction and setting of potentials and quotas

Measurement of ratio listening habits

Jonassen® =E& Be FnE ¥ Fu dod E EIE oA A}3] spape} o}
A garEe 77t 5 F34 (personal) o]z ¥ AA (scientific)olzhe Ael4,
% A (coneepts) 3+ 7| (technigues) & A2 V§stzed Az SHFAE A% |
253 978 4 goh= Yol Jonassend EEL w-F A4H (informative) o]t} 4t
dol oA ERASA AL B FE 24 de TAEE AdUe A T XS
2 ofrlste wFolw )

o3l e ATl wal wal uhA Ak vhleRobel A 2AAYE AUshed o
2 o PAL Zolokut HEt? s RS AU B Y EL v U EDIAE] BI)
T goks AL s R RS 22 A9 el Jxz, $4A BT daele AA @
AL Zales? ohAREGAE Qe zAbEN & A$3hest? v REokst AR
agoke] ZAAEL A naAA? AAY F ke A4el @ 4 dEA?

Jonasseno] AHM3A Aslate] 2ol Adozd 38 AL 30 Folok AEst +4
H7 YASE o Sok2A iR Tl vehdokn ek ) ageid A A Aol
U ooltjol & Az Ao Mustn v B gdabe ks gau ALgt Ad opoleAE 4
2317 Folslsl? AR SAE LA AdE A2 Bgshed FEAHA AMY A&
q AdSe FEsud =7 olay TAEL A Fashd 4A WY 4 de A
€ o=t

2]t a4 (laisser—faire) gl AA| 75 714 EH {mechanistic) o]3aXE
27] FAA (self-regulating) Q <74y (approach) & ATt T4 Ak =F¥
Q) 252 A& (market) & oje] 29l (forces) &Y FHA2 B, EF duidolix
asAq 2w Bely yHo o ZAAATAEL 4vAE F3s} A3 ATl
AE BEIE A = ARl NAE 2227 4454 Adhe Ao Lot viFe] #
se “AAH Q7" (economic person) o2 ¥rh ¥ ol2qt A#ME Ml &T(wan-

35) Christen H. Jonassen, “Contributions of sociology to Marketing.” JOURNAL OF MARKETING, Vol. 24
(October, 1959), pp. 29-34.

36) Ibid.

37) Introduction to Management Science, Sang M. Lee, 1983, CBS College Publishing, p. 7.
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ts) U —Q,—UC]'(d.esire)% 571347l 99 (motivating forces) 52 B3, F HEdh=
Mz e

45199 dHe A FH e AA43Y fo14 FA dBPoz wE 2o ARE
<l ATyl A A% 24 Jehdeh o] o} 2293 (approach) & ShAHU$EE YA
Azke MHA P 247t ohlet esla A Azl zA e LHql o2 clokgh upAE FERE
& %4 2gsbe 7% (function) 22 2o}

olelg Al vtA Y (processes) & A7 - A A 45248 oh)e} Yuiy o}
ol ofs] §7]3 (motivation) Bl Foll 2}, stelz}, slAlElbdaE -9 P24 Ao o
A% Aol SshR HFA 2HE FWekeol Ao £ (culture), A4 (custom),
T4t (heritage), 3 774 (mores) ¢ &g wEcin Lo}

ol2lgt Asle AMale] ohel Artels, =gt AAEA, 25 234, vdH 84247}
ohuzt SAT «13)d F31d 8484, & “geld AAH (rational economicalman) 3l
Zrol ohdel 2el’t Achlol A sk 2k8l A sbA|eh otd, aeln v gelds e 32
7l A ABA A FAYezAY QA 2T VelE g (56 9 [euz )
£ 44t AFA o2 gaste BAE ARUEE dl3she 2 "olskn FRshL, = d
Hel T Apzlel A= o4 Aol T Hole ML Hx 4Yezd o go] YET
R

CHET AR caE dFC sy CFET 2 “FE-sl%"H 2L Sl
=t A EH AT elA AR oleldt felEL <l A Eo] 4 AHEste AEo
I oE Fobd el W dF¥E vixln Yk °&7&—4 SA4 3 vhA A Aol At AN 2
£Hoz WAy Ae AA, Al chlgel dg s 443 249 Gl slal
et

b) bt 7o

SHA R b Abs| gk Ababs) Aoz B E3E U2 § Aok ol Hok: 4}
Seapsh ol DR BEo2 AT £ Ui Fobolt

Identification of markeiing strata

Delineation of market areas

Study of population st;ucture

Appraisal of marketing and other business institutions as social

38) Ibid. p. 10.
39) Edward A. Duddy and David A. Revzan, Marketing (New York: McGraw—Hill Book Co., Inc., 1953), pp.

124 -125.
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institutions

Consideration of business practices as some of the ‘mores of our
society

Social control of business

Social growth and change

Marketing practices regarded as motivational and influences
Cultural trends - their origins and impact on marketing

Comparative marketing systems,

i) Q7% (population studies)
« 47 (market) & A5 HAF zoln Y=, T }E AT F4E R4 ApgHEo]
g} ” 49 gl e ol FaF 4wl AHE 7] E0) opa ) ool 7| stm Yohe A vrehi o

SRSl QTEE A3l e g Fobgeh AFEY AAA JFELS 23] atoll 4 744
f3, A8l o] A Ad e JFFA | A Fe v sk cHAERRAS] ATE
Ao At 4B AL 24 =1 o FHo Aokt $e o], E ojrlel 1R AR
o] JEstE B AT £ Atk ol ATEA AT YBF A4 L A HFGAR
32 nAY TS A2 + AT FETEE vlele] F8e RES 243k Ful7)
A2 2 & QA ek Qe ot AR A4 oS HdHes gased AAA
oz Yasi E<n Y&, 92 (Hauser), 224 (Ogburn), o}7}al (Margaret),
7= (Hagood) , ¥¢| (Hawley), A%e| dolu]£ (Kingsley Davis), ¥ & ( Panl
Hatt) 7}o]# (Kiser), g7 (Duncan), 2.2 (Bogue), #ul= (Schmid) & A3t
£o] AT, A, TAP S A4 F@E =¥ T 28 ATEAE 4k E 3he] vl B3}
QTol W& ol E FAAZL [ZE J£ 29 A4 AZRA R A7E A5%
QFEAE T2 H42 ny Yk 4B [ 28 |+ AT A3 44e sel g3te] 3AE Al
gRoz FAsx gkt

ii ) 44757 & (Consumer motivation)

279 4% s R EAAE $71E (motivation) & ArkE FAlstn ME FEeHAA

-

40) Duddy and Revzan, [bid, p.8.
41) Warren S. Thompson and P.K. Whelpton, Population Trends in the United States (New York:

McGraw—Hill Book Co., Inc., 1933): Warren S. Thompson, Population Problems (New York:
McGraw—Hill Book Co., Inc., 1953).

42) Marketing Management Fourth Edition. Philip Kotler, 1980, Prentice—Halt Inc., pp. 103-108.
43) Ibid. pp. 59-61.
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dAe £ £50l€ (instinct theory) 2 o}Fglel el o5de) whal el b=}
+ Az &5 (instinct) & 73 9= gos, = 4% 28 $74 F715% 714
i, Qoha gtvets 23 Ak ¥ (group-life) 8 4bEolzle AL ¢mieh olzd 4}
AR WA F2 A8 Y g Jddske Aolvk FIEL olslsl=dl Fad 4L F2
A, 28A Ak, A7 gte] 82F, 2ela HESA o A7 A3 o TF2YH gt

A5l Al Foll A - B AT S, dE 9 Lynds *), Davis*®),Dollard,*® Holl-
ingshead'”) Warner*® 8} Kah*" ¢ dFE A3 =97} $RAL oujstert = A2 o}
T AFY AR S8 FoHT 42 FYE vt Atk F71 2] A4+ Kamaro sky®®
7} Ak Ale] ool sl of T, Alfred Clarke®) 2 o7pel [ E]lze|ols]A Jol
A =& LEFH

Bogardus °? & S & F3s}s] A% eldstz A ¢ Y& S S moksiy A &
zpojet, stz gAtEo Adw T Rologale) FopHql FA4¥ ZL2o|=dalE w2 gl F 3
A &g 3553 93-S 9elstn gtk Sewell, Massens} Marris *) &= 289
ExellA HAde]eldd ol frobr| &S o el FT g2 o] BAH Faol A7 A ¢
g3 Fasta el

ii) Iztge & “

A3 st sele e 7)oq{ EohE Fobw AUZ4HlE (Human Ecology) 224 o]

£ 73k 25 AE (institutions) 8 #ule}l 3 S| Paisle AYSL T7HA o] | 7H

nn &

44) Robert S. Lynd and Helen M. Lynd, Middietown (New York: Harcourt, Brace and Co., Inc., 1929).: Mid-
dletown in Transition (New York: Harcourt, Brace and Co., 1937).

45) Allison Davis, Burleigh Gardner, and Mary Gardner, Deep South (Chicago: University of Chicago Press,
1941).

46) John Dollard, Caste and Class in a Southern Town (New Haven: Yale University Press, 1954).

47) August B. Hollingshead, Elmtown’s Youth (New York: John Wiley and Sons, Inc., 1949).

48) Lloyd Wamer and Paul S. Lunt, The Social Life of a Modern Community (New haven: Yale University
Press, 1941).

49) Joseph A. Kahl, The American Class Structure (New York: Rinehart and Co., Inc., 1953).

50) Mirra Kamarovsky, “The Voluntary Association of Urban Dwellers American Sociological Review, Vol.
11 (December, 1946), pp. 686-699.

51) Alfred C. Clarke, “The Use of Leisure and Its Relation to Levels of Occupational Prestige.” Amerizan
Sociological Review, Vol. 21 (June, 1956), pp. 301-307.

52) Emory S. Bogardus, “'Measuring Socia! Distance,” Journal of Applied Sociology, Vol 9 (March—Afril,
1925), pp. 299-308.

53) Chester W. Harris, ‘Relationships Among Child Training Pratices,” American Sociological Review, Vol.
20 (April, 1955), pp. 137-148.

54} Population Resources Environment Paul R. Ehrlich Issues in human ecology, 1970, W.H. Freeman and
Company p. 37. .
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o2 $4she otk ™) Qe o2y A3 £3¢ ¢ T e vHIHI e 75
3 2 9 AAAGY TR AR Fopolr

AR oA TFshedl del4 A (area) o] 713 F 2§ 4 (variable) ol= 8.4l (fac-
tor) otk A FAEL 40w o4 b FA Lol AL JHH Hh -F 191544
Galpin 5% ¢] “ The Social Anatomy of an Agricultural Communiy " & 2%
#2, 1916l Robert E Park®)7} American Journal of Socioloser o “The
City "ghe 29 =F& HEHct 1915l =Fo] YAy o] F de] ojf=o] Ui Gal-
pind AMAQ dF& 2 F 4 FHHAA s A ToHo] LM

2 o] F2 A FAEY FYL ALY 4T (dynamics) o] A A3 FAo] AlFxo
2 slof o] EFo4 $4% & g€ AL 2 24Abd ool @rd 22t Odum3st Moor®®) Mur-
kerjeen,)Man gus® o] A2l g AF, R.D Mckenzie®), Hawley®?) o Bo-
gue ) 9] U 544139 A]4elo] fi &4, Park, Burgess 9 Mckenzie ), Shimids,s)
Firey’,‘)Wirth”), Duncan$} Reiss® 3} Quinn®) &) ®A A 2do gt &4, Gal-

55) ¥} A3 -3 A% W, 1982, YT} p.351, o RS £ 28R ¢ #i= Population, Resource,

Environment Issues in Human Ecology. Paul R, Ehrlich, Anne H, Ehrlich, 1970 by W, H, Freeman

and Company 2 32 ¢ #.

C.J. Galpin, The Social Anatomy of an Agricultural Community (Madison: Agricultural Experiment Station

of the University of Wisconsin, May, 1951), Research Bullection 34.

57) Robert E. Park, "“The City,” American Journal of Sociology, Vol. 20 (March, 1916), pp. 577-612.

58) Howard W. Odum and Harry E. Moore, American Regionalism (New York: Henry Holt and Company,
1938).

59) Radhakanal Mukerjee, “Social Ecology of River Valley,” Sociology and Social Research, Vol. 12 (March,
1928), pp. 341-347.

60) A.R. Mangus, Rural Regions of the United States (Washington, D.C.: U.S. Government Printing Office,

1940).

Roderick D. Mokenzie, The Metropolitan Community (New York: McGraw—Hill Book Company, Inc.,

1933).

62) Amos H. Hawley, “Am Ecological Study of Urban Service Institutions,” American Sociological Review,
Vol. 6 (October, 1941), pp. 629-639: also Human Ecology (New York: The Ronald Press Compoany, 1950).

63) Don J. Bogue, The Structure of the Metropolitan Community: A Study of Dominance and Subdominance
(Ann Arbor: —Horace H. Rackham School of Graduate Studies,  University of Michigan, 1949); The
numerous population studies by the Scrips Foundation, Miami University, Oxford, Ohio. & zAag A

56/

-~

61

~

64) R.E.Park, E.W. Burgess, and R.D. Mckeneie, The City (Chicago: University of Chicago Press, 1925). E.-W.
Burgess, ‘*The Growth of the City: An Introduction to a Research project,” Publications of the American
Sociological Society, Vol. 18 (1924), pp. 85-97.

65) Calvin F. Schmid, Social Saga of Two Cities (Minneapolis: Minneapolis Council of Social Agencies, 1937):
Social Trends in Seattle (Seattle: University of Washington Press, 1944).

66) Walter Firey, Land Use in Central Boston (Cambridge: Harvard University Press, 1947).
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pin ', Kolbg} Polson™) 3 Brunner) g FEALRDY A o] A3 FHEL oF
R o ol o)

LR X ohH B E b} B o Relley 9] yjz] 73) 5 Ao A& (retail gravitation)y &
4]‘%"% Y el Stouffer™ o TR E, Zipf ™) o q 79 A7 o] Fof Wit
4 ¥ 7k, Dodd® g A2 S Al £4 o) FE AT EL FTRALYE 427
EYo2 F4%us sk oAy FTAAEAA 88 & Aol

N. A4 59

FEA Tt 280] 43 gele A, wE (mass), 3} % (publics) & 4ustn 9
e AE Ad4sle, = 33 44 230l 489 g B4EL Awsin ek 2Hl ¢
AR fal5o] “Aeky " collective behaviour &}z ¥ 2 Hops} slAE o] or
A LT TASAE Aalo] Hol YokE WER Yok ULYH (human behavjour) B ol
T3 o] 2okE Durkheim ™) o] The Elementary Forms of Religious Life:
A Study of Religious Sociology & W o]F 8 Abs] A5 Al o Faha 13=9
ol ¥oFE MM g = o4& 32+ LeBon’® olct. 8.Zef o] okl E AL YR e

67) Louis Wirth, The Ghetto (Chicago: The University of Chicago Press) 1928: ““Urbanism as a Way of Life,”
American Journal of Sociology; Vol. 44 Uuly, 1938), pp. 1-24.

68) Otis Dudley Duncan and Albert J. Reiss, Jr., Social Characteristics of Urban and Rural Communties, 1950
(New York: John Wiley and Sons, Inc., 1956).

69) James A. Quinn, Human Ecology (New York: Prentice—Hall, Inc., 1950).

70) Galpin, same reference as footn(_)te 14.

71) J.H.Kolband R.A. Polson, Trends in Town-Country Relations. Research Bulletin 117, Agricultural Experi-
ment Station, University of Wisconsin (September, 1933).

72) Edmund de S. Brunner, “Village Growth and Decline, 1930-1940," Rural Sociology, Vol. 9 (June, 1944), pp.
103-115: “Village Growth 1940-1950.” Rural Sociology, Vol. 16 (June, 1951), pp. 111-118,

73) William J. Reilly, The Law of Retail Gravitation (New York: W.J. Reilly, Inc., 1931).

74) Samuel A. Stouffer, “Intervening Opportunities: A Theory Relating Mobility and Distance, American
Sociological Review, Vol. 5 (December, 1910), pp. 845-867.

75) George Kingslev Zipf, ““The pl. P2/D Hypothesis: On the Intercity Movement of Persons,” American
Sociological Review, Vol. 11 (December, 1946) pp. 677-686. )

76) Stuart Carter Dodd, “Diffusion Is Predictable: Testing Probability Models for Laws of Interaction.”
American sociological Review, Vol. 20 (August, 1955), pp. 392-401.

77) Emile Durkheim, Les Formes elementaires de la vie religieuse, le systeme totemique en Australie (Paris: F.
Alcan, 1912). Translated by Joseph Ward Swain, The Elementary Forms of Religious life: A Study of
Religious Sociology (London: George Allen and Unwin, Ltd., 1915: also Glencoe, IlI: The Free Press, 1947).

78) Gustave LeBon, The crowd (London: Unwin, 1899).
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Albig"g),Lapiere“),Lazar_sfeld 81) Merton®?), Raper®™), Lee®) 9} Blumer *)0]
t} Otto Lagsen3} Melvin L DeFleur *®) o] ¥ An Experiment in Mass Com=

municationE Ay A3E ojshshed 2 & 3 AAdolstk

v. 233 A=

A8 g apgo] A AZ A} (marketing research) fokel olulA & E shiel £k w2
(methodology), 2% (measurement), 25 (scaling) 3 ol F (prediction) o]t} Ch-

apin"),Slettoss),Bigardus 8) 3} G uttman 90) = A e T4 (scale construction)

Lolol o]utA| g3, Burgess *}) Hornell Hart 92) Manachesi °* 8} Stuckert )& df

79) Willian Albig, Public Opinion (New York: McGraw-Hill Book Co., Inc., 1939).
80) Richard T. Lapiere, Collective Behavior (New York: McGraw-Hill Book Co., Inc., 1938).

81) PaulF. Lazarsfeid, Bernard Berelson, and Hazel Gaudet, The People’s Choice (New York: Duell, Sloan and

Pearce, 1944).

82) Robert K. Merton, Mass Persuasion: The Social Psychology of a War Bond Drive (New York: Harper and

Brothers, 1946).

83) Arthur F. Raper, The Tragedy of Lynching (Chapel Hill: University of North Carolina Press, 1933).

84) Alfred McClung Lee, The Daily Newspaper in America (New York: Macmillan, 1937).

85) Herbert Blumer, “‘Collective Behavior,” Part IV of An Outline of the Principles of Sociology, Robert E.

Park, Editor (New York: Barnes and Naoble, 1939).

86) Otto Larsen and Melvin L. DeFleur, An Experiment in Mass Communication (New York: Harper and

Brothers, 1958).

37) Stuart F. Chapin, ‘‘Preliminary Standardization of a Social Insight Scale,” American Sociological Review,

Vol. 7 (April, 1942), pp. 214-224.

88) Raymand F. Sletto and E.A. Rundquist, Personality and the Depression (Minneapolis: University of Per-
sonality Scales by the Criterion of Internal Consistency (Hanover: The Sociological Press, 1937).

89) Begardus, same reference as footnote 12.

90) Louis Guttman, ‘A Basis for Scaling Qualitative Data,” American Sociological Review, Vol. 9 (April, 1944),

pp. 131-150.

'91) E.W. Burgess, ‘‘Factors Determining Success or Failure on Parole,” in A.A. Bruce, E.W. Burgess, and

A.T. Hamno, The Working of the Indeterminate Sentence Law and the Parole System in Illionis (Spr-

_ ingfield: The State of Illiondis, 1928).

92) Hornell Hart, “Predicting Parole Success,”’ Journal of the American Institute of Criminal Law and

Criminology, Vol. 14 (Nov., 1923), pp. 405-413.
93) Elio D. Monachesi, Prediction Factors in Probation (Hanover: The Sociological Press, 1932).

94) Robert Paton Stuckert, A Comfigurational Approach to Social Prediction, unpublished ph. D. Dissertat
The Ohio State University, 1956; ‘A Configurational Approach to Prediction,” Sociometry, Vol. 21

(September, 1958), pp. 225-237.
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%38 (The science of prediction) s, Charpin?®) 3} McCormick?®® & %3 (mo-
del) kst ej Az]c]=lglell, Parten *) & T2 %2} (sampling) o, Sletto °* = 413
ZA} (social research)d gleJA FA At (control groups) & o]-83}i= Holol| ofu}
A #13, Bowers *) &= AAEFG ALE3l=d YojH BAAZE A7 on], Galpin'®® =z
Schmid & 432185 AP o YB3l 7|y S, Lazarsfeld %% ¢} Stouffer 193
< A HY A FokE dTFshed Ao AFHo R $Msls Hobd, Moreno '™} Lu-
ndberg!®® & 44 2| £l (sociometry) okl 7oigeh

c) 23| &=t7t ohA ol n]Al o 3

A}3| &=t} opAl R Eokell FgE Ak vt A1 =7E? R L duiel R dabs] oY
o a2 AS|RA = 4o niA B Lokel AR A3 T2 E A £ 43| &Rs} v
Hgokell4l #Eqt A& dds] 2AEle = ohAIR RS T8 v 443 ssb upA B el
oAm 3y AL vHA =3 4 + A

i) =23 A4
Ak o2 43| ahA A Ao] siA el okl FEH AL duv wddE Tzt gt

95) S.F. Chapih, Experimental Designs in Socialogical Research (New York: Harper and Brothers., 1947):;
Design of Social Experiments (New York: Harper and Brothers, 2nd ed., 1956).

96) Thomas C. McCormick, Elementary Social Statistics (New York: McGraw-Hill Book Co., Inc., 1941):
Thomas C. McCormick and Roy G. Francis, Methods of Research in the Behavioral Sciences (New York:
Harper and Brothers, 1958).

97) Mildred B. Parten, ““Leadership Among Preschool Children,” Journal of Abnormal and Social Psychology,
Vol. 27 January-March, 1933), pp. 430-440: Surveys, Polls and Samples (New York: Harper and Brothers,
1950).

98) Raymond F. Sletto, “*Sibling Position and Juvenile Delinquency,” American Journal of Sociology, Vol. 34
(March, 1934), pp. 657-669.

99) Raymond B. Bowers, ““The Direction of Intrasocietal Diffusion,” American Sociological Review, Vol. 2
{December, 1937), pp. 826-836.

100) Galpin, The Social Anatomy of an Agricultural Community (Madison: Agricultural Experiment Station of
the University of Wi.consin, May, 1951), Research Bulletin 34.

101) Calvin F. Schmid, Social Sag: of Two Cities (Minneapolis: Minneapolis Council of Social agencies, 1937);
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Summary

Anthropology, Sociology and Marketing

Kang Duk-su

There are at least three kinds of situations in which the knowledge of the anthropologist has
been employed in marketing: specific knowledge; awareness of themes of a culture; sensitivity to
taboos. ‘

A manufacturer of central heating equipment was planning to introduce central heating to an
area which previously had used other heating. Since people generally grow up to acdept a certain
approach to heating which they take for granted, introduction of the new central heating posed
marketing problems in coping with deeply imbedded consumer resistance to what would be a major
innovation. An anthropologist was able to draw on his knowledge of the folklore of heat and fire in
order to suggest methods of presenting the new system, so as to make it as consonant as possible
with the connotation of heat, even though the nature of the heating method had changed radically.

Marketers may unwittingly violate a taboo, whethere cultural, religious, or political, especially
in selling overseas. Blue, for example, is the color for mourning in Iran and is not likely to be
favorably received on a commercial product. Green is the nationalist colour of Egypt and Syria and
is frowned on for use in packages. Showing pairs of anything on.the Gold Coast of Africa is
disapproved. White is the color of mourning in Japan and, therefore, not likely to be popular on a
product. Brown and gray are disapproved colors in Nicaragua.

The anthropologist can cast light on taboos and on their opposite: favoured colors and symbols.
The reason for the people in a country or an area liking or not liking a particular colour or symbol
may be a function of political, religious, cultural, or other reasons.

A sociologist is a social scientist who undertake to issolate, define, and describe human
behaviour in grups and social settings. He seeks to formulate valid laws. and generalizations about
human nature, social interaction, and social organization, and culture.

Anyone who engages.in such activity, seeks such ends, and who in the eyes of other sociologists
contributes to these fuctions is practicing sociology. Therefore, a sociological contribution to
marketing is anything done by a recognized sociologist that leads to better understanding of the
nature, functions, and processes of marketing.

In what areas and in what ways have sociologists and anthropologists developed materials
significant for marketing? And what impact has this knowledge had on marketing, and through
what channels has this impact been transmitted? This article gives some of the answers.
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