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70 MRS el BERBS HRRE BERc e S1RT A 2T W E %
2 pEEsle] 4ob. 2 A3 HR&A HAshE Selvetel KILES 1964 42| 0.08
%ol 4 olAE 1.1 %l ZshA Hich

oot ST 30 SRS ERC A BHEHIL ERA ADFR2 Qs
LB ol SAIT Wl MHHmoz $evebE a4 - 2811 R ER D o

1> K.S.Kim, Sources of Industrial Growth and Structural Changes in Korea,
KDI, Working paper 7703 (KDI , April 1977

2) A.B. %#39 249 4% AR x5 FrAA LEEX 5o 4 Qgckn BEst
2 of& EEfe 2356 yda Mt MR®ez VY £ERXE %ol A
e mEo £EWS Ko, ez ¥5¢ HGEBEL Hol AHdhe B £
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UAY ERELHH D & +7¢ 4 AU ® JUshd BT AA4A = T0FRE 2
aee 2d&Idx EF5hR Feldl A fesAl AHEsAu Uk s

2¥A% pesEsde] 25¢ Mo FET SUE & AU AR EFA RE
stotAIY (GEpel K-S =alelelr] Rttt AFsduce ERESREANA oY 2 HK
EtEs BHET 5 A Hol ddsta ¥ + Y.

WA AR S &itvtotAl Y & B LBl AT obd B FHE R
I FEAHeln HA Mol /] Hep: FEAHA AT Hyor HAEHES obd FHEE 58
+ AN b, o2 s Felut &S HEKET REA 7S A A FWEA Hdx
vl o Bbol A3 N2 ok RIgon MRS HOME 2 4g EksA §
sich.

ol EAZt LAY RFL obA e Eol vlotA N g BE ¥ KAmPBpol 2
FHA diptEEe FEE v 2 ddo vtelAl Y mEe FEHEHA 2 FE 4u2 dol
Al Aet st A4 2 F7HA] e el FEEokdl B ¢ violAIHE  H L
Aol otz Ao A (selling) & A getn £ 4 Yeh. wlopAIga AL HHAA4
o7k gle Aeleh. AdL2 1 242 &9 Hiel T BEY REEHS 5 HRE
WA FIBEALS 5lshe el chopAlgE 249 kT WA, 2AFd o] 739
HEPA RS 4o 2 stod REFAAFoZA Y A o] g FFUrhEul HojgY
ol ek st

ole{gt okxte A A Euf A4 /AL HYA Aol A A Holm chopy BMY FH
Bjol 2% PlobAI Y EBho.= MRS BRI Aol ohvz wtEs] ofv wkEoA AEL Fa
Uzt st BEdictta 9% 4+ A,

azd 1980 Aol = %29 FEFE A ool EETERS] HBRARES K
Bo] AAd FedAn dn = BERGHERY 48 EHRR, 221 BKE £X
B e BFoz SeFEA4 AYE 60~70dd voh Beldte o 7o EFEGHER
Eol @A A S YT 23 FEYAE E ot U] A B FAA A

e A "Heks Aol 44 -2301 Feal Aolck, rdAd-o ) Mo #Hé
2@ 4F54% U EEERFE L ZoWpol EAdch. @ FU4IZA Yol 4
o AEEHE SYsich. @ £EENE —K FARRelc. @ 5 BHAL £E A8
EEERY MO ko] =l HWHMPONQ AT WAKGHNS] Aoz FEsick. G &
® 9 g0 Fg #BL EAskA] oo gute] WHMEL Ea3A Lo,

3) G.C, Hufbauer ; Synthetic Materials and the theory of International Trade,
London, 1966, p.30,

4) P.Kotler, Marketing Management, Prentice— Hall, Inc., Englewood Cliffs,
New Jersey, 1980, p.32. WBRBH
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EFE BMolz el wet o g Ao Az A Aoja & 4 Uk # AoH
chab b o2 BEE-S RiHshodl wiAL IR de 5 Uk

ol g ofrloll 4 AFHL MFRMR NAEL vholal & Blke] E&L &iivtolAIY BB BHo
W Exo| £7=ln ohgo 2 olIeE L&A 1980 o At [ F2ivkel s Eviols
Y REAA#RER 1o AN #AHE B2 St felvel f¥ee] A4 odste &iivhol
AYBMES Rrdozd REES A2 skt AE-d9 &EER 68 + s HE
< BFsaxt gt

I mloll e Bmge] Bagol Sela¥ke] &itvtol JERER] KB

i - U0l o1 il = BEEAQl vlotAl ® EFo]l w2x won Kol
o] Fo A vk AEL WAook she W BMEYSL vhobAlH EEyel afefolqt
Hef, 22 oo REEHL O mis A& &H © B LS x - 35 (Khow how )
o Hg eho]4l4) (Licensing) fEFH3t WAHEER O AXEEH 5o A2 o] Foix
2 %o FAHY whadt Wkt el BRI QA ¢oh. & EAgod @ #
H#Sa HEES AllistEd doe 28T ®REL JHEA St KERESN RLy AT
BB vtz PR KlivtolAYoletE: A4 2] AYE FRAS AAY Hart g
< Aot

vlol AWML e A5 EHsn dot $414E (Oxenfelt) o] Hagoll ofstwd rltot
A meg 22 A, g A, S, vtelAl Y - 2 FHo g FrpA FRld4
speksta Qe $4 Ay A 2AS A=A 2k A 531 B n3¥E 7t
o AAYL EHAAE 4o vlolA Y BEES AFshE WAL et Fe] £24]
Zo| AT HET Astl AL of HBMAL Biol BEML vlolA Y BMol
Aolch, ©fgog miojsy waz Ar Al WA AEEEMA REIEA clax
ZoF A3 iRl EES A ol E F4loz MEAE, (UK, RE, BRKEERS
7 ol digk FMEM HKAetotAl s BRE ettt A4 of A4 feYdAl FLY
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Bl 9 4 et

2eme siolAY B HBHEE oA BEmEel 4, @EY okl clopAY -
gast AAs A S Kot AYL ol 2AHQl EEel HIESIE ol Ak 2ol YA
BESSHEIS SEdoh shol mMsEtAiel el sloid MM, HAS) H#E oldd Eobt 4
2 3ds) sholo} skl T, HPESN HWEES EMlciol Wb, &3l WA vl
£ . 4o] (marlet share) & Huigto s Folu = 2 HHS Holto HKY AE HE
S Aol wEolAul 7ol BRMo T RAFShE AM, #, &E o EFele BRs
Qomz o5 3sbx EHE 2HY BRMOE e sye A RS WOl
375 of o} gheh.

284 pES] BAAENA Yo B4 G - KBRS - HRERN - HiSME

=g WA BHAA ctobAY BESS = brbol Qoh. aul ou @ sholAY Rl E
Aol Blbol ekl AKyal vhobA W iES) LAFTl sl Birsol Agtek ST Aelch Wi
shol A B ME AR ol ol WA HEIMEIEE LIEl FESE Bac 24 Eislolzo Uct.

olel gt Bkol A WlteolA Y WSS ik chgs ol 3obNe FASD vka ol e
S Aol

RiPlHAE Y M BB O ool TAY HEMHS AYWsn 1 HHHERT BESE
Aol @ 4AZ vop Y - 2 2 A%, AR difel A&7 Aole @ pEAR
o Yozt Belisal vlAYBE WA EHS BRI oo Y HEE 243 3
st ool A Aelsh

24 clobA HBM L I wsae ol &ohs) e BEMA B, BETAA B2
HPe Guaa de RES LRk RAMClH BEMY cletAu AR Dl ¢ 4 9
o, oladt ofulol 4 SHANBKE G4t ALAoloiol sh HolE vhol YHMge] Uk
TH ol 4l HHBES B BEHHES AW, AW H2ol 37 clobAH - ALE B,
Bl 2 BEAS AL Aokl Wb, ol WA &M vholAY Fikel #4U ctobA Y -
gae §718 AUH YU HAd AT LEFIB Bkl olukAl sHA ek, 2
o] vholAl ) « WA WMkl 1¥A Y AL opivh. shkalwl mholAH - 2la BAGE
sle aEFY FAAe dadel 2 wEe 2 Ul Aotk a4 sppyel
o4 apddols At Fag A9 AolAk Holx vlobAE « Azol WY AL
W7l HAAL SERG 492 2225 ojd AIHHBE AAsA7 AT A4Sk AEAE
Masl, 2eln &4 LobFolok st |

ahebd RivlolA HEME S $4 1 uehel AAALE A sl R Yol 1 AN Eol

b

5 #AZ, &% bR, SRSk 9, 1969, p.125,
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W, hgell 2 WAL Aol webd e P Aoz FEAA clolAYBME vl
2A B 7L @R o Fotol ahAl ot

AAZ AGgt AYolE MBS 4N BKS Sk AL, BT Fus £, 2
AR Aulol uld Y3k acokA A5 2ol Hflols] ATel WAL YUa| fu
FHAE 4AMo e falel Ml Auzel do] F26l FT 4 AL ARHLHE Y
qHoz AHHA AFHo2 vopAl Y « WAL AT Aol A% el Aol B Aol
o

(RI-1) A4sls REBEYFe st

70 9 o) 80 o4

2o A4 B ot -2 Fzsln MY okyd
At Ex Al Ay Al 22 n
Hef B8 2850 Ad4F s34 Al F

(B3N ED (dF 948 (FYE 58D

(F3E A3 (AR YFHE) (7le AdF4 Ad43)
A 2| o Fahg A9
A) 2} A w4 2HES KH A& =y
ARFEH= Ay 288 52 = AzAY
Ay HE A4 H5F Muba|zhe] 2444
¥7H H & (F=b) Al st A A A AY B&PFA
i 3 ge|sta s AL 784S
AR A A4 Zois} (Hardware #1) 71 819] 23k A A (software Hv])

BN @RRSHE, KB, 1981.5. p.8.

AME RitivtolA Y @msol HEMH Ads fRelehs A IRAE ANW 1 A2
A 2A vholAE - o 2BMEo] M (Labenl, A4 4p 2 BorsE vlolAY - Bae] AT
Famols BEmo s YBAA HRHB FASE ol wHebAq Seldet 4554 o
& Qg slAA "ok, A4 AR Pelde Aol A4 ety 29
42 992 +2A440] BAHAG TAEADAA A HRE At Yoke AL
slolAls - o 23 sbt Fod BEL 4FHE Aol 2ox AFE 23 YA ¥ 4
2 %ol & 4 glow £ 2543 A 28 Yol FoiEA ot 44 vty
Ha 3o Aoy FUL4s Az BASL YA ¥t AUE BolE A2 @Y K
WER Aqs BEmez MANIL Uska Y 4 8L Aol

$2 $elsl9le +&vtolAgol obHE BaAA PlobAY - WA A2 FAY &
doln Aoz HARA Zasl AEolvh. webd FRHoln BEFez vhoiAH -
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L35 #ASH] HAl A€ vhotAl o T24E A4t 804 miolAly L TO4EMRY @
ghAok staleh. FIRCI—1)d4 & + %ol +2AYe] kiAol 4 Meg Wi}
o2 Axoll A ol 4ds|w old]l G rt= violAlY F oA #4lo] ik et v}
obAY F-&9 H4lol =¥ FRFEY AP AL A =29 Aol

o2t o rlel A4 80w FE U} sIEe]l AA BN A HOERET TF37 AT
3o 7HAl€ #him, BA, H8BH), BEEDHE AWt ERT £ A HAEANA viotA
QK AA YU ssol & Aol

. $2vet 3o KiivlolAle BREERIES K

ol A B KM S AAZ 5 EAA 24 GBI A 5HA] s FASE [ elopAl" » 9 & ]
% (O Product @ Price @ Place @ Promotion.c 2 E435l+w 4p8 EHWREY 4+ U=
v} o] 5 viohH YEMEE XTI S+ Erdde] EEsln Us HMEET 21 HWFKES R
A e,

1. WHiTHRAE B

®iiigol < o 713 mHAR, BF, RR vtobA® - ol 2o o BRA a4 A
seb. o] Foll4 RERE aAHHREA FEL 7H5sHa, vhelsl® - A 4l HHTE
yoloe AT A4 FH L HBABS BHFEA FoHA7 =, o] el wiopA .
& A6 st @ 43 R, REBAS KEMESC A4l 2. HRA%Ec ¢
A A1 A7) slel ol §E B EE] Fo1 S, g AlArs st v sds | mlolAl Y&t
B #ig A% A% 240 BExd.

ezl 71950 WAHHBAEY £ AFE 29 3 kB, FEREZ, vtolod ¥
WAMESO] £ BT Yol HHHEE AT WAL P2 o433 9A ek o
watal ol& $eivet 2459 KEE F2 vl dEdta Y€ vk SR
e A A5 s197 A2l A A SEHQ HBAEY AT 3
L7z %3tx Yo & 5 U

a2y A o] TRl T35 Yt FTAFYA A AselA 2 7ol
$2A2¢ A4 ™t oo WRMA vlotAl ¥ ESHE 1S 1 AL ClobA
B EEe AANol Tek. olE HAAL A WRAE KTHAG A, A4 dolA

6 BIAMF, [TEvielAd WEMERS 1, 1980.12, p.14,
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$-2] Jebode] @iohobal o BIBRS| A g 7

EREH A Ak SEM KitmtolA Y B +35= Fdejgn & Aol

ol BAl & elvet sldde] YubHo R sl B3} EBHHS Moz A Ta
T WHREE x| HHAEEH Bizsel A Reloh: AL S s|%lY 428 Eo
FBAA Eel A4 geidon £3Y 4 UANE 554 S BE Ribol Baus:
EEAN 3 AR FKERC BY HES e, RS BATSEZY 22 34 Q454
R Aot &+ A& Aotk 2sER FHdl AH2AE HAAE A ok Apgte]
A s|ojok & Aolef,

1) HMAES WEE AAD TAM A &E

MHRAET BED F BEY 653 rlotA Y Eee A2- EMgel Yzsta HHmMa
WA A dFstn Frbehe Zolw 2 HHL 2 Yokol A Bk, W, US| g
FANE ARl Asof AR Hohd fEel 3 BBL VAL sAE Aol

23y HRAEL ZE AT 2 AL Fobshe Aolen A EEMsIA A
of A 2AFRE FFHG AL dFHA 245 Ao},

w2bd mBAES BFZA 4 EERRA o3 BEmge] AMEY 1 HEdAL M
fIst AEFHBC FAEHSE =9 mMEY BEHEe AL AU she HEBEe] Tt
Al s},

Getd HHBEERAE oi7tx] B 243519 ol 5 AH S 7z AAsHH wlads
Aol AEHE BRA BFEM HHA of HHEFET AEEHIA Z2U: Aol olum
®iitotAIR o] A AN A hspgyel FHL I Aoloh. =Y HEBAAS wuA
T KRS 7HA 27 A4 HBRY HE, Al A%, A0 12293, 2l Fie
HEEFE, BB fE - BASITSS E4S A4gx F3ojoay dhokn stm gch.®)

ol{d ofvlal4 el 7o) EEE P vlolAlY WEEKSL o]F Lulzi U4dn
ol EWE 3t Fo zAHola YA BAHHBEE BB AMsdor ¥ Aol o]
Al RFEA A BBECl 1 BRI KiviolA Y HRTERHIS Y5 iU, T4
Ao wUiidd AN FAEY FHEES RUsld 2 MAMES $Y52Y = glo
ool e Ut vl o] go| £ ool ML FEI 2 A GMnko] YLafol gt
28 FEe feidel JdAEL AAMES YA BATEAY A, H4e &
Bt - REM - WEADY $252 st Fitol 9P MENMIRES S3 &t &K

7) American Management Association, A Company Guide to Marketing Research
Report, No,5, 1944, p.7.
8) P.Kotler, ##%#%, pp.616~617,
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%o WAL, FELSA BT AERES T8, BEANE Aol wEAsS 3§
At

2) BAMSME HHE HEN S

EATBAEE AEHold A% AWM AY £HshE Aol FAw AY @A E
ABEIRS 2Bt AU EAT 47D 45 Ack AEMMeE AdA, A ABRARN
EABRARE, BAN Br BERNS ) Tgc

SEIES AT WATEMEES HIRC2X) BH HAENE AL KR4 £L
s mEDS T 4% A3 GAAED 99T 45 Uch. WAAEHY RE0 AL SR
SA 42 BAGBEES e AHY TE HES TUINE RIEH AES e Aol
@ et

2o ER D ol osta WA R BAR od fRe] BEFES gL Ut KA
MERS FEAL © ALL 27 A Ee] HAABRAE YYHA BEHELT dsa
93, %3 B4 MES ~9std 51 A1, @ TMBES FAREE FL£ Yo
G, ® 438 950 WAMEMIG 3 ZE2AY %o o AR oS AR FEK
@ AAE BT % oA 2ohn, @ AL HAAAB] WHAEA ST ATl o
& ol HEE ohum Tahel faBAY Az o5 THE o83ty A Y3 Yr Aoz
debsbeh, webA sbA EBEeln EeAAl 2AHE A4 HeAE she 4ol HAs
ook & Bolth.

) TRAEFIHE B

A TBEES Sy B WA SRAT FAGME AT HEL 2KRME AK, 2
Fohe Aolch. 1 AFEHS RES 2KEHCF 9T A5l Wads sk s AAAeln
sgHq 245 ¥ 4 Uct.

B 10 o) olstel SelaESol MANEAESED LRBENES ol &5k FH AM
soaE 12.4%ue A SEchE HEE Solueld At TE Aeel 4 X BUSEE, BB
SRSl BATB HY RET A4 3% o Esln dEul ol WELE KK obHE
AL EERL A 2sn ek, 2 olfE EK AEAT G dvke A€ ¢
o5 ol A MAFIEA ASAAk & AcstE m2E A9s} Byl ol

deb A BT A BEED ERE hd 3357 A 2ol $2 2EEL oAdd o
5o odg T TAUAE A4 MEFstel Huitoz EAsclol st

9) WIMMPT, MIRE, pp.68~ 69,
10) BIWMA, MiNE, p.l4.
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Fe Uk Ke] RitivtolA ) MEEl Bt FR 9

L HRAE WA EH

el n ERE HHWES 5o AL RILNERY] Ml GHEEE &
FHEBE Ol BIPRE, BEAEE, KUK, RES S8U HEEMS Asdo2 HEH
°F Utk 2dl BEAKE 44 +8 4 ot B3 e ¢ WEME Ae dol= it
BALMB 212 stodo} & Zolch. f el o} A HgEE HPIMN e 2a of
ek 449 gletlE 29 ERAEC] oy 3 R glv) o Foll o] Bl wA Rephi) 3
gtet.

w4 S eREC] BARE HPIMRS ST FAY BRI A A BETRA 95t
of KiiY R WPole BAY 24 A 2 et RiEare] BrIEAKNY BE
EEsIRs =€ S £ AYol Yt Aol KOTRAS %4 o33t o9 &S M
sk = uwhghA siel 3zl o

2 . R B

ERHBRE] T WAL UE 2 EY P LEB S REMEL AL Ay
sed, 5 AU HHMES T oY WHS BANB ERHAE T Aol o)
WP At Aol Uk, 2n REESHY B, HEMmY BE, HEY BAS e
H3ted 2 B¢k MY ARE o1Fo & WEA AFS A% Y8 As}, oy 2
ARE WBBME Y AU/ S FYHo} e}, oA BML BRAGHHO L 443 A
FE FEIHAY RHA WSS ITHAAE A FAd A v, Lo dug & g
ERARLE RIHA BERDS BALSBRE 3o 4I5S &, &, KB, B
o] WBtEQl %%, ol (Labeling), valesl Edojc v, F U Aur =2 A4
st BSHEE BEoRel R3E dolok. olFA 2ol A 2 @B WATEANN ERE
AR e 19 ool ERST viYo s I MBBPL HCo FRE AL 9T ulo]
o1zt A I3t A€ 22 Y4bsted Ao 5w sgch. 1WA A2TE S8 £2YE
o 52 o As FE4E YUhE ol vbx Y 4Fo|h12) o]z Qi Lede <=
24E ALE SUAST $24F ALL A% 0% AEEH] Fdse YW
T QAck. A Ao e £235180] FHsn U ¥} TRAY 9L 9
4 FE4EY 330 UL ¥ 4 UAck. ol E oA UG AF - AYHLYE 42Tq
UEHMAN A S5A0ln A3 w oz A o] AFsheh A cf,

debA to pEREC]l 9Ristn U $E4ESY B FAE @ A2 Sk A

1) wMl, #elopA=dM, 1981,p.108,
12) BT AMPT, Wik¥, p.92.
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2 @ BNEER A5S o= YA 1o REERtaHL 2AT AlH, © A
AEAAE AT e Fel %3l o= FEAb AT AW Felekn Pt

1) NS (b2t Wk

o2 A S0l YAAH L dob & AlFsh AW FAHS e FHA RS A EE o BEAt
A 2 EshHEel ¥ Aol =& EF e FEd g o A EE 27 A3AE Aol
U S Aojeh, ol EFsiel A9 Al Helsh a#A MEERSE 1 (AR SR
Hale of when M FlESE Y aeAgel el el A -gA7) AFe] 77 A1l
A oy +88n 23Me 2 HEES el ot d¥E oA A vla, LAl S
= Aoleh, ey AFASE AAFACIA $EvtbA Y A ES HELS stk A A

“
x

so A5 BE5E AU AAAY ol el AT FFE DA AAsfol ek E
2 A 2o £4% o mo| ME{TFE AFHL FAte a1 410 & Y 4+ A€
EAlo] EEMSS A ASEY GE HEKE dYWe T T gAl=l 7l GA e A EH Sl
AL = TE KRS At A old M HFERES A she] ok gt

22l dAe 2ol AAAANNE dFE £ulAEE EolA A2 HEENA AFE7t
go 43o st EENl AA PhEelmE hBMIS (L Figs W g stAn BRE
B AEel ek MEEE ATk ol TR AEFL AUH Utz gtowl <tslet.

olwA wo M WEXEEIL BEE, WH 2 EREMHAA UL A4EE THESY K
Ko ERol BETo 4 mgERe] TEtE 1T+ s

S BE LB S ke Rasddy AL A5 5 A=t B 7 &EHA 4
= SEES /b2 shHslo) Sshed FEsAe A ¥ HERmE S HeHel o hEkHme
2 SED &iE B dAAshe AW BEKS S sl ol A Son
BAES] EEES ETe T e ARdA Faselor & Aolrh fFEAML LERY
o s FTasith. aou HEE W AT 4 U st RIS
=4 @it e Fske AR uEA sk

ol

2) @5k %K
s ERESHY oA ERMEARA ¢1AA X Eak ok FIRIT¥B (NI-

13) HREER wy P AEREY i Tl £ERHE Zgxn 42e AYAH2AL -
gslpz WERA 21z B9 FUAA L) EEURE &) A Hel A g3hs| s Bk
g, T8 ko] g F7he4g 2

14) Daniel Yarkelovich, ® New Criteria for Market Segmentation” Harvard
Business Review, March— April 1964, pp.83~84,



S8l el Ritiviobs J Wkl Bg HE 1]

Cs) Aol A% A& HA2 Y& d4A FHEKES REFLE A T4 o7
2 2 F840 Hg A#sta Aok, sk (RI—1)e4 2Xe] FA+EE Ao
st AW 4N T AdSEES 2 stdoE WY 4 3 kA £ U AR

o] 2 uh2 YuE 4 oks AL A o BEMLEE AT xHo| 4 a7
A .
£ - R K Wk B
< 1> i O | el : %
Add & | 4EA ozt x} | At
AC10% | (10% | 97H= | (10% HAA U0 F & | ¥
°]4}) sjak) LL1D) % wjak)
% 65.0 55.0 44,4 36.2 59.1 36.8 51,2
NEX8! 30.0 42.7 50,2 57.4 31.8 42.1 44.6
Yo} - 0.9 2.9 4,3 4,5 - 1.6
zaAcd 5.0 0.7 2.4 2.1 - - 1.6
nech - 0.7 - - 4,5 21.1 1.0
& B 100,06 100.0 100.0 100,0 100.0 - 100,0 100,0
(5.2) (56.2) (27.1D (6.2) 2.9 (2,5 (100.0).
BH IR, sTiR¥. p.80.
AR AN R REE
2 ;%
AMs ¥ | FhES ot tS | A4dsd
L(10%| (10% Wl =& | (10% (0% | ¥ & ¥
ol 4) =|at ) ulal ) °l4)
Fo 79.5 63,2 45,2 32.8 40,0 52.6 51,2
u] o #e} 20.5 34.1 50.8 62.4 40,0 26.3 44,6
wc} - 1.1 1.3 3.2 6.7 -~ 1.6
zeAc - .1 1.6 1.6 6.7 5.3 1.6
¢4 - 0.4 1.0 - 6.7 15.8 1.0
o # 100.0 100,0 100,0  100,0 100.0 100.0 100,0
(5.1) (34.2) (39.9) (6,0 2.0 2.5 (100,0)

RHBTRRF, A0RE, p.79.

o]F AL BN HENA ¥ FHKE MBd ¢ RERRLE Mot shAle
v} olwl AxIFo MEBEMCl obd M2 & BMe] WAL AT BRM HHol YasH vy
ob7l B Lo 2 BAKEEA B0l sl PIEKES il Bt FE3e o
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Study on Export Marketing Strategy in Korea
— With on emphasis on the current status of our export marketing —

Won-suk Moon

Our export enterprise has been enjoying a rapid growth of export without putting on much efforts
for efficient marketing activities mainly owing to ever-increasing overseas demand and the various favors
provided by the government.

However, during the period 1980’s import prohibition measures to Korea will be strengthened by the
advanced nations including U.S., and morever, Export market will be placed in the worse situation by the
extention of underdeveloped nation’s foreign trade and by the growth of competitive nation’s than any
other time.

Accordingly, an export enterprise should invite and deepen latent demand in the existing markets,
and captine large region for markets. We should give up the past attitude that raised in disregard of mod-
emn marketing idea, developing efficient export marketing.

So that, our export emterprise should rearrange short and long-run export marketing projects for the
purpose of the enlargement of export trade. To do this, an export enterprise should consider them as a
part of synthetic marketing mix and aim at diversification of export markets and increase of export.

In conclusion, this study aimed at groping for the direction to increase export by which individual
enterprise may push forth the export activities on the basis of profitability.

The method in this study is to deepen the existing markets through market segmentation and diversifi-
cation of goods and to capture large region for markets through investigation of other new markets.

In this sense, the contents of this study are, first of all, to review the meaning of marketing strategy
and development in export marketing strategy.

Next, this study proposes several problems confronted with our export business and their remedies,
for export marketing strategy suited for our export enterprise based on the current status of our export
marketing and is explained them as activities of investigating export markets and the four “Ingredients’”
in marketing mix: export product, export price structure, export promotional sctivities, and =xport distri-
bution system. In order to accomplish export enlargement of our industries in *he 1980’s, we should lump
marketing mix together synthetically and effectively, and sell the goods to target market. with data re-
quired by systematic and reasonable market analysis.
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To do this, export enterprise should make the best use of their goods, funds the spirit of find a new
market, and technical ability. A plan once made should not only be pushed forward, but also rearrange
the detailed aims to perform marketing activities and build management system.
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