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A Brief Review on the Ethical Problems Faced by Marketing Professionals

Hak—Soon Hyun  Yong—Cheol Hwang

This study provided an overview of some of the ethical problems faced by marketers,
Ethical problems can be encountered by marketing professionals simply because these
professionals occupy positions that require interaction with many others who may not think
alike.

Marketing professionals can seek guidelines for their ethical decision making, but even
such guidelines are not without controversy,

For example, disagreements even exists concerning the purpose of a business. There is
much pressure to act on the basis of short—term welfare of the company and,

possibly, the individual. History provides some controversy in that leaders were often
judged by different ethical standards than the “common person.”

Finally, we all subscribe to different ethical rules and we are all susceptible to acting

against the standards set by our own ethical rules.
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